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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
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Depository Services Program 
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The following additional shipping charges apply for delivery outside Canada: 
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All prices exclude sales taxes. 
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Ottawa, Ontario K1A OT6 

* In person from authorized agents and bookstores. 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
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Release date 
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March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
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October 16, 2009 
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December 17, 2009 
January 20, 2010 
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Highlights 


* Consumer prices fell 0.9% in the 12 months to July 2009, following a 0.3% decrease in June. Excluding energy, 
the Consumer Price Index rose 1.8% year-over-year in July. On a seasonally adjusted monthly basis, consumer 


prices fell 0.3% from June to July. 
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Briefing notes 


Highlights: 


Consumer prices fell 0.9% in the 12 months to July 2009, following the 0.3% decrease posted in June. On an unadjusted 
monthly basis, consumer prices fell 0.3% from June to July, after increasing 0.3% from May to June. 


viniscaSreninaisiaatinasabcsinnainisansnansionl 


All-items Consumer Price Index (CPI): 


ferenenene rennet rnreneneeneercnenen 


* The decline in the 12-month change in the CPI in July was due primarily to a large drop in energy (-23.4%), which came | 
mainly from the fall in prices for gasoline (-28.3%). 


* A 12-month decline of 2.0% in costs for shelter also put downward pressure on the 12-month change in the CPI. 


i 
i 
i 
i 


* Upward pressure on the 12-month change came primarily from higher food prices (+5.0%). 


* The month-to-month decline in the CPI from June to July came primarily from a substantial drop in gasoline and natural | 


| gas prices. 


| Main contributors to the 12-month change in the CPI: 


| Main upward contributors: 
* Food purchased from restaurants (+3.4%) 
* Passenger vehicle insurance premiums (+5.1%) 
* Other household goods and services (+7.3%) 
* Meat (+5.6%) 
* Homeowners’ maintenance and repairs (+7.8%) 
Main downward contributors: 
| * Gasoline (-28.3%) 
| * Natural gas (-36.1%) 
| * Purchase of passenger vehicles (-4.3%) 
* Fuel oil and other fuels (-40.6%) 


* Homeowner's replacement costs (-3.7%) 
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Main contributors to the monthly change in the CPI, not seasonally adjusted: 
Main upward contributors: 
* Traveller accommodation (+5.0%) 
* Men's clothing (+2.1%) 
| * Homeowners’ maintenance and repairs (+1.3%) 
Main downward contributors: 
« Gasoline (-4.1%) 
* Natural gas (-8.9%) 


j 


* Purchase of passenger vehicles (-1.4%) 


_+ Mortgage interest cost (-0.7%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage 
July 2009 from June 2009 from July 2009 from change June 2009 from 
July 2008 June 2008 June 2009 May 2009 
percent 
All-items -0.9 -0.3 -0.3 0.3 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.8 1.9 0.0 0.0 
All-items excluding energy 1.8 Za -0.1 0.1 
All-items excluding food and energy 1.0 fees -0.2 0.0 
Goods -3.9 -2.7 -0.8 0.5 
Services 1.8 2.0 0.1 0.2 
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Analysis 


Consumer prices fell 0.9% in July 2009 compared with July 2008, following a 0.3% decrease in June. 
The decrease was due primarily to a 12-month decline of 23.4% in prices for energy products, particularly gasoline. 


The all-items Consumer Price Index excluding energy rose 1.8% in the 12 months to July. 
Chart 7 
12-month change in the CPI still negative, while the CPI excluding energy remains positive 
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Nationally, gasoline prices fell 28.3% between July 2008 and July 2009, following a 12-month decline of 24.3% in 
June. 


Regular unleaded gasoline prices at self-service stations averaged 97.4 cents per litre in July 2009 compared with 
a record high of 136.6 cents per litre in July 2008. 
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Chart 2 
Gasoline prices in 2009 are still lower than 2008 
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Of the eight major components in the CPI, three recorded declines in the 12 months to July: transportation; shelter; 
and clothing and footwear. The most significant downward contributor was transportation, which includes lower 
prices for gasoline, as well as purchase of passenger vehicles. 


In the shelter component, prices fell for natural gas, fuel oil and other fuels and homeowner’s replacement costs, 
continuing a downward trend. 


The primary upward pressure on consumer prices came from food, which increased 5.0% between July 2008 and 
July 2009. 


12-month change: Continuing declines in shelter and transportation costs 


Prices in the transportation component declined 9.1% in the 12 months to July, following a 7.7% decrease in June. 
The primary contributors were the year-over-year drop in prices for gasoline and a decrease in prices for passenger 
vehicles and air transportation. 


arene ener 


10 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — July 2009 


Chart 3 
Sheiter and transportation costs fell further, year over year 
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12-month percentage change 


The cost of purchasing passenger vehicles fell 4.3% in July, a slowdown from both the 5.2% drop in June and 
the 6.6% decline in May. A 5.1% increase in passenger vehicle insurance premiums tempered the overall descent 
in the transportation component. 


In the shelter component, prices decreased 2.0% in the 12 months to July following a 0.8% drop in June. This was 
primarily the result of price decreases for some utilities, notably natural gas, and fuel oil and other fuels. Shelter 
costs were also dampened by declines in homeowner’s replacement costs and in mortgage interest costs. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 0.1% in July, following a 0.9% increase in June. 


In the clothing and footwear component, prices for clothing fell 2.1%. The primary contributors were a 7.0% drop in 
prices for women’s clothing and a 2.0% drop in men’s clothing. 


Food costs continued to put significant upward pressure on prices, albeit to a lesser degree than in previous months. 
In the 12 months to July, food prices rose 5.0%, compared with increases of 5.5% in June and 6.4% in May. Growth 
in food prices has been slowing since reaching a peak of 7.9% in March 2009, due to the slowdown of price increases 
for fresh fruit and vegetables and meat. 


The main factor was higher prices for food purchased from stores, which rose 5.6% in July. This was slower than 
the 6.4% rise observed in June. 


In addition, price increases for food purchased from restaurants have been slowing. In the 12 months to July, they 
rose 3.4%, following increases of 3.6% in June and 4.0% in May. 


Provinces: Year-over-year consumer prices down in eight provinces 


Consumer prices declined in eight provinces between July 2008 and July 2009. 
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Chart 4 
Saskatchewan, the only province posting positive year-over-year change 
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The main downward contributors in all provinces were price declines for gasoline and other energy components. In 
most provinces, the main upward push came from rising prices for various food items. 


Consumer prices declined at the fastest pace in British Columbia (-1.6%) and Alberta (-1.5%). 


In British Columbia, the two main factors in the 12 months to July were a 23.9% decrease in energy costs and 
a 13.6% decrease in homeowner's replacement costs. 


In Alberta, prices were down for the fourth consecutive month. The main factor was a 4.4% decrease in shelter 
costs in the 12 months to July, more than twice the national decline of 2.0%. This was due mainly to a 48.1% drop 


in natural gas prices and a 10.8% decline in homeowner’s replacement costs. As well, electricity prices fell 15.6% 
in the 12 months to July. 


Saskatchewan was the only province to experience an overall price increase (+0.9%). This was due to a 6.6% rise 
in costs for food and stronger increases in costs for shelter. 


In Central Canada, consumer prices in Ontario fell 1.2%. Energy prices in Ontario fell 24.3% between July 2008 and 
July 2009. In Quebec, consumer prices fell 0.3%. 


Month-to-month seasonally unadjusted CPI decreases 


Consumer prices prior to seasonal adjustment fell 0.3% from June to July, after increasing 0.3% from May to June. 
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Chart 5 
Consumer prices fell in almost all provinces, month over month 


Canada 

Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 


British Columbia 


-0.6 -0.3 0.0 0.3 0.6 0.9 5 


month-to-month percentage change 


Downward pressure on the monthly CPI came primarily from lower prices for gasoline and natural gas. Consumers 
paid 4.1% less at the pump in July compared to June, and 8.9% less for natural gas. 


Seasonally adjusted monthly CPI declines 


On a seasonally adjusted monthly basis, the CPI fell 0.3% from June to July, after increasing 0.3% from May to 
June. July’s decline was due primarily to a 1.6% drop in the transportation cost index. A monthly decrease in prices 
for gasoline in July compared to June largely accounted for the decline. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 1.8% over the 12 months to July, following the 1.9% rise posted in June. 
On a month-to-month basis, the core index prior to seasonal adjustment posted no change from June to July. 


The seasonally adjusted monthly core index posted no change from June to July, after posting a 0.2% increase from 
May to June. 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Statistical tables 
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Table 1 
The Consumer Price Index, major components and special aggregates, | Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance* July 2009 from 
pelts July 2009 June 2009 July 2008 June 2009 —_July 2008 
tS il AR I AE te pc ARE REED AI ALAMO EL AEG! AE! ANID ALORA ELLE EES RIT EE EDEN NEE Ae BE ETT EN Ca as EN 
2002=100 

All-items (v41690973) 100.0 114.7 115.1 115.8 -0.3 -0.9 
Food (v41690974) 17.0 122.3 122.2 116.5 0.1 5.0 
Shelter (v41691050) 26.6 120.8 121.3 123.3 -0.4 -2.0 
Household operations, furnishings and equipment (v41691067) yi 107.1 107.3 104.4 -0.2 2.6 
Clothing and footwear (v41691108) 5.4 91.3 91.3 93.3 0.0 -2.1 
Transportation (v41691128) 19.9 114.3 116.1 T2037 -1.6 -9.1 
Health and personal care (v41691153) 47 112.5 112.8 108.5 -0.3 3.7 
Recreation, education and reading (v41691170) 4 es 104.3 103.8 103.2 0.5 i. 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.5 131.6 127.6 -0.1 3.1 
All-items (1992=100) (v41713403) - 136.5 137.0 137.8 -0.4 -0.9 
Special aggregates 
Goods (v41691222) 48.8 107.7 108.6 112.1 -0.8 -3.9 

Durable goods (v41691223) 13.3 86.8 87.6 88.5 -0.9 -1.9 

Semi-durable goods (v41691224) fez. 92.9 92.8 94.1 0.1 -1.3 

Non-durable goods (v41691225) 28.2 123.4 124.7 130.4 -1.0 -5.4 
Services (v41691230) Sie 121.6 121.5 119.4 0.1 1.8 
All-items excluding food (v41691232) 83.0 11351 113.6 11S:F -0.4 -2.2 
All-items excluding food and energy (v41691233) 73.6 10125 Ae 110.4 -0.2 1.0 
All-items excluding energy (v41691238) 90.6 113.5 113.6 Wito -0.1 1.8 
All-items excluding gasoline (v41693245) 95.1 113.6 113.8 112.7 -0.2 0.8 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.9 111.4 111.9 -0.4 -0.9 
Energy (v41691239) 9.4 129.6 133.9 169.1 -3.2 -23.4 
All-items excluding alcoholic beverages, tobacco products and 

smokers’ supplies (v41691241) 96.9 114.0 114.4 115.3 -0.3 -1.1 
Core consumer price index (CP!) (Bank of Canada definition)3 (v41693242) 82.7 11S: 13.7 Tt? 0.0 1.8 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 

CANSIM Relative Indexes Percentage change 
vector importance July 2009 from 
dane July 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

All-items (v41690914) 100.0 114.0 114.4 115.2 -0.3 -1.0 
Food (v41690915) 17.0 121.8 121.6 116.1 0.2 4.9 
Shelter (v41690916) 26.6 120.9 123 123.3 -0.3 -1.9 
Household operations, furnishings and equipment (v41690917) a fa 107.3 107.3 104.5 0.0 PAY f 
Clothing and footwear (v41690918) 5.4 92.8 93.0 94.4 -0.2 -1.7 
Transportation (v41690919) 19.9 114.3 116.1 125.7 -1.6 -9.1 
Health and personal care (v41690920) 47 112.4 112.4 108.6 0.0 3.5 
Recreation, education and reading (v41690921) 1232 103.2 103.1 102.3 0.1 0.9 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.5 131.6 127.6 -0.1 3.1 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.1 113.6 T15:7 -0.4 -2.2 
All-items excluding food and energy (v41690924) 73.6 111.5 111.5 110.4 0.0 1.0 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 112.4 1123 110.4 0.1 1.8 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 113.7 qisil 111.7 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 
vector July 2009 from 
number july 2009. June 2009. July 2008 Seanad cavcrat aia taaticeee 
uly 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

Newfoundland and Labrador (v41691244) LIS 2 115.8 116.3 -0.5 -0.9 
Prince Edward Island (v41691379) 118.4 118.5 120.0 -0.1 -1.3 
Nova Scotia (v41691513) 116.6 116.5 117.8 0.1 -1.0 
New Brunswick (v41691648) 114.4 114.5 114.9 -0.1 -0.4 
Quebec (v41691783) 113.8 114.3 114.1 -0.4 -0.3 
Ontario (v41691919) AAS 114.2 Atovt -0.4 -1.2 
Manitoba (v41692055) 115.0 11581 115.0 -0.1 0.0 
Saskatchewan (v41692191) 118.0 118.2 116.9 -0.2 0.9 
Alberta (v41692327) 121.5 122.0 123.3 -0.4 -1.5 
British Columbia (v41692462) 112.4 112.8 114.2 -0.4 -1.6 
Whitehorse, Yukon (v41692598) 114.4 114.9 11533 -0.4 -0.8 
Yellowknife, Northwest Territories (v41692722) 116.5 116.9 116.6 -0.3 -0.1 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 113.3 113.8 111.6 -0.4 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food ! 


CANSIM Indexes Percentage change 
vector July 2009 from 


number “July 2009 June 2009 = July 2008 +~=June 2009 —_July 2008 


oe el 


2002=100 

All-items (v41690973) 114.7 115.1 115.8 -0.3 -0.9 

Food (v41690974) 122.3 122.2 116.5 0.1 5.0 

Food purchased from stores (v41690975) 122.7 122.0 116.2 0.0 5.6 

Meat (v41690976) 119.7 119.9 113.3 -0.2 5.6 

Fresh or frozen meat (excluding poultry) (v41690977) 116.8 LaVend 108.9 -0.8 733 

Fresh or frozen beef (v41690978) 119.5 120.7 109.8 -1.0 8.8 

Fresh or frozen pork (v41690979) 106.5 107.2 103.0 -0.7 3.4 

Fresh or frozen poultry meat (v41690981) 131.0 129.6 125.6 1.1 4.3 

Fresh or frozen chicken (v41690982) 134.4 133.0 128.2 ura 48 

Processed meat (v41690984) 114.9 115.4 109.9 -0.4 4.5 

Ham and bacon (v41690985) 108.2 109.3 106.0 -1.0 Zu) 

Other processed meat (v41690986) 118.6 118.8 V2.2 -0.2 SW 

Fish, seafood and other marine products (v41690987) 109.7 108.4 100.9 TZ 87 

Fish (v41690988) 116:3 113.7 104.8 1.4 10.0 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 115.8 113.6 105.0 1.9 10.3 

Canned and other preserved fish (v41690990) 114.4 113.8 104.3 0.5 9.7 

Dairy products and eggs (v41690992) 128.7 129.4 124.5 -0.5 3.4 

Dairy products (v41690993) 128.9 129.7 124.5 -0.6 3.5 

Fresh milk (v41690994) 127.5 128.7 123.5 -0.9 3.2 

Butter (v41690995) 127.7 128.8 124.3 -0.9 Zk 

Cheese (v41690996) 128.6 129.4 125.6 -0.6 2.4 

Ice cream and related products (v41690997) 128.3 129.7 120.4 ral 6.6 

Eggs (v41690999) 125.6 125.3 123.8 0.2 15 

Bakery and cereal products (excluding infant food) (v41691000) 138.2 137.6 135.2 0.4 PP 

Bakery products (v41691001) 143.3 143.2 139.4 0.1 2.8 

Bread, unsweetened rolls and buns (v41691002) 159.2 160.1 158.6 -0.6 0.4 

Biscuits (v41691003) 123.3 122.0 116.6 Tet CMe 

Other bakery products (v41691004) 133.7 133.2 126.9 0.4 5.4 

Cereal products (excluding infant food) (v41691005) 129.0 Zhe 127.8 Ae 0.9 

Rice (including rice-based mixes) (v41691006) 138.7 139.1 135.2 -0.3 2.6 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 116.8 114.5 110.1 2.0 6.1 

Pasta products (v41691008) 146.8 146.1 153.7 0.5 -4.5 

Flour and flour based mixes (v41691009) 141.2 140.4 1531 0.6 -7.8 

Fruit, fruit preparations and nuts (v41691010) 116.9 115.8 109.1 0.9 #1 

Fresh fruit (v41691011) ATA 112.1 104.4 0.5 8.0 

Apples (v41691012) 114.4 113.6 114.6 0.7 -0.2 

Oranges (v41691013) 117.0 111.9 109.4 46 6.9 

Bananas and plantains (v41691014) 140.5 140.8 121.8 -0.2 15.4 

Other fresh fruit (v41691015) 105.9 106.4 96.8 -0.5 9.4 

Preserved fruit and fruit preparations (v41691016) 123.7 A217 116.8 1.6 5.9 

Fruit juices (v41691017) 126.5 124.1 120.9 1.9 46 

Other preserved fruit and fruit preparations (v41691018) 116.6 115.4 106.1 1.0 9.9 

Nuts (v41691019) 118.5 118.6 109.9 -0.1 7.8 

Vegetables and vegetable preparations (v41691020) 113.5 113.6 106.2 -0.1 6.9 

Fresh vegetables (v41691021) 109.5 110.0 103.9 -0.5 5.4 

Potatoes (v41691022) 114.4 112.9 99.9 1.3 14.5 

Tomatoes (v41691023) 99.1 88.7 95.0 11th 43 

Lettuce (v41691024) 74.9 85.8 70.3 T27 6.5 

Other fresh vegetables (v41691025) 120.4 122.2 116.2 -1.5 3.6 

Preserved vegetables and vegetable preparations (v41691026) 127.8 126.6 114.6 0.9 11.5 

Frozen and dried vegetables (excluding canned) (v41691027) 124.0 123.9 113.6 0.1 9.2 

Canned vegetables and other vegetable preparations (v41691028) 130.4 128.3 115.2 1.6 13.2 

Other food products and non-alcoholic beverages (v41691029) 120.9 121.2 112.0 -0.2 7.9 

Sugar and confectionery (v41691030) 126.1 120.7 114.2 45 10.4 

Fats and oils (v41691033) 139.8 139.6 133.8 0.1 45 

Coffee and tea (v41691036) 119.9 119.7 112.4 0.2 6.7 

Condiments, spices and vinegars (v41691039) 113.5 143.7 105.9 0.4 dee 

Other food preparations (v41691040) 122.6 122.8 114.0 -0.2 To 

Non-alcoholic beverages (v41691045) 113.2 i Wier: 104.2 -3.4 8.6 

Food purchased from restaurants (v41691046) 121.3 A244 117.3 0.2 3.4 

Food purchased from table-service restaurants (v41691047) 122-4 122.0 118.1 0.1 3.4 

Food purchased from fast food and take-out restaurants (v41691048) 119.3 118.9 115.7 0.3 3.1 


VS ————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector July 2009 from 
number SEP RR PSI pr ER ETS 
July 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

Shelter (v41691050) 120.8 121.3 123.3 -0.4 -2.0 
Rented accommodation (v41691051) 109.4 109.3 107.9 0.1 1.4 
Rent (v41691052) 109.4 109.3 107.9 0.1 1.4 
Owned accommodation (v41691055) 125.7 125.8 124.7 -0.1 0.8 
Mortgage interest cost 1 (v41691056) 117.9 118.7 118.0 -0.7 -0.1 
Replacement cost (v41691057) 134.6 134.8 139.8 -0.1 -3.7 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 164.1 162.3 155.0 1.1 5.9 
Homeowners’ maintenance and repairs (v41691060) 117.5 116.0 109.0 1.3 7.8 
Water, fuel and electricity (v41691062) 122.2 124.6 143.0 -1.9 -14.5 
Electricity 2 (v41691063) 114.9 114.6 115.1 0.3 -0.2 
Water (v41691064) 15723 HEL. 146.9 0.1 TA 
Natural gas (v41691065) 104.9 AASZ 164.2 -8.9 -36.1 
Fuel oil and other fuels (v41691066) 150.3 150.1 252.9 0.1 -40.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 
vector July 2009 from 


number “july 2009 June 2009. +~July 2008 + June 2009 ~~~ July 2008 


2002=100 
Household operations, furnishings and equipment (v41691067) 107.1 107.3 104.4 -0.2 2.6 
Household operations (v41691068) 113.0 Ags 109.5 -0.1 3.2 
Communications (v41691069) 105.0 105.0 105.6 0.0 -0.6 
Telephone services (v41691070) 105.6 105.6 106.1 0.0 -0.5 
Internet access services (v41693216) 95.3 95.3 97.2 0.0 -2.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 125.4 125.4 119.8 0.0 47 
Child care (v41691073) 123.2 123.2 118.3 0.0 41 
Domestic services (v41691074) 130.4 130.4 123.6 0.0 5.5 
Household chemical products (v41691075) 109.4 109.8 104.7 -0.4 4.5 
Paper, plastic and foil supplies (v41691078) 110.8 aed 105.5 -0.3 5.0 
Other household goods and services (v41691081) 120.1 120.1 111.9 0.0 73 
Pet food and supplies (v41691082) 116.7 116.7 104.7 0.0 14,5 
Seeds, plants and cut flowers (v41691083) 106.3 106.3 104.9 0.0 1.3 
Other horticultural goods (v41691084) 105.1 105.2 102.6 -0.1 2.4 
Financial services (v41693229) 124.8 124.8 115.8 0.0 7.8 
Household furnishings and equipment (v41691087) 97.1 97.6 95.5 -0.5 1.7 
Furniture and household textiles (v41691088) 97.8 98.6 97.0 -0.8 0.8 
Furniture (v41691089) 95.3 96.5 95.6 -1.2 -0.3 
Household textiles (v41691093) 106.5 106.1 101.8 0.4 46 
Household equipment (v41691097) 89.0 89.3 86.9 -0.3 2.4 
Household appliances (v41691098) 88.5 88.5 86.8 0.0 2.0 
Non-electric kitchen utensils and tableware (v41691103) 91.0 91.0 88.5 0.0 2.8 
Services related to household furnishings and equipment (v41691107) 146.3 146.0 142.7 0.2 25 


Ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector July 2009 from 
number "july 2009 June 2009 July2008 June 2009 July 2008 
2002=100 
Clothing and footwear (v41691108) 91.3 91.3 93.3 0.0 -2.1 
Clothing (v41691109) 85.3 84.9 89.2 0.5 -4.4 
Women’s clothing (v41691110) 83.5 83.5 89.8 0.0 -7.0 
Men's clothing (v41691111) 89.2 87.4 91.0 Ze4 -2.0 
Children’s clothing (including infants) (v41691112) 82.2 83.7 82.8 -1.8 -0.7 
Footwear (v41691113) 91.6 93.9 92.0 -2.4 -0.4 
Clothing accessories and jewellery (v41691118) KEY 6 111.0 106.6 0.6 4.8 
Clothing material, notions and services (v41691123) 118.4 118.4 114.9 0.0 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


e—_—_—— 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691 130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


July 2009 


114.3 


113.1 
86.5 
86.2 
86.9 

105.4 

138.5 

141.0 

125.3 

142.1 

145.3 

107.3 

149.5 

142.3 


125.4 
129.3 
126.7 
134.7 
123.1 
123.4 
113.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


June 2009 


116.1 


114.9 
87.7 
87.4 
88.1 

105.4 

141.0 

147.0 

125.3 

141.7 

144.8 

107.3 

149.5 

142.3 


127.4 
128.3 
126.0 
133.0 
126.7 
125.8 
125.8 


July 2008 


2002=100 


125.7 


125.4 
90.3 
90.1 
90.8 

101.6 

159.2 

196.7 

121.1 

135.7 

138.2 

107.7 

149.2 

134.1 


128.6 
125.2 
124.3 
126.9 
130.3 
129.9 
126.1 


Percentage change 
July 2009 from 


June 2009 


' ' 
=O — 


bh 
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July 2008 
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Table 4-6 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691 169) 


July 2009 


Indexes 


June 2009 


Percentage change 
July 2009 from 


July 2008 June 2009 = July 2008 


2002=100 


—_—.. ee 


112.5 


116.0 
106.8 
105.7 
104.4 
107.9 
109.8 
128.7 
104.9 
127.4 


109.2 
103.0 
118.0 


108.5 0.3 3.7 
112.8 O41 2.8 
103.9 -0.2 2.8 
102.1 0.2 3.5 
101.3 0.5 3.1 
103.6 -0.4 42 
110.0 -0.4 0.2 
125.0 0.1 3.0 
101.9 1.2 2.9 
124.4 0.0 2.4 
104.5 -0.5 4.5 
97.4 0.9 57 
114.5 0.0 3.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Recreation, education and reading 


CANSIM Indexes Percentage change 
vector July 2009 from 
number Jul amy Can GANG oe ET ORE 
y 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 
Recreation, education and reading (v41691170) 104.3 103.8 103.2 0.5 1.1 
Recreation (v41691171) 98.4 97.8 98.3 0.6 0.1 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 65.2 65.7 69.1 -0.8 5.6 
Purchase and operation of recreational vehicles (v41691179) 115.3 116.0 112.5 -0.6 25 
Home entertainment equipment, parts and services (v41691 184) 79.0 79.0 82.2 0.0 -3.9 
Travel services (v41691190) 99.7 97.1 99.9 27 -0.2 
Traveller accommodation 1 (v41691191) 87.4 83.2 88.9 5.0 1.7 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 129.0 128.7 123.7 0.2 4.3 
Spectator entertainment (excluding cablevision) (v41691194) 1225 di2272 Antes 0.2 43 
Cablevision and satellite services (including pay television) (v41691195) 136.0 135.5 130.0 0.4 46 
Use of recreational facilities and services (v41691196) 125.0 125.0 120.4 0.0 3.8 
Education and reading (v41691197) 122.7 122.4 118.4 0.2 3.6 
Education (v41691198) 125.9 125.9 121.8 0.0 3.4 
Tuition fees (v41691199) 130.7 130.7 12557 0.0 4.0 
Reading material and other printed material (excluding textbooks) (v41691202) 111.8 110.4 106.2 1.3 5.3 
Newspapers (v41691203) 127.6 124.0 119.3 2.9 7.0 
Magazines and periodicals (v41691204) 120.2 118.9 119.2 10 0.8 


a a a is NE ES ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector July 2009 from 
number July 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.5 131.6 127.6 -0.1 | 
Alcoholic beverages (v41691207) 114.6 115.0 111.9 -0.3 2.4 
Alcoholic beverages served in licensed establishments (v41691208) 120.1 119.9 Tioe 0.2 3.8 
Beer served in licensed establishments (v41691209) 121.8 121.8 116.2 0.0 4.8 
Liquor served in licensed establishments (v41691211) 121.0 121.0 mI 0.0 3.3 
Alcoholic beverages purchased from stores (v41691212) 111.9 112.6 109.9 -0.6 1.8 
Beer purchased from stores (v41691213) 115.4 116.6 Tee -1.0 2.4 
Wine purchased from stores (v41691214) 105.5 105.3 105.7 0.2 -0.2 
Liquor purchased from stores (v41691215) Vata 111.8 108.2 -0.6 Pe § 
Tobacco products and smokers’ supplies (v41691216) 146.8 146.4 141.3 0.3 3.9 
Cigarettes (v41691217) 146.7 146.4 141.3 0.2 3.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie § 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. -Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 COL TZ THD ATS TTF A 82) 478 Se <7 86 978.8% 6795: 600. 798 784 
1991 82108 (82:05 182:89 82:39). 82:7" (834m 832 163.3," 83:1 (830 983.38" 829 82.8 
1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85/05 85.39 85:2) 85.2) “8545 85:49 856 85.7 85:7 85.9 86.3 $861 85.6 
1994 86.1 854 854 854 852 85.4 857 858 859 857 862 863 85.7 
1995 S665 870) 87-28 (87.58 87.78 8778 87.9 (87.7 87.8 87.7 (88.0 87.8 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 89.9 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 GSO08 E9102 SAMieod OR OnrsR O1°4%5 91:4 G07-4" (91:25 (91:6 629116) drs 91.3 
1999 Olde B96) 92:0) 925" 9278 92:95 931) 493.3 9316) (93:7 m693:6 93:7 92.9 
2000 935 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 96.3 968 971 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 976 982 989 995 997 999 1005 100.9 100.9 101.2 101.5 101.1 100.0 
2003 10205" 1102:8) 9 103.1) 102457102 59102 559102:6' 102:9 J03!1 102.8 103.1) 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 104.8 105.0 105.2 105.6 105.4 104.7 
2005 105.3" 105.7" 106:38" 106:65°106.7  ~106:9 107-1 107.5 1084 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 1092 109.7 1095 1096 1098 109.2 109.0 109.2 1094 109.1 
2007 AOD AS AMO.258 idee A ORe 2dr 1 Cee 12.0) SAtais7) deo Gedo) 4120 111.5 
2008 AVES ANZ 28F 112. Cae t1S:5er 146i eT Saget 1S:8 SG TS — 4 Santi4a 1433 114.1 
2009 113/07 413/89 114.09 141139) 144570 5 1:15) 9114.7 se = ; 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5.5 33) 56) 5.0 44 4.4 4.1 41 4.2 47 oy 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 55 44 41 3.8 5.6 
1992 1.6 1.6 1.6 “NECA 13 fet 1:2 cee 1.3 1.6 ies 2.2 1.4 
1993 2.0 2.4 1.9 1.8 1.9 AR 7/ WEVA 1.8 1.8 1.9 1.9 ye 1.9 
1994 1:3 0.1 0.2 0:2 5-02 0.0 0.1 0.1 0:29 =0:2597 20:1 0.2 0.1 
1995 0.6 1.9 2a 26 2.9 2h, 2.6 2.2 22 23 2 1.7 2.2 
1996 1.6 1.3 1,6 1.4 1.5 1:5 1.3 1.5 1.5 1.8 1.9 Ze hs 
1997 PLP) 2.3 1.9 EY 1-5 lev a7 1.8 AZ 1:5 0.9 0.8 ay 
1998 ed 1.0 1.0 0.9 Had 1.0 1.0 0.9 0.7 1.1 Ave 1.0 1.0 
1999 0.7 0.7 1.0 1.6 ie 1.6 1.9 2a 2.6 2:3 22 2.6 1.8 
2000 2.2 21 3.0 2.2 2.4 2.8 2.9 2.6 27 2.8 32 3.2 27 
2001 3.0 2.9 2.4 315 3.9 3.4 PLY 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.8 1.4 1.9 1 al A: 2 2.5 2.3 a2 44 3.8 2.2 
2003 4.5 47 4.2 2.9 2.8 2.6 ou 2.0 2.2 1.6 1.6 2A 2.8 
2004 As8 0.7 0.8 ters 2.4 25 2.3 1.8 1.8 23 2.4 2a 1.8 
2005 1.9 2.1 2.3 2.4 1.6 1.7 2.0 2.6 3.2 2.6 2.0 2.1 2.2 
2006 2.8 22 De 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 Az 2.0 
2007 1.1 2.0 2.3 Oe 222 2.2 Dye ne 25 2.4 2.5 2.4 2.2 
2008 2.2 1.8 1.4 a7 22 34 3.4 3.9 3.4 2.6 2.0 1:2 23 
2009 act 1.4 1.2 0.4 0.1 0.3 -09 


a  ——————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41693242) 
1990 786 790 79.1 793 795 796 79.9 801 804 808 810 808 79.8 
1991 Si.4) Size Sie c8tr Stites S208 82.0 82:3 824) (825 828.) 825 82.1 
1992 82:7) 83.08 G3.2 83:8) 83.65 8349 63.5 83.6 83.7 “84.0 S44" (3435 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 86.2 S86" 86:6 88.77 8615 86:67 86.7 86.8 87.2 8/72 87.5) 5876 86.9 
1995 87.9 88.3 884 885 886 886 888 89.0 893 893 896 89.2 88.8 
1996 89.4 898 898 899 901 901 903 905 908 908 91.3 91.1 90.3 
1997 G1Se  SNSe eSiae 791,07 “921006 9218 92.1 92:3 .924) 1925 Y24eaeI2s 92.0 
1998 926 929 93.0 93.0 932 932 933 93.4 934 937 93.7 93.5 93.2 
1999 93.5 93.8 941 942 945 946 947 949 952 951 950 94.8 94.5 
2000 946 950 953 953 955 958 958 960 962 963 964 96.4 95.7 
2001 96.3 966 97.1 974 977 979 982 983 984 984 981 98.0 97.7 
2002 98.1 988 992 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 104.37" 101.877102:0" 101.7 ~102.2 °102.4° 102.4 102.2 102.6 1027 103.0 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 1038 1041 1041 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 1054 1054 1054 1056 105.9 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 108.6 108.4 107.5 
2007 108.6 109.1 109.5 109.6 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 TIO T1C ee UICIOP eit cer itacoe TPOIEIT T2024 122) 113:07 1126 111.7 
2009 P1220) Azo 1oneeie.2 Ltda iow Td.7 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3.5 3.6 3.3 3:2 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 PATE 20 2.4 2.2 2.1 2.9 
1992 1.6 1.6 1.8 2.0 2.1 iE 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 2.3 2.3 2.0 1.9 A.7 1.8 ae, Pa 2:3 2.0 2.1 2:4 2.0 
1994 1.9 2.0 2.0 2 1.9 2.0 1.6 1.6 1.9 1.8 1.5 ee 1.9 
1995 2.0 2.0 aed 2 2.4 2.3 2.4 25 2.4 2.4 2.4 1.8 ae 
1996 Ay. ee 1.6 1.6 ay; ee Aot aed ter, Wie 1.9 24 Lad 
1997 ZA 1.9 Za 2.2 25 22 2.0 2.0 1.8 1.9 12 1.3 1.9 
1998 1.4 1.5 1.4 “fe 1.3 ee 1.3 Az 14 1.3 1.4 1.3 1.3 
1999 1.0 1.0 1.2 1.3 1.4 1.5 ites 1.6 1.9 £5 1.4 1.4 1.4 
2000 teZ 1.3 1.3 2 i 1.3 ee i) Ps at 1.3 1.5 Er 1.3 
2001 1.8 sleré 1.9 2.2 2.3 2:2 2.5 2.4 2.3 2.2 1.8 ete 2.1 
2002 1.9 2.3 2.2 2.3 2.1 ZN 2.0 2.4 20 2:5 3.2 2.8 2.4 
2003 3.3 3.0 2.8 24 2.4 2: 1.9 1.5 id 1.8 1.8 Zi 2.2 
2004 1,6 12 1.3 1.8 1.5 aA 1.9 1.6 1.6 1.4 fee 1.8 1.6 
2005 at iN 1.8 1.6 1.6 1.5 1.3 lef lite tet 4.5 1.5 1.6 
2006 1.6 ibs 41.7 1.6 2.0 ets 2.0 2.0 23 2.4 2:2 21 1.9 
2007 2.3 2.3 2.3 2.5 2.2 25 2.3 Pipe 2.0 1.8 1.6 1.5 at 
2008 1.4 1.5 1.3 1.5 1.5 1.5 1.5 dor a bys y 2.4 2.4 1a 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 


ee ee ee EE ee ee ee eee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


nen 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods‘ Services? All-items Energy * 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 1.6 79.1 goi2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 943 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 17.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 819 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 175,2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 nl oy2 105.9 100.6 121.7 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 Aided 107.3 101.8 125.5 108.0 1148 109.0 135.9 
2008 115.7 122.0 104.6 93.8 119:5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 

2008 

January 112.4 ALG 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 ATA 109.6 143.2 
April 113.5 aca 104.4 94.3 120.1 108.3 101.6 126.7 109.2 117.7 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 127.7 111.6 119.1 110.3 165.3 
July 116.5 Zoo 104.4 93'S) AZ5N7 108.5 103.2 127.6 112.1 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5; 411.5 119.6 110.5 164.0 
September TATA 123.1 1056 96.1 122.4 109.4 103.9 128.0 TITAS 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 A234 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 Zou 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March A245 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 194.4 127.1 
April 121.6 121.4 107.3 95.1 110.5 Ua 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93.9 113.5 112.1 103.8 131.2 108.1 12S nh Nd 129.4 
June 122-2 121.3 107.3 91.3 116.1 112.8 403.8 131.6 108.6 121.5 111.7 133.9 
July WAS} 120.8 107.1 91.3 114.3 112:5 104.3 131.5 107.7 121.6 111.5 129.6 


a ———————————————————————————————————— 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonaily adjusted, 


Canada, 2005 to 2008 


All-items 


Food 

Shelter 

Household operations, furnishings and 
equipment 

Clothing and footwear 

Transportation 

Health and personal care 

Recreation, education and reading 

Alcoholic beverages and tobacco 
products 


Goods 
Durable goods 
Semi-durable goods 
Non-durable goods 
Services 


All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

Energy 


CANSIM 
vector 
number 


(v41693271) 


(v41693272) 
(v41693348) 


(v41693365) 
(v41693406) 
(v41693426) 
(v41693451) 
(v41693468) 


(v41693504) 


(v41693520) 
(v41693521) 
(v41693522) 
(v41693523) 
(v41693528) 


(v41693530) 
(v41693531) 
(v41693536) 
(v41693537) 


Annual 
average 


2008 


2002=100 


114.1 


115.7 
122.0 


104.6 

93.8 
119.5 
108.8 
102.2 


127.5 


109.4 
89.7 
94.5 

124.4 

118.7 


113.8 
110.3 
111.3 
149.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 
Annual average! percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
big 2008 2008 2007 2006 2005 
2002=100 percent 

Canada (v41693271) 114.1 2.3 2.2 2.0 ye 5 
Newfoundland and Labrador (v41693542) 114.3 2.9 pecs 1.8 27 
Prince Edward Island (v41693677) AEA SS 3.4 1.8 DiS an 
Nova Scotia (v4169381 1) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) 113.2 hel 1.9 Teh, 2.4 
Quebec (v41694081) F207. 2.1 1.6 127, 2.3 
Ontario (v41694217) FASS. 2.3 1.8 1.8 22 
Manitoba (v41694353) 113.4 23 2.0 2.0 2a 
Saskatchewan (v41694489) 115.9 3.3 2.8 2.1 22 
Alberta (v41694625) 121.6 3.1 5.0 3.9 PAS 
British Columbia (v41694760) 2s 2.1 1.8 457 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 25 1.4 ee 
Yellowknife, Northwest Territories (v41695020) 115.2 4.0 2.9 1.4 2.3 
Iqaluit, Nunavut (v41713462) 110.4 2:3 Se ter slr 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 1.5 167 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 33 2.0 2.3 2.9 
Halifax, Nova Scotia (v41695156) 115.2 2.9 2.0 2.0 23 
Saint John, New Brunswick (v41695162) 113.2 1.8 1.8 ART. 2.4 
Québec, Quebec (v41695168) 112.4 2 13 ihr Zs 
Montréal, Quebec (v41695174) 112.6 a) 1.6 1.8 2.2 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 113.1 Pip) 1.9 nlf Zz 
Toronto, Ontario (v41695186) 113.1 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 2.1 ileal 1.4 1.6 
Winnipeg, Manitoba (v41695198) (iss 2S 2.1 1.9 PAN 
Regina, Saskatchewan (v41695204) 115.2 3.1 2.6 2.0 2.1 
Saskatoon, Saskatchewan (v41695210) Atiet 3.9 3.4 Ze 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 Sat 2.1 
Calgary, Alberta (v41695222) 121.8 3.2 5.1 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 19 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 1.2 15 22 


SSS... ______ ae 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-1 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


LK 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


Indexes Percentage change 
July 2009 from 
July 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

115.2 115.8 116.3 -0.5 -0.9 
113.7 114.3 116.5 -0.5 -2.4 
110.2 110.3 108.0 -0.1 2.0 
TI26 112.8 109.6 -0.2 2.7 
114.0 114.5 113.0 -0.4 0.9 
134.5 138.3 172.6 -2.7 -22.1 
135.1 135.8 136.4 -0.5 -1.0 
122.0 12257 115.8 -0.6 5.4 
121.9 122.8 115.4 -0.7 5.6 
117.0 118.3 113.5 Pe 3.1 
127.5 126.4 122.5 0.9 4.1 
146.8 144.4 141.7 ler a 3.6 
114.0 Wit 106.7 2.6 6.8 
102.5 99.4 91.4 oat 2c 
123.7 123.4 118.5 0.2 4.4 
126.7 128.5 131.4 -1.4 -3.6 
107.9 107.4 105.5 05 2.3 
129.1 129.3 123.6 -0.2 4.4 
167.4 167.9 151.0 -0.3 10.9 
= My Ie} 112.0 125.6 -0.4 -11.2 
WIRES 126.9 112.3 0.2 Agia 
131.0 137.4 160.4 -4.7 -18.3 
123.6 132.2 132.2 6.5 -6.5 
136.4 136.4 242.8 0.0 -43.8 
105.5 105.4 101.6 0.1 3.8 
111.4 111.0 106.1 0.4 5.0 
103.8 103.8 105.6 0.0 -1.7 
113.6 113.6 109.0 0.0 4.2 
95.7 95.9 93.9 -0.2 1.9 
93.3 90.7 96.9 2.9 -3.7 
85.6 83.2 93.3 2.9 -8.3 
96.3 91.6 98.9 54 -2.6 
90.7 91.4 92.0 -0.8 -1.4 
qiise2 114.6 124.7 -1.2 -9.2 
111.9 113.3 124.2 -1.2 -9.9 
85.3 88.1 89.5 -3.2 -47 
140.1 140.6 188.3 -0.4 -25.6 
127.6 127.2 117.8 0.3 8.3 
124.2 120.0 128.1 -1.0 -3.0 
112.4 Tizs 105.7 0.1 6.3 
116.7 116.3 107.7 0.3 84 
108.7 108.9 104.3 -0.2 4.2 
103.1 103.3 101.9 -0.2 1.2 
103.1 103.4 102.5 -0.3 0.6 
104.0 104.0 101.0 0.0 3.0 
132.7 432.7 130.4 0.0 1.8 
117.4 a A 415.1 -0.3 2.0 
145.3 145.0 143.2 0.2 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-2 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector July 2009 from 
number “July 2009 June 2009 July 2008 June 2009.” July 2008 
2002=100 
All-items (v41691379) 118.4 118.5 120.0 0.1 1.3 


Special aggregates 


All-items excluding food (v41691502) 116.9 117.0 120.2 -0.1 -2.7 
All-items excluding food and energy (v41691503) WAZA 111.8 108.9 0.3 2.9 
All-items excluding energy (v41691508) 114.8 114.6 110.8 0.2 3.6 
All-items excluding gasoline (v41693249) TAvet 116.9 115.8 0.2 ee 
Energy 1 (v41691509) 148.8 152.1 199.0 -2.2 -25.2 
All-items (1992=100) (v41713406) 139.4 139.5 141.2 -0.1 -1.3 
Food (v41691380) 125.8 125.7 118.6 0.1 6.1 
Food purchased from stores (v41691381) 128.5 128.2 119.9 0.2 ee 

Meat 2 (v41691382) 120.9 122.2 1154 -1.1 5.0 

Dairy products 2 (v41691392) 133.0 133.7 124.1 -0.5 tee 

Bakery and cereal products (excluding infant food) 2 (v41691397) 146.0 144.0 142.1 1.4 2 

Fresh fruit 2 (v41691401) gals fs) 106.8 103.6 44 7.6 

Fresh vegetables 2 (v41691404) 133.9 131.6 126.3 Ey, 6.0 
Food purchased from restaurants (v41691411) Atiz5 ified, 114.4 -0.2 24 
Shelter (v41691412) 122.7 123.0 131.8 -0.2 -6.9 
Rented accommodation (v41691413) 109.5 109.4 106.9 0.1 2.4 
Owned accommodation (v41691415) 115.0 115.2 114.4 -0.2 0.5 

Replacement cost (v41691416) 113.7 113.7 113.2 0.0 0.4 

Homeowners’ home and mortgage insurance (v41691418) 118.4 118.2 116.8 0.2 1.4 

Homeowners’ maintenance and repairs (v41691419) 119.7, 119.4 109.2 0.3 96 
Water, fuel and electricity (v41691420) 151.0 151.8 194.4 -0.5 -22.3 

Electricity (v41691421) 155.6 156.6 150.4 -0.6 a5 

Natural gas : ; ; : 

Fuel oil and other fuels (v41691423) 143.6 143.6 242.6 0.0 -40.8 
Household operations, furnishings and equipment (v41691424) 14355 113.4 107.3 0.1 5.8 
Household operations (v41691425) 119.4 119.2 112.9 0.2 5.8 

Telephone services (v41691427) 104.0 104.0 105.1 0.0 -1.0 

Internet access services (v41693218) 106.3 106.3 102.7 0.0 3.5 
Household furnishings and equipment (v41691432) 101.6 101.7 96.1 -0.1 Ty f 
Clothing and footwear (v41691439) 97.9 96.4 96.6 1.6 1.3 

Women's clothing (v41691441) 89.6 90.7 91.3 -1.2 -1.9 

Men’s clothing (v41691442) 96.8 89.7 93.6 7.9 3.4 
Footwear (v41691444) 104.4 104.8 99.0 -0.4 55 
Transportation (v41691447) 116.2 118.3 130.4 -1.8 -10.9 
Private transportation (v41691448) 115.4 117.5 130.3 -1.8 -11.4 

Purchase and leasing of passenger vehicles (v41691450) 88.0 89.1 91.3 -1.2 -3.6 

Gasoline (v41691453) 146.3 152.4 203.0 -4.0 -27.9 

Passenger vehicle insurance premiums 3 (v41691456) 131.9 131.9 123.4 0.0 6.9 
Public transportation (v41691458) nA are 129.4 132.1 -1.3 -3.3 
Health and personal care (v41691462) 114.5 114.1 105.4 0.4 8.6 
Health care (v41691463) 115.9 116.2 106.3 -0.3 9.0 
Personal care (v41691469) 112.9 gs 104.3 1.1 8.2 
Recreation, education and reading (v41691472) 106.6 104.9 104.6 1.6 1.9 
Recreation (v41691473) 101.5 99.2 99.7 2.3 1.8 
Education and reading (v41691481) 119.8 119.8 117.2 0.0 22 
Alcoholic beverages and tobacco products (v41691485) 148.9 148.9 141.1 0.0 5.5 
Alcoholic beverages (v41691486) 116.8 116.8 113.9 0.0 2.5 
Tobacco products and smokers’ supplies (v41691492) 164.6 164.6 153.4 0.0 7.3 


—— EE eee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector July 2009 from 


number july 2009 June 2009 July 2008 June 2009 July 2008 
a ce a Se i helo me Mein Re Mane SE et Ha ol 


2002=100 
All-items (v41691513) 116.6 116.5 117.8 0.1 -1.0 
Special aggregates 
All-items excluding food (v41691637) 114.4 114.4 117.6 0.0 -2.7 
All-items excluding food and energy (v41691638) 111.0 110.6 109.4 0.4 1.5 
All-items excluding energy (v41691643) 114.0 113.6 Nit.2 0.4 25 
All-items excluding gasoline (v41693251) 115.6 C152 114.4 0.3 1.0 
Energy 1 (v41691644) 138.1 140.9 177.5 -2.0 -22.2 
All-items (1992=100) (v41713408) 139.7 139.6 141.1 0.1 -1.0 
Food (v41691514) er. 126.7 119.0 0.3 6.8 
Food purchased from stores (v41691515) 127.0 126.6 118.2 0.3 7.4 
Meat 2 (v41691516) 117.7 115.8 110.3 1.6 6.7 
Dairy products 2 (v41691526) 128.3 127.6 122-5 0.5 47 
Bakery and cereal products (excluding infant food) 2 (v41691531) 142.4 141.8 138.6 0.4 2 
Fresh fruit 2 (v41691535) 111.0 108.0 107.3 2.8 3.4 
Fresh vegetables 2 (v41691538) 117.5 120.9 109.8 -2.8 7.0 
Food purchased from restaurants (v41691545) 127.6 AZo 121.4 0.4 on 
Shelter (v41691546) 123.9 123.8 127.8 0.1 -3.1 
Rented accommodation (v41691547) 106.4 106.1 105.0 0.3 1.3 
Owned accommodation (v41691549) 123.0 123.0 120.8 0.0 1.8 
Replacement cost (v41691550) 130.2 130.2 129.7 0.0 0.4 
Homeowners’ home and mortgage insurance (v41691552) 148.6 145.6 138.7 2.1 tal 
Homeowners’ maintenance and repairs (v41691553) 114.5 114.5 109.8 0.0 4.3 
Water, fuel and electricity (v41691554) 139.2 139.2 164.1 0.0 -15.2 
Electricity (v41691555) 133.1 133.1 121.8 0.0 9.3 
Natural gas : : ‘ ; ‘ 
Fuel oil and other fuels (v41691557) 142.8 142.8 232.6 0.0 -38.6 
Household operations, furnishings and equipment (v41691558) 109.6 109.5 106.2 0.1 3:2 
Household operations (v41691559) 115.4 114.9 109.9 0.4 5.0 
Telephone services (v41691561) 104.5 104.5 104.8 0.0 -0.3 
Internet access services (v41693219) 102.4 102.4 99.3 0.0 3.1 
Household furnishings and equipment (v41691566) 98.0 98.6 98.6 -0.6 -0.6 
Clothing and footwear (v41691573) 85.0 86.1 92.5 -1.3 -8.1 
Women's clothing (v41691575) 75.8 79.5 92.2 -4.7 -17.8 
Men's clothing (v41691576) 87.8 85.1 92.0 3.2 -4.6 
Footwear (v41691578) 86.3 88.3 88.8 -2.3 -2.8 
Transportation (v41691581) a fe 112.9 123.4 -1.6 -10.0 
Private transportation (v41691582) 110.0 112.0 123.2 -1.8 -10.7 
Purchase and leasing of passenger vehicles (v41691584) 86.8 88.1 90.9 -1.5 -4.5 
Gasoline (v41691587) tort 142.9 191.1 4.1 -28.3 
Passenger vehicle insurance premiums 3 (v41691590) 113.0 113.0 104.6 0.0 8.0 
Public transportation (v41691592) 124.7 1246 126.1 0.1 “1.1 
Health and personal care (v41691597) 111.7 110.8 108.6 0.8 2.9 
Health care (v41691598) 114.4 114.4 110.4 0.0 3.6 
Personal care (v41691604) 109.3 107.5 107.1 1 AY a 
Recreation, education and reading (v41691607) 108.1 106.8 107.6 y IEP 0.5 
Recreation (v41691608) 103.5 101.9 103.0 1.6 0.5 
Education and reading (v41691616) 120.0 120.0 119.5 0.0 0.4 
Alcoholic beverages and tobacco products (v41691620) 154.1 147.4 140.0 4.5 10.1 
Alcoholic beverages (v41691621) 119.0 119.0 ih Wes: 0.0 1.4 
Tobacco products and smokers’ supplies (v41691627) 178.2 165.5 152.8 rev 16.6 


LLL —————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


—_—_——— i nen 


CANSIM Indexes Percentage change 
vector July 2009 from 
number Jul 
ly 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

All-items (v41691648) 114.4 114.5 114.9 -0.1 -0.4 
Special aggregates 
All-items excluding food (v41691772) 112.1 1123 114.2 -0.2 -1.8 
All-items excluding food and energy (v41691773) 108.7 108.8 106.5 -0.1 2.1 
All-items excluding energy (v41691778) 112.0 112.0 108.8 0.0 2.9 
All-items excluding gasoline (v41693253) 113.4 iiss. 11 4e2 0.1 2.0 
Energy ! (v41691779) 133.6 134.8 165.5 -0.9 -19.3 
All-items (1992=100) (v41713410) 135.7 135.8 136.3 -0.1 -0.4 
Food (v41691649) 125.9 125.2 118.8 0.6 6.0 
Food purchased from stores (v41691650) 127.4 126.8 119.7 0.5 6.4 

Meat 2 (v41691651) 116.1 116.4 112.2 -0.3 3.5 

Dairy products 2 (v41691661) 128.4 eTee 121.6 0.9 5.6 

Bakery and cereal products (excluding infant food) 2 (v41691666) 143.9 142.4 140.1 124 2.7 

Fresh fruit 2 (v41691670) 113.8 109.2 107.1 4.2 6.3 

Fresh vegetables 2 (v41691673) 120.9 120.9 111.9 0.0 8.0 
Food purchased from restaurants (v41691680) 122.5 121.6 116.9 0.7 48 
Shelter (v41691681) 120.2 120.4 121.6 -0.2 -1.2 
Rented accommodation (v41691682) 107.0 106.8 106.0 0.2 0.9 
Owned accommodation (v41691684) 11/723 Ail ifaerte 114.6 -0.3 2.4 

Replacement cost (v41691685) 119.4 119.5 114.0 -0.1 47 

Homeowners’ home and mortgage insurance (v41691687) 132.3 132.7 126.4 -0.3 47 

Homeowners’ maintenance and repairs (v41691688) 121.8 121.1 115.4 0.6 5.5 
Water, fuel and electricity (v41691689) 134.5 134.5 146.5 0.0 -8.2 

Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 

Natural gas : : : : : 

Fuel oil and other fuels (v41691692) 138.5 138.5 233.2 0.0 -40.6 
Household operations, furnishings and equipment (v41691693) 107.6 107.6 103.5 0.0 4.0 
Household operations (v41691694) 116.7 116.4 111.8 0.3 44 

Telephone services (v41691696) 106.3 106.3 107.5 0.0 -1.1 

Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 91.4 91.8 88.5 -0.4 3:3 
Clothing and footwear (v41691708) 95.0 95.3 93.9 -0.3 fiz 

Women’s clothing (v41691710) 89.1 89.9 90.6 -0.9 -1.7 

Men’s clothing (v41691711) 97.1 93.1 93.1 4.3 43 
Footwear (v41691713) 93.9 99.3 93.8 -5.4 0.1 
Transportation (v41691716) 109.1 110.5 122.3 -1.3 -10.8 
Private transportation (v41691717) 108.4 109.8 122.1 -1.3 -11.2 

Purchase and leasing of passenger vehicles (v41691719) 83.1 84.6 88.0 -1.8 -5.6 

Gasoline (v41691722) 133.3 135.8 185.9 -1.8 -28.3 

Passenger vehicle insurance premiums 3 (v41691725) 118.4 118.4 111.6 0.0 6.1 
Public transportation (v41691727) 124.6 125.8 128.5 -1.0 -3.0 
Health and personal care (v41691732) 109.7 109.5 102.6 0.2 6.9 
Health care (v41691733) 114.9 115.1 106.6 -0.2 78 
Personal care (v41691739) 104.4 103.9 98.7 0.5 5.8 
Recreation, education and reading (v41691742) 107.5 106.4 106.2 1.0 1.2 
Recreation (v41691743) 101.3 100.1 100.1 1.2 1.2 
Education and reading (v41691751) 126.5 126.3 125.2 0.2 1.0 
Alcoholic beverages and tobacco products (v41691755) 132.6 132.50 129.8 -0.1 2.2 
Alcoholic beverages (v41691756) 120.1 120.4 117.6 -0.2 2.1 
Tobacco products and smokers’ supplies (v41691762) 138.8 138.6 135.7 0.1 2.3 


tit AACA 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector July 2009 from 


number July 2009 ~— June 2009 July 2008 = June 2009 July 2008 
a 20 in 2000 ely 2008 run SONY 


2002=100 
All-items (v41691783) 113.8 114.3 114.1 -0.4 -0.3 
Special aggregates 
All-items excluding food (v41691908) 111.4 112.0 113.5 -0.5 -1.9 
All-items excluding food and energy (v41691909) 109.4 109.6 107.9 -0.2 1.4 
All-items excluding energy (v41691914) 112.4 112.6 109.8 -0.2 2.4 
All-items excluding gasoline (v41693255) 112.8 113.0 110.8 -0.2 1.8 
Energy 1 (v41691915) 129.5 132.9 164.2 -2.6 -21.1 
All-items (1992=100) (v41713412) 131.5 qog2ct 131.9 -0.5 -0.3 
Food (v41691784) 124.2 124.4 117.4 -0.2 5.8 
Food purchased from stores (v41691785) 129512 125.5 117.8 -0.2 6.3 
Meat 2 (v41691786) 121.0 122.4 115.7 -1.1 4.6 
Dairy products 2 (v41691796) 130.8 130.5 124.5 0.2 Su 
Bakery and cereal products (excluding infant food) 2 (v41691801) 141.8 140.5 137.0 0.9 3.5 
Fresh fruit 2 (v41691805) 121.2 118.8 110.1 2.0 10.1 
Fresh vegetables 2 (v41691808) 118.3 120.7 110.4 -2.0 tz 
Food purchased from restaurants (v41691815) ATE 121.6 116.5 0.1 4.5 
Shelter (v41691816) 119.9 120.0 120.2 -0.1 -0.2 
Rented accommodation (v41691817) 108.2 108.1 107.0 0.1 vet 
Owned accommodation (v41691819) 125.8 126.1 123.5 -0.2 1.9 
Replacement cost (v41691820) 138.7 138.6 135.5 0.1 2.4 
Homeowners’ home and mortgage insurance (v41691822) 148.3 149.6 146.8 -0.9 1.0 
Homeowners’ maintenance and repairs (v41691823) 119.4 119.3 {i Ne?! 0.1 74 
Water, fuel and electricity (v41691824) 119.1 119.1 130.6 0.0 -8.8 
Electricity (v41691825) 113.4 113.4 11223 0.0 1.0 
Natural gas (v41691827) 109.6 109.5 136.9 0.1 -19.9 
Fuel oil and other fuels (v41691828) 1527 152.1 271.8 0.0 -44.0 
Household operations, furnishings and equipment (v41691829) 107.9 108.1 104.5 -0.2 3.3 
Household operations (v41691830) 112.3 112.6 108.3 -0.3 3.7 
Telephone services (v41691832) 105.0 105.0 106.1 0.0 -1.0 
Internet access services (v41693221) 95.2 95.2 98.5 0.0 -3.4 
Household furnishings and equipment (v41691837) 100.5 100.6 98.1 -0.1 2.4 
Clothing and footwear (v41691844) 88.3 89.8 89.6 -1.7 -1.5 
Women’s clothing (v41691846) 76.8 79.9 83.7 -3.9 -8.2 
Men's clothing (v41691847) 89.4 89.5 88.6 -0.1 0.9 
Footwear (v41691849) 94.3 96.7 94.2 -2.5 0.1 
Transportation (v41691852) 113.5 115:3 126.9 -1.6 -10.6 
Private transportation (v41691853) 112.3 114.0 126.7 -1.5 -11.4 
Purchase and leasing of passenger vehicles (v41691855) 88.3 88.7 91.7 -0.5 -3.7 
Gasoline (v41691858) 139.5 146.2 197.4 -4.6 -29.3 
Passenger vehicle insurance premiums 3 (v41691861) 146.7 146.7 143.9 0.0 1.9 
Public transportation (v41691863) 130.9 132.0 130.2 -0.8 0.5 
Health and personal care (v41691868) 112.5 113.4 108.6 -0.8 3.6 
Health care (v41691869) 113.0 113:4 110.7 -0.1 Fabel 
Personal care (v41691875) 112.2 114.0 106.5 -1.6 5.4 
Recreation, education and reading (v41691878) 97.6 97.0 96.3 0.6 5 fe 
Recreation (v41691879) 93.2 92.6 92.9 0.6 0.3 
Education and reading (v41691887) 115.8 116.4 110.2 0.6 5.1 
Alcoholic beverages and tobacco products (v41691891) 127.6 127.6 123.9 0.0 3.0 
Alcoholic beverages (v41691892) 111.8 112.0 109.6 -0.2 2.0 
Tobacco products and smokers’ supplies (v41691898) 141.5 141.4 135.6 0.1 4.4 


KE 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector July 2009 from 
number J 
uly 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 
All-items (v41691919) 113.7 114.2 115.1 -0.4 -1.2 
Special aggregates 
All-items excluding food (v41692044) 112.1 112.6 114.7 -0.4 -2.3 
All-items excluding food and energy (v41692045) 111.0 ides 110.1 -0.1 0.8 
All-items excluding energy (v41692050) 112.9 112.9 A Aaez 0.0 45 
All-items excluding gasoline (v41693257) Zee 113.0 1422 -0.3 0.4 
Energy ' (v41692051) 127.6 133.5 168.6 -44 -24.3 
All-items (1992=100) (v41713415) 136.6 137.1 138.2 -0.4 -1.2 
Food (v41691920) 122.3 12253 117.0 0.0 4.5 
Food purchased from stores (v41691921) 122.7 122-7 116.7 0.0 oa 
Meat 2 (v41691922) 121.8 124s 115.0 0.4 5.9 
Dairy products 2 (v41691932) 129.9 132.3 128.6 -1.8 1.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 136.7 137.6 136.5 -0.7 0.1 
Fresh fruit 2 (v41691941) 109.5 110.2 103.3 -0.6 6.0 
Fresh vegetables 2 (v41691944) 107.0 104.2 99.6 PE 7.4 
Food purchased from restaurants (v41691951) 124-5 121.3 117.8 0.2 3.1 
Shelter (v41691952) 117.8 118.3 119.9 -0.4 -1.8 
Rented accommodation (v41691953) 107.4 107.3 106.3 0.1 1.0 
Owned accommodation (v41691955) 122.5 122.4 120.8 0.1 1.4 
Replacement cost (v41691956) 130.8 130.9 132.5 -0.1 -1.3 
Homeowners’ home and mortgage insurance (v41691958) 168.3 163.0 149.5 3:3 12.6 
Homeowners’ maintenance and repairs (v41691959) 116.0 114.7 108.6 1.1 6.8 
Water, fuel and electricity (v41691960) 123.7 127.6 146.4 -3.1 -15.5 
Electricity 3 (v41691961) 120.1 120.1 111.0 0.0 8.2 
Natural gas (v41691963) 92.6 103.1 158.0 -10.2 -41.4 
Fuel oil and other fuels (v41691964) 156.7 156.7 256.8 0.0 -39.0 
Household operations, furnishings and equipment (v41691965) 106.6 107.1 104.6 -0.5 1.9 
Household operations (v41691966) 113.8 113.8 110.9 0.0 2.6 
Telephone services (v41691968) 109.1 109.1 110.4 0.0 -1.2 
Internet access services (v41693222) 93.8 93.8 96.0 0.0 -2.3 
Household furnishings and equipment (v41691973) 94.5 95.7 93.9 -1.3 0.6 
Clothing and footwear (v41691980) 89.6 89.1 92.5 0.6 -3.1 
Women’s clothing (v41691982) 84.1 82.7 91.4 10 -8.0 
Men's clothing (v41691983) 86.3 84.0 90.5 oT -4.6 
Footwear (v41691985) 86.9 89.9 86.9 -3.3 0.0 
Transportation (v41691988) 114.9 116.7 125.7 -1.5 -8.6 
Private transportation (v41691989) 113.7 115.6 125.4 -1.6 -9.3 
Purchase and leasing of passenger vehicles (v41691991) 86.1 87.2 90.3 -1.3 -47 
Gasoline (v41691994) 138.0 145.5 193.9 -5.2 -28.8 
Passenger vehicle insurance premiums 4 (v41691997) 153.3 152.5 145.7 0.5 5.2 
Public transportation (v41691999) 124.2 125.4 127.0 -1.0 -2.2 
Health and personal care (v41692004) 112.1 112:5 108.9 -0.4 2.9 
Health care (v41692005) 116.6 Alito 114.4 -0.4 1.9 
Personal care (v41692011) 108.4 108.7 104.3 -0.3 3.9 
Recreation, education and reading (v41692014) 103.6 103.1 102.5 0.5 in 
Recreation (v41692015) 97.6 97.0 97.7 0.6 -0.1 
Education and reading (v41692023) 119.4 119.2 114.9 0.2 3.9 
Alcoholic beverages and tobacco products (v41692027) 133.8 134.3 131.4 -0.4 1.8 
Alcoholic beverages (v41692028) 112.4 112.9 110.6 -0.4 1.6 
Tobacco products and smokers’ supplies (v41692034) 155.5 155.8 152.4 -0.2 2.0 


wT 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM 
vector 
number 
All-items (v41692055) 
Special aggregates 
All-items excluding food (v41692180) 
All-items excluding food and energy (v41692181) 
All-items excluding energy (v41692186) 
All-items excluding gasoline (v41693259) 
Energy 1 (v41692187) 
All-items (1992=100) (v41713419) 
Food (v41692056) 
Food purchased from stores (v41692057) 
Meat 2 (v41692058) 
Dairy products 2 (v41692068) 
Bakery and cereal products (excluding infant food) 2 (v41692073) 
Fresh fruit 2 (v41692077) 
Fresh vegetables 2 (v41692080) 
Food purchased from restaurants (v41692087) 
Shelter (v41692088) 
Rented accommodation (v41692089) 
Owned accommodation (v41692091) 
Replacement cost (v41692092) 
Homeowners’ home and mortgage insurance (v41692094) 
Homeowners’ maintenance and repairs (v41692095) 
Water, fuel and electricity (v41692096) 
Electricity (v41692097) 
Natural gas (v41692099) 
Fuel oil and other fuels (v41692100) 
Household operations, furnishings and equipment (v41692101) 
Household operations (v41692102) 
Telephone services (v41692104) 
Internet access services (v41693223) 
Household furnishings and equipment (v41692109) 
Clothing and footwear (v41692116) 
Women's clothing (v41692118) 
Men's clothing (v41692119) 
Footwear (v41692121) 
Transportation (v41692124) 
Private transportation (v41692125) 
Purchase and leasing of passenger vehicles (v41692127) 
Gasoline (v41692130) 
Passenger vehicle insurance premiums 3 (v41692133) 
Public transportation (v41692135) 
Health and personai care (v41692140) 
Health care (v41692141) 
Personal care (v41692147) 
Recreation, education and reading (v41692150) 
Recreation (v41692151) 
Education and reading (v41692159) 
Alcoholic beverages and tobacco products (v41692163) 
Alcoholic beverages (v41692164) 
Tobacco products and smokers’ supplies (v41692170) 


CC 


Indexes Percentage change 
July 2009 from 
Juiy 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

115.0 41531 115.0 -0.1 0.0 
113.3 113.4 114.5 -0.1 -1.0 
111.0 110.9 109.4 0.1 4:5 
113.3 113.3 110.8 0.0 2.3 
113.5 113.5 111.4 0.0 1.9 
134.8 136.3 162.4 -1.1 -17.0 
141.5 141.7 141.5 -0.1 0.0 
123.3 123.7 11720 -0.3 5.3 
423:1 123.6 115.7 -0.4 6.4 
117.9 118.6 109.0 -0.6 8.2 
125.8 126.6 119.0 -0.6 SF 
140.0 139.2 134.6 06 4.0 
108.6 107.2 99.3 1.3 9.4 
104.5 110.7 105.6 -5.6 -1.0 
PPRTE 122.8 119.4 -0.1 2.8 
122.4 122.4 121.0 0.0 12 
113.0 WAZET 110.4 0.3 2.4 
126.3 126.3 123.8 0.0 2.0 
148.9 148.1 145.7 0.5 22 
148.5 149.9 149.2 -0.9 -0.5 
415.2 114.1 109.7 1.0 5.0 
118.9 118.8 121.9 0.1 -2.5 
115.0 115.0 111.8 0.0 2.9 
114.4 114.4 126.2 0.0 -9.4 
148.5 148.5 242.7 0.0 -38.8 
108.6 108.6 104.6 0.0 3.8 
112.6 112.5 108.7 0.1 3.6 
102.5 102.5 101.6 0.0 0.9 
103.9 103.9 100.6 0.0 3.3 
101.3 101.4 97.2 -0.1 4.2 
94.0 91.7 94.1 2.5 -0.1 
86.6 80.6 85.8 7.4 0.9 
89.3 87.8 95.8 ver -6.8 
92.0 92.7 89.9 -0.8 2.3 
113.8 115.3 125.1 -1.3 -9.0 
112.9 114.2 124.8 -1.1 -9.5 
88.5 89.8 91.9 -1.4 -3.7 
151.9 154.9 204.7 -1.9 -25.8 
110.7 110.7 109.2 0.0 1.4 
123.7 1272 128.1 -2.8 -3.4 
111.2 111.2 106.6 0.0 4.3 
115.3 115.1 111.0 0.2 3.9 
107.1 107.5 102.2 -0.4 4.8 
104.1 103.4 103.7 0.7 0.4 
101.2 100.4 101.4 0.8 -0.2 
114.2 114.2 i i is 0.0 2.6 
129.4 129.4 125.9 0.0 2.8 
1173 117-3 115.0 0.0 2.0 
138.8 138.9 133.9 -0.1 3.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index — July 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


July 2009 


118.0 


116.9 
115.0 
116.5 
116.8 
ikon aye 


145.9 


123.5 
122.6 
116.5 
127.5 
137.4 
121.3 
117.4 
125.2 


139.5 
119.9 
151.7 
202.7 
225.8 
125.2 
126.8 
126.9 
109.6 
138.9 


104.7 
109.5 
94.3 
97.0 
96.0 


96.6 
91.8 
88.7 
97.9 


108.0 
106.8 

84.6 
143.0 
114.2 
126.0 


114.1 
116.4 
111.6 


104.6 
100.2 
119.6 


132.1 
123.2 
136.8 


Indexes 


June 2009 


July 2008 


2002=100 


116.9 


LE. 
112.8 
113.3 
113.7 
150.9 


144.6 


115.9 
114.5 
109.5 
120.9 
131.0 
105.9 
115.8 
118.7 


135.2 
112.5 
147.8 
215.6 
225.1 
110.9 
123.3 
115.5 
114.5 
231.4 


101.4 
105.8 
96.5 
96.5 
93.2 


95.5 
94.0 
88.3 
92.1 


120.1 
119.4 

90.8 
189.7 
112.4 
131.7 


105.1 
107.7 
102.1 


104.4 
100.4 
cB 


128.5 
118.4 
134.4 


Percentage change 
July 2009 from 


June 2009 


NoooG 6 
Ls) 


Noa BD COOOOM 


oo° 


-0.3 


SOooCoCCS oF 
OOO W-WO Ww 


0.0 


0.0 


=Oo> NOANNNR CHAN GO 
awo— WoO fhNY Ww hoOnNnND ano 


July 2008 


6.6 


aA 
CONWW DHhONNODNOW OAhARTON 


AWN ONHWHW DWODHDWODON DADOMA= 


On= 


-NKN Oo-D Wo 


-=>BN NOSO ©MM A= 


o-oo 


a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and persona! care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


————————————————————————— 


CANSIM 
vector 
number 


(v41692327) 


(v41692451) 
(v41692452) 
(v41692457) 
(v41693263) 
(v41692458) 


(v41713424) 


(v41692328) 
(v41692329) 
(v41692330) 
(v41692340) 
(v41692345) 
(v41692349) 
(v41692352) 
(v41692359) 


(v41692360) 
(v41692361) 
(v41692363) 
(v41692364) 
(v41692366) 
(v41692367) 
(v41692368) 
(v41692369) 
(v41692371) 


(v41692372) 
(v41692373) 
(v41692375) 
(v41693225) 
(v41692380) 


(v41692387) 
(v41692389) 
(v41692390) 
(v41692392) 


(v41692395) 
(v41692396) 
(v41692398) 
(v41692401) 
(v41692404) 
(v41692406) 


(v41692411) 
(v41692412) 
(v41692418) 


(v41692421) 
(v41692422) 
(v41692430) 


(v41692434) 
(v41692435) 
(v41692441) 


Indexes Percentage change 
July 2009 from 
July 2009 June 2009 July 2008 June 2009 July 2008 
2002=100 

121.5 122.0 123.3 -0.4 -1.5 
121.6 122.3 124.9 -0.6 -2.6 
119.9 120.2 118.2 -0.2 1.4 
120.1 120.3 Wiha -0.2 2.0 
120.8 211 120.5 -0.2 0.2 
137.4 141.4 194.5 -2.8 -29.4 
150.9 151.6 153.1 -0.5 -1.4 
P2nc2 120.8 115.4 0.3 5.0 
121.3 120.9 114.6 0.3 5.8 
115.9 116.9 107.6 -0.9 Ct 
129.9 129.3 122.0 0.5 6.5 
138.4 136.9 133.8 ey 3.4 
110.6 108.7 100.6 hee 9.9 
102.0 105.1 99.7 -2.9 2.3 
120.8 120.6 i Fics 0.2 3.2 
146.1 146.2 152.8 -0.1 -4.4 
123.4 123° 120.2 -0.1 27 
155.6 155.4 155.0 0.1 0.4 
167.8 167.9 188.2 -0.1 -10.8 
215.6 215.6 204.3 0.0 5.5 
119.9 113.1 107.2 6.0 11.8 
135.8 137.3 179.3 -1.1 -24.3 
119.3 103.9 141.3 14.8 -15.6 
129.2 168.0 249.0 -23.1 -48.1 
107.6 107.6 104.5 0.0 3.0 
114.2 114.3 110.0 -0.1 3.8 
103.0 103.0 101.2 0.0 1.8 
94.2 94.2 97.2 0.0 -3.1 
97.3 97.1 95.8 0.2 1.6 
94.4 96.0 97.3 -1.7 -3.0 
83.8 88.3 93.2 -5.1 -10.1 
91.8 90.7 94.5 Ai2 -2.9 
97.5 98.4 96.7 -0.9 08 
116.7 119.0 126.9 -1.9 -8.0 
415-5 117.8 126.2 -2.0 -8.5 
81.7 83.7 85.8 -2.4 -4.8 
142.5 148.7 202.4 -4.2 -29.6 
170.8 170.0 149.4 0.5 14.3 
126.9 129.7 132.2 -2.2 -4.0 
1152 115.2 sli fy 7 0.0 3.6 
119.6 118.6 415.1 0.8 3.9 
110.9 111.8 107.3 -0.8 3.4 
106.6 106.3 105.6 0.3 0.9 
102.5 102.3 102.4 0.2 0.1 
121.4 121.0 117.0 0.3 3.8 
134.7 135.8 127.5 -0.8 5.6 
123.2 125:3 115.2 -1.7 6.9 
143.3 143.0 137.4 0.2 43 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


TCE ETC eS Cet rterrEET Tarver TET SS? TElSeSvESSSSSSS=SSSEtS¥Sss# tS SsTsteNSeGSssstsesSUnsSsvatsrisSHhiSlt/SsSssst vss ssn 7st SSS SSS HSEISSSSSFHSSSSSESUOSSSSSSSSSSSERSSSS 


38 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — July 2009 


Tabie 9-10 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector July 2009 from 
number ~~ july 2009 June 2009. July 2008 June 2009. ~~ July 2008 
2002=100 
All-items (v41692462) 112.4 112.8 114.2 -0.4 -1.6 
Special aggregates 
All-items excluding food (v41692587) te halle 111.8 114.2 -0.5 -2.6 
All-items excluding food and energy (v41692588) 109.8 110.1 109.5 -0.3 0.3 
All-items excluding energy (v41692593) 111.3 111.5 110.4 -0.2 0.8 
All-items excluding gasoline (v41693265) a es | 111.4 Pr ey. -0.3 0.0 
Energy 1 (v41692594) 126.4 130.1 166.1 -2.8 -23.9 
All-items (1992=100) (v41713427) 132.5 133.0 134.6 -0.4 -1.6 
Food (v41692463) 118.1 117.7 113.9 0.3 = | 
Food purchased from stores (v41692464) 118.1 117.6 112.9 0.4 46 
Meat 2 (v41692465) 116.3 116.1 110.6 0.2 2 
Dairy products 2 (v41692475) 123.1 123.5 118.8 -0.3 3.6 
Bakery and cereal products (excluding infant food) 2 (v41692480) 1323 130.4 128.6 1.5 2.9 
Fresh fruit 2 (v41692484) 112.0 112.9 103.6 -0.8 8.1 
Fresh vegetables 2 (v41692487) 103.8 106.3 104.4 -2.4 -0.6 
Food purchased from restaurants (v41692494) 118.0 117.9 115.8 0.1 1.9 
Shelter (v41692495) 110.7 111.6 115.4 -0.8 -4.1 
Rented accommodation (v41692496) 108.0 107.8 106.3 0.2 1.6 
Owned accommodation (v41692498) 112.4 113.1 116.0 -0.6 -3.1 
Replacement cost (v41692499) 110.9 124 128.3 -1.1 -13.6 
Homeowners’ home and mortgage insurance (v41692501) 146.5 146.7 146.9 -0.1 -0.3 
Homeowners’ maintenance and repairs (v41692502) 116.4 115.9 107.1 0.4 8.7 
Water, fuel and electricity (v41692503) 107.7 Aid2e2 130.5 -4.0 -17.5 
Electricity (v41692504) 91.1 102.7 1135 -11.3 -19.7 
Natural gas (v41692506) 115.3 113.0 144.5 2.0 -20.2 
Fuel oil and other fuels (v41692507) 157.4 154.8 240.6 ARK -34.6 
Household operations, furnishings and equipment (v41692508) 106.3 106.3 103.5 0.0 27 
Household operations (v41692509) 110.7 110.7 107.4 0.0 3.1 
Telephone services (v4169251 1) 102.8 102.8 101.9 0.0 0.9 
Internet access services (v41693226) 93.8 93.8 95.8 0.0 -2.1 
Household furnishings and equipment (v41692516) 98.2 98.2 96.2 0.0 2.1 
Clothing and footwear (v41692523) 98.4 96.9 97.9 15 0.5 
Women’s clothing (v41692525) 93.0 90.1 93.8 Sie -0.9 
Men's clothing (v41692526) 92.9 89.7 90.3 3.6 2.9 
Footwear (v41692528) 95.9 97.5 100.5 -1.6 46 
Transportation (v41692531) 114.9 116.7 125.7 -1.5 -8.6 
Private transportation (v41692532) 114.0 115.4 125.3 -1.2 -9.0 
Purchase and leasing of passenger vehicles (v41692534) 87.1 89.0 90.1 -2.1 -3.3 
Gasoline (v41692537) 151.0 153.5 204.5 -1.6 -26.2 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 1252 0.0 2.3 
Public transportation (v41692542) 123.0 127.5 129.2 -3.5 -4.8 
Health and personal care (v41692547) 112.1 112.2 107.9 -0.1 3.9 
Health care (v41692548) 117.3 117.3 113.9 0.0 3:0 
Personal care (v41692554) 106.0 106.1 100.8 -0.1 S2 
Recreation, education and reading (v41692557) 112.6 112.5 111.9 0.1 0.6 
Recreation (v41692558) 101.7 101.6 102.0 0.1 -0.3 
Education and reading (v41692566) 147.4 147.2 143.1 0.1 3.0 
Alcoholic beverages and tobacco products (v41692570) 124.2 124.2 121.0 0.0 2.6 
Alcoholic beverages (v41692571) 114.0 114.0 112.3 0.0 1.5 
Tobacco products and smokers’ supplies (v41692577) 136.4 136.8 130.5 -0.3 4.5 


ee ees ee ee eee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector July 2009 from 


number july 2009. June 2009 += July 2008 += June 2009 _~—S— July 2008 


i 


2002=100 
All-items (v41692598) 114.4 114.9 115.3 -0.4 -0.8 
Special aggregates 
All-items excluding food (v41692711) 113.7 114.4 115.8 -0.6 -1.8 
All-items excluding food and energy (v41692712) eUdet 112.3 109.4 -0.5 aan 
All-items excluding energy (v41692717) 112.9 113.3 110.1 -0.4 Zs 
All-items excluding gasoline (v41693267) 113.6 114.1 112.9 -0.4 0.6 
Energy ' (v41692718) 127.4 128.0 169.4 -0.5 -24.8 
All-items (1992=100) (v41713430) 134.6 135.2 135.6 -0.4 -0.7 
Food (v41692599) 117.8 117.3 113.2 0.4 4.1 
Food purchased from stores (v41692600) 116.6 116.2 111.6 0.3 45 
Meat 2 (v41692601) 107.7 108.3 106.6 -0.6 1.0 
Dairy products 2 (v41692611) 119.6 124e7 119.4 -1.7 0.2 
Bakery and cereal products (excluding infant food) 2 (v41692616) 125.6 122.6 122.0 2.4 3.0 
Fresh fruit 2 (v41692620) 111.6 108.1 107.3 K 4.0 
Fresh vegetables 2 (v41692623) 103.5 105.3 104.6 -1.7 -1.1 
Food purchased from restaurants (v41692630) 120.1 119.4 116.9 0.6 at 
Shelter (v41692631) 127.2 127.9 129.0 -0.5 -1.4 
Rented accommodation ; : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : : , ; 
Water, fuel and electricity (v41692632) 125.8 128.0 159.6 -1.7 -21.2 
Electricity (v41692633) 97.9 101.3 114.4 -3.4 -14.4 
Natural gas : : : ; : ; 
Fuel oil and other fuels (v41692635) 155.6 155.6 234.0 0.0 -33.5 
Household operations, furnishings and equipment (v41692636) 105.1 105.0 102.0 0.1 3.0 
Household operations (v41692637) 110.5 110.4 106.5 0.1 3.8 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 106.4 106.4 104.7 0.0 1.6 
Household furnishings and equipment (v41692644) 96.1 96.0 94.4 0.1 1.8 
Clothing and footwear (v41692651) 98.7 97.9 99.6 0.8 -0.9 
Women's clothing (v41692653) 89.8 88.3 90.8 uns -1.1 
Men's clothing (v41692654) 105.0 96.4 101.7 8.9 3.2 
Footwear (v41692656) 99.1 106.0 105.4 -6.5 -6.0 
Transportation (v41692659) 114.7 116.9 124.2 -1.9 -7.6 
Private transportation (v41692660) S427 114.8 122.8 -1.8 -8.2 
Purchase and leasing of passenger vehicles (v41692662) 88.3 91.0 91.7 -3.0 -3.7 
Gasoline (v41692665) 131.1 129.4 176.7 1.3 -25.8 
Passenger vehicle insurance premiums 3 (v41692668) 165.3 174.0 159.1 -5.0 3.9 
Public transportation (v41692670) 124.1 126.9 130.4 -2.2 -4.8 
Health and personal care (v41692675) 113.5 114.1 106.5 -0.5 6.6 
Health care (v41692676) 118.6 118.2 4B a8) 0.3 5.9 
Personal care (v41692682) 107.3 109.0 100.1 -1.6 tz 
Recreation, education and reading (v41692685) 97.0 96.8 97.4 0.2 -0.4 
Recreation (v41692686) 93.9 93.7 94.8 0.2 -0.9 
Education and reading (v41692693) jms erg 7h) i YA 108.6 0.0 2.9 
Alcoholic beverages and tobacco products (v41692695) 133.6 133.7 131.8 -0.1 1.4 
Alcoholic beverages (v41692696) 108.1 108.2 107.7 -0.1 0.4 
Tobacco products and smokers’ supplies (v41692702) 163.2 163.2 159.6 0.0 2.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 


* Yukon Territory 
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Table 9-42 


The Consumer Price Index — July 2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife’ 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
July 2009 from 
July 2009 June 2009 = July 2008 + ~=June 2009 ~—-July 2008 
2002=100 

116.5 116.9 116.6 0.3 0.1 
116.3 116.6 117.9 03 1.4 
113.2 113.6 110.9 0.4 21 
114.0 114.5 110.7 -0.4 3.0 
115.9 116.4 114.8 04 1.0 
148.1 147.6 181.1 0.3 -18.2 
135.6 136.0 135.7 0.3 0.1 
117.5 118.2 110.1 0.6 6.7 
116.5 118.2 108.5 14 74 
118.6 120.6 108.4 Oy 94 
1146 115.7 109.0 -1.0 51 
118.5 125.5 114.7 5.6 3.3 
122.8 120.0 105.7 23 16.2 
138.8 135.3 110.8 26 25.3 
119.7 118.0 114.3 1.4 47 
132.5 132.4 135.0 0.1 1.9 
148.5 148.4 174.4 0.1 14.9 
153.7 153.7 139.7 0.0 10.0 
174.4 174.4 270.1 0.0 -35.4 
106.7 106.9 103.2 0.2 3.4 
112.9 113.1 108.8 0.2 3.8 
993 99.3 99 3 0.0 0.0 
81.7 817 80.5 0.0 15 
93.0 93.1 90.8 01 24 
92.0 93.9 95.8 -2.0 -4.0 
79.1 83.8 85.4 5.6 74 
96.9 96.9 97.2 0.0 -0.3 
83.2 84.5 927 1.5 -10.2 
108.0 108.9 116.1 0.8 7.0 
104.4 104.8 113.0 0.4 -7.6 
79.7 82.1 82.9 29 -3.9 
136.6 135.2 169.7 1.0 -19.5 
145.1 143.3 133.6 13 8.6 
124.9 127.9 131.3 23 49 
110.7 111.2 106.5 0.4 3.9 
115.0 114.6 110.5 03 41 
108.0 109.2 103.9 11 3.9 
100.7 100.5 101.9 0.2 4.2 
98.7 98.4 100.3 03 1.6 
111.2 111.2 109.5 0.0 16 
146.2 146.2 131.5 0.0 11.2 
136.6 136.5 127.4 01 72 
155.6 155.6 134.6 0.0 15.6 


a a rE a ee ee EEE EE EE eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 

A a Ae A AIA Ee IES AS EE A SR AE ER OLA RS Hs SPREE TRS 

2002=100 
Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 1048 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 1076 107.9 108.0 1096 108.2 1083 107.9 107.6 
2006 108.4 108.4 1087 1096 1106 1104 1105 1109 109.7 108.9 109.1 109.3 109.5 
2007 409:6 110:1 W108 Tita 1114 1419 FAG TT (TT ATT2. Wes 1114 
2008 111.9 1124 1129 1936 1145 175.4 1163 115.8 1162 115.1 t14Sacttaa 114.3 
2009 112, 9°8199.4 1185) 1444p 115275 915.8 115.2 .: cS 3 - 2 re 
Prince Edward Island (v41691379) 
2004 103.5 1040 1047 1053 1056 106.2 1059 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 1090 109.3 111.8 111.5 110.7 110.0 109.1 
2006 WOSeiOS M0412 12.8 112.3 125 1128 1106 “fOr T1ifeivaiins 111.6 
2007 WS AS WIS: ts? 9 114.2 5014.1 114.05 193:8 T4414 oma 113.6 
2008 14.2. 71146 1158" 116.7 9118.9 119.5 120:0 119.3 120.3 118.6) 116.9 114:7 VES 
2009 114.10 A115.7, “TSG SAG 4117.6 “Ate.s: 118.4 i = es 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 1104 109.8 109.1 109.3 108.2 
2006 109:3,:9409:0 10916) 191.0 114.2) 111.0 111.3 74114 W106" 110.1 TiO. 4eett0.2 110.4 
2007 110 deat AItSeMt25 113:40°113.0 113:0 “Ai27 W129 Gait Seas-6 112.5 
2008 1135 113:9 “4s 41S:5 AA ATS A478 M77 ATROReIG4 8 115:00t 13.4 115.9 
2009 ATS4eei4. 3 TAO iO 15:8 1165. 1166 
New Brunswick (v41691648) 
2004 103.3 103.8 104.2 1041 1051 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 1084 1082 1083 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 1084 109.1 109.2 
2007 109:2) 409:6: 11025 110-2. 411.6 142.7 1121 111.4 F200 1731-4 stom tides 111.3 
2008 W112 I28) 113.9 144.5 114.9°°114:3 11447 413.4 1926 114i 113.2 
2009 Gt) 20 SIS e258 1s.7  sita5 1t44 
Quebec (v41691783) 
2004 103.2 103.6 103.9 103.8 1048 1048 1046 104.5 104.7 105.3 105.5 105.2 104.5 
2005 105.3 105.6 1064 1064 1065 1068 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 1091 109.3 1091 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108;8 4096 1104) 4406) 1114.1 110.7 110:6°°110.1 110.5° 110.5, 110:650141.1 110.4 
2008 111.6: TIGA Tsay 13:6: 11401 114.9 9143:5: 1140S Ont 12 4G 127 
2009 115 4123 Wi2ee aie 113.7 114:3 143.8 
Ontario (v41691919) 
2004 103.4 1036 104.0 1041 1050 1048 1049 104.7 104.8 105.0 1054 105.3 104.6 
2005 105.1 105.8 106.4 1065 1066 1068 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 109.1 1095 109.3 109.0 109.1 1085 108.4 1086 108.8 108.8 
2007 108.6.5109.7 AIOSe iti A116 11 A4tt 1109, 1147.0 W109 “T4412. is 110.8 
2008 170.9 Sat “nee 413.6 114.2 115.1 $448. 145:1 9 ds7 “iSeeedias 113.3 
2009 1124 8413-1 11S: 318.2 114.0 114.2 113.7 
Manitoba (v41692055) 
2004 102.0 101.9 1024 1027 1041 1044 1043 1043 1041 1045 1052 1055 103.8 
2005 105.0 105.2 105.6 1063 1065 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 109.2 109.3 109.7 109.7 108.8 108.9 109.0 1087 108.7 
2007 109.1 109.4 1104 110.9 111.7 111.7 112.1 111.2 111.8 1411.0 110.8 110.9 110.9 
2008 110.8: 14-2 AUS ateeedis.5: 1144 1150 1150 11524145 +1S.8h tse 113.4 
2009 412.4. 413351) “11s.08 418.7 114.4 115:1. 115.0 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 105.2 104.7 104.9 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 1079 1082 1092 1096 1096 1098 1104 109.3 1091 1088 108.9 109.1 
2007 108.5. 1083) | 11720" AtT.8" 412.6 113.4 113.3 11844 113.4 F1is.0 11327129 112.2 
2008 113.0 113.6 114.5 115.4 116.2 117.0 1169 117.0 117.3 116.9 116.7 115.8 115.9 
2009 115.7 116.5 1166 116.1 117.0 118.2 118.0 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 104.6 1046 104.9 105.2 106.1 107.1 1064 106.2 1063 1060 106.7 1064 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 1087 108.7 110.0 109.7 1096 109.0 108.1 
2006 10:4 e097. “TOS mlihk4e 112.20 944-8 = 113:45 9493.9 941409" 113.0013 44.2 312.5 
2007 114.7 115.0 116.4 117.5 117.8 1188 119.1 119.3 1194 1186 1191 118.9 117.9 
2008 1188 e190 “19.8 eat2123) 122.2 “124.0 123:3. 9124.4) 1228" 1215.6121.6 421.2 121.6 
2009 1202215 920 Cee 2045 21:4 122.0) 1124-5 om i is # 3 
British Columbia (v41692462) 
2004 102.5 102.9 103.2 103.9 104.7 104.9 1047 104.7 1048 1048 1050 1048 104.2 
2005 104.8 105.0 105.3 106.0 106.3 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 1087 1088 109.0 1084 1083 1087 1088 108.1 
2007 109.0 109.1 1095 109.9 1105 1103 1105 110.4 1105 110.0 110.1 110.1 110.0 
2008 109:9 sdd0lS: WO Seetiieo mlt2-8 113.6 114:2° 9414.0 9 1144412 Beto aed 112.3 
2009 1114 ei 1.9) ATOR iets 2:99 = 14228" 42:4 2 Le = “ . x 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 1036 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 1053 1054 105.7 1068 1068 107.1 106.3 105.3 
2006 106.4 105.9 1059 106.9 107.5 107.9 107.5 107.7 107.2 1063 106.3 1063 106.8 
2007 1070) 54107.3° 108 01087 109:5 “109:7, “1410:7 9110/5" 410:8°9 1104 2110:7 4416.6 109.5 
2008 1104 1t0:7)  AThOmee. “1G “H46. 1465.3 ds4 114.87 1490 i464 iso 113.4 
2009 (13:0 SA13:7 “ATSIGRETS!4, 4.01149 10404 e : ie e - - 
Yellowknife, Northwest Territories (v41692722) 
2004 103:1 | 1102:8° A0S:25s03:3, 1104:0° “104.3 10498 ~103;7 103.7 9103.8" 104.7 ~~ 1050 103.8 
2005 1046 1048 1049 105.2 1061 1064 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 1076 1084 107.7 
2007 1089S 109)4 HOS SO. StS a6. Wilcome ade tt Geen 121 el dO.o med Dio 110.8 
2008 TIA Sdlt2:3)) HHS See t4iOn 8115.7 16.6) 116.69 416:0) 9117.26) 11651764 10.4 115.2 
2009 114:3 214.5) G14 Seed. 01160 16:9 9146.5 s - - - + - 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 100.2 100.8 101.4 101.8 101.8 101.4 1016 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 1028 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 105.1 1048 1044 105.0 1042 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 1080 1089 1089 109.1 1081 1082 1087 107.9 
2008 108.2", 108.4 40825510910, 1098 "410:5 11116 412-2 111,999 111.8 1124 110.4 
2009 111-8 (191.8> WIZ 4 diss, 113.6 -193:8. 113-3 8 x Pm - x; 2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 
The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


ee ee 
CANSIM Indexes Percentage change 


vector July 2009 from 
number july 2009 June 2009 July 2008 June 2009 — July 2008 


ee 


2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 115.3 115.8 115.8 -0.4 -0.4 
Shelter (v41692847) 125.5 127.0 127.3 -1.2 -1.4 
Rented accommodation (v41692848) 107.9 107.3 105.2 06 2.6 
Owned accommodation (v41692849) 128.5 128.7 123.1 -0.2 44 
Water, fuel and electricity (v41692850) 130.8 137.7 167.2 -5.0 -16.8 
All-items (1992=100) (v41713405) 135.3 135.9 135.9 -0.4 -0.4 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.2 118.2 119.2 0.0 -0.8 
Shelter (v41692853) 120.5 120.8 128.3 -0.2 -6.1 
Rented accommodation (v41692854) 110.6 110.5 107.3 0.1 3.1 
Owned accommodation (v41692855) 115.6 116.0 115.3 -0.3 0.3 
Water, fuel and electricity (v41692856) 150.1 151.0 192.6 -0.6 -22.1 
All-items (1992=100) (v41713407) 138.4 138.5 139.7 -0.1 -0.9 
Halifax, Nova Scotia 
All-items (v41692858) 116.1 116.0 116.9 0.1 -0.7 
Shelter (v41692859) A215 121.5 123.3 0.0 -1.5 
Rented accommodation (v41692860) 107.5 107.3 106.1 0.2 1.3 
Owned accommodation (v41692861) A221 12227, 120.6 0.0 jd 
Water, fuel and electricity (v41692862) 135.6 135.6 155.3 0.0 -12.7 
All-items (1992=100) (v41713409) 138.3 138.1 139.1 0.1 -0.6 
Saint John, New Brunswick 
All-items (v41692864) 114.5 114.6 115.0 -0.1 -0.4 
Shelter (v41692865) WAITS 121.8 122.4 -0.1 -0.6 
Rented accommodation (v41692866) 110.1 109.5 106.9 0.5 3.0 
Owned accommodation (v41692867) 119.8 120.1 116.7 -0.2 eat 
Water, fuel and electricity (v41692868) 138.2 138.2 152.1 0.0 -9.1 
All-items (1992=100) (v41713411) 135.4 135.5 135.9 -0.1 -0.4 
Québec, Quebec 
All-items (v41692870) 1h Boer 114.2 113.7 -0.4 0.0 
Shelter (v41692871) 119.7 119.7 117.9 0.0 1.5 
Rented accommodation (v41692872) 110.1 109.9 108.3 0.2 ah 
Owned accommodation (v41692873) 124.9 125.1 A211 -0.2 3.1 
Water, fuel and electricity (v41692874) 117.9 117.9 124.4 0.0 -5.2 
All-items (1992=100) (v41713413) 132.1 132.6 132.0 -0.4 0.1 
Montréal, Quebec 
All-items (v41692876) 113.8 114.3 113.9 -0.4 -0.1 
Shelter (v41692877) 119.3 119.4 119.7 -0.1 -0.3 
Rented accommodation (v41692878) 108.9 108.9 108.1 0.0 0.7 
Owned accommodation (v41692879) 125.5 125.9 124.0 -0.3 1.2 
Water, fuel and electricity (v41692880) 118.2 118.2 128.7 0.0 -8.2 
All-items (1992=100) (v41713414) 131.7 132.3 131.8 -0.5 -0.1 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.8 114.2 115.0 -0.4 -1.0 
Shelter (v41692883) 120.3 120.7 121.8 -0.3 -1.2 
Rented accommodation (v41692884) 107.2 107.1 105.5 0.1 1.6 
Owned accommodation (v41692885) 125.4 125.4 122.9 0.0 2.0 
Water, fuel and electricity (v41692886) 128.9 132.2 122 -2.5 -15.3 
All-items (1992=100) (v41713416) 138.6 139.1 140.1 -0.4 -1.1 
Toronto, Ontario 
All-items (v41692888) 113.6 114.0 114.9 -0.4 -1.1 
Shelter (v41692889) 116.4 116.9 118.9 -0.4 -2.1 
Rented accommodation (v41692890) 108.0 108.0 106.9 0.0 1.0 
Owned accommodation (v41692891) 120.4 120.5 119.2 -0.1 1.0 
Water, fuel and electricity (v41692892) 119.0 122.7 147.1 -3.0 -19.1 
All-items (1992=100) (v41713417) 136.9 137.4 138.5 -0.4 -1.2 


OO EE i ATS aE SI hs Ne SSG BS Ee eA ON) A IOLA LEAL LLIE LAS: 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 


All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


July 2009 


110.3 
103.7 
103.4 
103.4 
118.2 
131.6 


114.8 
121.7 
114.1 
125.2 
wl Where 
141.5 


118.0 
138.4 
118.4 
151.2 
122.7 
147.1 


119.0 
141.0 
125.2 
148.5 
132.5 
146.4 


121.8 
147.1 
128.5 
148.7 
160.0 
148.4 


121.6 
144.3 
119.6 
159.4 
115.3 
153.0 


112.9 
111.8 
108.4 
114.9 
103.3 
134.0 


112.1 
110.1 
108.9 
109.4 
113.8 
131.7 


The Consumer Price Index — July 2009 


Indexes 


June 2009 


July 2008 


2002=100 


112.1 
108.8 
102.9 
102.7 
145.3 
133.7 


114.8 
120.4 
111.4 
122.8 
121.5 
141.5 


116.3 
131.2 
slay 
142.8 
118.0 
144.9 


118.1 
138.2 
116.0 
148.6 
126.8 
145.3 


123.6 
154.2 
124.0 
147.5 
215.6 
150.6 


123.0 
149.6 
le ee 
159.0 
151.4 
154.7 


114.7 
117.0 
106.7 
119.2 
128.5 
136.1 


113.3 
113.0 
106.8 
12% 
134.4 
133.0 


Percentage change 
July 2009 from 


July 2008 


June 2009 


aRAOOS 
anaoonoonn 


ra oR ce ce i Re ll i ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


oe, el 


Jan. Feb. Mar. Apr. May June = July Aug. Sept. Oct. Nov. Dec. Annual 


average® 
a Sr a a RE 2 a, aE Se SC a a ae ee eA NREL. 208 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 103.3 103.6 104.6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 1099 110.0 1104 109.3 1085 108.7 108.8 109.1 
2007 109-2 109.5 110:3 19016 11059. 111.3 144.1 110.7 110.7 ATO UTS its 110.7 
2008 Wt6 112.4 W255 4132 174.0 114.8 115.8 115.3 115.8 TAS otte2e ASS 114.0 
2009 VASO VSS iter tee 1155 4115.8 115.3 : t ‘ Ee bs $ 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 104.9 105.2 1057 1055 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 1083 1084 108.7 110.9 110.7 110.0 109.3 108.5 
2006 TOS AN02 AOGOSt4 WIZ AII OADS, 1120 Te STO eT Ts 111.0 
2007 14.0 4115 W283 1136. 113.8 1134 113:3° 113.7 Mise tee eT rs 113.2 
2008 TASS 114.2 175:3: 11632) 118:3. 118.8 119:2 118:6 119.6 1162> 116.6 19745 116.9 
2009 114.0 715.6 115:5 S116!3 117.4) 118.2 1162 os - C Ei 2 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 1042 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 1086 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 1105 110.7 110.0 109.7 110.0 109.7 109.8 
2007 109%) AIG: TAS Tits 142.5 4125 1124 1122 1426 SVi2SeiS eric 112.0 
2008 112:9 493.4) 175:9 914.8 116.2 116:9 116.9 116:9 16:8 o11S:6"-114.500115:0 115.2 
2009 Hone 11S:9 414 Otiay? 115.3) 116.0 1163) iF x “ ,: é. 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 108.4 109.0 109.2 
2007 {09:2 10916 .190'6> AN? 111.4 112A F124 141A T1220 F114 111.2 
2008 Athy 414.6" Tiz2. 0127 1140 114.5 (15:0, 114.4 (114.6 113.50 i127 etite 113.2 
2009 Ata Vi eiacion Vig W139 114.6. 11425 “ oe f ce 5 4 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 1048 105.3 105.5 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 108.4 1082 1084 108.4 108.7 
2007 108 109:2 110M a10:3 110:7 110.4 110:4 109.8 110.2 11025 410:5110:8 110.1 
2008 MOG 1441) Sitacomene OF T1S2 113.7 113%, 1913.4 1456 teed ee eS 112.4 
2009 Wiese 11230 Sl t2ti2 “11S:6" 174.2 11617 na = - * ? . 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 104.6 1046 104.4 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 1068 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 1089 108.9 108.4 108.6 108.7 1086 108.6 
2007 108.7 109.5 1103 110:5 110:8 110.5 110.5 110.0 110:4 1104 10:7 111.0 110.3 
2008 HOS 111.8 49S W122 1194 113.8 1139 “3:3 1198 M2arti2 4 141.6 112.6 
2009 tite t1ZA vines ties 119:9°414.3 1138 - es 3 $: 1 a 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 
2004 103.2 103.4 103.8 104.0 105.0 104.7 1048 1046 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 1064 106.4 1065 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 1094 109.2 1089 109.0 108.3 108.2 108.5 1086 108.6 
2007 108 108-6 “Oy tit 119-5 111.4 114.0 110.9 110:9 “110oF “Mose 10.8 110.7 
2008 F10;4 111.0 Tite ti24 113.4 114.0 116.0 114.8 1150 113.6 113994127 1131 
2009 112.3 113.0 113.6 113.1 114.0 114.2 113.8 s ie . . # A 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 104.3 104.3 105.1 1049 1049 1047 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 106.4 106.3 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 1089 1085 1085 108.1 108.0 108.3 1085 108.4 
2007 108.2 109.3 110.3 110.8 111.2 110.7 110.7 110.6 110.8 110.7 111.0 1411.1 110.5 
2008 110.7 111.3 111.6 142.2 113.3 113.8 114.9 114.7 1149 113.7 113.5 413.0 113.1 
2009 142.5 143.2 A93.6° 113.1. 143.9 114.0 1136 - 7 . “A 2 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept Oct. Nov. Dec. Annual 

average” 

O_o ee ae 
2002=100 

a a 


Thunder Bay, Ontario (v41692894) 


2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 1041 1044 1042 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 1066 106.2 1059 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 1066 106.9 
2007 106.2 107.3 1083 1084 108.8 108.3 108.6 108.3 108.3 107.9 108.2 108.1 108.1 
2008 10729 108:49108)7 S109:7 110.76 Anta “1122414119 “1122)"°110:9 4108 4104 110.4 
2009 109;5" 110:3:7 190.8 140:4 141:0 4192 114033 A 2 Z S u 
Winnipeg, Manitoba (v41692900) 

2004 102.0 101.9 1023 102.7 104.0 1043 104.2 104.3 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 1095 109.55 1086 1089 109.0 1086 108.5 
2007 10905 109410 Set Ols) i144 geo 9d 1O eo 14aed tte. TOO ato 440:7 110.8 
2008 T1Oce tw itetelidiee Wi26 113494142 4114.8 3114.9 9145.0) 11425 413.6. 442:9 113.3 
2009 VAZS 9113.0 129A S:5 11422 8114-9 14498 5 be és - 

Regina, Saskatchewan (v41692906) 

2004 102.8 102.9 103.2 103.9 105.0 105.1 1053 1048 1050 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 1093 1095 110.1 1091 109.0 1086 1088 108.9 
2007 COSTS 100m aneOmmldig) 11210 mali2-Om dil 2cOsmt 2 cud die wand 4 2eo0 edie ae ee ub eA 
2008 VIZS BAZ 7S 1g S26) e144 1154 atd6.2 116881164. 1169) 416:5 116:4. 115.6 4115.2 
2009 MISS 1164 AtG 6 e162 1/ae dss) 118.0 = a es “is 5. se 
Saskatoon, Saskatchewan (v41692912) 

2004 102.6 102.7 1028 103.6 1046 1046 1048 104.5 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 1066 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 1096 109.5 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 109.5 109.9 110.7 111.9 1124 113.5 114.1 114.1 1144 114.1 114.3 114.0 gh ad 
2008 (i142 S:OmidOUpeIIG:9  Adjo a 1o:3) tO elton ma to-or etl GcO) tty eceen tole Tied 
2009 116:9, 2117.85 auc lai 18a) e119 41/920 “f m &, ‘i ‘5 af 
Edmonton, Alberta (v41692918) 

2004 105.05 105.0) 105:2 5 105;6; 106:5:5107.6" 1107.0) 5106.8" 107.0) 5106.5) 107.2) 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 1102 110.1 109.4 108.6 
2006 11016 110.1 5 TOG ei 112eed dG 12:6) 811S.0> 113:2 122° 11330 ats 112.0 
2007 11319Om 114: 2 iSee iie0: Aiea IG “W1SShetI9.41 1SMaS.3° Tbe as 117.4 
2008 TASES 118:7 TAOS 12422 1249 S236" 123.6) 8123.65 72232123) 424.4ael12 10 121.4 
2009 120'2% 121-5) 120:9 120% 121661222) 121-8 be au 33 % - , 
Calgary, Alberta (v41692924) 

2004 104.1 104.1 104.4 1046 105.5 1064 1058 1056 1056 105.4 106.1 1058 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 1088 1085 107.4 
2006 109.9 108.9 109.5 110.9 112.0 111.7 1136 1144 114.7 113.5 114.2 1147 112.3 
2007 415.0 115.65 116:7 117.6 117.6 418:6 1194) °119:3 119.3: 118.7 119.1 119.0 118.0 
2008 11801901 e200 S122 “122°3.9n23'0 12001 8124.4 1234218 Aza) 2a 121.8 
2009 1208/.00121-9 A213) 12018 121.5 12251" 121.6 “2 a 2 = Ns 2 
Vancouver, British Columbia (v41692930) 

2004 102.2 102.7 103.0 103.7 104.5 1046 1045 104.5 1046 1047 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 1065 106.8 106.7 1066 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 1085 108.7 1084 108.4 108.9 109.1 108.0 
2007 109.0 109.3 109.6 110.0 1106 1105 110.7 110.6 110.7 1104 110.4 110.5 110.2 
2008 4{Oree dO a iieee Aili Wisti2, wiieo) Uti 114 WA Boao a2 ie 112.8 
2009 41220 112 S55 12:6 1126 11336, sn13.3 1129 sh re 4 : , 
Victoria, British Columbia (v41692936) 

2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 1088 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 10914" 1098" 110.4 1174 412:3 413.0 143.3 “1138:2 113.3" 4123 111.8° 1178 111.8 
2009 tein 11d Oy MigitcO = 4 bao ibe vs clea RP ; . 


—— aaa, 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, | Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL and N.S NB Que Que Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
PEt Ont./Que 


oe, el 


cents per litre 


—_———_  ————————eeeeeeSeSeFSFSFSFSeee 0000 


Regular unleaded gasoline at full service filling stations 


July 2008 149.7 141.5 1447 139.1 142.3 147.1 133.6 133.5 142.0 136.3 
August 2008 139.1 131.5 134.4 127.8 1296 132.2 1242 125.6 134.3 139:1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 124.4 125.1 137.8 185.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 ot 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 77.4 80.3 77.8 80.2 82.0 75.2 75.8 89.6 80.5 
January 2009 875 78.4 80.0 76.2 84.7 86.4 Ct 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 $1.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 845 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 878 90.3 92.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 14st 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
Regular unleaded gasoline at self service filling stations 

July 2008 146.8 138.0 142.2 137.2 142.5 143.5 130.2 132.0 140.3 135.6 
August 2008 136.5 129.1 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.4 128.6 134.1 130.5 119:9 123.7 136.1 134.6 
October 2008 125.0 112.0 115.1 112.9 Wee 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 foot cA 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 747 778 74.0 83.3 844 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
Premium unleaded gasoline at full service filling stations 

July 2008 155.2 148.5 151.9 146.0 149.4 154.6 145.7 1448 152.9 146.3 
August 2008 145.4 139.5 141.6 135.0 136.7 139.6 136.5 137.8 145.6 141.3 
September 2008 1476 141.0 143.1 138.0 141.0 142.9 137.6 137.2 149.0 146.3 
October 2008 135.5 122.3 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 n JD 113.4 116.1 109.3 115.0 W15:7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
Premium unleaded gasoline at self service filling stations 

July 2008 152.8 145.5 150.3 144.0 149.9 150.6 141.6 143.8 151.0 146.1 
August 2008 142.8 135.8 138.4 132.6 137.0 136.3 23 135.8 142.8 139.8 
September 2008 146.3 137.5 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 124.8 119.3 114.3 117.6 129.9 127.0 
November 2008 104.3 946 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 A115 106.7 Wy 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
Household heating fuel 

July 2008 1193 112.4 116.8 129.5 126.4 128.6 127.5 125.7 125.8 125.1 
August 2008 119.3 112.4 116.8 129.5 126.4 1286 127.5 1254 125.8 125.1 
September 2008 118.7 114.2 117.9 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 110.8 103.2 109.1 ies 107.4 111.2 1116 113.7 VIG 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 13.7 7.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 TAS 71.8 77.4 79.3 77.3 808 80.2 84.3 846 
March 2009 67.6 65.5 68.0 72.6 73.3 744 75.4 75.4 80.4 757 
April 2009 71.0 68.6 746 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 71.1 73.0 12.5 Ae 75.7 80.3 80.1 75.6 
June 2009 68.7 665 711 73.0 73.5 717 Yio 80.3 80.1 75.6 
July 2009 68.7 66.5 Tia 73.0 7a5 fi WY f Todt 80.3 80.0 75.6 
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Table 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta Alta BC B.C VR NWT 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


July 2008 136.5 135.3 131.3 133.1 149.1 150.9 145.1 152.9 
August 2008 130.8 130.7 124.4 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 127.6 140.8 139.7 140.9 152.7 
October 2008 118.7 116.2 Nel 2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 92.1 86.2 86.5 99.5 99.7 109.4 118.4 
December 2008 79.1 80.6 73.1 72.7 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 97:2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 


Regular unleaded gasoline at self 
service filling stations 


July 2008 136.0 135.5 130.3 132.2 146.6 150.5 144.4 150.0 
August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91:9 OT. 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 


Premium unleaded gasoline at full 
service filling stations 


July 2008 147.1 1456 142.0 143.6 161.2 163.0 150.3 162.4 
August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 12857, 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 TAY, TAG 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 124.6 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 1148 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 1129 105.9 105.4 124.7 120.4 115.3 129.7 


Premium unleaded gasoline at self 
service filling stations 


July 2008 147.0 146.3 142.4 143.4 158.9 162.8 150.8 160.6 
August 2008 141.5 141.3 134.8 135.3 S200 154.3 147.7 158.5 
September 2008 145.7 145.5 137.2 138.7 150.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113.5 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 117.7 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 113.5 101.8 104.7 121-5 118.3 113.8 126.8 
Household heating fuel 

July 2008 124.3 122.2 : 130.9 137.9 134.4 128.5 
August 2008 124.3 122.2 ‘ ‘ 130.9 137.9 1344 128.5 
September 2008 A201 121.7 125.7 140.7 1377 137.0 
October 2008 121.8 117.8 : 118.4 132.9 136.3 126.2 
November 2008 1935 110.8 : : 107.6 123.4 120.8 117.3 
December 2008 88.5 90.5 85.3 105.5 103.8 101.0 
January 2009 88.7 87.3 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 72.3 70.1 80.7 88.2 82.3 
April 2009 hfe 78.8 81.8 91.1 90.3 84.0 
May 2009 747 TO.1 81.5 92.5 89.4 83.0 
June 2009 747 Tost 81.5 92.5 89.4 83.0 
July 2009 747 75.7 82.9 93.9 89.4 83.0 


a aS a a a a ee 
Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM May 2009 June 2009 July 2009 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.86 PA a 12.64 
Sirloin steak, 1 kilogram (v735176) 16.11 16.80 16.40 
Prime rib roast, 1 kilogram (v735187) 22.42 22.26 21.75 
Blade roast, 1 kilogram (v735198) 10.38 10.46 10.66 
Stewing beef, 1 kilogram (v735209) 10.39 10.27 10.36 
Ground beef, regular, 1 kilogram (v735220) 7.07 ian fal2 
Pork chops, 1 kilogram (v735221) 9.84 9.67 9.50 
Chicken, 1 kilogram (v735223) 6.34 6.39 6.39 
Bacon, 500 grams (v735166) 4.56 4.71 4.65 
Wieners, 450 grams (v735167) 2.95 2.96 2.89 
Canned sockeye salmon, 213 grams (v735168) 3.30 3.24 3.33 
Homogenized milk, 1 litre (v735169) 2.19 219 ahr 
Partly skimmed milk, 1 litre (v735170) 212 2.12 2.10 
Butter, 454 grams (v735171) 4.34 4.39 4.38 
Processed cheese food slices, 250 grams (v735172) 2.76 2.82 2.85 
Evaporated milk, 385 millilitres (v735173) 1.95 1.96 1.97 
Eggs, 1 dozen (v735174) 2.62 2.60 2.60 
Bread, 675 grams (v735175) 2.53 2.49 2.53 
Soda crackers, 450 grams (v735177) 2.45 2.48 2.51 
Macaroni, 500 grams (v735178) 1.42 1.41 1.45 
Flour, 2.5 kilograms (v735179) 4.82 4.77 4.83 
Corn flakes, 675 grams (v735180) 3.97 4.05 4.14 
Apples, 1 kilogram (v735181) 3.45 3.29 3.37 
Bananas, 1 kilogram (v735182) 1.67 1.67 1.67 
Grapefruits, 1 kilogram (v735183) 2.42 Pay it 2.89 
Oranges, 1 kilogram (v735184) 2.84 2.96 3.08 
Apple juice, canned, 1.36 litres (v735185) 1.86 1.85 1.85 
Orange juice, tetra-brick, 1 litre (v735186) 3.69 3.68 S75 
Carrots, 1 kilogram (v735189) 1.91 1.94 1.94 
Celery, 1 kilogram (v735190) 2.55 2.33 2.20 
Mushrooms, 1 kilogram (v735191) 7.58 8.06 1.73 
Onions, 1 kilogram (v735192) 1.56 1.59 1.83 
Potatoes, 4.54 kilograms (v735193) 5.49 5.62 5.65 
French fried potatoes, frozen, 1 kilogram (v735194) Pee 2.18 215 
Baked beans, canned, 398 millilitres (v735195) 1.09 ru Wiehe 
Tomatoes, canned, 796 millilitres (v735196) 1.35 1.36 1.36 
Tomato juice, canned, 1.36 litres (v735197) 1.85 1.89 1.93 
Ketchup, 1 litre (v735199) 2.94 2.95 2.93 
Sugar, white, 2 kilograms (v735200) 2.56 2.52 2.62 
Coffee, roasted, 300 grams (v735201) 4.33 4.49 4.58 
Coffee, instant, 200 grams (v735202) 5:57 5.58 5.61 
Tea (72 bags) (v735203) 4.12 4.12 4.09 
Cooking or salad oil, 1 litre (v735204) 4.14 4.08 4.13 
Soup, canned, 284 millilitres (v735205) 1.02 1.06 1.04 
Baby food, 128 millilitres (v735206) 0.80 0.80 0.80 
Peanut butter, 500 grams (v735207) 2.88 2.91 2.91 
Fruit flavoured crystals, 2.25 litres (v735208) A221 1.26 Kor 
Soft drinks, cola type, 2 litres (v735210) 1.64 1.60 1.55 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.66 1.63 1.55 
Paper towels (2 rolls) (v735213) 2.45 2.45 2.50 
Facial tissue (200 tissues) (v735214) 244 2.07 2.10 
Bathroom tissue (4 rolls) (v735215) 2.29 2.30 2.24 
Shampoo, 300 millilitres (v735216) 3.20 3.20 3.24 
Deodorant, 60 grams (v735217) 3.61 S72 3.65 
Toothpaste, 100 millilitres (v735218) 1.65 1:72 1.73 
Cigarettes (200) (v735219) 76.90 77.41 77.25 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 95.6 101.6 97.4 


—————KK 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada, St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight’ Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 98.0 94.0 99.0 96.0 95.0 
Food 17.0 104.0 101.0 100.0 100.0 102.0 
Food purchased from stores 2 105.0 101.0 101.0 100.0 101.0 
Meat, poultry and fish : 101.0 100.0 101.0 102.0 103.0 
Dairy products and eggs ; 108.0 99.0 102.0 101.0 101.0 
Bakery and other cereal products : 100.0 97.0 97.0 97.0 101.0 
Fruit and vegetables : 116.0 107.0 107.0 106.0 102.0 
Other food purchased from stores 2 : 102.0 101.0 97.0 96.0 100.0 
Food purchased from restaurants : 102.0 102.0 99.0 99.0 102.0 
Shelter 26.6 89.0 80.0 92.0 85.0 88.0 
Rented accommodation ‘ 82.0 70.0 86.0 76.0 83.0 
Owned accommodation : 85.0 74.0 87.0 81.0 87.0 
Water, fuel and electricity : 116.0 118.0 124.0 115.0 99.0 
Household operations and furnishings 11.1 103.0 104.0 106.0 103.0 98.0 
Household operations ; 105.0 105.0 109.0 104.0 96.0 
Household furnishings ; 101.0 103.0 101.0 101.0 101.0 
Clothing and footwear 5.4 101.0 96.0 102.0 101.0 101.0 
Transportation 19.9 101.0 96.0 95.0 95.0 99.0 
Private transportation ; 101.0 93.0 95.0 94.0 98.0 
Purchase of automotive vehicles ; 101.0 104.0 101.0 101.0 101.0 
Gasoline } 110.0 103.0 106.0 100.0 103.0 
Other private transportation : 93.0 73.0 80.0 80.0 90.0 
Public transportation : 102.0 112.0 92.0 105.0 103.0 
Health and personal care 4.7 101.0 101.0 103.0 102.0 101.0 
Health care : 98.0 100.0 103.0 101.0 99.0 
Personal care : 103.0 101.0 103.0 103.0 103.0 
Recreation, education and reading 12.2 94.0 103.0 109.0 110.0 87.0 
Recreation : 101.0 99.0 100.0 99.0 98.0 
Education and reading ‘ 80.0 109.0 125.0 130.0 66.0 
Alcoholic beverages and tobacco products 3:1 111.0 105.0 107.0 99.0 94.0 
Alcoholic beverages 4 105.0 103.0 104.0 99.0 100.0 
Tobacco products and smokers’ supplies : 122.0 109.0 113.0 99.0 85.0 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight' Gatineau, Ontario Manitoba Saskat- Alberta British 
Ontario part, chewan Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 102.0 107.0 94.0 93.0 98.0 103.0 
Food 17.0 99.0 99.0 100.0 100.0 100.0 103.0 
Food purchased from stores ; 99.0 98.0 101.0 101.0 102.0 105.0 
Meat, poultry and fish 101.0 98.0 93.0 98.0 99.0 103.0 
Dairy products and eggs f 104.0 104.0 92.0 94.0 95.0 99.0 
Bakery and other cereal products ; 92.0 93.0 109.0 107.0 109.0 116.0 
Fruit and vegetables : 96.0 95.0 105.0 103.0 104.0 105.0 
Other food purchased from stores 2 : 99.0 98.0 105.0 103.0 102.0 106.0 
Food purchased from restaurants : 100.0 100.0 98.0 97.0 97.0 99.0 
Shelter 26.6 106.0 117.0 84.0 82.0 98.0 100.0 
Rented accommodation ; 109.0 124.0 81.0 73.0 96.0 104.0 
Owned accommodation : 104.0 115.0 84.0 77.0 94.0 101.0 
Water, fuel and electricity : 109.0 117.0 90.0 113.0 117.0 88.0 
Household operations and furnishings 11.1 104.0 104.0 99.0 99.0 100.0 104.0 
Household operations : 105.0 106.0 99.0 100.0 103.0 106.0 
Household furnishings ; 101.0 101.0 100.0 98.0 94.0 100.0 
Clothing and footwear 5.4 102.0 101.0 100.0 98.0 96.0 100.0 
Transportation 19.9 96.0 104.0 94.0 94.0 92.0 104.0 
Private transportation : 94.0 103.0 94.0 95.0 92.0 106.0 
Purchase of automotive vehicles : 102.0 100.0 100.0 99.0 94.0 101.0 
Gasoline : 97.0 96.0 101.0 103.0 96.0 106.0 
Other private transportation ; 84.0 113.0 80.0 83.0 86.0 113.0 
Public transportation : 108.0 108.0 98.0 94.0 88.0 90.0 
Health and personal care 4.7 102.0 101.0 98.0 97.0 100.0 99.0 
Health care ; 105.0 102.0 96.0 96.0 105.0 98.0 
Personal care : 99.0 99.0 99.0 98.0 96.0 99.0 
Recreation, education and reading 12.2 106.0 106.0 95.0 100.0 105.0 106.0 
Recreation ; 100.0 102.0 98.0 94.0 99.0 104.0 
Education and reading ; 116.0 115.0 89.0 111.0 117.0 111.0 

Alcoholic beverages and tobacco 
products 3.1 96.0 100.0 104.0 105.0 106.0 109.0 
Alcoholic beverages : 99.0 99.0 94.0 98.0 104.0 105.0 
Tobacco products and smokers’ supplies 92.0 101.0 119.0 116.0 109.0 115.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 1 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-Items 100.0 100.0 100.0 
Food 16.9 17.0 17.1 
Shelter 20.1 26.6 ret 
Household operations, furnishings and equipment 11.4 led 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 auiz 
Health and personal care 4.8 4.7 44 
Recreation, education and reading 13.0 122 41.2 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


1. Figures may not add to 100% due to rounding 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
| defined by the Bank of Canada. 


| 
| The measure of Core CPI! excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
| http://www. bankofcanada.ca/en/inflation/index.htm. 


| Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
| of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


1. 
2. 
3. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww. bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


G 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


4. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.ge.ca. 
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Table 4-5 


1. | Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008. 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Tabie 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 
Table 8 Annual average percentage changes for the Consumer Price index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. | The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles”. 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. | Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


a 


2. 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


if 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CP! to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 


items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder = Winnipeg 
John’s, and N.S. John, Que. Que. Ontario part, Ont Bay, Man 
NLL. Summerside, N.B. Ont./Que. Ont 
PE 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) —_ (v735057) (v735058) — (v735059) (v735060) (v735061) (v735062) = (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) —_ (v735093) (v735094) _ (v735095) (v735096) (v735097) (v735098) _(v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) = (v735075) (v735076) = (v735077) (v735078) (v735079)  (v735080)  (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) = (v735111) (v735112) — (v735113) (v735114) (v735115)  (v735116)  (v735117)  =(v735101) 
Household heating fuel (v735149) (v735157) = (v735158) (v735159) —_ (v735160) (v735161) (v735162)  (v735163)  (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta. Alta. B.C B.C. YT. N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montréal, 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v2158097 2) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Tabie B ~ continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v159401 46) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Canadians want to know: 


> Are we better off this year than last? 
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Where does our money come from and where does it go? 


Vv 


What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 
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Composite leading indicator and more 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 
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www.canadianeconomy.gc.ca 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference'period. 
It also provides a range of the most recent tables*and graphs on the Canadian’CPT. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlight 


* Consumer prices fell 0.8% in the 12 months to August 2009, following a 0.9% decrease in July. Excluding 
energy, the Consumer Price Index rose 1.4% year-over-year in August. On a seasonally adjusted monthly basis, 
consumer prices rose 0.3% from July to August. 
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Briefing notes 


Highlights: oes ee preg eree 


Consumer prices fell 0.8% in the 12 months to August 2009, following the 0.9% decrease posted in July. On an unadjusted 
monthly basis, consumer prices posted no change from July to August, after decreasing 0.3% from June to July. 


All-items Consumer Price index (CPI): 


mainly from the fall in prices for gasoline (-21.2%). 


t 
| 
* The decline in the 12-month change in the CPI in August was due primarily to a large drop in energy (-19.1%), which came | 
| * A 12-month decline of 2.2% in costs for shelter also put downward pressure on the 12-month change in the CPI. | 
i 
} 


| ¢ Upward pressure on the 12-month change came primarily from higher food prices (+4.0%). 
| ina ae eee : : 


* Food purchased from restaurants (+3.1%) 


* Passenger vehicle insurance premiums (+4.8%) 


| 

| 

| 

| 

| Main downward contributors: 
| * Gasoline (-21.2%) 

| * Natural gas (-38.1%) 

| * Purchase of passenger vehicles (-4.7%) 


| + Fuel oil and other fuels (-40.6%) 


* Homeowner's replacement costs (-3.8%) 
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Main contributors to the monthly change in the CPi, not seasonally adjusted: 


Main upward contributors: 
* Gasoline (+2.6%) 
* Electricity (+1.9%) 


* Natural gas (+3.0%) 


Main downward contributors: 
* Fresh vegetables (-8.8%) 
¢ Fresh fruit (-4.7%) 


| 

| 

| 

| * Men's clothing (+1.7%) 
| 

} 

| * Mortgage interest cost (-0.6%) 
| 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage 


Percentage 
change 

August 2009 from 
August 2008 


All-items -0. 
Core consumer price index (CPI) 

(Bank of Canada definition) 1 
All-items excluding energy 1 
All-items excluding food and energy 0 
Goods -3 
Services 1 


ieee eeemeenn enced enennetetemaanmnmnnenennnnmmanmnnaneeamannmnmenneanmmmmnanerenenmenemnemecenmanmemamnmenmmmaammammnanemmememantmmnemmemmrenmnsemeetmdmrnemmemer EERE 
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Monthly percentage 


Percentage Percentage 

change change 

July 2009 from August 2009 from 

July 2008 July 2009 
percent 

-0.9 0.0 

1.8 0.1 

1.8 -0.2 

1.0 0.0 

-3.9 0.1 

1.8 0.0 


Percentage 
change 

July 2009 from 
June 2009 


Analysi 


Consumer prices fell 0.8% in the 12 months to August 2009, following a 0.9% decline in July. 
The decrease was due primarily to a 12-month drop of 19.1% in prices for energy products, mainly gasoline. 


Excluding energy, the Consumer Price Index (CPI) rose 1.4% between August 2008 and August 2009. 
Chart 7 
The 12-month change in the CPi still negative, while the CPI excluding energy remains positive 


12-month percentage change 


4.0 
3.5 
3.0 
2 
2.0 
1.5 
1.0 
0.5 
0.0 
-0.5 
-1.0 


=== Consumer Price Index (CPI) 
vee P| excluding energy 


2005 2006 2007 2008 2009 


Nationally, gasoline prices fell 21.2% between August 2008 and August 2009, following a 12-month decline of 28.3% 


in July. Regular unleaded gasoline prices at self-service stations averaged $1.01 per litre in August compared 
with $1.27 per litre in August 2008. 
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Chart 2 
Gasoline prices in 2009 are still lower than 2008 
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Of the eight major components in the CPI, three recorded declines in the 12 months to August: transportation, 
shelter, and clothing and footwear. The most significant downward contributor was transportation, which includes 
lower prices for gasoline, as well as passenger vehicles, and air transportation. 


In the shelter component, prices for natural gas, fuel oil and other fuels and homeowner's replacement costs were 
lower than August 2008, continuing their downward trend. 


The primary upward pressure on the CPI came from food prices, which increased 4.0% between August 2008 and 
August 2009 as well as household operations, furnishings and equipment (+2.5%) and health and personal care 
(+2.9%). 


12-month change: Continuing declines in transportation, shelter, and clothing and footwear costs 


Lower prices for gasoline, passenger vehicles, and air transportation drove down transportation costs by 6.7%, 
making this the most significant downward contributor to the CPI in the 12 months to August. 


In addition to the decline in gasoline prices (-21.2%), prices for purchasing passenger vehicles went down 4.7% in 
August, following a 4.3% decrease in July. However, a 4.8% increase in passenger vehicle insurance premiums 
mitigated the overall drop in the transportation component. 


Downward movements in the shelter index continued to gain momentum as prices decreased 2.2% in the 12 months 
to August, following declines of 2.0% in July and 0.8% in June. The decline in August was primarily the result of 
persistent price decreases in natural gas, fuel oil and other fuels, since energy prices peaked in the summer of 2008. 
Shelter costs were also dampened by declines in homeowner’s replacement costs and in mortgage interest costs. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 1.1% in August, following a 0.1% decrease in July. 


10 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — August 2009 


Chart 3 
Less downward pressure from transportation, year over year 


Food 


Shelter 


Household operations, furnishings 
and equipment 


Clothing and footwear 
Transportation 
Health and personal care 


Recreation, education and reading 


Alcoholic beverages and tobacco 
products 


-9.5 -7.5 soe, -3.5 =1.5 0.5 2:0 4.5 6.5 


12-month percentage change 
Clothing and footwear prices fell 1.7% between August 2008 and August 2009, led by lower prices for both women’s 
and men’s clothing. 


Food costs put significant upward pressure on overall prices, albeit to a lesser degree than in previous months. In 
the 12 months to August, food prices rose 4.0%, compared with increases of 5.0% in July and 5.5% in June. Upward 
price movements for meat, fresh fruit, and fresh vegetables have eased from record highs in recent months. 


A major contributor to higher food prices in the 12 months to August was food purchased from restaurants, which 
rose 3.1%. As well, a 5.7% price increase in fresh vegetables and a 10.1% price hike in sugar and confectionery 
were partly responsible for the overall rise in food prices. 


Price increases were widespread within the household operations, furnishings and equipment. Upward pressure 
came from costs of child care (+4.1%), financial services (+7.8%), and pet food (+10.3%). 


As well, broad-based price increases were observed in the health and personal care component, which includes 
personal care services (+3.2%) and prescribed medicines (+3.7%). 


Provinces: Consumer prices down in eight provinces 


Consumer prices declined in eight provinces between August 2008 and August 2009. 
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Chart 4 
Saskatchewan and Quebec posting positive year-over-year change 
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12-month percentage change 


Consumer prices declined at the fastest pace in Alberta (-1.7%) and British Columbia (-1.1%). 


In Alberta, prices were down for the fifth consecutive month. The main factor was a 6.1% decrease in shelter costs 
in the 12 months to August, a much larger drop than the 2.2% national decline. This was due mainly to a 28.6% 
drop in energy costs and a 10.0% decline in homeowner's replacement costs. 


In British Columbia, the two main factors in the 12 months to August were an 18.0% decrease in energy costs and 
a 14.9% decline in homeowner's replacement costs. 


Saskatchewan and Quebec were the only two provinces to experience price increases. 


In Saskatchewan, consumer prices rose 0.8% in the 12 months to August after increasing 0.9% in July. This was 
due to higher costs for food (+4.9%) and shelter (+2.9%). 


In Quebec, consumer prices rose 0.4% in the 12 months to August. This was due to a slower decline in shelter costs 
(-0.3%) compared with the national decline (-2.2%). 


Consumer prices were down 1.0% in Ontario. Energy prices in Ontario fell 20.0% between August 2008 and 
August 2009. 


No change in month-to-month seasonally unadjusted CPI 


Consumer prices prior to seasonal adjustment posted no change from July to August, after decreasing 0.3% from 
June to July. 


Upward pressure on the monthly CPI came primarily from higher prices for gasoline and electricity. Consumers 
paid 2.6% more at the pump and 1.9% more for electricity in August compared to July. However, price decreases 
for fresh fruit (-4.7%) and fresh vegetables (-8.8%) tempered the overall rise in the monthly CPI in August. 
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Chart 5 
Prices at the pump increased, month over month 
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Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CP! rose 0.3% from July to August, after declining 0.3% from June 
to July. August’s increase was due primarily to a 0.4% rise in the transportation cost index. A monthly increase in 
prices for gasoline in August compared with July largely accounted for the rise. The seasonally adjusted monthly 
CPI has gone up in three of the past four months. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 1.6% over the 12 months to August, following a 1.8% rise in July. 
On a month-to-month basis, the core index prior to seasonal adjustment increased 0.1% from July to August. 


The seasonally adjusted monthly core index edged up 0.1% from July to August, following no growth from June to 
July. 
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Selected summary tables from Statistics Canada 
I 


* Consumer Price Index, by province (monthly) 

* Consumer Price Index, by city (monthly) 

* Consumer Price Index, food, by province (monthly) 

* Consumer Price Index, shelter, by province (monthly) 

* Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
* Consumer Price Index, clothing and footwear, by province (monthly) 

* Consumer Price Index, transportation, by province (monthly) 

* Consumer Price Index, health and personal care, by province (monthly) 

* Consumer Price Index, recreation, education and reading, by province (monthly) 

* Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
* Canada: Economic and financial data 

* Consumer Price Index, provinces 

* Consumer price index, historical summary, by province or territory 

* Gasoline and fuel oil, average retail prices by urban centre (monthly) 

* Food and other selected items, average retail prices (monthly) 

* Gasoline and fuel oil, average retail prices by urban centre 

* Food and other selected items, average retail prices 

* Consumer Price Index, food, by province 

* Consumer Price Index, shelter, by province 

* Consumer Price Index, household operations, furnishings and equipment, by province 
* Consumer Price Index, clothing and footwear, by province 

* Consumer Price Index, transportation, by province 

* Consumer Price Index, health and personal care, by province 

* Consumer Price Index, recreation, education and reading, by province 

* Consumer Price Index, alcoholic beverages and tobacco products, by province 

* Inter-city indexes of consumer price levels 


* Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, | Canada, not seasonally adjusted 


TE 


CANSIM Relative Indexes Percentage change 
vector importance” August 2009 from 
humber August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690973) 100.0 114.7 114.7 115.6 0.0 -0.8 
Food (v41690974) 17.0 121.5 122.3 116.8 -0.7 4.0 
Shelter (v41691050) 26.6 ial, 120.8 123.8 0.2 -2.2 
Household operations, furnishings and equipment (v41691067) et 107.0 107.1 104.4 -0.1 25 
Clothing and footwear (v41691108) 5.4 92.1 91.3 93.7 0.9 -1.7 
Transportation (v41691128) 19.9 114.8 114.3 123.1 04 -6.7 
Health and personal care (v41691153) 47 112.5 (ee 109.3 0.0 2.9 
Recreation, education and reading (v41691170) azz 104.4 104.3 103.5 0.1 0.9 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.4 131.5 127.5 -0.1 3.1 
All-items (1992=100) (v41713403) F 136.6 136.5 137.6 0.1 -0.7 
Special aggregates 
Goods (v41691222) 48.8 107.8 107.7 LATS 0.1 -3.3 
Durable goods (v41691223) 13:3 86.5 86.8 88.5 -0.3 -2.3 
Semi-durable goods (v41691224) v6) 93.5 92.9 94.3 0.6 -0.8 
Non-durable goods (v41691225) 28.2 123.6 123.4 129.2 0.2 -4.3 
Services (v41691230) 51.2 121.6 121.6 119.6 0.0 Teh 
All-items excluding food (v41691232) 83.0 113.4 11:3\1 115.4 0.3 -1.7 
All-items excluding food and energy (v41691233) 73.6 111.5 111.5 110.5 0.0 0.9 
All-items excluding energy (v41691238) 90.6 113.3 113.5 lglg, -0.2 1.4 
All-items excluding gasoline (v41693245) 95.1 113.6 113.6 113.0 0.0 OS 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.9 110.9 111.4 0.0 -0.4 
Energy (v41691239) 94 132.6 129.6 164.0 2.3 -19.1 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.1 114.0 115.1 0.1 -0.9 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 113.8 113.7 112.0 0.1 1.6 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance? August 2009 from 
RUMREE August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690914) 100.0 114.3 114.0 115.2 0.3 -0.8 
Food (v41690915) 17.0 TPA 121.8 116.9 -0.1 41 
Shelter (v41690916) 26.6 W214 120.9 123.8 0.2 “2.2 
Household operations, furnishings and equipment (v41690917) 11.1 107.3 107.2 104.5 0.1 Pad 
Clothing and footwear (v41690918) 5.4 92.4 92.6 93.9 -0.2 -16 
Transportation (v41690919) 19.9 114.8 114.3 123.1 0.4 -6.7 
Health and personal care (v41690920) 47 112.5 112.4 109.4 0.1 2.8 
Recreation, education and reading (v41690921) 22 103.1 103.1 102.4 0.0 0.7 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.4 131.5 127.5 -0.1 3.1 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.4 113.1 115.4 0.3 ey es 
All-items excluding food and energy (v41690924) 73.6 Vt 11705 110.6 0.0 0.8 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 112.5 112.3 110.7 0.2 1.6 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 827 113.8 113.7 1120 0.1 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


LLL LLL LLL LLL LALLA LLL ALLL NLL LLL ALE LL LLL LLL LLL LLL ELA LL ALAA, 


18 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — August 2009 


ane nnnnnnnnnnenennnnanannannenensnennnsnnnenensaanennannasnsnnanennanannnsnasnanasnasnennannsneenenananesneasennennanesnaananeanennesnsseneanaanaasennenaensanmenenmamannsnennensenennnnsenennensononnansnnsnnnnnnnentecenneannaeesnnsenssaeaeeeneeene TT TT TTTRTTETTTSNT EUSTON SDEETDTOTESEEDODE TD TE DEED ODDO TES DDDEE DEED ESU DEED DEDEDE D DETTE DTS TSE 


Tahbie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 

2002=100 

Newfoundland and Labrador (v41691244) 115.0 115.2 115.8 -0.2 -0.7 
Prince Edward Island (v41691379) 118.3 118.4 119.3 -0.1 -0.8 
Nova Scotia (v41691513) 116.7 116.6 T1727, 0.1 -0.8 
New Brunswick (v41691648) 114.1 114.4 114.3 -0.3 -0.2 
Quebec (v41691783) 113.9 113.8 113.5 0.1 0.4 
Ontario (v41691919) 113.7 113.7 114.8 0.0 -1.0 
Manitoba (v41692055) 114.5 115.0 115.0 -0.4 -0.4 
Saskatchewan (v41692191) 117.9 118.0 117.0 -0.1 0.8 
Alberta (v41692327) 122.0 5 WR as) 124.1 0.4 -1.7 
British Columbia (v41692462) 112.8 112.4 114.0 0.4 -1.1 
Whitehorse, Yukon (v41692598) 114.2 114.4 115.4 -0.2 -1.0 
Yellowknife, Northwest Territories (v41692722) 116.3 116.5 116.9 -0.2 -0.5 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 114.0 Vis:3 bac 0.6 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Statistics Canada — Catalogue no. 62-001-X 19 


The Consumer Price Index — August 2009 


semesesssssstesarataaiasaaeasaaaaaanissanaaanassssssassasannsnssssannsasssssscenssssasssasssssssiessssssssssssssssseesscteeeeeTnetenetttCleteenNtttntt ent tettNeNttttCeT ttt Anette NAACt ACCC NC CANCEL LEEETSESSTRRENRRSN 


Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —- Food! 


CANSIM Indexes Percentage change 
vector August 2009 from 

number August July August July August 
2009 2009 2008 2009 2008 

a cs a i Ra a a ee 

2002=100 
All-items (v41690973) 114.7 114.7 115.6 0.0 -0.8 
Food (v41690974) 121.5 122.3 116.8 -0.7 4.0 
Food purchased from stores (v41690975) 121.5 1220 116.4 -1.0 4.4 
Meat (v41690976) Tait 119.7 115.0 -0.5 3.6 
Fresh or frozen meat (excluding poultry) (v41690977) 115.8 116.8 110.8 -0.9 45 
Fresh or frozen beef (v41690978) 118.0 119.5 112.2 -1.3 62 
Fresh or frozen pork (v41690979) 106.5 106.5 103.6 0.0 2.8 
Fresh or frozen poultry meat (v41690981) 131.3 131.0 128.0 0.2 2.6 
Fresh or frozen chicken (v41690982) 134.7 134.4 130.7 0.2 ral 
Processed meat (v41690984) 114.4 114.9 110.9 -0.4 3.2 
Ham and bacon (v41690985) 107.5 108.2 108.1 -0.6 -0.6 
Other processed meat (v41690986) 118.2 118.6 (a peaié -0.3 49 
Fish, seafood and other marine products (v41690987) 110.6 109.7 101.2 08 9.3 
Fish (v41690988) 116.2 115.3 105.3 0.8 10.4 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 117.6 115.8 105.4 1.6 11.6 
Canned and other preserved fish (v41690990) 113.0 114.4 105.1 =1.2 42 
Dairy products and eggs (v41690992) 128.1 128.7 124.8 -0.5 2.6 
Dairy products (v41690993) 128.3 128.9 124.7 -0.5 2.9 
Fresh milk (v41690994) 127.3 127.5 123.8 -0.2 2.8 
Butter (v41690995) 125.2 1 2iat 124.5 -2.0 0.6 
Cheese (v41690996) 128.1 128.6 124.8 -0.4 2.6 
Ice cream and related products (v41690997) 126.6 128.3 120.7 -1.3 49 
Eggs (v41690999) 125.0 125.6 126.0 -0.5 -0.8 
Bakery and cereal products (excluding infant food) (v41691000) 137.6 138.2 135.8 -0.4 Fast 
Bakery products (v41691001) 142.9 143.3 140.1 -0.3 2.0 
Bread, unsweetened rolls and buns (v41691002) 158.1 159.2 157.5 -0.7 0.4 
Biscuits (v41691003) 123.9 123.3 119.9 0.5 3.3 
Other bakery products (v41691004) 133.4 sre 128.3 -0.2 4.0 
Cereal products (excluding infant food) (v41691005) 1282 129.0 128.1 -0.6 0.1 
Rice (including rice-based mixes) (v41691006) 138.1 138.7 139.2 -0.4 -0.8 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 115.9 116.8 110.3 -0.8 5.1 
Pasta products (v41691008) 147.1 146.8 153.8 0.2 -4.4 
Flour and flour based mixes (v41691009) 137.8 141.2 1514 -2.4 -8.8 
Fruit, fruit preparations and nuts (v41691010) 113.2 116.9 110.5 -3.2 2.4 
Fresh fruit (v41691011) 107.4 112.7 106.1 -4.7 ee 
Apples (v41691012) i276 114.4 122.8 -1.5 -8.2 
Oranges (v41691013) 112.2 117.0 ere -4.1 -3.0 
Bananas and plantains (v41691014) 139.9 140.5 120-1 -0.4 15.5 
Other fresh fruit (v41691015) 98.0 105.9 95.4 -7.5 2 
Preserved fruit and fruit preparations (v41691016) 2nd 123.7 i ETE -1.2 3.8 
Fruit juices (v41691017) 124.0 126.5 122.5 -2.0 1.2 
Other preserved fruit and fruit preparations (v41691018) VUE. 116.6 105.5 0.9 11.6 
Nuts (v41691019) 118.3 118.5 111.5 -0.2 6.1 
Vegetables and vegetable preparations (v41691020) 106.2 113.5 99.3 -6.4 6.9 
Fresh vegetables (v41691021) 99.9 109.5 94.5 -8.8 Sf 
Potatoes (v41691022) 115.9 114.4 AMeee 1.3 2.8 
Tomatoes (v41691023) 90.1 99.1 92.5 -9.1 -2.6 
Lettuce (v41691024) 70.9 74.9 66.7 -5.3 63 
Other fresh vegetables (v41691025) 106.6 120.4 98.4 -11.5 8.3 
Preserved vegetables and vegetable preparations (v41691026) 128.6 127.8 116.7 06 10.2 
Frozen and dried vegetables (excluding canned) (v41691027) 126.4 124.0 115.9 1.9 9.1 
Canned vegetables and other vegetable preparations (v41691028) 130.1 130.4 4 a We -0.2 11.0 
Other food products and non-alcoholic beverages (v41691029) 122.0 120.9 113.2 0.9 78 
Sugar and confectionery (v41691030) 128.1 126.1 116.4 1:6 10.1 
Fats and oils (v41691033) 140.2 139.8 134.4 0.3 43 
Coffee and tea (v41691036) 119.9 119.9 114.0 0.0 a2 
Condiments, spices and vinegars (v41691039) 114.7 113.5 108.0 1a 6.2 
Other food preparations (v41691040) 123.7 122.6 115.1 0.9 12 
Non-alcoholic beverages (v41691045) 114.5 113.2 104.8 1.1 9.3 
Food purchased from restaurants (v41691046) 121.6 121.3 117.9 0.2 3.1 
Food purchased from table-service restaurants (v41691047) 122.6 12251 118.9 0.4 3.1 
Food purchased from fast food and take-out restaurants (v41691048) 119.3 119.3 115.7 0.0 3.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


—— Eee 


CANSIM Indexes Percentage change 
vector August 2009 from 
a August July August July August 
2009 2009 2008 2009 2008 
ee ee eee eee 
2002=100 
Shelter (v41691050) 121.1 120.8 123.8 0.2 -2.2 
Rented accommodation (v41691051) 109.7 109.4 108.1 0.3 1.5 
Rent (v41691052) 109.7 109.4 108.1 0.3 15 
Owned accommodation (v41691055) 125.4 125.7 124.8 -0.2 0.5 
Mortgage interest cost 1 (v41691056) IW Ar?2 117.9 118.5 -0.6 -1.1 
Replacement cost (v41691057) 134.6 134.6 139.9 0.0 -3.8 
Property taxes (including special charges) (v41691058) 1241 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 164.2 164.1 154.8 0.1 6.1 
Homeowners’ maintenance and repairs (v41691060) 117.5 Bilizeo 108.4 0.0 8.4 
Water, fuel and electricity (v41691062) 124.2 A222 145.4 1.6 -14.6 
Electricity 2 (v41691063) Aizen 114.9 114.6 1.9 22 
Water (v41691064) 157.4 157.3 146.9 0.1 Tas 
Natural gas (v41691065) 108.0 104.9 174.5 3.0 -38.1 
Fuel oil and other fuels (v41691066) 150.3 150.3 252.9 0.0 -40.6 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
Household operations, furnishings and equipment (v41691067) 107.0 107.1 104.4 -0.1 2:5 
Household operations (v41691068) 112.8 113.0 109.4 -0.2 3.1 
Communications (v41691069) 104.8 105.0 105.0 -0.2 -0.2 
Telephone services (v41691070) 105.4 105.6 106.1 -0.2 -0.7 
Internet access services (v41693216) 94.8 95.3 93.9 -0.5 1.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 125.4 125.4 119.8 0.0 47 
Child care (v41691073) 123.2 123.2 118.3 0.0 44 
Domestic services (v41691074) 130.4 130.4 123.6 0.0 5:5 
Household chemical products (v41691075) 109.3 109.4 105.2 -0.1 3.9 
Paper, plastic and foil supplies (v41691078) 110.4 110.8 106.4 -0.4 3.8 
Other household goods and services (v41691081) 119.8 120.1 112.0 -0.2 7.0 
Pet food and supplies (v41691082) 115.7 116.7 104.9 -0.9 10.3 
Seeds, plants and cut flowers (v41691083) 106.2 106.3 104.9 -0.1 4.2 
Other horticultural goods (v41691084) 104.9 105.1 102.6 -0.2 ao 
Financial services (v41693229) 124.8 124.8 115.8 0.0 7.8 
Household furnishings and equipment (v41691087) 97.1 97.1 95.8 0.0 1.4 
Furniture and household textiles (v41691088) 97.8 97.8 97.5 0.0 0.3 
Furniture (v41691089) 95.3 95.3 95.6 0.0 -0.3 
Household textiles (v41691093) 106.6 106.5 104.2 0.1 2.3 
Household equipment (v41691097) 89.0 89.0 86.9 0.0 24 
Household appliances (v41691098) 88.5 88.5 86.8 0.0 2.0 
Non-electric kitchen utensils and tableware (v41691 103) 91.0 91.0 88.5 0.0 - : 
Services related to household furnishings and equipment (v41691107) 146.3 146.3 142.7 0.0 


(te ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 

vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 

2002=100 

Clothing and footwear (v41691108) 92.1 91.3 93.7 0.9 -1.7 
Clothing (v41691109) 86.1 85.3 88.8 0.9 -3.0 
Women's clothing (v41691110) 84.1 83.5 88.3 0.7 -4.8 
Men's clothing (v41691111) 90.7 89.2 91.9 fae -1.3 
Children’s clothing (including infants) (v41691112) 81.8 82.2 82.5 -0.5 -0.8 
Footwear (v41691113) 93.1 91.6 93.8 1.6 -0.7 
Clothing accessories and jewellery (v41691118) 111-5 A rd 110.5 -0.2 0.9 
Clothing material, notions and services (v41691123) 119.4 118.4 116.3 0.8 2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


August 
2009 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section 
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Indexes 


July 
2009 


114.3 


113.1 
86.5 
86.2 
86.9 

105.4 

138.5 

141.0 

125.3 

142.1 

145.3 

107.3 

149.5 

142.3 


125.4 
129.3 
126.7 
134.7 
123.1 
123.4 
113.9 


August 
2008 


2002=100 


123.1 


122.6 
90.1 
90.0 
90.7 

101.6 

153.7 

183.7 

121.1 

136.1 

138.7 

1076 

149.2 

134.1 


128.0 
125.2 
124.3 
126.9 
129.3 
128.4 
129.4 


Percentage change 
August 2009 from 


July 
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Table 4-6 
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The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


CANSIM 
vector 
number 


Indexes Percentage change 
August 2009 from 
August July August July August 
2009 2009 2008 2009 2008 
2002=100 


en eee ——— — 


Health and personal care (v41691153) 112.5 4112.5 109.3 0.0 2.9 
Health care (v41691154) 116.4 116.0 113.3 0.3 2.7 
Health care goods (v41713463) 107.5 106.8 104.8 0.7 2.6 
Medicinal and pharmaceutical products (v41691156) 106.7 105.7 102.6 0.9 4.0 
Prescribed medicines (v41691157) 105.0 104.4 101.3 0.6 3.7 
Non-prescribed medicines (v41691158) 109.5 107.9 104.8 15 45 
Optical goods (v41713381) 110.1 109.8 109.9 0.3 0.2 
Health care services (v41713464) 128.7 128.7 125.0 0.0 3.0 
Optical services (v41693244) 104.9 104.9 101.9 0.0 2.9 
Dental care (v41691161) 127.4 127.4 124.4 0.0 2.4 
Personal care (v41691163) 108.9 109.2 105.6 -0.3 3.1 
Personal care supplies and equipment (v41691164) 102.2 103.0 99.2 -0.8 3.0 
Personal care services (v41691169) 118.4 118.0 114.7 0.3 ae 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 
CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
Recreation, education and reading (v41691170) 104.4 104.3 103.5 0.1 0.9 
Recreation (v41691171) 98.5 98.4 98.7 0.1 -0.2 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 64.9 65.2 69.0 -0.5 -5.9 
Purchase and operation of recreational vehicles (v41691179) A155 115.3 lea 0.2 3.0 
Home entertainment equipment, parts and services (v41691184) 78.9 79.0 82.2 -0.1 -4.0 
Travel services (v41691190) 100.3 99.7 101.6 0.6 -1.3 
Traveller accommodation 1 (v41691191) 88.3 87.4 91.6 1.0 -3.6 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 129.0 129.0 123.8 0.0 4.2 
Spectator entertainment (excluding cablevision) (v41691194) 122.5 122.5 bias: 0.0 4.3 
Cablevision and satellite services (including pay television) (v41691195) 136.0 136.0 130.2 0.0 45 
Use of recreational facilities and services (v41691196) 125.0 125.0 120.4 0.0 3.8 
Education and reading (v41691197) 122.7 122.7 118.4 0.0 3.6 
Education (v41691198) 125.9 125.9 121.8 0.0 3.4 
Tuition fees (v41691199) 130.7 130.7 125.7 0.0 4.0 
Reading material and other printed material (excluding textbooks) (v41691202) 111.8 111.8 106.2 0.0 §.3 
Newspapers (v41691203) 127.6 127.6 119.3 0.0 7.0 
Magazines and periodicals (v41691204) 120.2 120.2 119.2 0.0 0.8 


EEE eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 


beverages and tobacco products 


CANSIM Indexes Percentage change 

vector August 2009 from 
AUG OF August July August July August 
2009 2009 2008 2009 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.4 131.5 12.5 -0.1 oat 
Alcoholic beverages (v41691207) 114.6 114.6 111.5 0.0 2.8 
Alcoholic beverages served in licensed establishments (v41691208) 120.8 120.1 115.9 0.6 42 
Beer served in licensed establishments (v41691209) 122.6 121.8 116.4 0.7 5:3 
Liquor served in licensed establishments (v41691211) 122.2 121.0 117.6 1.0 3.9 
Alcoholic beverages purchased from stores (v41691212) sie Ps: 111.9 109.4 -0.3 2.0 
Beer purchased from stores (v41691213) 119.1 115.4 111.2 -0.3 oo 
Wine purchased from stores (v41691214) 105.3 105.5 105.8 -0.2 -0.5 
Liquor purchased from stores (v41691215) 110.4 ident 108.8 -0.6 {25 
Tobacco products and smokers’ supplies (v41691216) 146.5 146.8 141.8 -0.2 3.3 
Cigarettes (v41691217) 146.4 146.7 141.7 -0.2 3.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 


average’ 
a a AE RS eee a ge! Se 


2002=100 


Indexes (v41690973) 


1990 LST ALL CES” TES PATO 1825-785 176i CMT G'8 we 70.6> 80:0 979:9 78.4 
1991 S20 (82.00 NS235 5 S23 e827 63:1 OS 2e Bos Gm Gs. 1 pees0 seas ieoe 82.8 
1992 83.3 833 836 837 838 840 842 842 842 843 847 847 84.0 
1993 85.0 853 852 852 854 854 856 857 857 859 863 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 863 85.7 
1995 S665 87,08 S728 87.55 87.70 Site 87.9 (87.7 8728 87.7 88:0 B78 87.6 
1996 88.0 881 885 887 890 890 890 890 891 893 897 897 88.9 
1997 89:97 90:1 90:25 90:2 90:35 90:5, 905 90:16 90:6 906 905 90.4 90.4 
1998 S095 DOG Die cOTON SS OAS O14 B91-4° —91:2— 91.6 9391'6) '94.3 91.3 
1999 SUSm BOGOR 92'0R5992'5— “S278 92.984 93:1 893.3 93:68 03.7 ev 93:6. S37 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 967 95.4 
2001 96.3 968 97.1 97.8 986 987 984 984 986 981 97.2 974 97.8 
2002 97.65 98.2, 98:9 99155 997 99:9 100.5 10019 10019 101.2 101.5 101.4 100.0 
2003 102.0 102.8 103.14 1024 1025 1025 1026 102.9 103.1 102.8 103.1 103.2 102.8 
2004 103.3 103.5 103.9 1041 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 107.5 1084 107.9 107.7 107.6 107.0 
2006 108.2 108.0 1086 1092 109.7 1095 1096 109.8 1092 109.0 109.2 109.4 109.1 
2007 OO 4102 Tide eG iri 2m el 12:0 ete age ith: Gemad.o. faceo 111.5 
2008 IES T 2 25112:6811S:59 M14 Ge tS4 9115.8 ASG Se 114 Sei4 1 14s 114.1 
2009 113.0) 113:87 114,00 113.99 1147" 115.4) 114.7 114.7 ss cs 


Percentage change from the corresponding month 
of the previous year (v41690973) 


1990 5.5 5.5 5.3 5.0 4.4 4.4 4.1 4.1 4.2 4.7 5.1 5.0 4.8 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 tee 1.3 ded eZ 4 1.3 1.6 bt 2.2 1.4 
1993 2.0 2.4 (lee, 1.8 1:9 dev lors 1.8 1.8 1.9 1.9 ifs 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 PE 2.5 2.9 Pail 2.6 22 2.2 2.3 24 iam 2:2 
1996 1.6 1.3 1.5 1.4 1.5 1.5 1.3 1.5 1.5 1.8 1.9 ZZ 1.5 
1997 Ze 2.3 1.9 ar 1.5 deg led, 1.8 Wt 1.5 0.9 0.8 Lf 
1998 AeA 1.0 1.0 0.9 ‘(lst 1.0 1.0 0.9 0.7 UAL 12 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 ZA 2.6 2.3 2.2 2.6 1.8 
2000 2.2 Dall 3.0 2:2 2.4 2.8 2.9 2.6 Hef 2.8 3.2 3.2 27 
2001 3.0 2.9 2.4 3.5 3.9 3.4 20 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 At 1.1 1.2 2.1 2.5 2.3 3.2 4.4 3.8 22. 
2003 4.5 4.7 4.2 2.9 2.8 2.6 Pa 2.0 2.2 1.6 1.6 2.1 2.8 
2004 1.3 0.7 0.8 1.7 2.4 2.5 2.3 1.8 1.8 2.3 2.4 2 1.8 
2005 1.9 24 2.3 2.4 1.6 alan 2.0 2.6 3.2 2.6 2.0 2:1 A? 
2006 2.8 one 2.2 2.4 2.8 2.4 2.3 2.1 0.7 1.0 1.4 aa 2.0 
2007 ts 2.0 2.3 2:2 2.2 2.2 Zee {lore 2.5 2.4 2.5 2.4 2.2 
2008 22 1.8 1.4 Ae 22 3.1 3.4 3.5 3.4 2.6 2.0 v2 2.3 
2009 1.1 1.4 2 0.4 0.1 -0.3 -0.9 -0.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 


Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 
average” 
2002=100 
Indexes (v41693242) 
1990 78.6 79.1 (Some Toe 8 Oe ofS OUT 804 808 810 808 79.8 
1991 81.4 BibZe Olive Odeomee U2. O20) a O20) 002.46 02, Ome Ome oO 82.1 
1992 82.7 S325 886.08 83:585 S348 65.55 (835.6 <Sd.7.0 184.0 S44 Seas 83.6 
1993 84.6 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 86.2 86.65 (86:75 86.5" 66:68 86.75 868 87.2. °87.2 87.58 4876 86.9 
1995 87.9 884 885 886 886 888 890 893 893 896 892 88.8 
1996 89.4 898 899 90.1 90.1 903 905 908 908 913 91.1 90.3 
1997 coi Joes Dv Ode 92.0" 3924 92.1 92,3 "92.450 92.5 924, 923 92.0 
1998 92.6 S30 me Gs0m | OSi2am0G.2 90:6 sb Oc.4 ~-934e 03:7 (O37 a Go.5 93.2 
1999 93.5 94.1 942 945 946 947 949 952 95.1 950 948 94.5 
2000 94.6 953 953 955 958 958 960 962 963 964 964 95.7 
2001 96.3 97.1 97.4 97.7 979 982 983 984 984 98.1 98.0 97.7 
2002 98.1 99.2 99.6 998 100.0 100.2 100.7 1009 100.9 101.2 100.7 100.0 
2003 101.3 102-0 101k7 ee LO2-2 aaO2 ie 102 42.2 1026051027 “103:08 102.8 102.2 
2004 102.8 103.39 9103:590103:7,, °103.8°75104:0 #103:8' 104.15 104:7 104.7 104.6 103.8 
2005 104.5 105:257°105:25 105:45 1105.49 51054 105.6 105:9) 105:9° 106.3) 106.2 105.5 
2006 106.2 107.0) 106:9" 107-5" 107.2° 107.5 107.7 108:3 1084 1086 103.4 107.5 
2007 108.6 109.5 1096 109.9 109.9 110.0 110.1 110.5 110.3 110.3 110.0 109.8 
2008 110.1 HiGGRet ice income TOmetitey sii eOlit2-4.) P22) 1PSlO tao 117 
2009 1122 ViSste nd Someta Swe me oun oer me Llos 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 5 3.4 3.4 35 3.4 3.4 315 3.6 sles) ae 3.4 
1991 3.6 3.4 $13 3.0 2.9 3.0 2.6 20, 25 24 22 a. 2.9 
1992 1.6 1.6 1.8 2.0 24 ler 1.8 1.6 1.6 1.8 1.9 Pa 1.8 
1993 2:3 2:3 2.0 1.9 187. 1.8 2.2 PAP 2.3 2.0 ZA 2.1 2.0 
1994 1.9 2.0 2.0 24 1.9 2.0 1.6 1.6 1.9 1.8 15 eae 1.9 
1995 2.0 2.0 2 2 2.4 23 2.4 25 2.4 2.4 2.4 1.8 ZZ 
1996 ore LA 1.6 1.6 afer’ Wel lee iets ibe che 1.9 Pag fer 
1997 Ze 1.9 eal 2.2 2.1 22 2.0 2.0 1.8 1.9 {eZ es 1.9 
1998 1.4 es 1.4 ‘le Ars Az 1.3 1:2 1.1 es 1.4 ees} 1:3 
1999 1.0 1.0 t.2 Ake 1.4 1:5 q fas 1.6 1.9 (ee 1.4 1.4 1.4 
2000 ie 1s na! 12. ha! wees eZ 5 int gle 1h 1 ere As 
2001 1.8 et 1.9 PA ZS 22 25 2.4 23 22 1.8 120 Zan 
2002 1.9 25 2:2 2.3 2.1 2.1 2.0 2.4 Paks 2:6 32 2.8 24 
2003 B03 3.0 2.8 at 2.4 2.1 1.9 ihe see 1.8 1.8 24 22 
2004 1.5 ee Las 1.8 1.5 er 1.9 1.6 1.5 1.4 lye 1.8 1.6 
2005 Nee Vet 1.8 1.6 1.6 Ls des ce ere alevi Ss 1S 1.6 
2006 1.6 RY Ui 1.6 2.0 eye 2.0 2.0 2.3 2.4 22 Zu 1.9 
2007 23 23 2.3 25 22 Zo Ae ZZ 2.0 1.8 1.6 1-6 2A 
2008 1.4 Ves i ers. 1.5 1.5 1:5 125 ee 1.7 et 2.4 2.4 1 
2009 1.9 1.9 2.0 428 2.0 1.9 1.8 16 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


26 = Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — August 2009 
LEE LL LITTLE TLL TTL INTL T TOIT TTT EC aI Ie INOIIRSIOINIRRINSRtSenSSSeneseteenennenesnnnenenneneceanscannnennsesssensnensssnenssensesesssaesenssensesasesseensssnessouissssnensssanstetssssssensesenessussnsssnssnasensenensstsnsssssenss: 


Tabie 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


——_—_—_—_—_—— 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 71.6 TES 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 943 72.9 84.7 78.3 76.4 65.7, 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 fi 2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 Siek 90.3 Shi 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 O11 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 927 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 SEM 98.6 100.7 97.3 98.9 98.4 85.0 98.4 Sia 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 VA 107.1 111.1 106.9 132.8 
2007 111.8 116.9 103.2 95.7 AeA 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 11537 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 10:3 149.3 
Monthly indexes 

2008 

January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 117.1 109.6 143.2 
April 113.5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 Vad: 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92'5 125.8 108.7 102.9 127.7 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 12537 108.5 103.2 127.6 a i pea 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 14:5 119.6 110.5 164.0 
September 117.1 A234 105.6 96.1 122.4 109.4 103.9 128.0 111.5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111:3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February A2d52 1232 106.4 93.6 110.2 110.4 101.1 12932 107.3 120.2 110.8 127.2 
March 121.5: 122.6 106.8 95.7 110.5 110.5 101.8 1297 107.6 120.4 111.1 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 {AShg 107.0 120.7 1142 123.9 
May 121.9 121.4 107.6 93:9 113.5 112.1 103.8 131.2 108.1 121.3 111.7 129.4 
June 122.2 121.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 111.7 133.9 
July 122.3 120.8 107.1 91.3 114.3 112.5 104.3 131.5 107.7 121.6 1711.5 129.6 
August 121.5 121.1 107.0 92.1 114.8 AZ 104.4 131.4 107.8 121.6 111.5 132.6 


So Re i a ee ee ee 
Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 

and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-4 
Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 


Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
sob hah 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2.3 P74 2.0 PLP! 
Food (v41693272) 115.7 3.5 250 2.3 2.5 
Shelter (v41693348) 122.0 44 3.4 3.6 ro A 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 05 05 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1.3 lee 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 12 -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) i PACS 1.6 = a 22 2if 
Goods (v41693520) 109.4 1:3 0.8 1.2 2.3 
Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 
Non-durable goods (v41693523) 124.4 5.1 22. 2.9 44 
Services (v41693528) 118.7 3.4 3.3 PETE 22 
All-items excluding food (v41693530) 113.8 2 2.0 2.0 PP 
All-items excluding food and energy (v41693531) 110.3 V2 2.0 5 1.3 
All-items excluding energy (v41693536) 111.3 1.6 24 abyé 1:5 
Energy (v41693537) 149.3 9.9 2.3 Sul 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 
Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 
provinces, urban centres, 2005 to 2008 


nes 


CANSIM Annual Annual average percentage change 
vector average 
toa soes 2008 2068 2007 2006 2005 
2002=100 percent 

Canada (v41693271) 114.1 23 2.2 2.0 2.2 
Newfoundland and Labrador (v41693542) 114.3 2.9 +5 1.8 2.7 
Prince Edward Island (v41693677) VTS 3.4 1.8 Za A 
Nova Scotia (v41693811) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) 113.2 17, 1.9 1:7. 24 
Quebec (v41694081) 112.7 2.1 1.6 1e7 2.3 
Ontario (v41694217) 113.3 2.3 ie! 1.8 EPs 
Manitoba (v41694353) 113.4 23 2.0 2.0 21 
Saskatchewan (v41694489) 115.9 3:3 2.8 2.1 22 
Alberta (v41694625) 216 3.1 5.0 3.9 2.1 
British Columbia (v41694760) 112.3 2.1 1.8 1G, 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 2.5 1.4 PAP 
Yellowknife, Northwest Territories (v41695020) o.2 4.0 2.9 1.4 2 
Iqaluit, Nunavut (v41713462) 110.4 2.3 SZ fey ind 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 1.6 1e7 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 oS 2.0 23 2.9 
Halifax, Nova Scotia (v41695156) si how 2.9 2.0 2.0 2.5 
Saint John, New Brunswick (v41695162) Tse 1.8 1.8 lene 2.4 
Québec, Quebec (v41695168) 112.4 2a ile BYA 25 
Montréal, Quebec (v41695174) 112.6 2.1 1.6 1.8 a2, 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 113.1 2.2 1.9 lei 2.2 
Toronto, Ontario (v41695186) (alec 24 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 aa 1.1 1.4 1.6 
Winnipeg, Manitoba (v41695198) spies: 23 Zul 1.9 Pat 
Regina, Saskatchewan (v41695204) 115.2 ot 2.6 2.0 2.1 
Saskatoon, Saskatchewan (v41695210) alivest 3.9 3.4 2.2 2.3 
Edmonton, Alberta (v41695216) 121.4 3.4 48 a4 Phy 
Calgary, Alberta (v41695222) 121.8 3i2 5:4 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 12 apis se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 

Statistics Canada — Catalogue no. 62-001-X 29 


The Consumer Price Index — August 2009 


seeatentenitaaaataaasaasaaiasitsasateatassniasrataanistatttstasstssesessssntettttNetttCttt ett NCTC 


Table 9-1 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691244) 115.0 115.2 115.8 -0.2 -0.7 
Special aggregates 
All-items excluding food (v41691368) 113.4 BUSsi 116.0 -0.3 -2.2 
All-items excluding food and energy (v41691369) 110.0 110.2 108.3 -0.2 1.6 
All-items excluding energy (v41691374) 112.4 112.6 109.7 -0.2 2:5 
All-items excluding gasoline (v41693247) TiS.7 114.0 113.0 -0.3 06 
Energy ' (v41691375) 134.2 134.5 166.6 -0.2 -19.4 
All-items (1992=100) (v41713404) 134.8 135.1 135.8 -0.2 -0.7 
Food (v41691245) 121.9 122.0 4115.2 -0.1 5.8 
Food purchased from stores (v41691246) A207 121.9 114.6 -0.2 6.2 
Meat 2 (v41691247) 114.0 117.0 113.4 -2.6 0.5 
Dairy products 2 (v41691257) 1275 (2725 (22:2 0.0 43 
Bakery and cereal products (excluding infant food) 2 (v41691262) 145.8 146.8 140.2 -0.7 4.0 
Fresh fruit 2 (v41691266) 111.8 114.0 109.7 -1.9 1.9 
Fresh vegetables 2 (v41691269) 101.5 102.5 89.8 -1.0 13.0 
Food purchased from restaurants (v41691276) 123.7 123.7 118.6 0.0 43 
Shelter (v41691277) 126.7 126.7 132.2 0.0 -4.2 
Rented accommodation (v41691278) 108.4 107.9 105.7 0.5 2.6 
Owned accommodation (v41691280) 129.0 129.1 125.0 -0.1 3.2 
Replacement cost (v41691281) 167.4 167.4 155.9 0.0 74 
Homeowners’ home and mortgage insurance (v41691283) 111.5 ALAS 125.6 0.0 -11.2 
Homeowners’ maintenance and repairs (v41691284) 127.2 i2fe2 113.0 0.0 12.6 
Water, fuel and electricity (v41691285) 131.0 131.0 160.3 0.0 -18.3 
Electricity (v41691286) 123.6 123.6 132:2 0.0 -6.5 
Natural gas i : : 2 : : 
Fuel oil and other fuels (v41691288) 136.4 136.4 242.8 0.0 -43.8 
Household operations, furnishings and equipment (v41691289) 105.1 105.5 101.7 -0.4 2 
Household operations (v41691290) 110.7 111.4 106.1 -0.6 4.3 
Telephone services (v41691292) 101.7 103.8 105.5 -2.0 -3.6 
Internet access services (v41693217) 112.8 113.6 109.0 -0.7 3.5 
Household furnishings and equipment (v41691297) 95.8 95.7 94.1 0.1 1.8 
Clothing and footwear (v41691304) 92.5 9373 95.9 -0.9 -3.5 
Women’s clothing (v41691306) 85.0 85.6 93.9 -0.7 -9.5 
Men's clothing (v41691307) 99.3 96.3 93.9 3.1 5.8 
Footwear (v41691309) 88.8 90.7 95.4 -2.1 -6.9 
Transportation (v41691312) 112.4 113.2 121.7 -0.7 -7.6 
Private transportation (v41691313) 111.0 111.9 120.9 -0.8 -8.2 
Purchase and leasing of passenger vehicles (v41691315) 83.9 85.3 89.6 -1.6 -6.4 
Gasoline (v41691318) 139.4 140.1 1751 -0.5 -20.4 
Passenger vehicle insurance premiums 3 (v41691321) 127.6 127.6 117.8 0.0 8.3 
Public transportation (v41691323) 124.3 124.2 127.0 Oust -2.1 
Health and personal care (v41691328) 111.5 112.4 106.6 -0.8 46 
Health care (v41691329) 116.4 116.7 108.4 -0.3 74 
Personal care (v41691335) 107.3 108.7 105.4 -1.3 1.8 
Recreation, education and reading (v41691338) 103.7 103.1 101.9 0.6 1.8 
Recreation (v41691339) 104.0 103.1 102.6 0.9 1.4 
Education and reading (v41691347) 104.0 104.0 101.0 0.0 3.0 
Alcoholic beverages and tobacco products (v41691351) 132.9 132.7 130.6 0.2 1.8 
Alcoholic beverages (v41691352) 118.0 117.4 115.3 0.5 2.3 
Tobacco products and smokers’ supplies (v41691358) 145.1 145.3 143.3 -0.1 1.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Island 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 


(v41691379) 


(v41691502) 
(v41691503) 
(v41691508) 
(v41693249) 
(v41691509) 


(v41713406) 


(v41691380) 
(v41691381) 
(v41691382) 
(v41691392) 
(v41691397) 
(v41691401) 
(v41691404) 
(v41691411) 


(v41691412) 
(v41691413) 
(v41691415) 
(v41691416) 
(v41691418) 
(v41691419) 
(v41691420) 
(v41691421) 


(v41691423) 


(v41691424) 
(v41691425) 
(v41691427) 
(v41693218) 
(v41691432) 


(v41691439) 
(v41691441) 
(v41691442) 
(v41691444) 


(v41691447) 
(v41691448) 
(v41691450) 
(v41691453) 
(v41691456) 
(v41691458) 


(v41691462) 
(v41691463) 
(v41691469) 


(v41691472) 
(v41691473) 
(v41691481) 


(v41691485) 
(v41691486) 


Indexes Percentage change 
August 2009 from 
AUER August July August July August 
2009 2009 2008 2009 2008 
2002=100 

118.3 118.4 119.3 -0.1 -0.8 
116.8 116.9 119.3 -0.1 -2.1 
111.8 112.1 108.7 -0.3 2.9 
114.4 114.8 110.7 -0.3 3.3 
116.7 WAS 115.8 -0.3 0.8 
150.8 148.8 193.2 1:3 -21.9 
139.2 139.4 140.4 -0.1 -0.9 
125.2 125.8 119.1 -0.5 5.1 
127.6 128.5 120.3 -0.7 6.1 
119.7 120.9 1154 -1.0 4.0 
133.0 133.0 124.9 0.0 6.5 
144.7 146.0 141.1 -0.9 2.6 
411400 W145 109.8 -0.4 1.1 
124.6 133.9 119.6 -6.9 4.2 
117.5 A785 114.9 0.0 2.3 
122.5 122.7 132.2 -0.2 -7.3 
109.7 109.5 106.9 0.2 2.6 
114.4 115.0 114.4 -0.5 0.0 
113.7 113.7 q13:2 0.0 0.4 
118.4 118.4 116.6 0.0 Le 
116.0 119.7 108.9 -3.1 6.5 
151.2 151.0 196.1 0.1 -22.9 
156.1 155.6 154.0 0.3 1.4 
143.6 143.6 242.6 0.0 -40.8 
112.7 113.5 107.5 -0.7 4.8 
118.1 119.4 1113.0 -1.1 4.5 
101.9 104.0 105.1 -2.0 -3.0 
106.3 106.3 102.7 0.0 30 
101.8 101.6 96.3 0.2 51 
95.8 97.9 92.1 -2.1 4.0 
87.6 89.6 83.8 -2.2 45 
97.7 96.8 93.7 0.9 43 
99.8 104.4 92.2 -4.4 8.2 
116.9 116.2 126.5 0.6 -7.6 
116.1 115.4 126.2 0.6 -8.0 
87.3 88.0 90.7 -0.8 -3.7 
150.0 146.3 189.3 2.5 -20.8 
131.8 131.9 123.6 -0.1 6.6 
127.8 1277 131.0 0.1 -2.4 
115.5 114.5 106.0 0.9 9.0 
116.1 115.9 106.7 0.2 88 
115.0 112.9 105.2 1.9 9.3 
107.0 106.6 105.1 0.4 1.8 
101.9 101.5 100.4 0.4 1.5 
119.8 119.8 117.2 0.0 a2 
149.4 148.9 141.5 0.3 5.6 
117.5 116.8 114.6 0.6 2.5 
164.9 164.6 153.4 0.2 75 


(v41691492) 


Soe ee eee een ——————eEeEeeeeEeEEeEeEEeEyyEEEEEEEE eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector August 2009 from 

number August July August July August 
2009 2009 2008 2009 2008 

me 

2002=100 
All-items (v41691513) 116.7 116.6 117.7 0.1 -0.8 
Special aggregates 

All-items excluding food (v41691637) 114.7 114.4 117.3 03 -2.2 
All-items excluding food and energy (v41691638) 111.0 4s a8, 110.0 0.0 0.9 
All-items excluding energy (v41691643) 113.9 114.0 111.9 -0.1 1.8 
All-items excluding gasoline (v41693251) 115.5 115.6 114.9 -0.1 0.5 
Energy 1 (v41691644) 139.8 138.1 170.6 deZ -18.1 
All-items (1992=100) (v41713408) 139.8 139.7 141.0 0.1 -0.9 
Food (v41691514) 126.4 427.1 120.2 -0.6 5.2 
Food purchased from stores (v41691515) 126.1 127.0 118.6 -0.7 6.3 
Meat 2 (v41691516) 116.9 ti ieve 111.8 -0.7 46 
Dairy products 2 (v41691526) 126.7 128.3 122.0 -1.2 3.9 
Bakery and cereal products (excluding infant food) 2 (v41691531) 142.3 142.4 136.9 -0.1 3.9 
Fresh fruit 2 (v41691535) 110.8 AO 107.9 -0.2 PME 
Fresh vegetables 2 (v41691538) 118.9 11725 106.1 {4 20 
Food purchased from restaurants (v41691545) 127.6 127.6 124.5 0.0 29 
Shelter (v41691546) 123.7 123.9 128.0 -0.2 -3.4 
Rented accommodation (v41691547) 106.5 106.4 1052 0.1 1.2 
Owned accommodation (v41691549) 122.8 123.0 12151 -0.2 1.4 
Replacement cost (v41691550) 130.2 130.2 129.7 0.0 0.4 
Homeowners’ home and mortgage insurance (v41691552) 148.6 148.6 139.5 0.0 6.5 
Homeowners’ maintenance and repairs (v41691553) 114.5 114.5 109.7 0.0 4.4 
Water, fuel and electricity (v41691554) 139.2 139.2 163.9 0.0 a1554 
Electricity (v41691555) 133.1 133.1 121.8 0.0 9.3 
Natural gas : } ; : ; : 
Fuel oil and other fuels (v41691557) 142.8 142.8 232.6 0.0 -38.6 
Household operations, furnishings and equipment (v41691558) 109.0 109.6 106.5 -0.5 2.3 
Household operations (v41691559) 114.6 115.4 110.2 -0.7 4.0 
Telephone services (v41691561) 102.4 104.5 104.4 -2.0 -1.9 
Internet access services (v41693219) 102.4 102.4 99.3 0.0 3:1 
Household furnishings and equipment (v41691566) 97.8 98.0 99.0 -0.2 -1.2 
Clothing and footwear (v41691573) 87.5 85.0 96.2 a9 -9.0 
Women's clothing (v41691575) 78.6 75.8 100.3 3.7 -21.6 
Men's clothing (v41691576) 88.7 87.8 91.9 1.0 -3.5 
Footwear (v41691578) 94.3 86.3 93.0 9.3 1.4 
Transportation (v41691581) 111.5 111.1 119.7 0.4 -6.9 
Private transportation (v41691582) 110.4 110.0 119.3 0.4 7.5 
Purchase and leasing of passenger vehicles (v41691584) 86.0 86.8 90.2 -0.9 -4.7 
Gasoline (v41691587) 140.6 137.9 176.8 2.6 -20.5 
Passenger vehicle insurance premiums 3 (v41691590) IPPATE 113.0 104.6 -0.3 ee 
Public transportation (v41691592) 124.8 124.7 125.1 0.1 -0.2 
Health and personal care (v41691597) 111.9 111.7 109.3 0.2 2.4 
Health care (v41691598) V2, 114.4 TAO 0.7 3.8 
Personal care (v41691604) 108.8 109.3 107.9 -0.5 0.8 
Recreation, education and reading (v41691607) 108.5 108.1 108.2 0.4 0.3 
Recreation (v41691608) 104.0 103.5 103.8 0.5 0.2 
Education and reading (v41691616) 120.0 120.0 119.5 0.0 04 
Alcoholic beverages and tobacco products (v41691620) 153.9 154.1 140.6 -0.1 9.5 
Alcoholic beverages (v41691621) 118.9 119.0 117-9 -0.1 0.8 
Tobacco products and smokers’ supplies (v41691627) 178.1 178.2 153.6 -0.1 16.0 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 

vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 

2002=100 
All-items (v41691648) 114.1 114.4 114.3 -0.3 -0.2 
Special aggregates 

All-items excluding food (v41691772) 111.9 112.1 113.4 -0.2 13 
All-items excluding food and energy (v41691773) 108.5 108.7 106.6 -0.2 1.8 
All-items excluding energy (v41691778) 111.6 112.0 109.0 -0.4 2.4 
All-items excluding gasoline (v41693253) 112.9 113.4 111.3 -0.4 1.4 
Energy 1 (v41691779) 134.2 133.6 158.5 0.4 -15.3 
All-items (1992=100) (v41713410) 135.3 135.7 135.6 -0.3 -0.2 
Food (v41691649) 124.7 125.9 119.0 -1.0 4.8 
Food purchased from stores (v41691650) 125.7 127.4 119.7 at 5.0 

Meat 2 (v41691651) 115.8 116.1 111.5 -0.3 3.9 

Dairy products 2 (v41691661) 126.1 128.4 121.6 -1.8 ot 

Bakery and cereal products (excluding infant food) 2 (v41691666) 141.0 143.9 139.7 -2.0 0.9 

Fresh fruit 2 (v41691670) 110.1 113.8 112.2 -3.3 -1.9 

Fresh vegetables 2 (v41691673) 114.9 120.9 105.6 -5.0 8.8 
Food purchased from restaurants (v41691680) 122.5 122.5 117.4 0.0 43 
Shelter (v41691681) 120.1 120.2 121.8 -0.1 -1.4 
Rented accommodation (v41691682) 107.2 107.0 106.0 0.2 1.1 
Owned accommodation (v41691684) tA 11s 114.9 -0.2 1.9 

Replacement cost (v41691685) 119.3 119.4 115.5 -0.1 Pe 

Homeowners’ home and mortgage insurance (v41691687) 132.3 13253 126.2 0.0 48 

Homeowners’ maintenance and repairs (v41691688) 121.8 121.8 115.4 0.0 5.5 
Water, fuel and electricity (v41691689) 134.5 134.5 146.5 0.0 -8.2 

Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 

Natural gas : ; j E ; 

Fuel oil and other fuels (v41691692) 138.5 138.5 233.2 0.0 -40.6 
Household operations, furnishings and equipment (v41691693) 106.8 107.6 103.7 -0.7 3.0 
Household operations (v41691694) 115.9 116.7 111.9 -0.7 3.6 

Telephone services (v41691696) 104.0 106.3 107.2 -2.2 -3.0 

Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 90.7 91.4 88.8 -0.8 2.1 
Clothing and footwear (v41691708) 94.3 95.0 94.6 -0.7 -0.3 

Women's clothing (v41691710) 86.8 89.1 91.8 -2.6 -5.4 

Men's clothing (v41691711) 92.2 97.1 92.6 -5.0 -0.4 
Footwear (v41691713) 98.9 93.9 95.6 536 35 
Transportation (v41691716) 109.3 109.1 118.3 0.2 -7.6 
Private transportation (v41691717) 108.5 108.4 117.9 0.1 -8.0 

Purchase and leasing of passenger vehicles (v41691719) 82.6 83.1 87.1 -0.6 a2 

Gasoline (v41691722) 134.7 133.3 171.1 134 -21.3 

Passenger vehicle insurance premiums 3 (v41691725) 118.4 118.4 111.6 0.0 6.1 
Public transportation (v41691727) 124.7 124.6 127.6 0.1 -2.3 
Health and personal care (v41691732) 109.2 109.7 103.1 -0.5 5.9 
Health care (v41691733) 114.7 114.9 107.2 -0.2 7.0 
Personal care (v41691739) 103.7 104.4 99.0 -0.7 47 
Recreation, education and reading (v41691742) 107.7 107.5 106.2 0.2 1.4 
Recreation (v41691743) 101.7 101.3 100.2 0.4 1.5 
Education and reading (v41691751) 126.5 126.5 125.2 0.0 1.0 
Alcoholic beverages and tobacco products (v41691755) 132.9 132.6 130.0 0.2 2.2 
Alcoholic beverages (v41691756) 120.3 120.1 118.3 0.2 1a 
Tobacco products and smokers’ supplies (v41691762) 139.2 138.8 135.6 0.3 27 


ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 113.9 113.8 113.5 0.1 0.4 
Special aggregates 
All-items excluding food (v41691908) ihe 111.4 112.6 0.3 -0.8 
All-items excluding food and energy (v41691909) 109.4 109.4 108.0 0.0 1:3 
All-items excluding energy (v41691914) 112.3 112.4 109.9 -0.1 22 
All-items excluding gasoline (v41693255) 112.6 112.8 110.9 -0.2 15 
Energy 1 (v41691915) 131.8 129.5 154.6 1.8 -14.7 
All-items (1992=100) (v41713412) 131.6 131.5 qot2 0.1 0.3 
Food (v41691784) 123.3 124.2 117.6 -0.7 4.8 
Food purchased from stores (v41691785) 124.0 125.2 117.9 -1.0 XZ 
Meat 2 (v41691786) 122.4 121.0 117.8 4 74 3.9 
Dairy products 2 (v41691796) 129.4 130.8 124.6 -1.1 3.9 
Bakery and cereal products (excluding infant food) 2 (v41691801) 141.1 141.8 136.4 -0.5 3.4 
Fresh fruit 2 (v41691805) 113.8 121.2 111.9 -6.1 ite 
Fresh vegetables 2 (v41691808) 105.7 118.3 94.9 10.7 11.4 
Food purchased from restaurants (v41691815) 121-8 {PATA 117.0 0.1 4.1 
Shelter (v41691816) 120.0 119.9 120.4 0.1 -0.3 
Rented accommodation (v41691817) 108.9 108.2 107.6 0.6 te2 
Owned accommodation (v41691819) 125.6 125:8 123.8 -0.2 1.5 
Replacement cost (v41691820) 138.6 138.7 135.6 -0.1 2.2 
Homeowners’ home and mortgage insurance (v41691822) 148.4 148.3 146.8 0.1 a 
Homeowners’ maintenance and repairs (v41691823) 119.5 119.4 TiZ2 0.1 6.5 
Water, fuel and electricity (v41691824) 119.1 119.1 130.4 0.0 -8.7 
Electricity (v41691825) 113.4 113.4 1123 0.0 1.0 
Natural gas (v41691827) 108.4 109.6 131.4 -1.1 Wee) 
Fuel oil and other fuels (v41691828) 152.1 1921 271.8 0.0 -44.0 
Household operations, furnishings and equipment (v41691829) 107.8 107.9 104.4 -0.1 3.3 
Household operations (v41691830) et iZe3 108.1 -0.2 3.7 
Telephone services (v41691832) 105.0 105.0 106.1 0.0 -1.0 
Internet access services (v41693221) 95.6 95.2 94.0 0.4 are 
Household furnishings and equipment (v41691837) 100.7 100.5 98.3 0.2 2.4 
Clothing and footwear (v41691844) 88.7 88.3 89.7 0.5 -1.1 
Women's clothing (v41691846) “onl 76.8 80.0 -2.2 -6.1 
Men's clothing (v41691847) 92.2 89.4 90.6 3.1 1.8 
Footwear (v41691849) 95.5 94.3 98.2 4:3 -2.7 
Transportation (v41691852) 114.2 ioes 122.4 0.6 -6.7 
Private transportation (v41691853) 113.0 112.3 121.9 0.6 -7.3 
Purchase and leasing of passenger vehicles (v41691855) 87.6 88.3 90.9 -0.8 -3.6 
Gasoline (v41691858) 144.2 139.5 178.6 3.4 -19.3 
Passenger vehicle insurance premiums 3 (v41691861) 146.3 146.7 143.9 -0.3 Tf 
Public transportation (v41691863) 131.0 130.9 129.5 0.1 wee 
Health and personal care (v41691868) 4 fa Jy 112.5 109.6 0.5 4 
Health care (v41691869) 113.1 113.0 111.1 0.1 1.8 
Personal care (v41691875) 113.3 Vt22 108.1 1.0 48 
Recreation, education and reading (v41691878) 97.8 97.6 96.7 0.2 Teh 
Recreation (v41691879) 93.4 93.2 93.4 0.2 0.0 
Education and reading (v41691887) 115.8 115.8 110.2 0.0 5.1 
Alcoholic beverages and tobacco products (v41691891) 6 fee 127.6 123.3 -0.2 32 
Alcoholic beverages (v41691892) 111.9 111.8 108.6 0.1 3.0 
Tobacco products and smokers’ supplies (v41691898) 140.7 141.5 135.8 -0.6 3.6 


LK 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


eee 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 1137 113-7 114.8 0.0 -1.0 


Special aggregates 


All-items excluding food (v41692044) 112.3 12a 114.4 0.2 1.8 
All-items excluding food and energy (v41692045) 19:10 111.0 110.3 0.0 0.6 
All-items excluding energy (v41692050) AA2e7 112.9 111.4 -0.2 WZ 
All-items excluding gasoline (v41693257) 25 i2en 112.4 -0.2 0.1 
Energy 1 (v41692051) 130.3 127.6 162.9 2.1 -20.0 
All-items (1992=100) (v41713415) 136.5 136.6 138.0 -0.1 -1.1 
Food (v41691920) 121.2 122.3 Ad79 -0.9 3.5 
Food purchased from stores (v41691921) 120.9 122ef 116.6 -1.5 3.7 
Meat 2 (v41691922) 120.1 121.8 116.0 -1.4 3.5 
Dairy products 2 (v41691932) 128.8 129.9 128.5 -0.8 0.2 
Bakery and cereal products (excluding infant food) 2 (v41691937) 137.3 136.7 137.6 0.4 -0.2 
Fresh fruit 2 (v41691941) 103.2 109.5 103.4 -5.8 -0.2 
Fresh vegetables 2 (v41691944) 95.5 107.0 88.6 -10.7 7.8 
Food purchased from restaurants (v41691951) 121.8 124-9 118.3 0.2 3.0 
Shelter (v41691952) 117.7 117.8 120.0 -0.1 -1.9 
Rented accommodation (v41691953) 107.6 107.4 106.5 0.2 1.0 
Owned accommodation (v41691955) 122.3 122705 120.8 -0.2 1.2 
Replacement cost (v41691956) 1344 130.8 132.5 0.2 -1.1 
Homeowners’ home and mortgage insurance (v41691958) 168.6 168.3 149.1 0.2 13.1 
Homeowners’ maintenance and repairs (v41691959) 116.0 116.0 107.7 0.0 rer 
Water, fuel and electricity (v41691960) 123.6 123.7 146.4 -0.1 -15.6 
Electricity 3 (v41691961) 120.1 120.1 111.0 0.0 8.2 
Natural gas (v41691963) 92.4 92.6 158.0 -0.2 -41.5 
Fuel oil and other fuels (v41691964) 156.7 156.7 256.8 0.0 -39.0 
Household operations, furnishings and equipment (v41691965) 106.3 106.6 104.6 -0.3 1.6 
Household operations (v41691966) 11333 113.8 110.7 -0.4 23 
Telephone services (v41691968) 109.1 109.1 110.5 0.0 -1.3 
Internet access services (v41693222) Silez 93.8 91.5 -2.8 -0.3 
Household furnishings and equipment (v41691973) 94.5 94.5 94.3 0.0 0.2 
Clothing and footwear (v41691980) 90.6 89.6 93.1 41:1 -2.7 
Women’s clothing (v41691982) 85.4 84.1 89.5 1.5 -4.6 
Men's clothing (v41691983) 88.2 86.3 91.3 Phe -3.4 
Footwear (v41691985) 89.1 86.9 88.2 2,5 1.0 
Transportation (v41691988) 115.8 114.9 123.5 0.8 -6.2 
Private transportation (v41691989) 114.7 1ASS 123.1 0.9 -6.8 
Purchase and leasing of passenger vehicles (v41691991) 85.8 86.1 90.3 -0.3 -5.0 
Gasoline (v41691994) 143.5 138.0 182.0 40 -21.2 
Passenger vehicle insurance premiums 4 (v41691997) 154.1 153.3 146.3 0.5 533 
Public transportation (v41691999) 124.2 124.2 126.2 0.0 -1.6 
Health and personal care (v41692004) 112.0 q1259 109.6 -0.1 2.2 
Health care (v41692005) Ata 116.6 115.0 0.4 1.8 
Personal care (v41692011) 107.7 108.4 105.0 -0.6 2.6 
Recreation, education and reading (v41692014) 103.5 103.6 103.0 -0.1 0.5 
Recreation (v41692015) 97.5 97.6 98.4 -0.1 -0.9 
Education and reading (v41692023) 119.4 119.4 114.9 0.0 3.9 
Alcoholic beverages and tobacco products (v41692027) 133.9 133.8 131.3 0.1 2.0 
Alcoholic beverages (v41692028) 112.6 112.4 110.1 0.2 23 
Tobacco products and smokers’ supplies (v41692034) 155.4 155.5 152.9 0.1 1.6 


a ee ee ee ne 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) 114.5 115.0 115.0 -0.4 -0.4 
Special aggregates 
All-items excluding food (v41692180) 112.8 113.3 114.5 -0.4 -1.5 
All-items excluding food and energy (v41692181) 110.6 111.0 109.6 -0.4 0.9 
All-items excluding energy (v41692186) Tia LissS: Vite -0.4 1.6 
All-items excluding gasoline (v41693259) 4113.1 113.5 lh ey -0.4 1:3 
Energy 1 (v41692187) 133.2 134.8 159.9 -1.2 -16.7 
All-items (1992=100) (v41713419) 140.9 141.5 141.6 -0.4 -0.5 
Food (v41692056) 122.7 123.3 117.8 -0.5 4.2 
Food purchased from stores (v41692057) 4222 123.1 116.2 -0.7 a2 
Meat 2 (v41692058) 118.6 Tio a ere 0.6 6.2 
Dairy products 2 (v41692068) 126.8 125.8 120.1 0.8 5.6 
Bakery and cereal products (excluding infant food) 2 (v41692073) 137.9 140.0 137.8 -1.5 0.1 
Fresh fruit 2 (v41692077) 105.0 108.6 97.8 -3.3 74 
Fresh vegetables 2 (v41692080) 99.0 104.5 99.6 -5.3 -0.6 
Food purchased from restaurants (v41692087) 122.8 122.7 120.8 0.1 13¢ 
Shelter (v41692088) 122.2 122.4 121.6 -0.2 0.5 
Rented accommodation (v41692089) 113.1 113.0 110.5 0.1 2.4 
Owned accommodation (v41692091) 126.2 126.3 124.1 -0.1 Ute 
Replacement cost (v41692092) 149.0 148.9 146.0 0.1 23 
Homeowners’ home and mortgage insurance (v41692094) 148.8 148.5 149.2 0.2 -0.3 
Homeowners’ maintenance and repairs (v41692095) ANS 7 A1e:2 108.5 0.4 6.6 
Water, fuel and electricity (v41692096) 117.9 118.9 124.0 -0.8 4.9 
Electricity (v41692097) 11570 115.0 111.8 0.0 2.9 
Natural gas (v41692099) ides 114.4 132.7 -2.7 -16.1 
Fuel oil and other fuels (v41692100) 148.5 148.5 242.7 0.0 -38.8 
Household operations, furnishings and equipment (v41692101) 108.2 108.6 104.6 -0.4 3.4 
Household operations (v41692102) 112.1 112.6 108.4 -0.4 3.4 
Telephone services (v41692104) 101.3 102.5 100.8 -1.2 0.5 
Internet access services (v41693223) 105.8 103.9 100.6 1.8 5.2 
Household furnishings and equipment (v41692109) 101.4 101.3 97.8 0.1 3.7 
Clothing and footwear (v41692116) 90.8 94.0 93:7, -3.4 -3.1 
Women's clothing (v41692118) 78.9 86.6 84.5 -8.9 -6.6 
Men's clothing (v41692119) 87.7 89.3 92.5 -1.8 -5.2 
Footwear (v41692121) 94.1 92.0 91.0 2.3 3.4 
Transportation (v41692124) 113.1 113.8 123.8 -0.6 -8.6 
Private transportation (v41692125) 11204 112.9 123.5 -0.7 -9.2 
Purchase and leasing of passenger vehicles (v41692127) 87.8 88.5 92.5 -0.8 -5.1 
Gasoline (v41692130) 149.8 151.9 197.0 -1.4 -24.0 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (V41692135) 123.8 123.7 127.6 0.1 -3.0 
Health and personal care (v41692140) st SS 111.2 107.7 -0.1 3.2 
Health care (v41692141) 116.3 115.3 111.6 0.9 4.2 
Personal care (v41692147) 105.8 107.1 103.8 -1.2 1.9 
Recreation, education and reading (v41692150) 104.1 104.1 103.7 0.0 0.4 
Recreation (v41692151) 101.1 1049 °2 101.5 -0.1 -0.4 
Education and reading (v41692159) 114.2 114.2 11123 0.0 2.6 
Alcoholic beverages and tobacco products (v41692163) 129.1 129.4 126.2 -0.2 2.3 
Alcoholic beverages (v41692164) 116.8 117.3 115.6 -0.4 1.0 
Tobacco products and smokers’ supplies (v41692170) 138.8 138.8 134.0 0.0 3.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector August 2009 from 
boca August July August July August 
2009 2009 2008 2009 2008 
i ee 
2002=100 
All-items (v41692191) 117.9 118.0 117.0 -0.1 0.8 
Special aggregates 
All-items excluding food (v41692316) 116.9 116.9 117.0 0.0 -0.1 
All-items excluding food and energy (v41692317) 114.9 115.0 113.0 -0.1 abi g 
All-items excluding energy (v41692322) 116.4 116.5 113.8 -0.4 2.3 
All-items excluding gasoline (v41693261) ditGe/) 116.8 114.1 -0.1 2.9 
Energy 1 (v41692323) 132.0 Sb y/ 147.4 0.2 -10.4 
All-items (1992=100) (v41713421) 145.8 145.9 144.7 -0.1 0.8 
Food (v41692192) 122.8 123:5 117.1 -0.6 4.9 
Food purchased from stores (v41692193) 121.4 122.6 116.3 -1.0 44 
Meat 2 (v41692194) 116.2 116.5 dd123, -0.3 44 
Dairy products 2 (v41692204) 127.9 127.5 122.0 0.3 48 
Bakery and cereal products (excluding infant food) 2 (v41692209) 134.3 137.4 135.6 -2.3 1.0 
Fresh fruit 2 (v41692213) 115.8 121.3 110.1 -4.5 5.2 
Fresh vegetables 2 (v41692216) qe 117.4 (nies 4.5 -1.2 
Food purchased from restaurants (v41692223) 125:5 125.2 118.8 0.2 5.6 
Shelter (v41692224) 139.7 139-5 135.8 0.1 2.9 
Rented accommodation (v41692225) 120.4 119.9 11333 0.4 6.3 
Owned accommodation (v41692227) 151.8 USIEYA 148.8 0.1 2.0 
Replacement cost (v41692228) 202.7 202.7 218.6 0.0 7.3 
Homeowners’ home and mortgage insurance (v41692230) 225.9 225.8 223.5 0.0 144 
Homeowners’ maintenance and repairs (v41692231) 126.8 A252 110.7 RS) 14.5 
Water, fuel and electricity (v41692232) 126.8 126.8 123.3 0.0 2.8 
Electricity (v41692233) 126.9 126.9 15.5 0.0 9.9 
Natural gas (v41692235) 109.6 109.6 114.5 0.0 -43 
Fuel oil and other fuels (v41692236) 138.9 138.9 231.4 0.0 -40.0 
Household operations, furnishings and equipment (v41692237) 104.8 104.7 101.5 0.1 3.3 
Household operations (v41692238) 109.5 109.5 105.8 0.0 3.5 
Telephone services (v41692240) 93.9 94.3 96.1 -0.4 2.3 
Internet access services (v41693224) 98.1 97.0 96.5 se Prd 
Household furnishings and equipment (v41692245) 96.0 96.0 93.6 0.0 2.6 
Clothing and footwear (v41692252) 95.9 96.6 94.0 -0.7 2.0 
Women's clothing (v41692254) 90.3 91.8 88.0 -1.6 2.6 
Men’s clothing (v41692255) 88.4 88.7 87.6 -0.3 0.9 
Footwear (v41692257) 95.4 97.9 94.3 -2.6 1.2 
Transportation (v41692260) 107.8 108.0 118.4 -0.2 -9.0 
Private transportation (v41692261) 106.6 106.8 117.6 -0.2 -9.4 
Purchase and leasing of passenger vehicles (v41692263) 83.8 84.6 90.8 -0.9 -7.7 
Gasoline (v41692266) 143.8 143.0 181.8 0.6 -20.9 
Passenger vehicle insurance premiums 2 (v41692269) 114.2 114.2 112.4 0.0 1.6 
Public transportation (v41692271) 126.2 126.0 130.9 0.2 -3.6 
Health and personal care (v41692276) 114.4 114.1 106.6 0.3 7.3 
Health care (v41692277) 117.8 116.4 108.5 Ao 86 
Personal care (v41692283) 110.4 111.6 104.6 tA 5.5 
Recreation, education and reading (v41692286) 104.8 104.6 104.4 0.2 0.4 
Recreation (v41692287) 100.3 100.2 100.4 0.1 -0.1 
Education and reading (v41692295) 119.6 119.6 117.1 0.0 24 
Alcoholic beverages and tobacco products (v41692299) lis2u 132.1 129.1 0.5 2.8 
Alcoholic beverages (v41692300) 124.1 123.2 118.7 0.7 4.5 
Tobacco products and smokers’ supplies (v41692306) 137.1 136.8 135.3 0.2 1.3 


a a eee ee eee eS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 122.0 121.5 124.1 0.4 -1.7 
Special aggregates 

All-items excluding food (v41692451) 122.3 121.6 125.6 0.6 -2.6 
All-items excluding food and energy (v41692452) 119.9 119.9 118.4 0.0 1.3 
All-items excluding energy (v41692457) 120.1 120.1 118.1 0.0 AGL 
All-items excluding gasoline (v41693263) P20 120.8 WALT 0.2 -0.5 
Energy ' (v41692458) 143.9 137.4 201.6 47 -28.6 
All-items (1992=100) (v41713424) 151.5 150.9 154.2 0.4 -1.8 
Food (v41692328) 120.8 aZt=2 116.6 -0.3 3.6 
Food purchased from stores (v41692329) 120.7 121.3 116.1 -0.5 4.0 
Meat 2 (v41692330) 114.2 115.9 110.7 -1.5 3.2 
Dairy products 2 (v41692340) 130.5 129.9 123.7 0.5 5:5 
Bakery and cereal products (excluding infant food) 2 (v41692345) 136.1 138.4 136.4 -1.7 -0.2 
Fresh fruit 2 (v41692349) 106.2 110.6 103.6 -4.0 2:5 
Fresh vegetables 2 (v41692352) 95.1 102.0 99.6 -6.8 -4.5 
Food purchased from restaurants (v41692359) 120.9 120.8 Wiel 0.1 250 
Shelter (v41692360) 147.4 146.1 156.9 0.9 -6.1 
Rented accommodation (v41692361) 123.3 123.4 120.7 -0.1 22 
Owned accommodation (v41692363) A557 155.6 155.4 0.1 0.2 
Replacement cost (v41692364) 168.8 167.8 187.5 06 -10.0 
Homeowners’ home and mortgage insurance (v41692366) 216.7 215.6 203.9 0.5 6.3 
Homeowners’ maintenance and repairs (v41692367) 120.1 119.9 107.2 0.2 12.0 
Water, fuel and electricity (v41692368) 143.4 135.8 200.4 5.6 -28.4 
Electricity (v41692369) 118.7 119.3 136:5 -0.5 -13.0 
Natural gas (v41692371) 159.1 129.2 340.0 23.1 -53.2 

Fuel oil and other fuels : , ; 
Household operations, furnishings and equipment (v41692372) 107.7 107.6 104.5 0.1 3.4 
Household operations (v41692373) 114.3 114.2 110.1 0.1 3.8 
Telephone services (v41692375) 103.0 103.0 101.1 0.0 1.9 
Internet access services (v41693225) 95.2 94.2 94.9 Ast 0.3 
Household furnishings and equipment (v41692380) 97.3 97.3 95.6 0.0 1.8 
Clothing and footwear (v41692387) 97.1 94.4 98.1 2.9 -1.0 
Women’s clothing (v41692389) 89.0 83.8 95.1 6.2 -6.4 
Men's clothing (v41692390) 93.7 91.8 93.5 2.1 0.2 
Footwear (v41692392) 96.7 97.5 98.1 -0.8 -1.4 
Transportation (v41692395) 117.0 116.7 125.0 0.3 -6.4 
Private transportation (v41692396) 115.9 115.5 124.2 0.3 -6.7 
Purchase and leasing of passenger vehicles (v41692398) 81.5 81.7 85.9 -0.2 -5.1 
Gasoline (v41692401) 146.5 142.5 191.2 2.8 -23.4 
Passenger vehicle insurance premiums 3 (v41692404) 168.4 170.8 151.0 -1.4 411.5 
Public transportation (v41692406) 127.0 126.9 131.6 0.1 -3.5 
Health and personal care (v41692411) 114.7 4115.2 q41°2 -0.4 3.1 
Health care (v41692412) 120.3 119.6 115.4 0.6 4.2 
Personal care (v41692418) 109.3 110.9 107.0 -1.4 2.1 
Recreation, education and reading (v41692421) 106.7 106.6 105.4 0.1 ule 
Recreation (v41692422) 102.6 102.5 102.1 0.1 0.5 
Education and reading (v41692430) 121.4 121.4 117.0 0.0 3.8 
Alcoholic beverages and tobacco products (v41692434) 134.1 134.7 127.9 -0.4 4.8 
Alcoholic beverages (v41692435) 122:5 123.2 115.4 -0.6 6.2 
Tobacco products and smokers’ supplies (v41692441) 142.9 143.3 138.1 -0.3 3.5 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Rec,eation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 

August 2009 from 
August July August July August 
2009 2009 2008 2009 2008 

2002=100 

ES en es a a nt SI Rn a ON ee Se es 
112.8 112.4 114.0 0.4 -1.1 
tare ars (ie 114.0 0.4 2.0 
109.7 109.8 109.7 -0.1 0.0 
TAS £11.83 110.5 0.0 0.7 
ARS 111.1 WALZ 0.4 0.3 
132.2 126.4 161.2 46 -18.0 
133.0 132.5 134.4 0.4 -1.0 
118.4 118.1 114.1 0.3 3.8 
118.2 118.1 113.0 0.1 46 
116.7 116.3 113.6 0.3 2.7 
124.5 123.1 118.5 11 5:1 
131.5 132.3 128.3 -0.6 PME, 
109.9 112.0 108.1 -1.9 17, 
98.5 103.8 100.0 -5.4 -1.5 
118.8 118.0 116.3 OT; 2.1 
111.6 110.7 115.5 0.8 -3.4 
108.1 108.0 106.4 0.1 1.6 
aalaleey 112.4 116.0 -0.6 -3.7 
109.5 110.9 128.6 -1.3 -14.9 
145.5 146.5 446.8 -0.7 -0.9 
116.3 116.4 104.9 -0.1 10.9 
118.7 107.7 130.5 10.2 -9.0 
114.4 91.1 i325 25.6 0.8 
A153 (lees! 144.5 0.0 -20.2 
157.4 157.4 240.6 0.0 -34.6 
106.5 106.3 103.4 0.2 3.0 
dailen 110.7 107.3 0.4 3.5 
102.8 102.8 101.8 0.0 1.0 
95.2 93.8 94.0 125 133 
98.2 98.2 96.3 0.0 2.0 
99.1 98.4 98.7 0.7 0.4 
94.5 93.0 93.4 1.6 az. 
92.4 92.9 93.6 -0.5 -1.3 
97.1 95.9 100.6 1:3 -3.5 
114.8 114.9 124.0 -0.1 -7.4 
113.8 114.0 123.3 -0.2 -7.7 
86.8 87.1 90.3 -0.3 -3.9 
151.1 151.0 194.8 0.1 -22.4 
128.1 128.1 125.2 0.0 23 
12351 123.0 129.2 0.1 -4.7 
112.2 112.1 109.3 0.1 27 
TAS) 11783 114.4 0.0 25 
106.2 106.0 103.3 0.2 2.8 
113.0 112.6 111.8 0.4 14 
102.2 101.7 101.9 0.5 0.3 
147.4 147.4 143.1 0.0 3.0 
124.1 124.2 121.3 -0.1 2.3 
114.0 114.0 112.4 0.0 1.4 
136.4 136.4 131.2 0.0 4.0 


EE ee ee ee ee ee ae 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-11 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692598) 114.2 114.4 115.4 -0.2 -1.0 
Special aggregates 
All-items excluding food (v41692711) 113.6 113.7 115.8 -0.1 -1.9 
All-items excluding food and energy (v41692712) ala Mere waded, 109.6 0.0 1.9 
All-items excluding energy (v41692717) 112.8 112.9 110.4 -0.1 2.2 
All-items excluding gasoline (v41693267) 113.5 113.6 113.2 -0.1 0.3 
Energy |! (v41692718) 126.1 127.4 167.4 -1.0 -24.7 
All-items (1992=100) (v41713430) 134.4 134.6 135.8 -0.1 -1.0 
Food (v41692599) Ire 117.8 113.8 -0.5 3.0 
Food purchased from stores (v41692600) 115.9 116.6 1 Ar -0.6 3.8 
Meat 2 (v41692601) 109.0 107.7 105.8 9 2 3.0 
Dairy products 2 (v41692611) 119.8 119.6 120.3 0.2 -0.4 
Bakery and cereal products (excluding infant food) 2 (v41692616) 123.7 125.6 121.0 -1.5 Py. 
Fresh fruit 2 (v41692620) Len, 1146 102.3 49 14.5 
Fresh vegetables 2 (v41692623) 100.1 103.5 101.4 -3.3 -1.3 
Food purchased from restaurants (v41692630) 120.0 120.1 118.4 -0.1 1.4 
Shelter (v41692631) 127.1 27.2 129.4 -0.1 -1.8 
Rented accommodation ; é : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 3 : ; i : ; 
Water, fuel and electricity (v41692632) 126.0 125.8 159.8 0.2 -21.2 
Electricity (v41692633) 97.9 97.9 114.4 0.0 -14.4 
Natural gas : : F : : j 
Fuel oil and other fuels (v41692635) 155.6 155:6 234.0 0.0 -33.5 
Household operations, furnishings and equipment (v41692636) 104.9 105.1 102.2 -0.2 2.6 
Household operations (v41692637) 110.1 110.5 107.0 -0.4 2.9 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 106.4 106.4 106.4 0.0 0.0 
Household furnishings and equipment (v41692644) 96.1 96.1 94.4 0.0 1.8 
Clothing and footwear (v41692651) 100.7 98.7 101.1 2.0 -0.4 
Women's clothing (v41692653) 95.0 89.8 97.4 5.8 -2.5 
Men's clothing (v41692654) 105.0 105.0 101.7 0.0 3.2 
Footwear (v41692656) 97.9 99.1 104.3 -1.2 -6.1 
Transportation (v41692659) 114.0 114.7 123.0 -0.6 -7.3 
Private transportation (v41692660) tlalre Ti27 121.6 -0.9 -8.1 
Purchase and leasing of passenger vehicles (v41692662) 87.8 88.3 91.5 -0.6 -4.0 
Gasoline (v41692665) 128.0 131.1 ViA.8 -2.4 -25.5 
Passenger vehicle insurance premiums 3 (v41692668) 165.3 165.3 159.1 0.0 3.9 
Public transportation (v41692670) 124.2 124.1 129.3 0.1 -3.9 
Health and personal care (v41692675) 111.9 113.5 107.7 -1.4 3.9 
Health care (v41692676) 118.0 118.6 112.3 -0.5 5.1 
Personal care (v41692682) 104.9 107.3 102.0 -2.2 2.8 
Recreation, education and reading (v41692685) 97.3 97.0 97.3 0.3 0.0 
Recreation (v41692686) 94.3 93.9 94.7 0.4 -0.4 
Education and reading (v41692693) arn erg AWHILE 108.6 0.0 2.9 
Alcoholic beverages and tobacco products (v41692695) 133.7 133.6 131.8 0.1 1.4 
Alcoholic beverages (v41692696) 108.3 108.1 107.7 0.2 0.6 
Tobacco products and smokers’ supplies (v41692702) 163.2 163.2 159.6 0.0 2.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Table 9-12 


The Consumer Price Index — August 2009 
ensues ence tee err 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife’ 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 3 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692722) 


(v41692835) 
(v41692836) 
(v41692841) 
(v41693269) 
(v41692842) 


(v41713431) 


(v41692723) 
(v41692724) 
(v41692725) 
(v41692735) 
(v41692740) 
(v41692744) 
(v41692747) 
(v41692754) 


(v41692755) 


(v41692756) 
(v41692757) 


(v41692759) 


(v41692760) 
(v41692761) 
(v41692763) 
(v41693228) 
(v41692768) 


(v41692775) 
(v41692777) 
(v41692778) 
(v41692780) 


(v41692783) 
(v41692784) 
(v41692786) 
(v41692789) 
(v41692792) 
(v41692794) 


(v41692799) 
(v41692800) 
(v41692806) 


(v41692809) 
(v41692810) 
(v41692817) 


(v41692819) 
(v41692820) 
(v41692826) 


Indexes Percentage change 
August 2009 from 
August July August July August 
2009 2009 2008 2009 2008 
2002=100 

116.3 116.5 116.9 -0.2 -0.5 
116.0 116.3 117.8 -0.3 -1.5 
113.0 aoe: 111.0 -0.2 1.8 
113.8 114.0 Witz -0.2 ae 
faiteeyé 115.9 1182 -0.2 0.4 
147.3 148.1 179.2 -0.5 -17.8 
135.3 135.6 136.0 -0.2 -0.5 
117.6 117.5 112.2 0.1 4.8 
116.7 116.5 4 fs P| 0.2 5.0 
117.4 118.6 109.8 -1.0 6.9 
112.1 114.6 111.4 -2.2 0.6 
121.7 118.5 117.9 PRG, =p Ws 
aZAko 122.8 112.9 -1.1 7.6 
129.1 138.8 106.8 -7.0 20.9 
TAs 119.7 114.8 0.0 4.3 
132.3 132.5 135.1 -0.2 -2.1 
148.6 148.5 173.6 0.1 144 
153.7 1SsuK 137.6 0.0 ss 
174.4 174.4 270.1 0.0 -35.4 
107.2 106.7 103.4 0.5 Xf 
qitkehyé 112.9 109.1 0.7 4.2 
99.3 99.3 99.3 0.0 0.0 
81.7 81.7 81.7 0.0 0.0 
93.0 93.0 90.8 0.0 2.4 
90.0 92.0 96.2 -2.2 -6.4 
77.0 79.1 87.5 -2.7 -12.0 
96.9 96.9 99.3 0.0 -2.4 
11.4 83.2 87.9 -7.0 11.9 
107.1 108.0 115.1 -0.8 -7.0 
103.3 104.4 112.0 -1.1 -7.8 
78.3 79.7 82.5 -1.8 -5.1 
134.6 136.6 166.6 -1.5 -19.2 
145.1 145.1 133.6 0.0 86 
125.0 124.9 130.2 0.1 -4.0 
110.9 110.7 106.3 0.2 4.3 
11515 115.0 Th 0.4 4.0 
108.0 108.0 103.2 0.0 4.7 
100.7 100.7 101.7 0.0 -1.0 
98.6 98.7 100.0 -0.1 -1.4 
bt ae ATK? 109.5 0.0 1.6 
145.9 146.2 131.4 -0.2 11.0 
136.0 136.6 127.3 -0.4 6.8 
155.6 165.6 134.6 0.0 15.6 


a ee eS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 104.8 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 107.66 107.9 108.0 109.6 1082 1083 107.9 107.6 
2006 108.4 1084 1087 1096 1106 1104 110.5 110.9 109.7 108.9 109.1 109.3 109.5 
2007 1096" 1105s eS Meal Vt ee Oto he Nate mentee bh Oe cg tTTa 
2008 11:9 W124 112-9 115:6 1145 115.4 116.3 145.6 ° M62 (151) 114i3acis4 114.3 
2009 VIZ OS 1tS:4 11S Ome Asleeto.2 tio: Ato ta0 ; 5 t 
Prince Edward Island (v41691379) 
2004 103.5 104.0 1047 1053 1056 106.2 1059 1058 1064 106.7 1082 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 108.9 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 11037 AAO Se 1104 2a edie Zor FZ. Se aaO Oe, | Titoieerienl.e 111.6 
2007 111 oe BAO AT S'S ilo pet eee 11406 1AS.8. TOL aia 1 “tae aay 113.6 
2008 11472 1146 115.8) 16:7 116:9° 119-5 120.0 1119'S 7120/3" 118.6 116.97 114.7 ia (eS 
2009 141 MASc AAS TIGARIA7.6eioo. 6.4es118:3 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 109:35 1090) OSG ateOR teed OF WAS ths TOG ee tO 104 ain Oe 110.4 
2007 110s S110 Tome Onn tonto OC TIS.0l81t2.7 Wine Td 26. 811s SemiicG A225 
2008 113.5) 1139 G4 Se iSO lteeieO it. Bit hf) tlifsGn eal O-4 eto Omi diner 4: 115.9 
2009 W134 “1143 4 Seon 1 torsmedoco: 1466 t6n7 
New Brunswick (v41691648) 
2004 103.3 103:8° 104:2° 1044 105 105.8 1052 105.2 71051) 1055 106/0)) {05:6 104.9 
2005 1056 1059 1068 107.1 1070 1069 107.5 1080 109.2 1084 108.2 1083 107.4 
2006 108.8 108.7 109.1 110.0 110.1 110.0 109.7 110.0 108.8 107.8 108.4 109.1 109.2 
2007 109:2) 1096 SiO ge iit 28 TO a ees ttt 91d 4250 Sel Ait emt ce 1411.3 
2008 Vile/e Mace ah Celene do. Omit 4: Oo M4 Oneit4 3 nA S.A ae Oust Les 113.2 
2009 AA a2: OT Seti Oto mma is 4 edt 4aed 
Quebec (v41691783) 
2004 103:2 1103;6 103/59" 40378) 10478, 1048 104.6 "7045 10457 105:3" 1055) T0a.2 104.5 
2005 105.3 1056 1064 1064 106.5 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 1080 1084 109.1 109.3 109.1 109.2 1092 1084 1084 1086 108.7 108.7 
2007 108-6.01096 MAC4tOGedi e107 ATO 110-1. 110s. 710.5) TiO Se tes 110.4 
2008 1108 Ada Seen Aa So Ommiit4.1 tet ottS5. 1140 11S On 2 alien LF § 
2009 (11 5aelt2:3' S12 Geez IS. tas) 113.89 113:9 
Ontario (v41691919) 
2004 103.4 1036 104.0 1041 1050 1048 1049 1047 1048 1050 1054 105.3 104.6 
2005 105.1 105.8 106.4 106.5 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 1082 107.9 1088 109.1 109.55 1093 109. 1091 1085 1084 1086 108.8 108.8 
2007 1085 1097 aIO.8) ida WG tit 18 A110 Oe tivo AO tite tied 110.8 
2008 1:10:9) Ati Mee SINS eMiIS 6 ta 2 1S Sleel4eBy 11S ads.7- -11S:5) eis 113.3 
2009 412,49 ASA pds aoe 11406 114.2 113.79 113.7 
Manitoba (v41692055) 
2004 102.0 101.9 102.4 102.7 1041 1044 1043 1043 1041 104.5 105.2 105.5 103.8 
2005 105.0), 105.2; 105:6. 106:3, 106.5 106.7 107.0 107.4 1078 07:5 107-3. 106.9 106.6 
2006 1074 107.2 1076 1085 109.2 1093 109.7 109.7 1088 1089 1090 1087 108.7 
2007 109 1) 1094 S1tG AsO Seat ee ait? AA De TOA TOS 110.9 
2008 HIGSe ets See eS Odi IS Om is:0. M5 2148 143-85 e11s.0 113.4 
2009 1124 BSH) Nd SON silos ae 4:45 15-1 1:15:08 114.5 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 104.9 105.0 105.2 104.7 1049 1055 106.1 105.8 104.6 
2005 105.6 “105:8 4064 107:1)°106:5 406.8 1071 {07:4 1080 407.5 10741073 106.9 
2006 107.9 107.9 1082 109.2 1096 1096 1098 1104 1093 1091 1088 108.9 109.1 
2007 409:5" 4109.9) 20103 1148 112.6 4738.4 113.35 °113:47 ASS 0 11S. is 112.2 
2008 11S “A956 4145 Fis Ai6.2) 717.0 1169 17.0 ‘1173 1168 67 e11ss 115.9 
2009 115.7° “116.5 “MSiGe a6 117.0" WS2 116.00 7117.9 


LLL LLL LLL LLL LAL LNT LL NT LN LL LL LL LL LL LL LL LCT CCC CCT EETEe. 
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Tabie 10 — continued 


The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 1046 1046 1049 105.2 106.1 107.1 1064 1062 1063 1060 1067 1064 105.9 
2005 106.1 106.2 1069 107.66 107.4 107.8 1087 1087 1100 1097 1096 109.0 108.1 
2006 COM e OSL SAO Smet aml 12.2 dS) 1434 aqds-o Gane is.08 14oy 9 4 tac 112.3 
2007 V14.7e MISO WG 4a Oe dt7.8 A188 1194" 4193 119:45 “118.6.0416.4) 178.0 117.9 
2008 T1S:Gp moO) A OSes 22.2 240. 1128'S 4 4 eo Bho 1S od 121.6 
2009 120:2eai24-5 AZO :OMe 204 6121.4 122/09 424.5 122.0 bs A Z = 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 104.7 1049 104.7 104.7 104.8 1048 1050 1048 104.2 
2005 104.8 105.0 1053 106.0 1063 106.4 1066 106.8 107.3 107.1 107.1 1067 106.3 
2006 106.6 106.7 107.2 107.8 108.7 108.7 1088 109.0 1084 1083 1087 1088 108.1 
2007 109/0N109'1 109 SEa0S:95 10:5) AOS) 1110.5, = 1410:45 10:5" 410.0). 104 10.4 110.0 
2008 LOSORTO!S  AOGerOen tio) ItSOn d1452 ta ON hi4ate ti 2: Opend see thee dh as! 
2009 trai oO? eNO maA alee 12 On eee tio eet eB i o : e 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 1053 105.4 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106:45 3105:9° 1105:975106.9 107.5 9 107:9) 107-5) 407.7 107-2) 106:3 106.37 106:3 106.8 
2007 107-Ogmd07-3. OSLO mMOS 09S 109%78 1110-7 ot d10e5) 8 i\Ohon 0:40 at Oey mettle 109.5 
2008 AO eeaIOSd A AOReuliicoe: st1o.0) lt4: Om 1) 5. cemitoden 114-60 A On aoe nace 113.4 
2009 HISOM MTS IT SCRS:4 11450 S14 On 4rd 4 2 
Yellowknife, Northwest Territories (v41692722) 
2004 103 9102.8)" 110312) 1103:3) 10410) 1043) 104:3) 108.7. 108.7 10s:8) 1047. 105.0 103.8 
2005 104.6 1048 1049 105.2 106.1 106.4 106.4 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 103:9, 1094)" 09 See O aes eG tit Sette 14-62 til te pd NOL Omeet 14. 110.8 
2008 TTS ii2:3) WitSroeed4- Om d15:7 = M6:6.91116:6) 116.0) 117-2" 41613) a4 tone doe Li52 
2009 144 Se4 5) AAs Ged 16:0 toro) etO5. = titers M - - a 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 105.1 104.8 104.4 105.0 104.2 105.2 105.7 104.6 
2007 106.4 1065 106.7 107.7 108.0 1080 1089 1089 109.1 1081 108.2 108.7 107.9 
2008 108:251108:4 W082 09:0 09'S OS 1116 22s oe tad i oe a ee 110.4 
2009 WitkGe etieS. dii2-4emeiS.5 seid oO) aati orG. mail oo meanita20 i r & 8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 11 
The Consumer Price Index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


LL 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 115.1 195:3 115:3 -0.2 -0.2 
Shelter (v41692847) 125.5 125.5 128.1 0.0 -2.0 
Rented accommodation (v41692848) 108.7 107.9 105.3 0.7 ae 
Owned accommodation (v41692849) 128.4 128.5 124.4 -0.1 = 4 
Water, fuel and electricity (v41692850) 130.8 130.8 STAAL 0.0 -16.7 
All-items (1992=100) (v41713405) 135.1 135.3 pe Gk! -0.1 -0.1 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.0 118.2 118.6 -0.2 -0.5 
Shelter (v41692853) 120.3 120.5 128.6 -0.2 -6.5 
Rented accommodation (v41692854) 110.8 110.6 107.4 0.2 3.2 
Owned accommodation (v41692855) 115.0 115.6 115.4 -0.5 -0.3 
Water, fuel and electricity (v41692856) 150.3 150.1 194.3 0.1 -22.6 
All-items (1992=100) (v41713407) 138.2 138.4 139.0 -0.1 -0.6 
Halifax, Nova Scotia 
All-items (v41692858) 116.2 116.1 116.9 0.1 -0.6 
Shelter (v41692859) 121.4 1:21;.5 123.5 -0.1 -1.7 
Rented accommodation (v41692860) 107.6 107.5 106.3 0.1 1 4 
Owned accommodation (v41692861) 122.4 12250, 120.9 -0.2 5 as 
Water, fuel and electricity (v41692862) 135.6 135.6 155.2 0.0 -12.6 
All-items (1992=100) (v41713409) 138.3 138.3 13934 0.0 -0.6 
Saint John, New Brunswick 
All-items (v41692864) 114.2 114.5 114.4 -0.3 -0.2 
Shelter (v41692865) Iter A PALE 12227, 0.0 -0.8 
Rented accommodation (v41692866) 110.6 110.1 107.1 0.5 3.3 
Owned accommodation (v41692867) 119.5 119.8 Wet -0.3 2.0 
Water, fuel and electricity (v41692868) 138.2 138.2 162.1 0.0 -9.1 
All-items (1992=100) (v41713411) 135.0 135.4 135.2 -0.3 -0.1 
Québec, Quebec 
All-items (v41692870) 113.8 413.7 113.1 0.1 0.6 
Shelter (v4169287 1) 120.0 119.7 118.3 0.3 1.4 
Rented accommodation (v4169287 2) fiisleo. 110.1 109.1 13 22 
Owned accommodation (v41692873) 124.6 124.9 A243 -0.2 Zalh 
Water, fuel and electricity (v41692874) 117.9 119 124.3 0.0 -5.1 
All-items (1992=100) (v41713413) q32:2 132.1 134.3 0.1 0.7 
Montréal, Quebec 
All-items (v41692876) 114.0 113.8 173.3 0.2 0.6 
Shelter (v41692877) 119.4 119.3 120.0 0.1 -0.5 
Rented accommodation (v41692878) 109.6 108.9 108.5 0.6 1.0 
Owned accommodation (v41692879) 125:3 125:5 124.3 -0.2 0.8 
Water, fuel and electricity (v41692880) 118.1 118.2 128.4 -0.1 -8.0 
All-items (1992=100) (v41713414) 131.8 131.7 qTS1.0 0.1 0.5 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.8 113.8 114.8 0.0 -0.9 
Shelter (v41692883) 120.2 120.3 121.8 -0.1 -1.3 
Rented accommodation (v41692884) 107.3 107.2 105.6 0.1 4.5 
Owned accommodation (v41692885) 1252 125.4 123.0 -0.2 1.8 
Water, fuel and electricity (v41692886) 128.9 128.9 152.2 0.0 -15.3 
All-items (1992=100) (v41713416) 138.6 138.6 139.8 0.0 -0.9 
Toronto, Ontario 
All-items (v41692888) 113.6 113.6 114.7 0.0 -1.0 
Shelter (v41692889) 116.3 116.4 119.0 -0.1 -2.3 
Rented accommodation (v41692890) 108.2 108.0 107.1 0.2 1.0 
Owned accommodation (v41692891) 120.2 120.4 119.3 -0.2 08 
Water, fuel and electricity (v41692892) 119.0 119.0 147.1 0.0 -19.1 
All-items (1992=100) (v41713417) 136.9 136.9 138.2 0.0 -0.9 
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Table 11 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 
ST ae 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM Indexes Percentage change 
vector August 2009 from 
number August July August July August 
2009 2009 2008 2009 2008 
2002=100 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


V—_—_—_—_—_—_—_——-:-——————————— 


110.2 
103.6 
103.4 
103.1 
118.2 
131.5 


114.3 
121.5 
114.4 
125.1 
116.4 
140.9 


118.0 
138.7 
118.8 
151.7 
122.7 
147.0 


118.9 
141.1 
126.0 
148.4 
132.5 
146.3 


122.1 
148.0 
128.4 
148.7 
165.5 
148.9 


122.1 
145.7 
119.5 
159.4 
123.7 
153.6 


113.6 
113.3 
108.5 
115.2 
114.0 
134.7 


112.3 
110.1 
108.6 
107.3 
130.2 
131.8 


141.9 
108.7 
103.0 
102.5 
145.3 
133.4 


114.9 
1 ALe| 
111.5 
123.0 
124.2 
141.6 


116.4 
132.1 
112.6 
144.2 
118.0 
145.0 


118.1 
138.8 
117.2 
149.1 
126.8 
145.4 


123.6 
154.9 
124.7 
147.8 
218.3 
150.7 


124.4 
155.5 
117.4 
159.5 
185.3 
156.5 


114.5 
117.0 
106.8 
119.1 
128.5 
135.8 


113.2 
113.2 
107.2 
112.1 
134.4 
132.9 


FPONOAOR 


ee ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


TT 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 

a eC RE I a ea on So RS ee se i 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 103.3 103:6 104:6 104.9 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 1099 1100 1104 1093 1085 108.7 108.8 109.1 
2007 1092" 109.5) T10Se 1106. Tio As aid 110.7 ATG TTL: TITS tts 110.7 
2008 17S: THOT Tie serlis-2 1714/0) 14:8. 15:6) 115:3) “115.8 TT4iGesi ta iss 114.0 
2009 tise AisO einen iascerbiocs. (hlO.G) Tole: “hhost o 5 ~ cS . 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 104.9 105.2 105.7 105.5 105.5 106.0 106.2 1076 106.9 105.4 
2005 106.1 106.3 107.1 108.0 1084 1083 108.4 108.7 110.9 1107 1100 109.3 108.5 
2006 TOO.) Wi Oee en TOC BamiarasclbeO) atlas) Wid Guuht2un sy tditek aihO.ae| Oa. aA Riles 111.0 
2007 A107 MIS TZ Vis TisiS F135 119.4 113:3 W187 Wise 1t4eOr 14s ious 
2008 1413/8" 444-2" 115.3 162 418:3 1188 119.2 118:6 T1986 M62" 1166" 1145 116.9 
2009 HIS S MIS:G tome ioc “Uire4e tto.2) ies, 116.0 z a : - o 
Halifax, Nova Scotia (v41692858) 
2004 103:1 03:5 104.2 104:2 105:0 1053 105.5 105.5 105:6 105.9 0644060 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 108.6 108.3 108.9 110.2 110.5 110.3 110.5 1107 110.0 109.7 110.0 109.7 109.8 
2007 109277 1106 PA tao G25) 125° i244 1122 Pies At2iseeioa toe 112.0 
2008 112:9 113:4 149'9°9114:8 116.2 4169 1146.9 116.9 11638 145.8°114:5 713.0 115.2 
2009 TISH) TSS Sia iiaee LiovoetidG.0) 16st) 116.2 ie a is : xs 
Saint John, New Brunswick (v41692864) 
2004 108:4 103:9° 10421044 105" 105:2 “105:2 105.1 105:1 105Sa0si0 e105.6 104.9 
2005 105.5 1058 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 1083 107.4 
2006 108.8 1087 109.2 1101 110.1 110.0 109.8 110.0 108.9 107.9 1084 109.0 109.2 
2007 TO92> 1091'S AIO Gattis 1114 tt2 11237 111-4 “120 Tio ato 111.2 
2008 Vide iS A222 ALO) 14:5 115:0 9114-4 IG iS Sate litte 113.2 
2009 V4 A121 125127) 11359" 114.6" 114.5 114.2 ad 5 , i S 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 1048 105.3 105.5 105.1 104.5 
2005 105.3 1056 1064 1063 1065 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 1091 109.3 109.1 1092 109.2 1084 108.2 1084 108.4 108.7 
2007 1085" 10992) 140setO.o 11037" 110.4> 11074 1109.8 “1102 “TIC e toss eos 110.1 
2008 ATG) Adel atieseaiae-OF Tse 113.7 TS 1S 1138 hilt hes 112.4 
2009 TT T1230" Wizaeei2o 1136 1142 113.7 113:8 = a b - 2 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 1044 1047 1053 105.3 105.1 104.4 
2005 105.1 1054 106.2 106.2 1064 1067 1068 107.3 1082 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 1089 1090 1088 1089 1089 1084 1086 108.7 1086 108.6 
2007 108.7 109.5 110.3 1105 1108 1105 1105 110.0 1104 110.4 110.7 111.0 110.3 
2008 TOSS MS) “Mido 12.2 “1434 113:8) 113:99 4188) 141398 1129S aa ies 112.6 
2009 Witt WZ T4127 ize 1138" 14:3. 118:8> 4114.0 Bo 22 . : ’. 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2004 103.2 103.4 103.8 104.0 105.0 104.7 1048 1046 1046 105.0 1053 105.2 104.5 
2005 105.0 105.7 1064 1064 1065 1066 106.8 107.5 1083 107.7 1075 1076 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 1089 109.0 1083 108.2 1085 1086 108.6 
2007 1065" 109'6" AIO 7 tae 41S Att ATi? 1408 TOS" 11077108 1106 110.7 
2008 1104) 199.0 “Wes 14a 11334 314.0 115.0 114.8 115:0° “1136 118.3) 4192:7 143:1 
2009 1iaise 1130 WSO tiem, 114.0°°114:2 113:8 11s:8 o Pe e a a 
Toronto, Ontario (v41692888) 
2004 103.9 1041 1043 104.3 105.1 104.9 104.9 104.7 1049 1049 105.2 1051 104.7 
2005 105.0 1056 1064 1063 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 1076 108.5 1087 1090 1089 1085 1085 1081 108.0 1083 108.5 108.4 
2007 108-2) 1098" 1408 4140.8 1112" 110.7 110.7 110.6 14018 110%.411.0) 44451 110.5 
2008 A10'7 AVS “4b1122 119.39) 4113.8 174.99 414.7 1140 41S 7i1a-51138.0 443-1 
2009 142504132 TiS eis) 1138.9° 114.0 113.6° 118:6 2 5. = r 
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Table 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept Oct. Nov. Dec. Annual 
average” 
—— 
2002=100 
rer ee 
Thunder Bay, Ontario (v41692894) 


2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 1041 1044 1042 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 1059 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 1076 107.2 107.2 1066 1064 1066 1066 106.9 
2007 106.2 107.3 108.3 108.4 108.8 1083 1086 108.3 1083 107.9 108.2 108.1 108.1 
2008 1029108: 45 108:7 F109% 11057, Ate) 112481119) 1422 1.8 110-8) 410M 110.4 
2009 109.5 110.3 1108 110.4 111.0 111.2 110.3 110.2 2 . < 

Winnipeg, Manitoba (v41692900) 

2004 102.0 101.9 102.3 102.7 104.0 1043 1042 1043 1040 1044 1051 1054 103.7 
2005 104.9 105.1 1055 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 1095 1086 1089 109.0 108.6 108.5 
2007 TODO 51094 S093 1108p 111-4) Fid.S 144-9) Ade 1446) 4409 414107 11017 110.8 
2008 TIO Tee iee tt O e154 td oe 4s tao dd50) 1142 miso 1429 113.3 
2009 M223) AS ON 2:9 11325 et 42a 4 Ole 1 14eB aes 3 = = ‘ 

Regina, Saskatchewan (v41692906) 

2004 102:8 102.9 103:2 103.9 105.0 105:1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 1081 1089 109.3 109.3 109.5 110.1 109.1 109.0 108.6 108.8 108.9 
2007 NOG Se OO: Ge ti Omid til on lil 20mm Smell e Omen all Cured cient ermal dee 145-7; 
2008 112.3 112.7 1136 1144 115.4 116.2 1163 116.4 1169 1166 116.4 115.6 417 
2009 N15:6 3116.4 116.6 116.2 1174) 1183 11830. -1118:0 i - ¥ “2 
Saskatoon, Saskatchewan (v41692912) 

2004 102.6 102.7 1028 1036 1046 104.6 1048 1045 1046 105.3 105.9 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 1068 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 109.6 109.5 109.8 1104 1093 109.1 108.7 108.7 109.0 
2007 09/5 109:9) 11057" 1441.9) 112.4" 4AAB6) 41451 da 44:4 114 4143) 114.6 112.7 
2008 1142551 15:0) MIG OIG OS 117.6) A183) TS 11S 118.3" 116.0" 117.08 a 16.e 5 A 
2009 1162950 141/7-8" 117.8; iva) W484) tot 149.0) 118:9 ne - n - 
Edmonton, Alberta (v41692918) 

2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 1065 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 109.1 1106 110.2 110.1 109.4 108.6 
2006 POG eel 1 OF) MOC me Ada 2 eon 12cBend SONA or2aedd2-2 siiS-Onditors 112.0 
2007 qe) ane ee ai loare alnlze toe alien y “VTiKeN Gy alaisetst “Kees abilicral “bss Glgesis?  chhsBe: 117.4 
2008 vtaltssts)  Glgksliye UVR) qi eG) ET SIG) NPRM Gisele! eal Geely! eo, 121.4 
2009 A2Z0I2I1 24-5 wZO OMI Z0ISe AZT Ge22:2ee 2 1pGmet22e8 S is - - 


Calgary, Alberta (v41692924) 
2004 104.1 104.1 104.4 1046 105.5 106.4 105.8 1056 1056 105.4 106.1 105.8 105.3 


2005 105.3 105.55 1060 106.9 106.8 107.3 108.0 108.0 1091 1089 1088 108.5 107.4 
2006 109.9 1089 1095 110.9 112.00 111.7 1136 114.4 114.7 113.5 114.2 114.7 Tees 
2007 VASO S:6 ede wlilieGn 117268 ags:6: 11S Me i19:3 T1SSeatisi, WOse 49918 118.0 
2008 ATSGee 19 S1200F 12423 122:35 1239) 123)0.51124.4> 1 23he21.8" 122,05 42128 121.8 
2009 AZON/Me 121-9 21S 208 21S 22r 12162274 Pr - . Pa 
Vancouver, British Columbia (v41692930) 

2004 102.2 102.7 103.0 103.7 104.5 1046 104.5 1045 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 1061 1065 106.5 1068 106.7 1066 106.3 106.0 
2006 106.2 106.3 106.9 107.5 1084 1084 1085 108.7 1084 1084 108.9 109.1 108.0 
2007 109.0 109.3 1096 110.0 1106 1105 110.7 1106 110.7 110.4 1104 110.5 110.2 
2008 A1O2E A107, “Tis See te seo iosO) ide 14S 114 Ge as 4a 2 oe tae 112.8 
2009 A 2iG ead te Ome Omics On ic. omit o28 8 ideal do. = 

Victoria, British Columbia (v41692936) 

2004 102.7 1038.1 103.3 104:1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 1093 1088 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 1101 109.5 109.6 109.7 109.8 
2008 ANDAe 10018 M404 =t14 112.3 4HS0 11333 “118.2 (11S) 112:3 194-9 118 111.8 
2009 TitcOae id 4 eo aes l2eG amiocee Aes ness 


ee _____ aaa 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NL and NS NB. Que Que. Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont. 
PEd Ont./Que 


cents per litre 


Regular unleaded gasoline at full service filling stations 


August 2008 139.1 1315 1344 127.8 129.6 132.2 124.2 125.6 134.3 131.1 
September 2008 142.0 133.4 135.7 130.9 134.0 134.9 124.4 125.1 137.8 135.7 
October 2008 130.0 113.8 1187 srone) 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 ote 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 774 80.3 778 80.2 82.0 foz 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86 4 777 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 92.7 848 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 Dist 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
Regular unleaded gasoline at self service filling stations 

August 2008 136.5 12931 131.0 125.8 129.6 128.3 120.4 123.9 131.8 129.2 
September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119:9 123.7 136.1 134.6 
October 2008 125.0 112.0 115.1 12:9 4 a 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 788 82.7 96.1 91.4 
December 2008 86.8 ME TATE 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 747 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 768 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 821 90.0 90.6 808 847 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9. 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
Premium unleaded gasoline at full service filling stations 

August 2008 145.4 139.5 141.6 135.0 136.7 139.6 136.5 137.8 1456 141.3 
September 2008 147.6 141.0 143.1 138.0 141.0 142.9 137.6 137.2 149.0 146.3 
October 2008 135.5 122.3 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93:7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99:9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 pW 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 AVE 118.7 110.4 
Premium unleaded gasoline at self service filling stations 

August 2008 142.8 135.8 138.4 132.6 137.0 136.3 132.3 135.8 142.8 139.8 
September 2008 146.3 1375 140.6 135.5 141.5 138.8 131.9 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 124.8 119.3 114.3 117.6 129.9 127.0 
November 2008 104.3 946 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80 4 85.8 81.5 87.3 87.3 814 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 a iey 93.6 88.6 97.9 97.0 88 8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99,5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 118.0 110.3 113.0 107.2 114.0 4138.5 106.7 Tt. 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 1183 110.0 
August 2009 1143 108.7 110.9 106.0 112.9 112.4 106.0 AVT2 Per 109.9 
Household heating fuel 

August 2008 119.3 112.4 116.8 129.5 126.4 1286 127.5 125:7 125.8 125.1 
September 2008 118.7 114.2 117-9 121.4 118.5 115.9 116.1 121.9 125.9 123.7 
October 2008 1108 103.2 109.1 117.3 107.4 Whe 111.6 113.7 1277 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 1168 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 Tass 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 o1.5 71.8 774 79.3 a es: 80.8 80.2 843 846 
March 2009 67.6 65.5 68.0 72.6 73.3 74.4 75.4 754 80.4 tod 
April 2009 71.0 68.6 746 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 7 73.0 13.5) 717 View | 80.3 80.1 75.6 
June 2009 68.7 66.5 mist 73.0 135 TT (ioM i 80.3 80.1 75.6 
July 2009 68.7 66.5 a4 73.0 73.8 717 LOE 80.3 80.0 75.6 
August 2009 68.7 66.5 71.1 73.0 7o5 in 75.7 80.3 80.0 756 
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Tabie 13 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria Whitehorse, Yellowknife 
Sask Sask Alta Alta B.C B.C ve NWT 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


August 2008 130.8 130.7 124.4 125.4 142.3 143.2 141.3 149.6 
September 2008 136.1 135.1 126.2 1276 140.8 139.7 140.9 152.7 
October 2008 118.7 116.2 111.2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 9271 86.2 86.5 99.5 9917 109.4 118.4 
December 2008 79.1 80.6 73 (CATE 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 97.2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99:9 99.3 106.9 
May 2009 S7-7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 RS) 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 


Regular unleaded gasoline at self 
service filling stations 


August 2008 130.8 130.8 122.4 124.0 140.5 142.0 140.1 147.1 
September 2008 134.3 (eae 125.3 OCS 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 1103 119.8 123.1 130.5 134.5 
November 2008 91.3 91.9 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 79.1 81.3 71.0 73.0 843 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91.9 91.7 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96 4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 97.9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 1057. 103.0 117.4 


Premium unleaded gasoline at full 
service filling stations 


August 2008 141.4 140.7 135.8 135.9 154.4 154.6 146.0 162.0 
September 2008 146.6 145.4 137.5 138.7 152.8 152:4 146.2 159.1 
October 2008 128.6 126.3 121.7 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95, 97.4 titlere 111.7 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 SOi7, 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 9259 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 LIES) 118.3 108.8 109.1 127.3 1216 111.9 127.5 
July 2009 PAT’ fA) 105.9 105.4 1247 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 A257 119.6 113.3 130.7 


Premium unleaded gasoline at self 
service filling stations 


August 2008 141.5 141.3 134.8 135:8 152.7 154.3 147.7 158.5 
September 2008 145.7 145.5 137.2 138.7 450.4 150.6 145.1 159.9 
October 2008 130.0 127.6 120.1 121.4 132.7 185sf 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113.5 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93:3 95.1 2A 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 ATs: 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 id ter. 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 (lahehes) 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 1284 
Houg chold heating fuel 

August 2008 124.3 122.2 130.9 137.9 134.4 128.5 
September 2008 TA 1 PPA 125.7 140.7 137.7 137.0 
October 2008 121.8 117.8 118.4 132.9 1363 126.2 
November 2008 113.5 1108 107.6 123.4 120.8 117.3 
December 2008 88.5 90.5 85.3 105.5 103 8 101.0 
January 2009 88.7 87.3 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 72.3 70.1 80.7 88.2 82.3 
April 2009 17.8 788 818 91.1 90.3 840 
May 2009 747 ou 81.5 92.5 89.4 83.0 
June 2009 747 Tat 81.5 92.5 89 4 83.0 
July 2009 747 757 82.9 93.9 89 4 83.0 
August 2009 747 (Ont 82.9 93.9 89.4 83.0 


a a ee ee 
Note(s): See Table A for complete list of vector numbers 
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Tabie 14 
Average retail prices, monthly, Canada 


CANSIM June July August 
vector 2009 2009 2009 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 1 A 12.64 12.54 
Sirloin steak, 1 kilogram (v735176) 16.80 16.40 16.28 
Prime rib roast, 1 kilogram (v735187) 22.26 2100 22.50 
Blade roast, 1 kilogram (v735198) 10.46 10.66 10.41 
Stewing beef, 1 kilogram (v735209) 10.27 10.36 10.20 
Ground beef, regular, 1 kilogram (v735220) Les gy 2 7.01 
Pork chops, 1 kilogram (v735221) 9.67 9.50 9.60 
Chicken, 1 kilogram (V735223) 6.39 6.39 6.35 
Bacon, 500 grams (v735166) 4.71 4.65 4.71 
Wieners, 450 grams (v735167) 2.96 2.89 2.94 
Canned sockeye salmon, 213 grams (v735168) 3.24 3.33 3.29 
Homogenized milk, 1 litre (v735169) 2.19 BNE 2.18 
Partly skimmed milk, 1 litre (v735170) Axa Ve rae (0. 211 
Butter, 454 grams (v735171) 4.39 4.38 4.32 
Processed cheese food slices, 250 grams (v735172) 2.82 2.85 2.82 
Evaporated milk, 385 millilitres (v735173) 1.96 1Oz 1.98 
Eggs, 1 dozen (v735174) 2.60 2.60 2.58 
Bread, 675 grams (v735175) 2.49 2.53 2.04 
Soda crackers, 450 grams (v735177) 2.48 2.51 2.53 
Macaroni, 500 grams (v735178) 1.41 1.45 1.44 
Flour, 2.5 kilograms (v735179) 4.77 4.83 4.69 
Corn flakes, 675 grams (v735180) 4.05 4.14 3.99 
Apples, 1 kilogram (v735181) 3.29 3.37 3.35 
Bananas, 1 kilogram (v735182) 1.67 1.67 1.66 
Grapefruits, 1 kilogram (v735183) alin 2.89 2.81 
Oranges, 1 kilogram (v735184) 2.96 3.08 2.96 
Apple juice, canned, 1.36 litres (v735185) 1.85 1.85 1.85 
Orange juice, tetra-brick, 1 litre (v735186) 3.68 3.75 3.69 
Carrots, 1 kilogram (v735189) 1.94 1.94 1.82 
Celery, 1 kilogram (v735190) 2.33 2.20 1.67 
Mushrooms, 1 kilogram (v735191) 8.06 7.73 8.18 
Onions, 1 kilogram (v735192) 1.59 1.83 1.89 
Potatoes, 4.54 kilograms (v735193) 5.62 5.65 5.70 
French fried potatoes, frozen, 1 kilogram (v735194) 2.18 2.15 2.23 
Baked beans, canned, 398 millilitres (v735195) ticle VOU 1.07 
Tomatoes, canned, 796 millilitres (v735196) 1.36 1.36 1.35 
Tomato juice, canned, 1.36 litres (v735197) 1.89 1.93 2.00 
Ketchup, 1 litre (v735199) 2.95 2.93 3.05 
Sugar, white, 2 kilograms (v735200) 2.52 2.62 2.59 
Coffee, roasted, 300 grams (v735201) 4.49 4.58 4.61 
Coffee, instant, 200 grams (v735202) 5.58 5.61 5.61 
Tea (72 bags) (v735203) 4.12 4.09 4.14 
Cooking or salad oil, 1 litre (v735204) 4.08 4.13 4.15 
Soup, canned, 284 millilitres (v735205) 1.06 1.04 1.05 
Baby food, 128 millilitres (v735206) 0.80 0.80 0.81 
Peanut butter, 500 grams (v735207) 2.91 2.91 2.92 
Fruit flavoured crystals, 2.25 litres (v735208) 1.26 (bee-Te 1.28 
Soft drinks, cola type, 2 litres (v735210) 1.60 1:55 1.54 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.63 1.55 1.59 
Paper towels (2 rolls) (v735213) 2.45 2.50 2.47 
Facial tissue (200 tissues) (v735214) 2.07 2.10 2.10 
Bathroom tissue (4 rolls) (v735215) 2.30 2.24 2.30 
Shampoo, 300 millilitres (v735216) 3.20 3.24 3.28 
Deodorant, 60 grams (V735217) 3.72 3.65 3.72 
Toothpaste, 100 millilitres (v735218) i IW 1.73 1.66 
Cigarettes (200) (v735219) 77.41 fi25 17.13 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 101.6 97.4 100.5 


a 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 


Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal 
CPI weight Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 98 94 99 96 95 
Food 17.0 104 101 100 100 102 
Food purchased from stores ; 105 101 101 100 101 
Meat, poultry and fish ; 101 100 101 102 103 
Dairy products and eggs . 108 99 102 101 101 
Bakery and other cereal products ; 100 97 97 97 101 
Fruit and vegetables : 116 107 107 106 102 
Other food purchased from stores 2 : 102 101 97 96 100 
Food purchased from restaurants : 102 102 99 99 102 
Shelter 26.6 89 80 92 85 88 
Rented accommodation : 82 70 86 76 83 
Owned accommodation : 85 74 87 81 87 
Water, fuel and electricity i 116 118 124 115 99 
Household operations and furnishings 11.1 103 104 106 103 98 
Household operations : 105 105 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 101 96 102 101 101 
Transportation 19.9 101 96 95 95 99 
Private transportation : 101 93 95 94 98 
Purchase of automotive vehicles : 101 104 101 101 101 
Gasoline : 110 103 106 100 103 
Other private transportation 3 93 73 80 80 90 
Public transportation : 102 112 92 105 103 
Health and personal care 4.7 101 101 103 102 101 
Health care ; 98 100 103 101 99 
Personal care : 103 101 103 103 103 
Recreation, education and reading zee 94 103 109 110 87 
Recreation ; 101 99 100 99 98 
Education and reading : 80 109 125 130 66 
Alcoholic beverages and tobacco products 3.1 111 105 107 99 94 
Alcoholic beverages : 105 103 104 99 100 
Tobacco products and smokers’ supplies ; 122 109 113 99 85 
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Tabie 15 — continued 
Inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight’ Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 102 107 94 93 98 103 
Food 17.0 99 99 100 100 100 103 
Food purchased from stores ; 99 98 101 101 102 105 
Meat, poultry and fish : 101 98 93 98 99 103 
Dairy products and eggs i 104 104 92 94 95 99 
Bakery and other cereal products : 92 93 109 107 109 116 
Fruit and vegetables : 96 95 105 103 104 105 
Other food purchased from stores 2 d 99 98 105 103 102 106 
Food purchased from restaurants ‘ 100 100 98 97 97 99 
Shelter 26.6 106 bl? 84 82 98 100 
Rented accommodation : 109 124 81 73 96 104 
Owned accommodation ‘ 104 115 84 vA 94 101 
Water, fuel and electricity ; 109 {MZ 90 113 447 88 
Household operations and furnishings qa 104 104 99 99 100 104 
Household operations ; 105 106 99 100 103 106 
Household furnishings : 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 96 104 94 94 92 104 
Private transportation ; 94 103 94 95 92 106 
Purchase of automotive vehicles : 102 100 100 99 94 101 
Gasoline : 97 96 101 103 96 106 
Other private transportation 84 113 80 83 86 113 
Public transportation ; 108 108 98 94 88 90 
Health and personal care 4.7 102 101 98 97 100 99 
Health care : 105 102 96 96 105 98 
Personal care 99 99 99 98 96 99 
Recreation, education and reading 12.2 106 106 95 100 105 106 
Recreation : 100 102 98 94 99 104 
Education and reading : 116 115 89 111 117 os 

Alcoholic beverages and tobacco 
products ot 96 100 104 105 106 109 
Alcoholic beverages ; 99 99 94 98 104 105 
Tobacco products and smokers’ supplies 92 101 119 116 109 115 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 dian 
Shelter 25.7 26.6 PT Li 
Household operations, furnishings and equipment 11.4 (et 10.2 
Clothing and footwear 5.6 5.4 9.1 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 44 
Recreation, education and reading 13.0 12:2 Viz 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


1. Figures may not add to 100% due to rounding 


_ Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
_ defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
_ volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
_ preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http://www. bankofcanada.ca/en/inflation/index.htm. 


eat esiistetosecaaattnitcinancneatitinnieennetinicantisenenl 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 


through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 


cident hese ipa lanene ee ene eee scien - sessions == Se ee eS Se ee ee: 


54 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — August 2009 


Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Caiculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CP! for indexation 
purposes are advised to use the unadjusted indexes. 
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Tabl 


e 1 The Consumer Price Index, major components and special aggregates, Canada, 


not seasonally adjusted 


and 


Tabl 


e 2 The Consumer Price Index, major components and special aggregates, Canada, 


seasonally adjusted 


Ie 


*s 


Tabl 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww.bankofcanada.ca/en/inflation/index.htm. 


e 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 


seasonally adjusted 


t. 


Tabi 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


e 4 The Consumer Price Index, major components and selected sub-groups, Canada, 


not seasonally adjusted 


Table 4-1 


1. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


Fe 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Tabie 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. |The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Tabie 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


4, 


Zz 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


(% 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. |The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. — Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John’s, and N.S. John, Que. Que Ontario part, Ont Bay Man 
NLL. Summerside, N.B Ont./Que Ont 
AE 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife 
Sask. Sask. Alta Alta. B.C B.C. bau N.WT. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : , (v735153) (v735154) (v735155) (v735156) 
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Table B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


St Charlottetown Halifax, Saint Montréal, 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901 ) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941 ) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v159401 28) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


— 


Canadians want to know: 


» Are we better off this year than last? 
» Where does our money come from and where does it go? 
> What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what’s available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


www.canadianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the referenceperiod. 
It also provides a range of the most'recent tables’and graphs on the Canadian CPI: 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 
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Depository Services Program 
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The following additional shipping charges apply for delivery outside Canada: 
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All prices exclude sales taxes. 
The printed version of this publication can be ordered as follows: 


* Telephone (Canada and United States) 1-800-267-6677 


e Fax (Canada and United States) 1-877-287-4369 

¢ E-mail infostats @ statcan.gc.ca 
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R.H. Coats Bldg., 6th Floor 
150 Tunney's Pasture Driveway 
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When notifying us of a change in your address, please provide both old and new addresses. 
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developed standards of service that its employees observe. To obtain a copy of these service standards, please contact Statistics 
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Note to users 


The Consumer Price Index — September 2009 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 
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Highlight 


* Consumer prices fell 0.9% in the 12 months to September 2009, following a 0.8% decrease in August. Excluding 
energy, the Consumer Price Index rose 1.3% on a year-over-year basis. On a seasonally adjusted monthly basis, 
consumer prices went up 0.1% from August to September. 
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Briefing notes 


. 
| Highlights: 


— — — 


On an unadjusted monthly basis, consumer prices remained unchanged from August to September, identical to the 
month-over-month change from July to August. 


All-items Consumer Price index (CPI): 


* The decline in the 12-month change in the CPI in September was due primarily to a large drop in energy (-18.7%), which | 
came mainly from the fall in prices for gasoline (-23.0%). 


* 12-month declines in transportation (-7.2%), shelter (-1.8%), and clothing and footwear (-1.2%) continue to exert downward 


* Consumer prices fell 0.9% in the 12 months to September 2009, following the 0.8% decrease posted in August. 
j 
j 
| 
i 
pressure on the CPI. 


g Upward pressure on the 12-month change came primarily from higher food prices (+2.8%). 


pooner perme prec porwereenennencrenrreneen 4 


Main contributors to the 12-month change in the CPI: 
¢« Main upward contributors: 

* Passenger vehicle insurance premiums (+5.1%) 

¢ Food purchased from restaurants (+2.8%) 

| * Education (+4.5%) 


_ © Homeowners’ maintenance and repairs (+8.0%) 
f 
* Main downward contributors: 


"+ Gasoline (-23.0%) 
|: Natural gas (-33.0%) 
+ Purchase of passenger vehicles (-5.9%) 


* Fuel oil and other fuels (-32.7%) 


* Mortgage interest cost (-2.2%) 
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| Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Ez Main upward contributors: 
| 

| * Education (+4.2%) 

' * Women’s clothing (+6.5%) 

| * Telephone services (+1.6%) 
| « Health care (+1.1%) 

* Main downward contributors: 


| « Purchase of passenger vehicles (-2.2%) 


* Fresh vegetables (-10.8%) 


* Gasoline (-1.5%) 


* Traveller accommodation (-4.2%) 


Annuai and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage 


Percentage 

change 

September 2009 from 
September 2008 


All-items -0 
Core consumer price index (CPI) 

(Bank of Canada definition) 1 
All-items excluding energy 1 
All-items excluding food and energy 0. 
Goods -3 
Services 1 
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Percentage 
change 

August 2009 from 
August 2008 


Percentage 

change 

September 2009 from 
August 2009 


percent 

-0.8 0.0 
1.6 0.3 
1.4 0.1 
0.9 0.3 
-3.3 -0.4 
LV 0.2 


Monthly percentage 


Percentage 
change 

August 2009 from 
July 2009 


Analysi 


Consumer prices were 0.9% lower in September 2009 than they were in September 2008, following a 12-month 
decline of 0.8% in August. 


The major contributor to the year-over-year decline in the Consumer Price Index (CPI) in September was energy 
products, as it has been for a number of months. Overall, in the 12 months to September, energy prices fell 18.7%. 


Excluding energy, the CPI rose 1.3% between September 2008 and September 2009. 
Chart 7 
While the 12-month change in the CPI is still negative, the CPi excluding energy remains positive 


12-month % change 
4.0 
3.5 
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AS 
2.0 
ies 
1.0 
0.5 
0.0 
-0.5 
-1.0 


S) S) S S) S) 


2005 2006 2007 2008 2009 


“=== Consumer Price Index (CPI) veees CP] excluding energy 


Consumers paid 23.0% less at the pump in September than they did a year earlier, compared with a 21.2% drop in 
August. 
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Chart 2 
Evolution of the gasoline price index in 2008 and 2009 
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Transportation costs fell 7.2% in the 12 months to September, making this component the most significant downward 
contributor to the drop in the CPI. This decrease was due to 12-month price declines for both gasoline and passenger 
vehicles. 


A 1.8% drop in the shelter component also exerted downward pressure on the CPI. Prices for natural gas, fuel oil 
and other fuels, and mortgage interest cost were significantly lower than in September 2008. 


The primary upward pressure on the CPI came from food prices, which increased 2.8% in the past 12 months. 
However, this was the slowest rate of growth posted since June 2008. Both food purchased from stores and from 
restaurants were responsible for the rise of the food component. 


Among other components recording price increases were: household operations, furnishings and equipment 
(+2.2%), health and personal care (+3.9%), and recreation, education and reading (+1.1%). 


12-month change: Transportation, shelter, and clothing and footwear continue to exert 
downward pressure on the CPI 


Three of the eight major components in the CPI recorded decreases in the 12 months to September: transportation, 
shelter, and clothing and footwear. 


In addition to lower prices for gasoline, consumers paid 5.9% less for purchasing passenger vehicles, following 
a 4.7% decrease in August. A 5.1% increase in passenger vehicle insurance premiums mitigated the overall drop 
in the transportation component. 


The decline in shelter costs in September was primarily the result of continuing price decreases in natural gas 
(-33.0%), fuel oil and other fuels (-32.7%), and homeowner’s replacement costs (-3.7%). Shelter costs were also 
dampened by downward pressure from mortgage interest costs. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 2.2% in September, following a 1.1% decrease in August. 
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An 8.0% increase in homeowners’ maintenance and repairs costs and a 3.2% rise in property taxes slowed the 
decline in the shelter index. 


Chart 3 
Transportation, shelter, and clothing and footwear continue to exert downward pressure on the CPI 


Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 


Recreation, education and reading 


E31 August 
Alcoholic beverages and tobacco products @ September 


12-month percentage change 
Clothing and footwear prices fell 1.2% between September 2008 and September 2009, led by lower prices for both 
women’s (-3.3%) and men’s clothing (-1.3%). 


Food costs continued to be pushed up by higher prices for food purchased from stores (+2.7%). Prices for meat 
went up 2.6% while prices for fish rose 8.8%. 


As well, increases were recorded for dairy products and eggs (+2.5%), sugar and confectionery (+8.7%) and food 
purchased from restaurants (+2.8%). 


On the other hand, prices for fresh fruit declined 4.5% in the past 12 months. 


Broad-based price advances were recorded in the household operations, furnishings and equipment component. 
Prices rose for household goods and services, child care and domestic services, paper, plastic and foil supplies and 
telephone services in the 12 months to September. 


In the recreation, education and reading component, the cost of cablevision and satellite services increased 6.7%. 
Students paid 4.4% more in tuition fees and 7.4% more for school textbooks and supplies. These increases were 
partly offset by declines in the prices of traveller accommodation (-5.8%) and computer equipment and supplies 
(-10.7%). 


Provinces: Consumer prices down in nine provinces 


Consumer prices declined in nine provinces between September 2008 and September 2009. The fastest declines 
occurred in Prince Edward Island (-1.4%), British Columbia (-1.2%), Alberta (-1.1%) and Ontario (-1.1%). 
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Chart 4 
Saskatchewan, the only province posting positive year-over-year change 


Canada @ September 
Newfoundland and Labrador © August 
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Nova Scotia 

New Brunswick 
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Ontario 
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Saskatchewan 
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British Columbia 


-2.0 


12-month percentage change 


The most significant downward pressure on prices in all provinces came from lower gasoline prices, which fell by as 
much as 26.0% in Alberta compared with September 2008. 


Factors putting upward pressure on consumer prices varied considerably from province to province, but rising food 
prices were common across them all. 


In British Columbia, prices were down for the fourth consecutive month. The two main contributors in the decline 
were a 16.3% decrease in energy costs and a 14.5% drop in homeowner’s replacement costs. 


In Alberta, the main factor was a 3.2% decrease in shelter costs, a much larger drop than the 1.8% national decline. 
This was due mainly to falling prices in natural gas, electricity, and homeowner’s replacement costs. 


In Ontario, consumer prices fell 1.1%. Energy prices in Ontario declined 20.5% between September 2008 and 
September 2009. 


The only province in which prices rose in the 12 months to September was Saskatchewan (+0.2%), where seven 
of the eight major components in the CPI recorded increases. The only component registering a decline was 
transportation (-10.3%). 


No change in month-over-month seasonally unadjusted CPI 


Overall, consumer prices prior to seasonal adjustment remained unchanged for the second consecutive month in 
September. 


Upward pressure on the monthly CPI came primarily from higher prices for clothing and footwear (+3.0%) and 
household operations, furnishings and equipment (+0.8%). 


Monthly increases in clothing and footwear were driven by women’s (+6.5%) and men’s clothing (+2.1%). 


Advances in the household operations, furnishings and equipment index was mainly due to price increases in 
telephone services (+1.6%) in September. 
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On the other hand, price decreases for food (-0.9%) and transportation (-1.0%) tempered the overall rise in the 
monthly CPI in September. 


Month-over-month downward movements in the food index came from food purchased from stores (-1.5%), mainly 
from a 10.8% drop in fresh vegetables and a 5.4% decline in fresh fruit. 


Moreover, the monthly decline in transportation was due to falling prices for the purchase of passenger vehicles 
(-2.2%) and gasoline (-1.5%). 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.1% from August to September, after rising 0.3% from July 
to August. The seasonally adjusted monthly CPI has gone up in four of the past five months. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.5% over the 12 months to September, following a 1.6% rise in August. 
This was the slowest increase since the 1.5% increase recorded in July 2008. 


On a month-to-month basis, the core index prior to seasonal adjustment increased 0.3% from August to September. 


The seasonally adjusted monthly core index went up 0.1% from August to September, matching the rate of growth 
recorded from July to August. 
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* Consumer Price Index, historical summary 
+ Selected economic indicators, Canada and United States (monthly and quarterly) 
+ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Table 1 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


a —— ————— — ——  ———— —————————————————————————————————————————————————————————————————————————————————  ——————————— 


CANSIM Relative Indexes Percentage change 
vector importance* September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690973) 100.0 114.7 114.7 115.7 0.0 -0.9 
Food (v41690974) 17.0 120.4 2 t.0 Acie -0.9 2.8 
Shelter (v41691050) 26.6 120.9 124.4 123.1 -0.2 -1.8 
Household operations, furnishings and equipment (v41691067) a 107.9 107.0 105.6 0.8 2.2 
Clothing and footwear (v41691108) 5.4 94.9 92.1 96.1 3.0 -1.2 
Transportation (v41691128) 19.9 113.6 114.8 122.4 -1.0 lca 
Health and personal care (v41691153) 47 ASF 112-5 109.4 dal 3.9 
Recreation, education and reading (v41691170) 1222 105.0 104.4 103.9 0.6 EL 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.3 131.4 128.0 -0.1 2.6 
All-items (1992=100) (v41713403) : 136.5 136.6 Aster -0.1 -0.9 
Special aggregates 
Goods (v41691222) 488 107.4 107.8 11.5 -0.4 -3.7 
Durable goods (v41691223) 13:3 85.6 86.5 88.3 -1.0 -3.1 
Semi-durable goods (v41691224) TAP 96.1 93.5 96.1 2.8 0.0 
Non-durable goods (v41691225) 28.2 122.6 123.6 128.7 -0.8 -4.7 
Services (v41691230) SieZ 121.9 121.6 119.8 0.2 1.8 
All-items excluding food (v41691232) 83.0 113.5 113.4 115.4 0.1 -1.6 
All-items excluding food and energy (v41691233) 73.6 111.8 Ato 110.8 0.3 0.9 
All-items excluding energy (v41691238) 90.6 113.4 113.3 112.0 0.1 1:3 
All-items excluding gasoline (v41693245) 95.1 113.6 113.6 113.0 0.0 0.5 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.9 110.9 1a ts: 0.0 -0.8 
Energy (v41691239) 9.4 131.3 132.6 161.5 -1.0 -18.7 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.0 114.1 115.2 -0.1 -1.0 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 114.1 113.8 112.4 0.3 fae 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance? September 2009 from 
Bee September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690914) 100.0 114.4 114.3 115.4 0.1 -0.9 
Food (v41690915) 17.0 121.4 121.6 118.0 -0.2 2.9 
Shelter (v41690916) 26.6 120.9 121.1 123.1 -0.2 -1.8 
Household operations, furnishings and equipment (v41690917) Aslan 107.7 107.2 105.5 0.5 eal 
Clothing and footwear (v41690918) 5.4 92.6 92.4 93.6 0.2 1.1 
Transportation (v41690919) 19.9 113.6 114.8 122.4 -1.0 -7.2 
Health and personal care (v41690920) 47 113.6 ViZS 109.4 1.0 3.8 
Recreation, education and reading (v41690921) 122 103.3 103.2 102.4 0.1 0.9 
Alcoholic beverages and tobacco products (v41690922) Sa4 131.3 131.4 128.0 -0.1 2.6 
Special aggregates 
All-items excluding food (v41690923) 83.0 113.5 113.4 115.4 0.1 -1.6 
All-items excluding food and energy (v41690924) 73.6 111.5 111.5 110.5 0.0 0.9 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 112.5 112.4 110.8 0.1 1.5 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 113.9 113.8 11251 0.1 1.6 


Note(s): See “Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector September 2009 from 
number Ss a a ara EE al 
eptember August September August September 
2009 2009 2008 2009 2008 

2002=100 

Newfoundland and Labrador (v41691244) 11:52 115.0 116.2 0.2 -0.9 
Prince Edward Island (v41691379) 118.6 118.3 120.3 0.3 -1.4 
Nova Scotia (v41691513) 116.7 116.7 117.6 0.0 -0.8 
New Brunswick (v41691648) 114.2 114.1 114.7 0.1 -0.4 
Quebec (v41691783) Aigo 113.9 114.0 -0.2 -0.3 
Ontario (v41691919) 113.8 113.7 115.1 0.1 -1.1 
Manitoba (v41692055) 114.8 114.5 118.2 0.3 -0.3 
Saskatchewan (v41692191) A175 117.9 117.3 -0.3 0.2 
Alberta (v41692327) AZARS 122.0 122.8 -0.4 -1.1 
British Columbia (v41692462) 27 112.8 114.1 -0.1 -1.2 
Whitehorse, Yukon (v41692598) 113.7 114.2 114.8 -0.4 -1.0 
Yellowknife, Northwest Territories (v41692722) 116.4 116.3 117.2 0.1 -0.7 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 113.2 114.0 111.9 -0.7 4.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Statistics Canada — Catalogue no. 62-001-X 19 


The Consumer Price Index — September 2009 


scecntntnetaecrasia tte senastasestasanstanstassneesnansansessessssssssassssssssssscssasssesiesstesttttttttNenetneeeeeteeesetc tet NNN LANA CONNtEC NCCC ANNE TN TN NEL A LN OD, 


Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —- Food 1 


CANSIM Indexes Percentage change 
vector September 2009 from 

number September August September August September 
2009 2009 2008 2009 2008 

a a ae ae a a 

2002=100 
All-items (v41690973) 114.7 114.7 ioe 0.0 -0.9 
Food (v41690974) 120.4 121.5 F079 -0.9 2.8 
Food purchased from stores (v41690975) 119.7 121.5 116.5 -1.5 2.7 
Meat (v41690976) 118.6 119.1 115.6 -0.4 2.6 
Fresh or frozen meat (excluding poultry) (v41690977) 115.4 115.8 112.4 -0.3 Buk 
Fresh or frozen beef (v41690978) acct 118.0 113.7 -0.8 3.0 
Fresh or frozen pork (v41690979) 107.6 106.5 105.6 1.0 1.9 
Fresh or frozen poultry meat (v41690981) 131.3 131.3 127.0 0.0 3.0 
Fresh or frozen chicken (v41690982) 134.4 134.7 129.9 -0.2 3.5 
Processed meat (v41690984) 11:35:39 114.4 110.7 -1.0 2.3 
Ham and bacon (v41690985) 108.1 107.5 107.3 0.6 0.7 
Other processed meat (v41690986) 116.3 118.2 112.9 -1.6 3.0 
Fish, seafood and other marine products (v41690987) 109.4 110.6 101.8 -1.1 T.2 
Fish (v41690988) 114.6 116.2 105.3 -1.4 8.8 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 116.0 are 105.1 -1.4 10.4 
Canned and other preserved fish (v41690990) ALAS 113.0 105.8 -1.3 5.4 
Dairy products and eggs (v41690992) 128.9 128.1 125.7 0.6 25 
Dairy products (v41690993) 129.2 128.3 12507 07 2.8 
Fresh milk (v41690994) 127.1 127.3 125.0 -0.2 (ley 
Butter (v41690995) 126.0 125.2 123.9 0.6 deve 
Cheese (v41690996) 129.4 128.1 126.1 1.0 2.6 
Ice cream and related products (v41690997) 129.3 126.6 123.1 2a 5.0 
Eggs (v41690999) 124.8 125.0 125.8 -0.2 -0.8 
Bakery and cereal products (excluding infant food) (v41691000) 136.9 137.6 134.6 -0.5 Ake 
Bakery products (v41691001) 142.5 142.9 138.2 -0.3 Sut 
Bread, unsweetened rolls and buns (v41691002) 157.6 oS 154.4 -0.3 2s 
Biscuits (v41691003) 124.1 123.9 118.8 0.2 4.5 
Other bakery products (v41691004) 132.7 133.4 127-5 -0.5 4.1 
Cereal products (excluding infant food) (v41691005) 126.8 128.2 128.2 -1.1 -1.1 
Rice (including rice-based mixes) (v41691006) 139.1 138.1 133.7 0.7 4.0 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 113.8 115.9 111.8 -1.8 1.8 
Pasta products (v41691008) 145.5 147.1 153.7, -1.1 -5.3 
Flour and flour based mixes (v41691009) 138.3 137.8 149.4 0.4 -7.4 
Fruit, fruit preparations and nuts (v41691010) 109.4 113.2 110.3 -3.4 -0.8 
Fresh fruit (v41691011) 101.6 107.4 106.4 -5.4 -4.5 
Apples (v41691012) 108.7 I BUCAYE 134.2 -3.5 -19.0 
Oranges (v41691013) 103.4 112.2 TAO -7.8 -6.6 
Bananas and plantains (v41691014) 135.4 139.9 117.8 -3.2 14.9 
Other fresh fruit (v41691015) 92.2 98.0 94.4 -5.9 -2.3 
Preserved fruit and fruit preparations (v41691016) 121.0 122.2 116.9 -1.0 3.5 
Fruit juices (v41691017) 122.0 124.0 120.8 -1.6 1.0 
Other preserved fruit and fruit preparations (v41691018) 118.5 Alias 106.7 0.7 his 
Nuts (v41691019) 118.4 118.3 aio P22 0.1 6.5 
Vegetables and vegetabie preparations (v41691020) 97.7 106.2 95.3 -8.0 2.5 
Fresh vegetables (v41691021) 89.1 99.9 89.0 -10.8 0.1 
Potatoes (v41691022) 105.6 115.9 109.6 -8.9 -3.6 
Tomatoes (v41691023) 82.8 90.1 77.5 -8.1 6.8 
Lettuce (v41691024) 73.3 70.9 76.8 3.4 -4.6 
Other fresh vegetables (v41691025) 92.3 106.6 91.9 -13.4 0.4 
Preserved vegetables and vegetable preparations (v41691026) 128.6 128.6 117.8 0.0 9.2 
Frozen and dried vegetables (excluding canned) (v41691027) 124.8 126.4 116.5 -1.3 CA 
Canned vegetables and other vegetable preparations (v41691028) 131.2 130.1 118.7 0.8 10.5 
Other food products and non-alcoholic beverages (v41691029) 120.8 122.0 115.3 -1.0 48 
Sugar and confectionery (v41691030) 127.1 128.1 116.9 -0.8 87 
Fats and oils (v41691033) 139.9 140.2 135.7 -0.2 3.1 
Coffee and tea (v41691036) 118.4 119.9 115.4 -1.3 2.6 
Condiments, spices and vinegars (v41691039) 116.3 114.7 109.4 1.4 6.3 
Other food preparations (v41691040) 121.5 123.7 116.3 -1.8 45 
Non-alcoholic beverages (v41691045) $1333 114.5 109.4 -1.0 3.6 
Food purchased from restaurants (v41691046) 121.8 121.6 118.5 0.2 2.8 
Food purchased from table-service restaurants (v41691047) 1227 122.6 119.4 0.1 2.8 
Food purchased from fast food and take-out restaurants (v41691048) 119.8 119.3 116.4 0.4 2.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


a eee 


CANSIM Indexes Percentage change 
vector September 2009 from 
number 
September August September August September 
2009 2009 2008 2009 2008 
2002=100 
Shelter (v41691050) 120.9 A244 123.1 -0.2 -1.8 
Rented accommodation (v41691051) 109.8 109.7 108.2 0.1 1.5 
Rent (v41691052) 109.8 109.7 108.2 0.1 1.5 
Owned accommodation (v41691055) 125.2 125.4 125: -0.2 0.1 
Mortgage interest cost 1 (v41691056) 116.4 q417,2 119.0 -0.7 -2.2 
Replacement cost _ (v41691057) 134.8 134.6 140.0 0.1 -3.7 
Property taxes (including special charges) (v41691058) 124.1 124.1 120.3 0.0 3.2 
Homeowners’ home and mortgage insurance (v41691059) 164.9 164.2 154.8 0.4 6.5 
Homeowners’ maintenance and repairs (v41691060) 117.8 iliZeo 109.1 0.3 8.0 
Water, fuel and electricity (v41691062) 123.7 124.2 139.5 -0.4 -11.3 
Electricity 2 (v41691063) 115.8 Aint V13r2 -1.1 2:3 
Water (v41691064) 157.4 157.4 146.9 0.0 reas 
Natural gas (v41691065) 106.0 108.0 158.3 -1.9 -33.0 
Fuel oil and other fuels (v41691066) 160.8 150.3 239.0 7.0 -32.7 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
Household operations, furnishings and equipment (v41691067) 107.9 107.0 105.6 0.8 22 
Household operations (v41691068) 113.9 112.8 110.8 1.0 2.8 
Communications (v41691069) 106.1 104.8 105.0 12 1.0 
Telephone services (v41691070) 107.1 105.4 106.1 1.6 0.9 
Internet access services (v41693216) 94.8 94.8 93.9 0.0 1.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 126.2 125.4 12256 0.6 2.9 
Child care (v41691073) 124.3 1232 121.4 0.9 2.4 
Domestic services (v41691074) 130.8 130.4 125.9 0.3 3.9 
Household chemical products (v41691075) 108.6 109.3 105.0 -0.6 3.4 
Paper, plastic and foil supplies (v41691078) 111.4 110.4 107.3 0.9 3.8 
Other household goods and services (v41691081) 121.0 119.8 115.5 1.0 48 
Pet food and supplies (v41691082) 116.6 ASE 105.4 0.8 10.6 
Seeds, plants and cut flowers (v41691083) 106.9 106.2 105.7 0.7 1.1 
Other horticultural goods (v41691084) 106.0 104.9 103.8 1.0 2 
Financial services (v41693229) 125.0 124.8 122.8 0.2 1.8 
Household furnishings and equipment (v41691087) 97.8 97.1 96.8 0.7 1.0 
Furniture and household textiles (v41691088) 99.5 97.8 99.5 EE 0.0 
Furniture (v41691089) 97.1 95.3 97.9 1.9 -0.8 
Household textiles (v41691093) 108.0 106.6 104.9 1.3 3.0 
Household equipment (v41691097) 88.7 89.0 87.0 -0.3 2.0 
Household appliances (v41691098) 87.8 88.5 87.0 -0.8 0.9 
Non-electric kitchen utensils and tableware (v41691103) 91.0 91.0 88.5 0.0 2.8 
Services related to household furnishings and equipment (v41691107) 146.3 146.3 142.7 0.0 2.5 


Sa ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 

Clothing and footwear (v41691108) 94.9 92.1 96.1 3.0 -1.2 
Clothing (v41691109) 89.8 86.1 92.0 4.3 -2.4 
Women’s clothing (v41691110) 89.6 84.1 92.7 6.5 -3.3 
Men's clothing (v41691111) 92.6 90.7 93.8 on -1.3 
Children’s clothing (including infants) (v41691112) 83.4 81.8 84.9 2.0 -1.8 
Footwear (v41691113) 94.9 93.1 95.4 1.9 -0.5 
Clothing accessories and jewellery (v41691118) 111.6 fila ees 109.3 0.1 zit 
Clothing material, notions and services (v41691123) 119.6 119.4 116.6 0.2 2.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691 130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


September 
2009 


113.6 


112.4 
84.1 
83.8 
84.5 

105.6 

139.5 

142.6 

125.3 

142.9 

146.3 

107.3 

149.5 

142.3 


124.4 
129.3 
126.7 
134.7 
121.6 
120.5 
122.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


enema nme nneendendeendnndamaadgnanndnmanmendannanmannaenmnanenmnmaanemnmneneanaennsartmaeaammanmenarmmanaaaaranmanesnaannanmaenammsananamtaamnametmeammemmarammanmmmammammammmemmmsmmmememmn mummers 


22 Statistics Canada — Catalogue no. 62-001-X 


Indexes 


August 
2009 


114.8 


113.7 
86.0 
85.7 
86.4 

105.4 

140.1 

144.7 

125.3 

142.2 

145.3 

107.3 

149.5 

142.3 


125.5 
129.3 
126.7 
134.7 
123.2 
123.5 
113.9 


September 
2008 


2002=100 


122.4 


122.6 
89.2 
89.1 
89.8 

102.5 

154.6 

185.3 

121.1 

136.6 

139.2 

107.7 

149.2 

134.1 


120.8 
126.1 
124.4 
129.5 
117.8 
115.4 
129.4 


Percentage change 
September 2009 from 


August 
2009 


1 
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Tabie 4-6 


The Consumer Price Index — September 2009 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


-_—___ee——eee—eeeeeeeeeeeeeeeeeee—————————— eee SSS 


Health and personal care 


Health care 
Health care goods 
Medicinal and pharmaceutical products 
Prescribed medicines 
Non-prescribed medicines 
Optical goods 
Health care services 
Optical services 
Dental care 


Personal care 
Personal care supplies and equipment 
Personal care services 


CANSIM 
vector 
number 


(v41691153) 


(v41691154) 
(v41713463) 
(v41691156) 
(v41691157) 
(v41691158) 
(v41713381) 
(v41713464) 
(v41693244) 
(v41691161) 


(v41691163) 
(v41691164) 
(v41691 169) 


Indexes Percentage change 
September 2009 from 
September August September August September 
2009 2009 2008 2009 2008 
2002=100 
cg Er 112.5 109.4 a1 3.9 
Aizen 116.4 113.6 14 3.6 
108.2 107.5 105.0 0.7 3.0 
102 106.7 103.0 0.5 4.1 
qOSts 105.0 101.2 0.3 4.1 
110.5 109.5 106.2 0.9 4.0 
110.0 110.1 110.0 -0.1 0.0 
131.0 128.7 125.5 1.8 44 
104.9 104.9 101.9 0.0 2.9 
127.6 127.4 124.5 0.2 2.5 
109.9 108.9 105.4 0.9 4.3 
103.8 102.2 98.8 1.6 54 
118.4 118.4 114.7 0.0 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Recreation, education and reading 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
Recreation, education and reading (v41691170) 105.0 104.4 103.9 0.6 1.1 
Recreation (v41691171) 97.8 98.5 98.2 -0.7 -0.4 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 64.9 64.9 68.9 0.0 -5.8 
Purchase and operation of recreational vehicles (v41691179) 115.1 115.5 111.8 -0.3 3.0 
Home entertainment equipment, parts and services (v41691184) 77.3 78.9 81.3 -2.0 -49 
Travel services (v41691190) 98.0 100.3 100.5 -2.3 -2.5 
Traveller accommodation 1 (v41691191) 84.6 88.3 89.8 -4.2 -5.8 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 130.3 129.0 123.8 1.0 5.3 
Spectator entertainment (excluding cablevision) (v41691194) 12255 122.5 tilives 0.0 43 
Cablevision and satellite services (including pay television) (v41691195) 139.0 136.0 130.3 2a 6.7 
Use of recreational facilities and services (v41691196) 125.0 125.0 120.4 0.0 3.8 
Education and reading (v41691197) 127.3 122.7 121.5 3.7 4.8 
Education (v41691198) 1Site2 125.9 125;5 4.2 45 
Tuition fees (v41691199) 136.4 130.7 130.7 44 44 
Reading material and other printed material (excluding textbooks) (v41691202) 113.8 111.8 106.9 1.8 6.5 
Newspapers (v41691203) 1276 127.6 119.3 0.0 7.0 
Magazines and periodicals (v41691204) 120.2 120.2 119.2 0.0 0.8 


rr LS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
Alcoholic beverages and tobacco products (v41691206) 4 ee |! 131.4 128.0 -0.1 2.6 
Alcoholic beverages (v41691207) 114.5 114.6 112.1 -0.1 2.1 
Alcoholic beverages served in licensed establishments (v41691208) 120.7 120.8 116.1 -0.1 4.0 
Beer served in licensed establishments (v41691209) 122.6 122.6 116.4 0.0 5.3 
Liquor served in licensed establishments (v41691211) 122.2 122.2 117.6 0.0 3.9 
Alcoholic beverages purchased from stores (v41691212) 111.4 111.6 110.2 -0.2 1 
Beer purchased from stores (v41691213) SZ 1154 GAZE. 0.1 Za 
Wine purchased from stores (v41691214) 104.5 105.3 105.5 -0.8 -0.9 
Liquor purchased from stores (v41691215) 110.4 110.4 109.2 0.0 At 
Tobacco products and smokers’ supplies (v41691216) 146.5 146.5 142.0 0.0 Siz 
Cigarettes (v41691217) 146.5 146.4 141.9 0.1 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41690973) 
1990 CATT TAPS” TAWUTRSS MRTATERSY TAS) MTA? arAsMoye ay assaiee 7Asiieh Ac Ney dc}oHtewnyee ws) 78.4 
1991 82.05 82:05) 82:35 8235 82:76 (85.1) 83-2 uGo3n slo SS.0.enSo. a8 29 82.8 
1992 83.3 83.3 83.6 83.7 838 840 842 842 842 843 847 84.7 84.0 
1993 S505 85:35 “85:25 85.25 985:450985.45 85.6 9857 985.7) 85:9 66:3) 66:4 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 863 85.7 
1995 86:65 8705 S825 875m 87.75 Bit. 8:9 “Sif. —878 87.75) 88.0) | 87.8 87.6 
1996 880), 8&5 86:59 "88.75 89:05 89'08= 89:0 89:0 89M 89'S" 9 89:7, 8977 88.9 
1997 899 901 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90!9) 910 S11) 91.0), 993. 91.45 91.4 91.4 91.2" 9116 9116 ~~ 91:3 91.3 
1999 OTOe OSS 92:05 92:55 927 92955 93:1 5933" 93:6) 93:7 993.6) 9a.7 92.9 
2000 93.5 941 948 945 949 955 958 957 961 963 966 96.7 95.4 
2001 96.3 968 97.1 97.8 986 987 984 984 986 981 97.2 97.4 97.8 
2002 976 982 98:9 99:55 997 99:9, 100:5 100.9 100:9 101:2 9101:5 1044 100.0 
2003 102.0 102:8 103.1 102.4 1025 1025 1026 1029 103.4 1028 103:1 103.2 102.8 
2004 103.3 103.5 103.9 104.1 105.0 105.1 105.0 1048 105.0 105.2 105.6 1054 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 108.0 108.6 1092 1097 1095 1096 1098 109.2 109.0 109.2 109.4 109.1 
2007 NODA R 11026 etl Om 2a tO 20) diy tod Ge id Se a2 dio 
2008 AS TZ 1\42.65 e113: 5a 4 Om 15:40 195.8 156) AAS? 14 Sad) elidions 114.1 
2009 AS Om SS 1A Omi S: Om ald tetas ITO Smeal a7 a. 7 tl aor ss : 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 520 5:5 5:3 5.0 4.4 4.4 4.1 4.1 42 47 SH 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5,5 4.4 41 3.8 5.6 
1992 1.6 1.6 1.6 ters 1,3 ait fee AeA 1:3 1.6 1526 PRA 1.4 
1993 2.0 2.4 il) 1.8 1.9 ere lr 1.8 1:8 1.9 1.9 (hye 1.9 
1994 tes 0.1 0.2 02 -0.2 0.0 0.1 0.1 02 -02 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 2.5 2.9 PAU 2.6 ee 2.2 2.3 Qo 1.7 22 
1996 1.6 1.3 1.5 1.4 1:5 135 1.3 15 eS 1.8 1.9 2:2 1:5 
1997 2.2 23 1.9 1180 ite ally lets 1.8 187, alee 0.9 0.8 a4 
1998 let 1.0 1.0 0.9 et 1.0 1.0 0.9 0.7 et eZ 1.0 1.0 
1999 0.7 0.7 1.0 1.6 als 1.6 1.9 2a 2.6 2.3 22. 2.6 1.8 
2000 pap 27. 3.0 PY) 2.4 2.8 2.9 2.6 250 2.8 3.2 32 or 
2001 3.0 2.9 2.4 350. 3.9 3.4 PAT 2.8 2.6 1.9 0.6 0.7 le 
2002 1.3 1.4 1.9 lee as 12 2 2.5 2.3 3.2 4.4 3.8 22 
2003 4.5 47 4.2 2.9 2.8 2.6 2a 2.0 22 1.6 1.6 2.1 2.8 
2004 43 O:7, 0.8 alae 2.4 2.5 2.3 1.8 1.8 2:3 2.4 PR 1.8 
2005 1.9 2.1 2.3 2.4 1.6 1.7 2.0 2.6 3.2 2.6 2.0 2.1 2.2 
2006 2.8 22 2.2 2.4 2.8 2.4 2:3 Bel 0.7 1.0 1.4 Jan 2.0 
2007 1.1 2.0 2.3 De 2.2 2.2 2.2 ARE 2.5 2.4 2.5 2.4 zo 
2008 22 1.8 1.4 et 22 3.1 3.4 3.5 3.4 2.6 2.0 de2 2:3 
2009 1.1 1.4 (2 0.4 0.1 0.3 -09 -08 -09 


2. ee ee ee eee Se eee eee EE ee ee Se Ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41693242) 
1990 786 (90 79:1 79.55 795" 796 799 80:1) 80.4) 80.8 81,0 ~80.8 79.8 
1991 ST Aw Sle ee Oleh 6) Ol te mC COZ, UN ea O2.00 8002.00 a O24 O20 ued cmon S21 
1992 827 83.0 83.2 83:3 83:59 834 83.5 836 837 840 844 843 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 86.1 85.3 
1994 S612, S66 86:68 66:7 (SO.omeecG.o S6-798886:8 87225 887.2 88/558 87.8 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 89.2 88.8 
1996 894 898 898 899 901 901 903 905 908 908 913 91.1 90.3 
1997 OT S5 (91-5: SeOnk/ eeeGi'O (92: ORNE 92 1 “92s 92-3 (92145 9925) 92 497s 92.0 
1998 926 929 93.0 930 932 932 933 934 93.4 93.7 93.7 93.5 93.2 
1999 93:5 93:8 «94.1% (94:2 9455 9416 947 94:9 95:2 951 95.0 . 94.8 94.5 
2000 94;6," -95:0,) 95.3" 995.35 95.555095,8) 95.88 96.0 96255963 (96.455 96-4 95.7 
2001 96.3 966 97.1 97.4 97.7 979 98.2 983 984 984 981 98.0 97.7 
2002 98.1 988 992 996 998 1000 100.2 100.7 100.9 1009 101.2 100.7 100.0 
2003 101S = 1016 10208101 7 10225021 102M 102:2 1026s 102.7 ~106.0)8102'8 102.2 
2004 102.8 103.0 1033 103.5 103.7 103.8 104.0 103.8 1041 1041 1047 104.6 103.8 
2005 104.5 104.8 105.2 1052 1054 1054 105.4 1056 1059 105.9 106.3 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 1075 107.7 1083 1084 108.6 108.4 107.5 
2007 108.6 109.1 1095 1096 1099 109.9 1100 1101 110.5 110.3 1103 110.0 109.8 
2008 ATO AOR, set OO att tome tiLOment (On it tate e tliz:O) se 24 wile Det tO at i216 aay 
2009 quay lalate alia  alikest22 Uae alikeeyé “an hre “ape Gye 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 30 3.4 3.4 3.5 3.4 3.4 3.5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 ies) 3.0 2.9 3.0 2.6 PAT) 25 eG 22 Zat 2.9 
1992 1.6 1.6 1.8 2.0 2.1 lage 1.8 1.6 1.6 1.8 1.9 2:2 1.8 
1993 2.3 2.3 2.0 1.9 Ts 1.8 Dap 22 2.3 2.0 2A 2a 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 15 Ae 1.9 
1995 2.0 2.0 2a 2.1 2.4 2.3 2.4 Pale 2.4 2.4 2.4 1.8 22 
1996 i %F ner 1.6 1.6 eG eg ler Wet evs ed 1.9 2.1 fe 
1997 2.1 1.9 PPS 2.2 Pa4 pa 2.0 2.0 1.8 1.9 qe leo 1.9 
1998 1.4 1.5 1.4 1) 1.3 1.2 1.3 1 tet 1:3 1.4 13 1:3 
1999 1.0 1.0 dea 1.3 1.4 126 TES 1.6 1.9 1.5 1.4 1.4 1.4 
2000 dz 13 1.3 ez ot 1.3 de2 ee qo 1.3 Teo HEY U3 
2001 1.8 iter 1.9 he 2.3 2.2 25 2.4 23 Ze 1.8 Ane 21 
2002 1.9 213 Zee 2.3 24 Px 2.0 24 2:5 25 ore 2.8 2.4 
2003 3.3 3.0 2.8 2 2.4 2.1 1.9 i ees: aa 1.8 1.8 2.1 2.2 
2004 1.5 ibe 1.3 1.8 1.5 ilar 1.9 1.6 1:5 1.4 er 1.8 as: 
2005 Vaz, UTA 1.8 1.6 1.6 1.5 1.3 {pre (Ye ers 1.5 1:5 1.6 
2006 1.6 1.7 7, 1.6 2.0 “late 2.0 2.0 23 2.4 ZZ Zeal 1.9 
2007 2.3 2:3 2.3 225 22 2.9 2:3, 22 2.0 1.8 1:6 1.5 2 
2008 1.4 1:9 1.3 thas 1.5 1.5 1.5 17 ie iter, 2.4 2.4 ET. 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 125 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


SS 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy ? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 
eee 
CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 
2002=100 


Annual averages 4 


1990 79.6 82.5 84.2 86.1 716 79.1 73.2 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 72.9 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 91.1 95.4 98.8 89.6 93.6 93.0 74.9 91.4 91.1 S27 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 97.2 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 9839 98.4 85.0 98.4 97.1 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 121.7 107.1 a Rela te 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125.5 108.0 114.8 109.0 135.9 
2008 A1Suf 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 


Monthly indexes 
2008 


January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 (lS 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 ib 109.6 143.2 
April 113.5 WA 104.4 94.3 120.1 108.3 101.6 126.7 109.2 117.7 109.9 150.2 
May 114.6 A2ZAl6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 20 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 125.7 108.5 103.2 127.6 daze 119.4 110.4 169.1 
August 116.8 123.8 104.4 93,7 123.1 109.3 103.5 127.5 111.5 119.6 110.5 164.0 
September ahem 123.1 105.6 96.1 122.4 109.4 103.9 128.0 111.5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 419.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 

January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 ala es) 127.1 
April 121.6 121.4 107.3 95.1 110.5 Agiden 102.4 129.7 107.0 120.7 afi 123.9 
May 121.9 121.4 107.6 93.9 113.5 2a 103.8 131.2 108.1 121.3 are 129.4 
June 122.2 12453 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 111.7 133.9 
July 122.3 120.8 107.1 91.3 114.3 112.5 104.3 131.5 107.7 121.6 111.5 129.6 
August 121.5 121.1 107.0 92.1 114.8 112.5 104.4 131.4 107.8 121.6 111.5 132.6 
September 120.4 120.9 107.9 94.9 113.6 113.7 105.0 131.3 107.4 121.9 111.8 131.3 


EE EE ee eee 
Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 


and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 8-1 
Annual average! percentage changes for the Consumer Price Index — Major components, not seasonaily adjusted, 


Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
doen! 2008 2008 2007 2006 2005 
2002=100 percent 

All-items (v41693271) 114.1 Zo 2.2 2.0 2 
Food (V41693272) 115.7 sult Pei 2.3 2.5 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 

equipment (V41693365) 104.6 1.4 1.0 0.5 cts 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 40 
Health and personal care (v41693451) 108.8 1.4 ee 2 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 1:2 -0.2 -0.3 
Alcoholic beverages and tobacco 

products (v41693504) We keo 1.6 3.1 PHes 
Goods (v41693520) 109.4 des 0.8 2 2 

Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 

Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 

Non-durable goods (v41693523) 1244 Ba ZZ 2.9 44 
Services (v41693528) 118.7 3.4 ao 20 22 
All-items excluding food (v41693530) 113.8 212 2.0 2.0 22 
All-items excluding food and energy (v41693531) 110.3 1 2.0 1:5 1.3 
All-items excluding energy (v41693536) 111.3 1.6 2.1 1.7 1:5 
Energy (v41693537) 149.3 9.9 eae 5: 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


sneer 


CANSIM Annual Annual average percentage change 
vector average 
has 2008 2008 2007 2006 2005 
2002=100 percent 

Canada (v41693271) 114.1 2:3 717 2.0 2.2 
Newfoundland and Labrador (v41693542) 114.3 2.9 5 1.8 aT i 
Prince Edward Island (v41693677) 117.5 3.4 1.8 2.3 34 
Nova Scotia (v41693811) 115.9 3.0 1.9 2.0 2.8 
New Brunswick (v41693946) Ttor2 a 1.9 137, 2.4 
Quebec (v41694081) VA2E7 2.1 1.6 i bf 23 
Ontario (v41694217) 113.3 Des 1.8 1.8 Z2 
Manitoba (v41694353) 113.4 23 2.0 2.0 27, 
Saskatchewan (v41694489) 115.9 She 2.8 2a Ze 
Alberta (v41694625) 121.6 os | 5.0 3.9 24 
British Columbia (v41694760) TAZ 2.1 1.8 qet, 2.0 
Whitehorse, Yukon (v41694896) 113.4 3.6 2D 1.4 22 
Yellowknife, Northwest Territories (v41695020) aioe 4.0 23 1.4 2.3 
Iqaluit, Nunavut (v41713462) 110.4 PMS 3.2 Uns 1.7 
St. John’s, Newfoundland and Labrador (v41695144) 114.0 3.0 1.5 tos. 2.6 
Charlottetown and Summerside, Prince 

Edward Island (v41695150) 116.9 3.3 2.0 ZS 2.9 
Halifax, Nova Scotia (v41695156) 115.2 2.9 2.0 2.0 2.5 
Saint John, New Brunswick (v41695162) 113.2 1.8 1.8 ASZ 2.4 
Québec, Quebec (v41695168) 112.4 2a ee Aa 23 
Montréal, Quebec (v41695174) 112.6 2.1 1.6 1.8 22 
Ottawa-Gatineau, Ontario part, 

Ontario/Quebec (v41695180) 11334 Pp 1.9 da 2.2 
Toronto, Ontario (v41695186) aitoae 2.4 1.9 1.6 1.9 
Thunder Bay, Ontario (v41695192) 110.4 al An 1.4 1.6 
Winnipeg, Manitoba (v41695198) 113.3 2.3 Dl 1.9 2.7 
Regina, Saskatchewan (v41695204) 1152 set 2.6 2.0 2.1 
Saskatoon, Saskatchewan (v41695210) Adige 3.9 3.4 22 23 
Edmonton, Alberta (v41695216) 121.4 3.4 48 of ot 
Calgary, Alberta (v41695222) 121.8 B72 54 46 2.0 
Vancouver, British Columbia (v41695228) 112.8 2.4 2.0 1.9 1.9 
Victoria, British Columbia (v41695234) 111.8 1.8 te2 aie 22 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-4 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691244) q15:2 115.0 116.2 0.2 -0.9 
Special aggregates 
All-items excluding food (v41691368) 113.9 113.4 116.2 0.4 -2.0 
All-items excluding food and energy (v41691369) 110.0 110.0 108.6 0.0 1:3 
All-items excluding energy (v41691374) 112.3 112.4 110.1 -0.1 2.0 
All-items excluding gasoline (v41693247) 114.0 113.7 113.3 0.3 0.6 
Energy 1 (v41691375) 137.2 134.2 166.2 Pe -17.4 
All-items (1992=100) (v41713404) 135.1 134.8 136.2 0.2 -0.8 
Food (v41691245) 121.4 121.9 116.3 -0.4 4.4 
Food purchased from stores (v41691246) 121.0 PARTE 116.0 -0.6 4.3 
Meat 2 (v41691247) 118.4 114.0 114.5 3.9 3.4 
Dairy products 2 (v41691257) 1270 1275 123.9 -0.4 2.9 
Bakery and cereal products (excluding infant food) 2 (v41691262) 142.7 145.8 140.6 -2.1 1.5 
Fresh fruit 2 (v41691266) 103.6 111.8 108.7 -7.3 -4.7 
Fresh vegetables 2 (v41691269) 97.4 101.5 86.9 -4.0 5 ay 
Food purchased from restaurants (v41691276) 124.0 123.7 118.9 0.2 4.3 
Shelter (v41691277) 127.8 126.7 131.9 0.9 -3.1 
Rented accommodation (v41691278) 108.5 108.4 105.9 0.1 Pans: 
Owned accommodation (v41691280) 128.6 129.0 125.5 -0.3 2.5 
Replacement cost (v41691281) 165.2 167.4 157.4 -1.3 5.0 
Homeowners’ home and mortgage insurance (v41691283) Ata eo 125.6 0.0 =11.2 
Homeowners’ maintenance and repairs (v41691284) PTR 127.2 VA 227, 0.1 13.0 
Water, fuel and electricity (v41691285) 135.6 131.0 158.1 3.5 -14.2 
Electricity (v41691286) 123.6 123.6 132.2 0.0 -6.5 
Natural gas é ; : 4 i ; 
Fuel oil and other fuels (v41691288) 157.4 136.4 233:2 15.4 -32.9 
Household operations, furnishings and equipment (v41691289) 106.1 105.1 102.5 1.0 3.5 
Household operations (v41691290) a2.2 110.7 107.9 1.4 4.0 
Telephone services (v41691292) 101.7 101.7 105.5 0.0 -3.6 
Internet access services (v41693217) 112.8 112.8 109.0 0.0 3.5 
Household furnishings and equipment (v41691297) 95.9 95.8 93.5 0.1 2.6 
Clothing and footwear (v41691304) 92.9 92.5 98.1 0.4 ce! 
Women’s clothing (v41691306) 95.9 85.0 100.1 12.8 -4.2 
Men's clothing (v41691307) Siac 99.3 95.0 -11.7 -7.7 
Footwear (v41691309) 84.9 88.8 96.9 -4.4 -12.4 
Transportation (v41691312) 111.6 112.4 120.9 -0.7 -7.7 
Private transportation (v41691313) 110.3 111.0 121.0 -0.6 -8.8 
Purchase and leasing of passenger vehicles (v41691315) 82.3 83.9 88.2 -1.9 -6.7 
Gasoline (v41691318) 140.3 139.4 176.8 06 -20.6 
Passenger vehicle insurance premiums 3 (v41691321) 127.6 127.6 120.3 0.0 6.1 
Public transportation (v41691323) 12252 124.3 i FLIPAATE -1.7 3.8 
Health and personal care (v41691328) 112°3 111.5 106.4 0.7 5.5 
Health care (v41691329) 116.9 116.4 108.8 0.4 74 
Personal care (v41691335) 108.3 107.3 104.5 0.9 3.6 
Recreation, education and reading (v41691338) 104.3 103.7 102.6 0.6 1.7 
Recreation (v41691339) 104.3 104.0 103.1 03 Vee 
Education and reading (v41691347) 105.4 104.0 101.9 iss 3.4 
Alcoholic beverages and tobacco products (v41691351) 132.9 132.9 131.1 0.0 1.4 
Alcoholic beverages (v41691352) 117.9 118.0 115.4 -0.1 2.2 
Tobacco products and smokers’ supplies (v41691358) 145.2 145.1 144.1 0.1 0.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 9-2 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Island 


CANSIM Indexes Percentage change 
vector September 2009 from 
Fo September August September August September 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691379) 118.6 118.3 120.3 0.3 -1.4 
Special aggregates 

All-items excluding food (v41691502) Aidize2 116.8 120.3 0.3 -2.6 

All-items excluding food and energy (v41691503) 111.7 TRS 109.4 -0.1 Za 

All-items excluding energy (v41691508) 114.3 114.4 111.5 -0.1 2.5 

All-items excluding gasoline (v41693249) AfeZ 116.7 116.7 0.4 0.4 

Energy 1 (v41691509) 154.9 150.8 195.8 2h -20.9 

All-items (1992=100) (v41713406) 139.6 139.2 141.5 0.3 -1.3 

Food (v41691380) 125.1 125.2 120.1 -0.1 4.2 

Food purchased from stores (v41691381) W272 127.6 120.7 -0.3 5.4 

Meat 2 (v41691382) AZAD 119.7 114.2 15 6.4 

Dairy products 2 (v41691392) 133.6 133.0 128.8 0.5 oT 

Bakery and cereal products (excluding infant food) 2 (v41691397) 143.5 144.7 139.7 -0.8 ZH 

Fresh fruit 2 (v41691401) 103.6 Aided 105.2 -6.7 -1.5 

Fresh vegetables 2 (v41691404) 121.0 124.6 120.5 -2.9 0.4 
Food purchased from restaurants (v41691411) 118.0 tied Aven 0.4 0.3 
Shelter (v4169141 2) 124.8 122.5 132.9 1.9 -6.1 
Rented accommodation (v41691413) 109.8 109.7 107.0 0.1 2.6 
Owned accommodation (v41691415) 114.4 114.4 114.4 0.0 0.0 

Replacement cost (v41691416) inks} 7/ 113.7 1225 0.0 5 

Homeowners’ home and mortgage insurance (v41691418) 118.4 118.4 116.6 0.0 1.5 

Homeowners’ maintenance and repairs (v41691419) 119.7 116.0 110.1 3.2 8.7 
Water, fuel and electricity (v41691420) 161.2 151.2 199.1 6.6 -19.0 

Electricity (v41691421) 153.1 156.1 156.3 -1.9 -2.0 

Natural gas : : : : , 

Fuel oil and other fuels (v41691423) 168.6 143.6 246.7 17.4 -31.7 
Household operations, furnishings and equipment (v41691424) 113.0 LP AT 108.4 0.3 4.2 
Household operations (v41691425) 118.6 118.1 114.1 0.4 3.9 

Telephone services (v41691427) 101.9 101.9 105.1 0.0 -3.0 

Internet access services (v41693218) 106.3 106.3 102.7 0.0 35 
Household furnishings and equipment (v41691432) 101.5 101.8 96.7 -0.3 5.0 
Clothing and footwear (v41691439) 98.8 95.8 400.2 34 -1.4 

Women’s clothing (v41691441) 96.1 87.6 100.7 9.7 -46 

Men's clothing (v41691442) 95e7, 97.7 94.9 -2.0 0.8 
Footwear (v41691444) 97.1 99.8 99.1 -2.7 -2.0 
Transportation (v41691447) 115.5 116.9 126.4 -1.2 -8.6 
Private transportation (v41691448) 114.8 116.1 126.6 -1.1 -9.3 

Purchase and leasing of passenger vehicles (v41691450) 85.6 87.3 90.0 -1.9 -4.9 

Gasoline (v41691453) 147.7 150.0 191.4 -1.5 -22.8 

Passenger vehicle insurance premiums 3 (v41691456) 132.1 131.8 123.6 0.2 6.9 
Public transportation (v41691458) 125.8 127.8 122.1 -1.6 3.0 
Health and personal care (v41691462) 114.9 115.5 107.2 -0.5 2 
Health care (v41691463) 116.5 116.1 107.9 0.3 8.0 
Personal care (v41691469) 193.2 115.0 106.4 -1.6 6.4 
Recreation, education and reading (v41691472) 106.1 107.0 105.0 -0.8 1.0 
Recreation (v41691473) 100.1 101.9 99.8 -1.8 0.3 
Education and reading (v41691481) 122.0 119.8 118.5 1.8 3.0 
Alcoholic beverages and tobacco products (v41691485) 149.3 149.4 141.5 -0.1 5.5 
Alcoholic beverages (v41691486) 117.3 117.5 114.6 -0.2 2.4 
Tobacco products and smokers’ supplies (v41691492) 164.9 164.9 153.4 0.0 if 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector September 2009 from 
Ouro September August September August September 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691513) 116.7 116.7 117.6 0.0 -0.8 
Special aggregates 

All-items excluding food (v41691637) 114.8 114.7 116.8 0.1 -1.7 

All-items excluding food and energy (v41691638) Ute 111.0 109.6 0.1 1.4 

All-items excluding energy (v41691643) 113.9 113.9 11.8 0.0 1.9 

All-items excluding gasoline (v41693251) 115.7 ilove 114.7 0.2 0.9 

Energy 1 (v41691644) 140.2 139.8 169.5 0.3 17.3 

All-items (1992=100) (v41713408) 139.8 139.8 140.8 0.0 -0.7 

Food (v41691514) 125.8 126.4 WA ler4 -0.5 3.8 

Food purchased from stores (v41691515) 125.3 126.1 119.8 -0.6 46 

Meat 2 (v41691516) 116.6 116.9 112.8 -0.3 3.4 

Dairy products 2 (v41691526) 125.9 126.7 126.0 -0.6 -0.1 

Bakery and cereal products (excluding infant food) 2 (v41691531) 142.5 142.3 138.7 0.1 22h 

Fresh fruit 2 (v41691535) 105.6 110.8 102.3 -47 a2 

Fresh vegetables 2 (v41691538) 110.6 118.9 104.7 -7.0 5.6 
Food purchased from restaurants (v41691545) 127.6 127.6 1202 0.0 1.9 
Shelter (v41691546) 124.2 123.7 127.6 0.4 -2.7 
Rented accommodation (v41691547) 106.6 106.5 105.3 0.1 12 
Owned accommodation (v41691549) 122.4 122.8 121.4 -0.3 0.8 

Replacement cost (v41691550) 130.2 130.2 129.7 0.0 0.4 

Homeowners’ home and mortgage insurance (v41691552) 148.6 148.6 139.5 0.0 6.5 

Homeowners’ maintenance and repairs (v41691553) 114.2 114.5 T1t0 -0.3 2.9 
Water, fuel and electricity (v41691554) 142.2 139.2 161.4 22 -11.9 

Electricity (v41691555) 133.1 133.1 121.8 0.0 9.3 

Natural gas : : ; : 

Fuel oil and other fuels (v41691557) 151.4 142.8 225.4 6.0 -32.8 
Household operations, furnishings and equipment (v41691558) 109.1 109.0 106.0 0.1 2.9 
Household operations (v41691559) 115.0 114.6 110.7 0.3 3.9 

Telephone services (v41691561) 102.4 102.4 104.4 0.0 -1.9 

Internet access services (v41693219) 102.4 102.4 99.3 0.0 xy, 
Household furnishings and equipment (v41691566) 97.3 97.8 96.5 -0.5 0.8 
Clothing and footwear (v41691573) 95.5 87.5 97.3 AL -1.8 

Women’s clothing (v41691575) 96.4 78.6 104.3 22.6 -7.6 

Men's clothing (v41691576) 89.6 88.7 89.3 1.0 0.3 
Footwear (v41691578) 99.2 94.3 93.4 5.2 6.2 
Transportation (v41691581) 109.8 a files) 119.0 -1.5 -7.7 
Private transportation (v41691582) 108.8 110.4 119.2 -1.4 -8.7 

Purchase and leasing of passenger vehicles (v41691584) 84.1 86.0 89.3 -2.2 -5.8 

Gasoline (v41691587) 138.1 140.6 AWiiso -1.8 -22.2 

Passenger vehicle insurance premiums 3 (v41691590) qVWI253 112.7 105.6 -0.4 6.3 
Public transportation (v41691592) 122.9 124.8 116.9 -1.5 5.1 
Health and personal care (v41691597) 112.0 111.9 109.3 0.1 2.5 
Health care (v41691598) 115.7 A152 111.0 0.4 42 
Personal care (v41691604) 108.6 108.8 107.8 -0.2 0.7 
Recreation, education and reading (v41691607) 107.3 108.5 107.3 -1.1 0.0 
Recreation (v41691608) 102.8 104.0 103.4 -1.2 -0.6 
Education and reading (v41691616) 119.1 120.0 yA: -0.8 1.5 
Alcoholic beverages and tobacco products (v41691620) 154.2 153.9 139.7 0.2 10.4 
Alcoholic beverages (v41691621) 119.4 118.9 116.1 0.4 2.8 
Tobacco products and smokers’ supplies (v41691627) 178.1 178.1 153.6 0.0 16.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector September 2009 from 
BEET September August September August September 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41691648) 114.2 114.1 114.7 0.1 -0.4 
Special aggregates 

All-items excluding food (v41691772) 112.1 111.9 113.6 0.2 -1.3 

All-items excluding food and energy (v41691773) 108.5 108.5 106.6 0.0 1.8 

All-items excluding energy (v41691778) tales 111.6 109.2 -0.1 ae 

All-items excluding gasoline (v41693253) qisat 112.9 111.4 0.2 1.5 

Energy ! (v41691779) 135.0 134.2 160.1 0.6 -15.7 

All-items (1992=100) (v41713410) 135.4 135.3 136.0 0.1 -0.4 

Food (v41691649) 124.3 124.7 119.8 -0.3 3.8 

Food purchased from stores (v41691650) 125.0 12557, 120.6 -0.6 3.6 

Meat 2 (v41691651) aheyts! 115.8 112.4 0.0 3.0 

Dairy products 2 (v41691661) 127.3 126.1 124.4 1.0 23 

Bakery and cereal products (excluding infant food) 2 (v41691666) 142.3 141.0 139.7 0.9 1.9 

Fresh fruit 2 (v41691670) 103.2 110.1 106.6 6.3 -3.2 

Fresh vegetables 2 (v41691673) 112.5 114.9 107.7 -2.1 45 
Food purchased from restaurants (v41691680) 122.8 122.5 118.2 0.2 3.9 
Shelter (v41691681) 120.8 120.1 121.8 0.6 -0.8 
Rented accommodation (v41691682) 107.5 107.2 106.1 013 1.3 
Owned accommodation (v41691684) 116.9 eA, 115.2 -0.2 1.5 

Replacement cost (v41691685) 119.4 119.3 116.3 0.1 2.7 

Homeowners’ home and mortgage insurance (v41691687) 132.5 132.3 126.2 0.2 5.0 

Homeowners’ maintenance and repairs (v41691688) 122.6 121.8 115.9 0.7 5.8 
Water, fuel and electricity (v41691689) 137.4 134.5 145.9 2:2 -5.8 

Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 

Natural gas F : : ; : 

Fuel oil and other fuels (v41691692) 156.7 138.5 230.2 13.1 -31.9 
Household operations, furnishings and equipment (v41691693) 107.4 106.8 104.2 0.6 3.3 
Household operations (v41691694) 116.6 115.9 112.4 0.6 3.7 

Telephone services (v41691696) 104.0 104.0 107.2 0.0 -3.0 

Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 90.8 90.7 89.5 0.1 1.5 
Clothing and footwear (v41691708) 97.4 94.3 96.2 3.3 12 

Women’s clothing (v41691710) 98.0 86.8 95.1 12.9 3.0 

Men’s clothing (v41691711) 91.4 92.2 95.2 -0.9 -4.0 
Footwear (v41691713) 95.6 98.9 93.0 -3.3 2.8 
Transportation (v41691716) 108.0 109.3 118.5 -1.2 -8.9 
Private transportation (v41691717) 107.3 108.5 118.5 -1.1 -9.5 

Purchase and leasing of passenger vehicles (v41691719) 80.9 82.6 86.0 -2.1 -5.9 

Gasoline (v41691722) 1335 134.7 17522 -1.2 -24.0 

Passenger vehicle insurance premiums 3 (v41691725) 118.4 118.4 ght Fe 0.0 6.0 
Public transportation (v41691727) 123.4 124.7 120.6 =1.3 2a 
Health and personal care (v41691732) 110.8 109.2 103.9 1.5 oe 
Health care (v41691733) 116.3 114.7 107.5 1.4 my 
Personal care (v41691739) 105.1 103.7 100.5 1.4 
Recreation, education and reading (v41691742) 106.8 107.7 ee a4 i 
Recreation (v41691743) 100.3 how lare 99.4 : : rs 
Education and reading (v41691751) 127.5 126.5 1253 ; ; 

j 1.9 
Alcoholic beverages and tobacco products (v41691755) 133.3 132.9 130.8 0.3 
Alcoholic beverages (v41691756) 120.6 120.3 118.5 : : a 
Tobacco products and smokers’ supplies (v41691762) 139.6 139.2 136.8 


a 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector September 2009 from 
humber September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) (bie 113.9 114.0 -0.3 
Special aggregates 
All-items excluding food (v41691908) ido qlee W322 -1.2 
All-items excluding food and energy (v41691909) 109.6 109.4 108.5 1.0 
All-items excluding energy (v41691914) VaiZet 112.3 110.4 TS 
All-items excluding gasoline (v41693255) TAZ 112.6 111.2 1.2 
Energy |! (v41691915) 130.9 131.8 155.4 -15.8 
All-items (1992=100) (v41713412) 131.3 131.6 131.7 -0.3 
Food (v41691784) 122.0 123.3 117.9 3.5 
Food purchased from stores (v41691785) 122.0 124.0 lite Oe 
Meat 2 (v41691786) 120.3 122.4 ies F 2.4 
Dairy products 2 (v41691796) 130.5 129.4 125.5 0.9 4.0 
Bakery and cereal products (excluding infant food) 2 (v41691801) 141.1 141.1 137.0 0.0 3.0 
Fresh fruit 2 (v41691805) 106.3 113.8 AES: 6.6 -4.9 
Fresh vegetables 2 (v41691808) 88.9 105.7 87.3 5.9 1.8 
Food purchased from restaurants (v41691815) o2251 121.8 118.7 0.2 2.9 
Shelter (v41691816) 120.1 120.0 120.3 0.1 -0.2 
Rented accommodation (v41691817) 109.0 108.9 107.7 0.1 eZ 
Owned accommodation (v41691819) 125.6 125.6 124.3 0.0 1.0 
Replacement cost (v41691820) 139.2 138.6 136.7 0.4 1.8 
Homeowners’ home and mortgage insurance (v41691822) 151.2 148.4 146.6 1.9 Sl 
Homeowners’ maintenance and repairs (v41691823) 119.1 119.5 Wood -0.3 5:3 
Water, fuel and electricity (v41691824) 119.7 119.1 127.6 0.5 -6.2 
Electricity (v41691825) 113.4 113.4 412.3 0.0 1.0 
Natural gas (v41691827) 107.2 108.4 124.4 -1.1 13.8 
Fuel oil and other fuels (v41691828) 159.9 152.1 245.7 5a 34.9 
Household operations, furnishings and equipment (v41691829) 109.0 107.8 105.6 Tel 3.2 
Household operations (v41691830) 114.3 112.1 110.0 2.0 3.9 
Telephone services (v41691832) 108.4 105.0 106.1 3.2 2:2 
Internet access services (v41693221) 95.6 95.6 94.0 0.0 eve 
Household furnishings and equipment (v41691837) 100.4 100.7 98.4 -0.3 2.0 
Clothing and footwear (v41691844) 92.2 88.7 92.9 3.9 -0.8 
Women’s clothing (v41691846) 83.2 ion 85.3 10.8 -2.5 
Men's clothing (v41691847) 92.8 92.2 93.8 0.7 -1.1 
Footwear (v41691849) 96.7 95.5 98.6 1.3 -1.9 
Transportation (v41691852) 112.6 114.2 122.7 -1.4 -8.2 
Private transportation (v41691853) 111.4 113.0 122.6 -1.4 -9.1 
Purchase and leasing of passenger vehicles (v41691855) 85.7 87.6 90.3 -2.2 -6.1 
Gasoline (v41691858) 141.6 144.2 182.8 -1.8 22.5 
Passenger vehicle insurance premiums 3 (v41691861) 146.3 146.3 143.9 0.0 EZ 
Public transportation (v41691863) 129.7 131.0 125.9 -1.0 3.0 
Health and personal care (v41691868) 112.8 113.1 109.4 -0.3 3.1 
Health care (v41691869) 113.1 Ase 111.0 0.0 1.9 
Personal care (v41691875) 112.6 {Ries 107.9 -0.6 4.4 
Recreation, education and reading (v41691878) 97.5 97.8 96.9 -0.3 0.6 
Recreation (v41691879) 92.1 93.4 92.6 -1.4 -0.5 
Education and reading (v41691887) 119.9 115.8 114.8 3.5 4.4 
Alcoholic beverages and tobacco products (v41691891) 127.1 A273 123.8 -0.2 2.7 
Alcoholic beverages (v41691892) sla la es: 111.9 109.2 -0.4 ZA 
Tobacco products and smokers’ supplies (v41691898) 140.8 140.7 136.0 0.1 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


A NONI LLL LLL LLL LLL LLL LLL LLL LLL LLL LLL ALLL LLL LLL LLL LLL LLL LLL ALA LLL, 


34 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — September 2009 


Tabie 9-6 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


— eee 


CANSIM Indexes Percentage change 
vector September 2009 from 
number SS FE ER TE 
September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 113.8 113.7 115.1 0.1 -1.1 


Special aggregates 


All-items excluding food (v41692044) 112.6 1123 114.6 0.3 -1.7 
All-items excluding food and energy (v41692045) 111.5 4440 110.6 05 08 
All-items excluding energy (v41692050) 112.9 112.7 Aad 0.2 1.1 
All-items excluding gasoline (v41693257) 112.8 112.5 112.6 0.3 0.2 
Energy 1 (v41692051) 128.6 130.3 161.7 -1.3 -20.5 
All-items (1992=100) (v41713415) 136.7 136.5 138.2 0.1 -1.1 
Food (v41691920) 120.2 121.2 117.3 -0.8 2.5 
Food purchased from stores (v41691921) 119.3 120.9 116.7 -1.3 2:2 
Meat 2 (v41691922) 120.9 120.1 116.7 0.7 3.6 
Dairy products 2 (v41691932) 130.8 128.8 129.5 1.6 1.0 
Bakery and cereal products (excluding infant food) 2 (v41691937) 136.2 13753 135.6 -0.8 0.4 
Fresh fruit 2 (v41691941) 98.7 103.2 104.4 -4.4 -5.5 
Fresh vegetables 2 (v41691944) 83.0 95.5 80.9 -13.1 2.6 
Food purchased from restaurants (v41691951) 12254 121.8 118.6 0.2 3.0 
Shelter (v41691952) 117.7 117.7 119.8 0.0 -1.8 
Rented accommodation (v41691953) 107.8 107.6 106.5 0.2 122 
Owned accommodation (v41691955) 122.1 122.3 121.0 -0.2 0.9 
Replacement cost (v41691956) 1311.2 131.1 132.6 0.1 -1.1 
Homeowners’ home and mortgage insurance (v41691958) 168.6 168.6 149.1 0.0 13.1 
Homeowners’ maintenance and repairs (v41691959) aili7.0 116.0 108.1 0.9 8.2 
Water, fuel and electricity (v41691960) 124.0 123.6 144.2 0.3 -14.0 
Electricity 3 (v41691961) 120.1 120.1 111.0 0.0 8.2 
Natural gas (v41691963) 92.4 92.4 154.3 0.0 -40.1 
Fuel oil and other fuels (v41691964) 163.7 156.7 239.8 45 -31.7 
Household operations, furnishings and equipment (v41691965) 107.9 106.3 106.1 1.5 a7 
Household operations (v41691966) 114.7 113.3 112.1 (57 2.3 
Telephone services (v41691968) 111.6 109.1 110.5 2 1.0 
Internet access services (v41693222) OneZ 91.2 91.5 0.0 -0.3 
Household furnishings and equipment (v41691973) 96.4 94.5 96.0 2.0 0.4 
Clothing and footwear (v41691980) 93.2 90.6 95:5 2.9 -2.4 
Women’s clothing (v41691982) 88.8 85.4 93.7 4.0 -5.2 
Men's clothing (v41691983) 91.9 88.2 92.6 4.2 -0.8 
Footwear (v41691985) 91.2 89.1 91.5 2.4 -0.3 
Transportation (v41691988) 114.4 115.8 122.5 -1.2 -6.6 
Private transportation (v41691989) 113.3 114.7 122.9 -1.2 -7.8 
Purchase and leasing of passenger vehicles (v41691991) 83.8 85.8 89.4 -2.3 -6.3 
Gasoline (v41691994) 139.8 143.5 182.2 -2.6 -23.3 
Passenger vehicle insurance premiums 4 (v41691997) 156.2 154.1 147.4 1.4 6.0 
Public transportation (v41691999) 122.6 124.2 119.0 -1.3 3.0 
Health and personal care (v41692004) 113.3 112.0 109.7 452 ake 
Health care (v41692005) 117.8 ilifeetl 115.8 0.6 Prd 
Personal care (v41692011) 109.7 107.7 104.6 1.9 49 
Recreation, education and reading (v41692014) 104.6 103.5 103.6 if 1.0 
Recreation (v41692015) 97.1 97.5 98.0 -0.4 -0.9 
Education and reading (v41692023) 124.3 119.4 118.4 41 5.0 
Alcoholic beverages and tobacco products (v41692027) 133.9 133.9 432:3 0.0 a2 
Alcoholic beverages (v41692028) 112.6 112.6 111.3 0.0 12 
Tobacco products and smokers’ supplies (v41692034) 155.6 155.4 153.5 -0.1 1.2 


ee eee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Table 9-7 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) 114.8 114.5 AS2 0.3 -0.3 
Special aggregates 
All-items excluding food (v41692180) 113°5 112.8 114.6 0.6 -1.0 
All-items excluding food and energy (v41692181) 111.3 110.6 109.5 0.6 1.6 
All-items excluding energy (v41692186) 113.2 112.9 111.1 0.3 1.9 
All-items excluding gasoline (v41693259) 113.4 nts ZA 0.3 1.5 
Energy 1 (v41692187) 133.5 133.2 162.0 0.2 -17.6 
All-items (1992=100) (v41713419) 141.2 140.9 141.7 0.2 -0.4 
Food (v41692056) 121.1 122.7 118.0 -1.3 2.6 
Food purchased from stores (v41692057) 120.1 12272 116.4 -1.7 Sie 
Meat 2 (v41692058) 115.6 118.6 114.3 -2.5 st 
Dairy products 2 (v41692068) 127.0 126.8 120.3 0.2 5.6 
Bakery and cereal products (excluding infant food) 2 (v41692073) 138.1 137.9 133.8 0.1 SZ 
Fresh fruit 2 (v41692077) 95.0 105.0 99.3 -9.5 -4.3 
Fresh vegetables 2 (v41692080) 96.5 99.0 100.4 -2.5 -3.9 
Food purchased from restaurants (v41692087) 122:3 122.8 1Z21k2 -0.4 0.9 
Shelter (v41692088) 122.3 122.2 121.8 0.1 0.4 
Rented accommodation (v41692089) 113.5 113.1 110.6 0.4 2.6 
Owned accommodation (v41692091) 126.2 126.2 124.3 1.5 
Replacement cost (v41692092) 149.4 149.0 146.5 5 2.0 
Homeowners’ home and mortgage insurance (v41692094) 147.9 148.8 149.2 -0.6 -0.9 
Homeowners’ maintenance and repairs (v41692095) 117.5 115.7 107.6 1.6 9:2 
Water, fuel and electricity (v41692096) 118.2 117.9 123.9 0.3 -4.6 
Electricity (v41692097) 115.0 115.0 111.8 0.0 2.9 
Natural gas (v41692099) 111.3 111.3 1(6V2 70 0.0 -16.1 
Fuel oil and other fuels (v41692100) 168.9 148.5 238.9 13.7 -29.3 
Household operations, furnishings and equipment (v41692101) 108.8 108.2 105.0 0.6 3.6 
Household operations (v41692102) 112.8 AT 109.3 0.6 3.2 
Telephone services (v41692104) 101.3 101.3 100.8 0.0 0.5 
Internet access services (v41693223) 105.8 105.8 100.6 0.0 9.2 
Household furnishings and equipment (v41692109) 101.7 101.4 97.4 0.3 4.4 
Clothing and footwear (v41692116) 94.2 90.8 95.7 iT -1.6 
Women's clothing (v41692118) 89.8 78.9 90.6 3.8 -0.9 
Men's clothing (v41692119) 86.8 87.7 92.3 1.0 -6.0 
Footwear (v41692121) 93.7 94.1 90.9 0.4 3.1 
Transportation (v41692124) 112.3 eto 123.3 -8.9 
Private transportation (v41692125) 111.3 idan 123:7, -10.0 
Purchase and leasing of passenger vehicles (v41692127) 86.0 87.8 91.1 . -5.6 
Gasoline (v41692130) 150.1 149.8 201.4 0.2 -25.5 
Passenger vehicle insurance premiums 2 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (v41692135) 123.2 123.8 119.1 0.5 3.4 
Health and personal care (v41692140) 112.0 A lea 107.3 0.8 4.4 
Health care (v41692141) 116.6 116.3 ili 0.3 3.9 
Personal care (v41692147) 107.5 105.8 102.5 1.6 4.9 
Recreation, education and reading (v41692150) 106.8 104.1 103.8 2.6 2.9 
Recreation (v41692151) 101.4 101.1 101.3 0.3 0.1 
Education and reading (v41692159) 125.9 114.2 112.5 10.2 11:9 
Alcoholic beverages and tobacco products (v41692163) 129.3 129.1 126.2 0.2 2.5 
Alcoholic beverages (v41692164) 117.3 116.8 11525 0.4 1.6 
Tobacco products and smokers’ supplies (v41692170) 138.7 138.8 134.0 -0.1 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 


The Consumer Price Index — September 


2009 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


ee SESE 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692191) 


(v41692316) 
(v41692317) 
(v41692322) 
(v41693261) 
(v41692323) 


(v41713421) 


(v41692192) 
(v41692193) 
(v41692194) 
(v41692204) 
(v41692209) 
(v41692213) 
(v41692216) 
(v41692223) 


(v41692224) 
(v41692225) 
(v41692227) 
(v41692228) 
(v41692230) 
(v41692231) 
(v41692232) 
(v41692233) 
(v41692235) 
(v41692236) 


(v41692237) 
(v41692238) 
(v41692240) 
(v41693224) 
(v41692245) 


(v41692252) 
(v41692254) 
(v41692255) 
(v41692257) 


(v41692260) 
(v41692261) 
(v41692263) 
(v41692266) 
(v41692269) 
(v41692271) 


(v41692276) 
(v41692277) 
(v41692283) 


(v41692286) 
(v41692287) 
(v41692295) 


(v41692299) 
(v41692300) 
(v41692306) 


Indexes Percentage change 
September 2009 from 
September August September August September 
2009 2009 2008 2009 2008 
2002=100 

417-5 117.9 qii7e3 -0.3 0.2 
116.7 116.9 117.4 -0.2 -0.6 
114.9 114.9 Ts 0.0 1.6 
116.0 116.4 113.8 -0.3 1.9 
116.4 116.7 114.1 -0.3 2.0 
134.4 132.0 150.1 -0.7 -12.7 
145.3 145.8 145.1 -0.3 0.1 
121.1 122.8 116.6 -1.4 3.9 
118.8 121.4 1152 -2.1 3.1 
113.7 116.2 113.1 -2.2 0.5 
128.6 127.9 121.2 0.5 6.1 
132.0 134.3 130.8 -1.7 0.9 
102.6 115.8 108.7 -11.4 -5.6 
104.5 112.1 107.9 -6.8 -3.2 
125.8 125.5 119.4 0.2 5.4 
139.9 139.7 135.8 0.1 3.0 
121.0 120.4 114.1 0.5 6.0 
151.9 15158 148.6 0.1 2.2 
202.9 202.7 214.0 0.1 -5.2 
225.8 225.9 223.5 0.0 1.0 
128.0 126.8 112.0 0.9 14.3 
127.2 126.8 123:2 0.3 3:2 
126.9 126.9 115.5 0.0 9.9 
109.6 109.6 114.5 0.0 -4.3 
1572 138.9 228.5 13.2 -31.2 
104.2 104.8 102.4 -0.6 1.8 
109.0 109.5 106.6 -0.5 23 
93.9 93.9 96.1 0.0 =2.3 
98.1 98.1 96.5 0.0 ey? 
95.4 96.0 94.6 -0.6 0.8 
97.4 95.9 96.7 1.6 0.7 
95.1 90.3 96.3 5:3 -1.2 
86.8 88.4 88.2 -1.8 -1.6 
96.0 95.4 92.7 0.6 3.6 
106.3 107.8 118.5 -1.4 -10.3 
105.1 106.6 118.3 -1.4 -11.2 
82.0 83.8 89.4 -2.1 -8.3 
141.1 143.8 188.2 -1.9 -25.0 
114.2 114.2 112.4 0.0 1.6 
AZo 126.2 121.3 -0.9 3.1 
114.8 114.4 107.1 0.3 t2 
118.8 117.8 108.4 0.8 96 
110.0 110.4 105.9 -0.4 3.9 
105.3 104.8 104.7 0.5 0.6 
100.1 100.3 100.5 -0.2 -0.4 
123.4 119.6 118.5 3.2 4.1 
132.7 13227 129.3 0.0 2.6 
124.1 124.1 118.8 0.0 4.5 
USTcA 137A eLyé 0.0 1.0 


ee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector September 2009 from 
number September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) aZdko 122.0 122.8 -0.4 -1.1 
Special aggregates 

All-items excluding food (v41692451) 122.0 SPAS 124.0 -0.2 -1.6 
All-items excluding food and energy (v41692452) 120.3 119.9 118.6 0.3 1.4 
All-items excluding energy (v41692457) 120.1 120.1 118.3 0.0 1.5 
All-items excluding gasoline (v41693263) 120.6 aka 120.2 -0.4 0.3 
Energy 1 (v41692458) 136.2 143.9 179.7 -5.4 -24.2 
All-items (1992=100) (v41713424) 150.9 151.5 152.5 -0.4 -1.0 
Food (v41692328) 119.2 120.8 116.8 =1°3 al 
Food purchased from stores (v41692329) 118.1 120.7 116.2 -2.2 1.6 
Meat 2 (v41692330) 114.1 114.2 111.8 -0.1 P| 
Dairy products 2 (v41692340) 129.4 130.5 124.1 -0.8 4.3 
Bakery and cereal products (excluding infant food) 2 (v41692345) 135.3 136.1 133.6 -0.6 1.3 
Fresh fruit 2 (v41692349) 100.4 106.2 104.3 -5.5 -3.7 
Fresh vegetables 2 (v41692352) 89.5 95.1 97.6 -5.9 -8.3 
Food purchased from restaurants (v41692359) A212. 120.9 Aizene 0.2 3.0 
Shelter (v41692360) 145.2 147.4 150.0 -1.5 -3.2 
Rented accommodation (v41692361) 123.0 23:3 120.9 -0.2 ie? 
Owned accommodation (v41692363) 155.4 155.7 155.7 -0.2 -0.2 
Replacement cost (v41692364) 169.4 168.8 186.2 0.4 -9.0 
Homeowners’ home and mortgage insurance (v41692366) PASTA 216.7 203.9 0.0 6.3 
Homeowners’ maintenance and repairs (v41692367) 119.4 420.1 108.2 -0.6 10.4 
Water, fuel and electricity (v41692368) 1320 143.4 160.4 -7.9 -17.6 
Electricity (v41692369) 106.6 118.7 122.7 -10.2 -13.1 
Natural gas (v41692371) 142.0 159.1 2A. -10.7 -34.8 

Fuel oil and other fuels ; 5 : ; 
Household operations, furnishings and equipment (v41692372) 108.4 107.7 106.4 0.6 1.9 
Household operations (v41692373) 114.1 114.3 111.6 -0.2 2a 
Telephone services (v41692375) 103.0 103.0 101.1 0.0 1.9 
Internet access services (v41693225) 95.2 952 94.9 0.0 0.3 
Household furnishings and equipment (v41692380) 99.2 97.3 98.0 2.0 eZ 
Clothing and footwear (v41692387) 98.4 97.1 98.6 1.3 -0.2 
Women's clothing (v41692389) 93.2 89.0 9571 47 -2.0 
Men's clothing (v41692390) 91.7 93.7 94.7 -2.1 -3.2 
Footwear (v41692392) 98.1 96.7 98.9 1.4 -0.8 
Transportation (v41692395) 115.8 117.0 124.4 -1.0 -6.9 
Private transportation (v41692396) 114.6 115.9 124.5 -1.1 -8.0 
Purchase and leasing of passenger vehicles (v41692398) 79.8 81.5 84.9 -2.1 -6.0 
Gasoline (v41692401) 144.6 146.5 195c5 -1.3 -26.0 
Passenger vehicle insurance premiums 3 (v41692404) 168.4 168.4 1511 0.0 11.4 
Public transportation (v41692406) 126.2 127.0 122.6 -0.6 2.9 
Health and personal care (v41692411) 120.1 114.7 111.8 4.7 7.4 
Health care (v41692412) 129.5 120.3 1liksy re 7.6 11.9 
Personal care (v41692418) Ade 109.3 107.9 1.6 3.0 
Recreation, education and reading (v41692421) 107.4 106.7 105.8 0.7 1.5 
Recreation (v41692422) 102.4 102.6 102.0 -0.2 0.4 
Education and reading (v41692430) 125.6 121.4 119.6 3:5 5.0 
Alcoholic beverages and tobacco products (v41692434) 133.7 134.1 128.2 -0.3 4.3 
Alcoholic beverages (v41692435) 121.9 12255 116.2 -0.5 49 
Tobacco products and smokers’ supplies (v41692441) 142.7 142.9 137.6 -0.1 3.7 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-16 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


-_—_ee—e———————————— eee eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
September 2009 from 
September August September August September 
2009 2009 2008 2009 2008 
2002=100 

112.7 112.8 114.1 -0.1 -1.2 
AMMRS Wil ee 114.0 0.1 -1.9 
109.7 109.7 109.8 0.0 -0.1 
111.1 ARS 110.7 -0.2 0.4 
Aailes, AilsteS 111.4 -0.2 -0.1 
133.8 132.2 159.9 ieZ -16.3 
132.9 133.0 134.5 -0.1 -1.2 
AAives 118.4 114.7 -0.9 2.3 
116.4 118.2 113.8 -1.5 2 
idSro 116.7 113.8 -1.2 ibe 
123.9 124.5 119.6 -0.5 3.6 
130.2 AiSieS 126.9 -1.0 2.6 
105.6 109.9 108.3 -3.9 BS 
94.8 98.5 99.3 -3.8 -4.5 
118.9 118.8 116.4 0.1 2.1 
111.4 111.6 115.6 -0.2 -3.6 
108.2 108.1 106.5 0.1 1.6 
Fale) Tae 116.2 -0.4 -4.2 
109.7 109.5 128.3 0.2 -14.5 
146.1 145.5 147.7 0.4 -1.1 
115.5 116.3 106.5 -0.7 8.5 
119.2 118.7 130.6 0.4 -8.7 
114.4 114.4 Aio25 0.0 0.8 
{hihekes) Vioss 144.5 0.0 -20.2 
172.1 157.4 243.4 9.3 -29.3 
106.0 106.5 104.3 -0.5 1.6 
ala AAs 108.3 0.0 2.6 
102.8 102.8 101.8 0.0 A530 
95.2 95.2 94.0 0.0 1.3 
96.9 98.2 96.9 -1.3 0.0 
102.1 99.1 101.3 3.0 0.8 
98.5 94.5 99.1 42 -0.6 
97.7 92.4 97.2 S76 0.5 
100.3 97.1 101.0 Sr -0.7 
114.6 114.8 122.2 -0.2 -6.2 
113.4 113.8 422.5 -0.4 -7.4 
84.5 86.8 89.5 -2.6 -5.6 
153.9 Sled 192.3 1.9 -20.0 
128.1 128.1 125.2 0.0 Pe 
124.1 123.1 121.0 0.8 2.6 
112.5 112.2 109.1 0.3 3.1 
WES Alias: 114.5 0.2 2.6 
106.5 106.2 102.8 0.3 3.6 
113.5 113.0 111.9 0.4 1.4 
101.6 102.2 101.2 -0.6 0.4 
151.9 147.4 146.0 3.1 4.0 
124.2 124.1 121.1 0.1 2.6 
114.0 114.0 112.3 0.0 1:5 
136.5 136.4 131.0 0.1 4.2 


ee ee eee ee ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-47 
The Consumer Price index. major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector September 2009 from 
ili September August September August September 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692598) aise 114.2 114.8 -0.4 -1.0 
Special aggregates 
All-items excluding food (v41692711) 113.3 113.6 11523 -0.3 -1.7 
All-items excluding food and energy (v41692712) aed 111.7 109.0 -0.5 1.9 
All-items excluding energy (v41692717) 112.0 112.8 109.8 -0.7 220 
All-items excluding gasoline (v41693267) 113.0 113.5 112.7 -0.4 0.3 
Energy 1 (v41692718) 127.9 126.1 167.4 1.4 -23.6 
All-items (1992=100) (v41713430) 133.7 134.4 135.1 -0.5 -1.0 
Food (v41692599) 115.6 didize2 113.0 -1.4 2:3 
Food purchased from stores (v41692600) 113.6 115.9 109.9 -2.0 3.4 
Meat 2 (v41692601) 107.4 109.0 106.1 eZ 
Dairy products 2 (v41692611) 120.4 119.8 119.1 eu 
Bakery and cereal products (excluding infant food) 2 (v41692616) 2572 123.7 120.5 3.9 
Fresh fruit 2 (v41692620) 103.9 Wize 102.8 (le 
Fresh vegetables 2 (v41692623) 93.8 100.1 89.6 47 
Food purchased from restaurants (v41692630) 120.1 120.0 120.3 -0.2 
Shelter (v41692631) 127.7 127.1 129.9 -1.7 
Rented accommodation , ; : ; 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : ; ; ; : 
Water, fuel and electricity (v41692632) 130.1 126.0 160.6 -19.0 
Electricity (v41692633) 97.9 97.9 114.4 -14.4 
Natural gas . : 5 : : 
Fuel oil and other fuels (v41692635) 168.5 155.6 239.9 -29.8 
Household operations, furnishings and equipment (v41692636) 102.7 104.9 101.5 a 
Household operations (v41692637) 109.8 110.1 106.1 3.5 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 
Internet access services (v41693227) 101.4 106.4 106.4 : -4.7 
Household furnishings and equipment (v41692644) 90.5 96.1 93.9 -5.8 -3.6 
Clothing and footwear (v41692651) 101.0 100.7 101.8 0.3 -0.8 
Women's clothing (v41692653) 96.2 95.0 97.0 1.3 -0.8 
Men's clothing (v41692654) 103.7 105.0 100.0 -1.2 3.7 
Footwear (v41692656) 99.1 97.9 105.8 eZ -6.3 
Transportation (v41692659) 112.2 114.0 120.4 -1.6 -6.8 
Private transportation (v41692660) 110.0 tad 120.8 -1.5 -8.9 
Purchase and leasing of passenger vehicles (v41692662) 85.7 87.8 90.4 -2.4 -5.2 
Gasoline (v41692665) 126.4 128.0 170.7 -1.3 -26.0 
Passenger vehicle insurance premiums 3 (v41692668) 165.3 165.3 159.5 0.0 3.6 
Public transportation (v41692670) 1222 124.2 118.1 -1.6 3.5 
Health and personal care (v41692675) A339 111.9 109.2 1.8 4.3 
Health care (v41692676) 118.6 118.0 113.4 0.5 46 
Personal care (v41692682) 108.1 104.9 104.0 oat 3.9 
Recreation, education and reading (v41692685) 97.9 97.3 96.9 0.6 1.0 
Recreation (v41692686) 94.3 94.3 93.8 0.0 0.5 
Education and reading (v41692693) filios3 Aditi 111.4 3.7 3.9 
Alcoholic beverages and tobacco products (v41692695) 133.8 AS3:7, 131.8 0.1 1.5 
Alcoholic beverages (v41692696) 108.4 108.3 107.7 0.1 0.6 
Tobacco products and smokers’ supplies (v41692702) 163.2 163.2 159.6 0.0 2.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-12 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


i 


CANSIM Indexes Percentage change 
vector September 2009 from 

number Ss ME OES, Sie digas pate pes 

eptember August September August September 

2009 2009 2008 2009 2008 

2002=100 

All-items (v41692722) 116.4 116.3 117.2 0.1 -0.7 
Special aggregates 

All-items excluding food (v41692835) 116.2 116.0 118.3 0.2 -1.8 

All-items excluding food and energy (v41692836) 112.9 113.0 110.8 -0.1 1.9 

All-items excluding energy (v41692841) 113.7 113.8 111.0 -0.1 2.4 

All-items excluding gasoline (v41693269) 115.8 Aon 115.4 0.1 0.3 

Energy 1 (v41692842) 149.2 147.3 184.8 ae) -19.3 

All-items (1992=100) (v41713431) 135.4 135.3 136.4 0.1 -0.7 

Food (v41692723) 117.0 117.6 111.7 -0.5 4.7 

Food purchased from stores (v41692724) 115.8 116.7 110.4 -0.8 49 

Meat 2 (v41692725) 116.4 117.4 110.4 -0.9 5.4 

Dairy products 2 (v41692735) 117.0 ai2sd 110.7 4.4 9.7 

Bakery and cereal products (excluding infant food) 2 (v41692740) 119.6 PANS? 112.6 -1.7 612 

Fresh fruit 2 (v41692744) 107.4 WALLS 114.1 -11.6 -5.9 

Fresh vegetables 2 (v41692747) 118.8 129.1 113.4 -8.0 48 

Food purchased from restaurants (v41692754) 119.8 119.7 Aisa 0.1 4.4 

-3.0 


Shelter 3 (v41692755) 132.8 132.3 136.9 0.4 
Rented accommodation ; : : ; : 
Owned accommodation 

Replacement cost 

Homeowners’ home and mortgage insurance : 

Homeowners’ maintenance and repairs , 


Water, fuel and electricity (v41692756) 151.5 148.6 179.8 2.0 
Electricity (v41692757) OSs/ 153.7 138.3 0.0 Ailiert 
Natural gas : . : : . . 
Fuel oil and other fuels (v41692759) 182.9 174.4 288.1 49 -36.5 
Household operations, furnishings and equipment (v41692760) 106.5 107.2 105.3 -0.7 1.1 
Household operations (v41692761) 112.7 113.7 LS -0.9 tad 
Telephone services (v41692763) 99.3 99:3 99.3 0.0 0.0 
Internet access services (v41693228) 73.6 81.7 81.7 -9.9 -9.9 
Household furnishings and equipment (v41692768) 93.0 93.0 91.8 0.0 ies 
Clothing and footwear (v41692775) 92.5 90.0 GLY) 2.8 -3.5 
Women’s clothing (v41692777) 83.3 77.0 88.7 8.2 -6.1 
Men's clothing (v41692778) 96.5 96.9 94.0 -0.4 PAT 
Footwear (v41692780) 81.1 77.4 93.6 4.8 -13.4 
Transportation (v41692783) 106.0 107.1 113:3 -1.0 -6.4 
Private transportation (v41692784) 102.4 103.3 112.4 -0.9 -8.9 
Purchase and leasing of passenger vehicles (v41692786) 76.4 78.3 81.4 -2.4 -6.1 
Gasoline (v41692789) 134.2 134.6 169.4 -0.3 -20.8 
Passenger vehicle insurance premiums 4 (v41692792) 145.1 145.1 134.1 0.0 8.2 
Public transportation (v41692794) 23 125.0 119.1 -1.5 3.4 
Health and personal care (v41692799) 111.8 110.9 106.8 0.8 4.7 
Health care (v41692800) livers (hillexts; 113.6 1.9 3.6 
Personal care (v41692806) 107.7 108.0 102.0 -0.3 5.6 
Recreation, education and reading (v41692809) 101.3 100.7 101.7 0.6 -0.4 
Recreation (v41692810) 98.6 98.6 99.8 0.0 -1.2 
Education and reading (v41692817) Fa AieZ 110.6 5.3 5.9 
Alcoholic beverages and tobacco products (v41692819) 145.9 145.9 131.3 0.0 11.1 
Alcoholic beverages (v41692820) 136.0 136.0 126.7 0.0 7.3 
Tobacco products and smokers’ supplies (v41692826) 155.6 155.6 135.1 0.0 15.2 


oe i el a a ee en SS eee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
* Northwest Territories 
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Table 10 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103/31 ~ 103:09 103145. 103i/ S104)8" 105s) 10537, 105:4™ 105:6 105.9) 106:2 105:8 104.8 
2005 105.7 106.2 1066 107.5 107.5 1076 107.9 108.0 109.6 108.2 1083 107.9 107.6 
2006 108.4 1084 1087 1096 1106 1104 1105 1109 109.7 1089 109.1 109.3 109.5 
2007 NODS sO Mame OLS wedithiet ee hte eee els ONmad et Ooe mi nitede meditledin eal dude ome Ia One admins Tite 
2008 WAS el A213, 6 aia Oe o:4 anlG:S = lio Ona ItO.2ee tort) it 4c Smet 114.3 
2009 AZ: Sm iG:4 nll Om Aen OoCemeILO OS (i O.2emtOLO. Aide = As " fs 
Prince Edward Island (v41691379) 
2004 103.5 1040 1047 105.3 1056 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 109.1 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2005 AOL Seed ORS sme Oe4 ammeter eum Omnis ene I2. Ome INR OMme idem mt Ous. meet dad mental ano 111.6 
2007 11S eo eS: SeiiGsgmeli 4-4 PT4ON 1S:8 114.041) MAR ee ae 7, 113.6 
2008 A142 a Cueto Cre 1Oss alert o os 12000 1t9'3 20:3) ie: dit Gio th iaen Uaraks 
2009 A 4 Te Os7 eh OLGienOL4 eet Geeto:O) 11S 4a i8ss. AtSi6 a as es “ 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 1052 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1) M064 AO OG s M078 107.7, 108: 5108.8 104 109:8) 10940 109:3 108.2 
2006 1093, 09.0109 GaedMiteOmatitite2oeet dO” AES eta AO Ga a0 1. WOi4s st10.2 110.4 
2007 Ai Oaths O eatin O ima 2am dhl ets) ait. Olmnddi2. 7, ie Oman 2-0 (tS Om mad cue 1125: 
2008 AS OMSs9 ll 4 OmmliOLO Mme SlmeA.O. lls <Oommlili@ug » It OmeetilO:4ue tho. Ommnsltos4 115.9 
2009 W1S:4 142s oe 14 Om ido Oem lo: Gemdlio:o wiiO:O0 1160/0 didOnr a 2 es $ 
New Brunswick (v41691648) 
2004 103.3 103.8 1042 1041 1051 105.3 1052 105.2 105.1 1055 106.0 105.6 104.9 
2005 105.6 1059 1068 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 1087 1091 110.0 110.1 110.00 109.7 1100 108.8 107.8 108.4 109.1 109.2 
2007 NOS 2 OS2G ati Seana til eed thst mentee edi (ast eid eee tO ent Ett Oe) Mac 
2008 ATS fae lilisto Om Oro met 45O0  (14Oue 49S) Tae its:4) ti Cuma iise2 
2009 1 Teli O ie S ee iZrOmmad tO. et 4:0.) 114A Ate ali 4 fe me “ # 
Quebec (v41691783) 
2004 103.2 1036 103.9 1038 1048 104.8 1046 1045 1047 1053 105.5 105.2 104.5 
2005 105.3 1056 1064 1064 1065 106.8 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 1080 1084 109.1 109.3 109.1 1092 1092 1084 1084 1086 108.7 108.7 
2007 103: Sael09'Co 10 4idOome ideale dOs/ A1OGae 110i! 10:55 10:5" “tO Saati tt 110.4 
2008 AAO mead 4d Aa eo SOM Ade Aa Te 1Sro) Ste Om 11S On eZ 4a ede, i267 
2009 Ail Teoma i2 Srl Omen eeu Oem ACS © (ilo; Ommdiloson eulitiut, 3 as # % 
Ontario (v41691919) 
2004 103.4 103.66 1040 1041 1050 104.8 1049 1047 1048 1050 105.4 105.3 104.6 
2005 105.1 1058 1064 1065 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 109.5 109.3 109.0 1091 1085 1084 1086 108.8 108.8 
2007 1OSiG™ HOS SetO Cae Om ented, Ad AOS On STOO tld. ide 110.8 
2008 TO :O adh Aen steele 1S Onn a2) 1 OnlmmnI 4. Oo mint Om men. 7 onli co OMmM II Zs 11S:3 
2009 2A eds ol ed Oa eam Ol 42 li Oem Oki edi ore se es as és 
Manitoba (v41692055) 
2004 102.0 101.9 1024 1027 1041 1044 1043 1043 1041 1045 105.2 105.5 103.8 
2005 105:0) 105:2) 1105.65) 10613 3 106:5.106:7 107.0 9107-4 107.8) 107-5 107.3, (106.9 106.6 
2006 107.4 107.2 1076 1085 1092 109.3 109.7 109.7 1088 1089 109.0 108.7 108.7 
2007 1O9 1 HOS 4104 ee 110ml 1 eet S22 11 T14 Oe O: Bai O9 110.9 
2008 1103 idie2 se lineOmtii2 (ee ocOMmmIa. 4 111001510) 1115: 2814.3" 1138981 113.0 113.4 
2009 V1i2 4S Ads Si OReite al 14 4eetto.1 11S0114.5 11488 i - r Pe 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 105.2 104.7 1049 105.5 106.1 105.8 104.6 
2005 1056 1058 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 1098 1104 1093 1091 1088 108.9 109.1 
2007 109/55 109.97 iat Om ies 2G eeis!t) 1:13:35 11 Sele iS 41 SiO Me Ste eg A222 
2008 113.0 ett S:6 1145s iia 16 2a 17.0) 416.999 147.0) Tse 116.9" 116 7eediss 115.9 
2009 STO v/auliGrO sedi O-OemitOm malt cOmminore 11 OOlia729 8 ithe io ” i Re 


eS ror icin diattuan maga ae aes 


The Consumer Price Index — September 2009 


Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average* 
2002=100 

Alberta (v41692327) 
2004 1046 1046 104.9 105.2 1061 107.1 1064 1062 1063 106.0 106.7 106.4 105.9 
2005 106.1 1062 1069 107.6 1074 107.8 108.7 108.7 110.0 109.7 109.6 109.0 108.1 
2006 AOE OO '7 AMOS Meame ditic 2 ee didiNOme Telco 4 meet Oe tid atl ct) OMe, (ameid Ae AS: 
2007 14 Feet: 0) “NGPA ei(5 e117 Sint es8' = 119-4) 19S 119:48 118: 6a Oat 18-9 117.9 
2008 AAS: Samo OF M1 OSmt2es a 122)2 eZ: Ol1 23:3 24 Ae 122 One et Ome Zao 121.6 
2009 120 °2aae2L: ZOO Z 04 1241.4 22,0) 12 5d 2220 1125 A 5, ¥ : 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 1047 1049 1047 1047 1048 1048 105.0 1048 104.2 
2005 104.8 105.0 105.3 1060 1063 1064 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 1087 1087 108.8 109.0 1084 1083 1087 108.8 108.1 
2007 10910 R09: 1) TOSS 1099 10S OLS 11025) tO 1105) i OO Old Od 110.0 
2008 1099S eOl3) St OLS Gime) 78 ee dit oem 42 meee 1-40 ed 14 std did I ties 
2009 AES ALS) 20m Zee 2298 ete Ore item lec) en di ian 2 i, os if. 
Whitehorse, Yukon (v41692598) 
2004 101-1) 10:4" 1011/9" 102225 103°3" 1036 1035" 1034 1034) 103!5) 104.6) 5 10420 103.0 
2005 103.1 103.3 103.9 1044 1049 105.3 1054 105.7 1068 106.8 107.1 1063 105.3 
2006 106.4 105.9 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 106.3 106.3 106.8 
2007 AOHOM MOVs" FIOSOMMO See 10955 109s TAO Ol5s Ti OB ie tt 04 tit Oil O26 109.5 
2008 ANOS AOL AEO RAS ASG re Ada Gr et TSioe tos 148i 144) Sao doo 113.4 
2009 Ato Olmelalioe 7 ameiidio. OMmmmleSt 4am 410 m4 Ole 4,4 amet 4 OnitA 
Yellowknife, Northwest Territories (v41692722) 
2004 LOSS 10228 110352" 1033 1104.0) 1042S 1104'S 108i7 108% 103:8i 104710520 103.8 
2005 1046 104.8 104.9 105.2 1061 1064 1064 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 {OSE O09! 1p a OOlS en OlA ee dililisSme del One: tition ate etit © endl el OOM did 110.8 
2008 Adie Smmlidi2son ltl Orme da 42011537 aenIOLOn edi OZGmmnl (O10 il) 7ecemed pl Or Ont Onl Mmmm teat qilS:2 
2009 AA SSee M4 Oe 4 eC menos mel 6.0 Medio Gum liOcO mm ©. SummiilO.4 eS ie 7 a 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 99.9 1002 1008 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104:5 104.8 105.1 104.8 104.4 105:0 104.2 105.2 105.7 104.6 
2007 106.4 1065 1067 107.7 108.0 108.0 1089 1089 1091 1081 1082 108.7 107.9 
2008 A08:2n 10814. SOSt2a 0910). 109 See O:5) 1A eGaieel2.2 5 a1 eO Ree Ati edt eae 110.4 
2009 ATESe ES! eA Sto) dc 6 mite-Ge AS Said 4.0) gedis72 en as i 


oa a Eee ee a ee ee ee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 11 
The Consumer Price index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector September 2009 from 
nae September August September August September 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) or 115.1 115.8 0.2 -0.4 
Shelter (v41692847) 126.3 125.5 128.5 0.6 -1.7 
Rented accommodation (v41692848) 108.9 108.7 105.6 0.2 ot 
Owned accommodation (v41692849) 128.0 128.4 124.9 -0.3 Zo 
Water, fuel and electricity (v41692850) 135.5 130.8 156.8 3.6 -13.6 
All-items (1992=100) (v41713405) 135.3 135.1 4135.9 0.1 -0.4 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.3 118.0 119.6 0.3 -1.1 
Shelter (v41692853) 122.3 120.3 129.3 ir! -5.4 
Rented accommodation (v41692854) 110.9 110.8 107.5 0.1 SZ 
Owned accommodation (v41692855) 114.9 115.0 11525 -0.1 -0.5 
Water, fuel and electricity (v41692856) 160.0 150.3 197.2 6.5 -18.9 
All-items (1992=100) (v41713407) 138.6 138.2 140.1 0.3 -1.1 
Halifax, Nova Scotia 
All-items (v41692858) 116.3 116.2 116.8 0.1 -0.4 
Shelter (v41692859) 121.8 121.4 123.8 0.3 -1.6 
Rented accommodation (v41692860) 107.7 107.6 106.4 0.1 1.2 
Owned accommodation (v41692861) 2234 122.4 121.2 -0.2 0.7 
Water, fuel and electricity (v41692862) 139.1 135.6 155.8 2.6 -10.7 
All-items (1992=100) (v41713409) 138.4 138.3 139.1 0.1 -0.5 
Saint John, New Brunswick 
All-items (v41692864) 114.3 114.2 114.6 0.1 -0.3 
Shelter (v41692865) 122.3 WALL t/ 122.3 0.5 0.0 
Rented accommodation (v41692866) 110.8 110.6 107.5 0.2 3.1 
Owned accommodation (v41692867) 119.3 119.5 117.4 -0.2 1.6 
Water, fuel and electricity (v41692868) 141.4 138.2 149.4 ZS -5.4 
All-items (1992=100) (v41713411) 135.1 135.0 135-5 0.1 -0.3 
Québec, Quebec 
All-items (v41692870) 113.6 113.8 113.6 -0.2 0.0 
Shelter (v41692871) 120.3 120.0 118.6 0.3 1.4 
Rented accommodation (v41692872) 111.6 111.5 109.3 0.1 PAS 
Owned accommodation (v41692873) 124.9 124.6 122.1 0.2 2.3 
Water, fuel and electricity (v41692874) 118.4 117.9 123.1 0.4 -3.8 
All-items (1992=100) (v41713413) 132.0 132.2 132.0 -0.2 0.0 
Montréal, Quebec 
All-items (v41692876) 113.8 114.0 113.8 -0.2 0.0 
Shelter (v41692877) 119.5 119.4 119.8 0.1 -0.3 
Rented accommodation (v41692878) 109%, 109.6 108.6 0.1 1.0 
Owned accommodation (v41692879) 125.3 126:3 1246 0.0 06 
Water, fuel and electricity (v41692880) 118.6 118.1 125.8 0.4 -5.7 
All-items (1992=100) (v41713414) 134.7, 131.8 131.6 -0.1 0.1 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 113.9 113.8 115.0 0.1 -1.0 
Shelter (v41692883) 120.1 120.2 121.6 -0.1 -1.2 
Rented accommodation (v41692884) 107.5 107.3 105.7 0.2 ied 
Owned accommodation (v41692885) 125.0 125.2 123.3 -0.2 1.4 
Water, fuel and electricity (v41692886) 129.0 128.9 149.3 0.1 -13.6 
All-items (1992=100) (v41713416) 138.8 138.6 140.1 0.1 -0.9 
Toronto, Ontario 
All-items (v41692888) qit327, 113.6 114.9 0.1 -1.0 
Shelter (v41692889) 116.3 116.3 118.8 0.0 -2.1 
Rented accommodation (v41692890) 108.5 108.2 107.1 0.3 1.3 
Owned accommodation (v41692891) 120.0 120.2 119.5 -0.2 0.4 
Water, fuel and electricity (v41692892) 119.1 119.0 144.1 0.1 -17.3 
All-items (1992=100) (v41713417) 137.0 136.9 138.5 0.1 -1.1 
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Table 71 — continued 


The Consumer Price Index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


September 
2009 


110.4 
103.5 
103.5 
102.8 
118.5 
131.6 


114.6 
121.5 
114.8 
125.0 
116.5 
141.3 


117.6 
138.8 
119.0 
151.7 
122.8 
146.5 


118.5 
141.3 
127.0 
148.5 
132.5 
145.9 


121.7 
146.2 
128.4 
148.2 
155.8 
148.3 


121.6 
143.6 
119.3 
159.3 
111.6 
153.0 


113.5 
113.0 
108.6 
114.8 
114.1 
134.7 


112.2 
110.0 
108.9 
107.0 
130.7 
131.7 


Indexes 


August 
2009 


September 
2008 


2002=100 


air 
108.6 
103.0 
102.4 
145.3 
133.8 


115.0 
121.2 
11:6 
123.3 
124.2 
141.8 


116.9 
132.8 
113.0 
145.2 
118.0 
145.6 


118.3 
138.3 
118.3 
148.0 
126.8 
145.6 


122.3 
148.1 
125.1 
148.2 
173.3 
149.1 


123.1 
149.5 
alesse: 
159.8 
147.0 
154.9 


114.6 
Ata 
106.8 
119.3 
128.4 
136.0 


113.3 
113.4 
107.3 
112.4 
134.9 
133.0 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section 
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Tabie 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average° 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 103.3 1036 104.6 104.9 105.5 105.2 1053 105.7 1059 105.6 104.6 
2005 105.4 1059 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 110.1 109.9 1100 1104 109.3 108.5 1087 108.8 109.1 
2007 1ODEZ SOS edd ome OLGm tO ett dest lalla OL 7-0 Ole ett. Oe didel comelidido 110.7 
2008 ATC AiZuleed dO mMOMcen TA Onell acs ld S:Omm Toro mtiOcG a 11470 mint eemetid ac: 114.0 
2009 TASIOP ASG tS 4e2 eet ceiO:oe Wlocomet (Oat oss fy " a - 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 LOS 2 10818) 10414 S104: Gee 05:2, 110527.105.5) 105:5) 106.0 106-2 106m 06 105.4 
2005 106.1 106.3 107.1 108.0 108.4 108.3 108.4 108.7 110.9 110.7 1100 109.3 108.5 
2006 1O9K7ae til O;- 2a lOOOmma eae td cements: eliiteGumel adem litelen tO: 4) stil Ouellet HCO) 
2007 THEO M MtOnsld 2cOme one id clonic On sll S:4ammt 13.30 miioe/emnt 1 OcOmmgate Ott 4S 3-2 
2008 ATSrl 4e2ee OfomeONZemnG 3 elitr O 8 119.2 O.6. aio: Oma Oscammtn OG Ou niaee 116.9 
2009 114,06 115ml OO mNOLO mb ia4mnlG.2  loe2zee 16,0) eidions s bs % A 
Halifax, Nova Scotia (v41692858) 
2004 10351" 103.5" 104°25 910472 05:0) 105:3° 105.5 10515 1056 1105:9° 0674106.0 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 1082 1096 109.1 1085 108.6 107.6 
2006 108:6 108.8) 08:9 ai10I2 110:5 3110:35 110:5°" 110:7" 111010) 109.7 1110/0") 109:7 109.8 
2007 ez aosy alba: ale) ey ieee Pe eee SI euCy a beesy aie) al ikes4 112.0 
2008 11229 Ss Aa iio OMm In Grom Geen O:9 tO. Onl: O tO: 81M Oc Gummi comma or 115.2 
2009 TASS Omel oatmeal Oran 10.0) (i OsiemdGs2 alors ze a - * 
Saint John, New Brunswick (v41692864) 
2004 103:4 103:9° 104.2 104.1 105.1 105:2 105.2 105.1 105.1 105-5) 9106.0" 105:6 104.9 
2005 105.5 105.8 1068 107.1 107.0 1069 107.5 108.0 109.2 1084 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 1100 1098 110.0 108.9 107.9 1084 109.0 109.2 
2007 1OSKZT AOOGe AO Geel AeA 201 1221514 124 201119 4S tile aiteZ 
2008 Aiea itil: Onli amen e ae TAC Olme 1 425) et ovOn 14 aumtit4 One 11mm Micevmmnt ie Te iis2 
2009 14 ete Sel are SON di aGn lta. One dd4.2 00m 423 ’ 2 a < 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 1049 1049 104.7 104.6 1048 105.3 105.5 105.1 104.5 
2005 105.3 1056 106.4 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 108.4 109.1 109.3 109.1 109.2 109.2 1084 108.2 108.4 108.4 108.7 
2007 10825 9 109225 110M OLSs 110% 111045) 110:4 1098) 110:2" 10:21 Ose tors VA051 
2008 Ad OLGmeli al) (comme tcc Ze eitGulamn Ou elt oall meditocOmd 1 2- famed ul ood mentite 112.4 
2009 Tice ctOne Iie Amen c Ommei SOs ae2 a 1Gfe mil 1o.6: Mito. s = . 4s 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 1044 104.7 1053 1053 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 1068 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 1082 108.9 109.0 108.8 108.9 108.9 108.4 1086 108.7 108.6 108.6 
2007 AOS i/amlO9S ss MsO Sm OSs OS 4105 dO. 5s 1100s etO:4 1104 seed Onda 110.3 
2008 q\iWOG) aaVibssh ai|alter Vales Gea aS sy AIG GihsY GSI Hs) GiqiZakeY abe SiR TA ls: 112.6 
2009 VAR 2 Ae iliz2 eee tO eS: Sei Ars. ai tseo 1420) ati1S.6 ; 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2004 103.2 103.4 103.8 104.0 105.0 1047 1048 1046 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 1064 1064 106.5 1066 1068 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 1092 1089 109.0 108.3 1082 1085 1086 108.6 
2007 108250 1109'S 11Oy/e eiiletee Tideoe adele ttt et OlS A109 1 10a tO OmOLs 110.7 
2008 OLS ae titit One danlecomm lice am ilo -4aend4 O01) Ol 1 14.6511 Ome iG OmmeiiOr Samal eli 2a7, ios 
2009 TAZ SE Midio OM MoOmniiown t4On tit4. 20 oor isa) dilog of e * Fe 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 1043 104.3 105.1 104.9 104.9 104.7 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 106.4 106.3 106.5 1065 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 1076 1085 108.7 109.0 1089 1085 108.5 108.1 108.0 1083 108.5 108.4 
2007 A038 251093" MOS AOS, Adee 141107, A10l7 10:6; 110'8) 110 fad AO 110.5 
2008 TODAS ee tlieon cteCe een Ocon mito.) M14 Ou 14.7. 114-9)" 1116%7 emit o om 1.0 113.1 
2009 AZO doce eh OCOmm CHIME ocOnm 14 Omni Om a 1 S10. ntionr 
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Tabie 12 — continued 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 

average 

———— 
2002=100 

a ee se i er ee 


Thunder Bay, Ontario (v41692894) 


2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 1041 1044 1042 103.7 
2005 103.9 104.4 105.1 105.2 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 1066 106.6 106.9 
2007 106.2 107.3 1083 108.4 1088 1083 108.6 1083 108.3 107.9 108.2 108.1 108.1 
2008 UO OY aos eA ite Wik sea Ae) qlee. aloe) alallohts) — hiflals: 110.4 
2009 109.5 110.3 1108 110.4 111.0 111.2 110.3 110.2 110.4 4 Be A - 
Winnipeg, Manitoba (v41692900) 

2004 102.0 101.9 102.3 1027 1040 104.3 104.2 1043 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 1095 1086 1089 109.0 1086 108.5 
2007 109'0, 109.4 “110'3" 110/89 114-4 “4400S 111.9" 11401) 16 41409 4410:7 110.7 110.8 
2008 Oa Ie 1 Silos 912-68 A134 tale 14.89 14.90 15:0) 114-20 1sG di e9 AAs S 
2009 112.3 113.0 1129 113.5 114.2 1149 1148 1414.3 114.6 . _ - 
Regina, Saskatchewan (v41692906) 

2004 102°8° 102.9 1103:2) 103.9) 105:0° 105m) 105.8) 110418’ 105.09 105:4" 105.9" 105.7 104.6 
2005 105.4 105.7 106.3 106.9 1065 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 1081 108.9 109.3 109.3 109.5 110.1 109.1 109.0 1086 1088 108.9 
2007 TOD SE1O9.7) ain OPeahili om ili 2.Opm ies mele Ommd ii. ml eee oom 24 meet ee hilar 
2008 112.3. 112.7 1136 114.4 115.4 1162 1163 1164 1169 1166 1164 115.6 ioe 
2009 11S GAG 4s AGG 16l2 11 led Seo 11S, OmeilG.0) m1di7Ao 

Saskatoon, Saskatchewan (v41692912) 

2004 102.6 102.7 1028 1036 1046 1046 1048 1045 1046 1053 1059 105.6 104.3 
2005 105.4 105.6 106.2 106.9 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 109.2 1096 109.5 109.8 110.4 1093 109.1 108.7 108.7 109.0 
2007 109.5 109.9 110.7 111.9 1124 113.5 114.1 114.1 114.4 114.1 114.3 114.0 27, 
2008 1142) 115:0 “116:0" 116:9) KG 118:3" 11S 1Set 8 3F 118:0 © 1417-89 116.9 117.1 
2009 1169 Sei eA eS) eddies Ostet Oden 1A OOn et 1829" AniSrS * & ie if 
Edmonton, Alberta (v41692918) 

2004 105.0 105.0 105.2 1056 106.5 107.6 107.0 106.8 107.0 1065 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 108.1 109.2 1091 1106 110.2 110.1 109.4 108.6 
2006 T1056 ed Ot) iO Cee TAA eZee meld 2 Smelt oeOn eri Seziuedil 2s20et 1h Omen 320 112.0 
2007 taki) ae sry ale teh atairAal  algReHSs.  abaehtsy aimee aakeyal  “avakeleeh alaltshts; lassi: 117.4 
2008 A1SLOMR 1S: 7 MMO See 2128 120 Oe 2SN7, A2S:69e 123.659 122: 36 i 2dn S24 ame 10 121.4 
2009 WAU? ARG: PAO) OS AS. ee Welsh ee) Ars - Ms 2 7 
Calgary, Alberta (v41692924) 

2004 104.1 104.1 1044 1046 1055 106.4 1058 1056 105.6 1054 106.1 105.8 105.3 
2005 105.3 105.5 106.0 106.9 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9 108.9 109.5 1109 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 IAS 
2007 11/520 Md 5 Cem OrcammeliiZeOm a1. On ati kOe ti Onimmti OL Sne ti Glomus Ou/undil OndmemtiOr0 118.0 
2008 118.9 119.1 120.0 121.2 122.3 123.9 123.0 124.4 123.4 121.8 122.0 121.8 121.8 
2009 ZONA 21,9 i Zdeomet 208 = 12 do mt 22a) atk Om 22eglend2dcO = = -. A 
Vancouver, British Columbia (v41692930) 

2004 102.2 102.7 103.0 103.7 104.5 1046 1045 104.5 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 1061 106.5 106.5 106.8 106.7 1066 106.3 106.0 
2006 106.2 1063 106.9 107.5 108.4 108.4 108.5 108.7 1084 1084 108.9 109.1 108.0 
2007 109.0 109.3 1096 1100 1106 110.5 110.7 110.66 110.7 1104 110.4 110.5 110.2 
2008 110:2 41410'7, 101.2) 424 113.2) 11S:9) 1140 114.5) 1146113 4 285 1119 112.8 
2009 112.00 1205) alii Ome lit2.On Ids. cums one dii2:0ed 1:08) tar e * ss * 
Victoria, British Columbia (v41692936) 

2004 102.7 103.1 103.3 104.1 105.0 105.2 105.0 105.0 105.2 105.2 105.5 105.3 104.6 
2005 105.3 105.5 1059 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 109.3 108.8 108.6 108.9 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 1096 109.7 109.8 
2008 409:4 41098 “110.4 “Wdit4, 12:3 11S:0 11sisP 113i2° 11373) 112538) 14a295 1417-0 111.8 
2009 AA Ow idAy dh O me do! d2On tion di2ate el i2os athe y V es ef 


a ee ee ee ee eee EE SS eS 
Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tahbie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


a 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NL and N.S. NB. Que Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont 
PEL Ont./Que 


cents per litre 


Regular unleaded gasoline at full service filling stations 


September 2008 1420 133.4 VSS 130.9 134.0 134.9 1244 125.1 137.8 135.7 
October 2008 130.0 113.8 118.7 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 774 80.3 778 80.2 82.0 15.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 URES 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 S153 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98,2 89.7 9311 87.8 90.3 92.7 848 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 9357, 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 ideas 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 1129 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99 4 107.5 99.6 
September 2009 ‘12a 103.0 1O5:3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
Regular unleaded gasoline at self service filling stations 

September 2008 140.3 130.2 133.1 128.6 134.1 130.5 119.9 12334 136.1 134.6 
October 2008 125.0 112.0 15s 112.9 piligez 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 13.0 77.7 75.0 79.7 79.1 69.5 74.2 86.8 19.3 
January 2009 86.0 747 778 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 816 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 945 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
Premium unleaded gasoline at full service filling stations 

September 2008 147.6 141.0 143.1 138.0 141.0 142.9 137.6 iSiee 149.0 146.3 
October 2008 135.5 122.3 125.3 121.8 124.3 123.6 122.9 119.8 132.5 129:3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 S72 84.7 88.4 84.7 87.7 hes) 92:2 88.4 99:2 O11 
January 2009 95.0 85.5 87.5 83.1 92:3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91,5: 97.8 100.1 95:2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 hileere 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 111.7 118.7 110.4 
September 2009 Alder 110.3 411.6 106.6 110.4 113.8 105.8 108.9 TAIZ 7 111.0 
Premium unleaded gasoline at self service filling stations 

September 2008 146.3 137.5 140.6 135.5 141.5 138.8 13179 135.8 147.1 144.9 
October 2008 131.0 118.9 122.1 119.6 124.8 119.3 114.3 117.6 129:9 127.0 
November 2008 104.3 94.6 98.0 94.3 98.7 98.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 9219 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 Sig2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 4113°5 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 ala hee ner 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
Household heating fuel 

September 2008 118.7 114.2 iil) 121.4 118.5 115;9 116.1 121.9 (25:9 123.7 
October 2008 1108 103.2 109.1 117.3 107.4 tAe2 111.6 113.7 EE 121:9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99:7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 130 ThE 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 Thales) 71.8 77.4 79.3 77.3 80.8 80.2 84.3 84.6 
March 2009 67.6 65.5 68.0 72.6 73.3 74.4 75.4 75.4 80.4 15.7 
April 2009 71.0 68.6 74.6 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 71.1 73.0 73.5 (Ale TESTE 80.3 80.1 756 
June 2009 68.7 66.5 TAWA 73.0 73.5 TAWA Thow f 80.3 80.1 75.6 
July 2009 68.7 66.5 TEAS. 73.0 73.5 Tab 190 80.3 80.0 75.6 
August 2009 68.7 66.5 7b 73.0 13.5 baer Tot 80.3 80.0 75.6 
September 2009 80.5 78.1 77.2 82.7 CES: 75.1 778 82.9 84.9 88.1 
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Table 13 — continued 
Average retail prices for gasoline and fuel oif, by urban centre 


Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta B.C B.C BAe NWT. 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


September 2008 136.1 135.1 126.2 127.6 1408 139.7 140.9 152.7 
October 2008 118.7 116.2 111.2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 9211 86.2 86.5 99'9 OO. 109.4 118.4 
December 2008 79.1 80.6 73.1 (2h 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95:3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 SOT S722 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 7,9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 UiEG 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 179 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 5s AiG 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 


Regular unleaded gasoline at self 
service filling stations 


September 2008 134.3 135.2 125.3 127.3 137.9 138.2 138.9 149.6 
October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 134.5 
November 2008 91.3 Si 83.0 86.0 96.6 98.9 105.1 1156 
December 2008 79.1 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 Si:9 O17 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 975 97:9 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 9235 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 112.1 108.1 100.8 117.4 


Premium unleaded gasoline at full 
service filling stations 


September 2008 146.6 145.4 137.5 138.7 152.8 152.1 146.2 159.1 
October 2008 128.6 126.3 WaT 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 9576 97.4 {Ae TERI 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 CENE 98.2 102.4 124.6 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 RAS 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 112.9 105.9 105.4 124.7 120.4 115.3 12907, 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 


Premium unleaded gasoline at self 
service filling stations 


September 2008 145.7 145.5 137.2 13857 150.4 150.6 145.1 1599 
October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 1135 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95:4 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 Tet 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 113.5 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 1149 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
Household heating fuel 

Septersber 2008 121.7 129-7 : ; 125.7 140.7 137.7 137.0 
October 2008 121.8 117.8 , : 118.4 132.9 136.3 126.2 
November 2008 113.5 110.8 é 107.6 123.4 120.8 117.3 
December 2008 88.5 90.5 : 85.3 105.5 103.8 101.0 
January 2009 88.7 87.3 : 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 72.3 70.1 80.7 88.2 82.3 
April 2009 TTS 78.8 81.8 91.1 90.3 84.0 
May 2009 747 75.7 81.5 92.5 89.4 83.0 
June 2009 747 TO 81.5 92.5 89.4 83.0 
July 2009 747 79.7 82.9 93:9 89.4 83.0 
August 2009 747 15.1 : 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 : 90.0 96.6 96.8 87.0 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM July August September 
vector 2009 2009 2009 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.64 12.54 12.56 
Sirloin steak, 1 kilogram (v735176) 16.40 16.28 16.55 
Prime rib roast, 1 kilogram (v735187) 21.79 22.50 21.82 
Blade roast, 1 kilogram (v735198) 10.66 10.41 10.34 
Stewing beef, 1 kilogram (v735209) 10.36 10.20 9.83 
Ground beef, regular, 1 kilogram (v735220) Tai2 7.01 6.85 
Pork chops, 1 kilogram (v735221) 9.50 9.60 9.60 
Chicken, 1 kilogram (vV735223) 6.39 6.35 6.34 
Bacon, 500 grams (v735166) 465 471 4.70 
Wieners, 450 grams (v735167) 2.89 2.94 2.92 
Canned sockeye salmon, 213 grams (v735168) 3.33 3.29 3.20 
Homogenized miik, 1 litre (v735169) Zell; 2.18 2.18 
Partly skimmed milk, 1 litre (v735170) 2.10 PAA 2.11 
Butter, 454 grams (v735171) 4.38 4.32 4.30 
Processed cheese food slices, 250 grams (v735172) 2.85 2.82 2.82 
Evaporated milk, 385 millilitres (v735173) 1.97 1.98 1.98 
Eggs, 1 dozen (V735174) 2.60 2.58 2.58 
Bread, 675 grams (v735175) Zoo 2.51 2.49 
Soda crackers, 450 grams (v735177) 2.51 2.53 2.54 
Macaroni, 500 grams (v735178) 1.45 1.44 1.45 
Flour, 2.5 kilograms (v735179) 4.83 4.69 472 
Corn flakes, 675 grams (v735180) 4.14 3.99 3.96 
Apples, 1 kilogram (v735181) 3.37 3:30 3.22 
Bananas, 1 kilogram (v735182) 1.67 1.66 1.60 
Grapefruits, 1 kilogram (v735183) 2.89 2.81 2.69 
Oranges, 1 kilogram (v735184) 3.08 2.96 2.76 
Apple juice, canned, 1.36 litres (v735185) 1.85 1.85 1.78 
Orange Juice, tetra-brick, 1 litre (v735186) 3.75 3.69 3.62 
Carrots, 1 kilogram (v735189) 1.94 1.82 1.54 
Celery, 1 kilogram (v735190) 2.20 1.67 1.53 
Mushrooms, 1 kilogram (v735191) C13 8.18 8.07 
Onions, 1 kilogram (v735192) 1.83 1.89 1.60 
Potatoes, 4.54 kilograms (v735193) 5.65 5.70 5.28 
French fried potatoes, frozen, 1 kilogram (v735194) 2i9 2.23 2.20 
Baked beans, canned, 398 millilitres (v735195) Val 1.07 1.07 
Tomatoes, canned, 796 millilitres (v735196) 1.36 f3o 1.46 
Tomato juice, canned, 1.36 litres (v735197) 1.93 2.00 2.06 
Ketchup, 1 litre (v735199) 2.93 3.05 3.09 
Sugar, white, 2 kilograms (v735200) 2.62 2.09 2.71 
Coffee, roasted, 300 grams (v735201) 4.58 4.61 4.50 
Coffee, instant, 200 grams (v735202) 5.61 5.61 5.48 
Tea (72 bags) (v735203) 4.09 4.14 4.13 
Cooking or salad oil, 1 litre (v735204) 4.13 4.15 4.13 
Soup, canned, 284 millilitres (v735205) 1.04 1.05 1.04 
Baby food, 128 millilitres (v735206) 0.80 0.81 0.81 
Peanut butter, 500 grams (v735207) 291 2.92 2.88 
Fruit flavoured crystals, 2.25 litres (v735208) det 1.28 1.29 
Soft drinks, cola type, 2 litres (v735210) d295 1.54 1.54 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.55 1.59 1.99 
Paper towels (2 rolis) (vV735213) 2.50 2.47 2.46 
Facial tissue (200 tissues) (v735214) 2.10 2.10 2.13 
Bathroom tissue (4 rolls) (v735215) 2.24 2.30 2.34 
Shampoo, 300 milliitres (v735216) 3.24 3.28 3.18 
Deodorant, 60 grams (v735217) 3.65 3.72 3.59 
Toothpaste, 100 millilitres (v735218) 1.73 1.66 1.83 
Cigarettes (200) (v735219) 10.25 77.13 TAT ERNS 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 97.4 100.5 98.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 98 94 99 96 95 
Food 17.0 104 101 100 100 102 
Food purchased from stores : 105 101 101 100 101 
Meat, poultry and fish ; 101 100 101 102 103 
Dairy products and eggs 108 99 102 101 101 
Bakery and other cereal products : 100 97 97 97 101 
Fruit and vegetables : 116 107 107 106 102 
Other food purchased from stores 2 4 102 101 97 96 100 
Food purchased from restaurants : 102 102 99 99 102 
Shelter 26.6 89 80 92 85 88 
Rented accommodation : 82 70 86 76 83 
Owned accommodation : 85 74 87 81 87 
Water, fuel and electricity , 116 118 124 115 99 
Household operations and furnishings 11.1 103 104 106 103 98 
Household operations ‘ 105 105 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 101 96 102 101 101 
Transportation 19.9 101 96 95 95 99 
Private transportation : 101 93 95 94 98 
Purchase of automotive vehicles : 101 104 101 101 101 
Gasoline é 110 103 106 100 103 
Other private transportation : 93 73 80 80 90 
Public transportation 102 112 92 105 103 
Health and personal care 4.7 101 101 103 102 101 
Health care ; 98 100 103 101 99 
Personal care d 103 401 103 103 103 
Recreation, education and reading 12.2 94 103 109 110 87 
Recreation : 101 99 100 99 98 
Education and reading ‘ 80 109 125 130 66 
Alcoholic beverages and tobacco products 3.1 111 105 107 99 94 
Alcoholic beverages f 105 103 104 99 100 
Tobacco products and smokers’ supplies : 122 109 113 99 85 


nnn NCCC CCC TCT 
Statistics Canada — Catalogue no. 62-001-X 51 


The Consumer Price Index — September 2009 


Tabie 715 — continued 
inter-city indexes of retail price differentials, as of October 2007, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 102 107 94 93 98 103 
Food 17.0 99 99 100 100 100 103 
Food purchased from stores : 99 98 101 101 102 105 
Meat, poultry and fish 101 98 93 98 99 103 
Dairy products and eggs : 104 104 92 94 95 99 
Bakery and other cereal products ; 92 93 109 107 109 116 
Fruit and vegetables : 96 95 105 103 104 105 
Other food purchased from stores 2 : 99 98 105 103 102 106 
Food purchased from restaurants : 100 100 98 97 97 99 
Shelter 26.6 106 117 84 82 98 100 
Rented accommodation : 109 124 81 13 96 104 
Owned accommodation ‘ 104 ks) 84 ali 94 101 
Water, fuel and electricity : 109 117 90 113 NCE 88 
Household operations and furnishings 11.1 104 104 99 99 100 104 
Household operations : 105 106 99 100 103 106 
Household furnishings : 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 96 104 94 94 92 104 
Private transportation : 94 103 94 95 92 106 
Purchase of automotive vehicles : 102 100 100 99 94 101 
Gasoline 97 96 101 103 96 106 
Other private transportation : 84 113 80 83 86 113 
Public transportation : 108 108 98 94 88 90 
Health and personal care 4.7 102 101 98 97 100 99 
Health care . 105 102 96 96 105 98 
Personal care : 99 99 99 98 96 99 
Recreation, education and reading T2e2 106 106 95 100 105 106 
Recreation , 100 102 98 94 99 104 
Education and reading : 116 115 89 ati ive 111 

Alcoholic beverages and tobacco 
products Sat 96 100 104 105 106 109 
Alcoholic beverages : 99 99 94 98 104 105 
Tobacco products and smokers’ supplies ; 92 101 119 116 109 115 


Note(s): See "Data quality, concepts and methodology — Expianatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text fable 7 

Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 Ta 
Shelter PAST f 26.6 21h 
Household operations, furnishings and equipment 11.4 TAs 10.2 
Clothing and footwear 5.6 5.4 5:1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 22 ale 
Alcoholic beverages and tobacco products 3.1 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


| Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


| The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
| products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
| http://www. bankofcanada.ca/en/inflation/index.htm. 
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Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
_ through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-iterms indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for tables 


Tab 
not 


and 


Tab 


le 1 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


le 2 The Consumer Price Index, major components and special aggregates, Canada, 


seasonally adjusted 


ae 


2. 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


ip 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 


not 


seasonally adjusted 


Table 4-1 


ty 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


ie 


56 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price Index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 
Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 


mon 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles”. 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. | The special aggregate "energy" includes: "electricity", “natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise wil! be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


1. Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


2. The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montreal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored tc reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. | With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. | Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2007, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2007. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 


higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across Cities. 


Footnotes for Table 15 


1. |The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2007. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel oil, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John’s, and N.S. John, Que Que. Ontario part, Ont. Bay, Man 
NLL. Summerside, N.B. Ont./Que Ont 
PEL 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C. LAD N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Table B 
Vector numbers of the inter-city indexes of retail price differentiais, as of October 2007, for selected groups of 


consumer goods and services, not seasonally adjusted 


St Charlottetown Halifax Saint Montréal, 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901 ) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951 ) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v1593991 3) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887 ) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v2158097 1) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v215809871 ) 
Household operations and furnishings (v15939991) (v15940019) (vi5940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v1§940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 


Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B ~ continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2007, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v159401 20) (v15940148) 
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Canadians want to know: 


> Are we better off this year than last? 
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Where does our money come from and where does it go? 
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What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what’s available at the national, provincial and territorial levels: 
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> Unemployment rate Labour Income 
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> Population Gross Domestic Product (GDP) 


Inflation rate 
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> Exports and imports 
Retail sales 
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> Federal debt 
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> Housing starts Manufacturing shipments 


> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 
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It's relevant, accurate, objective... and Canadian, eh! 
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The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference’period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 

following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 


Specific inquiries about this product and related statistics or services should be directed to: Client Services Unit, Consumer Prices 
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¢ Fax (Canada and United States) 1-877-287-4369 
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revised 

suppressed to meet the confidentiality requirements of the Statistics Act 
use with caution 


too unreliable to be published 


Note on CANSIM 


Data that appears in the The Consumer Price Index (catalogue no. 62-001-X) are also available electronically 
in our CANSIM (Canadian Socio-Economic Information Management System) database through the Internet 
tables 326-0009, 326-0012, 326-0015, 326-0020, 326-0021 and 326-0022, at a cost of $3.00 per series. In general, 
CANSIM provides a longer historical series. For further information on CANSIM call 1-800-263-1136. 


This publication was prepared under the direction of: 


Richard Evans Director, Consumer Prices Division 
Tarek M. Harchaoui Assistant Director, Consumer Prices Division 
Ron Morency Chief, Consumer Prices Production Section 


Cover page designed by: 


Rachel Penkar Senior Graphic Designer, Dissemination Division 


2 Statistics Canada — i cas eA eT moat 


The Consumer Price Index — October 2009 


Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
November 2008 
December 2008 
January 2009 
February 2009 
March 2009 
April 2009 

May 2009 

June 2009 

July 2009 
August 2009 
September 2009 
October 2009 
November 2009 
December 2009 


Note 


Release date 
December 19, 2008 
January 23, 2009 
February 20, 2009 
March 19, 2009 
April 17, 2009 

May 20, 2009 

June 18, 2009 

July 17, 2009 
August 19, 2009 
September 17, 2009 
October 16, 2009 
November 18, 2009 
December 17, 2009 
January 20, 2010 


Data on tuition fees in Manitoba in the October 16 release of the CPI for the reference month of September have been 
corrected. The correction does not affect the All-items CPI for Canada, but does have an impact on the All-items 
index for Manitoba. The recreation, education and reading index and related sub-components for Manitoba and 
Canada were also changed. We regret any inconvenience. 
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Highlights 


* Consumer prices rose 0.1% in the 12 months to October, following a 0.9% decrease in September. Excluding 
energy, the Consumer Price Index rose 1.4% on a year-over-year basis. On a seasonally adjusted monthly basis, 
consumer prices increased 0.4% from September to October. 
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Briefing notes 


Highlights: 

* Consumer prices rose 0.1% in the 12 months to October 2009, on the heels of a 0.9% decrease in September. On 
an unadjusted monthly basis, consumer prices fell 0.1% from September to October, after being unchanged for two 
consecutive months. 


All-items Consumer Price Index (CPI): 


* The rise in the CPI was mostly due to less downward pressure from gasoline prices. Consumers paid 13.1% less at the 
pump in October than they did a year earlier, compared with a 23.0% drop in September. 


¢ Energy prices fell 12.7% between October 2008 and October 2009, following a drop of 18.7% in September. 


¢ All major components in the CPI recorded increases in October, except transportation (-3.1%) and shelter (-1.6%). 


¢ Upward pressure on the 12-month change came primarily from higher food prices (+2.3%), household operations, 
furnishings and equipment (+2.6%), and recreation, education and reading (+1.5%). | 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 

* Passenger vehicle insurance premiums (+7.7%) 

* Property taxes (+4.3%) 


* Food purchased from restaurants (+2.7%) 


* Homeowners’ maintenance and repairs (+7.2%) 
Main downward contributors: 
* Gasoline (-13.1%) 
| ¢ Natural gas (-30.3%) 
* Purchase of passenger vehicles (-4.1%) 


| * Education (+4.4%) 
| * Mortgage interest cost (-3.1%) 


Ke Fuel oil and other fuels (-29.4%) 


Statistics Canada — Catalogue no. 62-001-X 7 


The Consumer Price Index — October 2009 


Main contributors to the monthly change in the CPI, not seasonally adjusted: 


Main upward contributors: 

| © Property taxes (+4.3%) 

| « Purchase of passenger vehicles (+0.8%) 

| « Passenger vehicle insurance premiums (+0.6%) 


* Footwear (+2.1%) 


Main downward contributors: 


* Gasoline (-2.2%) 


* Traveller accommodation (-4.6%) 
* Meat (-1.3%) 


¢ Mortgage interest cost (-0.6%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

October 2009 from September 2009 from October 2009 from September 2009 from 

October 2008 September 2008 September 2009 August 2009 

percent 

All-items 0.1 -0.9 -0.1 0.0 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.8 Ue 0.1 0.3 
All-items excluding energy 1.4 1! 0.0 0.1 
All-items excluding food and energy 8 0.9 0.2 0.3 
Goods -1.7 =Shi/ -0.4 -0.4 
Services 1.8 1.8 0.2 02 
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Analysis 


Consumer prices rose 0.1% in October 2009 compared with October 2008, following a 0.9% decline in September. 
This was the first 12-month increase since May 2009. 


The rise in the all-items Consumer Price Index (CPI) was mostly due to less downward pressure from gasoline 
prices. Gasoline prices in October 2009 were 13.1% below the level in October last year, compared with a 23.0% 
drop between September 2008 and September 2009. 


Chart 7 
Evolution of the gasoline price index in 2008 and 2009 
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Energy prices fell 12.7% between October 2008 and October 2009, following a drop of 18.7% in September. 


Excluding energy, the CPI rose 1.4% in the 12 months to October, slightly higher than the 1.3% increase posted in 
September. 
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Chart 2 
The 12-month change in the CPI and the CPI excluding energy 


12-month % change 
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Six major components in the CPI recorded price increases in October. Higher prices were most significant in food, 
household operations, furnishings and equipment, and recreation, education and reading. 


12-month change: Six of the eight major components in the CPI recorded increases 


Major components in the CPI recording price increases in October were: food; household operations, furnishings 
and equipment; recreation, education and reading; health and personal care; clothing and footwear; and alcoholic 
beverages and tobacco products. 


Food prices went up 2.3% during the 12-month period to October, on the heels of a2.8% rise in September. October’s 
increase was the smallest since May 2008. 


Food costs continued to be pushed up by higher prices for food purchased from stores (+2.1%). Prices for meat 
increased 2.1% while prices for fish, seafood and other marine products rose 7.9%. 


Price increases were also observed for dairy products and eggs (+1.7%) and food purchased from restaurants 
(+2.7%). Prices fell for fresh fruit and fresh vegetables in the 12 months to October. 


Higher prices for household operations, furnishing and equipment were widespread. Upward pressure came from 
costs of household goods and services, household furnishings and equipment, child care and domestic services, 
and communications. 


As well, recreation, education and reading costs advanced 1.5% year-over-year in October. Major contributors to 
the increase were tuition fees (+4.1%) and reading material and other printed material (+6.8%). In contrast, prices 
for computer equipment and supplies and other electronic equipment items such as video, audio, and photographic 
equipment continued to fall. 


Broad-based price advances occurred in the health and personal care component (+3.4%). 
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Chart 3 
Transportation and shelter continue to exert downward pressure on the CPI 
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12-month percentage change 


Transportation remained the most significant downward contributor in the CPI, falling 3.1% in the 12 months to 
October. In addition to lower prices for gasoline, consumers paid 4.1% less for purchasing passenger vehicles, 
following a 5.9% decrease in September. A 7.7% increase in passenger vehicle insurance premiums tempered the 
overall drop in the transportation component. 


Shelter costs fell 1.6% between October 2008 and October 2009. The decline was mainly the result of persistent price 
decreases in natural gas (-30.3%), fuel oil and other fuels (-29.4%), and homeowner’s replacement cost (-3.1%). 
Shelter costs were also pushed down by downward pressure from mortgage interest costs. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 3.1% in October, following a 2.2% decrease in September. 


A 7.2% increase in homeowners’ maintenance and repairs costs and a 4.3% rise in property taxes slowed the decline 
in the shelter price index. 


Provinces: Consumer prices up in six provinces 
Consumer prices rose in six provinces in the 12 months to October. 


Gasoline price declines ranged from 18.1% in Manitoba to 10.5% in Ontario in the 12 months to October. In 
comparison, price drops for gasoline ranged from 26.0% to 20.0% in September. 
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Chart 4 
Six provinces posting positive year-over-year change 
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{2-month percentage change 


Consumer prices rose at the fastest pace in Quebec and New Brunswick, both at 0.5%. 


In Ontario, consumer prices increased 0.2%. The growth was due primarily to the rise in passenger vehicle insurance 
premiums (+11.3%) and property taxes (+5.5%). As well, the cost of electricity went up 8.2%. 


Prices in Alberta went up 0.1% in the 12 months to October. This was the first positive year-over-year change since 
March 2009. 


Prices in British Columbia (-0.6%) were down for the fifth consecutive month. This decrease was mainly due to the 
downward movement in the shelter index (-3.2%), which was a much larger drop than the 1.6% decline nationally. 


Month-over-month seasonally unadjusted CPI decreases 


Consumer prices prior to seasonal adjustment fell 0.1% from September to October, after being unchanged for two 
consecutive months. 


Downward pressure on the monthly CPI came from lower prices for food (-0.2%) and recreation, education and 
reading (-0.4%). 


Monthly decreases in food were driven by meat (-1.3%), where prices for ham and bacon dropped 10.3%. As well, 
prices for fresh vegetables fell 2.5%, where prices for potatoes dropped 16.8%. 


Declines in the recreation, education and reading index were mainly due to price drops in traveller accommodation 
(-4.6%) and computer equipment and supplies (-2.3%) in October. 


Other major components in the CPI recording decreases were health and personal care (-0.7%) and transportation 
(-0.2%). 


On the other hand, price increases for shelter (+0.2%), clothing and footwear (+0.1%), and alcoholic beverages and 
tobacco products (+0.1%) tempered the overall decline in the monthly CPI in October. 
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Monthly increases in the cost of shelter were mainly driven by property taxes (+4.3%). 


The household operations, furnishings and equipment index posted no change from September to October. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CPI rose 0.4% from September to October, after rising 0.1% from 
August to September. 


The seasonally adjusted monthly CPI has gone up in five of the past six months. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 1.8% over the 12 months to October, following a 1.5% rise in September. 
On a month-to-month basis, the core index prior to seasonal adjustment increased 0.1% from September to October. 


The seasonally adjusted monthly core index increased 0.2% from September to October, after posting a 0.1% 
increase in September. 
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Selected publications from Statistics Canada 


62-010-X Consumer Prices and Price Indexes 
62-557-X Your Guide to the Consumer Price Index 
62F0014M Analytical Series - Prices Division 

62-553-X The Consumer Price Index Reference Paper 


Selected technical and analytical products from Statistics Canada 


62F0014M1996001 How Inflation and Income Tax Affect the Return on a Safe Investment 
62F0014M2001014 Televisions: Quality Changes and Scanner Data 
62F0014M2001015 Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 Average retail prices for gasoline and fuel oil, by urban centre, monthly 
326-0012 Average retail prices for food and other selected items, monthly 
326-0015 Inter-city indexes of retail price differentials for selected groups of consumer goods and 


services, annual 


326-0020 Consumer price index (CPI), 2005 basket content, monthly 
326-0021 Consumer price index (CPI), 2005 basket content, annual 
326-0022 Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 Consumer Price Index 
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Selected summary tables from Statistics Canada 


Consumer Price Index, by province (monthly) 

Consumer Price Index, by city (monthly) 

Consumer Price Index, food, by province (monthly) 

Consumer Price Index, shelter, by province (monthly) 

Consumer Price Index, household operations, furnishings and equipment by province (monthly) 
Consumer Price Index, clothing and footwear, by province (monthly) 

Consumer Price Index, transportation, by province (monthly) 

Consumer Price Index, health and personal care, by province (monthly) 

Consumer Price Index, recreation, education and reading, by province (monthly) 
Consumer Price Index, alcoholic beverages and tobacco products, by province (monthly) 
Canada: Economic and financial data 

Consumer Price Index, provinces 

Consumer price index, historical summary, by province or territory 

Gasoline and fuel oil, average retail prices by urban centre (monthly) 

Food and other selected items, average retail prices (monthly) 

Gasoline and fuel oil, average retail prices by urban centre 

Food and other selected items, average retail prices 

Consumer Price Index, food, by province 

Consumer Price Index, shelter, by province 

Consumer Price Index, household operations, furnishings and equipment, by province 
Consumer Price Index, clothing and footwear, by province 

Consumer Price Index, transportation, by province 

Consumer Price Index, health and personal care, by province 

Consumer Price Index, recreation, education and reading, by province 

Consumer Price Index, alcoholic beverages and tobacco products, by province 
Inter-city indexes of consumer price levels 


Consumer Price Index, by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tahbie 4 
The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance” October 2009 from 
adi October September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690973) 100.0 114.6 114.7 114.5 -0.1 0.1 
Food (v41690974) 17.0 120.1 120.4 117.4 -0.2 2.3 
Shelter (v41691050) 26.6 PAN 22 120.9 123.2 0.2 -1.6 
Household operations, furnishings and equipment (v41691067) 11.1 107.9 107.9 105.2 0.0 2.6 
Clothing and footwear (v41691108) 5.4 95.0 94.9 94.4 0.1 0.6 
Transportation (v41691128) 19.9 113.4 113.6 117.0 -0.2 -3.1 
Health and personal care (v41691153) 47 112.9 TA Sat 109.2 -0.7 3.4 
Recreation, education and reading (v41691170) 1252 104.5 104.9 103.0 -0.4 1.5 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.4 ASA:3 128.0 0.1 PAT 
All-items (1992=100) (v41713403) 136.4 136.5 136.3 -0.1 0.1 
Special aggregates 
Goods (v41691222) 48.8 107.0 107.4 108.9 -0.4 -1.7 
Durable goods (v41691223) 13:3 85.7 85.6 87.2 0.1 -1.7 
Semi-durable goods (v41691224) UE 96.4 96.1 94.9 0.3 1.6 
Non-durable goods (v41691225) 28.2 UPUNS 122.6 124.8 -0.8 -2.6 
Services (v41691230) Lf 2 220 121.9 120.0 0.2 1.8 
All-items excluding food (v41691232) 83.0 11329 113.5 113.9 0.0 -0.4 
All-items excluding food and energy (v41691233) 73.6 112.0 111.8 110.6 0.2 1.3 
All-items excluding energy (v41691238) 90.6 113.4 113.4 111.8 0.0 1.4 
All-items excluding gasoline (v41693245) 95.1 113.6 113.6 112.7 0.0 0.8 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.6 110.9 110.1 -0.3 0.5 
Energy (v41691239) 9.4 128.8 dsie3 147.5 -1.9 -12.7 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 113.9 114.0 113.9 -0.1 0.0 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 114.2 114.1 ee 0.1 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance? October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41690914) 100.0 114.9 114.4 114.7 0.4 0.2 

Food (v41690915) 17.0 121.3 121.3 118.5 0.0 2.4 

Shelter (v41690916) 26.6 d2 122 120.9 1232 0.2 -1.6 

Household operations, furnishings and equipment (v41690917) eA 107.9 107.7 105.3 0.2 25 

Clothing and footwear (v41690918) 5.4 93.1 92:7 92.8 0.4 0.3 

Transportation (v41690919) 19.9 113.4 113.6 117.0 -0.2 -3.1 

Health and personal care (v41690920) 47 112.9 113.6 109.3 -0.6 3.3 

Recreation, education and reading (v41690921) en 103.7 103.4 102.3 0.3 1.4 

Alcoholic beverages and tobacco products (v41690922) 3.1 131.4 131.3 128.0 0.1 PATE 

Special aggregates 

All-items excluding food (v41690923) 83.0 113.5 1135 113.9 0.0 -0.4 

All-items excluding food and energy (v41690924) 73.6 111.8 111.6 110.4 0.2 1.3 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 112.8 1255 110.8 0.3 1.8 

Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 114.1 113.9 112.1 0.2 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and igaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector October 2009 from 
number > Qelabet ll Seataiheae oo. Ceaakey Sern cee ge Merge re eae 
ctober September October September October 
2009 2009 2008 2009 2008 

2002=100 

Newfoundland and Labrador (v41691244) 114.6 115.2 flay -0.5 -0.4 
Prince Edward Island (v41691379) ditiers 118.6 118.6 -0.8 -0.8 
Nova Scotia (v41691513) 115.9 116.7 116.4 -0.7 -0.4 
New Brunswick (v41691648) 114.0 114.2 113.4 -0.2 0.5 
Quebec (v41691783) 113.6 dio 113.0 -0.1 0.5 
Ontario (v41691919) 113.9 113.8 ieLa/ 0.1 0.2 
Manitoba (v41692055) 114.4 114.5 114.3 -0.1 0.1 
Saskatchewan (v41692191) (A? 117.5 116.9 -0.3 0.3 
Alberta (v41692327) 121.6 121.5 WANS 0.1 0.1 
British Columbia (v41692462) C234 tid 287, 112.8 -0.5 -0.6 
Whitehorse, Yukon (v41692598) 113.4 qise7, 114.9 -0.3 -1.3 
Yellowknife, Northwest Territories (v41692722) 116.3 116.4 116.3 -0.1 0.0 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) alta ler/ dito didi -1.3 0.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food! 


CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41690973) 114.6 114.7 114.5 -0.1 0.1 

Food (v41690974) 120.1 120.4 117.4 -0.2 2cs 

Food purchased from stores (v41690975) ie! 119.7 116.8 -0.3 Z1 

Meat (v41690976) 117.0 118.6 114.6 -1.3 2 

Fresh or frozen meat (excluding poultry) (v41690977) 113.6 115.4 111.7 -1.6 evi 

Fresh or frozen beef (v41690978) 11523 117.1 113.6 -1.5 io 

Fresh or frozen pork (v41690979) 106.4 107.6 104.0 -1.1 2.3 

Fresh or frozen poultry meat (v41690981) 129.9 131.3 W2ZieZ -1.1 al 

Fresh or frozen chicken (v41690982) 134.5 134.4 132 0.1 Zo 

Processed meat (v41690984) 111.9 itS.3 108.7 -1.2 2.9 

Ham and bacon (v41690985) 97.0 108.1 97.2 -10.3 -0.2 

Other processed meat (v41690986) 119.4 116.3 114.7 PAT, 41 

Fish, seafood and other marine products (v41690987) 109.7 109.4 101.7 0.3 7.9 

Fish (v41690988) 116.4 114.6 106.9 1.6 8.9 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 117.0 116.0 106.5 0.9 9.9 

Canned and other preserved fish (v41690990) tio.0 114.5 107.7 Sy ( 6.8 

Dairy products and eggs (v41690992) 128.3 128.9 126.2 -0.5 tat’ 

Dairy products (v41690993) 128.5 129.2 126.2 -0.5 1.8 

Fresh milk (v41690994) 1274 27a (25:5 0.0 13 

Butter (v41690995) 124.9 126.0 125.3 -0.9 -0.3 

Cheese (v41690996) 128.5 129.4 NAT ot | -0.7 3 

Ice cream and related products (v41690997) 128.4 129.3 A224 -0.7 (sy 

Eggs (v41690999) 124.4 124.8 125.3 -0.3 -0.7 

Bakery and cereal products (excluding infant food) (v41691000) 138.5 136.9 136.7 1074 1.3 

Bakery products (v41691001) 144.2 142.5 141.2 W2 2A 

Bread, unsweetened rolls and buns (v41691002) 161.0 157.6 159.4 22 1.0 

Biscuits (v41691003) 122.9 124.1 119.7 -1.0 Pai 

Other bakery products (v41691004) 134.3 132.7 129.4 ee 3.8 

Cereal products (excluding infant food) (v41691005) 128.2 126.8 128.7 (lA -0.4 

Rice (including rice-based mixes) (v41691006) 136.8 139.1 136.4 -1.7 0.3 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 116.8 113.8 113.5 2.6 2.9 

Pasta products (v41691008) 147.8 145.5 153.8 1.6 -3.9 

Flour and flour based mixes (v41691009) 132.5 138.3 142.3 -4.2 -6.9 

Fruit, fruit preparations and nuts (v41691010) 110.0 109.4 110.2 0.5 -0.2 

Fresh fruit (v41691011) 103.0 101.6 106.1 1.4 -2.9 

Apples (v41691012) 103.7 108.7 126.6 -4.6 -18.1 

Oranges (v41691013) 106.9 103.4 116.2 3.4 -8.0 

Bananas and plantains (v41691014) 138.2 135.4 122.4 2.1 12.9 

Other fresh fruit (v41691015) 94.8 92.2 93.7 2.8 ihe 

Preserved fruit and fruit preparations (v41691016) 120.4 121.0 116.6 -0.5 3.3 

Fruit juices (v41691017) 121.4 122.0 120.5 -0.5 0.7 

Other preserved fruit and fruit preparations (v41691018) 117.9 118.5 106.4 -0.5 10.8 

Nuts (v41691019) 118.2 118.4 114.4 -0.2 3.3 

Vegetables and vegetable preparations (v41691020) 95.7 97.7 95.4 -2.0 0.3 

Fresh vegetables (v41691021) 86.9 89.1 89.5 -2.5 -2.9 

Potatoes (v41691022) 87.9 105.6 96.8 -16.8 -9.2 

Tomatoes (v41691023) 82.2 82.8 78.9 -0.7 4.2 

Lettuce (v41691024) 85.3 73.3 91.2 16.4 -6.5 

Other fresh vegetables (v41691025) 91.3 92.3 93.3 -1.1 -2.1 

Preserved vegetables and vegetable preparations (v41691026) PEP 128.6 116.4 -1.1 9.3 

Frozen and dried vegetables (excluding canned) (v41691027) 122.0 124.8 116.9 -2.2 44 

Canned vegetables and other vegetable preparations (v41691028) 130.6 131.2 116.1 -0.5 12.8 

Other food products and non-alcoholic beverages (v41691029) 120.3 120.8 115.7 -0.4 4.0 

Sugar and confectionery (v41691030) 125.2 127.1 118.3 -1.5 5.8 

Fats and oils (v41691033) 140.5 139.9 136.1 0.4 3.2 

Coffee and tea (v41691036) 118.6 118.4 ilies, 0.2 3.0 

Condiments, spices and vinegars (v41691039) 115.6 116.3 110.3 -0.6 48 

Other food preparations (v41691040) 121.3 121.5 116.6 -0.2 4.0 

Non-alcoholic beverages (v41691045) 112.5 113.3 109.4 -0.7 2.8 

Food purchased from restaurants (v41691046) 122.0 121.8 118.8 0.2 2.7 

Food purchased from table-service restaurants (v41691047) 122.7 122.7 119.6 0.0 2.6 

Food purchased from fast food and take-out restaurants (v41691048) 120.3 119.8 116.8 0.4 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 
vector October 2009 from 
number 
October September October September October 
2009 2009 2008 2009 2008 
2002=100 
Shelter (v41691050) 121.2 120.9 123.2 0.2 -1.6 
Rented accommodation (v41691051) 110.0 109.8 108.4 0.2 1.5 
Rent (v41691052) 110.0 109.8 108.4 0.2 1.5 
Owned accommodation (v41691055) 126.0 125.2 126.2 0.6 -0.2 
Mortgage interest cost 1 (v41691056) ha Fears 116.4 119.4 -0.6 -3.1 
Replacement cost (v41691057) 135.5 134.8 139.9 0.5 -3.1 
Property taxes (including special charges) (v41691058) 129.4 124.1 124.1 43 4.3 
Homeowners’ home and mortgage insurance (v41691059) 161.0 164.9 156.5 -2.4 2.9 
Homeowners’ maintenance and repairs (v41691060) 117.9 117.8 110.0 0.1 2 
Water, fuel and electricity (v41691062) 122.1 123.7 136.1 -1.3 -10.3 
Electricity 2 (v41691063) 114.3 115.8 filiseZ -1.3 1.0 
Water (v41691064) 157.4 157.4 147.0 0.0 Te 
Natural gas (v41691065) 103.6 106.0 148.6 -2.3 -30.3 
Fuel oil and other fuels (v41691066) 159.3 160.8 225.5 -0.9 -29.4 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Tabie 4-3 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 
CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 
Household operations, furnishings and equipment (v41691067) 107.9 107.9 105.2 0.0 2.6 
Household operations (v41691068) 114.2 113.9 110.9 0.3 3.0 
Communications (v41691069) 106.1 106.1 105.0 0.0 1.0 
Telephone services (v41691070) 107.1 107.1 106.1 0.0 0.9 
Internet access services (v41693216) 94.8 94.8 93.9 0.0 1.0 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3.5 
Child care and domestic services (v41691072) 128.0 126.2 122.9 1.4 4.1 
Child care (v41691073) 127.0 124.3 121.8 22 43 
Domestic services (v41691074) 130.9 130.8 125.9 0.1 4.0 
Household chemical products (v41691075) 108.0 108.6 106.4 -0.6 15 
Paper, plastic and foil supplies (v41691078) 112.6 111.4 107.4 1.1 48 
Other household goods and services (v41691081) 121.3 121.0 115.5 0.2 5.0 
Pet food and supplies (v41691082) 117.2 116.6 105.6 0.5 11.0 
Seeds, plants and cut flowers (v41691083) 107.2 106.9 105.8 0.3 1.3 
Other horticultural goods (v41691084) 106.3 106.0 104.0 0.3 2.2 
Financial services (v41693229) 125.0 125.0 122.8 0.0 1.8 
Houschold furnishings and equipment (v41691087) 97.2 97.8 95.5 -0.6 1.8 
Furniture and household textiles (v41691088) 99.1 99.5 96.9 -0.4 2.3 
Furniture (v41691089) 96.8 97.1 94.7 -0.3 a2 
Household textiles (v41691093) 107.2 108.0 104.4 -0.7 27 
Household equipment (v41691097) 8C7 88.7 87.1 -1.1 0.7 
Household appliances (v41691098) 86.9 87.8 85.7 -1.0 1.4 
Non-electric kitchen utensils and tableware (v41691 103) 87.1 91.0 85.3 -4.3 2a 
Services related to household furnishings and equipment (v41691107) 146.3 146.3 142.7 0.0 rae 


se SS 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 
vector October 2009 from 
number 
October September October September October 
2009 2009 2008 2009 2008 
2002=100 

Clothing and footwear (v41691108) 95.0 94.9 94.4 0.1 0.6 
Clothing (v41691109) 89.2 89.8 89.6 -0.7 -0.4 
Women’s clothing (v41691110) 88.4 89.6 89.1 -1.3 -0.8 
Men's clothing (v41691111) 92.0 92.6 93.1 -0.6 -1.2 
Children’s clothing (including infants) (v41691112) 85.2 83.4 82.3 ee ro 
Footwear (v41691113) 96.9 94.9 94.9 aon 2.1 
Clothing accessories and jewellery (v41691118) 11354 111.6 109.9 4:3 2.9 
Clothing material, notions and services (v41691123) 119.6 119.6 116.6 0.0 2.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691 148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


October 
2009 


113.4 


112.3 
84.8 
84.6 
85.2 

105.6 

138.6 

139.5 

126.0 

143.7 

147.2 

107.3 

149.5 

142.3 


123.2 
129.3 
126.7 
134.7 
119.7 
117.9 
127.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


September 
2009 


113.6 


112.4 
84.1 
83.8 
84.5 

105.6 

139.5 

142.6 

125.3 

142.9 

146.3 

107.3 

149.5 

142.3 


124.4 
129.3 
126.7 
134.7 
121.6 
120.5 
1229 


October 
2008 


2002=100 


117.0 


116.4 
88.3 
88.1 
88.8 

102.5 

143.3 

160.5 

121.1 

134.6 

136.7 

107.7 

149.2 

134.1 


122.3 
126.1 
124.4 
129.5 
120.1 
118.1 
129.2 


Percentage change 
October 2009 from 


September 
2009 


October 
2008 
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Tabie 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Heaith 
and personal care 


CANSIM Indexes Percentage change 

vector October 2009 from 
number O ERP ae eee 
ctober September October September October 
2009 2009 2008 2009 2008 

2002=100 

Health and personal care (v41691153) 112.9 193% 109.2 -0.7 3.4 
Health care (v41691154) 117.5 s TELA 113.5 -0.2 3.5 
Health care goods (v41713463) 107.8 108.2 104.9 -0.4 2.8 
Medicinal and pharmaceutical products (v41691156) 106.7 107.2 102.5 -0.5 4.1 
Prescribed medicines (v41691157) 105.1 105.3 101.1 -0.2 40 
Non-prescribed medicines (v41691158) 109.5 110.5 104.9 -0.9 44 
Optical goods (v41713381) 109.7 110.0 110.3 -0.3 -0.5 
Health care services (v41713464) 131.0 131.0 125.5 0.0 44 
Optical services (v41693244) 104.9 104.9 101.9 0.0 2.9 
Dental care (v41691161) 127.6 127.6 124.5 0.0 2.5 
Personal care (v41691163) 108.4 109.9 105.1 -1.4 SA 
Personal care supplies and equipment (v41691 164) 101.4 103.8 98.3 -2.3 32 
Personal care services (v41691169) 118.4 118.4 114.7 0.0 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 

vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 

2002=100 

Recreation, education and reading (v41691170) 104.5 104.9 103.0 -0.4 1.5 
Recreation (v41691171) 97.2 97.8 97.0 -0.6 0.2 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 65.1 64.9 68.6 0.3 -5.1 
Purchase and operation of recreational vehicles (v41691179) 114.7 116.1 109.7 -0.3 46 
Home entertainment equipment, parts and services (v41691184) 76.7 77.3 80.4 -0.8 -4.6 
Travel services (v41691190) 95.5 98.0 96.5 -2.6 -1.0 
Traveller accommodation 1 (v41691191) 80.7 84.6 83.5 46 -3.4 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 130.9 130.3 125.0 0.5 47 
Spectator entertainment (excluding cablevision) (v41691 194) 124.6 122.5 120.9 1.7 3.1 
Cablevision and satellite services (including pay television) (v41691195) 139.0 139.0 130.3 0.0 6.7 
Use of recreational facilities and services (v41691196) 125.4 125.0 121:7 0.3 3.0 
Education and reading (v41691197) 127.5 127.1 121.6 0.3 4.9 
Education (v41691 198) 131.1 130.9 125.6 0.2 44 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 114.8 113.8 107.5 0.9 6.8 
Nowspapers (v41691203) 128.7 127.6 121.0 0.9 6.4 
Magazines and periodicals (v41691204) 123.4 120.2 119.2 ae 4 AS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 


beverages and tobacco products 


CANSIM Indexes Percentage change 

vector October 2009 from 
NUMDE! oc erence Rr eo, ann ne aaa Te 
October September October September October 
2009 2009 2008 2009 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.4 131.3 128.0 0.1 PAT 
Alcoholic beverages (v41691207) 114.7 114.5 111.8 0.2 2.6 
Alcoholic beverages served in licensed establishments (v41691208) 12007 120.7 116.1 0.0 4.0 
Beer served in licensed establishments (v41691209) 122.6 122.6 116.4 0.0 Seo 
Liquor served in licensed establishments (v41691211) 12222 122.2 117.6 0.0 3.9 
Alcoholic beverages purchased from stores (v41691212) ibe Te 111.4 109.6 0.3 1.9 
Beer purchased from stores (v41691213) 115.9 11532 TAZ 0.6 se 
Wine purchased from stores (v41691214) 104.6 104.5 104.6 0.1 0.0 
Liquor purchased from stores (v41691215) 110.3 110.4 109.1 -0.1 (1 
Tobacco products and smokers’ supplies (v41691216) 146.5 146.5 142.6 0.0 2.7 
Cigarettes (v41691217) 146.4 146.5 142.6 -0.1 2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 5 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 (EMS ft25 fl DTD TED B22) 78:5. (86 66.5. 9795. 800 73:9 78.4 
1991 8205 62-08 82:35 82.355 62 fa Sa-4 83.2 83.3 83.1 83.0 833 829 82.8 
1992 83.3 83.3 836 83.7 838 840 842 842 842 843 847 847 84.0 
1993 85.0 85.3 852 85.2 854 854 856 85.7 857 859 86.3 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 863 85.7 
1995 86.69 82:07 8/25 SiS (87) Site 87.9) 8727 » 87.8.) ial 86.0) Orc 87.6 
1996 88.0 88.1 885 887 890 890 890 890 89.1 89.3 89.7 89.7 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90:9 91.0 91.1 91:07 91i3) 91.42 °°91:.4 ~9T:4 9172" 91.6 = 91:6 94:3 91.3 
1999 91:59 “91'6) (“92:07 “92°58 92%) 92:97" 93:1 93.3 936 937 936 93.7 92.9 
2000 93.5 94.1 948 945 949 955 958 957 96.4 96.3 966 96.7 95.4 
2001 96.3 96.8 97.1 978 986 987 984 984 986 981 97.2 97.4 97.8 
2002 97:69) 498.2) 98:95. (99:5) 99:7 99:97 00:5 100:9 100:9. 101.2 5107.5. 101.4 100.0 
2003 102:07F 102.8)" 103: 18 102.497 102-5.) 102:5584102:'65 102:9" “1034.5 °102:8 84631 ~ 1032 102.8 
2004 103.3 103.5 103.9 104.4 105.0 105.1 105.0 1048 105.0 105.2 105.6 105.4 104.7 
2005 105.3 105.7 106.3 1066 106.7 106.9 107.1 1075 1084 107.9 107.7 107.6 107.0 
2006 108.2 1080 1086 109.2 109.7 1095 1096 109.8 1092 1090 109.2 109.4 109.1 
2007 AOS AP AIG Zar 14M Tl C212 14 See AZ OL Sth AIO 111.6571 8.0) tO 111-5 
2008 TSE A12:2F AZ 6 rei 3 :5e8 114:6) F115:49F 115.8 16 11S 114 Se 4d) ios 114.1 
2009 113.077 413:6) 041145077 113.998 114 vee 1th Ae t147 TI47  114ee 1145 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5:5 5:5 5.3 5.0 4.4 44 4.1 4.1 42 47 S41 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 a5 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 URC 1.3 5 ie 1.1 13 1.6 427, Dit. 1.4 
1993 2.0 2.4 1.9 1.8 1.9 AL ETE 1.8 1.8 1.9 1.9 aor 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2s 25 2.9 PAT 2.6 PIP 22 2.3 ZA ety PLP 
1996 1.6 1.3 1.5 1.4 1.5 5 1.3 aco 1.9 1.8 1.9 2.2 1.5 
1997 Pepa 2.3 1.9 Uer4 1.5 Ais@, Wate 1.8 ‘Prd 1.5 0.9 0.8 ira 
1998 Aca 1.0 1.0 0.9 asi 1.0 1.0 0.9 0.7 Lea 2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 2.1 2.6 2.3 ZZ 26 1.8 
2000 22 BATE 3.0 2.2 2.4 2.8 2.9 2.6 Pitt 2.8 3.2 3:2 at 
2001 3.0 2.9 2.4 3.5 3.9 3.4 Zt. 2.8 2.6 1.9 0.6 0.7 2.5 
2002 1.3 1.4 1.9 ney 5 Ie | 1.2 2.1 PHS 2.3 SZ 4.4 3.8 22 
2003 45 47 4.2 2.9 2.8 2.6 2.1 20) 22 1.6 1.6 2 2.8 
2004 1.3 0.7 0.8 A 2.4 2.5 2.3 1.8 1.8 2.3 2.4 2A 1.8 
2005 1.9 24 2.3 2.4 1.6 ila 2.0 2.6 3.2 2.6 2.0 21 Ze 
2006 2.8 22 22 2.4 2.8 2.4 25 21 0.7 1.0 1.4 1.7 2.0 
2007 1 2.0 2.3 22. 2.2 2.2 PSP a le 2.5 2.4 25 2.4 Ze 
2008 22 1.8 1.4 lBrA 2.2 3.1 3.4 3.5 3.4 2.6 2.0 1.2 2.3 
2009 aa 1.4 a2 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 
Indexes (v41693242) 
1990 Toy) (9.08) 79510 8 7O Sue 9-O8 et Gn 79.908 CO.1 80:4) COS otlOnmoulG 79.8 
1991 Sian Stave) SAR VS1l 7a Ol Gee G2 ON O2.080N 82.59) 02.4.5 82,5 552.87 8215 82.1 
1992 S2iva@ | 83:08 | SS:2R Sose Somnus 4m 6G.58 63:60 83.7 9684.0) 584-45 64.3 83.6 
1993 846 849 849 849 849 849 853 854 856 857 862 861 85.3 
1994 86:29 86:6) 86m SG CO OmmicO.Gm | SO: cO.6  S/:2)5nor.2 | 187.0 O70 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 89.2 88.8 
1996 894 898 898 899 901 901 903 905 908 908 913 91.1 90.3 
1997 Odom (OnrSe .Olsve ON Om S2/Open92sin ° 9210 92:3, —92.4°5 602 5 92 Ano 2S. 92.0 
1998 O2'Ge 92:0) | 93:0 mOGi0% 93°28959328 93:35 95.4 93:40 603.7 93:75 0 93:5 93.2 
1999 93.5 93.8 941 942 945 946 947 949 952 951 950 94.8 94.5 
2000 946 95.0 953 953 955 958 958 960 962 963 964 96.4 95.7 
2001 96.3 966 97.1 974 97.7 979 982 983 984 984 981 98.0 97.7 
2002 98.1 988 992 996 998 1000 1002 1007 100.9 100.9 101.2 100.7 100.0 
2003 10d en 10s¢See O2Om Olin 102: 2eedO2 ie 1021aa02:2 10261027) 10305810218 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 1040 1038 104.1 1041 1047 1046 103.8 
2005 104.5 104.8 105.2 1052 1054 1054 1054 1056 1059 1059 1063 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 108.3 108.4 1086 108.4 107.5 
2007 108.6 109.1 1095 1096 1099 1099 110.0 110.14 1105 1103 1103 110.0 109.8 
2008 UIOR SE OMe OOM eZee oma Omm iii TiO it2-4 tI 2 1 3Onedidic.o WATE 
2009 AZ 2eM2 Cee iCaeeto ceme Sime Oummt 1a. litcro: 114 eetd4:2 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 SUS 3.4 3.4 a5 3.4 3.4 3:5 3.6 30 32 3.4 
1991 3.6 3.4 oh 3.0 2.9 3.0 2.6 Pad Zo 2.1 ae 2 2.9 
1992 1.6 1.6 1.8 2.0 2A Ney, 1.8 1.6 1.6 1.8 1.9 22 1.8 
1993 2.3 2S 2.0 1.9 ARZ. 1.8 PRP 22 23 2.0 2.1 2.1 2.0 
1994 1.9 2.0 2.0 2 1.9 2.0 1.6 1.6 1.9 1.8 125 Neze 1.9 
1995 2.0 2.0 2.1 Dat 2.4 P23} 2.4 2.5 2.4 2.4 2.4 1.8 Pa 
1996 bir 7, 1.6 1.6 yA (7 1.7 157 ile? tvs 1.9 PAG ed 
1997 2.1 1.9 2.1 Zee 2.1 22 2.0 2.0 1.8 1.9 Wee 123 1.9 
1998 1.4 1.5 1.4 eZ (ee (22 (pe 1.2 let te 1.4 3 ES 
1999 1.0 1.0 2 1.3 1.4 1.5 1.5 1.6 1.9 15 1.4 1.4 1.4 
2000 eZ des ee 1.2 UE, 1:3 12 12 leet ies {Ps ilef¢ 1.3 
2001 1.8 iLsfé 1.9 22 23 2.2 PAS 2.4 Paes 22 1.8 th 2a 
2002 1.9 25 PL 2:8 24 2.1 2.0 2.4 25 Pals, 3:2 2.8 2.4 
2003 3:3 3.0 2.8 al 24 2.1 1.9 15 1 1.8 1.8 254 2.2 
2004 1.5 i2 Ake) 1.8 des 7 1.9 1.6 1S 1.4 legs 1.8 1.6 
2005 ilevA ee 1.8 1.6 1.6 ee 123 of 7 ae, 1.5 chs 1.6 
2006 1.6 had tae 1.6 2.0 ae, 2.0 2.0 ZS 2.4 22 224 1.9 
2007 2.3 DiS 23 25 PLP 25 2.3 22 2.0 1.8 1.6 1-5 onl 
2008 1.4 1s) 1.3 5 1.5 1.5 1:5 Lievé (\.7/ 17 2.4 2.4 ere 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 125 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 


The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods! Services? All-items Energy? 
Operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) — (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1990 79.6 82.5 84.2 86.1 71.6 79.1 73.2 65.2 816 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 Ufa) 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 Tz 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.4 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 786 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 91.7 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 OIA 95.1 98.8 89.6 93.6 93.0 74.9 91.4 91.1 92.7 80.5 
1999 92.0 92:3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 S752 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99" 98.6 100.7 97.3 98.9 98.4 85.0 98.4 7A 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 400.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115.2 105.9 100.6 121.7 107.1 Aided 106.9 132.8 
2007 111.8 116.9 103.2 95:7 117.1 107.3 101.8 126:5 108.0 114.8 109.0 135.9 
2008 AMOe7, 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 
2008 
January 112.4 119.2 103.3 S22 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 AA Viaat 109.6 143.2 
April 413:5 AZIZ 104.4 94.3 120.1 108.3 101.6 126.7 109.2 Ali ere 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 WET 111.6 119.1 110.3 165.3 
July 116:5 1233 104.4 93.3 125:8 108.5 103.2 127.6 112.1 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 WATS 119.6 110.5 164.0 
September Tia 123.1 105.6 96.1 122.4 109.4 103.9 128.0 111.5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 11433 130.7 
December 119.8 123.4 105.5 91:3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 
January 1206 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 119.7 110.3 123.8 
February 121.2 123312 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March Pe) 122.6 106.8 S57 110.5 110.5 101.8 n2ou7 107.6 120.4 111.1 127.1 
April 121.6 121.4 107.3 95.1 110.5 111.1 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93:9 113.5 112.1 103.8 131.2 108.1 121.3 bees 129.4 
June 122.2 124.3 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 111.7 133.9 
July 122.3 120.8 107.1 91.3 114.3 25 104.3 131.5 107.7 121.6 1115 129.6 
August 121.5 (eA 107.0 92.1 114.8 1125 104.4 131.4 107.8 121.6 118:5 132.6 
September 120.4 120.9 107.9 94.9 113.6 ATS7 104.9 131.3 107.4 121.9 111.8 131.3 
October 120.1 1 PAN 107.9 95.0 113.4 112.9 104.5 131.4 107.0 1224 112.0 128.8 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-4 
Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonaily adjusted, 


Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
Et 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2:3 7 RP. 2.0 2.2 
Food (v41693272) T1527 ode. 2 2.3 25 
Shelter (v41693348) 122.0 4.4 3.4 3.6 3.2 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1.3 Mee 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 AZ -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) 1127.0 1.6 3.1 22 PRT 
Goods (v41693520) 109.4 1) 0.8 ee 2.3 
Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 
Non-durable goods (v41693523) 124.4 ae ae 29 4.4 
Services (v41693528) 118.7 3.4 33 Za Pap 
All-items excluding food (v41693530) 113.8 Pa. 2.0 2.0 Peep 
All-items excluding food and energy (v41693531) 110.3 eZ 2.0 1.5 1.3 
All-items excluding energy (v41693536) 111.3 1.6 all Meds a2) 
Energy (v41693537) 149.3 9.9 2.3 5.1 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual Annual average percentage change 
average 
2008 2008 2007 2006 2005 
2002=100 percent 
114.1 745) 2.2 2.0 2.2 
114.3 2.9 1:5 1.8 PAE 
A175 3.4 1.8 2.3 3.1 
115.9 3.0 1.9 2.0 2.8 
113.2 dey 1.9 td 2.4 
PAE 2a 1.6 nr 2.3 
113.3 2.3 1.8 1.8 2.2 
113.4 2.3 2.0 2.0 20, 
115.9 3.3 2.8 oon Pye 
121.6 3.1 5.0 3.9 oat 
112.3 PAA, 1.8 1.7 2.0 
113.4 3.6 2.5 1.4 Pape 
AtoZ 4.0 2.9 1.4 2.3 
110.4 23 3.2 ATs Lens 
114.0 3.0 ifs) ints 2.6 
116.9 3.3 2.0 23 2.9 
115:2 2.9 2.0 2.0 215 
113.2 1.8 ie ilts 2.4 
112.4 725 | 1.3 ee 2.3 
112.6 el 1.6 1.8 2.2 
113.1 Pas 1.9 ef, 22 
113.1 2.4 1.9 1.6 1.9 
110.4 2.1 be 1.4 1.6 
113.3 2.3 2.1 1.9 2. 
115.2 3:1 2.6 2.0 2.1 
ilies 3.9 3.4 2.2 2.3 
121.4 3.4 48 Sat oat 
121.8 32 5A 46 2.0 
112.8 2.4 2.0 1.9 1.9 
111.8 1.8 152 ies 2.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691244) 


(v41691368) 
(v41691369) 
(v41691374) 
(v41693247) 
(v41691375) 


(v41713404) 


(v41691245) 
(v41691246) 
(v41691247) 
(v41691257) 
(v41691262) 
(v41691266) 
(v41691269) 
(v41691276) 


(v41691277) 
(v41691278) 
(v41691280) 
(v41691281) 
(v41691283) 
(v41691284) 
(v41691285) 
(v41691286) 


(v41691288) 


(v41691289) 
(v41691290) 
(v41691292) 
(v41693217) 
(v41691297) 


(v41691304) 
(v41691306) 
(v41691307) 
(v41691309) 


(v41691312) 
(v41691313) 
(v41691315) 
(v41691318) 
(v41691321) 
(v41691323) 


(v41691328) 
(v41691329) 
(v41691335) 


(v41691338) 
(v41691339) 
(v41691347) 


(v41691351) 
(v41691352) 
(v41691358) 


Indexes Percentage change 
October 2009 from 
October September October September October 
2009 2009 2008 2009 2008 
2002=100 

114.6 115.2 115.1 -0.5 -0.4 
113.5 113.9 114.9 -0.4 -1.2 
110.1 110.0 108.6 0.1 1.4 
112.0 (alee 110.1 -0.3 An 
113.6 114.0 113.0 -0.4 0.5 
iso 1372 155.9 -2.7 -14.4 
134.4 135.1 135.0 -0.5 -0.4 
119.6 121.4 116.1 -1.5 3.0 
118.6 121.0 (SK 7/ -2.0 2.5 
113.0 118.4 114.2 -4.6 -1.1 
126.3 127.0 125.2 -0.6 0.9 
143.4 142.7 143.8 0.5 -0.3 
103.9 103.6 109.4 0.3 -5.0 
87.3 97.4 87.1 -10.4 0.2 
124.6 124.0 119.0 0.5 4.7 
127.5 127.8 131.1 -0.2 -2.7 
109.2 108.5 106.2 0.6 2.8 
128.5 128.6 125.9 -0.1 2a 
165.2 165.2 157.4 0.0 5.0 
110.7 AAES 125.6 -0.7 -11.9 
128.1 12723 112.9 0.6 a eds 
134.3 135.6 154.4 -1.0 -13.0 
123.6 123.6 132.2 0.0 -6.5 
151.3 157.4 216.6 -3.9 -30.1 
105.8 106.1 103.1 -0.3 2.6 
112.4 112.2 108.8 0.2 3.3 
101.7 101.7 105.5 0.0 -3.6 
112.8 112.8 109.0 0.0 35 
94.8 95.9 93.6 -1.1 1.3 
97.8 92.9 98.0 5.3 -0.2 
97.8 95.9 97.7 2.0 0.1 
94.2 87.7 97.6 7.4 -3.5 
95.8 84.9 95.6 12.8 0.2 
110.4 111.6 116.9 -1.1 -5.6 
109.2 110.3 116.4 -1.0 -6.2 
83.3 82.3 88.1 172 -5.4 
sour 140.3 158.5 -4.7 -15.6 
127.6 127.6 120.3 0.0 6.1 
120.4 122.2 119.7 -1.5 0.6 
112.4 112.3 106.5 0.1 5.5 
116.3 116.9 108.5 -0.5 Vee? 
109.1 108.3 105.0 07 3.9 
102.2 104.3 101.4 -2.0 0.8 
101.4 104.3 101.2 -2.8 0.2 
106.1 105.4 102.9 0.7 34 
132.9 132.9 131.0 0.0 15 
Aer 117.9 AR Gps: -0.2 1.9 
145.4 145.2 144.0 0.1 1.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-2 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward Isiand 


CANSIM Indexes Percentage change 
vector October 2009 from 
number 0 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691379) 117.7 118.6 118.6 0.8 -0.8 
Special aggregates 
All-items excluding food (v41691502) 116.6 117.2 118.2 -0.5 -1.4 
All-items excluding food and energy (v41691503) 111.8 ala hilers 109.6 0.1 2.0 
All-items excluding energy (v41691508) 114.0 114.3 lites. -0.3 2.0 
All-items excluding gasoline (v41693249) 116.5 quire” 116.4 -0.6 0.1 
Energy 1 (v41691509) 148.8 154.9 177.7 -3.9 -16.3 
All-items (1992=100) (v41713406) 138.5 139.6 139.6 -0.8 -0.8 
Food (v41691380) 122.7 125.1 120.6 -1.9 5 I ¢ 
Food purchased from stores (v41691381) 123.4 W222 AZIET -3.0 1.9 
Meat 2 (v41691382) 117.0 12465 115.4 -3.7 1.4 
Dairy products 2 (v41691392) 131-2 133.6 128.2 -1.8 2.3 
Bakery and cereal products (excluding infant food) 2 (v41691397) 141.4 143.5 140.1 -1.5 0.9 
Fresh fruit 2 (v41691401) 103.8 103.6 106.8 0.2 -2.8 
Fresh vegetables 2 (v41691404) 106.6 121.0 116.7 -11.9 -8.7 
Food purchased from restaurants (v41691411) 120.1 118.0 118.2 1.8 1.6 
Shelter (v41691412) 123.5 124.8 130.8 -1.0 -5.6 
Rented accommodation (v41691413) 110.1 109.8 106.9 0.3 3.0 
Owned accommodation (v41691415) 114.6 114.4 114.6 0.2 0.0 
Replacement cost (v41691416) 113.7 AVS37 112.5 0.0 1.1 
Homeowners’ home and mortgage insurance (v41691418) 117.5 118.4 1163 -0.8 1.0 
Homeowners’ maintenance and repairs (v41691419) 119.3 119.7 108.8 -0.3 9.7 
Water, fuel and electricity (v41691420) 155.0 161.2 189.7 -3.8 -18.3 
Electricity (v41691421) a Key | 6! 153.1 159.5 -1.2 -5.1 
Natural gas : ; , : : , 
Fuel oil and other fuels (v41691423) 156.9 168.6 222.9 -6.9 -29.6 
Household operations, furnishings and equipment (v41691424) 112.5 113.0 108.5 -0.4 S7 
Household operations (v41691425) 118.6 118.6 114.7 0.0 3.4 
Telephone services (v41691427) 101.9 101.9 105.1 0.0 -3.0 
Internet access services (v41693218) 106.3 106.3 102.7 0.0 2:5 
Household furnishings and equipment (v41691432) 100.2 101.5 96.0 -1.3 44 
Clothing and footwear (v41691439) 102.4 98.8 101.8 3.6 0.6 
Women’s clothing (v41691441) 99.6 96.1 99.6 3.6 0.0 
Men’s clothing (v41691442) 97.9 95.7 98.8 23 -0.9 
Footwear (v41691444) 105.1 97.1 102.6 8.2 2.4 
Transportation (v41691447) 114.0 115.5 119.4 -1.3 -4.5 
Private transportation (v41691448) 113.3 114.8 119.0 -1.3 -4.8 
Purchase and leasing of passenger vehicles (v41691450) 86.0 85.6 90.1 0.5 -4.6 
Gasoline (v41691453) 141.9 147.7 164.4 -3.9 -13.7 
Passenger vehicle insurance premiums 3 (v41691456) 132.1 132.1 123.6 0.0 6.9 
Public transportation (v41691458) 124.3 125.8 124.0 -1.2 0.2 
Health and personal care (v41691462) 114.3 114.9 107.1 -0.5 6.7 
Health care (v41691463) 115.8 116.5 107.8 -0.6 7.4 
Personal care (v41691469) 112.6 113.2 106.2 -0.5 6.0 
Recreation, education and reading (v41691472) 105.2 106.1 104.8 -0.8 0.4 
Recreation (v41691473) 99.2 100.1 99.4 -0.9 -0.2 
Education and reading (v41691481) 1292 122.0 118.9 -0.7 1.9 
Alcoholic beverages and tobacco products (v41691485) 149.4 149.3 141.5 0.1 5.6 
Alcoholic beverages (v41691486) 117-5 117.3 114.7 0.2 2.4 
Tobacco products and smokers’ supplies (v41691492) 164.9 164.9 153.4 0.0 7.5 


Meee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 

vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 

2002=100 
All-items (v41691513) 115.9 116.7 116.4 -0.7 -0.4 
Special aggregates 

All-items excluding food (v41691637) 114.2 114.8 115.3 -0.5 -1.0 
All-items excluding food and energy (v41691638) Lt tat het 109.7 0.0 1:3 
All-items excluding energy (v41691643) Ws:5 113.9 112.0 -0.4 113 
All-items excluding gasoline (v41693251) 114.9 S37 114.5 -0.7 0.3 
Energy 1 (v41691644) 134.7 140.2 155.0 -3.9 -13.1 
All-items (1992=100) (v41713408) 138.8 139.8 139.4 -0.7 -0.4 
Food (v41691514) 123.9 125.8 121.8 -1.5 AT 
Food purchased from stores (v41691515) 122.5 125.3 120.6 -2.2 1.6 

Meat 2 (v41691516) 111.9 116.6 114.6 -4.0 -2.4 

Dairy products 2 (v41691526) 126.0 125.9 125.3 0.1 0.6 

Bakery and cereal products (excluding infant food) 2 (v41691531) 142.6 142.5 139.5 0.1 Ze 

Fresh fruit 2 (v41691535) 105.1 105.6 105.7 -0.5 -0.6 

Fresh vegetables 2 (v41691538) 97.2 110.6 100.9 12.1 -3.7 
Food purchased from restaurants (v41691545) 128.0 127.6 12592 0.3 22 
Shelter (v41691546) 123:5 124.2 126.8 -0.6 -2.6 
Rented accommodation (v41691547) 106.8 106.6 105.5 0.2 4 
Owned accommodation (v41691549) 123.6 122.4 122.4 1.0 1.0 

Replacement cost (v41691550) 130.6 130.2 129.9 0.3 0.5 

Homeowners’ home and mortgage insurance (v41691552) 149.0 148.6 140.9 0.3 ou 

Homeowners’ maintenance and repairs (v41691553) 116.4 114.2 Vit2 1.9 47 
Water, fuel and electricity (v41691554) 135.7 142.2 154.9 -4.6 -12.4 

Electricity (v41691555) 123.7 1331 121.8 -7.1 1.6 

Natural gas ‘ : 3 , : 

Fuel oil and other fuels (v41691557) 148.6 151.4 206.7 -1.8 -28.1 
Household operations, furnishings and equipment (v41691558) 108.3 109.1 106.4 -0.7 1.8 
Household operations (v41691559) 115.4 115.0 Tt At 0.3 3.9 

Telephone services (v41691561) 102.4 102.4 104.4 0.0 -1.9 

Internet access services (v41693219) 102.4 102.4 99.3 0.0 s.4 
Household furnishings and equipment (v41691566) 94.0 97.3 97.0 -3.4 -3.1 
Clothing and footwear (v41691573) 94.2 95.5 98.6 -1.4 -4.5 

Women’s clothing (v41691575) 95.9 96.4 102.3 -0.5 -6.3 

Men’s clothing (v41691576) 88.0 89.6 95.3 -1.8 77 
Footwear (v41691578) 92.7 99.2 95.5 -6.6 -2.9 
Transportation (v41691581) 109.1 109.8 113.9 -0.6 -4.2 
Private transportation (v41691582) 108.1 108.8 113.5 -0.6 -4.8 

Purchase and leasing of passenger vehicles (v41691584) 84.5 84.1 89.2 0.5 -5.3 

Gasoline (v41691587) 134.0 138.1 154.6 -3.0 -13.3 

Passenger vehicle insurance premiums 3 (v41691590) Uae 112.3 105.6 0.4 6.7 
Public transportation (v41691592) 121.5 122.9 118.7 -1.1 2.4 
Health and personal care (v41691597) 112.0 112.0 108.8 0.0 2.9 
Health care (v41691598) 116.1 US 110.9 0.3 47 
Personal care (v41691604) 108.0 108.6 107.1 -0.6 0.8 
Recreation, education and reading (v41691607) 107.0 107.3 105.6 -0.3 1.3 
Recreation (v41691608) 102.3 102.8 100.8 -0.5 V5 
Education and reading (v41691616) 119.4 119.1 118.2 0.3 1.0 
Alcoholic beverages and tobacco products (v41691620) 154.2 154.2 139.8 0.0 10.3 
Alcoholic beverages (v41691621) 119.4 119.4 116.2 0.0 2.8 
Tobacco products and smokers’ supplies (v41691627) 178.1 178.1 153.6 0.0 16.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-4 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector October 2009 from 
number O ly CARPORT oma At CN pe 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691648) 114.0 114.2 113.4 -0.2 0.5 
Special aggregates 

All-items excluding food (v41691772) Ati2ed ed 112.0 0.0 0.1 
All-items excluding food and energy (v41691773) 109.1 108.5 106.4 0.6 25 
All-items excluding energy (v41691778) ll ace AMES 109.0 0.2 2.5 
All-items excluding gasoline (v41693253) 113:2 Tike “ala 0.1 1.8 
Energy 1 (v41691779) 131.8 135.0 149.1 -2.4 -11.6 
All-items (1992=100) (v41713410) 135.1 135.4 134.5 -0.2 0.4 
Food (v41691649) 122.9 124.3 120.2 -1.1 22 
Food purchased from stores (v41691650) 122.7 125.0 120.8 -1.8 1.6 
Meat 2 (v41691651) 112.8 115.8 111.9 -2.6 0.8 
Dairy products 2 (v41691661) 124.4 127.3 A252 -2.3 -0.6 
Bakery and cereal products (excluding infant food) 2 (v41691666) 141.9 142.3 140.1 -0.3 1.3 
Fresh fruit 2 (v41691670) 103.1 103.2 107.7 -0.1 -4.3 
Fresh vegetables 2 (v41691673) 100.8 225 104.3 -10.4 -3.4 
Food purchased from restaurants (v41691680) 123.7 122.8 119.0 0.7 3.9 
Shelter (v41691681) 121.4 120.8 122.0 0.5 -0.5 
Rented accommodation (v41691682) 107.6 107.5 106.4 0.1 1.1 
Owned accommodation (v41691684) 118.3 116.9 116.2 We 1.8 
Replacement cost (v41691685) 120.1 119.4 115.9 0.6 3.6 
Homeowners’ home and mortgage insurance (v41691687) 132.1 132.5 126.2 -0.3 4.7 
Homeowners’ maintenance and repairs (v41691688) 123.4 122.6 115.2 0.7 at 
Water, fuel and electricity (v41691689) 136.5 137.4 144.3 -0.7 -5.4 
Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 

Natural gas : : : : A 
Fuel oil and other fuels (v41691692) SAEZ 156.7 219.3 -3.5 -31.1 
Household operations, furnishings and equipment (v41691693) 107.7 107.4 103.4 0.3 4.2 
Household operations (v41691694) 117.0 116.6 112.6 0.3 3.9 
Telephone services (v41691696) 104.0 104.0 107.2 0.0 -3.0 
Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 91.0 90.8 87.1 0.2 4.5 
Clothing and footwear (v41691708) 100.5 97.4 94.9 Si2 5.9 
Women’s clothing (v41691710) 97.5 98.0 93.2 -0.5 46 
Men’s clothing (v41691711) 99.0 91.4 93.3 8.3 6.1 
Footwear (v41691713) 100.2 95.6 93.5 4.8 ee 
Transportation (v41691716) 106.9 108.0 113.4 -1.0 -5.7 
Private transportation (v41691717) 106.2 107.3 11344 -1.0 -6.1 
Purchase and leasing of passenger vehicles (v41691719) 81.5 80.9 85.8 0.7 -5.0 
Gasoline (v41691722) 127.4 133.1 154.1 -4.3 =H |r 
Passenger vehicle insurance premiums 3 (v41691725) 118.6 118.4 A lier 0.2 6.2 
Public transportation (v41691727) 122.0 123.1 122.1 -0.9 -0.1 
Health and personal care (v41691732) 110.7 110.8 103.6 -0.1 6.9 
Health care (v41691733) 115.9 116.3 107.2 -0.3 8.1 
Personal care (v41691739) 105.6 105.1 100.3 0.5 oy 
Recreation, education and reading (v41691742) 106.2 106.8 104.6 -0.6 a5 
Recreation (v41691743) 99.5 100.3 98.0 -0.8 1.5 
Education and reading (v41691751) 127.7 127.5 125.4 0.2 1.8 
Alcoholic beverages and tobacco products (v41691755) 133.3 133.3 130.4 0.0 2.2 
Alcoholic beverages (v41691756) 120.6 120.6 i av 0.0 2.5 
Tobacco products and smokers’ supplies (v41691762) 139.6 139.6 136.8 0.0 2.0 


Se 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 113.6 ier 113.0 -0.1 0.5 
Special aggregates 
All-items excluding food (v41691908) 111.8 111.8 111.8 0.0 0.0 
All-items excluding food and energy (v41691909) 109.8 109.6 108.4 0.2 1.3 
All-items excluding energy (v41691914) WA 2a 110.5 0.0 1.4 
All-items excluding gasoline (v41693255) 25 A225 Valle” 0.0 {hs 
Energy ! (v41691915) 129.4 130.9 141.9 -1.1 -8.8 
All-items (1992=100) (v41713412) 131.2 A343 130.6 -0.1 0.5 
Food (v41691784) 121.4 122.0 118.6 -0.5 2.4 
Food purchased from stores (v41691785) We 122.0 118.5 -0.7 23 
Meat 2 (v41691786) 118.9 120.3 115.9 =1i2 2.6 
Dairy products 2 (v41691796) 129.7 130.5 126.0 -0.6 2.9 
Bakery and cereal products (excluding infant food) 2 (v41691801) 142.5 141.1 138.6 1.0 2.8 
Fresh fruit 2 (v41691805) 106.4 106.3 110.3 0.1 -3.5 
Fresh vegetables 2 (v41691808) 89.4 88.9 90.2 0.6 -0.9 
Food purchased from restaurants (v41691815) A223 122.1 119.2 0.2 2.6 
Shelter (v41691816) 120.3 120.1 120.3 0.2 0.0 
Rented accommodation (v41691817) 109.1 109.0 107.8 0.1 2 
Owned accommodation (v41691819) 125.9 125.6 124.8 0.2 0.9 
Replacement cost (v41691820) 139.3 139.2 136.4 0.1 21 
Homeowners’ home and mortgage insurance (v41691822) 147.9 TSir2 146.8 -2.2 0.7 
Homeowners’ maintenance and repairs (v41691823) 120.6 119.1 113.3 1.3 6.4 
Water, fuel and electricity (v41691824) 119.8 119.7 126.1 0.1 -5.0 
Electricity (v41691825) 113.4 113.4 F123 0.0 1.0 
Natural gas (v41691827) 107.6 107.2 119.8 0.4 10.2 
Fuel oil and other fuels (v41691828) 160.7 159.9 231.8 0.5 30.7 
Household operations, furnishings and equipment (v41691829) 109.3 109.0 105.7 0.3 3.4 
Household operations (v41691830) 115.5 114.3 110.4 1.0 4.6 
Telephone services (v41691832) 108.4 108.4 106.1 0.0 22 
Internet access services (v41693221) 95.6 95.6 94.0 0.0 uve 
Household furnishings and equipment (v41691837) 99.3 100.4 98.1 -1.1 a2 
Clothing and footwear (v41691844) 91.5 92.2 91.6 -0.8 -0.1 
Women’s clothing (v41691846) 83.2 83.2 81.6 0.0 2.0 
Men’s clothing (v41691847) 87.9 92.8 93.6 -5.3 -6.1 
Footwear (v41691849) 98.4 96.7 99.8 1.8 -1.4 
Transportation (v41691852) 112.1 112.6 117.1 -0.4 -4.3 
Private transportation (v41691853) 110.9 111.4 116.4 -0.4 -4.7 
Purchase and leasing of passenger vehicles (v41691855) 86.0 85.7 89.9 0.4 -4.3 
Gasoline (v41691858) 138.5 141.6 1575 -2.2 12.1 
Passenger vehicle insurance premiums 3 (v41691861) 146.1 146.3 143.4 -0.1 1.9 
Public transportation (v41691863) 128.7 PASTE 2(cd -0.8 1.3 
Health and personal care (v41691868) 112.4 112.8 109.3 -0.4 2.8 
Health care (v41691869) 113.5 113.1 111.0 0.4 2.3 
Personal care (v41691875) Aly 112.6 107.5 -1.2 3.4 
Recreation, education and reading (v41691878) 98.0 97.5 96.9 0.5 1.1 
Recreation (v41691879) 92.7 92.1 92.5 0.7 0.2 
Education and reading (v41691887) 120.0 119.9 115.0 0.1 4.3 
Alcoholic beverages and tobacco products (v41691891) 127.5 127.1 123.0 0.3 Sor f 
Alcoholic beverages (v41691892) 112.0 111.5 108.3 0.4 3.4 
Tobacco products and smokers’ supplies (v41691898) 140.8 140.8 1S5:5 0.0 3.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-6 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector October 2009 from 
number re) 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 113.9 113.8 413:7 0.1 0.2 
Special aggregates 
All-items excluding food (v41692044) 112.8 112.6 113.0 0.2 -0.2 
All-items excluding food and energy (v41692045) 111.8 141.5 110.1 0.3 1:5 
All-items excluding energy (v41692050) 113.2 112.9 111.4 OS 1.6 
All-items excluding gasoline (v41693257) 112.9 112.8 ait 0.1 0.7 
Energy 1 (v41692051) 127.4 128.6 147.7 -0.9 -13.7 
All-items (1992=100) (v41713415) 136.8 136.7 136.6 0.1 0.1 
Food (v41691920) 120.0 120.2 117.4 -0.2 2.2 
Food purchased from stores (v41691921) 119.1 119.3 116.6 -0.2 2.1 
Meat 2 (v41691922) 118.6 120.9 115.3 -1.9 2.9 
Dairy products 2 (v41691932) 130.6 130.8 129.9 -0.2 0.5 
Bakery and cereal products (excluding infant food) 2 (v41691937) 138.3 136.2 137.7 1-5 0.4 
Fresh fruit 2 (v41691941) 99.7 98.7 102.2 1.0 -2.4 
Fresh vegetables 2 (v41691944) 80.3 83.0 82.1 -3.3 -2.2 
Food purchased from restaurants (v41691951) 1224 122.1 119.0 0.0 2.6 
Shelter (v41691952) 118.2 117.7 120.1 0.4 -1.6 
Rented accommodation (v41691953) 108.0 107.8 106.6 0.2 1.3 
Owned accommodation (v41691955) 123.4 122.1 122.2 ‘Ash 1.0 
Replacement cost (v41691956) 131.9 131.2 132.7 0.5 -0.6 
Homeowners’ home and mortgage insurance (v41691958) 167.6 168.6 151.9 -0.6 10.3 
Homeowners’ maintenance and repairs (v41691959) 116.4 117.0 109.1 -0.5 6.7 
Water, fuel and electricity (v41691960) T2026 124.0 141.7 -1.9 -14.4 
Electricity 3 (v41691961) 120.1 120.1 111.0 0.0 8.2 
Natural gas (v41691963) 86.3 92.4 148.8 -6.6 -42.0 
Fuel oil and other fuels (v41691964) 164.3 163.7 229.6 0.4 -28.4 
Household operations, furnishings and equipment (v41691965) 107.5 107.9 105.6 -0.4 1.8 
Household operations (v41691966) 114.6 114.7 eee -0.1 21 
Telephone services (v41691968) 111.6 111.6 110.5 0.0 1.0 
Internet access services (v41693222) 91.2 91.2 91.5 0.0 -0.3 
Household furnishings and equipment (v41691973) 95.5 96.4 94.4 -0.9 1.2 
Clothing and footwear (v41691980) 93.3 93.2 93.1 0.1 0.2 
Women’s clothing (v41691982) 87.0 88.8 90.1 -2.0 -3.4 
Men's clothing (v41691983) 91.6 91.9 90.7 -0.3 1.0 
Footwear (v41691985) 93.7 91.2 89.5 2h 47 
Transportation (v41691988) 115.0 114.4 116.5 0.5 -1.3 
Private transportation (v41691989) 114.2 Tpke 116.0 0.8 -1.6 
Purchase and leasing of passenger vehicles (v41691991) 84.6 83.8 87.8 1.0 -3.6 
Gasoline (v41691994) 139.8 139.8 156.2 0.0 -10.5 
Passenger vehicle insurance premiums 4 (v41691997) 158.1 156.2 142.1 AZ 11.3 
Public transportation (v41691999) 124°3 122.6 120.5 -1.1 0.7 
Health and personal care (v41692004) 112.2 113.3 109.3 -1.0 2.7 
Health care (v41692005) 117.8 117.8 115.4 0.0 Ny 
Personal care (v41692011) 107.5 109.7 104.1 -2.0 3.3 
Rec-eation, education and reading (v41692014) 104.5 104.6 102.7 -0.1 1.8 
Recreation (v41692015) 96.9 97.1 96.7 -0.2 0.2 
Education and reading (v41692023) 124.5 124.3 118.4 0.2 §.2 
Alcoholic beverages and tobacco products (v41692027) 134.0 133.9 132.9 0.1 0.8 
Alcoholic beverages (v41692028) 112.9 112.6 a a 0.3 1.6 
Tobacco products and smokers’ supplies (v41692034) 155.2 165.3 155.2 -0.1 0.0 


SS eee EEE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) 114.4 114.5 114.3 -0.1 0.1 
Special aggregates 
All-items excluding food (v41692180) 112.9 11352 113.5 -0.3 -0.5 
All-items excluding food and energy (v41692181) 110.9 111.0 109.5 -0.1 1.3 
All-items excluding energy (v41692186) 113.0 112.9 U4 0.1 1.6 
All-items excluding gasoline (v41693259) 113.2 113.1 111.8 0.1 1.3 
Energy 1 (v41692187) 131.4 133.5 150.6 -1.6 -12.7 
All-items (1992=100) (v41713419) 140.8 140.9 140.7 -0.1 0.1 
Food (v41692056) 121.9 121.1 118.3 0.7 3.0 
Food purchased from stores (v41692057) 121.1 120.1 116.8 0.8 3.7 
Meat 2 (v41692058) 116.8 115.6 113.9 1.0 20 
Dairy products 2 (v41692068) 125.1 127.0 120.0 -1.5 43 
Bakery and cereal products (excluding infant food) 2 (v41692073) 139.8 138.1 135.1 eZ 3.5 
Fresh fruit 2 (v41692077) 100.3 95.0 102.6 5.6 -2.2 
Fresh vegetables 2 (v41692080) 91.7 96.5 98.2 -5.0 -6.6 
Food purchased from restaurants (v41692087) 122.8 122.3 2002 0.4 1.3 
Shelter (v41692088) 121.9 122.3 122.3 -0.3 -0.3 
Rented accommodation (v41692089) 113.9 113.5 oie 0.4 2:5 
Owned accommodation (v41692091) 125.5 126.2 125.1 -0.6 0.3 
Replacement cost (v41692092) 149.4 149.4 147.1 0.0 1.6 
Homeowners’ home and mortgage insurance (v41692094) 140.7 147.9 150.5 -4.9 -6.5 
Homeowners’ maintenance and repairs (v41692095) 119.0 15 109.7 1.3 8.5 
Water, fuel and electricity (v41692096) 118.2 118.2 123.9 0.0 -4.6 
Electricity (v41692097) 115.0 115.0 111.8 0.0 2.9 
Natural gas (v41692099) 111.3 111.3 1327 0.0 -16.1 
Fuel oil and other fuels (v41692100) 166.1 168.9 295.0 -1.7 -29.5 
Household operations, furnishings and equipment (v41692101) 108.7 108.8 105.1 -0.1 3.4 
Household operations (v41692102) 112.8 112.8 109.3 0.0 3.2 
Telephone services (v41692104) 101.3 101.3 100.8 0.0 0.5 
Internet access services (v41693223) 105.8 105.8 100.6 0.0 Dz 
Household furnishings and equipment (v41692109) 101.2 ONT, 97.6 -0.5 3:7 
Clothing and footwear (v41692116) 95.3 94.2 95.2 1.2 0.1 
Women’s clothing (v41692118) 86.1 89.8 88.5 -4.4 -2.7 
Men's clothing (v41692119) 92.3 86.8 91.6 6.3 0.8 
Footwear (v41692121) 95.0 93.7 94.5 1.4 0.5 
Transportation (v41692124) ler 112.3 118.5 -0.5 -5.7 
Private transportation (v41692125) 110.6 tides 118.2 -0.6 -6.4 
Purchase and leasing of passenger vehicles (v41692127) 86.6 86.0 90.1 0.7 -3.9 
Gasoline (v41692130) 145.8 150.1 178.0 -2.9 -18.1 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (v41692135) 121.9 123.2 120.9 -1.1 0.8 
Health and personal care (v41692140) 112.0 112.0 107.2 0.0 4.5 
Health care (v41692141) 116.2 116.6 ADT. -0.3 4.0 
Personal care (v41692147) 107.8 107.5 102.8 0.3 4.9 
Recreation, education and reading (v41692150) 104.7 105.1 103.4 -0.4 1:3 
Recreation (v41692151) 100.8 101.4 100.8 -0.6 0.0 
Education and reading (v41692159) 118.3 118.1 112:5 0.2 §.2 
Alcoholic beverages and tobacco products (v41692163) 129.3 129.3 126.2 0.0 2.5 
Alcoholic beverages (v41692164) Wife hives 115.5 -0.1 1.5 
Tobacco products and smokers’ supplies (v41692170) 138.7 138.7 134.1 0.0 3.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector October 2009 from 
number O 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692191) 117.2 117.5 116.9 -0.3 0.3 
Special aggregates 
All-items excluding food (v41692316) 116.3 116.7 qdAGeG -0.3 -0.3 
All-items excluding food and energy (v41692317) 114.7 114.9 112.9 -0.2 1.6 
All-items excluding energy (v41692322) 116.0 116.0 113.9 0.0 1.8 
All-items excluding gasoline (v41693261) 116.4 116.4 114.8 0.0 1.4 
Energy 1 (v41692323) 128.3 q3de4 145.4 -2.1 -11.8 
All-items (1992=100) (v41713421) 145.0 145.3 144.6 -0.2 0.3 
Food (v41692192) 121.8 121.1 118.0 0.6 3.2 
Food purchased from stores (v41692193) 119.7 118.8 AA 0.8 2:2 
Meat 2 (v41692194) 115.9 dicey, 1913:3 1.9 2.3 
Dairy products 2 (v41692204) 126.8 128.6 122.0 -1.4 3.9 
Bakery and cereal products (excluding infant food) 2 (v41692209) 134.6 132.0 135.9 2.0 -1.0 
Fresh fruit 2 (v41692213) 108.5 102.6 117.5 5.8 77 
Fresh vegetables 2 (v41692216) 102.4 104.5 110.6 -2.0 -7.4 
Food purchased from restaurants (v41692223) 126.1 125.8 119.9 0.2 5:2 
Shelter (v41692224) 139.0 139.9 139.2 -0.6 -0.1 
Rented accommodation (v41692225) U2 121.0 115.4 0.6 59 
Owned accommodation (v41692227) 150.2 151.9 149.8 -1.1 0.3 
Replacement cost (v41692228) 203.4 202.9 210.3 0.2 -3.3 
Homeowners’ home and mortgage insurance (v41692230) 2187 225.8 224.4 -3.1 -2.5 
Homeowners’ maintenance and repairs (v41692231) WAY 128.0 112.4 -0.6 13.2 
Water, fuel and electricity (v41692232) WA tee 1273 -0.1 -3.9 
Electricity (v41692233) 126.9 126.9 14155 0.0 9.9 
Natural gas (v41692235) 109.6 109.6 137.9 0.0 -20.5 
Fuel oil and other fuels (v41692236) 151.0 lovee 225.9 -3.9 -33.2 
Household operations, furnishings and equipment (v41692237) 103.9 104.2 101.7 -0.3 2.2 
Household operations (v41692238) 109.2 109.0 107.0 0.2 21 
Telephone services (v41692240) 93.9 93.9 96.1 0.0 -2.3 
Internet access services (v41693224) 98.1 98.1 96.5 0.0 “IATA 
Household furnishings and equipment (v41692245) 94.3 95.4 92.3 -1.2 22 
Clothing and footwear (v41692252) 98.5 97.4 94.8 Ad 3.9 
Women’s clothing (v41692254) 93.7 95.1 90.7 -1.5 3 
Men's clothing (v41692255) 90.5 86.8 89.6 43 1.0 
Footwear (v41692257) 100.7 96.0 91.9 4.9 9.6 
Transportation (v41692260) 105.5 106.3 113.3 -0.8 -6.9 
Private transportation (v41692261) 104.3 105.1 112.6 -0.8 -7.4 
Purchase and leasing of passenger vehicles (v41692263) 83.0 82.0 88.7 1v2 -6.4 
Gasoline (v41692266) 135.0 141.1 163.9 4.3 -17.6 
Passenger vehicle insurance premiums 3 (v41692269) 114.2 114.2 112.4 0.0 1.6 
Public transportation (v41692271) 123.2 12524 123.3 -1.5 -0.1 
Health and personal care (v41692276) 113.7 114.8 106.2 -1.0 7.1 
Health care (v41692277) Annee 118.8 107.9 -1.3 8.6 
Personal care (v41692283) 109.5 110.0 104.3 -0.5 5.0 
Recieation, education and reading (v41692286) 105.5 105.3 104.0 0.2 1.4 
Recreation (v41692287) 100.1 100.1 99.5 0.0 0.6 
Education and reading (v41692295) 124.5 123.4 119.0 0.9 46 
Alcoholic beverages and tobacco products (v41692299) 133.4 132.7 129.4 0.5 3.1 
Alcoholic beverages (v41692300) 120:3 124.1 118.8 1.0 55 
Tobacco products and smokers’ supplies (v41692306) 137.1 137.1 135.8 0.0 1.0 


eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector October 2009 from 
mumber October September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 121.6 q2a05 121.5 0.1 0.1 
Special aggregates 

All-items excluding food (v41692451) 122.1 122.0 122.5 0.1 -0.3 
All-items excluding food and energy (v41692452) 120.7 120.3 118.6 0.3 1.8 
All-items excluding energy (v41692457) 120.5 120.1 118.3 0.3 1.9 
All-items excluding gasoline (v41693263) 121.0 120.6 119.7 0.3 1.1 
Energy 1 (v41692458) 133.1 136.2 161.3 -2.3 -17.5 
All-items (1992=100) (v41713424) 151.0 150.9 150.9 0.1 0.1 
Food (v41692328) 119.5 119.2 116.7 0.3 2.4 
Food purchased from stores (v41692329) 118.5 118.1 116.1 0.3 2A 
Meat 2 (v41692330) 113.0 114.1 111.6 -1.0 1.3 
Dairy products 2 (v41692340) 129.3 129.4 125.8 -0.1 2.8 
Bakery and cereal products (excluding infant food) 2 (v41692345) aval 135:3 136.1 1.8 12 
Fresh fruit 2 (v41692349) 103.7 100.4 106.1 3.3 -2.3 
Fresh vegetables 2 (v41692352) 89.6 89.5 96.2 0.1 -6.9 
Food purchased from restaurants (v41692359) UPA tes) 121.2 118.0 0.2 3.0 
Shelter (v41692360) 145.4 145.2 149.7 0.1 -2.9 
Rented accommodation (v41692361) 123.0 123.0 AZACO 0.0 12 
Owned accommodation (v41692363) 155.9 155.4 157.6 0.3 -1.1 
Replacement cost (v41692364) 170.1 169.4 186.2 0.4 -8.6 
Homeowners’ home and mortgage insurance (v41692366) 205.9 216.7 205.7 -5.0 0.1 
Homeowners’ maintenance and repairs (v41692367) 118.4 119.4 107.5 -0.8 10.1 
Water, fuel and electricity (v41692368) 131.5 132.1 151.6 -0.5 -13.3 
Electricity (v41692369) 95.2 106.6 126.5 10.7 -24.7 
Natural gas (v41692371) 164.5 142.0 176.1 15.8 -6.6 

Fuel oil and other fuels : : ‘ 4 
Household operations, furnishings and equipment (v41692372) 109.5 108.4 105.6 1.0 3.7 
Household operations (v41692373) 115.0 114.1 Aidit, 0.8 3.0 
Telephone services (v41692375) 103.0 103.0 101.1 0.0 1:9 
Internet access services (v41693225) 95.2 95.2 94.9 0.0 0.3 
Household furnishings and equipment (v41692380) 100.7 99.2 96.6 1.5 4.9 
Clothing and footwear (v41692387) 100.3 98.4 97.5 1.9 2.9 
Women’s clothing (v41692389) 94.1 93.2 93.4 1.0 0.7 
Men's clothing (v41692390) 95.1 91.7 93.7 3.7 1.5 
Footwear (v41692392) 101.1 98.1 98.4 3.1 2 
Transportation (v41692395) 115.3 115.8 119.5 -0.4 -3.5 
Private transportation (v41692396) 114.2 114.6 118.9 -0.3 -4.0 
Purchase and leasing of passenger vehicles (v41692398) 80.9 79.8 84.0 1.4 -3.7 
Gasoline (v41692401) 139.2 144.6 169.8 -3.7 -18.0 
Passenger vehicle insurance premiums 3 (v41692404) 168.8 168.4 A511 0.2 AZ 
Public transportation (v41692406) 124.8 126.2 124.3 -1.1 0.4 
Health and personal care (v41692411) 120.1 120.1 112.0 0.0 Lie 4 
Health care (v41692412) 128.9 129.5 116.1 -0.5 11.0 
Personal care (v41692418) 111.6 Uiilet 108.1 0.5 3.2 
Recreation, education and reading (v41692421) 106.5 107.4 104.7 -0.8 Ee 
Recreation (v41692422) 100.7 102.4 100.5 -1.7 0.2 
Education and reading (v41692430) 127.6 125.6 119.8 1.6 6.5 
Alcoholic beverages and tobacco products (v41692434) 133.4 ASSi7 128.8 -0.2 3.6 
Alcoholic beverages (v41692435) 121.3 121.9 116.5 -0.5 4.1 
Tobacco products and smokers’ supplies (v41692441) 142.7 142.7 138.6 0.0 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-70 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector October 2009 from 
number 0 eet en Prone eT ee 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692462) 112.1 112.7 112.8 -0.5 -0.6 
Special aggregates 
All-items excluding food (v41692587) 111.1 111.8 112.4 -0.6 -1.2 
All-items excluding food and energy (v41692588) 109.5 109.7 109.5 -0.2 0.0 
All-items excluding energy (v41692593) 110.9 ddd 110.5 -0.2 0.4 
All-items excluding gasoline (v41693265) 111.0 1111.3 110.9 -0.3 0.1 
Energy | (v41692594) 127.7 133.8 144.0 -4.6 -11.3 
All-items (1992=100) (v41713427) 13234 132.9 133.0 -0.6 -0.7 
Food (v41692463) 117.0 41723 114.8 -0.3 A:9 
Food purchased from stores (v41692464) 116.0 116.4 114.0 -0.3 1.8 
Meat 2 (v41692465) 115.1 didi5s3 113.9 -0.2 at 
Dairy products 2 (v41692475) 122.9 123.9 120.5 -0.8 2.0 
Bakery and cereal products (excluding infant food) 2 (v41692480) 130.7 130.2 130.1 0.4 0.5 
Fresh fruit 2 (v41692484) 107.8 105.6 110.7 ou -2.6 
Fresh vegetables 2 (v41692487) 92.6 94.8 96.2 -2.3 -3.7 
Food purchased from restaurants (v41692494) 119.0 118.9 116.4 0.1 2.2 
Shelter (v41692495) 111.6 111.4 115.3 0.2 -3.2 
Rented accommodation (v41692496) 108.5 108.2 106.8 0.3 1.6 
Owned accommodation (v41692498) ide 1411.3 117.4 0.7 -4.5 
Replacement cost (v41692499) 111.3 109.7 128.4 ARS -13.3 
Homeowners’ home and mortgage insurance (v41692501) 138.0 146.1 149.2 -5.5 -7.5 
Homeowners’ maintenance and repairs (v41692502) 116.5 115.5 109.4 0.9 6.5 
Water, fuel and electricity (v41692503) 116.2 119.2 121.9 -2.5 -47 
Electricity (v41692504) 114.4 114.4 109.8 0.0 4.2 
Natural gas (v41692506) 107.2 q1553 126.8 -7.0 -15.5 
Fuel oil and other fuels (v41692507) 168.7 172.1 230.0 -2.0 -26.7 
Household operations, furnishings and equipment (v41692508) 105.9 106.0 103.6 -0.1 2:2 
Household operations (v41692509) 111.3 tii 4 108.3 0.2 2.8 
Telephone services (v41692511) 102.8 102.8 101.8 0.0 1.0 
Internet access services (v41693226) 95.2 95.2 94.0 0.0 173 
Household furnishings and equipment (v41692516) 96.2 96.9 95.2 -0.7 tnd 
Clothing and footwear (v41692523) 100.9 102.1 99.6 -1.2 Ac3 
Women’s clothing (v41692525) 94.9 98.5 93.3 -3.7 ere 
Men's clothing (v41692526) 96.6 97.7 98.3 -1.1 -1.7 
Footwear (v41692528) 100.5 100.3 101.2 0.2 -0.7 
Transportation (v41692531) 113.2 114.6 118.0 -1.2 -4.1 
Private transportation (v41692532) 112.0 113.4 117.4 -1.2 -4.6 
Purchase and leasing of passenger vehicles (v41692534) 85.6 84.5 88.9 les -3.7 
Gasoline (v41692537) 145.0 153.9 169.9 -5.8 -14.7 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 125.2 0.0 2.3 
Public transportation (v41692542) 123.2 124.1 122.6 -0.7 0.5 
Health and personal care (v41692547) 110.9 112.5 109.3 -1.4 1.5 
Health care (v41692548) 116.5 117.5 114.9 -0.9 1.4 
Personal care (v41692554) 104.3 106.5 102.8 -2.1 5 
Recr2ation, education and reading (v41692557) 111.5 113.5 109.9 -1.8 1.5 
Recreation (v41692558) 99.0 101.6 98.6 -2.6 0.4 
Education and reading (v41692566) 162.2 151.9 146.2 0.2 4.1 
Alcoholic beverages and tobacco products (v41692570) 124.3 124.2 121.0 0.1 2.7 
Alcoholic beverages (v41692571) 114.3 114.0 111.8 0.3 aie 
Tobacco products and smokers’ supplies (v41692577) 136.4 136.5 13d a7 -0.1 3.6 


a eee eee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-41 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted —- Whitehorse* 


CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692598) 113.4 113.7 114.9 -0.3 -1.3 
Special aggregates 
All-items excluding food (v41692711) 112.8 113.3 115.1 -0.4 -2.0 
All-items excluding food and energy (v41692712) 110.6 stile 109.3 -0.5 1.2 
All-items excluding energy (v41692717) AERA 112.0 110.3 -0.3 1.3 
All-items excluding gasoline (v41693267) 112.8 113.0 113.1 -0.2 -0.3 
Energy 1 (v41692718) 128.7 127.9 163.0 0.6 -21.0 
All-items (1992=100) (v41713430) 133.5 133.7 135.2 -0.1 -1.3 
Food (v41692599) 116.4 115.6 114.1 0.7 2.0 
Food purchased from stores (v41692600) 114.7 113.6 111.4 1.0 3.0 
Meat 2 (v41692601) 105.1 107.4 105.5 -2.1 -0.4 
Dairy products 2 (v41692611) 120.3 120.4 118.4 -0.1 1.6 
Bakery and cereal products (excluding infant food) 2 (v41692616) WE 125.2 122.8 2.0 4.0 
Fresh fruit 2 (v41692620) 111.0 103 9 107.3 6.8 3.4 
Fresh vegetables 2 (v41692623) 102.6 93.8 95.1 9.4 7.9 
Food purchased from restaurants (v41692630) 120.2 120.1 120.3 0.1 -0.1 
Shelter (v41692631) 127.6 127.7 131.9 -0.1 -3.3 
Rented accommodation : s , : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : ; : 5 
Water, fuel and electricity (v41692632) 131.0 130.1 159.8 0.7 -18.0 
Electricity (v41692633) 97.9 97.9 114.4 0.0 -14.4 
Natural gas : : 2 < ; “ 
Fuel oil and other fuels (v41692635) 170.7 168.5 237.4 1.3 -28.1 
Household operations, furnishings and equipment (v41692636) 103.2 102.7 101.5 0.5 1.7 
Household operations (v41692637) 110.2 109.8 106.1 0.4 3.9 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 91.2 90.5 94.1 0.8 -3.1 
Clothing and footwear (v41692651) 100.9 101.0 101.7 -0.1 -0.8 
Women’s clothing (v41692653) 94.0 96.2 95.7 -2.3 -1.8 
Men’s clothing (v41692654) 101.1 103.7 105.3 -2.5 -4.0 
Footwear (v41692656) 107.0 99.1 103.5 8.0 3.4 
Transportation (v41692659) 112.6 112.2 118.8 0.4 -5.2 
Private transportation (v41692660) 111.0 110.0 118.5 0.9 -6.3 
Purchase and leasing of passenger vehicles (v41692662) 87.0 85.7 89.6 1.5 -2.9 
Gasoline (v41692665) 126.8 126 4 161.8 0.3 -21.6 
Passenger vehicle insurance premiums 3 (v41692668) 165.3 165 3 159.5 0.0 3.6 
Public transportation (v41692670) 120.1 122.2 120.4 -1.7 -0.2 
Health and personal care (v41692675) 109.2 113.9 107.2 -4.1 1.9 
Health care (v41692676) 117.6 118.6 114.0 -0.8 3.2 
Personal care (v41692682) 100.1 108.1 99.6 -7.4 0.5 
Recreation, education and reading (v41692685) 95.6 97.9 95.1 -2.3 0.5 
Recreation (v41692686) 91.5 94.3 91.8 -3.0 -0.3 
Education and reading (v41692693) 117.0 115.8 111.4 1.0 5.0 
Alcoholic beverages and tobacco products (v41692695) 134.3 133.8 131.9 0.4 1.8 
Alcoholic beverages (v41692696) 108.5 108.4 107.8 0.1 0.6 
Tobacco products and smokers’ supplies (v41692702) 164.3 163.2 159.6 0.7 2.9 


LLL 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Tabie 9-412 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife’ 


CANSIM Indexes Percentage change 
vector October 2009 from 
number O 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692722) 116.3 116.4 116.3 -0.1 0.0 
Special aggregates 
All-items excluding food (v41692835) 115.9 WAZ dived -0.3 -1.0 
All-items excluding food and energy (v41692836) 112.6 112.9 110.9 -0.3 tad 
All-items excluding energy (v41692841) 113.6 AS tee -0.1 Ze 
All-items excluding gasoline (v41693269) 115.8 115.8 115.0 0.0 0.7 
Energy ! (v41692842) 149.8 149.2 173.6 04 -13.7 
All-items (1992=100) (v41713431) 135.4 135.4 135.3 0.0 0.1 
Food (v41692723) 118.2 117.0 112.3 1.0 oS 
Food purchased from stores (v41692724) 117-5 115.8 Wtae2. 1.5 557i 
Meat 2 (v41692725) 114.7 116.4 102.2 -1.5 fi2'2 
Dairy products 2 (v41692735) 115.0 117.0 le -1.7 3.1 
Bakery and cereal products (excluding infant food) 2 (v41692740) 123:3 119.6 120.0 3.1 2.8 
Fresh fruit 2 (v41692744) 122.6 107.4 130.3 14.2 -5.9 
Fresh vegetables 2 (v41692747) 123.8 118.8 L155 42 Th 
Food purchased from restaurants (v41692754) 119.8 119.8 TSH 0.0 4.4 
Shelter 3 (v41692755) 132.6 132.8 135.5 -0.2 -2.1 
Rented accommodation ‘ : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs ' , : ‘ ; ‘ 
Water, fuel and electricity (v41692756) 12s! 151.6 171.9 0.5 -11.4 
Electricity (v41692757) 152.2 153-7, 138.3 -1.0 10.1 
Natural gas k : ; ; ; : 
Fuel oil and other fuels (v41692759) 186.9 182.9 265.3 2.2 -29.6 
Household operations, furnishings and equipment (v41692760) 106.1 106.5 105.5 -0.4 0.6 
Household operations (v41692761) died inva titles) -0.5 0.5 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) 73.6 73.6 81.7 0.0 -9.9 
Household furnishings and equipment (v41692768) 92.8 93.0 92.3 -0.2 0.5 
Clothing and footwear (v41692775) 94.1 92.5 95.7 1.7 -1.7 
Women’s clothing (v41692777) 86.2 83.3 87.3 3.5 -1.3 
Men's clothing (v41692778) 97.7 96.5 95.1 ie2 Dot 
Footwear (v41692780) 79.9 81.1 94.2 -1.5 -15.2 
Transportation (v41692783) 106.0 106.0 110.4 0.0 -4.0 
Private transportation (v41692784) 102.9 102.4 108.3 0.5 -5.0 
Purchase and leasing of passenger vehicles (v41692786) 776 76.4 80.7 1.6 -3.8 
Gasoline (v41692789) 134.2 134.2 155.4 0.0 -13.6 
Passenger vehicle insurance premiums 4 (v41692792) 145.1 145.1 134.1 0.0 8.2 
Public transportation (v41692794) (VALE 123.1 121.4 -1.6 -0.2 
Health and personal care (v41692799) 111.0 111.8 109.6 -0.7 1 le} 
Health care (v41692800) 117.9 tla Waees 114.2 0.2 3.2 
Personal care (v41692806) 106.2 107.7 106.7 -1.4 0.5 
Recreation, education and reading (v41692809) 100.0 101.3 $9.8 -1.3 0.2 
Recreation (v41692810) 97.1 98.6 97.7 -1.5 -0.6 
Education and reading (v41692817) 117.3 Aiifet 110.9 0.2 5.8 
Alcoholic beverages and tobacco products (v41692819) 145.9 145.9 131.4 0.0 11.0 
Alcoholic beverages (v41692820) 136.1 136.0 126.7 0.1 7.4 
Tobacco products and smokers’ supplies (v41692826) 155.6 155.6 135.3 0.0 15.0 


SS 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Tabie 16 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 


historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 1048 1051 1057 105.4 1056 1059 1062 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 1076 107.9 108.0 109.6 1082 1083 107.9 107.6 
2006 108.4 108.4 108.7 1096 1106 110.4 110.5 1109 109.7 1089 109.1 109.3 109.5 
2007 1OVG. 110 OS meal lee teamed Oem Om mt ditel me tioned (lb 2eetbOn mentee TUtat 
2008 W149" 1124 T12O eS 11s:6) 114155 15:4 163 118:8 1162 115.17 114 .e eis 114.3 
2009 TAZ SN S'4 SSM Asie (O28 a tO 2eento.0) TS 2a AG 2 is ‘ 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 1053 1056 106.2 105.9 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 1091 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 AOS! 110) S eed Ome 2c eli Omenda 2: Sum eel 12:3 at 1 We ett Olan Dtalat mntitid. © 111.6 
2007 111.5) dO) ASS Pisyied14:2 i454 114!0) 113:8) 1140 t4 1 1t4eeSeeai 494 113.6 
2008 114.2 1146 1158 1167 1189 1195 120.0 119.3 1203 1186 116.9 114.7 AS 
2009 114A eS: 7 SSO Gemids Oo  11Seai 8-3) 11S Gre i727 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 1058 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 1091310910) S096 eeaiOm ti 2a Oi teSeeatd.4: “1106s HOM 95111 0:4 ado: 110.4 
2007 TOL kO SieO MZ Ome One orOn s 1tSOmMd29/ 1120s 1i2i6 14S: Saetinio 1225 
2008 {13 /Saes:O Sil seome Some iivcleedite-6 Ii Saeltic.7 “1 1CeeiG Amel SiON ainio:4 115.9 
2009 W134. 1453) 14S eilo Om ad O:Grn16:5..) 1166 911657 116270 811519 
New Brunswick (v41691648) 
2004 103.3 103.8 104.22 1041 1051 1053 105.2 105.2 105.1 1055 106.0 105.6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.5 108.0 109.2 1084 1082 1083 107.4 
2006 108.8 108.7 109.1 1100 1101 110.0 109.7 110.0 108.8 107.8 1084 109.1 109.2 
2007 109:2, 410916 10K 2 id Geist 14204 11420 ati Ae tiie S lidcS ties 
2008 V1 i et Se 2S 3:90.40 5: 1149143 11487 iS 4 eli Gali 2 113.2 
2009 VATA i220) Si 2S AZO Sima 5 1144461 1142140 
Quebec (v41691783) 
2004 103.2 103.6 103.9 103.8 1048 1048 1046 1045 1047 1053 1055 105.2 104.5 
2005 1053 1056 1064 1064 1065 106.8 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 1091 1093 109.1 109.2 109.2 1084 1084 1086 108.7 108.7 
2007 108'S09'6 Oa O Cre lemetO:7 1 OG ee dOl1) 11: Sae OS 1OrS adit 110.4 
2008 WTO 1A eee Ace SO tt Alt TATA S'S 1143088 11'S: 0 i124 atid 7, t237 
2009 AVES 2S ZO cefamnlilocnemit4.3 9 113;8i 13:9 “d1Gs/aeadite:6 
Ontario (v41691919) 
2004 103.4 103.6 104.0 1041 105.0 104.8 1049 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 105.8 1064 1065 1066 106.8 106.9 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 1095 1093 109.0 109.1 1085 1084 1086 108.8 108.8 
2007 1OSiGr 109i 1 OLSmmt tel eemedh Cum demande leds me 1 OcOm a titite On ditO;O sti 2asmd len 110.8 
2008 1110S RAs ia/aee cron sO G42) 115 Tatas: SAS 7 1 S:Se tts 113.3 
2009 A124 oe Oommen eum  4cO mares 11S57 welios a ilg:Omdtioee 
Manitoba (v41692055) 
2004 102.0 101.9 102.4 1027 1041 1044 1043 1043 104.1 104.5 1052 1055 103.8 
2005 105.0 105.2 1056 1063 1065 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 109.2 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 NODS 109:4 1104 Omeiileeatidi?. Ant 2. 44S 111 Ome Oeae 11029 110.9 
2008 110: Ail 1h2 ameter oom 114.45 115.008 115.0 1521453" 14365811310 113.4 
2009 V2 AAS eS Ommeisa(eenl 4 aeons do-Ol Id. 5 4S 4. 4. 
Saskatchewan (v41692191) 
2004 102.8 102.9 103.1 103.8 1049 105.0 105.2 104.7 1049 1055 1061 1058 104.6 
2005 1056 1058 1064 107.1 1065 1068 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 109.8 110.4 109.3 109.1 1088 108.9 109.1 
2007 109:5° 109.9 Vit Omeittee 12 6eidon MSS 11S. 11S4r 11310" tts 1129 Vi222 
2008 A1SO 113.6 114 Oe od eeiO:2eniO  nl1O:90 117.0 17d 116.9" 1167 sto 115.9 
2009 115-7 AGS: AGG mi tOpmeO mn tore locOm st it.o0 sIMtreome turk ec 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 104.66 1046 1049 105.2 106.1 107.1 1064 1062 106.3 106.0 1067 106.4 105.9 
2005 106.1 106.2 1069 1076 107.4 107.8 1087 108.7 110.0 109.7 109.6 109.0 108.1 
2006 1104 el O92 MAM OFS matte ot 2:21 8) 113: 13.9 14 1S 00 1S 7a 1 422 112.3 
2007 114 Geel :0 SANG ARS: at ti78 Me dS.8)) 1419 1eedd9:S) 1194118: 6519.18.99 117.9 
2008 UTSSea li SiO eT Sele Seen 22: 2524 Of 12S See 24 ed 22 Ommnli2 1 Om 2 Omnt 2 a2 121.6 
2009 120:225a 21.5) a1 20:Omai20 4124 408 122.0) 1241-522: On 1245216 4 - : 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 104.7 1049 1047 104.7 1048 1048 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 106.3 1064 106.6 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 108.7 1087 1088 109.0 1084 1083 108.7 1088 108.1 
2007 LOS: MOSH S109 5a at09°9) AO See ri0:37 9 1/10:5 eaiOr4 sd OS OOM A0 Jal 110.0 
2008 NODS 11053) elit OLB mtd On a1 2:8): Go 1114-2 400) id 4 etd dl 2 Se dd 4, 112.3 
2009 Aside ad til Ont 2k Oa al 2 ed | Ol Oe dD: 4 2d did 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 1022 103.3 103.6 1035 1031 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 105.3 1054 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 105.9 1059 1069 107.5 107.9 107.5 107.7 107.2 1063 1063 106.3 106.8 
2007 OO 107-3 OS'OROS: 09:55 a109.7, S11Osfemdd OS Ole 10:4 atid Onze 1016 109.5 
2008 AiOl4 eal Olt edit Olea Outi Sc Omi 416) lid O:o medi 40nd 1420 %meds 4000 4 Oma fio. 113.4 
2009 TSO eal S27, lid Stoel oc 4net 1408 mit 4:9) et 4 Ald 4 2a oem x = 2 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1 102.8 103.2 103.3 104.0 1043 1043 103.7 103.7 1038 104.7 105.0 103.8 
2005 104.6 1048 1049 1052 1061 1064 1064 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 107.6 108.4 107.7 
2007 108591) 109) OSS ei: 4e et AS edi etd etd lide dd dt 1) Oued 14-9 110.8 
2008 Ate dt2:S Sid Sime 4-9) 115: duG.O 116 :Gmmt 60) meldi7e2mme dh Orsi) Onin fo 115.2 
2009 45S) oat4 25 eel 4E Seed) 30d. ONmt 16.9 id G:omnt Oo ditOaae inlioys a > _ 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 1002 1008 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 1021 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 105.1 1048 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 106.5 106.7 107.7 108.0 108.0 1089 1089 109.1 1081 1082 108.7 107.9 
2008 108.2 108.4 108.2 109.0 109.8 110.5 111.6 4122 111.9 111.1 111.9 112.4 110.4 
2009 ‘halts alnlatsy SIZ) ink alee ey less} nls! IZ Oy abs TTS Fale % x . 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 41 
The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector October 2009 from 
number October September October September October 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 114.8 115.3 114.9 -0.4 -0.1 
Shelter (v41692847) 126.1 126.3 128.0 -0.2 -1.5 
Rented accommodation (v41692848) 109.9 108.9 106.1 0.9 3.6 
Owned accommodation (v41692849) 127.9 128.0 125.2 -0.1 D2 
Water, fuel and electricity (v41692850) 133.9 13515 153.6 -1.2 -12.8 
All-items (1992=100) (v41713405) 134.7 135:3 134.9 -0.4 -0.1 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 117.4 118.3 118.2 -0.8 -0.7 
Shelter (v41692853) 12483 A223 A275 -0.8 -4.9 
Rented accommodation (v41692854) 111.4 110.9 107.4 0.5 3.7 
Owned accommodation (v41692855) 115-4 114.9 115.7 0.2 -0.5 
Water, fuel and electricity (v41692856) 154.0 160.0 188.0 -3.8 -18.1 
All-items (1992=100) (v41713407) 137.6 138.6 138.5 -0.7 -0.6 
Halifax, Nova Scotia 
All-items (v41692858) 115.4 116.3 115.8 -0.8 -0.3 
Shelter (v41692859) 121.0 121.8 123.6 -0.7 -2.1 
Rented accommodation (v41692860) 107.9 107.7 106.6 0.2 eZ 
Owned accommodation (v41692861) 123.0 122.1 122.2 0.7 0.7 
Water, fuel and electricity (v41692862) 131.5 139.1 150.8 -5.5 -12.8 
All-items (1992=100) (v41713409) 137.4 138.4 137.9 -0.7 -0.4 
Saint John, New Brunswick 
All-items (v41692864) 114.4 114.3 113.5 0.1 0.8 
Shelter (v41692865) 123.8 122%3 122.9 fe2 0.7 
Rented accommodation (v41692866) 111.0 110.8 107.7 (0 3.1 
Owned accommodation (v41692867) 121.9 119.3 118.7 Pape 2s 
Water, fuel and electricity (v41692868) 141.4 141.4 148.0 0.0 -4.5 
All-items (1992=100) (v41713411) 135.2 135.1 134.1 0.1 0.8 
Québec, Quebec 
All-items (v41692870) 113°5 113.6 4207 -0.1 0.7 
Shelter (v41692871) 120.5 120.3 118.9 0.2 1.3 
Rented accommodation (v41692872) ibaleré eS: 109.4 0.1 Za 
Owned accommodation (v41692873) 125.4 124.9 123.1 0.4 1.9 
Water, fuel and electricity (v41692874) 118.5 118.4 121.6 0.1 -2.5 
All-items (1992=100) (v41713413) 131.9 132.0 130.9 -0.1 0.8 
Montréal, Quebec 
All-items (v41692876) 113.7 113.8 112.9 -0.1 0.7 
Shelter (v41692877) 119.6 119.5 119.7 0.1 -0.1 
Rented accommodation (v41692878) 109.9 109.7 108.7 0.2 a 
Owned accommodation (v41692879) 125.4 125.3 124.8 0.1 0.5 
Water, fuel and electricity (v41692880) 118.6 118.6 124.7 0.0 -4.9 
All-items (1992=100) (v41713414) 131.5 131.7 130.6 -0.2 0.7 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.1 113°9 113.6 0.2 0.4 
Shelter (v41692883) 120.7 120.1 121.9 0.5 -1.0 
Rented accommodation (v41692884) 107.9 107.5 106.0 0.4 1.8 
Owned accommodation (v41692885) 126.4 125.0 124.3 Al iene 
Water, fuel and electricity (v41692886) 127.0 129.0 146.3 -1.6 -13.2 
All-items (1992=100) (v41713416) 139.0 138.8 138.4 0.1 0.4 
Toronto, Ontario 
All-items (v41692888) 114.0 113:7 11337 0.3 0.3 
Shelter (v41692889) diife2 116.3 119.0 0.8 -1.5 
Rented accommodation (v41692890) 108.8 108.5 107.2 0.3 1.5 
Owned accommodation (v41692891) 121.9 120.0 120.5 1.6 ile74 
Water, fuel and electricity (v41692892) 116.7 119.1 140.7 -2.0 -17.1 
All-items (1992=100) (v41713417) 137.4 137.0 137.0 0.3 0.3 
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Tabie 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector October 2009 from 
number 0 
ctober September October September October 
2009 2009 2008 2009 2008 
2002=100 
Thunder Bay, Ontario 
All-items (v41692894) 110.2 110.4 110.9 -0.2 -0.6 
Shelter (v41692895) 103.0 103.5 109.1 -0.5 -5.6 
Rented accommodation (v41692896) 103.9 103.5 103.1 0.4 0.8 
Owned accommodation (v41692897) 104.0 102.8 103.6 ez 0.4 
Water, fuel and electricity (v41692898) 112.5 118.5 144.2 -5.1 -22.0 
All-items (1992=100) (v41713418) 13125 131.6 132:3; -0.1 -0.6 
Winnipeg, Manitoba 
All-items (v41692900) 114.2 114.3 114.2 -0.1 0.0 
Shelter (v41692901) 121.1 121.5 121.8 -0.3 -0.6 
Rented accommodation (v41692902) lio 114.8 2:2 0.3 2 
Owned accommodation (v41692903) 124.2 125.0 124.0 -0.6 0.2 
Water, fuel and electricity (v41692904) 116.5 116.5 124.2 0.0 -6.2 
All-items (1992=100) (v41713420) 140.8 141.0 140.7 -0.1 0.1 
Regina, Saskatchewan 
All-items (v41692906) 117.4 117.6 116.6 -0.2 0.7 
Shelter (v41692907) 138.4 138.8 136.2 -0.3 1.6 
Rented accommodation (v41692908) 119.8 119.0 113.8 0.7 5.3 
Owned accommodation (v41692909) 150.9 Honey, 146.8 -0.5 2.8 
Water, fuel and electricity (v41692910) 122.7 122.8 127.5 -0.1 -3.8 
All-items (1992=100) (v41713422) 146.3 146.5 145.2 -0.1 0.8 
Saskatoon, Saskatchewan 
All-items (v41692912) 118.3 118.5 118.0 -0.2 0.3 
Shelter (v41692913) 140.7 141.3 141.3 -0.4 -0.4 
Rented accommodation (v41692914) 128.0 127.0 120.5 0.8 6.2 
Owned accommodation (v41692915) 147.1 148.5 148.9 -0.9 -1.2 
Water, fuel and electricity (v41692916) 1325 1e2e5 137.0 0.0 -3.3 
All-items (1992=100) (v41713423) 145.6 145.9 145.2 -0.2 0.3 
Edmonton, Alberta 
All-items (v41692918) 121.8 121.7 121.3 0.1 0.4 
Shelter (v41692919) 146.3 146.2 149.0 0.1 -1.8 
Rented accommodation (v41692920) 128.4 128.4 12550 0.0 2.1 
Owned accommodation (v41692921) 148.7 148.2 150.4 0.3 -1.1 
Water, fuel and electricity (v41692922) 154.8 155.8 169.9 -0.6 -8.9 
All-items (1992=100) (v41713425) 148.5 148.3 147.8 0.1 0.5 
Calgary, Alberta 
All-items (v41692924) 121.9 121.6 121.8 0.2 0.1 
Shelter (v41692925) 144.1 143.6 148.6 03 -3.0 
Rented accommodation (v41692926) 11952 119.3 118.0 -0.1 1.0 
Owned accommodation (v41692927) 160.0 159.3 161.4 04 -0.9 
Water, fuel and electricity (v41692928) 111.8 111.6 134.3 0.2 -16.8 
All-items (1992=100) (v41713426) 153.3 153.0 ier 0.2 0.1 
Vancouver, British Columbia 
All-items (v41692930) 112.7 its:6 113.4 -0.7 -0.6 
Shelter (v41692931) 113.4 f3:0 116.5 0.4 -2.7 
Rented accommodation (v41692932) 108.8 108.6 107.1 02 1.6 
Owned accommodation (v41692933) 116.0 114.8 120.4 1.0 -3.7 
Water, fuel and electricity (v41692934) 110.0 114.1 117.3 -3.6 -6.2 
All-items (1992=100) (v41713428) 133.8 134.7 134.5 -0.7 -0.5 
Victoria, British Columbia 
All-items (v41692936) 111.7 112.2 112.3 -0.4 -0.5 
Shelter (v41692937) 110.5 110.0 113.9 0.5 -3.0 
Rented accommodation (v41692938) 109.5 108.9 107.4 0.6 2.0 
Owned accommodation (v41692939) 107.5 107.0 113.6 0.5 -5.4 
Water, fuel and electricity (v41692940) 130.3 130.7 131.6 -0.3 -1.0 
All-items (1992=100) (v41713429) 131.1 131.7 131.9 -0.5 -0.6 


SS ....___0°— ...........__________ 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 12 
The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 1038:1° 102:9° 103:8 108:6> 104.6) 104:9:=105:5 105 :2.105:3.-9105:7)105,:9)5105:6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 108.2 109.2 1101 109.9 110.0 110.4 109.3 1085 108.7 108.8 109.1 
2007 1O9%2" A09S 10cm O16: INO es ie a Ok 1108 A110 110.6 attI.S 110.7 
2008 ANOS” W121 IZ eatSs 26 11408 11458 1156. 15:3 115.8 311 4Oetita 2 eatS:3 114.0 
2009 U1Si0F 1136) Sissi 42) 15138 115:8 115235 0115.1) 115i3: 311478 y Bi . 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 104.9 105.2 105.7 105.5 105.5 106.0 106.2 1076 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 1083 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 TOOT 11022 OO Oma IEA tii Ome laeei ieee teal old dled TO eA Octemditd. 111.0 
2007 111.0 111.5 128s 1136 113:5 113:45 113.3" 11Ss4) a1 138140 4114.3 A1seZ 
2008 133:6° Wie Zed Sioee Or Wiotsetiec, 119.2. 5718:6. 11GlG) ei 1S 241616114. 116.9 
2009 TALON 1156 ito Ome Gr: eiilvedeet 18.2 e 1 tGezomins-O) Arc. Tite4 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 1082 1096 109.1 1085 1086 107.6 
2006 1086) 108.3) 103'9n 11020 11015 -410:3" 110'5 110.7 110:0°,109:7" 140.0 109:7 109.8 
2007 1093/7) “D1OGL AAO te 1125) 1240122 TIZ6 AZ Ses aito.4 112.0 
2008 112.9 113.4 113.9 114.8 116.2 1169 1169 116.9 1168 115.8 114.5 113.0 T1532 
2009 HIS) 113-0) IAS iia, Ss 16:0" 116.4) 116:2) 1163, si 15:4 if ES " 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 108.9 107.9 1084 109.0 109.2 
2007 109:2) 109:611OGretdts2 Ada 231) 41251 141.4 11220 91114 OP ti: 111.2 
2008 WA TC. Zea AAO 14°5) A109 114.4 11456 e1isSeett2i ss ineZ 11322 
2009 Wd 41 251e IZ oeidi2a tern 114:6 114.55 5914:2) 11453 5 1Ar4 Pe # Pe 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 1048 105.3 1055 105.1 104.5 
2005 105.3 105.6 106.4 106.3 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 109.1 109.2 109.2 108.4 108.2 1084 108.4 108.7 
2007 108.5 109.2 1101 1103 110.7 1104 1104 1098 110.2 1102 1105 110.8 110.1 
2008 IOS: ATT ides 0 S25 13:7) 11357, 1938.1 ANS.6) 1127 2a S 112.4 
2009 ie 112 OM 2 ae One tocOmmat4-2 W1Su 113.8. 113.6 o 1 '3-5 i be 4 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 104.4 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 1062 1062 106.4 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 108.8 108.9 108.9 1084 108.6 108.7 108.6 108.6 
2007 10S8/e 109 SO Saino Se 11S 10:5 e105 e140/0) 1104.11 04 ed Dizi. 110.3 
2008 ALORS) i133 Sittoma ees ae aso (oO. ts.3) 11e8) oT 12mm 2 4a Ss 112.6 
2009 Ae tis i2vehi2 Oe ilo Ge t14:3° 113:8 1408 A1S.6 Tis 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 104.6 1046 1050 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 1066 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 108.9 109.0 1083 108.2 1085 108.6 108.6 
2007 1085; 1096 VAT0%/ ide ATS Ss dit 141s 11109 110.9 1107 AO ethos 110.7 
2008 1104) TiO ins Za PSs 14.0" 11530) -114:8 115.0. 11S:6 eins. S227 tS: 
2009 WZ3P 113:0 Sis Geiisat 401142 “1138 113.8 14319 9114.4 re 2 %. 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 1043 104.3 105.1 1049 1049 104.7 104.9 104.9 105.2 105.1 104.7 
2005 105.0 105.6 1064 106.3 1065 1065 106.6 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 1081 1080 1083 108.5 108.4 
2007 108:2 109:3 110:3 170:8 111-2 110.7 110.7 110.6 110.8 110:7 141.0. 141.1 110.5 
2008 WOM. 11153) idtoeniae.2) Tiss tI3.8 M49 114 7 1149 11S eS. So 1s10 VASA 
2009 W225) 11S2 Missanides) Isso) 1714/0, 115:6) 5313.6. 113.7 21140 x i‘ 
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Tabie 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


He ee 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average* 

eee ee ee ee raniotes_ am 

2002=100 
Thunder Bay, Ontario (v41692894) 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 1044 104.2 103.7 
2005 103.9 104.4 1051 1052 105.2 105.3 105.3 105.9 106.6 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 1066 106.4 1066 106.6 106.9 
2007 106.2 107.3 1083 1084 1088 1083 1086 108.3 108.3 107.9 108.2 108.1 108.1 
2008 1OASH TOS AmNOS:7, 109% T1078 stint 2) 112.10 edd ite 110.0 11018. 10 110.4 
2009 10955 110:3 34018) 11024 141/420) Ait.2 410.3 4110.2 -110:4. 4140/2 - D = 
Winnipeg, Manitoba (v41692900) 
2004 102.0 101.9 102.3 102.7 104.0 104.3 104.2 1043 104.0 104.4 105.1 105.4 103.7 
2005 104.9 105.1 1055 106.1 106.4 106.6 1068 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 109.1 109.5 1095 1086 108.9 109.0 108.6 108.5 
2007 TODOS 1094 STOR 11 OS Aad AiGe eit edit ei1010) 41 lve Os, 110.8 
2008 WlOS/aee tildlileedidavedii2sO eri S4ui Aco 4 Owedit4 Quel SO 14. 2mmtin OtG amd oo alee} 
2009 i235 193.07 11295 115.5) 11421 4:00 114 85 144°S 14S 14422 Pe = = 
Regina, Saskatchewan (v41692906) 
2004 102:'8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105:4°% 105.7. 10633) 10629" 1/06:5. C67 107 107-4) 10728) 0723) 107-2 1071 106.8 
2006 107.7 107.8 108.1 1089 109.3 109.3 1095 110.1 109.1 109.0 1086 108.8 108.9 
2007 LOSES ME1OS = ANcOme ition 4 120mm 2:3 .anl bosom edie) etl ore ed eed wie hae 
2008 1231127 “13:6 914-4" 1:15:49 AI62> T1GS M1649 AG OMs11616 116.48 115:6 tia heyy 
2009 Ni O200 1 16:4 a 1626 arid Os20 tiliyatemnn 1ocoe ald OeOMmni1 Gol atl vem tized % J ma 
Saskatoon, Saskatchewan (v41692912) 
2004 102.6 102.7 1028 1036 1046 1046 1048 104.5 1046 105.3 1059 1056 104.3 
2005 105:49 105165 106:2."106:9) “106:3" M106:6 106:30) 107.2" 10707 107-3 107-25 107a4 106.7 
2006 107.9 107.8 108.1 109.2 1096 1095 109.8 110.4 109.3 109.1 108.7 108.7 109.0 
2007 HOSTS 1099 AnlOs7e tit On v1 12:4 tS: 5 114 Ale 4 AeA del 4 i a AZT 
2008 114-25 11509 1160" 116:9 A176 11393 11S wont oro aco metic omentOLo Taye 
2009 ALGO 17S 117-8 lie AAS Ast 1 90nd SOS Se rddiGio ~ < “A 
Edmonton, Alberta (v41692918) 
2004 105:0° 1105.0 1052 105:6 1065 9107.6 107,04106.8 107.0) 106:5" 107.2) 107.0 106.4 
2005 AOGe7e 2 106.75 10725 91080" 107,908 1092509 1105651 10.2: 110M 1094 108.6 
2006 ATOR ATO Ad OCR ties: 1d 21 a dit) 1 2 Oued 13,01 SeZemet ic Zee om alt 25 112.0 
2007 TSO MTA 2 Ot WO! Ate SG) 116.89 110-1 a1 Oe iioss i ocome dl toO slaw! 
2008 11S 5a 1837 wd Se 12102 121 238% 125:67 123.6 ele2ioe tel omic lea 12000 121.4 
2009 1Z0;2Ea 21 1209 ZOO ILO ieee I OM 222 tee ones Ps ms 4 


Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 1055 106.4 105.8 1056 1056 1054 106.1 105.8 105.3 


2005 105.3 105.5 1060 1069 1068 107.3 108.0 1080 109.1 1089 108.8 108.5 107.4 
2006 109.9 1089 1095 110.9 112.0 111.7 113.6 114.4 114.7 113.5 114.2 114.7 Tis 
2007 1520 1S: mine, 16 116) ATS: AIS st AOS. ASS) 1Sivemnid One thE 118.0 
2008 ASO 1195 120102 12102) 12256 23.9" 123109 12414 12S 121-8) 122.0 Ze 121.8 
2009 A20H/am 121. OZ 1eoe 1 20I8 12475) 12251) 2406" 12210 24 Oe 29 »! SS . 
Vancouver, British Columbia (v41692930) 

2004 102.2 102.7 103.0 103.7 1045 1046 104.5 104.5 1046 104.7 104.7 104.7 104.0 
2005 104.8 104.9 105.2 1057 106.0 106.1 106.5 106.5 106.8 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 108.4 108.5 108.7 108.4 108.4 108.9 109.1 108.0 
2007 109109109:3 "109.6, 11010) 1410.6. s190'5 1107 9110:6 11057, 9110/4) 1410.4 10:5 110.2 
2008 AO 107 Ate eA S23 On AA emit 4o) T14Ogatis:-4 112 Geel 9 112.8 
2009 AA PO met 285 core 12-6) 1S: Ou oeS) lil aeOemliG Om tlds omml ace x + z 
Victoria, British Columbia (v41692936) 

2004 102379 403-1 y103:3) 104s) 105.0" 1105:2 105:0° 105.0.) 105/27 10522) 1055" 105.3 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.66 1084 1092 109.0 109.2 109.3 1088 1086 108.9 109.0 108.5 
2007 109.1 109.3 109.7 1099 110.2 109.9 110.1 110.0 110.1 109.5 109.6 109.7 109.8 
2008 1094 109;884110:4 111-4. 412.39 193.0 Aisiseits2 1133 e123) 1119 e81 4 tke 111.8 
2009 41 hOme ddd etd Guliieoedt2.6 mlteo: iia mda 2 Ol) Toon aley és 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 13 


Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL and NS NB Que. Que Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 
PEI Ont./Que 
cents per litre 

Regular unleaded gasoline at full service filling stations 
October 2008 130.0 113.8 1187 115.0 117.0 116.4 107.1 107.1 121.3 118.5 
November 2008 103.7 91.2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 77.4 80.3 77.8 80.2 82.0 15.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 (Kets 80.2 86.1 80.9 
February 2009 943 874 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 92.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 1105 1046 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 946 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 945 96.7 101.1 95.8 
Regular unleaded gasoline at self service filling stations 
October 2008 125.0 112.0 115.1 112.9 117.2 111.0 102.2 105.9 118.8 116.9 
November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 73.7 Ar 75.0 79.7 79.1 69.5 74.2 86.8 739.3 
January 2009 86.0 74.7 778 74.0 83.3 844 742 78.9 84.2 82.9 
February 2009 924 84.4 86.5 82.2 90.2 88.7 76.8 816 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95.9 98.5 93.1 99.7 100.5 91.6 95.6 98.9 95.9 
Premium unleaded gasoline at full service filling stations 
October 2008 135.5 122.3 125.3 121.8 1243 123.6 122.9 119.8 132.5 129.3 
November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 847 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95 4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 942 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 eS. 113.4 116.1 109.3 115.0 115:7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 1166 111.0 114.3 107.7 1124 114.2 108.0 111.7 1187 110.4 
September 2009 117.1 110.3 111.6 106.6 1104 113.8 105.8 108.9 117.7 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 1126 106.6 
Premium unleaded gasoline at self service filling stations 
October 2008 131.0 118.9 q22.4 1196 124.8 119.3 1143 117.6 129.9 127.0 
November 2008 104.3 946 98.0 943 98.7 95.2 90.9 948 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 943 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113.5 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 1143 108.7 110.9 106.0 112.9 112.4 106.0 111.2 TET 109.9 
September 2009 1146 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 tats 107.2 
Household heating fuel 
October 2008 110.8 103.2 109.1 1173 107.4 111.2 111.6 113.7 127.7 121.9 
November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 rypes 86.8 83.1 81.2 85.0 85.2 88.5 91:3 
February 2009 756 71.5 718 77.4 79.3 77.3 80.8 80.2 843 846 
March 2009 67.6 65.5 68.0 726 73.3 74.4 75.4 75.4 80.4 157 
April 2003 71.0 68.6 746 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 71.1 73.0 73:5 717 15.7 80.3 80.1 75.6 
June 2009 68.7 66.5 AA 73.0 73.5 74 Ors 75.7 80.3 80.1 75.6 
July 2009 68.7 66.5 ar 73.0 73.5 WAZ, risw 80.3 80.0 75.6 
August 2003 68.7 66.5 101 73.0 735 re bg 75.7 80.3 80.0 756 
September 2009 80.5 78.1 Tt2 82.7 tia 5.1 778 82.9 84.9 88.1 
October 2009 76.3 427, 73.9 82.6 786 74.4 80.1 80.4 86.2 85.7 
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Table 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


Regina, Saskatoon Edmonton Calgary Vancouver. Victoria Whitehorse Yellowknife 
Sask. Sask Alta Alta BC B.C VE NWT 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


October 2008 118.7 116.2 111.2 110.8 123.5 125.0 134.9 143.1 
November 2008 92.4 92.1 86.2 86.5 99.5 2 5 Bf 1094 118.4 
December 2008 79.1 80.6 73.1 727 87.8 85.7 92.8 107.6 
January 2009 85.4 848 77.0 76.9 95.3 93:7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 97.2 946 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 1044 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 SEF 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 


Regular unleaded gasoline at self 
service filling stations 


October 2008 118.3 116.9 107.8 110.3 119.8 123.1 130.5 1345 
November 2008 91.3 319 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 73.1 81.3 71.0 73.0 843 844 91.0 99.0 
January 2009 86.7 86.5 76.0 16.7 91.9 91.7 85.2 97.6 
February 2009 83.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 847 100.0 98.5 98.5 104.5 
May 2009 OFS Syed 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 925 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 948 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 112.1 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 


Premium unleaded gasoline at full 
service filling stations 


October 2008 128.6 126.3 121.7 121.3 135.9 136.7 142.5 152.3 
November 2008 103.1 102.5 95.7 97.4 ue rd 111.7 1242 1424 
December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 3 113.2 
February 2009 101.4 100.2 92.9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 1184 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 1186 106.8 121.4 
June 2009 1175 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 qt27 A129 105.9 105.4 1247 120.4 115.3 1ZOg 
August 2009 114.7 1142 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 1122 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 412.2 129.7 


Premium unleaded gasoline at self 
service filling stations 


October 2008 130.0 127.6 120.1 121.4 132.7 135.7 137.2 146.2 
November 2008 103.1 102.5 94.9 97.4 109.4 112.0 113.5 130.5 
December 2008 90.9 91.7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 400.0 1018 117.4 117.7 106.7 is 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 1154 113.5 101.8 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 ; A 114.8 110.7 128.3 
Housebold heating fuel 

October 2008 121.8 117.8 118.4 132.9 136.3 126.2 
November 2008 113:5 110.8 107.6 123.4 1208 jee 
December 2008 88.5 90.5 85.3 105.5 103.8 101.0 
January 2009 88.7 87.3 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 79.7 90.9 97.5 89.6 
March 2009 70.3 723 70.1 80.7 88.2 82.3 
April 2009 775 78.8 81.8 91.1 90.3 84.0 
May 2009 747 75.7 81.5 92.5 89.4 83.0 
June 2009 747 75.7 81.5 92.5 894 83.0 
July 2009 747 75.7 82.9 93.9 894 83.0 
August 2009 747 75.7 82.9 93.9 8394 83.0 
September 2009 83.3 86.4 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 86.7 943 98.0 88.9 


ee EEE EE eee 
Note(s): See Table A for complete list of vector numbers. 
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Tabie 14 
Average retail prices, monthly, Canada 


CANSIM August September October 
vector 2009 2009 2009 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.54 12.56 12.42 
Sirloin steak, 1 kilogram (v735176) 16.28 16.55 16.53 
Prime rib roast, 1 kilogram (v735187) 22.50 21.82 19.61 
Blade roast, 1 kilogram (v735198) 10.41 10.34 10.28 
Stewing beef, 1 kilogram (v735209) 10.20 9.83 9.65 
Ground beef, regular, 1 kilogram (v735220) 7.01 6.85 6.97 
Pork chops, 1 kilogram (v735221) 9.60 9.60 9.48 
Chicken, 1 kilogram (V735223) 6.35 6.34 6.31 
Bacon, 500 grams (v735166) 471 4.70 4.62 
Wieners, 450 grams (v735167) 2.94 2.92 3.11 
Canned sockeye salmon, 213 grams (v735168) 3.29 3.23 330 
Homogenized milk, 1 litre (v735169) 2.18 2.18 2.19 
Partly skimmed milk, 1 litre (v735170) ali Pat 2.11 
Butter, 454 grams (v735171) 4.32 4.30 4.29 
Processed cheese food slices, 250 grams (v735172) 2.82 2.82 2.87 
Evaporated milk, 385 millilitres (v735173) 1.98 1.98 1.89 
Eggs, 1 dozen (v735174) 2.58 2.58 2.59 
Bread, 675 grams (v735175) 2.01 2.49 2.49 
Soda crackers, 450 grams (v735177) 2.53 2.54 2:53 
Macaroni, 500 grams (v735178) 1.44 1.45 1.43 
Flour, 2.5 kilograms (v735179) 4.69 4.72 4.49 
Corn flakes, 675 grams (v735180) 3.99 3.96 4.13 
Apples, 1 kilogram (v735181) 3.35 3.22 3.08 
Bananas, 1 kilogram (v735182) 1.66 1.60 1.63 
Grapefruits, 1 kilogram (v735183) 2.81 2.69 3.01 
Oranges, 1 kilogram (v735184) 2.96 2.76 2.82 
Apple juice, canned, 1.36 litres (v735185) 1.85 1.78 1.82 
Orange juice, tetra-brick, 1 litre (v735186) 3.69 3.62 3.64 
Carrots, 1 kilogram (v735189) 1.82 1.54 1.35 
Celery, 1 kilogram (v735190) 1.67 1.53 157; 
Mushrooms, 1 kilogram (v735191) 8.18 8.07 7.95 
Onions, 1 kilogram (v735192) 1.89 1.60 1.34 
Potatoes, 4.54 kilograms (v735193) SaKU, 5.28 4.52 
French fried potatoes, frozen, 1 kilogram (v735194) 2.23 2.20 2.14 
Baked beans, canned, 398 millilitres (v735195) 1.07 1.07 tat2 
Tomatoes, canned, 796 millilitres (v735196) 1.35 1.46 1.49 
Tomato juice, canned, 1.36 litres (v735197) 2.00 2.06 1.96 
Ketchup, 1 litre (v735199) 3.05 3.09 3.09 
Sugar, white, 2 kilograms (v735200) 2.59 PAT, 2.69 
Coffee, roasted, 300 grams (v735201) 4.61 4.50 4.52 
Coffee, instant, 200 grams (v735202) 5.61 5.48 5.56 
Tea (72 bags) (v735203) 4.14 4.13 4.02 
Cooking or salad oil, 1 litre (v735204) 4.15 4.13 4.14 
Soup, canned, 284 millilitres (v735205) 1.05 1.04 1.05 
Baby food, 128 millilitres (v735206) 0.81 0.81 0.81 
Peanut butter, 500 grams (v735207) 2.92 2.88 2.92 
Fruit flavoured crystals, 2.25 litres (v735208) 1.28 1.29 1:27 
Soft drinks, cola type, 2 litres (v735210) 1.54 1.54 1.54 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.59 1.55 1.50 
Paper towels (2 rolls) (v735213) 2.47 2.46 2.54 
Facial tissue (200 tissues) (v735214) 2.10 2.13 2.13 
Bathroom tissue (4 rolls) (v735215) 2.30 2.34 2.37 
Shampoo, 300 millilitres (v735216) 3.28 3.18 3.25 
Deodorant, 60 grams (v735217) 3.72 3.59 3.66 
Toothpaste, 100 millilitres (v735218) 1.66 1.83 alee 
Cigarettes (200) (v735219) 718 77.15 77.16 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 100.5 98.8 96.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight! Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish : 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products ; 105 99 99 100 102 
Fruit and vegetables ; 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants ; 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation : 82 69 86 76 82 
Owned accommodation : 82 The 86 73 86 
Water, fuel and electricity ‘ 111 136 115 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations : 104 104 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 97 100 
Purchase of automotive vehicles ; 99 105 101 98 102 
Gasoline s 112 102 105 101 102 
Other private transportation £8) 78 89 93 95 
Public transportation : 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care : 103 101 103 103 103 
Recreation, education and reading 12:2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading : 76 108 126 123 64 
Alcoholic beverages and tobacco products 3.1 112 108 110 102 95 
Alcoholic beverages 4 104 102 106 100 100 
Tobacco products and smokers’ supplies ; 125 118 116 104 87 
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Tabie 15 — continued 


Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish : 100 99 95 97 103 4110 
Dairy products and eggs : 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 111 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants ; 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation , 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 113 123 88 
Household operations and furnishings 11.1 104 105 99 99 99 103 
Household operations ; 106 108 99 100 102 105 
Household furnishings < 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation : 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline : 95 96 103 104 97 108 
Other private transportation : 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care : 102 97 92 91 100 95 
Personal care : 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation : 103 101 102 102 99 103 
Education and reading : 117 121 84 110 uals 110 

Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 111 108 
Alcoholic beverages : 97 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text fable 7 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 Wiait 
Shelter 20K; 26.6 PHT ( 
Household operations, furnishings and equipment 11.4 Aden 10.2 
Clothing and footwear 5.6 5.4 5:1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 4.4 
Recreation, education and reading 13.0 122 14-2 
Alcoholic beverages and tobacco products 3.1 Soil 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http:/www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. ; 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


if 


ee 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


+: 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Table 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


1. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


fy 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Tabie 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. | The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Tabie 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


yi 


2: 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


1. 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weigNts. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Appendix | 


Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuel of], by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg 
John’s, and N.S. John, Que. Que Ontario part, Ont. Bay, Man 
NLL. Summerside, N.B. Ont./Que. Ont 
PE} 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C B.C. MALE N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : (v735153) (v735154) (v735155) (v735156) 
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Tabie B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montréal, 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901 ) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951 ) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941 ) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009} (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v159401 24) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967 ) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v2158097 2) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Tabie B ~ continued 


Vector numbers of the inter-city indexes of retail price differentiais, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


> Are we better off this year than last? 


» Where does our money come from and where does it go? 


>» What are the consequences of inflation? 
> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


Go to 


www.canadianeconomy.gc.ca 


It's relevant, accurate, objective... and Canadian, eh! 


a | Government rey seas Canada 


of Canada 


The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables ‘and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
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May 2010 
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July 2010 
August 2010 
September 2010 
October 2010 
November 2010 
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* Consumer prices rose 1.0% in the 12 months to November, following a 0.1% increase in October. On a seasonally 
adjusted monthly basis, consumer prices increased 0.6% from October to November. 
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Briefing notes 


Highlights: 


* Consumer prices rose 1.0% in the 12 months to November 2009, following a 0.1% increase in October. On an unadjusted 
monthly basis, consumer prices rose 0.5% from October to November, after decreasing 0.1% from September to October. 


All-items Consumer Price Index (CPI): 


* The rise in the all-items CPI was due mostly to gasoline prices. Consumers paid 14.1% more at the pump in November 
than they did a year earlier, compared with a 13.1% drop in October. 


* Energy prices rose 1.3% between November 2008 and November 2009, following a drop of 12.7% in October. 
¢ All major components in the CPI recorded increases in November, except shelter (-1.7%). 


¢ Upward pressure on the 12-month change came primarily from higher prices for transportation (+1.9%), household 
operations, furnishings and equipment (+2.8%), and food (+1.7%). 


Main contributors to the 12-month change in the CPI: 
Main upward contributors: 

* Gasoline (+14.1%) 

* Passenger vehicle insurance premiums (+7.8%) 
* Property taxes (+4.3%) 

* Food purchased from restaurants (+2.7%) 

* Education (+4.4%) 

Main downward contributors: 

* Natural gas (-29.7%) 

* Purchase of passenger vehicles (-6.0%) 

* Mortgage interest cost (-4.0%) 


* Air transportation (-8.9%) 


Homeowner's replacement cost (-2.1%) 
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Main contributors to the monthly change in the CPI, not seasonally adjusted: 
Main upward contributors: 

* Purchase of passenger vehicles (+5.0%) 

* Gasoline (+3.2%) 

* Fresh vegetables (+16.3%) 

* Telephone services (+2.3%) 


* Fuel oil and other fuels (+9.9%) 


Main downward contributors: 
* Air transportation (-11.3%) 


* Traveller accommodation (-7.1%) 


* Homeowners’ home and mortgage insurance (-2.9%) 
* Mortgage interest cost (-0.5%) 


* Women’s clothing (-1.0%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 

Percentage Percentage Percentage Percentage 

change change change change 

November 2009 from October 2009 from November 2009 from October 2009 from 

November 2008 October 2008 October 2009 September 2009 

percent 

All-items 1.0 0.1 0.5 -0.1 
Core consumer price index (CPI) 

(Bank of Canada definition) 1.5 1.8 0.4 0.1 
All-items excluding energy 1.0 1.4 0.4 0.0 
All-items excluding food and energy 0.8 {hss 0.2 0.2 
Goods 0.5 -1.7 1.5 -0.4 
Services AS 1.8 -0.2 0.2 
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Analysis , 


Consumer prices rose 1.0% in the 12 months to November, following a 0.1% increase in October. 
Chart 7 
The 12-month change in the Consumer Price Index (CPI 
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The rise in the all-items Consumer Price Index (CPI) was due primarily to gasoline prices. Prices at the pump are 
now exerting upward pressure on the CPI after an extended period in which they were the main contributors to 
year-over-year declines in overall consumer prices. 


In November 2009, gasoline prices were 14.1% higher than they were in November 2008. This follows a 13.1% 
decline between October 2008 and October 2009. 
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Chart 2 
Evolution of the gasoline price index in 2008 and 2009 


Index (2002=100) 
205 


| 2008 
190 | — 2009 
175 | 
160 | 


145 


130 


115 


100 
J F M A M J J A S O N D 


Overall, energy prices rose 1.3% between November 2008 and November 2009, following a 12.7% decline the 
month before. 


12-month change: Seven of the eight major components in the CPI recorded increases 


Except for shelter, all major components of the CPI recorded price increases in November. Three components 
exerted the greatest upward pressure on the CPI: transportation; household operations, furnishings and equipment; 
and food. 


Chart 3 
Transportation now exerting upward pressure on the CPI 
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Transportation prices, which rose 1.9% in the 12 months to November, exerted the largest upward pressure on the 
CPI due primarily to higher gasoline prices. It was the first 12-month increase for this component since October 2008. 


In addition to higher prices at the pump, consumers paid 7.8% more for passenger vehicle insurance premiums. 
However, prices for passenger vehicles were 6.0% lower than the same period last year. 


The cost of household operations, furnishing and equipment rose 2.8% during the 12-month period to November. 
Upward pressure came from communications, child care and domestic services, furniture and household textiles, 
household appliances, and other household goods and services. 


Food prices gained 1.7%, following a 2.3% increase in October. November’s increase was the smallest since 
April 2008. 


Prices for dairy products and eggs rose 2.1% while prices for fish, seafood and other marine products rose 5.4%. 
Prices for food purchased from restaurants went up 2.7%. On the other hand, prices fell for fresh fruit (-5.7%) and 
fresh vegetables (-5.9%). 


Recreation, education and reading costs advanced 1.8% in the 12 months to November. Major contributors to the 
increase were tuition fees and reading material and other printed material. In contrast, prices for computer equipment 
and supplies and other electronic equipment items such as video, audio, and photographic equipment continued to 
fall. 


Broad-based price advances occurred in the health and personal care component (+3.2%). 


Shelter costs declined 1.7% between November 2008 and November 2009. This drop was mainly the result of price 
decreases in natural gas (-29.7%) and fuel oil and other fuels (-10.6%). Unlike gasoline, prices for natural gas and 
fuel oil and other fuels were still exerting downward pressure on the CPI in November. 


Downward movements from homeowners’ replacement cost (-2.1%) and mortgage interest cost were also recorded. 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 4.0% in November, following a 3.1% decrease in October. 


On the other hand, homeowners’ maintenance and repairs costs and property taxes both increased by 4.3% in 
November. 


Provinces: Consumer prices up in all provinces 


Consumer prices rose in all provinces in the 12 months to November. The largest increases occurred in New 
Brunswick (+2.2%), Prince Edward Island (+1.9%), Nova Scotia (+1.7%), and Quebec (+1.7%). 
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Chart 4 
Positive year-over-year change in all provinces 
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Consumers in all Atlantic provinces incurred price increases between November 2008 and November 2009. 
Increases in the all-items CPI in these provinces were mostly due to higher gasoline prices and less downward 
pressure from fuel oil and other fuels. 


Price increases in Quebec were driven by higher prices for gasoline and food purchased from restaurants. 


In Ontario, prices rose 1.0%. This growth was primarily due to the rise in gasoline prices (+17.5%) and passenger 
vehicle insurance premiums (+11.6%). Price decreases for natural gas eased the upward pressure. 


Prices in British Columbia gained 0.1%. This was the first 12-month increase in the province since May 2009. 


Month-over-month seasonally unadjusted CPI increases 


Consumer prices prior to seasonal adjustment rose 0.5% from October to November, after decreasing 0.1% from 
September to October. 


Upward pressure on the monthly CPI came mainly from higher prices for transportation (+1.8%) and food (+1.2%). 


Increases in the transportation index were mainly due to upward price movements for passenger vehicles (+5.0%) 
and gasoline (+3.2%). 


In November of each year, models of automotive vehicles from the current year (2009) are replaced by new models 
(2010) in the CPI sample. As a result, the purchase of passenger vehicles price index in November reflected prices 
for 2010 vehicle models. 


Monthly increases in food were driven by fresh vegetables (+16.3%) and fresh fruit (+2.9%). Prices for non-alcoholic 
beverages rose 2.7%. 


Other major components in the CPI recording increases: household operations, furnishings and equipment; shelter; 
health and personal care; and clothing and footwear. 


On the other hand, price declines in recreation, education and reading (-0.8%) and alcoholic beverages and tobacco 
products (-0.1%) tempered the overall increase in the monthly CPI in November. 
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Declines in the recreation, education and reading index were mainly due to price drops in traveller accommodation 
(-7.1%) and computer equipment and supplies (-2.3%) in November. 


Seasonally adjusted monthly CPI increases 


On a seasonally adjusted monthly basis, the CP! went up 0.6% from October to November, after rising 0.4% from 
September to October. November's increase was due mainly to a 1.8% rise in the transportation index. 


The seasonally adjusted monthly CPI has gone up in six of the past seven months. 


12-month change in the Bank of Canada’s core index 
The Bank of Canada’s core index advanced 1.5% over the 12 months to November, following a 1.8% rise in October. 
On a month-to-month basis, the core index prior to seasonal adjustment increased 0.4% from October to November. 


The seasonally adjusted monthly core index increased 0.2% from October to November, following a 0.3% increase 
in October. 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
* Education price index, by provinces 


* Economic indicators, by province and terntory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tahbie 4 
The Consumer Price Index, major components and special aggregates, | Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance* November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690973) 100.0 115.2 114.6 114.1 0.5 1.0 
Food (v41690974) 17.0 i2nes 120.1 119.5 WZ Vel 
Shelter (v41691050) 26.6 12453 121.2 123.4 0.1 -1.7 
Household operations, furnishings and equipment (v41691067) 11.1 108.5 107.9 105.5 0.6 2.8 
Clothing and footwear (v41691108) 5.4 95.1 95.0 94.1 0.1 11 
Transportation (v41691128) 19.9 115.4 113.4 113.2 1.8 1.9 
Health and personal care (v41691153) 47 113.6 112.9 110.1 0.6 32 
Recreation, education and reading (v41691170) 12.2 103.7 104.5 101.9 -0.8 1.8 
Alcoholic beverages and tobacco products (v41691206) 3.1 131.3 131.4 128.5 -0.1 22 
All-items (1992=100) (v41713403) ‘ S72 136.4 135.8 0.6 1.0 
Special aggregates 
Goods (v41691222) 48.8 108.6 107.0 108.1 1.5 05 
Durable goods (v41691223) 13.3 87.7 85.7 90.2 2.3 -2.8 
Semi-durable goods (v41691224) Ue 96.2 96.4 94.7 -0.2 1.6 
Non-durable goods (v41691225) 28.2 123.6 121.6 121.6 1.6 1.6 
Services (v41691230) Sie2 121.8 122.1 120.0 -0.2 15 
All-items excluding food (v41691232) 83.0 114.0 its20. 113.0 0.4 0.9 
All-items exciuding food and energy (v41691233) 73.6 PAP 112.0 laa lees: 0.2 0.8 
All-items excluding energy (v41691238) 90.6 113.9 113.4 112.8 0.4 1.0 
All-items excluding gasoline (v41693245) 95.1 114.1 113.6 113.6 0.4 0.4 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 111.5 110.6 109.5 0.8 1.8 
Energy (v41691239) 9.4 132.4 128.8 130.7 2.8 les} 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.6 113.9 T1329 06 1.0 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41693242) 82.7 114.7 114.2 113.0 0.4 1.5 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
Table 2 
The Consumer Price Index, major components and special aggregates, 1 Canada, seasonally adjusted 
CANSIM Relative Indexes Percentage change 
vector importance? November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41690914) 100.0 115.6 114.9 114.4 0.6 1.0 
Food (v41690915) 17.0 121.8 121.4 119.8 0.3 ee 
Shelter (v41690916) 26.6 121.3 1A ees 123.4 0.1 a lard 
Household operations, furnishings and equipment (v41690917) 11.1 108.6 108.0 105.6 0.6 2.8 
Clothing and footwear (v41690918) 5.4 93.9 93.4 93.1 0.5 0.9 
Transportation (v41690919) 19.9 115.4 113.4 113;,2 1.8 1.9 
Health and personal care (v41690920) 47 113.3 113.0 109.9 0.3 3.1 
Recreation, education and reading (v41690921) 22 103.8 103.7 102.1 0.1 dex 
Alcoholic beverages and tobacco products (v41690922) 3.1 131.3 131.4 128.5 -0.1 ae 
Special aggregates 
All-items excluding food (v41690923) 83.0 114.0 113.5 113.0 0.4 0.9 
All-items excluding food and energy (v41690924) fe 111.9 111.8 111.0 0.1 0.8 
All-items excluding eight of the most volatile components (Bank 
of Canada definition) (v41690925) 82.7 Aisat 112.8 111.4 0.3 1:9 
Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 114.4 114.2 112.8 0.2 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Newfoundland and Labrador (v41691244) 115.6 114.6 114.3 0.9 Tt 
Prince Edward Island (v41691379) 119.1 GN 116.9 AZ 1.9 
Nova Scotia (v41691513) 117.0 115.9 115.0 0.9 s lei 
New Brunswick (v41691648) WSs 114.0 112.6 1.0 212 
Quebec (v41691783) 114.3 113.6 112.4 0.6 (ie 
Ontario (v41691919) 114.6 113.9 {1315 0.6 1.0 
Manitoba (v41692055) 114.7 114.4 113.8 0.3 0.8 
Saskatchewan (v41692191) 117.6 Fitivez 116.7 0.3 0.8 
Alberta (v41692327) 122.6 121.6 121.6 0.8 0.8 
British Columbia (v41692462) 112.4 112.1 filizes 0.3 0.1 
Whitehorse, Yukon (v41692598) 113.9 113.4 114.6 0.4 -0.6 
Yellowknife, Northwest Territories (v41692722) 116.7 116.3 116.1 0.3 0.5 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) a2 aa ar/ 111.9 -0.4 -0.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-1 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food! 


CANSIM Indexes Percentage change 
vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41690973) 115.2 114.6 114.1 0.5 1.0 

Food (v41690974) a24°5 120.1 119.5 402 ne? 

Food purchased from stores (v41690975) 121.2 119.3 119.7 1.6 13 

Meat (v41690976) 118.1 117.0 117.4 0.9 0.6 

Fresh or frozen meat (excluding poultry) (v41690977) 113.8 113.6 114.0 0.2 -0.2 

Fresh or frozen beef (v41690978) toed {ys 115.9 0.3 -0.2 

Fresh or frozen pork (v41690979) 105.5 106.4 105.8 -0.8 -0.3 

Fresh or frozen poultry meat (v41690981) 132.2 129:9 130.2 1.8 i, 

Fresh or frozen chicken (v41690982) 135.4 134.5 133.6 0.7 1.3 

Processed meat (v41690984) tise 111.9 112.4 ee 0.7 

Ham and bacon (v41690985) 101.7 97.0 104.8 4.8 -3.0 

Other processed meat (v41690986) 119.2 119.4 11625 -0.2 Zo 

Fish, seafood and other marine products (v41690987) 109.2 109.7 103.6 -0.5 5.4 

Fish (v41690988) (hts: 116.4 108.6 -0.8 6.4 

Fresh or frozen fish (including portions and fish sticks) (v41690989) 116.0 117.0 107.4 -0.9 8.0 

Canned and other preserved fish (v41690990) 114.3 115.0 ATES -0.6 Za 

Dairy products and eggs (v41690992) 129.3 128.3 126.7 0.8 2.1 

Dairy products (v41690993) 129.6 128.5 126.7 0.9 2.3 

Fresh milk (v41690994) 127.2 ee A253 0.1 1.5 

Butter (v41690995) 125.2 124.9 12555 0.2 -0.2 

Cheese (v41690996) 130.4 128.5 127.9 AS 2.0 

Ice cream and related products (v41690997) 129.2 128.4 12555 0.6 Salt 

Eggs (v41690999) 126.0 124.4 125.3 fs 0.6 

Bakery and cereal products (excluding infant food) (v41691000) 137.4 138.5 S74 -0.8 0.2 

Bakery products (v41691001) 143.7 144.2 141.9 -0.3 1.3 

Bread, unsweetened rolls and buns (v41691002) 160.0 161.0 159.6 -0.6 0.3 

Biscuits (v41691003) 122.5 122.9 121.5 -0.3 0.8 

Other bakery products (v41691004) 134.4 134.3 129.9 0.1 3.5 

Cereal products (excluding infant food) (v41691005) 126.2 128.2 128.5 -1.6 -1.8 

Rice (including rice-based mixes) (v41691006) 136.9 136.8 138.0 0.1 -0.8 
Breakfast cereal and other grain products (excluding infant 

food) (v41691007) 113.4 116.8 113.0 -2.9 04 

Pasta products (v41691008) 147.0 147.8 15317 -0.5 -4.4 

Flour and flour based mixes (v41691009) 133:7 132.5 141.8 0.9 -5.7 

Fruit, fruit preparations and nuts (v41691010) 4112.5 110.0 114.3 2.3 -16 

Fresh fruit (v41691011) 106.0 103.0 112.4 2.9 -5.7 

Apples (v41691012) 100.1 103.7 120.4 -3.5 -16.9 

Oranges (v41691013) 111.6 106.9 111s 44 0.3 

Bananas and plantains (v41691014) 138.6 138.2 13371 0.3 4.1 

Other fresh fruit (v41691015) 100.0 94.8 106.8 5.5 -6.4 

Preserved fruit and fruit preparations (v41691016) 122.4 120.4 117.4 hy 4.3 

Fruit juices (v41691017) 124.3 121.4 120.7 2.4 3.0 

Other preserved fruit and fruit preparations (v41691018) 117.6 117.9 108.8 -0.3 8.1 

Nuts (v41691019) 118.8 118.2 114.8 0.5 3.5 

Vegetables and vegetable preparations (v41691020) 107.3 95.7 110.1 Neen -2.5 

Fresh vegetables (v41691021) 101.1 86.9 107.4 16.3 -5.9 

Potatoes (v41691022) 88.2 87.9 101.7 0.3 -13.3 

Tomatoes (v41691023) 101.9 82.2 103.9 24.0 -1.9 

Lettuce (v41691024) 116.7 85.3 107.0 36.8 9.1 

Other fresh vegetables (v41691025) 105.4 91.3 113.6 15.4 -7.2 

Preserved vegetables and vegetable preparations (v41691026) 129.6 12leZ 119.8 1.9 8.2 

Frozen and dried vegetables (excluding canned) (v41691027) 124.5 122.0 119.5 2.0 4.2 

Canned vegetables and other vegetable preparations (v41691028) 133.0 130.6 120.1 1.8 10.7 

Other food products and non-alcoholic beverages (v41691029) 121.0 120.3 115.9 0.6 4.4 

Sugar and confectionery (v41691030) 128.7 12052 118.2 2.8 8.9 

Fats and oils (v41691033) 141.3 140.5 138.9 0.6 lee 

Coffee and tea (v41691036) 119.7 118.6 114.7 0.9 4.4 

Condiments, spices and vinegars (v41691039) 114.6 115.6 111.8 -0.9 2.5 

Other food preparations (v41691040) 120.1 121.3 118.9 -1.0 1.0 

Non-alcoholic beverages (v41691045) ila syess 112.5 105.9 Pay ¢ 9.1 

Food purchased from restaurants (v41691046) 122.2 122.0 119.0 0.2 +46 

Food purchased from table-service restaurants (v41691047) 122.8 1227 119.8 0.1 2.5 

Food purchased from fast food and take-out restaurants (v41691048) 120.9 120.3 Tiee2 0.5 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Table 4-2 


The Consumer Price Index — November 2009 
Seinen abl RRC RB ARR Pat RE RA YR SE RE RE Rr RSS COE DRE LOO SAO TERED, TRE ODETTE 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Shelter 


CANSIM Indexes Percentage change 

vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Shelter (v41691050) 121.3 121.2 123.4 0.1 -1.7 
Rented accommodation (v41691051) 110.1 110.0 108.6 0.1 1.4 
Rent (v41691052) 110.1 110.0 108.6 0.1 1.4 
Owned accommodation (v41691055) 125.6 126.0 126.4 -0.3 -0.6 
Mortgage interest cost 1 (v41691056) 115.1 1D f, 119.9 -0.5 -4.0 
Replacement cost (v41691057) 136.1 Tooro 139.0 0.4 -2.4 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 43 
Homeowners’ home and mortgage insurance (v41691059) 156.3 161.0 156.4 -2.9 -0.1 
Homeowners’ maintenance and repairs (v41691060) Aves 117.9 1) eats: -0.5 4.3 
Water, fuel and electricity (v41691062) 124.6 122.1 136.2 2.0 -8.5 
Electricity 2 (v41691063) 11555 114.3 115.2 1.0 0.3 
Water (v41691064) 157.4 157.4 147.0 0.0 (Gil 
Natural gas (v41691065) 106.6 103.6 151.6 2.9 -29.7 
Fuel oil and other fuels (v41691066) WAS 1 159.3 195.9 9.9 -10.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-3 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


CANSIM Indexes Percentage change 

vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Household operations, furnishings and equipment (v41691067) 108.5 107.9 105.5 0.6 2.8 
Household operations (v41691068) 115.2 114.2 111.3 0.9 3-6 
Communications (v41691069) 108.1 106.1 104.7 1.9 iz 
Telephone services (v41691070) 109.6 107.1 105.7 2.3 3.7 
Internet access services (v41693216) 95.1 94.8 93.9 0.3 les: 
Postal services and other communication services (v41691071) 126.6 126.6 122.3 0.0 3:5 
Child care and domestic services (v41691072) 128.0 128.0 122.9 0.0 4.1 
Child care (v41691073) 127.0 127.0 121.8 0.0 43 
Domestic services (v41691074) 130.9 130.9 125.9 0.0 4.0 
Household chemical products (v41691075) 108.0 108.0 108.8 0.0 -0.7 
Paper, plastic and foil supplies (v41691078) 112.9 112.6 108.6 0.3 4.0 
Other household goods and services (v41691081) 121.5 121.3 116.5 0.2 4.3 
Pet food and supplies (v41691082) Ativan Adifez 108.9 0.4 8.1 
Seeds, plants and cut flowers (v41691083) 107.7 107.2 106.1 0.5 cS 
Other horticultural goods (v41691084) 107.2 106.3 104.4 0.8 2.6 
Financial services (v41693229) 125.0 125.0 122.8 0.0 1.8 
Household furnishings and equipment (v41691087) 97.4 97.2 95.7 0.2 1.8 
Furniture and household textiles (v41691088) 99.0 99.1 96.9 -0.1 22 
Furniture (v41691089) 96.8 96.8 94.7 0.0 2:2 
Household textiles (v41691093) 106.4 107.2 104.7 -0.7 1.6 
Household equipment (v41691097) 88.4 87.7 87.3 0.8 13 
Household appliances (v41691098) 87.1 86.9 85.8 0.2 1.5 
Non-electric kitchen utensils and tableware (v41691103) 87.3 87.1 83.8 0.2 4.2 
Services related to household furnishings and equipment (v41691107) 146.3 146.3 143.7 0.0 1.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-4 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


CANSIM Indexes Percentage change 

vector November 2009 from 
PREIEC November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Clothing and footwear (v41691108) 95.1 95.0 94.1 0.1 1:4 
Clothing (v41691109) 88.6 89.2 88.6 -0.7 0.0 
Women’s clothing (v41691110) 87.5 88.4 87.2 -1.0 0.3 
Men's clothing (v41691111) 92.0 92.0 93.2 0.0 -1.3 
Children’s clothing (including infants) (v41691112) 83.5 85.2 82.3 -2.0 1D 
Footwear (v41691113) 97.6 96.9 95.5 0.7 ke 
Clothing accessories and jewellery (v41691118) 116.5 113.1 111.7 3.0 4.3 
Clothing material, notions and services (v41691123) 120.2 119.6 117.8 0.5 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691 136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


November 
2009 


115.4 


115.4 
89.0 
88.8 
89.5 

105.6 

140.5 

144.0 

125.9 

143.8 

147.2 

107.3 

149.5 

142.3 


115.6 
129.3 
126.7 
134.7 
107.9 
104.6 
127.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


October 
2009 


113.4 


112:3 
84.8 
84.6 
85.2 

105.6 

138.6 

139.5 

126.0 

143.7 

147.2 

107.3 

149.5 

142.3 


123.2 
129.3 
126.7 
134.7 
119.7 
UWA: 
1204 


November 
2008 


2002=100 


113.2 


112.4 
94.5 
94.4 
95.2 

102.5 

129.0 

126.2 

123.5 

134.5 

136.5 

107.7 

149.2 

134.1 


120.4 
126.2 
124.4 
129.8 
117.0 
114.8 
127.6 


Percentage change 
November 2009 from 


October 


2009 
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Table 4-6 


The Consumer Price Index — November 2009 
fo nities nr cance einstein denn Sl Bt Bon Bet at ee ec ee NO a Se RPS EC EIN ND nla EA ns atte EEE Eo ict 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 


and personal care 


CANSIM Indexes Percentage change 
vector November 2009 from 
number N 
ovember October November October November 
2009 2009 2008 2009 2008 
2002=100 

Health and personal care (v41691153) 113.6 112.9 110.1 0.6 a2 
Health care (v41691154) 117.8 1417-5 113.7 0.3 3.6 
Health care goods (v41713463) 108.2 107.8 105.2 0.4 2.9 
Medicinal and pharmaceutical products (v41691156) 106.7 106.7 102.9 0.0 3.7 
Prescribed medicines (v41691157) 105.4 105.1 101.1 0.3 4.3 
Non-prescribed medicines (v41691158) 109.0 109.5 106.1 -0.5 230, 
Optical goods (v41713381) 111.8 109.7 109.6 1.9 2.0 
Health care services (v41713464) 131.1 131.0 125.5 0.1 4.5 
Optical services (v41693244) 106.0 104.9 102.6 1.0 3.3 
Dental care (v41691161) 127.6 127.6 124.5 0.0 25 
Personal care (v41691163) 109.7 108.4 106.8 qe2 27 
Personal care supplies and equipment (v41691 164) 103.6 101.4 100.3 2.2 3.3 
Personal care services (v41691169) 118.2 118.4 115.9 -0.2 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 

vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Recreation, education and reading (v41691170) 103.7 104.5 101.9 -0.8 1.8 
Recreation (v41691171) 96.1 97.2 95.6 -1.1 0.5 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 64.6 65.1 68.1 -0.8 -5.1 
Purchase and operation of recreational vehicles (v41691179) 114.6 114.7 108.2 -0.1 5.9 
Home entertainment equipment, parts and services (v41691184) 76.7 76.7 80.4 0.0 -46 
Travel services (v41691190) 91.9 95.5 92.3 -3.8 -0.4 
Traveller accommodation 1 (v41691191) 75.0 80.7 77.0 -7.1 -2.6 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 130.9 130.9 125.0 0.0 4.7 
Spectator entertainment (excluding cablevision) (v41691194) 124.5 124.6 121.3 -0.1 2.6 
Cablevision and satellite services (including pay television) (v41691195) 139.0 139.0 130.3 0.0 6.7 
Use of recreational facilities and services (v41691196) 125.4 125.4 121.7 0.0 3.0 
Education and reading (v41691197) 127.5 127.5 121.6 0.0 4.9 
Education (v41691198) doing Aiea 125.6 0.0 4.4 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 41 
Reading material and other printed material (excluding textbooks) (v41691202) 114.8 114.8 107.5 0.0 6.8 
Newspapers (v41691203) 128.7 128.7 121.0 0.0 6.4 
Magazines and periodicals (v41691204) 123.4 123.4 119.2 0.0 3.5 


Note(s): See "Data quality, concepts and methodology —- Explanatory notes for tables" section. 
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Table 4-8 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 


beverages and tobacco products 


CANSIM Indexes Percentage change 

vector November 2009 from 
i oa! November October November October November 
2009 2009 2008 2009 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 13103 131.4 128.5 -0.1 7 4 
Alcoholic beverages (v41691207) 114.5 114.7 112.4 -0.2 1.9 
Alcoholic beverages served in licensed establishments (v41691208) 120.9 120.7 116.7 0.2 3.6 
Beer served in licensed establishments (v41691209) 122.8 122.6 a l7Ake: 0.2 4.5 
Liquor served in licensed establishments (v41691211) 122.0 2222 118.0 -0.2 3.4 
Alcoholic beverages purchased from stores (v41691212) 111.4 tive 110.2 -0.3 URL 
Beer purchased from stores (v41691213) 115.4 115.9 113.9 -0.4 1.3 
Wine purchased from stores (v41691214) 104.5 104.6 103.1 -0.1 1.4 
Liquor purchased from stores (v41691215) 110.0 110.3 109.7 -0.3 0.3 
Tobacco products and smokers’ supplies (v41691216) 146.3 146.5 142.8 -0.1 Paley 
Cigarettes (v41691217) 146.2 146.4 142.8 -0.1 2.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie § 
The Consumer Price Index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 (SS SCZ. (ee eS) Oe il) 78'S 78.6 (8.8 7.0 Ome 60.0. 5 0,99 78.4 
1991 S210) 8210) “S2:s) 82:35 S827. Sau 83.2 83:3 83.1 83.0 83.3 82.9 82.8 
1992 83.3 833 836 83.7 838 840 842 842 842 843 847 847 84.0 
1993 85/05 85:35 85:28 85:25 (85.450 85145 85:6 857 5 185.7, 9 65.0) 86.3, 86.1 85.6 
1994 86.1 854 854 854 852 854 857 858 859 857 862 863 85.7 
1995 86:6) 87-0) (87225 87:55 Sisia 8is/e 87:9 87. 87.8 87-7. 88.0) ore 87.6 
1996 88.0 88.1 885 887 890 890 890 890 89.1 89.3 89.7 89.7 88.9 
1997 89.9 90.1 902 902 903 905 905 906 906 906 905 904 90.4 
1998 90.9 91.0 91.41 O1,0F S153) 91:45) 91:4 69t:4 91525 91:6 5°91'6 9153 91.3 
1999 91.55 “91.67 92:059 47925) 92:7) 92:90) 93:1 93.3 93:6 93.7 93.6 93:7 92.9 
2000 93.5 94.1 948 945 949 955 958 957 96.1 963 966 967 95.4 
2001 96.3 96.8 97.1 978 986 987 984 984 986 98.1 97.2 97.4 97.8 
2002 976 982 989 995 997 999 1005 100.9 100.9 101.2 101.5 101.1 100.0 
2003 102008 102-658 10S 4me 1027455 102698 102555 10216102: 9103-1 9102.8 an0SeeOs-2 102.8 
2004 103.3 103.5 103.9 1041 105.0 105.1 105.0 104.8 105.0 105.2 1056 105.4 104.7 
2005 105.3 105.7 1063 1066 106.7 106.9 107.1 1075 1084 107.9 107.7 107.6 107.0 
2006 108.2 108.0 108.6 109.2 109.7 109.5 109.6 109.8 109.2 109.0 109.2 109.4 109.1 
2007 TOO APR AMO2 Se 1s Se Ge 12a 1 Teo 12:00 May 1 1aOe 11 16a a9 ew 111.5 
2008 TAALSE 2228 12:6 tSiore 1 46ry 1154 15:8 Bt:6) 1157 114 Seda dior 114.1 
2009 1:13:0) ) 10S:83 5 1114009 113:9) 11427) 115s 114.7 14-7) 11427 © 114.69 115.2 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5:5 5.5 5.3 5.0 4.4 44 4.1 41 4.2 47 5.1 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 5.5 44 4.1 3.8 5.6 
1992 1.6 1.6 1.6 17 1.3 cd a2 at 1.3 1.6 a 22. a4 
1993 2.0 2.4 1.9 1.8 1.9 127 (ae? 1.8 1.8 1.9 1.9 Aa 1.9 
1994 1.3 0.1 0.2 0.2 -0.2 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2a 2.5 2.9 2 2.6 2.2 2.2 2:3 2.1 ets PsP 
1996 1.6 1.3 eS) 1.4 1.5 tes 1.3 eS 1.5 1.8 1.9 De 1.5 
1997 22 23 1.9 a7, (es iefé dey, 1.8 alate is) 0.9 0.8 dey 
1998 1.1 1.0 1.0 0.9 1.1 1.0 1.0 0.9 0.7 We 1:2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 1.5 1.6 1.9 4 2.6 2.0 2.2 2.6 1.8 
2000 22 PATE 3.0 22 2.4 2.8 2.9 2.6 Zr 2.8 3.2 3.2 2.7 
2001 3.0 2.9 2.4 3.5 3.9 3.4 Zan 2.8 2.6 1.9 0.6 0.7 2:5 
2002 1.3 1.4 1.9 at ix 1.2 2.1 220 2:3 3.2 4.4 3.8 2:2 
2003 4.5 47 4.2 2.9 2.8 2.6 2.1 2.0 2.2 1.6 1.6 21 2.8 
2004 1.3 0.7 0.8 Upe 2.4 2.5 2.3 1.8 1.8 2.3 2.4 24 1.8 
2005 1.9 2 2.3 2.4 1.6 tere 2.0 2.6 3.2 2.6 2.0 2.1 ue 
2006 2.8 2.2 2.2 2.4 2.8 2.4 2.3 Dail 0.7 1.0 1.4 iar 2.0 
2007 64 2.0 2.3 22 Pa? 22 22 Lv A 25 2.4 20 2.4 2.2 
2008 2.2 1.8 1.4 ha Aga 3.1 3.4 3.5 3.4 2.6 2.0 ee 2.3 
2009 1.1 1.4 1.2 0.4 0.1 -0.3 -0.9 -0.8 -0.9 0.1 1.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 6 
Core consumer price index (CPI) (Bank of Canada definition), 1 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
Indexes (v41693242) 
1990 786 79.0 791 793 795 796 799 801 804 808 810 808 79.8 
1991 Side | Silve | Sieve Sine ots S20n e200 082.35 624 82:5 62S eh 82.1 
1992 8277, 8310) 83:2) 83:3) 8655 831459 83:5 83.6 83.7 (840 644 84:3 83.6 
1993 846 849 849 849 849 849 853 854 856 85.7 862 86.1 85.3 
1994 36:2)" /80'6r | (66Gauec67 “S6 5au 8668 S646 86.8 8/220 08/.2) 7 S7.0nm 670 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 894 898 898 899 901 904 903 905 908 908 913 91.1 90.3 
1997 Oise VSILOe Pe Onne ee O1-Om OZ 0Re O2sI— 92718 92.3") 92 A G2 5) 07 Aa O23 92.0 
1998 92:6; 92:97 93/0) 93:0) 93:25 993725 93:3 934 93:4 (93:7 93.7, | 93:5 93.2 
1999 93.5 93:8 94:1 94:2) 94.5 946 947 949 952 951 95.0 94.8 94.5 
2000 946 950 953 953 955 958 958 960 962 963 964 964 95.7 
2001 963 966 97.1 974 977 979 982 983 984 984 981 98.0 97.7 
2002 981 988 992 996 99.8 100.0 100.2 100.7 1009 100.9 101.2 100.7 100.0 
2003 1O1ES 101-82 O20 m Ole ya 102-2eet02 45" 102,11 02-2° 1026591027 10308 810218 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 1041 1041 1047 104.6 103.8 
2005 104.5 1048 105.2 105.2 105.4 1054 105.4 1056 105.9 1059 1063 106.2 105.5 
2006 106.2 1066 107.0 106.9 107.5 107.2 1075 107.7 1083 108.4 108.6 108.4 107.5 
2007 1086 109.1 109.5 109.6 109.9 109.9 1100 1101 1105 1103 110.3 110.0 109.8 
2008 LOM SE ORs A TOLEE Ane eo vom tide | tl Oe 24a it2 2113.0 malt. 111.7 
2009 VIZ ATS OM 1orcee orem tlonee toe aS 4st else Ay 
Percentage change from the corresponding month 
of the previous year (v41693242) 

1990 3.8 3.8 3.0 3.4 3.4 3.5 3.4 3.4 3.5 3.6 3.3 3.2 3.4 
1991 3.6 3.4 3:3 3.0 2.9 3.0 2.6 2at 2.5 Zan 2.2 2.1 2.9 
1992 1.6 1.6 1.8 2.0 Dest ieee 1.8 1.6 1.6 1.8 1.9 Paap 1.8 
1993 ZS 2.9 2.0 1.9 Nee 1.8 Paes 22 2:3 2.0 Zt Zat 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 25 iV? 1.9 
1995 2.0 2.0 2.1 Za 2.4 2.3 2.4 25 2.4 2.4 2.4 1.8 2.2 
1996 tIR7é iNeed 1.6 1.6 ibis eds LET nts 17 ier 1.9 2:1 tal 
1997 2 1.9 251 2.2 PRG 22 2.0 2.0 1.8 1.9 ez 1.3 1.9 
1998 1.4 126 1.4 eZ 1h) le? is eZ at JES 1.4 ile: 1.3 
1999 1.0 1.0 4 1.3 1.4 125 1z5 1.6 1.9 tas 1.4 1.4 1.4 
2000 1.2 1.3 1.3 the?4 list 1.3 1.2 eZ 1a 1.3 15 te, 1.3 
2001 1.8 ces 1.9 Ze. is! P20 25 2.4 2.3 PL 1.8 Nel 2.1 
2002 1.9 2.3 2.2 2.3 2.1 22 P20) 2.4 PALS) 210 SZ 2.8 2.4 
2003 oh) 3.0 2.8 P24 2.4 2.1 1.9 LS ilecé 1.8 1.8 2.1 Zee 
2004 es dez 1.3 1.8 1S dy. 1.9 1.6 15 1.4 Tae 1.8 Hes) 
2005 qe ilar 1.8 1.6 1.6 eo 1.3 ‘lel lev diaz, ‘leo zo 1.6 
2006 1.6 iv lez 1.6 2.0 thet 2.0 2.0 2.3 2.4 22 2.1 1.9 
2007 2.3 2:3 2.3 215 Dez 2.5 2.3 22 2.0 1.8 1.6 le 24 
2008 1.4 US As 1.5 ie 1.5 ALS: eth eZ. AS, 2.4 2.4 Lit 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 1.5 1.8 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods 1 Services? All-items Energy ? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 
Annual averages 4 
1990 79.6 82.5 84.2 86.1 71.6 79.1 M32 65.2 81.6 74.9 78.8 73.4 
1991 83.4 86.3 87.4 94.3 129 84.7 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 (Mh? 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 79.6 
1996 88.0 90.6 92:5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 81.9 
1997 89.4 90.8 93.7 97.7 90.3 GALT. 91.0 72.3 91.2 89.5 91.5 83.9 
1998 90.9 hh) 95.1 98.8 89.6 93.6 93.0 74.9 91.4 S14 92.7 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 Siz 97.0 97.0 79.0 96.0 94.8 95.5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 Of 97.3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 402.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 115.2 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 4115.2 105.9 100.6 121.7 107.1 qtted 106.9 132.8 
2007 111.8 116.9 103.2 95.7 117.1 107.3 101.8 125:5 108.0 114.8 109.0 135.9 
2008 115.7 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
Monthly indexes 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 103.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 qe 109.6 143.2 
April 1135 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 ANE Té 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92.5 125.8 108.7 102.9 127i 111.6 119.1 110.3 165.3 
July 116.5 123.3 104.4 93.3 125.7 108.5 103.2 127.6 12-4 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 127.5 111.5 119.6 110.5 164.0 
September 117.1 123.1 105.6 96.1 122.4 109.4 103.9 128.0 111.5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119:5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 
January 120.6 123.1 105.7 91.8 108.8 110.4 99.7 129.2 106.2 11AD7: 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129.2 107.3 120.2 110.8 127.2 
March 121-5 122.6 106.8 95.7 110.5 110.5 101.8 129.7 107.6 120.4 ae 127.1 
April 121.6 121.4 107.3 95.1 110.5 Dinan 102.4 129.7 107.0 120.7 111.2 123.9 
May 121.9 121.4 107.6 93.9 113.5 112.1 103.8 131.2 108.1 121.3 4 hha ary 129.4 
June 122.2 aS 107.3 91.3 116.1 112.8 103.8 131.6 108.6 121.5 atilp ev 133.9 
July 122.3 120.8 107.1 91.3 114.3 112:5 104.3 131.5 107.7 121.6 111.5 129.6 
August 121.5 121.1 107.0 92.1 114.8 1125 104.4 131.4 107.8 121.6 111.5 132.6 
September 120.4 120.9 107.9 94.9 113.6 113.7 104.9 131.3 107.4 121.9 111.8 131.3 
October 120.1 421-2 107.9 95.0 113.4 112.9 104.5 131.4 107.0 122.1 112.0 128.8 
November AZTECS 121.3 108.5 95.1 115.4 113.6 103.7 131.3 108.6 121.8 112.2 132.4 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Deia quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-4 
Annual average! percentage changes for the Consumer Price Index — Major components, not seasonaily adjusted, 
Canada, 2005 to 2008 


CANSIM Annual Annual average percentage change 
vector average 
Tate 2008 2008 2007 2006 2005 
2002=100 percent 
All-items (v41693271) 114.1 2.3 2.2 2.0 2:2 
Food (v41693272) Ao 3.0 Pag 23 Pils, 
Shelter (v41693348) 122.0 4.4 3.4 3.6 es 
Household operations, furnishings and 
equipment (v41693365) 104.6 1.4 1.0 0.5 0.5 
Clothing and footwear (v41693406) 93.8 -2.0 -0.1 -1.8 -0.4 
Transportation (v41693426) 119.5 2.0 1.6 2.9 4.0 
Health and personal care (v41693451) 108.8 1.4 1.3 fez 1.8 
Recreation, education and reading (v41693468) 102.2 0.4 Ue -0.2 -0.3 
Alcoholic beverages and tobacco 
products (v41693504) 127.5 1.6 3.1 Pp Za 
Goods (v41693520) 109.4 1.3 0.8 ez Pas: 
Durable goods (v41693521) 89.7 -5.3 -1.6 -0.7 -0.6 
Semi-durable goods (v41693522) 94.5 -1.6 -0.2 -1.5 -0.5 
Non-durable goods (v41693523) 124.4 By PAP 2.9 4.4 
Services (v41693528) 118.7 3.4 3.3 VET Pa? 
All-items excluding food (v41693530) 113.8 Payee 2.0 2.0 Five 
All-items excluding food and energy (v41693531) 110.3 doz 2.0 Us, 1.3 
All-items excluding energy (v41693536) 111.3 1.6 Za Aad, 1.5 
Energy (v41693537) 149.3 9.9 23 SA 9.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2005 to 2008 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 


Manitoba 

Saskatchewan 

Alberta 

British Columbia 

Whitehorse, Yukon 

Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual Annual average percentage change 
average 


2008 ~ 2008 2007 2006 2005 


2002=100 percent 


114.1 


114.3 
117.5 
115.9 
113.2 
qA2ET 
113.3 
113.4 
115.9 
121.6 
112.3 
113.4 
115.2 
110.4 


114.0 


nN 
N 


O NSFONWWNNNAOWN N 
OO WODMDHHWWWANOLRO W 
WPM =] MAND ND Aa A a= A = AH 
A NOMNDODODHDOOON W 
= = = |= WA DN —] = = ND = 
N NAANOH-OCOONNOWOWO CO 
N ANNNNNNNNNNON N 
fo) NWNOHNMNNWAO—N Ls) 


ak 
ak 
Nh 


116.9 
115.2 
113.2 
112.4 
112.6 


Nee 
=>" - WOO W 
— — — A) PO 


MwWDOO 
— — = A) PO 
ANNOW 
NNNNN 
NwoORNO 


113.1 
113.1 
110.4 
113.3 
115.2 
le, 
121.4 
121.8 
112.8 
111.8 


PNOWWWNNNN 
@M@RNYOLO-W-hNM 
SNIOONiNS 
NO -AROD-- OO 
=== FP WHA — a = = 
NOD]=NCORDON 
Ney NN NSN 
NOOO WANODONM 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Newfoundland and Labrador 


CANSIM Indexes Percentage change 
vector November 2009 from 
BUMOET November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691244) 115.6 114.6 114.3 0.9 1.1 
Special aggregates 
All-items excluding food (v41691368) 114.3 113.5 113.3 On7 0.9 
All-items excluding food and energy (v41691369) 110.2 110.1 109.2 0.1 0.9 
All-items excluding energy (v41691374) 112.4 112.0 Tet 0.4 1 3 
All-items excluding gasoline (v41693247) 114.2 113.6 V13i7 0.5 0.4 
Energy 1 (v41691375) 139.7 133:5 138.9 46 0.6 
All-items (1992=100) (v41713404) 135:5 134.4 134.0 0.8 nat 
Food (v41691245) 121.2 119.6 119.0 1.3 1.8 
Food purchased from stores (v41691246) 120.2 118.6 119.2 3 0.8 
Meat 2 (v41691247) 114.7 113.0 NWA TE 1:5 -2.5 
Dairy products 2 (v41691257) 128.2 126.3 127.0 4:5 0.9 
Bakery and cereal products (excluding infant food) 2 (v41691262) 145.2 143.4 141.8 1.3 2.4 
Fresh fruit 2 (v41691266) 110.9 103.9 110.9 6.7 0.0 
Fresh vegetables 2 (v41691269) 94.5 87.3 98.4 8.2 -4.0 
Food purchased from restaurants (v41691276) 126.0 124.6 119.4 et 515 
Shelter (v41691277) 128.6 127.5 130.0 0.9 -1.1 
Rented accommodation (v41691278) 109.8 109.2 106.2 0.5 3.4 
Owned accommodation (v41691 280) 128.3 128.5 126.5 -0.2 1.4 
Replacement cost (v41691281) 165.2 165.2 158.5 0.0 42 
Homeowners’ home and mortgage insurance (v41691283) 109.9 107 125.6 -0.7 -12.5 
Homeowners’ maintenance and repairs (v41691284) 128.1 128.1 114.0 0.0 12.4 
Water, fuel and electricity (v41691285) 138.3 134.3 149.0 3.0 -7.2 
Electricity (v41691286) 123.6 123.6 132.2 0.0 -6.5 
Natural gas : ; : : : ; 
Fuel oil and other fuels (v41691288) 169.2 151.3 192.5 11.8 -12.1 
Household operations, furnishings and equipment (v41691289) 105.8 105.8 101.9 0.0 3.8 
Household operations (v41691290) 13:2 112.4 107.9 0.7 4.9 
Telephone services (v41691292) 104.1 101.7 102.1 2.4 2.0 
Internet access services (v41693217) 112.8 112.8 109.1 0.0 3.4 
Household furnishings and equipment (v41691297) 93.7 94.8 92.0 -1.2 1.8 
Clothing and footwear (v41691304) 94.3 97.8 93.7 -3.6 0.6 
Women’s clothing (v41691306) 90.0 97.8 90.4 -8.0 -0.4 
Men's clothing (v41691307) 94.4 94.2 93.2 0.2 as 
Footwear (v41691309) 93.2 95.8 91.1 -2.7 29 
Transportation (v41691312) 114.3 110.4 114.2 3.5 0.1 
Private transportation (V41691313) 114.4 109.2 113.7 4.8 0.6 
Purchase and leasing of passenger vehicles (v41691315) 89.1 83.3 97.4 7.0 -8.5 
Gasoline (v41691318) 142.4 S074 126.5 6.5 12.6 
Passenger vehicle insurance premiums 3 (v41691321) 128.9 127.6 120.6 1.0 6.9 
Public transportation (v41691323) 12 120.4 117.4 -7.6 -5.3 
Health and personal care (v41691328) Ad2c7 112.4 107.8 0.3 4.5 
Health care (v41691329) 116.3 116.3 108.8 0.0 6.9 
Personal care (v41691335) 109.7 109.1 107.3 0.5 22 
Recreation, education and reading (v41691338) 101.6 102.2 100.0 -0.6 1.6 
Recreation (v41691339) 100.6 101.4 99.5 -0.8 fel 
Education and reading (v41691347) 106.1 106.1 102.9 0.0 3.1 
Alcoholic beverages and tobacco products (v41691351) 132.9 132:9 13153 0.0 a2 
Alcoholic beverages (v41691352) is x by eed 11535 0.1 2.0 
Tobacco products and smokers’ supplies (v41691358) 145.4 145.4 144.5 0.0 0.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-2 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Prince Edward isiand 


CANSIM Indexes Percentage change 
vector November 2009 from 
number N 
ovember October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691379) 119.1 sg WT 116.9 1.2 1.9 
Special aggregates 

All-items excluding food (v41691502) 117.8 116.6 115.7 1.0 1.8 
All-items excluding food and energy (v41691503) 111.8 111.8 109.9 0.0 127. 
All-items excluding energy (v41691508) 114.4 114.0 112.3 0.4 1.9 
All-items excluding gasoline (v41693249) Aten 116.5 116.3 0.9 1.0 
Energy 1 (v41691509) 159.4 148.8 155.3 Ua 2.6 
All-items (1992=100) (v41713406) 140.2 138.5 137.5 diez 2.0 
Food (v41691380) 125.2 122.7 122.2 2.0 2:5 
Food purchased from stores (v41691381) 126.7 123.4 123.6 PAT 25 

Meat 2 (v41691382) 119.8 117.0 118.9 2.4 0.8 

Dairy products 2 (v41691392) 132.9 Ask 129.7 1S 25 

Bakery and cereal products (excluding infant food) 2 (v41691397) 145.9 141.4 139.9 32 43 

Fresh fruit 2 (v41691401) 106.9 103.8 108.1 3.0 -1.1 

Fresh vegetables 2 (v41691404) 118.9 106.6 130.1 isles) -8.6 
Food purchased from restaurants (v41691411) 120.1 420.1 117.5 0.0 22 
Shelter (v41691412) 125.9 123.5 128.6 1.9 -2.1 
Rented accommodation (v41691413) 110.4 110.1 107.0 0.3 3.2 
Owned accommodation (v41691415) 114.0 114.6 15:4 -0.5 -1.0 

Replacement cost (v41691416) 112.8 113.7 Ze -0.8 0.1 

Homeowners’ home and mortgage insurance (v41691418) 116.5 1117.5 116.3 -0.9 0.2 

Homeowners’ maintenance and repairs (v41691419) 119.3 119.3 112.3 0.0 6.2 
Water, fuel and electricity (v41691420) 166.2 155.0 178.8 lee -7.0 

Electricity (v41691421) 1Oiet 151.3 161.3 0.3 -6.0 

Natural gas : : 5 ; : 

Fuel oil and other fuels (v41691423) 181.0 156.9 197.0 15.4 -8.1 
Household operations, furnishings and equipment (v41691424) A13;2 112.5 107.8 0.6 5.0 
Household operations (v41691425) 119.2 118.6 114.0 0.5 46 

Telephone services (v41691427) 104.4 101.9 101.6 25 2.8 

Internet access services (v41693218) 106.3 106.3 102.7 0.0 3.5 
Household furnishings and equipment (v41691432) 100.9 100.2 95.4 0.7 5.8 
Clothing and footwear (v41691439) 102.5 102.4 100.8 0.1 1:7 

Women’s clothing (v41691441) 95.4 99.6 97.3 4.2 -2.0 

Men’s clothing (v41691442) 99.0 97.9 99.1 lett -0.1 
Footwear (v41691444) 110.3 105.1 102.6 49 TS 
Transportation (v41691447) 117.1 114.0 112.2 2.7 4.4 
Private transportation (v41691448) ilrer- 113.3 1S 3.4 S31 

Purchase and leasing of passenger vehicles (v41691450) 90.3 86.0 94.9 5.0 -4.8 

Gasoline (v41691453) 151.8 141.9 130.1 7.0 16.7 

Passenger vehicle insurance premiums 3 (v41691456) 132.1 132.1 122.5 0.0 7.8 
Public transportation (v41691458) 115.2 124.3 121.8 -7.3 -5.4 
Health and personal care (v41691462) 114.5 114.3 109.0 0.2 5.0 
Health care (v41691463) 115.6 115.8 108.5 -0.2 6.5 
Personal care (v41691469) 113.3 112.6 109.5 0.6 35 
Recreation, education and reading (v41691472) 104.0 105.2 103.4 -1.1 0.6 
Recreation (v41691473) 97.5 99.2 97.6 -1.7 -0.1 
Education and reading (v41691481) 121.2 121.2 118.9 0.0 1.9 
Alcoholic beverages and tobacco products (v41691485) 149.5 149.4 142.0 0.1 5.3 
Alcoholic beverages (v41691486) 1 117.5 114.5 0.2 2.8 
Tobacco products and smokers’ supplies (v41691492) 164.9 164.9 154.4 0.0 6.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-3 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


CANSIM Indexes Percentage change 
vector November 2009 from 
Rumer November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691513) 117.0 115.9 115.0 0.9 a7 
Special aggregates 

All-items excluding food (v41691637) dijon 114.2 113:3 0.9 nay. 
All-items excluding food and energy (v41691638) 111.4 isiton 110.3 0.3 1.0 
All-items excluding energy (v41691643) 114.1 1413-5 1207 0.5 ez 
All-items excluding gasoline (v41693251) 11557 114.9 114.6 0.7 1.0 
Energy ' (v41691644) 141.1 134.7 133.8 48 5.5 
All-items (1992=100) (v41713408) 140.2 138.8 137.7 1.0 1.8 
Food (v41691514) 125.8 123.9 122.9 1.5 2.4 
Food purchased from stores (v41691515) 125.1 12275 2200 Zal 2.0 
Meat 2 (v41691516) 116.2 111.9 117.0 3.8 -0.7 
Dairy products 2 (v41691526) 127.9 126.0 126.2 1.5 1.3 
Bakery and cereal products (excluding infant food) 2 (v41691531) 142.9 142.6 137.3 0.2 4.1 
Fresh fruit 2 (v41691535) 106.2 105.1 109.6 1.0 -3.1 
Fresh vegetables 2 (v41691538) 110.0 97.2 114.7 13.2 -4.1 
Food purchased from restaurants (v41691545) 128.1 128.0 123.8 0.1 3.5 
Shelter (v41691546) 124.2 123.5 124.9 0.6 -0.6 
Rented accommodation (v41691547) 107.0 106.8 105.6 0.2 1:3 
Owned accommodation (v41691549) 123.3 123.6 122.9 -0.2 0.3 
Replacement cost (v41691550) 130.6 130.6 130.1 0.0 0.4 
Homeowners’ home and mortgage insurance (v41691552) 147.7 149.0 141.4 -0.9 4.5 
Homeowners’ maintenance and repairs (v41691553) 116.4 116.4 T1S:5 0.0 2.6 
Water, fuel and electricity (v41691554) 139.2 135.7 144.8 2.6 -3.9 
Electricity (v41691555) 123.7 123.7 121.8 0.0 1.6 

Natural gas ; f ; : f 
Fuel oil and other fuels (v41691557) 158.7 148.6 177.6 6.8 -10.6 
Household operations, furnishings and equipment (v41691558) 108.6 108.3 106.3 0.3 2.2 
Household operations (v41691559) 116.2 115.4 110.5 0.7 52 
Telephone services (v41691561) 104.7 102.4 101.9 Dee 21 
Internet access services (v41693219) 102.4 102.4 99.3 0.0 3.1 
Household furnishings and equipment (v41691566) 93.4 94.0 97.6 -0.6 -4.3 
Clothing and footwear (v41691573) 95:3 94.2 97.0 Le? -1.8 
Women's clothing (v41691575) 98.4 95.9 98.5 2.6 -0.1 
Men's clothing (v41691576) 87.1 88.0 95.3 -1.0 -8.6 
Footwear (v41691578) 95.2 92.7 93.3 27 2.0 
Transportation (v41691581) 11255 109.1 109.2 SH 3.0 
Private transportation (v41691582) 112.4 108.1 108.6 40 3.5 
Purchase and leasing of passenger vehicles (v41691584) 88.6 84.5 95.0 4.9 -6.7 
Gasoline (v41691587) 143.4 134.0 121.9 7.0 17.6 
Passenger vehicle insurance premiums 3 (v41691590) 112.9 257, 105.9 0.2 6.6 
Public transportation (v41691592) ai1322 WAVES) 116.6 -6.8 -2.9 
Health and personal care (v41691597) 112.8 112.0 109.1 0.7 3.4 
Health care (v41691598) 116.0 116.1 111.0 -0.1 4.5 
Personal care (v41691604) 109.9 108.0 107.4 1.8 2.3 
Recreation, education and reading (v41691607) 106.0 107.0 104.3 -0.9 1.6 
Recreation (v41691608) 101.0 102.3 99.0 -1.3 2.0 
Education and reading (v41691616) 119.4 119.4 118.2 0.0 1.0 
Alcoholic beverages and tobacco products (v41691620) 154.2 154.2 141.2 0.0 9:2 
Alcoholic beverages (v41691621) 119.4 119.4 117.6 0.0 1.5 
Tobacco products and smokers’ supplies (v41691627) 178.1 178.1 154.9 0.0 15.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector November 2009 from 
number N 
ovember October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691648) 115.1 114.0 112.6 1.0 22 
Special aggregates 

All-items excluding food (v41691772) 113.0 W2e0 110.6 0.8 Oe 
All-items excluding food and energy (v41691773) 109.2 109.1 107.5 0.1 1.6 
All-items excluding energy (v41691778) 112.3 Ast d) 110.4 0.5 UA 
All-items excluding gasoline (v41693253) 113.9 AdiseZ 112.1 0.6 1.6 
Energy 1 (v41691779) 137.4 131.8 130.6 4.2 52 
All-items (1992=100) (v41713410) 136.4 135.1 133.6 1.0 2.1 
Food (v41691649) 125.2 122:9 122.5 1.9 2.2 
Food purchased from stores (v41691650) 125.7 122.7 124.1 2.4 1.3 

Meat 2 (v41691651) 115.1 112.8 117.9 2.0 -2.4 

Dairy products 2 (v41691661) 127.3 124.4 123.3 2.3 3.2 

Bakery and cereal products (excluding infant food) 2 (v41691666) 143.7 141.9 139.6 123 2.9 

Fresh fruit 2 (v41691670) 110.3 103.1 114.9 7.0 -4.0 

Fresh vegetables 2 (v41691673) 115.4 100.8 117.4 14.5 -1.7 
Food purchased from restaurants (v41691680) 124.1 123.7 118.8 0.3 4.5 
Shelter (v41691681) 121.8 121.4 120.8 0.3 0.8 
Rented accommodation (v41691682) 107.8 107.6 106.7 0.2 1.0 
Owned accommodation (v41691684) 117.9 118.3 116.5 -0.3 fe2 

Replacement cost (v41691685) 120.0 120.1 115.9 -0.1 3.5 

Homeowners’ home and mortgage insurance (v41691687) 131.2 132.1 126.2 -0.7 4.0 

Homeowners’ maintenance and repairs (v41691688) 123.4 123.4 116.2 0.0 6.2 
Water, fuel and electricity (v41691689) 138.9 136.5 139.1 1.8 -0.1 

Electricity (v41691690) 130.3 130:3 127.9 0.0 1.9 

Natural gas § : ; ; : 

Fuel oil and other fuels (v41691692) 166.8 151.2 185.9 10.3 -10.3 
Household operations, furnishings and equipment (v41691693) 108.1 107.7 103.4 0.4 4.5 
Household operations (v41691694) 117.8 117.0 111.9 0.7 5.3 

Telephone services (v41691696) 106.6 104.0 104.1 2.5 2.4 

Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 90.8 91.0 88.1 -0.2 3.1 
Clothing and footwear (v41691708) 97.7 100.5 94.2 -2.8 ABT 

Women’s clothing (v41691710) 92.8 97.5 91.1 -48 1.9 

Men’s clothing (v41691711) 96.6 99.0 94.0 -2.4 2.8 
Footwear (v41691713) 99.6 100.2 91.7 -0.6 8.6 
Transportation (v41691716) 110.8 106.9 109.6 3.6 1.1 
Private transportation (v41691717) 110.6 106.2 109.2 4.1 123 

Purchase and leasing of passenger vehicles (v41691719) 85.8 81.5 94.0 5S -8.7 

Gasoline (v41691722) 136.2 127.4 120.7 6.9 12.8 

Passenger vehicle insurance premiums 3 (v41691725) 119.3 118.6 1141.8 0.6 6.7 
Public transportation (v41691727) 114.8 122.0 120.3 -5.9 -4.6 
Health and personal care (v41691732) a 110.7 103.9 0.4 6.9 
Health care (v41691733) 116.2 115.9 107.6 0.3 8.0 
Personal care (v41691739) 106.1 105.6 100.3 0.5 5.8 
Recreation, education and reading (v41691742) 105.3 106.2 103.7 -0.8 145 
Recreation (v41691743) 98.3 99.5 97.0 -1.2 1.38 
Education and reading (v41691751) 127.7 WLS 125.4 0.0 1.8 
Alcoholic beverages and tobacco products (v41691755) 133.8 133.3 130.6 0.4 2.5 
Alcoholic beverages (v41691756) 121.6 120.6 117.4 0.8 3.6 
Tobacco products and smokers’ supplies (v41691762) 139.6 139.6 137.4 0.0 1.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-5 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Quebec 


CANSIM Indexes Percentage change 
vector November 2009 from 
eer November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691783) 114.3 113.6 112.4 0.6 47 
Special aggregates 
All-items excluding food (v41691908) 12:3 111.8 110.5 0.4 1.6 
All-items excluding food and energy (v41691909) 110.0 109.8 109.0 0.2 0.9 
All-items excluding energy (v41691914) 27 112.1 111.4 0.5 Naz 
All-items excluding gasoline (v41693255) 113.2 1125 112.0 0.6 Ts 
Energy 1 (v41691915) 1325 129.4 123.2 2.4 TAs) 
All-items (1992=100) (v41713412) 132.1 131.2 129.9 0.7 AST 
Food (v41691784) 123.2 121.4 120.9 1.5 1.9 
Food purchased from stores (v41691785) 123.4 WA WAS 1.8 1.6 
Meat 2 (v41691786) 120.4 118.9 118.4 1.3 ser?’ 
Dairy products 2 (v41691796) 130.0 129.7 126.6 0.2 Zul 
Bakery and cereal products (excluding infant food) 2 (v41691801) 140.5 142.5 138.9 -1.4 Ae2 
Fresh fruit 2 (v41691805) 107.5 106.4 118.8 1.0 -9.5 
Fresh vegetables 2 (v41691808) 108.7 89.4 116.3 21.6 -6.5 
Food purchased from restaurants (v41691815) 122.8 1223 119.4 0.4 2.8 
Shelter (v41691816) 120.4 120.3 120.0 0.1 0.3 
Rented accommodation (v41691817) 109.1 109.1 107.8 0.0 1s 
Owned accommodation (v41691819) 125.4 129.9 12561 -0.4 0.2 
Replacement cost (v41691820) 139.8 139.3 136.6 0.4 20 
Homeowners’ home and mortgage insurance (v41691822) 143.1 147.9 146.8 -3.2 -2.5 
Homeowners’ maintenance and repairs (v41691823) 119.7 120.6 114.7 -0.7 44 
Water, fuel and electricity (v41691824) 121.8 119.8 122.8 7; -0.8 
Electricity (v41691825) 113.4 113.4 d273 0.0 1.0 
Natural gas (v41691827) 109.9 107.6 119.5 231 -8.0 
Fuel oil and other fuels (v41691828) 180.4 160.7 197.3 12.3 -8.6 
Household operations, furnishings and equipment (v41691829) 110.1 109.3 105.9 0.7 4.0 
Household operations (v41691830) 116.6 Aro 110.9 1.0 5.1 
Telephone services (v41691832) Tied 108.4 105.7 Pats sed) 
Internet access services (v41693221) 98.0 95.6 94.0 2.5 4.3 
Household furnishings and equipment (v41691837) 99.6 99.3 97.8 0.3 1.8 
Clothing and footwear (v41691844) 91.7 91.5 91.0 0.2 0.8 
Women’s clothing (v41691846) 81.2 83.2 80.2 -2.4 flee 
Men's clothing (v41691847) 89.8 87.9 92.1 Pins -2.5 
Footwear (v41691849) 100.0 98.4 100.3 1.6 -0.3 
Transportation (v41691852) 114.4 a2 Aden 2.1 2.1 
Private transportation (v41691853) 113.8 T10:9 tilted 2.6 2.4 
Purchase and leasing of passenger vehicles (v41691855) 89.9 86.0 95.1 4.5 -5.5 
Gasoline (v41691858) 142.7 138.5 123.4 3.0 15.6 
Passenger vehicle insurance premiums 3 (v41691861) 146.6 146.1 143.0 0.3 2.5 
Public transportation (v41691863) 229 128.7 125.7 -4.5 -2.2 
Health and personal care (v41691868) 113.4 112.4 110.1 0.9 3.0 
Health care (v41691869) 113.7 113.5 111.3 0.2 P2p 
Personal care (v41691875) 113.2 tlie 108.9 1.8 3.9 
Recreation, education and reading (v41691878) 96.9 98.0 95:5 -1.1 1:5 
Recreation (v41691879) 91.4 92.7 90.8 -1.4 0.7 
Education and reading (v41691887) 120.0 120.0 115.0 0.0 4.3 
Alcoholic beverages and tobacco products (v41691891) 127.0 127.5 124.6 -0.4 A:9 
Alcoholic beverages (v41691892) 111.5 112.0 109.5 -0.4 1.8 
Tobacco products and smokers’ supplies (v41691898) 140.6 140.8 137.6 -0.1 Zi2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Ontario 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy ! 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 3 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men’s clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 4 
Public transportation 


Health and personal care 
Health care 
Personal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691919) 


(v41692044) 
(v41692045) 
(v41692050) 
(v41693257) 
(v41692051) 


(v41713415) 


(v41691920) 
(v41691921) 
(v41691922) 
(v41691932) 
(v41691937) 
(v41691941) 
(v41691944) 
(v41691951) 


(v41691952) 
(v41691953) 
(v41691955) 
(v41691956) 
(v41691958) 
(v41691959) 
(v41691960) 
(v41691961) 
(v41691963) 
(v41691964) 


(v41691965) 
(v41691966) 
(v41691968) 
(v41693222) 
(v41691973) 


(v41691980) 
(v41691982) 
(v41691983) 
(v41691985) 


(v41691988) 
(v41691989) 
(v41691991) 
(v41691994) 
(v41691997) 
(v41691999) 


(v41692004) 
(v41692005) 
(v4169201 1) 


(v41692014) 
(v41692015) 
(v41692023) 


(v41692027) 
(v41692028) 
(v41692034) 


Indexes 
November October November 
2009 2009 2008 
2002=100 

114.6 113.9 113.5 
AdorZ 112.8 AiZee 
eet 111.8 110.9 
Ti See, AASe2 112.3 
113.4 112.9 AAA 
129.5 127.4 131.6 
137.6 136.8 136.3 
121.6 120.0 119.6 
Z4EZ 119.1 119.8 
120.1 118.6 119.2 
13107 130.6 129.9 
HHL 138.3 138.2 
104.1 99.7 109.7 
96.5 80.3 98.5 
122°5 1224 119.3 
118.0 118.2 120.6 
108.1 108.0 106.7 
123.0 123.4 (VPA 
132.4 131.9 13227 
165.0 167.6 151.9 
115.5 116.4 teed 
122.0 121.7 142.2 
119.3 120.1 114.9 
86.3 86.3 148.4 
179.1 164.3 200.1 
108.6 107.5 106.0 
116.1 114.6 142.5 
114.9 111.6 110.1 
93.9 91.2 91.5 
95.8 95.5 94.9 
94.0 93.3 93.0 
88.9 87.0 87.9 
91.2 91.6 91.6 
94.5 93.7 89.5 
117.0 115.0 113.1 
TAZ 114.2 112.4 
89.2 84.6 94.3 
144.0 139.8 122.6 
157.9 158.1 141.5 
113.9 121.3 118.7 
112.8 112.2 110.6 
118.0 117.8 115.9 
108.4 107.5 106.1 
103.5 104.5 101.5 
95.6 96.9 95.1 
124.5 124.5 118.4 
133.6 134.0 132.8 
12S 112.9 111.8 
154.8 155-2 153.8 


Percentage change 
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Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-7 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


CANSIM Indexes Percentage change 
vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692055) 114.7 114.4 113.8 0.3 0.8 
Special aggregates 
All-items excluding food (v41692180) 113.1 112.9 112.4 0.2 0.6 
All-items excluding food and energy (v41692181) 110.9 110.9 110.4 0.0 0.5 
All-items excluding energy (v41692186) 113.2 113.0 112.3 0.2 0.8 
All-items excluding gasoline (v41693259) 113.3 113.2 ie 0.1 0.5 
Energy 1 (v41692187) 133.0 131.4 a Ke eZ 1.4 
All-items (1992=100) (v41713419) 141.2 140.8 140.0 0.3 0.9 
Food (v41692056) 123.0 2129 120.6 0.9 2.0 
Food purchased from stores (v41692057) 122.0 201 119.9 0.7 1.8 
Meat 2 (v41692058) A155 116.8 116.1 -1.1 -0.5 
Dairy products 2 (v41692068) 126.7 125.1 122.6 1.3 3.3 
Bakery and cereal products (excluding infant food) 2 (v41692073) 140.2 139.8 139.4 0.3 0.6 
Fresh fruit 2 (v41692077) 99.5 100.3 106.8 -0.8 -6.8 
Fresh vegetables 2 (v41692080) 102.6 SAng, 118.4 11.9 -13.3 
Food purchased from restaurants (v41692087) 124.2 122.8 121.3 AA 2.4 
Shelter (v41692088) 121.3 121.9 122.3 -0.5 -0.8 
Rented accommodation (v41692089) 114.4 113.9 111.6 0.4 Pa%3, 
Owned accommodation (v41692091) 124.7 125.5 125.5 -0.6 -0.6 
Replacement cost (v41692092) 149.4 149.4 147.4 0.0 1.4 
Homeowners’ home and mortgage insurance (v41692094) 134.1 140.7 149.5 -47 -10.3 
Homeowners’ maintenance and repairs (v41692095) 117.6 119.0 110.9 -1.2 6.0 
Water, fuel and electricity (v41692096) 10 for 118.2 122.2 -0.8 4.1 
Electricity (v41692097) 115.0 115.0 111.8 0.0 2.9 
Natural gas (v41692099) 107.7 111.3 128.3 -3.2 -16.1 
Fuel oil and other fuels (v41692100) 181.2 166.1 218.8 9.1 Slife2 
Household operations, furnishings and equipment (v41692101) 108.0 108.7 106.1 -0.6 1.8 
Household operations (v41692102) 112.0 112.8 110.7 -0.7 14 
Telephone services (v41692104) 100.9 101.3 102.5 -0.4 -1.6 
Internet access services (v41693223) 101.8 105.8 100.6 -3.8 U2 
Household furnishings and equipment (v41692109) 100.9 101.2 97.9 -0.3 3.1 
Clothing and footwear (v41692116) 95.2 95.3 91.6 -0.1 3.9 
Women’s clothing (v41692118) 82.9 86.1 82.7 -3.7 0.2 
Men's clothing (v41692119) 94.6 92.3 93.3 2.5 1.4 
Footwear (v41692121) 95.4 95.0 90.0 0.4 6.0 
Transportation (v41692124) 113.7 Added 114.3 1.8 -0.5 
Private transportation (v41692125) 113.8 110.6 113.8 2.9 0.0 
Purchase and leasing of passenger vehicles (v41692127) 91.0 86.6 97.4 5.1 -6.6 
Gasoline (v41692130) 150.4 145.8 139.9 3.2 5 
Passenger vehicle insurance premiums 3 (v41692133) 110.7 110.7 109.2 0.0 1.4 
Public transportation (v41692135) 113.1 121.9 119.3 7.2 -5.2 
Health and personal care (v41692140) 112.4 112.0 107.5 0.4 4.6 
Health care (v41692141) 117.3 116.2 110.6 0.9 6.1 
Personal care (v41692147) 107.6 107.8 104.6 -0.2 2.9 
Recreation, education and reading (v41692150) 104.2 104.7 103.1 -0.5 An 
Recreation (v41692151) 100.2 100.8 100.4 -0.6 -0.2 
Education and reading (v41692159) 118.3 118.3 112.5 0.0 5.2 
Alcoholic beverages and tobacco products (v41692163) 129.5 129.3 126.4 0.2 2.5 
Alcoholic beverages (v41692164) 117.3 Aiihe2 115.4 0.1 1.6 
Tobacco products and smokers’ supplies (v41692170) 138.9 138.7 134.6 0.4 3.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector November 2009 from 
number N Ree Say Tr as ERT TRA, 
ovember October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692191) 117.6 qidiz2 116.7 0.3 0.8 
Special aggregates 
All-items excluding food (v41692316) 116.6 116.3 115.9 0.3 0.6 
All-items excluding food and energy (v41692317) 115.0 114.7 114.1 0.3 0.8 
All-items excluding energy (v41692322) 116.4 116.0 leer 0.3 1.0 
All-items excluding gasoline (v41693261) 116.5 116.4 116.1 0.1 0.3 
Energy | (v41692323) 128.6 128.3 130.3 0.2 -1.3 
All-items (1992=100) (v41713421) 145.5 145.0 144.3 0.3 0.8 
Food (v41692192) 122.6 121.8 120.3 0.7 1.9 
Food purchased from stores (v41692193) 120.9 119.7 120.1 1.0 0.7 
Meat 2 (v41692194) 112.8 115.9 114.9 -2.7 -1.8 
Dairy products 2 (v41692204) 129.1 126.8 123.5 1.8 4.5 
Bakery and cereal products (excluding infant food) 2 (v41692209) 135:5: 134.6 136.5 0.7 -0.7 
Fresh fruit 2 (v41692213) 108.0 108.5 123.9 -0.5 -12.8 
Fresh vegetables 2 (v41692216) 109.7 102.4 130.1 TA -15.7 
Food purchased from restaurants (v41692223) 126.0 126.1 120.7 -0.1 4.4 
Shelter (v41692224) 137.9 139.0 139.6 -0.8 -1.2 
Rented accommodation (v41692225) 122.0 AZALIE/ 116.1 0.2 5.1 
Owned accommodation (v41692227) 149.6 150.2 150.0 -0.4 -0.3 
Replacement cost (v41692228) 204.2 203.4 208.3 0.4 -2.0 
Homeowners’ home and mortgage insurance (v41692230) 209.7 218.7 224.4 -4.1 -6.6 
Homeowners’ maintenance and repairs (v41692231) 127.0 NEG? 113.1 -0.2 12.3 
Water, fuel and electricity (v41692232) 124.0 127.1 132.9 -2.4 -6.7 
Electricity (v41692233) 126.9 126.9 THIS) 0.0 9.9 
Natural gas (v41692235) 101.0 109.6 140.1 -7.8 -27.9 
Fuel oil and other fuels (v41692236) 168.6 151.0 208.8 iheee -19.3 
Household operations, furnishings and equipment (v41692237) 103.8 103.9 101.9 -0.1 1.9 
Household operations (v41692238) 109.1 109.2 106.9 -0.1 21 
Telephone services (v41692240) 94.7 93.9 94.6 0.9 0.1 
Internet access services (v41693224) 96.3 98.1 96.5 -1.8 -0.2 
Household furnishings and equipment (v41692245) 94.2 94.3 92.9 -0.1 1.4 
Clothing and footwear (v41692252) 96.6 98.5 93.5 -1.9 535) 
Women’s clothing (v41692254) 89.8 93.7 89.2 4.2 0.7 
Men's clothing (v41692255) 88.1 90.5 87.8 -2.7 O73 
Footwear (v41692257) 99.7 100.7 91.5 -1.0 9.0 
Transportation (v41692260) 108.8 105.5 109.7 SH -0.8 
Private transportation (v41692261) 108.5 104.3 108.9 4.0 -0.4 
Purchase and leasing of passenger vehicles (v41692263) 87.9 83.0 96.1 5.9 -8.5 
Gasoline (v41692266) 140.0 135.0 128.4 Su 9.0 
Passenger vehicle insurance premiums 3 (v41692269) 117.6 114.2 112.4 3.0 46 
Public transportation (v41692271) 113.3 123.2 120.7 -8.0 -6.1 
Health and personal care (v41692276) 113.7 113.7 108.4 0.0 4.9 
Health care (v41692277) 116.2 tiie 108.2 -0.9 7.4 
Personal care (v41692283) 110.8 109.5 109.0 (2 dee 
Recreation, education and reading (v41692286) 105.3 105.5 103.5 -0.2 AZ 
Recreation (v41692287) 99.9 100.1 98.9 -0.2 1.0 
Education and reading (v41692295) 124.5 124.5 119.0 0.0 46 
Alcoholic beverages and tobacco products (v41692299) 133.5 133.4 129.8 0.1 2.9 
Alcoholic beverages (v41692300) 125.6 125.3 119.5 0.2 5.4 
Tobacco products and smokers’ supplies (v41692306) 137.1 ASifent 136.0 0.0 0.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-9 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector November 2009 from 
perayer November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 122.6 121.6 121.6 0.8 0.8 
Special aggregates 

All-items excluding food (v41692451) 123.0 12251 122.2 O37. 0.7 
All-items excluding food and energy (v41692452) 120.7 120.7 119.5 0.0 1.0 
All-items excluding energy (v41692457) 120.6 120.5 119.3 0.1 hel 
All-items excluding gasoline (v41693263) 121.8 121.0 A212 0.7 0.5 
Energy 1 (v41692458) 144.5 133.1 148.7 8.6 -2.8 
All-items (1992=100) (v41713424) 152.2 151.0 151.0 0.8 0.8 
Food (v41692328) 120.4 119.5 118.6 0.8 1:5 
Food purchased from stores (v41692329) 119.7 118.5 118.7 1.0 0.8 
Meat 2 (v41692330) 113.6 113.0 114.3 0.5 -0.6 
Dairy products 2 (v41692340) 131.0 129.3 A2Q7et 1.3 3.1 
Bakery and cereal products (excluding infant food) 2 (v41692345) 136.8 Stet 136.5 -0.7 0.2 
Fresh fruit 2 (v41692349) 103.1 103.7 tilde -0.6 -7.3 
Fresh vegetables 2 (v41692352) 94.7 89.6 109.4 57 13.4 
Food purchased from restaurants (v41692359) 121.6 1Z4ES 118.1 0.1 3.0 
Shelter (v41692360) 147.9 145.4 151.6 176 -2.4 
Rented accommodation (v41692361) 122.9 123.0 121.9 -0.1 0.8 
Owned accommodation (v41692363) 155:2 155.9 157.3 -0.4 -1.3 
Replacement cost (v41692364) 171.0 170.1 182.1 0.5 -6.1 
Homeowners’ home and mortgage insurance (v41692366) 195.9 205.9 205.7 4.9 -4.8 
Homeowners’ maintenance and repairs (v41692367) 118.6 118.4 108.2 0.2 9.6 
Water, fuel and electricity (v41692368) 148.0 131.5 162.7 12.5 -9.0 
Electricity (v41692369) 108.8 95.2 ase 14.3 18.0 
Natural gas (v41692371) 197.2 164.5 205.3 19.9 -3.9 

Fuel oil and other fuels : : 
Household operations, furnishings and equipment (v41692372) 109.7 109.5 106.0 0.2 3:6 
Household operations (v41692373) 115.2 115.0 TAZ 0.2 2.8 
Telephone services (v41692375) 104.2 103.0 101.1 1.2 3.1 
Internet access services (v41693225) 91.4 95.2 94.9 -4.0 -3.7 
Household furnishings and equipment (v41692380) 100.9 100.7 96.1 0.2 5.0 
Clothing and footwear (v41692387) 99.4 100.3 96.9 -0.9 2.6 
Women’s clothing (v41692389) 92.1 94.1 88.9 -2.1 3.6 
Men's clothing (v41692390) 93.2 95.1 93.7 -2.0 -0.5 
Footwear (v41692392) 99.8 101.1 100.9 -1.3 -1.1 
Transportation (v41692395) 117.0 115.3 116.8 1.5 0.2 
Private transportation (v41692396) 117.0 114.2 116.2 2.5 0.7 
Purchase and leasing of passenger vehicles (v41692398) 84.9 80.9 91.4 4.9 -7.1 
Gasoline (v41692401) 142.1 139.2 ABA 2.1 7.9 
Passenger vehicle insurance premiums 3 (v41692404) 168.0 168.8 1529 -0.5 10.3 
Public transportation (v41692406) 115.7 124.8 121.9 -7.3 -5.1 
Health and personal care (v41692411) 120.0 120.1 112.2 -0.1 7.0 
Health care (v41692412) 129.0 128.9 i522 0.1 12.0 
Personal care (v41692418) 111.4 111.6 109.1 -0.2 PAL 
Recreation, education and reading (v41692421) 105.9 106.5 103.6 -0.6 2.2 
Recreation (v41692422) 100.0 100.7 99.2 -0.7 0.8 
Education and reading (v41692430) 127.6 127.6 119.8 0.0 6.5 
Alcoholic beverages and tobacco products (v41692434) 133.6 133.4 129.1 0.1 3.5 
Alcoholic beverages (v41692435) 121.6 121.3 117.0 0.2 3.9 
Tobacco products and smokers’ supplies (v41692441) 142.7 142.7 138.6 0.0 3.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-10 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


——_—_—_—_—_—_— nnn 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Persoral care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692462) 


(v41692587) 
(v41692588) 
(v41692593) 
(v41693265) 
(v41692594) 


(v41713427) 


(v41692463) 
(v41692464) 
(v41692465) 
(v41692475) 
(v41692480) 
(v41692484) 
(v41692487) 
(v41692494) 


(v41692495) 
(v41692496) 
(v41692498) 
(v41692499) 
(v41692501) 
(v41692502) 
(v41692503) 
(v41692504) 
(v41692506) 
(v41692507) 


(v41692508) 
(v41692509) 
(v41692511) 
(v41693226) 
(v41692516) 


(v41692523) 
(v41692525) 
(v41692526) 
(v41692528) 


(v41692531) 
(v41692532) 
(v41692534) 
(v41692537) 
(v41692540) 
(v41692542) 


(v41692547) 
(v41692548) 
(v41692554) 


(v41692557) 
(v41692558) 
(v41692566) 


(v41692570) 
(v41692571) 
(v41692577) 


Indexes Percentage change 
November 2009 from 
November October November October November 
2009 2009 2008 2009 2008 
2002=100 

112.4 1124 11253 0.3 0.1 
111.3 111.1 111.6 0.2 -0.3 
109.5 109.5 110.1 0.0 -0.5 
111.0 110.9 T1122 0.1 -0.2 
ad tet 111.0 ATS on -0.4 
130.2 120 126.5 2.0 2.9 
132.5 132.1 132.4 0.3 0.1 
117.8 117.0 116.1 0.7 1.5 
117.4 116.0 115.9 4.2 1.3 
114.1 ili teys. 114.0 -0.9 0.1 
123.9 122.9 120.8 0.8 2.6 
129.5 130.7 130.5 -0.9 -0.8 
112.4 107.8 112.8 43 -0.4 
100.5 92.6 108.4 8.5 -7.3 
118.8 119.0 116.6 -0.2 1.9 
111.4 111.6 114.9 -0.2 -3.0 
108.5 108.5 106.9 0.0 i lea) 
111.6 Dea 116.8 -0.4 -45 
112.2 ties 125.9 0.8 -10.9 
130.9 138.0 148.6 -5.1 -11.9 
116.4 116.5 108.8 -0.1 7.0 
11657 116.2 121.3 0.4 -3.8 
114.6 114.4 109.8 0.2 4.4 
107.2 107.2 126.8 0.0 -15.5 
180.1 168.7 210.7 6.8 -14.5 
106.2 105.9 104.1 0.3 2.0 
111.6 cn Wes 109.1 0.3 23 
104.5 102.8 101.8 slyé Ot 
90.9 95.2 94.0 -45 -3.3 
96.5 96.2 95.1 0.3 45 
100.1 100.9 101.4 -0.8 -1.3 
90.1 94.9 95.6 -5.1 -5.8 
96.4 96.6 98.6 -0.2 -2.2 
101.6 100.5 105.3 i -3.5 
114.6 13:2 114.0 12 0.5 
114.7 112.0 113.3 2.4 5 Lr" 
89.3 85.6 94.4 4.3 -5.4 
149.3 145.0 136.3 3.0 9.5 
128.1 128.1 A252 0.0 2.3 
114.7 423.2 120.1 -6.9 -4.5 
112:3 110.9 110.0 4:3 2.1 
117-1 116.5 115-0 0.5 1.8 
106.8 104.3 104.1 2.4 2.6 
110.9 111.5 109.4 -0.5 1.4 
98.2 99.0 98.0 -0.8 0.2 
1922 1922 146.2 0.0 4.1 
124.3 124.3 120.7 0.0 3.0 
114.4 114.3 TELS 0.1 2.6 
136.3 136.4 131.4 -0.1 LY 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables” section. 
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Tabie 9-41 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse* 


CANSIM Indexes Percentage change 
vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692598) 113.9 113.4 114.6 0.4 -0.6 
Special aggregates 
All-items excluding food (v41692711) 112.9 112.8 114.5 0.1 -1.4 
All-items excluding food and energy (v41692712) 110.4 110.6 110.2 -0.2 0.2 
All-items excluding energy (v41692717) 11129 111.7 he 0.2 0.6 
All-items excluding gasoline (v41693267) 113.2 112.8 113.8 0.4 -0.5 
Energy 1 (v41692718) (eh) 128.7 149.6 1.9 -12.3 
All-items (1992=100) (v41713430) 134.0 133.5 134.9 0.4 -0.7 
Food (v41692599) 118.3 116.4 115.3 1.6 2.6 
Food purchased from stores (v41692600) 1AT.2 114.7 113.1 22 3.6 
Meat 2 (v41692601) 106.1 105.1 104.9 1.0 let 
Dairy products 2 (v4169261 1) 122.6 120.3 121.0 1.9 ies 
Bakery and cereal products (excluding infant food) 2 (v41692616) 124.2 PATA 122;2 -2.7 1.6 
Fresh fruit 2 (v41692620) 112.0 111.0 117.3 0.9 -4.5 
Fresh vegetables 2 (v41692623) 104.7 102.6 100.4 2.0 4.3 
Food purchased from restaurants (v41692630) 120.4 120.2 120.2 0.2 0.2 
Shelter (v41692631) 128.0 127.6 132.1 0.3 -3.1 
Rented accommodation ; : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance : 
Homeowners’ maintenance and repairs : : : : : : 
Water, fuel and electricity (v41692632) 135.9 131.0 159.3 3.7 -14.7 
Electricity (v41692633) 97.9 97.9 128.5 0.0 -23.8 
Natural gas : : : : : , 
Fuel oil and other fuels (v41692635) 184.6 170.7 210.3 8.1 -12.2 
Household operations, furnishings and equipment (v41692636) 103.2 103.2 101.1 0.0 2.1 
Household operations (v41692637) 110.0 110.2 105.6 -0.2 4.2 
Telephone services (v41692639) 99.1 99.1 99.1 0.0 0.0 
Internet access services (v41693227) 101.4 101.4 106.4 0.0 -4.7 
Household furnishings and equipment (v41692644) 91.6 91.2 93.7 0.4 -2.2 
Clothing and footwear (v41692651) 100.0 100.9 101.0 -0.9 -1.0 
Women’s clothing (v41692653) 91.9 94.0 96.1 -2.2 -4.4 
Men's clothing (v41692654) 99.1 101.1 106.0 -2.0 -6.5 
Footwear (v41692656) 106.3 107.0 96.5 -0.7 10.2 
Transportation (v41692659) 112.7 112.6 117.0 0.1 -3.7 
Private transportation (v41692660) 113:5 111.0 116.8 2S -2.8 
Purchase and leasing of passenger vehicles (v41692662) 91.9 87.0 97.2 5.6 -5.5 
Gasoline (v41692665) 12587 126.8 Tsae2 -0.9 -4.2 
Passenger vehicle insurance premiums 3 (v41692668) 165.2 165.3 160.4 -0.1 3.0 
Public transportation (v41692670) 108.6 120.1 A725 -9.6 -7.6 
Health and personal care (v41692675) 114.1 109.2 109.5 4.5 4.2 
Health care (v41692676) 118.9 ee6 114.4 Vat 3.9 
Personal care (v41692682) 108.2 100.1 103.7 8.1 4.3 
Recreation, education and reading (v41692685) 94.5 95.6 93.7 -1.2 0.9 
Recreation (v41692686) 90.2 91.5 90.1 -1.4 0.1 
Education and reading (v41692693) 117.0 117.0 111.4 0.0 5.0 
Alcoholic beverages and tobacco products (v41692695) 134.2 134.3 132.9 -0.1 1.0 
Alcoholic beverages (v41692696) 108.4 108.5 108.6 -0.1 -0.2 
Tobacco products and smokers’ supplies (v41692702) 164.2 164.3 160.9 -0.1 Pay 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 


eR RREREO SERENE RONEN DIES REDO I TIE ISDST DOT ETT Ta TE OO DT DB BH a a IDO I I POT RIOT, 


40 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — November 2009 


‘sooensonenneneqeananonsscnansnsansasensnnansceanensesoassnsanansasensenonsasenssacoscssansananansasencasensc sonsesenssnsesonsisansenessansessvaneosnsaveasensesanoesenseseasassasesossonscsssoosenssooasossqssassseasoasenensanenseasaccaseseceoseassaossonsnsensaseassaccocasensenansnse.sseeececoseeseseasessescscancesesdoccosnssesssonsonaSeneascusionaneniineeaninnenieotiacidcmnmunianntenennbtcnsetenRAncensesentanienntine 


Tabie 9-42 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted —- Yellowknife* 


CANSIM Indexes Percentage change 
vector November 2009 from 
number N 
ovember October November October November 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692722) 116.7 116.3 116.1 0.3 0.5 
Special aggregates 

All-items excluding food (v41692835) 116.3 115.9 116.2 0.3 0.1 
All-items excluding food and energy (v41692836) 112.7 112.6 111.6 0.1 1.0 
All-items excluding energy (v41692841) 113.7 113.6 112.3 0.1 2 
All-items excluding gasoline (v41693269) 116.2 115.8 115.6 0.3 0.5 
Energy 1 (v41692842) 1o2i 149.8 159.9 1.6 -4.8 
All-items (1992=100) (v41713431) 135.7 135.4 135.1 0.2 0.4 
Food (v41692723) 118.3 118.2 115.2 0.1 Pag 
Food purchased from stores (v41692724) Aves 1S Anion 0.2 2.3 

Meat 2 (v41692725) 118.2 114.7 110.7 iyi 6.8 

Dairy products 2 (v41692735) 117.0 115.0 i labesess deve 4.0 

Bakery and cereal products (excluding infant food) 2 (v41692740) 121.6 123.3 124.7 -1.4 -2.5 

Fresh fruit 2 (v41692744) 123.7 122.6 120.1 0.9 3.0 

Fresh vegetables 2 (v41692747) 115.6 123.8 127.2 -6.6 -9.1 
Food purchased from restaurants (v41692754) 119.8 119.8 115.2 0.0 4.0 
Shelter 3 (v41692755) 132.8 132.6 134.4 0.2 -1.2 
Rented accommodation : ; . 

Owned accommodation 

Replacement cost 

Homeowners’ home and mortgage insurance 

Homeowners’ maintenance and repairs : : : : : 
Water, fuel and electricity (v41692756) hOS sf 1523 165.5 22. -5.9 

Electricity (v41692757) 152.2 152.2 138.3 0.0 10.1 

Natural gas ; : P : ; 

Fuel oil and other fuels (v41692759) 196.5 186.9 246.5 5.1 -20.3 
Household operations, furnishings and equipment (v41692760) 106.6 106.1 105.9 0.5 0.7 
Household operations (v41692761) 112.8 WAZA 11272 0.6 0.5 

Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 

Internet access services (v41693228) 73.6 73.6 81.7 0.0 -9.9 
Household furnishings and equipment (v41692768) 93.1 92.8 92.2 0.3 1.0 
Clothing and footwear (v41692775) 97.5 94.1 96.0 3.6 1.6 

Women's clothing (v41692777) 88.3 86.2 85.7 2.4 3.0 

Men's clothing (v41692778) 96.1 97.7 99.7 -1.6 -3.6 
Footwear (v41692780) 93.7 79.9 93.1 lifes 0.6 
Transportation (v41692783) 105.6 106.0 107.7 -0.4 -1.9 
Private transportation (v41692784) 105.1 102.9 105.6 Dan -0.5 

Purchase and leasing of passenger vehicles (v41692786) 82.7 77.6 87.9 6.6 -5.9 

Gasoline (v41692789) 133.9 134.2 132.6 -0.2 1.0 

Passenger vehicle insurance premiums 4 (v41692792) 145.9 145.1 134.9 0.6 8.2 
Public transportation (v41692794) 109.7 121.1 118.5 -9.4 -7.4 
Health and personal care (v41692799) 112.8 111.0 109.9 1.6 2.6 
Health care (v41692800) 118.3 tc7E9 114.6 0.3 a2 
Personal care (v41692806) 109.2 106.2 106.8 2.8 2.2 
Recreation, education and reading (v41692809) 99.7 100.0 99.1 -0.3 0.6 
Recreation (v41692810) 96.8 97.1 96.9 -0.3 -0.1 
Education and reading (v41692817) 117.3 dilves 110.9 0.0 5.8 
Alcoholic beverages and tobacco products (v41692819) 146.1 145.9 qo 0.1 9.7 
Alcoholic beverages (v41692820) 136.4 136.1 129.6 0.2 2 
Tobacco products and smokers’ supplies (v41692826) 155.6 155.6 135.6 0.0 1407 


ee ——————————————————————————————————————————————————————————— 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Tabie 16 
The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 103.4 103.7 1048 105.1 105.7 105.4 105.6 105.9 106.2 105.8 104.8 
2005 105.7 106.2 1066 107.5 107.5 107.6 107.9 108.0 1096 1082 1083 107.9 107.6 
2006 108.4 1084 1087 1096 1106 110.4 110.5 1109 109.7 1089 109.1 109.3 109.5 
2007 F096" 10d) OS eta ao Oe te ee ee iS 114.1 
2008 TUT W124 AA 29S 1S 6 AS 4 11G23) 5:3 G2 115.1 eee oat 114.3 
2009 FIDO MINS4 WS omits dee orcemitoo. | TS 25/0) 11526 114.65 tbs + 
Prince Edward Island (v41691379) 
2004 103.5 104.0 1047 1053 1056 106.2 1059 105.8 106.4 106.7 108.2 107.4 105.8 
2005 106.5 106.7 1076 1086 1091 1089 109.0 109.3 111.8 111.5 110.7 110.0 109.1 
2006 V1OS 1108 a OL ie ste Ome oe M12 ome 2,8 eet Om id Oneamliviat medio 111.6 
2007 11S dS ASS Seis e424 114 0R1hS.8> T4COC ITAA 4sseed 447, 113.6 
2008 1142 VATAGe SS 1G i IS OmeIdo So 12005 3119'S 8120'S. 116: 6) 1G. Oe 1147 lanes. 
2009 114157 SOG me. 4ee1/.Omnio.o: 116 4emit6:3 WOGm atis.7 11954 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 105.7 105.9 106.2 106.7 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 108.8 110.4 109.8 109.1 109.3 108.2 
2006 1093 91109:0) OS Gee iiiOm 112 it. 08 11S Sit 4y 1106 1101 ~T10:45 i1o)2 110.4 
2007 TOM eT deO) ome Omt Slmc.O) ItSOnai27 Zed 216 1 Soa. 112.5 
2008 A135) BO1S9 SA SS Sait dy .8 17 Sati, | 11i/ Cel O.4 etl Ss Omaha. 115.9 
2009 1A S54 Set Aro we 4 Orel O10 Of O One 16.08011O:7mme tO a 110-9 ome lll7cO 
New Brunswick (v41691648) 
2004 103.3 103.8 1042 1041 105.1 105.3 105.2 105.2 105.1 105.5 106.0 105.6 104.9 
2005 1056 105.9 1068 107.1 107.0 1069 107.5 1080 109.2 1084 1082 108.3 107.4 
2006 108.8 1087 1091 1100 110.1 1100 109.7 1100 1088 107.8 1084 109.1 109.2 
2007 109-2 S109 Gre TO fideo lt Clit) 251) eel Atal tills eed 111.3 
2008 TA eda el 2a Cae 13-9 eeit4o ATA See t4 Ss 147 ts:4 eatdicuOmetdnes 113.2 
2009 ZOOS 2S mee Ome otis o) 14 44a 14 214.08 115.4 
Quebec (v41691783) 
2004 403.2 1036 103.9 1038 1048 1048 1046 1045 1047 1053 105.5 105.2 104.5 
2005 105.3 1056 1064 1064 1065 1068 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 1080 108.4 109.1 109.3 109.1 109.2 109.2 108.4 108.4 108.6 108.7 108.7 
2007 108 S096: 110 40m ttm tOs/- AOC meds 1110'S 1105) 1108 at ten 110.4 
2008 1110 ed 14 A aS. 6114 4d 335 114205 113.0, 12 47, 112.7 
2009 1S 12.3) SA Cm enor tao tS. Seats" 1 Su/eelitic. Gan 143 
Ontario (v41691919) 
2004 103.4 103.6 1040 1041 105.0 104.8 1049 104.7 1048 105.0 105.4 105.3 104.6 
2005 105.1 105.8 1064 1065 1066 1068 1069 107.5 108.2 107.7 107.5 107.6 106.9 
2006 108.2 107.9 1088 1091 1095 1093 109.0 1091 1085 1084 1086 108.8 108.8 
2007 10865 W1C9s/- AO: Seeded a tteOe dite dete TOL ee titO AOS) site? ited 110.8 
2008 11 OSU tt 4 eee omen 3S: Camit42 AS mies ATS tS.7 © 11S:58 ati 23 113.3 
2009 A224 ees) Sell Copmmluiorc ein 14 Ommetda2 st S 7 eet oe, el oOue 13,9) 1146 
Manitoba (v41692055) 
2004 102.0 1019 1024 102.7 1041 1044 1043 1043 1041 1045 105.2 105.5 103.8 
2005 105.0 105.2 1056 106.3 1065 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 1076 1085 1092 109.3 109.7 109.7 108.8 108.9 109.0 108.7 108.7 
2007 109: 1.51094 SiO Atom tt feed? 2 eet 2 “181 T-OneitO:SealdO;9 110.9 
2008 1108 dee AeA eee Oma 4 115 Osis 0 A152 019453 113/85 s113.0 113.4 
2009 T2413 AdsiOrAS e144 e115: 11505°114:5 11455 1144 144.7 
Saskatchewan (v41692191) 
2004 1028 1029 1031 103.8 1049 105.0 105.2 1047 1049 105.5 106.1 105.8 104.6 


2005 105.6 1058 1064 107.1 1065 106.8 107.1 107.4 1080 1075 107.4 107.3 106.9 
2006 107.9 107.9 1082 1092 1096 1096 1098 110.4 109.3 109.1 1088 108.9 109.1 
2007 109:5-"109:9 St 1kO aS 112-69 atS.1  113.S STS ae SOM 1 Srie Tao Wt22 
2008 {13:0 1136 tg aS 4116-2 5et7.0) 1169 417.0 117 Se 416:9 1167 eit5:8 115.9 
2009 11S: 116.9" dG Ce iene i7.0met8 2 ATSiOR 117.9" Seam tdi 2e 17-6 " 
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Table 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 1046 1046 1049 105.2 106.1 107.1 106.4 106.2 1063 1060 106.7 1064 105.9 
2005 106.1 106.2 106.9 1076 107.4 107.8 1087 108.7 110.0 109.7 109.6 109.0 108.1 
2006 1104 09. 7 110: Sait Ae 22s 1184 ATSION 114iiee 1130 493.76 9114:2 112.3 
2007 14 em o.O eG Ageia Oenl 1 7.On 110.0, 110M 1 19i30. 119:4ee (16 Cemnao mm OLS 117.9 
2008 J1S:S ig OO MO Sie 2h oun 22.20 124.05 123:5 124.1 122,89 121 oe cl Ome 21 121.6 
2009 20°22 tO 200m ZO 421A 22 Oe Zeon i220 21 oeendi2 Omni 22.6 x, of 
British Columbia (v41692462) 
2004 102.5 102.9 103.2 103.9 1047 1049 1047 1047 1048 104.8 105.0 1048 104.2 
2005 104.8 105.0 1053 106.0 106.3 106.4 1066 106.8 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 1087 108.7 1088 109.0 1084 108.3 1087 1088 108.1 
2007 109!0) | 1109)1 “109/555 109'9) 311110!5 410:3" 1110/5 A10!45 1110/5 11010 ait0.4 41104 110.0 
2008 1099 SAdiO:S MNOS Riise 12:8 ts:6) 9114240) 1442 8 2) ed a4, 112.3 
2009 BASS eal O Mi ZORA 2. Oe 228i 2A Be 12 eel 2a = 2g 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 1039 1044 1049 1053 1054 105.7 1068 1068 107.1 106.3 105.3 
2006 106.4 105.9 105.9 1069 107.5 107.9 107.5 107.7 107.2 1063 106.3 106.3 106.8 
2007 10720) SA07.3) O80 5s108i 7, 9109:'5 9 109.7" 1107 110.5) 110.89 110:45 10-71 1.0,6 109.5 
2008 A104 eeliaOot) SO Seedile Bund 13:0: 114, 611.5) 30 1 15:4 0 1114:6 114: O4 O 3.9 113.4 
2009 1130 AS.7, W113 Ommaio4a 1140 14:9) 11441425 A Sey 413-4 too 
Yellowknife, Northwest Territories (v41692722) 
2004 103.4) 110258 1038:2) 9103:35 104/10) 10433. 104:3. 5 10377) 103.7) 103:85 104,76 105:0 103.8 
2005 1046 104.8 104.9 105.2 1061 106.4 1064 106.3 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 10710, 107.9. 108.0 107.7 107.8 108.0) 107.8 107.1 107.6" 108:4 107.7 
2007 108:9) 5 1091) SOS IS ma TOA tail S meediittOnet | (hOmentidil deed deOmeel tilt Os om dulideG 110.8 
2008 AAS: gull 223) MT Sr Stet 4e9k 11597 9 ed16.6.01116:608 116i 117.2 tO oO. moO. 115.2 
2009 114-3 elt 4:5 4 Seedorf GLO t16:0 11GO e116: 3511645 dG Sato. v7. 2, if 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 1002 100.8 101.4 101.8 101.8 101.4 1016 101.2 101.8 1022 101.2 
2005 102.0 101.7 101.8 102.1 102.8 103.0 103.0 103.4 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 1045 1048 1051 1048 1044 1050 104.2 105.2 105.7 104.6 
2007 106.4 1065 1067 107.7 108.0 1080 108.9 108.9 109.1 108.1 108.2 108.7 107.9 
2008 108:2) 108-4) 1108 2ea109) 0.51 09:8 3110:5) 141694222) OR i O24, 110.4 
2009 TUG edd 1S) A274 eS. 8113-6 113.8 11S: SreiaO 11'S 2 tie de ie P; 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 41 
The Consumer Price Index and selected sub-groups, by urban centre, 12 not seasonally adjusted 


CANSIM Indexes Percentage change 
vector November 2009 from 
number November October November October November 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) 115.6 114.8 114.2 0.7 1P4 
Shelter (v41692847) 126.9 126.1 W223 06 -0.3 
Rented accommodation (v41692848) 110.5 109.9 106.1 0.5 4.1 
Owned accommodation (v41692849) WALT 127.9 125.8 -0.2 ies 
Water, fuel and electricity (v41692850) 137.5 133.9 148.2 Zul, -7.2 
All-items (1992=100) (v41713405) 135.6 134.7 134.0 0.7 2 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 118.8 117.4 116.6 452 1.9 
Shelter (v41692853) 123.4 4121°3 A25:5 ube -1.7 
Rented accommodation (v41692854) 111.6 111.4 107.5 0.2 3.8 
Owned accommodation (v41692855) 114.6 415.1 116.1 -0.4 -1.3 
Water, fuel and electricity (v41692856) 165.0 154.0 Wifes 164. -6.9 
All-items (1992=100) (v41713407) 139.2 137.6 136.6 A:2 1.9 
Halifax, Nova Scotia 
All-items (v41692858) 116.5 115.4 114.5 1.0 1.7 
Shelter (v41692859) 121.8 121.0 122.0 0.7 -0.2 
Rented accommodation (v41692860) 108.1 107.9 106.7 0.2 1.3 
Owned accommodation (v41692861) 122.6 123.0 122.7 -0.3 -0.1 
Water, fuel and electricity (v41692862) 136.5 TSA 139.5 3.8 -2.2 
All-items (1992=100) (v41713409) 138.7 137.4 136.3 0.9 1.8 
Saint John, New Brunswick 
All-items (v41692864) 115.4 114.4 112.7 0.9 2.4 
Shelter (v41692865) 124.1 123.8 121.8 0.2 1.9 
Rented accommodation (v41692866) 111.0 111.0 108.8 0.0 2.0 
Owned accommodation (v41692867) Zico 121.9 118.9 -0.3 22 
Water, fuel and electricity (v4 1692868) 143.8 141.4 141.9 Ute 3 
All-items (1992=100) (v41713411) 136.4 135.2 133.2 0.9 2.4 
Québec, Quebec 
All-items (v41692870) 114.3 113.5 112.1 0.7 2.0 
Shelter (v41692871) 120.5 120.5 118.8 0.0 1.4 
Rented accommodation (v41692872) alien UUilisré 109.4 0.0 2 
Owned accommodation (v41692873) 125.0 125.4 123.4 -0.3 1.3 
Water, fuel and electricity (v41692874) 119.9 TSO 119.7 ez 0.2 
All-items (1992=100) (v41713413) 132.7 131.9 130.2 0.6 1.9 
Montréal, Quebec 
All-items (v41692876) 114.4 Aas? 112.4 0.6 1.8 
Shelter (v41692877) 119.7 119.6 119.5 0.1 0.2 
Rented accommodation (v41692878) 110.0 109.9 108.8 0.1 ct 
Owned accommodation (v41692879) 125.0 125.4 125.1 -0.3 -0.1 
Water, fuel and electricity (v41692880) 120.4 118.6 121.5 LAS -0.9 
All-items (1992=100) (v41713414) 132.3 131.5 130.0 0.6 1.8 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.6 114.1 113.3 0.4 v4 
Shelter (v41692883) 120.4 120.7 122'5 -0.2 -1.7 
Rented accommodation (v41692884) 108.0 107.9 106.3 0.1 1.6 
Owned accommodation (v41692885) 126.0 126.4 124.8 -0.3 1.0 
Water, fuel and electricity (v41692886) 126.5 127.0 148.1 -0.4 -14.6 
All-items (1992=100) (v41713416) 139.7 139.0 138.1 0.5 1:2 
Toronto, Ontario 
All-items (v41692888) 114.4 114.0 113.5 0.4 0.8 
Shelter (v41692889) 117.1 117.2 119.6 -0.1 -2.1 
Rented accommodation (v41692890) 109.0 108.8 107.3 0.2 1.6 
Owned accommodation (v41692891) 121.5 121.9 {VEL -0.3 0.3 
Water, fuel and electricity (v41692892) 116.5 116.7 142.0 -0.2 -18.0 
All-items (1992=100) (v41713417) 137.9 137.4 136.8 0.4 0.8 
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Table 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-itenis (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


November 
2009 


110.9 
103.0 
103.9 
103.5 
113.8 
132.3 


114.5 
120.5 
115.8 
123.5 
115.1 
141.2 


117.8 
137.3 
120.3 
150.3 
119.2 
146.7 


118.6 
139.7 
128.1 
146.6 
128.8 
146.0 


W227 
148.7 
128.5 
147.9 
172.4 
149.6 


122.7 
146.2 
119.0 
159.5 
127.0 
154.4 


113.1 
113.2 
108.9 
115.7 
110.0 
134.2 


141.9 
110.2 
109.6 
107.0 
131.1 
131.4 


Indexes 


October 
2009 


110.2 
103.0 
103.9 
104.0 
112.5 
131.5 


114.2 
PAL 
115.2 
124.2 
116.5 
140.8 


117.4 
138.4 
119.8 
150.9 
122.7 
146.3 


118.3 
140.7 
128.0 
147.1 
132.5 
145.6 


121.8 
146.3 
128.4 
148.7 
154.8 
148.5 


eds 
144.1 
119.2 
160.0 
111.8 
153.3 


112.7 
113.4 
108.8 
116.0 
110.0 
133.8 


011.7, 
110.5 
109.5 
107.5 
130.3 
131.1 


November 
2008 


2002=100 


110.8 
109.5 
103.1 
103.9 
145.2 
132.1 


113.6 
121.8 
112.6 
124.4 
122.2 
140.1 


116.4 
137.0 
114.6 
147.5 
128.4 
145.1 


117.8 
141.5 
121.6 
148.6 
137.8 
145.0 


121.4 
150.9 
126.4 
149.4 
184.2 
148.0 


122.0 
150.6 
118.4 
161.8 
144.3 
153.5 


(PS) 
116.2 
107.2 
119.8 
117.2 
133.9 


111.9 
113.5 
107.6 
113.1 
129.9 
131.4 


Percentage change 
November 2009 from 


Octo 


ber 


2009 


November 
2008 


i 
ON+ONO 
ONonnon 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 12 
The all-items Consumer Price index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 103.3 103.6 1046 1049 105.5 105.2 105.3 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 109.2 110.1 109.9 110.0 110.4 109.3 1085 108.7 108.8 109.1 
2007 1092" 1095 iO sIOG AO Miike Wit 110.7 110.2 TitkOe Tits itt 110.7 
2008 AAAS 11251 AZ wAS2 114.05114:8" 116.8 115.3. 115:8° 114942 s 114.0 
2009 ASO” A1SC iswewii4ee 1153 8 1o:8  11S:3 S415:1 bs | WaiSetSS a - 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 104.9 105.2 105.7 105.5 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 108.4 1083 1084 108.7 110.9 110.7 110.0 109.3 108.5 
2006 10957, MAO ZR IOS Smita 12 Oetith Ste TI 2ae a 10:45 One tits 111.0 
2007 MAO) Ado Mit2oumise WS6wits:5 11341133) 11s7) f1siseitAOmi4:S 113.2 
2008 Woe 1142 AtStoaiiG:2 118:3 9116.8" 119:25 11816 4196" 118:25116:6 14'S 116.9 
2009 1410 9 115:6) lS: SeetiGrs) A742) 1Si2 11810" 11833 211764 ei sie # = 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 1055 105.5 105.6 105.9 106.4 106.0 105.0 
2005 105.7 105.9 1066 107.0 107.2 107.1 107.4 108.2 109.6 109.1 1085 108.6 107.6 
2006 108.6 1083 108.9 110.2 1105 110.3 1105 110.7 110.0 109.7 110.0 109.7 109.8 
2007 109k, 110/65 4d) A125 112-55 142549 1122) 14126 112 SoeeS tot 112.0 
2008 11229 113:4 5 Tiss 8 1162 31169 11659 116.9 116:8° 71Sieeti14/5113:0 115.2 
2009 ASM Miso ila Mieitaer  W1Sd1160 MiG 1162511673 1154 in6S a 7 
Saint John, New Brunswick (v41692864) 
2004 103.4 103.9 104.2 104.1 105.1 105.2 105.2 105.1 105.1 105.5 106.0 105.6 104.9 
2005 105.5 105.8 1068 107.1 107.0 106.9 107.5 108.0 109.2 108.4 108.2 108.3 107.4 
2006 108.8 108.7 109.2 110.1 110.1 110.0 109.8 110.0 1089 107.9 108.4 109.0 109.2 
2007 1092 MOSS SO Cmeiinee 1 ieae Ot) 02 et 4 eae omit Oo Uae 
2008 Vale, Ge Zee 1:14.08 11415 11510 9114. 45 11S TS Sm2a7eitaee 113:2 
2009 Aiea TAZ 2 Sid er toro S114:6 A146 114.2) 1145S" 1 tae 4 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 104.9 104.9 104.7 1046 104.8 105.3 105.5 105.1 104.5 
2005 105.3 105.6 1064 106.3 106.5 106.9 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 109.1 1093 109.1 1092 109.2 108.4 108.2 1084 108.4 108.7 
2007 108.5 109.2 110.1 1103 110.7 110.4 110.4 109.8 110.2 110.2 110.5 110.8 110.1 
2008 TOO. A Aiesmeide- Om t1s:2. 118.7 Tse 1134) 4136" 112s aiid: 112.4 
2009 AA A202 ae 26 1s6n 114:2 11357 “1138 1136 A 1Soeid4ss ke i 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 104.6 1046 1044 1044 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 106.2 106.4 106.7 1068 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 108.2 108.9 109.0 1088 108.9 108.9 1084 1086 108.7 1086 108.6 
2007 1083771095) AOSmO75) Ose 110'5) 1110'S) 1100) 1104 ™ 11014 aati O-/ee 14-0 110.3 
2008 T1O8 Ades Ate 2e2, 11S 41318) 113199 1413'S" 118s “1412:9 i244 8 112.6 
2009 Wied, W124 A227 12:9" -113:9° 114.3 1113'8 114.0 “145:8" 118.79 11474 u ” 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 

2004 103.2 103.4 103.8 104.0 105.0 104.7 1048 1046 104.6 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 1086 109.0 109.4 109.2 1089 109.0 108.3 108.2 1085 1086 108.6 
2007 1085 109 CG OMealddete adores dt) Tide 10:9) 11019 “1 10i7aei Oo mtiiOr8 110.7 
2008 TAO A440) “AldeSetitZet) 11S'4" 114.0 415:0 114.8 4160-1136 eis Se iil2:7 113.1 
2009 1123 ATS:0MNS:GrediSet) 1140114:2  113'6 “113:8 116:9 9114-1) 1046 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 1043 104.3 105.1 1049 104.9 1047 104.9 1049 1052 105.1 104.7 
2005 105.0 105.6 1064 106.3 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 1085 108.7 109.0 108.9 1085 1085 108.1 108.0 108.3 108.5 108.4 
2007 1082 109:3° T1OSe110:8 4442 110-7 1107 110.6 110:8° “110;ZeiOm Adda 110.5 
2008 AOe, 11023" it See? 113:3 113:8 1149) 447 1149 1 13e7e is iS iso 113.1 
2009 M2 1132" Asses 115'99114.0" 113:6 113.6 113377 194.0 111454 ¥ 


aseeeeeeeeeeeeeeneencneaenenneaeaenaaaeeeeeeeeeeaenhehdeneenbeenbeenennnennennenndentnnndntndnndnninannadndnntnntansanssndnnaaasanaananananaaesssannaanaasaesansetanoansaatatoaseaacaadenianceeiataassnezacsaaaataciacaececenenec sec ancaeenneea cae 
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Table 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


TE 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 

a a a a A a a a a I RC Dg la i el NL Rio 

2002=100 
Thunder Bay, Ontario (v41692894) 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 104.4 1051 105.2 105.2 1053 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 1076 107.2 107.2 1066 106.4 106.6 106.6 106.9 
2007 106.2 107.3 1083 1084 108.8 1083 1086 108.3 108.3 107.9 108.2 108.1 108.1 
2008 107-9 108:4 9108.7, (10987 WOive a2 19231 1469" 14.2: 110.9) 4110.85 A10s 110.4 
2009 1ORSI 1103 1tOe sO 1110) 44-2) 110:8" 2110:2 1110:45 110:2. 41019 é % 
Winnipeg, Manitoba (v41692900) 
2004 102.0 101.9 102.3 102.7 104.0 1043 104.2 1043 104.0 1044 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 1066 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 107.5 108.3 109.0 1091 1095 1095 1086 1089 109.0 108.6 108.5 
2007 1OSO R109 4 OS AOS. td 4e iti o. silt Oe ad) eid denn 1 OlOmdOl7, a1 1.0er 110.8 
2008 AOS Ae A226) 11'S Ae e458 1470 9011.50 114. 2ed Grout 1229 113.3 
2009 12S 11SOF 11299 113/55 91142 9 Aon 19418 14:3 9 614.3514 2 405 - “ 
Regina, Saskatchewan (v41692906) 
2004 102.8 102.9 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 106.3 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 108.9 109.3 1093 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 HOSES MOON /amed ile Ometnitn one 1220 mdi 243 sani Zromme hl 2-2mmlit cope dic omni eam tie i ihitleré 
2008 VIi2ZCe 12 (a dts:6 44 11S 4 116.2. HES 1164) 16 9eM16:60 1464) 115.6 oe 
2009 ATSC 6 A ed6:O) eidOr2: At7e 1) ei 8:3.) 16 One 1oOledils Gund t7.4i dines E - 
Saskatoon, Saskatchewan (v41692912) 
2004 102.6 102.7 1028 103.6 1046 1046 1048 1045 1046 1053 105.9 1056 104.3 
2005 105.4 1056 106.2 106.9 106.3 1066 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 1081 109.2 1096 1095 109.8 110.4 1093 109.1 108.7 108.7 109.0 
2007 LOSS 09 Oi Ol/e CON 1124 SSO Ati aie ad] 404 4 4 et a Vets 
2008 A 4E2 S11 OO 16:00 a6: Oi 417.6 ede Om Onmad  GOolmeni oro ma GlOmmd iio maior Aitvat 
2009 Hake qlee es) abe sal ka) AICO) alaieMe) iI) qiiltsiesh TiiteWs) = ts 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 105.2 105.6 106.5 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 1081 109.2 109.1 1106 1102 110.1 109.4 108.6 
2006 11CGre1O 1M OGe ttiea 24 AG) 2 Seo Ome Size mlit2e2 ao Oma oro 112.0 
2007 kc) Vee lore MIT) alae “eee ah Ia) aie) aiRevesy abakeetsh odie! 117.4 
2008 AASHSSE (en San Zaks TALI 2Sc/e 1 231GumZ2ocOn 122.3 210 ode de 10 121.4 
2009 120: 2561215 ZOO ZOlo 1 21EG ml 2oe 2 21m 22a Zine eome cen F m: 
Calgary, Alberta (v41692924) 
2004 104.1 104.1 1044 1046 1055 1064 105.8 1056 1056 1054 106.1 105.8 105.3 
2005 105.3 105.5 106.0 1069 106.8 107.3 108.0 108.0 109.1 1089 108.8 108.5 107.4 
2006 109:9,, 108:9 109.5 110.9 112.0 Adc? 113.6 114.4 114.7 113°5 114.2 141407 112.3 
2007 1ASOR 115 Cad Gs7. 1die6 ANG d8:6) TS iSSs™ 149. Se id 16e7 “11 Sid OO 118.0 
2008 11829119: ee 2OlOn 12182) 122° 3523.9 123:06 124140 123 eal dele 2 Onan tao 121.8 
2009 1205/1219 M21 Sel 20 121. SeetiZ215 12 1G 22545 12d ee 21.9227 he 7: 
Vancouver, British Columbia (v41692930) 
2004 102.2 102.7 103.0 103.7 104.5 1046 1045 104.5 1046 1047 1047 104.7 104.0 
2005 104.8 104.9 105.2 105.7 106.0 106.1 106.5 106.5 1068 106.7 106.6 106.3 106.0 
2006 106.2 1063 106.9 107.5 1084 1084 108.5 108.7 1084 1084 108.9 109.1 108.0 
2007 109.0 109.3 109.6 1100 1106 1105 110.7 1106 110.7 110.4 110.4 110.5 110.2 
2008 A1OL2ZEAAOL7 ieee 2a Its eas. 9) 144714 514: Omlt3-4 liom tide 112.8 
2009 ATOR (2S eon Zo toes emis on aii Oued o.On 0 oct. etoat oa : 
Victoria, British Columbia (v41692936) 
2004 102%7m 103:174103:3" 10401 105.0 105.2 105.0 105:0) 105:2° 105.2 105.5 1053 104.6 
2005 105.3 105.5 105.9 106.5 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 1093 1088 108.6 1089 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.4 110.0 110.1 109.5 109.6 109.7 109.8 
2008 ACSA 0G 8 eet.0:4 tite 12:30 IMG Ona Toot loca iteccmula2- om id omeaniaee 111.8 
2009 AT On 1114 ede eo) Tt 2:6) TIM 5) 12 tees ed drs dito 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tahie 13 
Average retail prices for gasoline and fuel oil, by urban centre 


St. John’s, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B. Que. Que. Gatineau, Ont. Bay, Man. 
Summerside, Ontario part, Ont. 
PEL Ont./Que. 


cents per litre 


Regular unleaded gasoline at full service filling stations 


November 2008 103.7 Ot2 93.1 90.4 91.1 91.8 84.0 83.9 99.8 93.6 
December 2008 91.7 77.4 80.3 778 80.2 82.0 15.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 ta 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 91.6 86.9 
March 2009 95.0 87.0 88.8 84.5 90,2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93:1 87.8 90.3 92.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 104.6 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 946 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
Regular unleaded gasoline at self service filling stations 

November 2008 98.7 87.6 89.9 88.4 91.0 87.3 78.8 82.7 96.1 91.4 
December 2008 86.8 13.7 Wine: 75.0 79.7 TE. 69.5 74.2 86.8 79.3 
January 2009 86.0 74.7 77.8 74.0 83.3 84.4 74.2 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 94.4 98.2 94.5 
June 2009 109.0 103.0 105.3 So 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93:9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95:9 98.5 93:1 S97, 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
Premium unleaded gasoline at full service filling stations 

November 2008 109.2 98.5 101.0 97.6 98.4 101.1 102.9 96.5 109.6 104.1 
December 2008 97.2 84.7 88.4 84.7 87.7 91.5 S22 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 S6i7, 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105;2 109.2 103.7 108.2 110.5 104.0 
June 2009 117.1 113.4 116.1 109.3 115.0 115.7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 110.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 a LB 118.7 110.4 
September 2009 117.1 110.3 111.6 106.6 110.4 113.8 105.8 108.9 117.7 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113.9 109.7 
Premium unleaded gasoline at self service filling stations 

November 2008 104.3 94.6 98.0 94.3 98.7 95.2 90.9 94.8 107.2 102.1 
December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 O17 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99:4 90.5 94.3 89.3 98.2 98.9 93.0 S71 98.7 97-5 
April 2009 101.4 93.6 97.6 92.2 98.0 97.2 93.1 98.0 99'5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113:5 106.7 a2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 114.3 108.7 110.9 106.0 112.9 112.4 106.0 111.2 ed 109.9 
September 2009 114.6 107.0 109.3 104.5 110.5 111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 111.1 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 112.7 109.0 
Household heating fuel 

November 2008 96.9 91.3 89.7 98.7 93.5 93.1 99.7 99.0 116.8 114.5 
December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 TASTE 77.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 75.6 115 71.8 77.4 79.3 77.3 80.8 80.2 84.3 84.6 
March 2009 67.6 65.5 68.0 726 73.3 74.4 75.4 75.4 80.4 15.7 
April 2009 71.0 68.6 74.6 78.3 778 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 AGA 73.0 73.5 rca levi 75.7 80.3 80.1 75.6 
June 2009 68.7 66.5 ae 73.0 73.5 TAet 75.7 80.3 80.1 75.6 
July 2009 68.7 66.5 TAs 73.0 73.5 71.7 75.7 80.3 80.0 75.6 
August 2009 68.7 66.5 7 73.0 73.5 1G 75.7 80.3 80.0 75.6 
September 2009 80.5 78.1 Vil ice 82.7 77.5 75.1 77.8 82.9 84.9 88.1 
October 2009 76.3 Tex 73.9 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 89.8 88.4 84.3 88.3 90.0 93.7 93.9 
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Tabie 13 — continued 


Average retail prices for gasoline and fuel oil, by urban centre 


eee 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 


Sask. Sask. Alta. Alta. BC B.C. ai NWT. 
eset 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


November 2008 92.4 O25 86.2 86.5 99:5 99:7 109.4 118.4 
December 2008 9.1 80.6 73.1 TeATE 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95.3 93:7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 STs 97:2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99:9 99.3 106.9 
May 2009 S77 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121-2 
September 2009 101.1 101.1 92.9 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 SoZ 91.4 92.2 111.2 106.6 106.2 120.0 


Regular unleaded gasoline at self 
service filling stations 


November 2008 91.3 S19 83.0 86.0 96.6 98.9 105.1 115.7 
December 2008 7941 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91:9 Shlire 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.4 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 Sg 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 112.1 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 117.1 


Premium unleaded gasoline at full 
service filling stations 


November 2008 103.1 102.5 heigf 97.4 Aides 111.7 124.2 142.4 
December 2008 89.7 90.8 83.7 83.6 997, 98.2 102.4 124.6 
January 2009 96.1 95:3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 929 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 17-5 118.3 108.8 109.1 127.3 121.6 111.9 127.5 
July 2009 112.7 112.9 105.9 105.4 124.7 120.4 115.3 1237 
August 2009 114.7 114.2 108.9 107.2 12537 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 12253 1122 12957 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 Aiiiste 110.6 105.8 104.8 124.5 119.8 112.2 130.3 


Premium unleaded gasoline at self 
service filling stations 


November 2008 103.1 102.5 94.9 97.4 109.4 112.0 19:3'5 130.5 
December 2008 90.9 917 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 112.1 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 Ae 106.7 117.7 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 113.5 101.8 104.7 A215 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 112.7 112.9 103.0 105.4 125.7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 hilar} 114.8 110.7 128.3 
November 2009 112.3 111.4 101.4 104.1 121.3 118.7 109.2 128.5 
Household heating fuel 

November 2008 113.5 110.8 : : 107.6 123.4 1208 117.3 
December 2008 88.5 9075 : : 85.3 105.5 103.8 101.0 
January 2009 88.7 87.3 : . 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 ¥ ‘ 79.7 90.9 97.5 89.6 
March 2009 70.3 Tae : 70.1 80.7 88.2 82.3 
April 2009 THD 78.8 81.8 91.1 90.3 84.0 
May 2009 74.7 Tot 81.5 92.5 89.4 83.0 
June 2009 747 Havre : : 81.5 92.5 89.4 83.0 
July 2009 74.7 our 82.9 93.9 89.4 83.0 
August 2009 747 Tor 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 ; 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 : : 86.7 94.3 98.0 88.9 
November 2009 91.1 91.6 : 91.0 99.0 106.0 93.5 


Note(s): See Table A for complete list of vector numbers. 
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Table 14 
Average retail prices, monthly, Canada 


CANSIM September October November 
vector 2009 2009 2009 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.56 12.42 Tada 
Sirloin steak, 1 kilogram (v735176) 16.55 16.53 15.96 
Prime rib roast, 1 kilogram (v735187) 2182 19.61 20.84 
Blade roast, 1 kilogram (v735198) 10.34 10.28 10.45 
Stewing beef, 1 kilogram (v735209) 9.83 9.65 9.60 
Ground beef, regular, 1 kilogram (v735220) 6.85 6.97 7.05 
Pork chops, 1 kilogram (v735221) 9.60 9.48 9.50 
Chicken, 1 kilogram (v735223) 6.34 6.31 6.35 
Bacon, 500 grams (v735166) 4.70 4.62 4.42 
Wieners, 450 grams (v735167) 2.92 3.11 3.10 
Canned sockeye salmon, 213 grams (v735168) 3.23 3.33 3.21 
Homogenized milk, 1 litre (v735169) 2.18 2.19 2.19 
Partly skimmed milk, 1 litre (v735170) Pa 2214 2AN 
Butter, 454 grams (v735171) 4.30 4.29 4.28 
Processed cheese food slices, 250 grams (v735172) 2.82 2.87 2.88 
Evaporated milk, 385 millilitres (v735173) 1.98 1.89 1.94 
Eggs, 1 dozen (v735174) 2.58 2.59 2.62 
Bread, 675 grams (v735175) 2.49 2.49 2.50 
Soda crackers, 450 grams (v735177) 2.54 2.03 2.48 
Macaroni, 500 grams (v735178) 1.45 1.43 1.42 
Flour, 2.5 kilograms (v735179) 4.72 4.49 4.54 
Corn flakes, 675 grams (v735180) 3.96 4.13 3.96 
Apples, 1 kilogram (v735181) 3.22 3.08 2.98 
Bananas, 1 kilogram (v735182) 1.60 1.63 1.64 
Grapefruits, 1 kilogram (v735183) 2.69 3.01 2.67 
Oranges, 1 kilogram (v735184) 2.76 2.82 2.95 
Apple juice, canned, 1.36 litres (v735185) 1.78 1.82 1.81 
Orange Juice, tetra-brick, 1 litre (v735186) 3.62 3.64 3.72 
Carrots, 1 kilogram (v735189) 1.54 1.35 1.33 
Celery, 1 kilogram (v735190) 1.53 1-57 2.23 
Mushrooms, 1 kilogram (v735191) 8.07 7.95 7.89 
Onions, 1 kilogram (v735192) 1.60 1.34 127 
Potatoes, 4.54 kilograms (v735193) 5.28 4.52 4.52 
French fried potatoes, frozen, 1 kilogram (v735194) 2.20 2.14 2.19 
Baked beans, canned, 398 millilitres (v735195) 1.07 112 1.15 
Tomatoes, canned, 796 millilitres (v735196) 1.46 1.49 1.57 
Tomato juice, canned, 1.36 litres (v735197) 2.06 1.96 2.01 
Ketchup, 1 litre (v735199) 3.09 3.09 3.07 
Sugar, white, 2 kilograms (v735200) Pate 2.69 2.71 
Coffee, roasted, 300 grams (v735201) 4.50 4.52 4.64 
Coffee, instant, 200 grams (v735202) 5.48 5.56 5.44 
Tea (72 bags) (v735203) 4.13 4.02 4.17 
Cooking or salad oil, 1 litre (v735204) 4.13 4.14 4.07 
Soup, canned, 284 millilitres (v735205) 1.04 1.05 1.00 
Baby food, 128 millilitres (v735206) 0.81 0.81 0.81 
Peanut butter, 500 grams (v735207) 2.88 2.92 2.96 
Fruit flavoured crystals, 2.25 litres (v735208) 1.29 ews 1.26 
Soft drinks, cola type, 2 litres (v735210) 1.54 1.54 VAT 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.55 1.50 1.60 
Paper towels (2 rolls) (v735213) 2.46 2.54 2.47 
Facial tissue (200 tissues) (v735214) Z13 Pp 212 
Bathroom tissue (4 rolls) (v735215) 2.34 2.37 2.39 
Shampoo, 300 millilitres (v735216) 3.18 S25 S25 
Deodorant, 60 grams (v735217) 3.59 3.66 3.78 
Toothpaste, 100 millilitres (v735218) 1.83 i704 1.76 
Cigarettes (200) (v735219) 77.15 77.16 77.28 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 98.8 96.5 99.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montreal, 
CPI weight! Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 400.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish : 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products : 105 99 99 100 102 
Fruit and vegetables z 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants : 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation ; 82 69 86 76 82 
Owned accommodation : 82 73 86 73 86 
Water, fuel and electricity ; ait 136 115 108 107 
Household operations and furnishings 11.1 103 104 106 103 97 
Household operations : 104 104 109 104 96 
Household furnishings ; 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation : 102 95 98 97 100 
Purchase of automotive vehicles : 99 105 101 98 102 
Gasoline : 2 102 105 101 402 
Other private transportation ; 99 78 89 93 95 
Public transportation k 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care : 96 97 99 97 95 
Personal care : 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading : 76 108 126 123 64 
Alcoholic beverages and tobacco products 3.1 112 108 110 102 95 
Alcoholic beverages : 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight! Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish ; 100 99 95 97 103 110 
Dairy products and eggs ; 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 “isl 108 114 
Fruit and vegetables : 96 92 106 109 106 105 
Other food purchased from stores 2 , 103 100 102 101 96 101 
Food purchased from restaurants : 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation i 108 123 82 76 103 104 
Owned accommodation ; 103 114 84 81 100 101 
Water, fuel and electricity ‘ 108 113 91 113 123 88 
Household operations and furnishings aides 104 105 99 99 99 103 
Household operations : 106 108 99 100 102 105 
Household furnishings : 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation : 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline : 95 96 103 104 97 108 
Other private transportation : 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care 5 102 97 92 91 100 95 
Personal care 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation f 103 101 102 102 99 103 
Education and reading ‘ 117 121 84 110 Tue 110 

Alcoholic beverages and tobacco 
products Sat 95 We 103 110 111 108 
Alcoholic beverages ; 97 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate pHi in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month's index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 
Text table 7 


Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price Index, by major 
component, for Canada 


2005 Expenditures 2001 Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 ihe 
Shelter Zon 26.6 PACTS 
Household operations, furnishings and equipment 11.4 Ale 10.2 
Clothing and footwear 5.6 5.4 5.4 
Transportation 19.6 19.9 20.2 
Health and personal care 4.8 47 4.4 
Recreation, education and reading 13.0 12.2 eZ 
Alcoholic beverages and tobacco products Sul 3.1 4.2 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CPI as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable 
preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. 
http:/Awww. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


te 


e 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


Tabie 3 The Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


Fr 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Table 4-1 


ie 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1; 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Tabie 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fue! oil and other fuels: 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. | Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
tiousehold textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. __ The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. | The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


dy 


2, 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Tabie 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


A 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a Sub-provincial counterpart is used. The major components are aggregated using the urban centre's 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The all-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre's all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montreal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. | The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Tabie 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


In order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Tabie A 
Vector numbers for the average retail prices for gasoline and fuei oii, by urban centre 


St. Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que Ontario part, Ont. Bay, Man 
NLL. Summerside, NB Ont./Que Ont 
PET 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded: gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary. Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask Alta Alta. B.C B.C VALE N.W.T. 
Regular unleaded gasoline at full service filling 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Household heating fuel (v735151) (v735152) : : (v735153) (v735154) (v735155) (v735156) 
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Tahie B 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St Charlottetown Halifax, Saint Montréal, 
John’s, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901 ) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961 ) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887) (v15939915) (v15939943) (v15939971) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951 ) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v159401 22) 
Food purchased from stores (v15939983) (v15940011) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v15940012) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v15940014) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981) 
Household operations and furnishings (v15939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household operations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940052) (v15940080) (v15940108) (v15940136) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Tabie B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton Vancouver 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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> Are we better off this year than last? 
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Where does our money come from and where does it go? 
>» What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what's available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

>» Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


- 


www.canadianeconomy.gc.ca 


It’s relevant, accurate, objective... and Canadian, eh! 
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The Consumer Price Index 


This publication presents the highlights‘and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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How to obtain more information 
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Note to users 


The Consumer Price Index is published monthly and is not subject to revisions. 


Index for the month 
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January 2010 
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March 2010 
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May 2010 
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December 2010 


Release date 
January 20, 2010 
February 18, 2010 
March 19, 2010 
April 23, 2010 

May 21, 2010 

June 22, 2010 

July 23, 2010 
August 20, 2010 
September 21, 2010 
October 22, 2010 
November 23, 2010 
December 21, 2010 
January 25, 2011 
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Highlights 


* Consumer prices rose 1.3% in the 12 months to December, following a 1.0% increase in November. On a 
seasonally adjusted monthly basis, consumer prices fell 0.1% from November to December. 


seeded deenntebeendeaenneteteinneninnasnntednannanmdninmmdedandnnnenamnnmanaemnmneneamaseamaniseasaemenanmmerenmerrmmmmmmmnrmumeirir ir TT TTT TTT El 


6 Statistics Canada — Catalogue no. 62-001-X 


Briefing notes 


| Highlights: 


* Consumer prices rose 1.3% in the 12 months to December 2009, following a 1.0% increase in November. On an unadjusted 
monthly basis, consumer prices fell 0.3% from November to December, after increasing 0.5% from October to November. 


All-items Consumer Price Index (CPI): 


* The rise in the all-items CP! was due mostly to gasoline prices. Consumers paid 25.6% more at the pump in December 
than they did a year earlier, compared with a 14.1% increase in November. 


¢ Energy prices rose 5.9% between December 2008 and December 2009, after rising 1.3% in November. 


¢ All major components in the CPI, except shelter and clothing and footwear, recorded increases in December. 


* Upward pressure on the 12-month change came primarily from higher prices for transportation (+4.7%), food (+1.7), and 
household operations, furnishings and equipment (+1.9%). 


ain contributors to the 12-month change in the CPI: 


= 


ain upward contributors: 


= 


| * Gasoline (+25.6%) 
* Passenger vehicle insurance premiums (+7.8%) 


* Food purchased from restaurants (+2.9%) 


Property taxes (+4.3%) 
* Education (+4.4%) 
| Main downward contributors: 
¢ Natural gas (-31.2%) 
* Mortgage interest cost (-4.9%) 


* Purchase of passenger vehicles (-3.3%) 


* Air transportation (-12.0%) 


* Video equipment (-17.9%) 
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Main upward contributors: 

* Purchase of passenger vehicles (+2.0%) 
* Fresh vegetables (+5.7%) 

Air transportation (+2.0%) 

* Bakery products (+1.2%) 

* Homeowners’ replacement cost (+0.4%) 
Main downward contributors: 

| © Gasoline (-2.9%) 


* Women’s clothing (-6.6%) 


* Furniture (-5.0%) 
_ + Men’s clothing (-5.2%) 


| * Video equipment (-11.0%) 


Annual and monthly percentage change in the most quoted indexes, not seasonally adjusted 


Annual percentage Monthly percentage 
Percentage change Percentage change Percentage change Percentage change 
December 2009 from November 2009 from December 2009 from November 2009 from 
December 2008 November 2008 November 2009 October 2009 
percent 
All-items 1s 1.0 -0.3 0.5 
Core consumer price index (CPI) 

(Bank of Canada definition) iis: ike -0.3 0.4 
All-items excluding energy 0.8 1.0 -0.4 0.4 
All-items excluding food and energy 0.6 0.8 -0.4 0.2 
Goods 120 0.5 -0.9 gas, 
Services 1.4 eS 0.0 -0.2 


TIT TITTIES TIS OS ODDO 9190/7 7 Ho rH rr OED UDE SOR ODENLOOUOVERODOUIEDOSUN 
8 Statistics Canada — Catalogue no. 62-001-X 


Consumer prices rose 1.3% in the 12 months to December, following a 1.0% increase in November. December’s 
increase was the largest since February 2009. 


Chart 4 
The 12-month change in the Consumer Price Index (CPI) 


12-month % change 
4.0 


D D D D D 


2005 2006 2007 2008 2009 


The rise in the all-items Consumer Price Index (CPI) was due primarily to gasoline prices, which exerted upward 
pressure on the CPI for the second consecutive month. This follows an extended period in which they were the main 
contributors to year-over-year declines in overall consumer prices. 


In December, gasoline prices were 25.6% higher than they were in December 2008. This follows a 14.1% rise in 
November. December’s increase was the largest since September 2008. 


Statistics Canada — Catalogue no. 62-001-X 9 


The Consumer Price Index — December 2009 


peseeeueeeUnrUUTTUDISUDEEDIEDEEUDTENTIOSLINEEESEIESETOUDINTTUUDTNUINUDTOUINSUTEUTEUEED TLITTTOTTEEUTETTTTTTETTTTTTTTTTIOTTTOTTIOTI OTT TTTTCTTTTTTTCeT TTC TTT a CiTrs Ci iTcenTcioTscTiceCerisaoccca eo ccsc os oes nnn smn nnennenennnmenaennmannensennannsnameemeneenanientl 


Chart 2 
Evolution of the gasoline price index in 2008 and 2009 
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Overall, energy prices went up 5.9% in the 12 months to December, following a 1.3% increase in the 12 months to 
November. 


12-month change: Six of the eight major components in the CPI post increases 


Six of the eight major components of the CPI recorded price increases in December. The exceptions were shelter 
and clothing and footwear. 
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Chart 3 
Transportation exerted the most upward pressure 


All-items 

Food 

Shelter 

Household operations, furnishings and equipment 
Clothing and footwear 

Transportation 

Health and personal care 


Recreation, education and reading 


November 
Alcoholic beverages and tobacco products | Ml December 


12-month % change 


Transportation prices, which rose 4.7% in the 12 months to December, exerted the largest upward pressure on 
the CPI, primarily reflecting higher gasoline prices. This was the second consecutive 12-month increase for this 
component. It followed 12 months of year-over-year declines between November 2008 and October 2009. 


However, prices for passenger vehicles were 3.3% lower than the same period last year. 


Food prices rose 1.7%, matching the increase in November. Prices for dairy products and eggs rose 1.9% while 
prices for non-alcoholic beverages went up 4.8%. 


Other major contributors to the increase in food prices were food purchased from restaurants, sugar and 
confectionery, lettuce, and bakery and cereal products. 


On the other hand, prices fell for fresh fruit, pre-cooked frozen food preparations, and potatoes. 


The cost of household operations, furnishing and equipment rose 1.9%. Upward pressure came from 
communications, other household goods and services, child care and domestic services, and paper, plastic and 
foil supplies. 


Downward pressure on the household operations, furnishing and equipment index primarily came from price 
decreases in furniture and household textiles. 


Recreation, education and reading costs advanced 1.6% in the 12 months to December. Major contributors to 
the increase were tuition fees, cablevision and satellite services, and the purchase and operation of recreational 
vehicles. In contrast, prices for computer equipment and supplies and home entertainment equipment, parts and 
services continued to fall. 


Broad-based price advances occurred in the health and personal care component (+3.0%). 


Shelter costs declined 1.7% between December 2008 and December 2009, identical to the year-over-year change 
in November 2009. This drop was mainly the result of a 31.2% decline in natural gas prices and a decrease in 
mortgage interest cost. 


Statistics Canada — Catalogue no. 62-001-X 11 


The Consumer Price Index — December 2009 


The mortgage interest cost index, which measures the change in the interest portion of payments on outstanding 
mortgage debt, fell 4.9% in December, following a 4.0% decrease in November. Also, homeowners’ replacement 
cost declined 1.2%. 


Upward pressure on the shelter component came from homeowners’ maintenance and repairs costs (+3.3%) and 
property taxes (+4.3%). 


Atlantic provinces post higher price increases than Western provinces 


Prince Edward Island (+3.0%), New Brunswick (+3.0%), and Nova Scotia (+2.6%) posted the largest increases in 
the 12 months to December. The most significant upward pressure on prices in all provinces came from higher 
gasoline prices, which rose by as much as 31.9% in Prince Edward Island compared with December 2008. 


Chart 4 
Higher price increases in most provinces in December 
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12-month % change 


As well, prices for fuel oil and other fuels (+0.8%) were no longer exerting significant downward pressure on the CPI 
in December, the first 12-month increase since November 2008. These energy products are used intensely in home 
heating in Atlantic Canada, while the rest of the country relies mostly on electricity and natural gas. 


A 2.1% price increase in Quebec was driven by higher prices for gasoline and food purchased from restaurants. 


In Ontario, prices rose 1.2%. This was due primarily to rises in gasoline prices (+26.8%) and passenger vehicle 
insurance premiums (+11.8%). However, natural gas prices fell 41.8%. 


Consumer prices went up 0.6% in Alberta and 0.4% in British Columbia, where gasoline prices went up 21.6% 
and 24.4%, respectively. On the other hand, shelter costs fell 3.7% in Alberta and 3.1% in British Columbia, 
significantly more than the 1.7% decline posted at the national level. 


NMonth-over-month seasonally unadjusted CPI decreases 


Consumer prices prior to seasonal adjustment fell 0.3% from November to December, after increasing 0.5% from 
October to November. 
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Five of eight major components of the CPI recorded month-over-month decreases in December: clothing and 
footwear; household operations, furnishings and equipment; recreation, education and reading; health and 
personal care; and alcoholic beverages and tobacco products. 


Clothing and footwear (-4.7%) and household operations, furnishings and equipment (-0.9%) exerted the most 
downward pressure on the monthly CPI. 


Declines in the clothing and footwear index were mainly due to downward price movements for men’s, women’s, 
and children’s clothing. 


Furniture and household textiles (-4.1%) and household equipment (-1.4%) were two major downward contributors 
to the household operations, furnishings and equipment index. 


Recreation, education and reading costs fell 0.9% in the wake of month-over-month declines in prices for both video 
equipment and traveller accommodation. 


Monthly increases in food prices (+0.2%) were driven by fresh vegetables (+5.7%), particularily tomatoes and lettuce. 


Increases in the transportation index (+0.1%) were mainly due to upward price movements for the purchase 
of passenger vehicles (+2.0%) and air transportation (+2.0%). Gasoline prices dropped 2.9% in the month of 
December. 


Shelter costs remained unchanged from November to December. 


Seasonally adjusted monthly CPI decreases 


On a seasonally adjusted monthly basis, the CPI fell 0.1% from November to December, after rising 0.5% from 
October to November. Contributors to the decline were lower prices for household operations, furnishings and 
equipment (-0.8%), clothing and footwear (-1.3%), and alcoholic beverages and tobacco products (-0.1%). 


The seasonally adjusted monthly CPI has gone up in six of the past eight months. 


12-month change in the Bank of Canada’s core index 


The Bank of Canada’s core index advanced 1.5% over the 12 months to December, matching the increase observed 
in November. 


On a month-to-month basis, the core index prior to seasonal adjustment declined 0.3% from November to December. 


The seasonally adjusted monthly core index went up 0.1% from November to December, following a 0.2% increase 
in November. 


Annual change: Consumers paid less for energy in 2009 


This release provides the annual average movement in components of the CPI for 2009 as a whole. Annual average 
indexes are calculated by averaging index levels over the 12 months of the calendar year. Annual averages should 
not be confused with the 12-month change in the CPI, which compares indexes for a given month to indexes for the 
same month a year earlier. 


For 2009 as a whole, consumer prices rose by 0.3%, a significantly smaller increase than the 2.3% rise posted 
in 2008. The increase posted in 2009 was the smallest since the annual increase of 0.1% in 1994. 
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Chart 5 
Change in the CPi annual average: 1984 - 2008 
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Energy prices exerted the most significant downward pressure on the CPI in 2009. Overall, prices for energy 
were 13.5% lower in 2009, contrasting with the 9.9% increase posted in 2008. Gasoline prices fell 17.5% in 2009, 
while prices for natural gas and fuel oil and other fuels dropped 20.1% and 29.9%, respectively. 
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Housing Depreciation in the Canadian CPI 


Selected CANSIM tables from Statistics Canada 


326-0009 
326-0012 
326-0015 


326-0020 
326-0021 
326-0022 


Average retail prices for gasoline and fuel oil, by urban centre, monthly 
Average retail prices for food and other selected items, monthly 


Inter-city indexes of retail price differentials for selected groups of consumer goods and 
services, annual 


Consumer price index (CPI), 2005 basket content, monthly 
Consumer price index (CPI), 2005 basket content, annual 


Consumer price index (CPI), seasonally adjusted, 2005 basket content, monthly 


Selected surveys from Statistics Canada 


2301 


Consumer Price Index 


Statistics Canada —- Catalogue no. 62-001-X 15 


The Consumer Price Index — December 2009 


Selected summary tables from Statistics Canada 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


by province (monthly) 

by city (monthly) 

food, by province (monthly) 

shelter, by province (monthly) 

household operations, furnishings and equipment by province (monthly) 
clothing and footwear, by province (monthly) 

transportation, by province (monthly) 

health and personal care, by province (monthly) 

recreation, education and reading, by province (monthly) 


alcoholic beverages and tobacco products, by province (monthly) 


Canada: Economic and financial data 


Consumer Price Index, 


provinces 


Consumer price index, historical summary, by province or territory 


Gasoline and fuel oil, average retail prices by urban centre (monthly) 


Food and other selected items, average retail prices (monthly) 


Gasoline and fuel oil, average retail prices by urban centre 


Food and other selected items, average retail prices 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 


Consumer Price Index, 
Consumer Price Index, 


Consumer Price Index, 


food, by province 

shelter, by province 

household operations, furnishings and equipment, by province 
clothing and footwear, by province 

transportation, by province 

health and personal care, by province 

recreation, education and reading, by province 


alcoholic beverages and tobacco products, by province 


Inter-city indexes of consumer price levels 


Consumer Price Index, 


by city 
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* Consumer Price Index, historical summary 
* Selected economic indicators, Canada and United States (monthly and quarterly) 
¢ Education price index, by provinces 


* Economic indicators, by province and territory (monthly and quarterly) 


For further reading 


Detailed information on the methodology and concepts of the CPI is contained in The Consumer Price Index 
Reference Paper, Updating Based on 1992 Expenditures, (Occasional), catalogue no. 62-553-X. 


Information regarding the Household Spending Survey is contained in the: Spending Patterns in Canada, 2005, 
catalogue no. 62-202-X. 


A brief non-technical document entitled Your Guide to the Consumer Price Index (Occasional) catalogue 
no.62-557-X answers the frequently asked questions about the construction and use of the CPI. 


For further information, contact the Consumer Prices Section, Prices Division, Statistics Canada, Ottawa, Ontario 
K1A OT6 (613-951-9606), or you can also search through the Statistics Canada catalogue which lists all current 
products and services available from Statistics Canada. 
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Tabie 4 


The Consumer Price Index - December 2009 
clacton een oemciaeteiinacaspiiieinlaienedc ig a de ance ag Se ae 


The Consumer Price Index, major components and special aggregates, 1 Canada, not seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance December 2009 from 
penbey December November December November December 
2009 2009 2008 2009 2008 
a En 2 ee ed a oe PO ee ee 
2002=100 
All-items (v41690973) 100.0 114.8 ai5:2 a13:3 -0.3 1.3 
Food (v41690974) 17.0 121.8 12475 119.8 0.2 Jef 
Shelter (v41691050) 26.6 (Pals 121-3 123.4 0.0 -1.7 
Household operations, furnishings and equipment (v41691067) Aidit 107.5 108.5 105.5 -0.9 1.9 
Clothing and footwear (v41691108) 5.4 90.6 95.1 91.3 -47 -0.8 
Transportation (v41691128) 19.9 115.5 115.4 110.3 0.1 4.7 
Health and personal care (v41691153) 47 113.2 113.6 109.9 -0.4 3.0 
Recreation, education and reading (v41691170) 12.2 102.8 103.7 101.2 -0.9 1.6 
Alcoholic beverages and tobacco products (v41691206) 3.1 (less 2 131.3 128.7 -0.1 1.9 
All-items (1992=100) (v41713403) 136.6 137.2 134.9 -0.4 1.3 
Special aggregates 
Goods (v41691222) 48.8 107.6 108.6 106.5 -0.9 1.0 
Durable goods (v41691223) 13.3 87.2 87.7 89.5 -0.6 -2.6 
Semi-durable goods (v41691224) Th 92.8 96.2 92.6 =3.5 0.2 
Non-durable goods (v41691225) 28.2 123.1 123.6 119.6 -0.4 2.9 
Services (v41691230) 51.2 121.8 121.8 120.1 0.0 1.4 
All-items excluding food (v41691232) 83.0 hiss 114.0 112.0 -0.6 1,2 
All-items excluding food and energy (v41691233) 73.6 C07, 112.2 111.0 -0.4 0.6 
All-items excluding energy (v41691238) 90.6 113.5 113.9 112.6 -0.4 0.8 
All-items excluding gasoline (v41693245) 95.1 113.8 114.1 113.4 -0.3 0.4 
All-items excluding shelter, insurance and financial services (v41693246) 69.9 110.8 AACS 108.5 -0.6 20 
Energy (v41691239) 9.4 130.3 132.4 123.0 -1.6 5.9 
All-items excluding alcoholic beverages, tobacco products and 
smokers’ supplies (v41691241) 96.9 114.1 114.6 C27 -0.4 i 
Core consumer price index (CPI) (Bank of Canada definition)3 (v41693242) 82.7 114.3 114.7 112.6 -0.3 1.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Table 2 


The Consumer Price index, major components and special aggregates, 1 Canada, seasonally adjusted 


CANSIM Relative Indexes Percentage change 
vector importance December 2009 from 
numer December November December November December 
2009 2009 2008 2009 2008 
2002=100 

All-items (v41690914) 100.0 115.4 115.5 114.0 -0.1 1.2 

Food (v41690915) 17.0 122.0 121.8 119.8 0.2 1.8 

Shelter (v41690916) 26.6 121.3 121.3 123.4 0.0 -1.7 

Household operations, furnishings and equipment (v41690917) dies 107.7 108.6 105.6 -0.8 2.0 

Clothing and footwear (v41690918) 5.4 92.7 93.9 92.9 -1.3 -0.2 

Transportation (v41690919) 19.9 115.5 115.4 110.3 0.1 47 

Health and personal care (v41690920) 4.7 113.3 113.3 110.1 0.0 2.9 

Recreation, education and reading (v41690921) 1232 103.8 103.8 102.0 0.0 1.8 

Alcoholic beverages and tobacco products (v41690922) Sh 131.2 131.3 128.7 -0.1 1.9 

Special aggregates 

All-items excluding food (v41690923) 83.0 113:3 114.0 112.0 -0.6 2 

All-items excluding food and energy (v41690924) 73.6 111.8 111.8 111.0 0.0 0.7 
All-items excluding eight of the most volatile components (Bank 

of Canada definition) (v41690925) 82.7 113.1 113.0 eae: 0.1 1.4 

Core consumer price index (CPI) (Bank of Canada definition) 3 (v41690926) 82.7 114.5 114.4 112.9 0.1 1.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 3 
The Consumer Price Index, provinces, Whitehorse, Yellowknife and iqaluit 1, not seasonally adjusted 


CANSIM Indexes Percentage change 

vector December 2009 from 
Joes oc December November December November December 
2009 2009 2008 2009 2008 

2002=100 

Newfoundland and Labrador (v41691244) qA5.2 115.6 aoe -0.3 1.9 
Prince Edward Island (v41691379) 118.1 119.1 114.7 -0.8 3.0 
Nova Scotia (v41691513) 116.3 117.0 113.4 -0.6 2.6 
New Brunswick (v41691648) 114.5 115.1 sala ee -0.5 3.0 
Quebec (v41691783) 114.0 114.3 qNae7 -0.3 Pa 
Ontario (v41691919) 114.1 114.6 112.8 -0.4 gies 
Manitoba (v41692055) 114.2 114.7 113.0 -0.4 ial 
Saskatchewan (v41692191) di fel 117.6 115.8 -0.4 Tl 
Alberta (v41692327) 121.9 122.6 AZtee -0.6 0.6 
British Columbia (v41692462) 111.9 112.4 111.4 -0.4 0.4 
Whitehorse, Yukon (v41692598) 113.4 113.9 113.9 -0.4 0.4 
Yellowknife, Northwest Territories (v41692722) 116.8 116.7 115.4 0.1 4,2 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) fad fAe2 112.4 0.1 1.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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sinseclinsceei ecco teeeiibcibcesehaiiaadestaeeneaeachapnnliiadimnemiaasmaaenmamanainarainasonenins 


Tabie 4-4 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Food 1 


rr 


CANSIM Indexes Percentage change 
vector December 2009 from 
number = Hanenbes = MiGeiber © Banana aR PETS RR TRA ERT PRES 
ecember November December November December 
2009 2009 2008 2009 2008 
i a Ee ee a EN Ey Gg ee hg 
2002=100 
All-items (v41690973) 114.8 115.2 does -0.3 1:3 
Food (v41690974) 121.8 121.5 119.8 0.2 452 
Food purchased from stores (v41690975) 121.5 121;2 120.0 0.2 1.3 
Meat (v41690976) 116.9 118.1 116.1 -1.0 0.7 
Fresh or frozen meat (excluding poultry) (v41690977) 113.6 iio 6 114.6 -0.2 -0.9 
Fresh or frozen beef (v41690978) 116.1 phikeees 116.9 0.3 -0.7 
Fresh or frozen pork (v41690979) 103.7 105.5 105.3 ey (77 -1.5 
Fresh or frozen poultry meat (v41690981) 128.7 132.2 125.6 -2.6 2.5 
Fresh or frozen chicken (v41690982) 132.6 135.4 129.3 -2.1 2.6 
Processed meat (v41690984) 112.5 113.2 111.0 -0.6 1.4 
Ham and bacon (v41690985) $8.7 101.7 99.2 -2.9 -0.5 
Other processed meat (v41690986) 119.6 119.2 117.1 0.3 2.1 
Fish, seafood and other marine products (v41690987) 109.5 109.2 102.6 0.3 6.7 
Fish (v41690988) 117.4 115.5 109.6 1.6 feat 
Fresh or frozen fish (including portions and fish sticks) (v41690989) 118.1 116.0 108.3 1.8 9.0 
Canned and other preserved fish (v41690990) 115.9 114.3 112.5 1.4 3.0 
Dairy products and eggs (v41690992) 129.3 129.3 126.9 0.0 1.9 
Dairy products (v41690993) 129.6 129.6 126.9 0.0 2.1 
Fresh milk (v41690994) 12733 1202 125:5 0.1 1.4 
Butter (v41690995) 124.1 AV 124.6 -0.9 -0.4 
Cheese (v41690996) 130.6 130.4 AZT 0.2 2.3 
Ice cream and related products (v41690997) Asis 129.2 124.1 1.6 5.8 
Eggs (v41690999) 124.7 126.0 125.9 -1.0 -1.0 
Bakery and cereal products (excluding infant food) (v41691000) 139.0 137.4 137.2 si gee 
Bakery products (v41691001) 145.4 143.7 142.5 1.2 2.0 
Bread, unsweetened rolls and buns (v41691002) 161.0 160.0 159.4 0.6 1.0 
Biscuits (v41691003) 123.9 122.5 123.0 AA 0.7 
Other bakery products (v41691004) UV AG) 134.4 131.0 2.3 5.0 
Cereal products (excluding infant food) (v41691005) 127.4 126.2 127.6 1.0 -0.2 
Rice (including rice-based mixes) (v41691006) 138.5 136.9 139.2 2 -0.5 
Breakfast cereal and other grain products (excluding infant 
food) (v41691007) 115.1 113.4 A231 a5 27 
Pasta products (v41691008) 147.4 147.0 154.5 0.3 -4.6 
Flour and flour based mixes (v41691009) 134.3 133.7 135.7 0.4 -1.0 
Fruit, fruit preparations and nuts (v41691010) 111.9 112.5 114.6 -0.5 -2.4 
Fresh fruit (v41691011) 104.9 106.0 111.9 -1.0 -6.3 
Apples (v41691012) 101.6 100.1 118.1 15 -14.0 
Oranges (v41691013) 106.8 111.6 108.8 -4.3 -1.8 
Bananas and plantains (v41691014) 138.5 138.6 134.9 -0.1 alge 
Other fresh fruit (v41691015) 99.1 100.0 106.9 -0.9 7.3 
Preserved fruit and fruit preparations (v41691016) 122.6 122.4 118.8 0.2 3.2 
Fruit juices (v41691017) 124.5 124.3 123.1 0.2 1S 
Other preserved fruit and fruit preparations Se eatates nes ia8 ee ve +2 
Nuts Vv , : : -0. : 
Vegetables and vegetable preparations (v41691020) 112.2 107.3 113.9 46 -1.5 
Fresh vegetables (v41691021) 106.9 101.1 112.3 5ST -4.8 
Potatoes (v41691022) 84.0 88.2 100.3 -4.8 -16.3 
Tomatoes (v41691023) 128.7 101.9 125.3 26.3 27 
Lettuce (v41691024) 143.6 116.7 109.6 23.1 31.0 
Other fresh vegetables (v41691025) 105.6 105.4 116.8 0.2 -9.6 
Preserved vegetables and vegetable preparations (v41691026) 131.2 129.6 119.6 1.2 9.7 
Frozen and dried vegetables (excluding canned) (v41691027) 126.1 124.5 120.4 1.3 47 
Canned vegetables and other vegetable preparations (v41691028) 134.6 133.0 119.2 1.2 12.9 
Other food products and non-alcoholic beverages (v41691029) 120.4 121.0 116.6 -0.5 aS 
Sugar and confectionery (v41691030) 128.3 128.7 119.0 -0.3 7.8 
Fats and oils (v41691033) 141.9 141.3 141.1 0.4 0.6 
Coffee and tea (v41691036) 120.9 119.7 115:3 1.0 4.9 
Condiments, spices and vinegars (v41691039) 115.8 114.6 Ries 1.0 3.4 
Other food preparations (v41691040) 120.9 120.1 119.8 0.7 0.9 
Non-alcoholic beverages (v41691045) 111.0 115.5 105.9 -3.9 48 
Food purchased from restaurants (v41691046) 122.5 122.2 119.1 0.2 2.9 
Food purchased from table-service restaurants (v41691047) 123.2 122.8 120.0 0.3 ya § 
Food purchased from fast food and take-out restaurants (v41691048) 120.9 120.9 Hie.2 0.0 = 


ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-2 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —- Shelter 


CANSIM Indexes Percentage change 

vector December 2009 from 
Hum EK December November December November December 
2009 2009 2008 2009 2008 

2002=100 

Shelter (v41691050) 121.3 121.3 123.4 0.0 -1.7 
Rented accommodation (v41691051) 110.2 110.1 108.7 0.1 1.4 
Rent (v41691052) 110.2 110.1 108.7 0.1 1.4 
Owned accommodation (v41691055) 125.6 125.6 126.6 0.0 -0.8 
Mortgage interest cost 1 (v41691056) 114.5 115.1 120.4 -0.5 -49 
Replacement cost (v41691057) 136.7 136.1 138.4 0.4 -1.2 
Property taxes (including special charges) (v41691058) 129.4 129.4 124.1 0.0 4.3 
Homeowners’ home and mortgage insurance (v41691059) 157.3 156.3 156.4 0.6 0.6 
Homeowners’ maintenance and repairs (v41691060) 117.4 117.3 113.7 0.1 3.3 
Water, fuel and electricity (v41691062) 124.4 124.6 ibis -0.2 -8.2 
Electricity 2 (v41691063) 116.1 115.5 116.3 0.5 -0.2 
Water (v41691064) 157.4 157.4 147.0 0.0 Uh 
Natural gas (v41691065) 104.9 106.6 152.4 -1.6 -31.2 
Fuel oil and other fuels (v41691066) 173.7 175.1 17233) -0.8 0.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-3 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Household operations, furnishings and equipment 


Household operations, furnishings and equipment 


Household operations 
Communications 
Telephone services 
Internet access services 
Postal services and other communication services 
Child care and dornestic services 
Child care 
Domestic services 
Household chemical products 
Paper, plastic and foil supplies 
Other household goods and services 
Pet food and supplies 
Seeds, plants and cut flowers 
Other horticultural goods 
Financial services 


Household furnishings and equipment 
Furniture and household textiles 

Furniture 

Household textiles 
Household equipment 

Household appliances 

Non-electric kitchen utensils and tableware 


Services related to household furnishings and equipment 


CANSIM 
vector 
number 


(v41691067) 


(v41691068) 
(v41691069) 
(v41691070) 
(v41693216) 
(v41691071) 
(v41691072) 
(v41691073) 
(v41691074) 
(v41691075) 
(v41691078) 
(v41691081) 
(v41691082) 
(v41691083) 
(v41691084) 
(v41693229) 


(v41691087) 
(v41691088) 
(v41691089) 
(v41691093) 
(v41691097) 
(v41691098) 
(v41691103) 
(v41691 107) 


December 
2009 


107.5 


a1 SA 
108.1 
109.6 

95.1 
126.6 
128.0 
127.0 
130.9 
108.9 
113.4 
120.8 
118.4 
107.9 
107.2 
120.1 


94.8 
94.9 
92.0 
105.3 
87.2 
84.6 
87.1 
146.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


November 
2009 


108.5 


115.2 
108.1 
109.6 

95.1 
126.6 
128.0 
127.0 
130.9 
108.0 
112.9 
121.5 
ee 
107.7 
107.2 
125.0 


97.4 
99.0 
96.8 
106.4 
88.4 
87.1 
87.3 
146.3 


December 
2008 


2002=100 


105.5 


111.4 
104.7 
105.7 

93.9 
122.3 
122.9 
121.8 
125.9 
109.7 
108.9 
116.4 
109.5 
106.5 
104.4 
123.3 


95.5 
96.7 
94.5 
104.9 
87.1 
85.6 
80.4 
143.7 


Percentage change 
December 2009 from 


November 
2009 
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ae 
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December 
2008 
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Table 4-4 


The Consumer Price Index — December 2009 


The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing 


and footwear 


Clothing and footwear 


Clothing 

Women’s clothing 

Men’s clothing 

Children’s clothing (including infants) 


Footwear 
Clothing accessories and jewellery 


Clothing material, notions and services 


CANSIM 
vector 
number 


(v41691108) 


(v41691109) 
(v41691110) 
(v41691111) 
(v41691112) 


(v41691113) 
(v41691118) 
(v41691123) 


December 
2009 


90.6 


83.3 
81.7 
87.2 
79.1 


93.8 
113.9 
120.9 


Indexes 


November 
2009 


95.1 


88.6 
87.5 
92.0 
83.5 


97.6 
116.5 
120.2 


December 
2008 


2002=100 


91.3 


85.4 
84.8 
88.3 
80.2 


92.6 
110.1 
117.6 


Percentage change 
December 2009 from 


November 
2009 


December 
2008 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-5 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 


Transportation 


Transportation 


Private transportation 
Purchase, leasing and rental of passenger vehicles 
Purchase and leasing of passenger vehicles 
Purchase of passenger vehicles 
Rental of passenger vehicles 
Operation of passenger vehicles 
Gasoline 
Passenger vehicle parts, maintenance and repairs 
Other passenger vehicle operating expenses 
Passenger vehicle insurance premiums 1 
Passenger vehicle registration fees 
Drivers’ licences 
Parking fees 


Public transportation 
Local and commuter transportation 

City bus and subway transportation 

Taxi and other local and commuter transportation 
Inter-city transportation 

Air transportation 

Rail, highway bus and other inter-city transportation 


CANSIM 
vector 
number 


(v41691128) 


(v41691129) 
(v41691130) 
(v41691131) 
(v41691132) 
(v41691134) 
(v41691135) 
(v41691136) 
(v41691137) 
(v41691140) 
(v41691141) 
(v41691142) 
(v41691143) 
(v41691144) 


(v41691146) 
(v41691147) 
(v41691148) 
(v41691149) 
(v41691150) 
(v41691151) 
(v41691152) 


December 
2009 


115.5 


115.4 
90.7 
90.6 
91.3 
98.8 

138.8 

139.8 

125.9 

143.9 

147.2 

107.3 

149.5 

144.0 


116.7 
129.3 
126.7 
134.7 
109.7 
106.7 
27 


Indexes 


November 
2009 


115.4 


115.4 
89.0 
88.8 
89.5 

105.6 

140.5 

144.0 

125.9 

143.8 

147.2 

107.3 

149.5 

142.3 


115.6 
129.3 
126.7 
134.7 
107.9 
104.6 
201 


December 
2008 


2002=100 


110.3 


108.9 
93.7 
93.6 
94.4 

103.5 

WE 

111.3 

123.5 

134.7 

136.6 

107.7 

149.2 

138.9 


124.0 
126.2 
124.4 
129.8 
PEATE 
12iee 
127.6 


Percentage change 
December 2009 from 


November 


2009 
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December 
2008 


= 
~ 
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Neen ee eee ————— 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 4-6 
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Health 
and personal care 


CANSIM Indexes Percentage change 

vector December 2009 from 
number December November December November December 
2009 2009 2008 2009 2008 

2002=100 

Health and personal care (v41691153) 113.2 113.6 109.9 -0.4 3.0 
Health care (v41691154) 117.4 117.8 113.9 -0.3 3.1 
Health care goods (v41713463) 10/25 108.2 105.4 -0.6 2.0 
Medicinal and pharmaceutical products (v41691156) 106.3 106.7 103.3 -0.4 2.9 
Prescribed medicines (v41691157) 105.1 105.4 101.1 -0.3 4.0 
Non-prescribed medicines (v41691158) 108.3 109.0 107.3 -0.6 0.9 
Optical goods (v41713381) 110.7 111.8 109.6 -1.0 1.0 
Health care services (v41713464) 131.1 1314 WS 0.0 4.5 
Optical services (v41693244) 106.0 106.0 102.6 0.0 3.3 
Dental care (v41691161) 127.6 127.6 124.5 0.0 2.5 
Personal care (v41691163) 109.2 109.7 106.2 -0.5 2.8 
Personal care supplies and equipment (v41691164) 102.7 103.6 99.4 -0.9 3.3 
Personal care services (v41691169) 118.2 118.2 115.9 0.0 2.0 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


Tabie 4-7 
The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — 
Recreation, education and reading 


CANSIM Indexes Percentage change 

vector December 2009 from 
number December November December November December 
2009 2009 2008 2009 2008 

2002=100 

Recreation, education and reading (v41691170) 102.8 103.7 101.2 -0.9 1.6 
Recreation (v41691171) 95.0 96.1 94.5 -1.1 0.5 
Recreational equipment and services (excluding recreational vehicles) (v41691172) 63.8 64.6 66.9 -1.2 -46 
Purchase and operation of recreational vehicles (v41691179) 114.0 114.6 106.6 -0.5 6.9 
Home entertainment equipment, parts and services (v41691184) 73.0 76.7 79.8 -4.8 -8.5 
Travel services (v41691190) 90.5 91.9 90.6 -1.5 -0.1 
Traveller accommodation 1 (v41691191) 72.8 75.0 74.2 -2.9 -1.9 
Travel tours (v41691192) 112.6 112.6 110.5 0.0 1.9 
Other cultural and recreational services (v41691193) 1317.4 130.9 125.2 0.2 47 
Spectator entertainment (excluding cablevision) ‘ (v41691194) 124.4 124.5 GZAay/ -0.1 ie 
Cablevision and satellite services (including pay television) (v41691195) 139.4 139.0 130.3 0.3 0) 
Use of recreational facilities and services (v41691196) 125.4 125.4 PAPA 0.0 3.0 
Education and reading (v41691197) 127.6 127.5 122.1 0.1 4.5 
Education (v41691198) 131.1 Sag 125.6 0.0 4.4 
Tuition fees (v41691199) 136.0 136.0 130.7 0.0 4.1 
Reading material and other printed material (excluding textbooks) (v41691202) 115.3 114.8 110.1 0.4 47 
Newspapers (v41691203) 128.7 128.7 121.0 0.0 6.4 
Magazines and periodicals (v41691204) 123.4 123.4 119.2 0.0 3.5 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 4-8 


The Consumer Price index, major components and selected sub-groups, Canada, not seasonally adjusted — Alcoholic 
beverages and tobacco products 


CANSIM Indexes Percentage change 

vector December 2009 from 
never December November December November December 
2009 2009 2008 2009 2008 

2002=100 

Alcoholic beverages and tobacco products (v41691206) 131.2 131.3 128.7 -0.1 1.9 
Alcoholic beverages (v41691207) 114.3 114.5 112.4 -0.2 g by 
Alcoholic beverages served in licensed establishments (v41691208) 120.9 120.9 116.7 0.0 3.6 
Beer served in licensed establishments (v41691 209) 122.8 122.8 117.5 0.0 4.5 
Liquor served in licensed establishments (v41691211) 122.0 122.0 118.0 0.0 3.4 
Alcoholic beverages purchased from stores (v41691212) Tiga! 111.4 110.3 -0.3 0.7 
Beer purchased from stores (v41691213) Ao2 115.4 qos) -0.2 t3 
Wine purchased from stores (v41691214) 104.0 104.5 103.5 -0.5 0.5 
Liquor purchased from stores (v41691215) 109.8 110.0 109.7 -0.2 0.1 
Tobacco products and smokers’ supplies (v41691216) 146.3 146.3 143.1 0.0 ae 
Cigarettes (v41691217) 146.3 146.2 143.1 0.1 2.2 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table § 
The Consumer Price index for Canada, all-items, not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average’ 
2002=100 
Indexes (v41690973) 
1990 TO ieee MOM lc AO nO ame G:00 FOO mo Ommn 9:0: ee OOO mL OG 78.4 
1991 S202 OOo Onn O2 CUNEO? mLOO MOC, 2.gmOOrOns (OoaiOo Ul Oo. ogo 82.8 
1992 83'S 939:3 SoG mn Oo.) Ocl6n 64,006 64:25 0) S472 842 S43 84 oan 84.0 
1993 S50 Se5 Somes ore Gore) 9800 4.6mO0.48 0510) 6017) "O01/, = nCo 9 = OO. CmmmOOet 85.6 
1994 SG 95:4 900: Ale o 4a 00:76 o. 40 105) /gueeG0,0 | OOL0mm NOU. / OG. ZOOS 85.7 
1995 S6iGim6/.0) Cie ceee Ome OF 1 MO Af | 0 Oil, Oro ee OCaml a OCU mo 87.6 
1996 88:0 588.1) 9 88.55.8827. 9 89.05 889:0' 89.0), 8910 89.150 89.3.0 89.7 3 689.7 88.9 
1997 89900021 | 90:25 90:2 90'S E905 7 '90:5) 8 S016 90:6an G0: 6 8 OO Om O04 90.4 
1998 90:9 Se. O1lO) Oem Ol One od Sueone4 Ot 4 4a OT 2a 0 Ol Omen oS 91.3 
1999 01/5 e916) 592)0ee 92 OnmnO2/meno2 9 OS temOo:3) "9S Oem aIou,e OO Om moa, 92.9 
2000 93:57 94.41 94185 04:5508 94.958 195/5 9 95:85 95:57 961 96.5. 96. Ome 9oL7, 95.4 
2001 96.3) 9n 96:8) 197s 97-81 98: Cun96:(, 98:4. 098'4> | 081656 98.1 O72 no 4 97.8 
2002 97.6 98:2, 98:95 99:5) 199) 7 ean G99 1100/5 5100:9) 100 9a 101-2 101 Smead One 100.0 
2003 102:;0 02:8; 103iiPa102:45002'55 1025 102'6 102903 si02:8e5 103-1032 102.8 
2004 103.3) B03:5" 4103:90s104iae105:089105:1 > 1050981048 “105.005 105:2) 105.65 5105.4 104.7 
2005 105.3 105.7 106.3 1066 1067 1069 107.1 107.5 108.4 107.9 107.7 107.6 107.0 
2006 108.2 1080 1086 1092 1097 109.5 1096 1098 1092 109.0 109.2 109.4 109.1 
2007 10914 = 1 TOP2 te Cea te Se One ete Oe Oe itil Set 200) 111.5 
2008 At Seen 22.6. iS Omm 40m ml do4e (loo: Mio Osiilofemti4s0. = (A almeedt ors 114.1 
2009 TAGOP StS: Oe TOM MS Oni 4yree dione 4a dey © 114570 S14 Gn MS: 2 AS 114.4 
Percentage change from the corresponding month 
of the previous year (v41690973) 

1990 5.5 55 oe) 5.0 4.4 44 41 4.4 4.2 47 on 5.0 48 
1991 6.9 6.2 6.2 6.2 6.2 6.3 6.0 6.0 O35 4.4 4.1 3.8 5.6 
1992 1.6 1.6 1.6 daz eo) (lel th ‘list 1.3 1.6 ile 7 2.2 1.4 
1993 2.0 2.4 1.9 1.8 1.9 Ley. 1G 0 1.8 1.8 1.9 1.9 ee 1.9 
1994 1.3 0.1 0.2 0202 0.0 0.1 0.1 0.2 -0.2 -0.1 0.2 0.1 
1995 0.6 1.9 2.1 20 2.9 PAGf 2.6 PLP PAPE 2.3 PAA eee 2.2 
1996 1.6 1.3 15 1.4 1s) 1s 1.3 ile) Tes 1.8 1.9 22 15 
1997 ee 2.3 1.9 are eS ev edd 1.8 ell 125 0.9 0.8 {leds 
1998 lat 1.0 1.0 0.9 ‘lea 1.0 1.0 0.9 0.7 es. 1.2 1.0 1.0 
1999 0.7 0.7 1.0 1.6 125 1.6 1.9 Pa 2.6 2.3 22 2.6 1.8 
2000 22 PAT) 3.0 2.2 2.4 2.8 2.9 2.6 PAT 2.8 SZ oe 27 
2001 3.0 2.9 2.4 3.5 3.9 3.4 Pa 2.8 2.6 1.9 0.6 0.7 25 
2002 13 1.4 1:9 ier (eit ez 2.1 2.5 2:3 3.2 4.4 3.8 Ze. 
2003 4.5 4.7 4.2 2.9 2.8 2.6 PE 2.0 2D 1.6 1.6 2a 2.8 
2004 (hes 0.7 0.8 thee 2.4 25 23 1.8 1.8 23 2.4 2a 1.8 
2005 1.9 P24, 23 2.4 1.6 ee 2.0 2.6 a2 2.6 2.0 2u 2.2 
2006 2.8 PA 202. 2.4 2.8 2.4 PX! PRG 0.7 1.0 1.4 eth 2.0 
2007 at 2.0 2.3 22 22 2:2 22 ee 25 2.4 25 2.4 PDP 
2008 Pg: 1.8 1.4 ate 22 out 3.4 3.5 3.4 2.6 2.0 1,2 23 
2009 tat 1.4 12 0.4 0.1 -0.3 -09 -0.8 -0.9 0.1 1.0 1:3 0.3 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 6 
Core consumer price index (CPI) (Bank of Canada definition), 1! not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Indexes (v41693242) 

1990 786 790 791 793 795 796 799 801 804 808 81.0 808 79.8 
1991 O45 Sil (Oi ( O10) Ol  o2 Oneoe On G2 Suu O24 oe On enG2 Oumo 2.5 82.1 
1992 8257) 6310 632) 63's" 63:5" 83:4 95315" 863.6" "Sc.7 8 4,0) 98414 eas 83.6 
1993 846 849 849 849 849 849 853 854 856 85.7 862 86.1 85.3 
1994 86.2 86:6 86.6 86.7 86.5. 866 86.7. 86.8 87.2 87.2. 87:5 87.6 86.9 
1995 87.9 883 884 885 886 886 888 890 893 893 896 892 88.8 
1996 89:4 89:8 89:8 5°899 904 90:1 903 905, 90:8) 90:8 91:3 91.4 90.3 
1997 S103: | 9 125m 99/7. 1-9) 92:088 9251 92:1 SO2Se 192;45enG2'5) «9245 923 92.0 
1998 92°6 _ 92;95), 93:0) 979310 93:28 93:2" ~ 93:3" .93'45 93:495593.7 93:75 93:5 93.2 
1999 93.5 938 941 942 945 946 947 949 952 951 950 948 94.5 
2000 94.6 950 953 953 955 958 958 960 962 963 96.4 96.4 95.7 
2001 96.3 966 97.1 974 977 97.9 982 983 984 984 981 98.0 97.7 
2002 98.1 988 992 996 998 100.0 100.2 100.7 100.9 100.9 101.2 100.7 100.0 
2003 101-3" 10128— 102:07 10127 102°255102'1 1021" 102:25) 102:6 3 102:7,103:0 » 102.8 102.2 
2004 102.8 103.0 103.3 103.5 103.7 103.8 104.0 103.8 104.1 104.1 104.7 104.6 103.8 
2005 104.5 104.8 105.2 105.2 1054 1054 1054 1056 1059 105.9 1063 106.2 105.5 
2006 106.2 106.6 107.0 106.9 107.5 107.2 107.5 107.7 1083 1084 1086 108.4 107.5 
2007 108.6 109.1 109.5 109. 109.9 1099 1100 110.1 1105 110.3 110.3 110.0 109.8 
2008 ATOMS OFae0Se Mit2 ALS aS A ANON 11 2 42:25) 113 0 pat 2.6 TAA 
2009 MA2Z2 AAAS ASA eis 2 Wis silos7 doe Atos 1144 aa2 1147 dS 113.6 
Percentage change from the corresponding month 

of the previous year (v41693242) 

1990 3.8 3.8 3.5 3.4 3.4 3.5 3.4 3.4 3.5 3.6 3.3 Wz 3.4 
1991 3.6 3.4 3.3 3.0 2.9 3.0 2.6 2.7 2.5 on 2.2 2.1 2.9 
1992 1.6 1.6 1.8 2.0 PLE lei 1.8 1.6 1.6 1.8 1.9 2.2 1.8 
1993 2:3 2.3 2.0 1.9 a7 1.8 22 2.2 2.3 2.0 2 2.1 2.0 
1994 1.9 2.0 2.0 2.1 1.9 2.0 1.6 1.6 1.9 1.8 1.5 lbzs 1.9 
1995 2.0 2.0 2.1 2a 2.4 2.3 2.4 2:5 2.4 2.4 2.4 1.8 22 
1996 ‘lev ded, 1.6 1.6 Un By et ei, dea, bcs 1.9 2.1 Aie?f 
1997 Zu 1.9 2a 2 Zl 22 2.0 2.0 1.8 1.9 the 1.3 1.9 
1998 1.4 1.5 1.4 1.2 ACS lez 1.3 eZ ‘Ue 4.3 1.4 1.3 1.3 
1999 1.0 1.0 2. A-3 1.4 1.5 1.5 1.6 1.9 1.6 1.4 1.4 1.4 
2000 1.2 les 1.3 (2 et 1.3 fte2 1.2 8) 1.3 1.5 dey, 123 
2001 1.8 Aer 1.9 22 2.3 2:2 255 2.4 2.3 2:2 1.8 1IBt 2.1 
2002 1.9 2.3 2a2 2:3 2.1 Dat 2.0 2.4 2.5 2.5 3.2 2.8 2.4 
2003 3.3 3.0 2.8 on 2.4 20 1.9 1:5 ibtA 1.8 1.8 2A 2.2 
2004 MS (eZ 1.3 1.8 A125 ihe 1.9 1.6 1.5 1.4 1.7 1.8 1.6 
2005 et et 1.8 1.6 1.6 1.5 1.3 ae iE 17 125 1.5 1.6 
2006 1.6 led 187, 1.6 2.0 ‘led 2.0 2.0 2.3 2.4 Pay 2.1 1.9 
2007 23 2.3 2.3 2.5 2.2 2.5 2.3 2.2 2.0 1.8 1.6 AS Fae 
2008 1.4 ks 1.3 1S 1.5 1.5 1.5 fey, 1.7 ilar 2.4 2.4 tee 
2009 1.9 1.9 2.0 1.8 2.0 1.9 1.8 1.6 1.5 1.8 1:5 4:5 5 lai 


ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Table 7 
The Consumer Price Index for Canada, major components and special aggregates, not seasonally adjusted, historical 
data 


Major components Special aggregates 
Food Shelter Household Clothing Transportation Health Recreation, Alcoholic Goods ' Services? All-items Energy? 
operations, and and education beverages excluding 
furnishings footwear personal and and tobacco food and 
and care reading products energy 


equipment 


CANSIM vector number (v41690974) (v41691050) (v41691067) (v41691108) (v41691128) (v41691153) (v41691170) (v41691206) (v41691222) (v41691230) (v41691233) (v41691239) 


2002=100 

NY 
Annual averages 4 
1991 83.4 86.3 87.4 94.3 UZE) 847 78.3 76.4 85.7 79.6 83.4 77.0 
1992 83.1 87.9 87.9 95.1 74.4 86.6 79.2 81.0 86.4 81.4 85.1 77.2 
1993 84.5 89.1 88.7 96.0 76.8 88.9 81.1 82.2 87.8 83.1 86.8 78.1 
1994 84.9 89.4 88.9 96.8 80.2 89.7 83.5 68.8 86.8 84.5 86.9 78.6 
1995 86.9 90.4 90.6 96.7 84.3 89.6 86.7 68.7 88.4 86.7 88.8 796 
1996 88.0 90.6 92.5 96.4 87.6 90.1 88.7 70.1 89.9 88.0 90.1 819 
1997 89.4 90.8 93,7 97.7 90.3 CHA 91.0 72.3 STZ 89.5 91.5 83.9 
1998 90.9 Sik 954 98.8 89.6 93.6 93.0 74.9 91.4 91.1 O27 80.5 
1999 92.0 92.3 95.8 100.1 92.6 95.4 94.7 76.5 93.1 92.6 94.0 85.0 
2000 93.3 95.6 96.7 100.3 Sez 97.0 97.0 79.0 96.0 94.8 95:5 98.8 
2001 97.4 99.1 98.6 100.7 97.3 98.9 98.4 85.0 98.4 97.1 97:3 102.0 
2002 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
2003 101.7 103.2 100.7 98.2 105.2 101.4 100.8 110.1 101.9 103.6 102.5 107.9 
2004 103.8 105.8 101.2 98.0 107.7 102.8 101.1 116.0 103.4 105.9 103.9 11S 
2005 106.4 109.2 101.7 97.6 112.0 104.6 100.8 119.1 105.8 108.2 105.3 126.3 
2006 108.9 113.1 102.2 95.8 115:2 105.9 100.6 12154, 107.1 aa 106.9 132.8 
2007 111.8 116.9 103.2 95.7 nie 107.3 101.8 125.5 108.0 1148 109.0 135.9 
2008 ale SETS 122.0 104.6 93.8 119.5 108.8 102.2 127.5 109.4 118.7 110.3 149.3 
2009 121.4 1216 107.3 93.4 13.4 112.1 103.1 130.7 107.6 UPA 111.5 129.2 
Monthly indexes 
2008 
January 112.4 119.2 103.3 92.2 117.6 107.5 99.6 126.4 107.3 116.2 109.0 139.0 
February 112.8 119.6 104.1 94.1 117.0 107.7 100.8 126.8 107.4 116.9 109.4 139.4 
March 112.6 120.1 104.1 96.0 117.8 107.9 101.3 126.6 108.1 117.1 109.6 143.2 
April 113.5 121.2 104.4 94.3 120.1 108.3 101.6 126.7 109.2 117.7 109.9 150.2 
May 114.6 121.6 104.3 93.0 123.6 108.6 102.9 127.4 110.4 118.7 110.3 158.4 
June 115.8 122.3 104.3 92/5 125.8 108.7 102.9 127.7 9111.6 T1941 110.3 165.3 
July 116.5 23:3 104.4 93:3 125.7 108.5 103.2 127.6 112.1 119.4 110.4 169.1 
August 116.8 123.8 104.4 93.7 123.1 109.3 103.5 1275 111.5 119.6 110.5 164.0 
September 117.1 1234 105.6 96.1 122.4 109.4 103.9 128.0 AV1.5 119.8 110.8 161.5 
October 117.4 123.2 105.2 94.4 117.0 109.2 103.0 128.0 108.9 120.0 110.6 147.5 
November 119.5 123.4 105.5 94.1 113.2 110.1 101.9 128.5 108.1 120.0 111.3 130.7 
December 119.8 123.4 105.5 91.3 110.3 109.9 101.2 128.7 106.5 120.1 111.0 123.0 
2009 
January 1206 123.1 105.7 91.8 108.8 110.4 99.7 A29:2 106.2 119.7 110.3 123.8 
February 121.2 123.2 106.4 93.6 110.2 110.4 101.1 129:2 107.3 120.2 110.8 127.2 
March 121.5 122.6 106.8 95.7 110.5 110.5 101.8 (VAL TE 107.6 120.4 data 127.4 
April 121.6 121.4 107.3 95.1 110.5 Aad 102.4 129.7 107.0 1207 ot 123.9 
May 1219 121.4 107.6 93.9 113.5 qAZH 103.8 131.2 108.1 121.3 lr 129.4 
June 122.2 121.3 ASV ecu pee chest 116.1 112.8 103.8 131.6 108.6 124.5 111.7 133.9 
July 122:3 120.8 107.1 91.3 114.3 APRS) 104.3 131.5 107.7 121.6 111.5 129.6 
August 121.5 121.1 107.0 92.1 114.8 T1225) 104.4 131.4 107.8 121.6 11:15 132.6 
September 120.4 120.9 107.9 94.9 113.6 AASS7 104.9 131.3 107.4 121.9 111.8 131.3 
October 120.1 fdas 107.9 95.0 113.4 a2: 104.5 131.4 107.0 122.1 112.0 128.8 
November 121.5 ts 108.5 95.1 115.4 113.6 103.7 131.3 108.6 121.8 1112/2 132.4 
December 121.8 121.3 107.5 90.6 1:15:5 113.2 102.8 131.2 107.6 121.8 Ailtine 130.3 


Note(s): For information on the continuity of the series, see " Data quality, concepts and methodology — Data quality, concepts and methodology — Weights 
and Linking" at the end of this publication. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


28 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — December 


2009 


Tabie 8-1 


Annual average’ percentage changes for the Consumer Price Index — Major components, not seasonally adjusted, 


Canada, 2006 to 2009 


CANSIM Annual Annual average percentage change 
vector average 
bitdig 2009 2009 2008 2007 2006 
2002=100 percent 

All-items (v41693271) 114.4 0.3 2.3 Ze 2.0 
Food (v41693272) 121.4 4.9 35 Dik pes 
Shelter (v41693348) 121.6 -0.3 4.4 3.4 3.6 
Household operations, furnishings and 

equipment (v41693365) 107.3 2.6 1.4 1.0 0.5 
Clothing and footwear (v41693406) 93.4 -0.4 -2.0 -0.1 -1.8 
Transportation (v41693426) sss -5.4 2.0 1.6 2.9 
Health and personal care (v41693451) a2 3.0 1.4 ae, 2 
Recreation, education and reading (v41693468) 103.1 0.9 0.4 ie -0.2 
Alcoholic beverages and tobacco 

products (v41693504) 130.7 2.5 1.6 Sul 2.2 
Goods (v41693520) 107.6 -1.6 3 0.8 hy 

Durable goods (v41693521) 86.9 -3.1 -5.3 -1.6 -0.7 

Semi-durable goods (v41693522) 94.5 0.0 -1.6 -0.2 -1.5 

Non-durable goods (v41693523) 122.6 -1.4 | 2.2 2.9 
Services (v41693528) 121.2 Poe 3.4 3:5 27 
All-items excluding food (v41693530) 113.0 -0.7 22 2.0 2.0 
All-items excluding food and energy (v41693531) didi) lest 12 2.0 1.5 
All-items excluding energy (v41693536) 113.2 ivf 1.6 Fis Nar? 
Energy (v41693537) 129.2 -13.5 9.9 P| Sat 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 8-2 


Annual average’ percentage changes for the Consumer Price Index — All-items, not seasonally adjusted, Canada, 


provinces, urban centres, 2006 to 2009 


Canada 


Newfoundland and Labrador 
Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 
Whitehorse, Yukon 
Yellowknife, Northwest Territories 
Iqaluit, Nunavut 


St. John’s, Newfoundland and Labrador 

Charlottetown and Summerside, Prince 
Edward Island 

Halifax, Nova Scotia 

Saint John, New Brunswick 

Québec, Quebec 

Montréal, Quebec 

Ottawa-Gatineau, Ontario part, 
Ontario/Quebec 

Toronto, Ontario 

Thunder Bay, Ontario 

Winnipeg, Manitoba 

Regina, Saskatchewan 

Saskatoon, Saskatchewan 

Edmonton, Alberta 

Calgary, Alberta 

Vancouver, British Columbia 

Victoria, British Columbia 


CANSIM 
vector 
number 


(v41693271) 


(v41693542) 
(v41693677) 
(v41693811) 
(v41693946) 
(v41694081) 
(v41694217) 
(v41694353) 
(v41694489) 
(v41694625) 
(v41694760) 
(v41694896) 
(v41695020) 
(v41713462) 


(v41695144) 


(v41695150) 
(v41695156) 
(v41695162) 
(v41695168) 
(v41695174) 


(v41695180) 
(v41695186) 
(v41695192) 
(v41695198) 
(v41695204) 
(v41695210) 
(v41695216) 
(v41695222) 
(v41695228) 
(v41695234) 


Annual 
average 


2009 


2002=100 


114.4 


114.6 
117.3 
115.7 
113.5 
113.4 
113.7 
114.1 
117.1 
121.5 
112.3 
113.8 
115.9 
112.6 


114.7 


HANG 
115.3 
113.7 
113.2 
113.5 


113.7 
113.6 
110.5 
113.9 
117-2 
118.2 
121.6 
121.7 
112:9 
111-9, 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonaily adjusted — Newfoundland and Labrador 


SS 


CANSIM Indexes Percentage change 
vector December 2009 from 
RuMbes December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691244) 115.2 115.6 143-4 -0.3 1.9 
Special aggregates 
All-items excluding food (v41691368) 114.0 114.3 112.1 -0.3 Ler é 
All-items excluding food and energy (v41691369) 110.1 110.2 109.2 -0.1 0.8 
All-items excluding energy (v41691374) 112.2 112.4 111.0 -0.2 1 
All-items excluding gasoline (v41693247) 114.0 114.2 113.1 -0.2 0.8 
Energy 1 (v41691375) 137.8 139.7 128.5 -1.4 Ths 
All-items (1992=100) (v41713404) 135.0 135.5 132.7 -0.4 1.7 
Food (v41691245) 120.6 121.2 118.1 -0.5 21 
Food purchased from stores (v41691246) 119.4 120.2 117.9 -0.7 1.3 
Meat 2 (v41691247) 115.5 114.7 112.6 0.7 2.6 
Dairy products 2 (v41691257) 127.0 128.2 125.9 -0.9 0.9 
Bakery and cereal products (excluding infant food) 2 (v41691262) 144.9 145.2 140.8 -0.2 2.9 
Fresh fruit 2 (v41691 266) 108.7 110.9 113.6 -2.0 -4.3 
Fresh vegetables 2 (v41691 269) 92.8 94.5 101.3 -1.8 -8.4 
Food purchased from restaurants (v41691276) 126.0 126.0 120.1 0.0 4.9 
Shelter (v41691277) 128.4 128.6 129.1 0.2 -0.5 
Rented accommodation (v41691278) 109.9 109.8 106.5 0.1 3.2 
Owned accommodation (v41691280) 128.5 128.3 128.3 0.2 0.2 
Replacement cost (v41691281) 167.1 165.2 165.7 2 0.8 
Homeowners’ home and mortgage insurance (v41691283) 109.1 109.9 125.6 -0.7 -13.1 
Homeowners’ maintenance and repairs (v41691284) 128.0 128.1 114.9 -0.1 11.4 
Water, fuel and electricity (v41691285) 137.3 138.3 142.0 -0.7 -3.3 
Electricity (v41691286) 123.6 123.6 132.2 0.0 -6.5 
Natural gas 3 : ; ; : . 
Fuel oil and other fuels (v41691288) 164.5 169.2 160.9 -2.8 22 
Household operations, furnishings and equipment (v41691289) 106.8 105.8 102.7 0.9 4.0 
Household operations (v41691290) 113.4 113.2 108.0 0.2 5.0 
Telephone services (v41691292) 104.1 104.1 102.1 0.0 2.0 
Internet access services (v41693217) 112.8 112.8 109.1 0.0 3.4 
Household furnishings and equipment (v41691297) 95.9 93.7 93.7 ZS 2.3 
Clothing and footwear (v41691304) 90.9 94.3 91.9 -3.6 -1.1 
Women’s clothing (v41691306) 85.8 90.0 88.3 47 -2.8 
Men’s clothing (v41691307) 88.7 94.4 90.9 -6.0 -2.4 
Footwear (v41691309) 93.3 93.2 88.8 0.1 af 
Transportation (v41691312) 114.8 114.3 110.9 0.4 3.5 
Private transportation (v41691313) 114.8 114.4 109.6 0.3 47 
Purchase and leasing of passenger vehicles (v41691315) 91.5 89.1 96.2 231, -4.9 
Gasoline (v41691318) 139.5 142.4 112.3 -2.0 24.2 
Passenger vehicle insurance premiums 3 (v41691321) 128.9 128.9 120.8 0.0 6.7 
Public transportation (v41691323) 112.7 111.2 121.9 1.3 -7.5 
Health and personal care (v41691328) 112.8 112.7 107.7 0.1 4.7 
Health care (v41691329) 116.2 116.3 108.8 -0.1 6.8 
Personzai care (v41691335) 110.0 109.7 107.1 0.3 2.7 
Recreation, education and reading (v41691338) 100.0 101.6 98.8 -1.6 1.2 
Recreation (v41691339) 938 4 100.6 97.5 -2.2 0.9 
Eduo won and reasng (v41691347) 106.4 106.1 104.5 0.3 1.8 
Alcoiiolic beverayes and tobacco products (v41691351) 132.7 132.9 130.8 -0.2 1.5 
Alcoholic beverages (v41691352) 417.5 117.8 115.7 -0.3 1.6 
Tobacco products and smokers’ supplies (v41691358) 145.4 145.4 143.3 0.0 15 


Note(s): See "Data quality, concepts anu methodology — Explaiatory noies for tables" section 
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Tabie 9-2 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Prince Edward Isiand 


CANSIM Indexes Percentage change 
vector December 2009 from 
RUNDE December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691379) 118.1 119.1 114.7 -0.8 3.0 
Special aggregates 
All-items excluding food (v41691502) 116.8 117.8 113.0 -0.8 3.4 
All-items excluding food and energy (v41691503) 111.2 111.8 109.2 -0.5 1.8 
All-items excluding energy (v41691508) T1S7 114.4 111.8 -0.6 Wen 
All-items excluding gasoline (v41693249) 116.8 117.5 115.0 -0.6 1.6 
Energy ! (v41691509) 154.9 159.4 138.7 -2.8 11.7 
All-items (1992=100) (v41713406) 139.0 140.2 134.9 -0.9 3.0 
Food (v41691380) 124.1 125.2 122.3 -0.9 a35 
Food purchased from stores (v41691381) 12572 126.7 aZoun -1.2 ez 
Meat 2 (v41691382) 119.6 119.8 115.5 -0.2 3.5 
Dairy products 2 (v41691392) 131.9 132.9 129.7 -0.8 17 
Bakery and cereal products (excluding infant food) 2 (v41691397) 144.9 145.9 140.6 -0.7 ont 
Fresh fruit 2 (v41691401) 109.9 106.9 110.6 2.8 -0.6 
Fresh vegetables 2 (v41691404) 121.0 118.9 131.2 1.8 -7.8 
Food purchased from restaurants (v41691411) 120.1 120.1 117.6 0.0 2:1 
Shelter (v41691412) 125.2 125:9 125.6 -0.6 -0.3 
Rented accommodation (v41691413) 110.5 110.4 107.0 0.1 3.3 
Owned accommodation (v41691415) 113.9 114.0 115.2 -0.1 -1.1 
Replacement cost (v41691416) 112.8 112.8 diag 0.0 0.1 
Homeowners’ home and mortgage insurance (v41691418) HIGHS 116.5 116.3 -0.9 -0.7 
Homeowners’ maintenance and repairs (v41691419) 121.4 119:3 TAZ 1.8 Tel 
Water, fuel and electricity (v41691420) 163.6 166.2 165.8 -1.6 -1.3 
Electricity (v41691421) 150.1 oiler 163.9 -1.1 -8.4 
Natural gas ‘ ‘ ; . d E 
Fuel oil and other fuels (v41691423) 176.9 181.0 165.8 -2.3 6.7 
Household operations, furnishings and equipment (v41691424) 112.6 113.2 107.7 -0.5 4.5 
Household operations (v41691425) 119.6 119i2 114.4 0.3 45 
Telephone services (v41691427) 104.4 104.4 101.6 0.0 2.8 
Internet access services (v41693218) 106.3 106.3 102.7 0.0 3.5 
Household furnishings and equipment (v41691432) 98.6 100.9 94.1 -2.3 48 
Clothing and footwear (v41691439) 96.5 102.5 93.6 -5.9 3.1 
Women’s clothing (v41691441) 90.0 95.4 87.0 -5.7 3.4 
Men's clothing (v41691442) 90.2 99.0 90.7 -8.9 -0.6 
Footwear (v41691444) 106.4 110.3 96.6 -3.5 10.1 
Transportation (v41691447) 116.1 117.1 107.0 -0.9 8.5 
Private transportation (v41691448) 116.0 117.2 105.6 -1.0 9.8 
Purchase and leasing of passenger vehicles (v41691450) 92.0 90.3 93.9 1.9 -2.0 
Gasoline (v41691453) 145.3 151.8 110.2 -4.3 31.9 
Passenger vehicle insurance premiums 3 (v41691456) 132.5 132.1 123.5 0.3 7.3 
Public transportation (v41691458) 116.6 15:2 126.1 ier 7.5 
Health and personal care (v41691462) 114.1 114.5 109.5 -0.3 4.2 
Health care (v41691463) 115.9 115.6 109.4 0.3 5.9 
Personal care (v41691469) AAZ20 fises 109.7 -1.1 ait 
Recreation, education and reading (v4169147 2) 103.5 104.0 102.3 -0.5 1.2 
Recreation (v41691473) 96.8 97.5 96.1 -0.7 0.7 
Education and reading (v41691481) 121.6 121.2 118.8 0.3 2.4 
Alcoholic beverages and tobacco products (v41691485) 149.6 149.5 142.1 0.1 5.3 
Alcoholic beverages (v41691486) 117.8 117.7 114.6 0.1 2.8 
Tobacco products and smokers’ supplies (v41691492) 164.9 164.9 154.4 0.0 6.8 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-3 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Nova Scotia 


rr enn 


CANSIM Indexes Percentage change 
vector December 2009 from 

number December November December November December 
2009 2009 2008 2009 2008 

a a ee ee on ee Ce ee 

2002=100 
All-items (v41691513) 116.3 117.0 113.4 -0.6 2.6 
Special aggregates 

All-items excluding food (v41691637) 114.3 115.2 dale -0.8 2.8 
All-items excluding food and energy (v41691638) 110.8 111.4 109.3 -0.5 1.4 
All-items excluding energy (v41691643) 113.7 114.1 112.0 -0.4 1.5 
All-items excluding gasoline (v41693251) 115:3 115.7, 113.6 -0.3 1.5 
Energy 1 (v41691644) 138.0 141.1 123.3 -2.2 11.9 
All-items (1992=100) (v41713408) 139.3 140.2 135.8 -0.6 2.6 
Food (v41691514) 126.2 125.8 123:5 0.3 2.2 
Food purchased from stores (v41691515) 125.6 Zon1 123.4 0.4 1.8 
Meat 2 (v41691516) 116.1 116.2 Ad Sa -0.1 0.9 
Dairy products 2 (v41691526) 128.0 127.9 VPA 0.1 0.6 
Bakery and cereal products (excluding infant food) 2 (v41691531) 144.2 142.9 138.7 0.9 40 
Fresh fruit 2 (v41691535) 110.5 106.2 111.4 4.0 -0.8 
Fresh vegetables 2 (v41691538) 111.6 110.0 119.7 445 -6.8 
Food purchased from restaurants (v41691545) 128.1 128.1 124.0 0.0 3.3 
Shelter (v41691546) 124.1 124.2 123.6 -0.1 0.4 
Rented accommodation (v41691547) 107.2 107.0 105.7 0.2 1.4 
Owned accommodation (v41691549) 123.2 123.3 122.9 -0.1 0.2 
Replacement cost (v41691550) 131.0 130.6 130.1 0.3 0.7 
Homeowners’ home and mortgage insurance (v41691552) 146.2 147.7 141.4 -1.0 3.4 
Homeowners’ maintenance and repairs (v41691553) 117.9 116.4 112.6 i (Re 47 
Water, fuel and electricity (v41691554) 139.1 139.2 139.1 -0.1 0.0 
Electricity (v41691555) 12337 A230 121.8 0.0 1.6 
Natural gas ; . , , Z ; 
Fuel oil and other fuels (v41691557) 158.3 158.7 161.1 -0.3 -1.7 
Household operations, furnishings and equipment (v41691558) 108.7 108.6 106.1 0.1 25 
Household operations (v41691559) 116.2 116.2 110.8 0.0 4.9 
Telephone services (v41691561) 104.7 104.7 101.9 0.0 2.7 
Internet access services (v41693219) 102.4 102.4 99.3 0.0 3:1 
Household furnishings and equipment (v41691566) 93.9 93.4 96.5 0.5 -2.7 
Clothing and footwear (v41691573) 86.7 95:3 88.2 -9.0 -1.7 
Women’s clothing (v41691575) 84.0 98.4 88.0 14.6 -45 
Men’s clothing (v41691576) 81.8 87.1 83.2 -6.1 -1.7 
Footwear (v41691578) 88.0 95.2 87.9 -7.6 0.1 
Transportation (v41691581) 111.9 112.5 105.4 -0.5 6.2 
Private transportation (v41691582) lalale7 112.4 104.2 -0.6 Te 
Purchase and leasing of passenger vehicles (v41691584) 90.7 88.6 93.8 2.4 -3.3 
Gasoline (v41691587) 136.9 143.4 106.4 -4.5 28.7 
Passenger vehicle insurance premiums 3 (v41691590) 112.9 112.9 106.0 0.0 6.5 
Public transportation (v41691592) 114.5 113.2 120.5 te -5.0 
Health and personal care (v41691597) 112.8 112.8 108.7 0.0 3.8 
Health care (v41691598) 115.9 116.0 110.4 -0.1 5.0 
Personal care (v41691604) 109.9 109.9 107.3 0.0 2.4 
Recreation, education and reading (v41691607) 104.8 106.0 102.9 -1.1 1.8 
Recreation (v41691608) 99.3 101.0 97.4 aif, 2.0 
Education and reading (v41691616) 119.5 119.4 118.0 0.1 3 
Alcoholic beverages and tobacco products (v41691620) 154.2 154.2 141.2 0.0 9.2 
Alcoholic beverages (v41691621) 119.4 119.4 117.5 0.0 1.6 
Tobacco products and smokers’ supplies (v41691627) 178.1 178.4 155.1 0.0 14.8 


SS ee —————————————————————————————————————eeEEeEEEeEE———E——EEEEE— Ea 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-4 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — New Brunswick 


CANSIM Indexes Percentage change 
vector December 2009 from 
ROME December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691648) 114.5 115.1 111.2 -0.5 3.0 
Special aggregates 
All-items excluding food (v41691772) 112.4 113.0 109.0 -0.5 3.1 
All-items excluding food and energy (v41691773) 108.8 109.2 107.1 -0.4 1.6 
All-items excluding energy (v41691778) 111.9 TAZ 110.0 -0.4 Tay. 
All-items excluding gasoline (v41693253) 113.4 113.9 TAS -0.4 Pat 
Energy ' (v41691779) 135.8 137.4 120.4 -1.2 12.8 
All-items (1992=100) (v41713410) 135.8 136.4 131.9 -0.4 3.0 
Food (v41691649) 124.9 125.2 12204 -0.2 Zed 
Food purchased from stores (v41691650) 12533 125.7 123.5 -0.3 1:5 
Meat 2 (v41691651) ATS 11531 113.9 2.1 32 
Dairy products 2 (v41691661) 127.3 127.3 12517 0.0 1.3 
Bakery and cereal products (excluding infant food) 2 (v41691666) 144.3 143.7 140.5 0.4 PATI 
Fresh fruit 2 (v41691670) 110.1 110.3 113.9 -0.2 -3.3 
Fresh vegetables 2 (v41691673) T1377 115.4 125.0 -1.5 -9.0 
Food purchased from restaurants (v41691680) 124.1 124.1 118.8 0.0 4.5 
Shelter (v41691681) 121.5 121.8 120.2 -0.2 1h! 
Rented accommodation (v41691682) 107.8 107.8 106.7 0.0 1.0 
Owned accommodation (v41691684) 117.6 117.9 116.9 -0.3 0.6 
Replacement cost (v41691685) 120.2 120.0 116.9 0.2 2.8 
Homeowners’ home and mortgage insurance (v41691687) 130.1 131.2 WE -0.8 Zs 
Homeowners’ maintenance and repairs (v41691688) 123.4 123.4 116.3 0.0 6.1 
Water, fuel and electricity (v41691689) 138.3 138.9 135.7 -0.4 1.9 
Electricity (v41691690) 130.3 130.3 127.9 0.0 1.9 
Natural gas ; : : . ; 
Fuel oil and other fuels (v41691692) 162.7 166.8 164.3 -2.5 -1.0 
Household operations, furnishings and equipment (v41691693) 108.1 108.1 103.6 0.0 4.3 
Household operations (v41691694) 118.1 117.8 112.4 0.3 Sit 
Telephone services (v41691696) 106.6 106.6 104.1 0.0 2.4 
Internet access services (v41693220) 110.5 110.5 106.0 0.0 4.2 
Household furnishings and equipment (v41691701) 90.3 90.8 88.0 -0.6 2.6 
Clothing and footwear (v41691708) 91:3 CM Ar 90.0 -6.6 1.4 
Women’s clothing (v41691710) 84.6 92.8 86.0 -8.8 -1.6 
Men's clothing (v41691711) 88.5 96.6 90.1 -8.4 -1.8 
Footwear “ (v41691713) 96.5 99.6 89.2 -3.1 8.2 
Transportation (v41691716) idiae2 110.8 105.1 0.4 5.8 
Private transportation (v41691717) 111.0 110.6 104.2 0.4 6.5 
Purchase and leasing of passenger vehicles (v41691719) 88.2 85.8 92.8 2.8 -5.0 
Gasoline (v41691722) 133.4 136.2 103.4 -2.1 29.0 
Passenger vehicle insurance premiums 3 (v41691725) 119.3 119.3 112.0 0.0 65 
Public transportation (v41691727) 115.9 114.8 123.7 1.0 6.3 
Health and personal care (v41691732) 110.8 Aaa 104.7 -0.3 5.8 
Health care (v41691733) 116.0 116.2 107.9 -0.2 Tes 
Personal care (v41691739) 105.7 106.1 101.9 -0.4 3.7 
Recreation, education and reading (v41691742) 104.6 105.3 103.0 -0.7 1.6 
Recreation (v41691743) 97.5 98.3 95.9 -0.8 (aif 
Education and reading (v41691751) 127.6 UWTEY( 126.4 -0.1 0.9 
Alcoholic beverages and tobacco products (v41691755) A32:7 133.8 129.5 -0.8 2:5 
Alcoholic beverages (v41691756) 119.4 121.6 115.5 -1.8 3.4 
Tobacco products and smokers’ supplies (v41691762) 139.6 139.6 137.1 0.0 ses) 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-5 


The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Quebec 


i 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women's clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Perso.ial care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41691783) 


(v41691908) 
(v41691909) 
(v41691914) 
(v41693255) 
(v41691915) 


(v41713412) 


(v41691784) 
(v41691785) 
(v41691786) 
(v41691796) 
(v41691801) 
(v41691805) 
(v41691808) 
(v41691815) 


(v41691816) 
(v41691817) 
(v41691819) 
(v41691820) 
(v41691822) 
(v41691823) 
(v41691824) 
(v41691825) 
(v41691827) 
(v41691828) 


(v41691829) 
(v41691830) 
(v41691832) 
(v41693221) 
(v41691837) 


(v41691844) 
(v41691846) 
(v41691847) 
(v41691849) 


(v41691852) 
(v41691853) 
(v41691855) 
(v41691858) 
(v41691861) 
(v41691863) 


(v41691868) 
(v41691869) 
(v41691875) 


(v41691878) 
(v41691879) 
(v41691887) 


(v41691891) 
(v41691892) 
(v41691898) 


Indexes Percentage change 
December 2009 from 
December November December November December 
2009 2009 2008 2009 2008 
2002=100 

114.0 114.3 Tate -0.3 2.1 
111.8 WiZ.3 109.4 -0.4 Ze 
109.6 110.0 108.7 -0.4 0.8 
TiZ25 VIZ ie? -0.2 182 
T1320 TASeZ alata 277 -0.2 1.2 
130.9 132.5 ala Kear -1.2 Asi 
131.7 i PAR 129.0 -0.3 2.1 
123.6 123.2 121.2 0.3 2.0 
124.0 123.4 122.4 0.5 1.6 
119.3 120.4 115.9 -0.9 2.9 
AST 130.0 126.7 1.0 3.6 
142.2 140.5 139.7 122 1.8 
105.6 107.5 117.8 -1.8 -10.4 
114.9 108.7 12467 5:7 -5.6 
1220 122.8 118.9 -0.1 3.2 
120.6 120.4 119.9 0.2 0.6 
109.2 109.1 107.9 0.1 122 
125.8 125.4 125.4 0.3 0.3 
140.8 139.8 136.9 0.7 2.8 
147.3 143.1 146.8 2.9 0.3 
119.7 119.7 115.1 0.0 4.0 
121.8 121.8 121.1 0.0 0.6 
113.4 113.4 {12-3 0.0 1.0 
109.6 109.9 124.8 -0.3 -12.2 
180.0 180.4 V8.7 -0.2 1.9 
109.1 110.1 106.3 -0.9 2.6 
116.6 116.6 110.9 0.0 54 
111.4 qed 105.7 0.3 5.4 
98.0 98.0 94.0 0.0 4.3 
97.0 99.6 98.8 -2.6 -1.8 
87.0 91.7 87.5 -5.1 -0.6 
74.7 81.2 7.2 -8.0 -3.2 
84.9 89.8 87.0 =515 -2.4 
96.6 100.0 94.8 -3.4 1.9 
114.5 114.4 109.0 0.1 5.0 
113.9 113.8 107.6 0.1 5.9 
91.6 89.9 94.2 1.9 -2.8 
139.6 142.7 110.3 aD 26.6 
146.6 146.6 143.0 0.0 25 
123.8 122.9 128.4 0.7 -3.6 
113.0 113.4 110.3 -0.4 2.4 
113.3 A1OeG AALS -0.4 1.8 
112.8 Ao 2 109.4 -0.4 3a 
96.5 96.9 94.8 -0.4 1.8 
90.9 91.4 89.8 -0.5 4e2 
119.8 120.0 Atout -0.2 356 
127.0 127.0 124.4 0.0 2:4 
111.4 1ila-S 109.6 -0.1 1.6 
140.6 140.6 137.0 0.0 2.6 


eee eeeeeeeeeeeeEeEEyEyEeEyEeEeEeEeEeEeEeEyEEeEeEeEeEeEeEeEeEeEeEE—EE—EeEeeeeeeeeeeeee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-6 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Ontario 


CANSIM Indexes Percentage change 
vector December 2009 from 
number December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41691919) 114.1 114.6 112.8 -0.4 1.2 
Special aggregates 
All-items excluding food (v41692044) 1225 113.2 Aid -0.6 0.9 
All-items excluding food and energy (v41692045) i faba Vees) (nea 110.6 -0.5 0.8 
All-items excluding energy (v41692050) 113.3 113.7 Tii252 -0.4 1.0 
All-items excluding gasoline (v41693257) 113.1 113.4 112.8 -0.3 0.3 
Energy 1 (v41692051) 127.4 129.5 125.0 -1.6 1.9 
All-items (1992=100) (v41713415) 137.0 137.6 135.5 -0.4 AA 
Food (v41691920) 122.3 121.6 119.7 0.6 2.2 
Food purchased from stores (v41691921) 122.1 T2AnZ 119.8 0.7 1.9 
Meat 2 (v41691922) 119.8 120.1 Ave S -0.2 2.0 
Dairy products 2 (v41691932) 130.7 131.7 129.5 -0.8 0.9 
Bakery and cereal products (excluding infant food) 2 (v41691937) 139.5 137.3 137.2 1.6 nla’ 
Fresh fruit 2 (v41691941) 103.8 104.1 108.0 -0.3 -3.9 
Fresh vegetables 2 (v41691944) 104.5 96.5 104.2 8.3 0.3 
Food purchased from restaurants (v41691951) 1220 W229 119.7 0.0 23 
Shelter (v41691952) 118.2 118.0 120.6 0.2 -2.0 
Rented accommodation (v41691953) 108.3 108.1 106.8 0.2 1.4 
Owned accommodation (v41691955) 123.2 123.0 123.0 0.2 0.2 
Replacement cost (v41691956) 133.1 132.4 132.4 0.5 0.5 
Homeowners’ home and mortgage insurance (v41691958) 170.0 165.0 152.9 3.0 Hit 
Homeowners’ maintenance and repairs (v41691959) ulayre 119.5 114.6 0.2 1.0 
Water, fuel and electricity (v41691960) 124.9 122.0 141.1 -0.1 -13.6 
Electricity 3 (v41691961) 119.3 119.3 114.9 0.0 3.8 
Natural gas (v41691963) 86.3 86.3 148.4 0.0 -41.8 
Fuel oil and other fuels (v41691964) 178.2 179.1 176.3 -0.5 et 
Household operations, furnishings and equipment (v41691965) 107.6 108.6 105.9 -0.9 1.6 
Household operations (v41691966) 116.3 116.1 112.6 0.2 3.3 
Telephone services (v41691968) 114.9 114.9 110.1 0.0 4.4 
Internet access services (v41693222) 93.9 93.9 91.5 0.0 2.6 
Household furnishings and equipment (v41691973) 93.2 95.8 94.5 -2.7 -1.4 
Clothing and footwear (v41691980) 88.9 94.0 91.2 -5.4 -2.5 
Women’s clothing (v41691982) 82.1 88.9 87.6 -7.6 -6.3 
Men's clothing (v41691983) 86.2 91.2 87.1 -5.5 -1.0 
Footwear (v41691985) 89.5 94.5 87.8 -5.3 Ag 
Transportation (v41691988) 117.0 117.0 110.9 0.0 §.5 
Private transportation (v41691989) Alig 2 Vive? 109.4 0.0 7.1 
Purchase and leasing of passenger vehicles (v41691991) 90.9 89.2 93.5 1.9 -2.8 
Gasoline pwr (v41691994) 139.6 144.0 110.1 -3.1 26.8 
Passenger vehicle insurance premiums 4 (v41691997) 157.9 157.9 141.2 0.0 11.8 
Public transportation (v41691999) 115.1 113.9 122.2 1.1 -5.8 
Health and personal care (v41692004) 111.8 112.8 110.3 -0.9 1.4 
Health care (v41692005) Adie 118.0 116.4 -0.6 0.8 
Personal care (v41692011) 107.2 108.4 105.2 -1.1 1.9 
Recreation, education and reading (v41692014) 102.3 103.5 100.7 -1.2 1.6 
Recreation (v41692015) 93.9 95.6 93.8 -1.8 0.1 
Education and reading (v41692023) 124.6 124.5 118.9 0.1 4.8 
Alcoholic beverages and tobacco products (v41692027) 133.8 133.6 133.6 0.1 0.1 
Alcoholic beverages (v41692028) 112.8 1225 112.1 0.3 0.6 
Tobacco products and smokers’ supplies (v41692034) 154.7 154.8 155.3 -0.1 -0.4 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-7 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Manitoba 


-_—_e eee 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 

All-items excluding gasoline 

Energy 1 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 2 
Public transportation 


Health and personal care 
Health care 
Persovial care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692055) 


(v41692180) 
(v41692181) 
(v41692186) 
(v41693259) 
(v41692187) 


(v41713419) 


(v41692056) 
(v41692057) 
(v41692058) 
(v41692068) 
(v41692073) 
(v41692077) 
(v41692080) 
(v41692087) 


(v41692088) 
(v41692089) 
(v41692091) 
(v41692092) 
(v41692094) 
(v41692095) 
(v41692096) 
(v41692097) 
(v41692099) 
(v41692100) 


(v41692101) 
(v41692102) 
(v41692104) 
(v41693223) 
(v41692109) 


(v41692116) 
(v41692118) 
(v41692119) 
(v41692121) 


(v41692124) 
(v41692125) 
(v41692127) 
(v41692130) 
(v41692133) 
(v41692135) 


(v41692140) 
(v41692141) 
(v41692147) 


(v41692150) 
(v41692151) 
(v41692159) 


(v41692163) 
(v41692164) 
(v41692170) 


Indexes Percentage change 
December 2009 from 
December November December November December 
2009 2009 2008 2009 2008 
2002=100 

114.2 114.7 113.0 -0.4 Al 
112.6 11351 AMES. -0.4 172 
110.6 110.9 110.2 -0.3 0.4 
112.8 dase 23 -0.4 0.4 
112.9 113.3 qi Zor -0.4 0.2 
131.4 13020 121.4 -1.2 8.2 
140.6 141.2 139.1 -0.4 1.1 
122.4 123.0 WAS -0.5 0.7 
Zea 122.0 121.0 -0.7 0.1 
1122 115.5 116.8 -2.9 -3.9 
WTC. 126.7 123.6 0.8 So 
140.2 140.2 141.7 0.0 -1.1 
100.7 99.5 107.7 12 -6.5 
105.9 102.6 120.7 Si2 =12:3 
124.6 124.2 PAT 0.3 2.4 
121.1 121.3 122.5 -0.2 -1.1 
114.6 114.4 lalilevé 0.2 2.6 
124.2 124.7 125.9 -0.4 -1.4 
149.7 149.4 147.4 0.2 1.6 
127.6 134.1 149.9 -4.8 -14.9 
118.4 117.6 112.8 0.7 5.0 
AA7e2 abs Whn?4 Pike 0.0 -3.7 
115.0 115.0 111.8 0.0 2.9 
107.7 107.7 128.3 0.0 -16.1 
176.8 181.2 183.8 -2.4 -3.8 
107.5 108.0 106.3 -0.5 1.1 
112.0 112.0 110.3 0.0 1.5 
100.9 100.9 102.5 0.0 -1.6 
101.8 101.8 100.6 0.0 AZ 
99.5 100.9 99.3 -1.4 0.2 
89.8 95.2 89.0 -5.7 0.9 
78.4 82.9 80.0 -5.4 -2.0 
84.9 94.6 87.1 -10.3 e25 
90.2 95.4 92.6 -5.5 -2.6 
114.3 113.7 110.6 0.5 ike: 
114.3 113.8 109.4 0.4 4.5 
93.5 91.0 96.5 27. -3.1 
147.1 150.4 120.6 -2.2 22.0 
110.7 HOW? 109.2 0.0 1.4 
114.5 Hise 123.5 1.2 =7is 
112.4 112.4 107.4 0.0 AT 
TAZ Vitis 110.7 -0.2 5.8 
107.9 107.6 104.2 0.3 3.6 
103.6 104.2 102.3 -0.6 4 be] 
99.4 100.2 99.3 -0.8 0.1 
118.4 118.3 112.8 0.1 5.0 
129.6 129.5 127.1 0.1 2.0 
iT723 117-3 116.2 0.0 0.9 
139.2 138.9 135: 0.2 3.0 


ee eee 0 ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-8 
The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Saskatchewan 


CANSIM Indexes Percentage change 
vector December 2009 from 
ne December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692191) 117.1 117.6 115.8 -0.4 VEL 
Special aggregates 
All-items excluding food (v41692316) 115.9 116.6 114.7 -0.6 1.0 
All-items excluding food and energy (v41692317) 114.7 115.0 113.8 -0.3 0.8 
All-items excluding energy (v41692322) 116.2 116.4 115.1 -0.2 1.0 
All-items excluding gasoline (v41693261) 116.3 116.5 115.9 -0.2 0.3 
Energy ' (v41692323) 125.1 128.6 122.0 -2.7 2:5 
All-items (1992=100) (v41713421) 144.8 145.5 143.2 -0.5 i: 
Food (v41692192) 123.0 122.6 120.7 0.3 1.9 
Food purchased from stores (v41692193) 121.4 120.9 120.4 0.4 0.8 
Meat 2 (v41692194) ARE 112.8 116.1 -1.0 -3.8 
Dairy products 2 (v41692204) 130.0 129.1 124.8 0.7 4.2 
Bakery and cereal products (excluding infant food) 2 (v41692209) 135.8 135.5 137.8 0.2 -1.5 
Fresh fruit 2 (v41692213) 110.4 108.0 119.6 2.2 77 
Fresh vegetables 2 (v41692216) 118.6 109.7 131.8 8.1 -10.0 
Food purchased from restaurants (v41692223) 126.2 126.0 121.5 0.2 3.9 
Shelter (v41692224) 137.6 137.9 139.7 -0.2 -1.5 
Rented accommodation (v41692225) 122.5 122.0 116.7 0.4 5.0 
Owned accommodation (v41692227) 148.9 149.6 150.5 -0.5 -1.1 
Replacement cost (v41692228) 204.1 204.2 207.6 0.0 -1.7 
Homeowners’ home and mortgage insurance (v41692230) 200.4 209.7 224.9 4.4 -10.9 
Homeowners’ maintenance and repairs (v41692231) 127.4 127.0 114.6 0.3 aneZ 
Water, fuel and electricity (v41692232) 123.9 124.0 132.1 -0.1 6.2 
Electricity (v41692233) 126.9 126.9 4115.5 0.0 9.9 
Natural gas (v41692235) 101.0 101.0 140.1 0.0 -27.9 
Fuel oil and other fuels (v41692236) 164.1 168.6 169.4 -2.7 -3.1 
Household operations, furnishings and equipment (v41692237) 102.8 103.8 101.5 -1.0 1:3 
Household operations (v41692238) 109.2 109.1 107.1 0.1 2.0 
Telephone services (v41692240) 94.7 94.7 94.6 0.0 0.1 
Internet access services (v41693224) 96.3 96.3 96.5 0.0 -0.2 
Household furnishings and equipment (v41692245) 91.6 94.2 91.6 -2.8 0.0 
Clothing and footwear (v41692252) 93:5 96.6 91.7 -3.2 2.0 
Women’s clothing : (v41692254) 86.7 89.8 87.2 -3.5 -0.6 
Men’s clothing (v41692255) 84.0 88.1 82.9 -47 1.3 
Footwear (v41692257) 96.7 99.7 93.1 -3.0 3.9 
Transportation (v41692260) 108.6 108.8 105.9 -0.2 2.5 
Private transportation (v41692261) 108.1 108.5 104.6 -0.4 3.3 
Purchase and leasing of passenger vehicles (v41692263) 90.5 87.9 95.2 3.0 -4.9 
Gasoline (v41692266) 132.2 140.0 110.7 -5.6 19.4 
Passenger vehicle insurance premiums 3 (v41692269) 117.6 117.6 112.4 0.0 46 
Public transportation (v41692271) 114.9 113.3 125.4 1.4 -8.4 
Health and personal care (v41692276) 113.7 hier 108.4 0.0 4.9 
Health care (v41692277) 116.5 116.2 108.7 0.3 7.2 
Personal care (v41692283) 110.5 110.8 108.6 -0.3 We? 
Recreation, education and reading (v41692286) 104.0 105.3 102.5 -1.2 1.5 
Recreation (v41652287) 93.2 99.9 977 -17 0.5 
Education and reading (v41692295) 1249 124.5 119.4 0.3 46 
Alcoholic beverages and tobacco products (v41692299) 133.9 133:5 129.7 0.3 312 
Alcoholic beverages (v41692300) 125.8 125.6 119.2 0.2 5.5 
Tobacco products and smokers’ supplies (v41692306) icra 137.1 136.0 0.4 1.3 
Note(s): See "Data quality, concepts and methodole.;y — Explana! ry notes for tables" section. 
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Tabie 9-9 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 


and Yellowknife, not seasonally adjusted — Alberta 


CANSIM Indexes Percentage change 
vector December 2009 from 
number D 
ecember November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692327) 121.9 122.6 12472 -0.6 0.6 
Special aggregates 

All-items excluding food (v41692451) 12244 123.0 121.5 -0.7 0.5 
All-items excluding food and energy (v41692452) 120.1 120.7 119.3 -0.5 0.7 
All-items excluding energy (v41692457) 120.2 120.6 119.3 -0.3 0.8 
All-items excluding gasoline (v41693263) 12003 121.8 AZALS. -0.4 -0.2 
Energy 1 (v41692458) 141.0 144.5 142.7 -2.4 -1.2 
All-items (1992=100) (v41713424) 151.4 152.2 150.5 -0.5 0.6 
Food (v41692328) 120.7 120.4 119.6 0.2 0.9 
Food purchased from stores (v41692329) 119.2 119.7 120.0 -0.4 -0.7 
Meat 2 (v41692330) 110.3 113.6 115.4 -2.9 -4.4 
Dairy products 2 (v41692340) 130.9 131.0 127.6 -0.1 2.6 
Bakery and cereal products (excluding infant food) 2 (v41692345) 139.3 136.8 137.8 1.8 1A 
Fresh fruit 2 (v41692349) 101.5 103.1 112.9 -1.6 -10.1 
Fresh vegetables 2 (v41692352) 99.2 94.7 114.4 48 -13.3 
Food purchased from restaurants (v41692359) 1237 121.6 118.5 ibd 44 
Shelter (v41692360) 147.4 147.9 153.0 -0.3 -3.7 
Rented accommodation (v41692361) 122.8 122.9 122.0 -0.1 0.7 
Owned accommodation (v41692363) 1546 155:2 157-5 -0.4 -1.8 
Replacement cost (v41692364) 171.4 171.0 180.1 0.2 -4.8 
Homeowners’ home and mortgage insurance (v41692366) 188.1 195.9 205.7 -4.0 -8.6 
Homeowners’ maintenance and repairs (v41692367) 118.2 118.6 109.4 -0.3 8.0 
Water, fuel and electricity (v41692368) 147.5 148.0 169.7 -0.3 -13.1 
Electricity (v41692369) 115.0 108.8 143.0 5x -19.6 
Natural gas (v41692371) 181.8 197.2 2013 7.8 -14.0 

Fuel oil and other fuels ; : : 
Household operations, furnishings and equipment (v41692372) 107.4 109.7 105.4 -2.1 1.9 
Household operations (v41692373) 114.9 115.2 112.0 -0.3 2.6 
Telephone services (v41692375) 104.2 104.2 101.1 0.0 Sa 
Internet access services (v41693225) 91.4 91.4 94.9 0.0 -3.7 
Household furnishings and equipment (v41692380) 95.6 100.9 95.0 -5.3 0.6 
Clothing and footwear (v41692387) 96.1 99.4 95.2 -3.3 0.9 
Women’s clothing (v41692389) 87.9 92.1 88.1 -46 -0.2 
Men's clothing (v41692390) 90.0 93.2 90.1 -3.4 -0.1 
Footwear (v41692392) 96.2 99.8 98.6 -3.6 -2.4 
Transportation (v41692395) 116.9 117.0 q13°5 -0.1 3.0 
Private transportation (v41692396) 116.8 117.0 12.4 -0.2 4.2 
Purchase and leasing of passenger vehicles (v41692398) 86.7 84.9 90.7 Zug -44 
Gasoline (v41692401) 135.8 142.1 Adee -4.4 21.6 
Passenger vehicle insurance premiums 3 (v41692404) 168.0 168.0 154.2 0.0 8.9 
Public transportation (v41692406) Ativan ULL 126.2 102 7.2 
Health and personal care (v41692411) 120.2 120.0 111.9 0.2 7.4 
Health care (v41692412) 129.1 129.0 115.6 0.1 1he7. 
Personal care (v41692418) Ane? 111.4 108.3 0.3 on 
Recreation, education and reading (v41692421) 105.3 105.9 103.1 -0.6 at 
Recreation (v41692422) 99.2 100.0 98.4 -0.8 0.8 
Education and reading (v41692430) 127.8 127.6 120.4 0.2 6.1 
Alcoholic beverages and tobacco products (v41692434) 133.3 133.6 128.9 -0.2 3.4 
Alcoholic beverages (v41692435) 121.2 121.6 116.5 -0.3 4.0 
Tobacco products and smokers’ supplies (v41692441) 142.7 142.7 138.8 0.0 2.8 


Ee aE EEE EEE ————E—————————E—————E— eee ee 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-40 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — British Columbia 


CANSIM Indexes Percentage change 
vector December 2009 from 
RAE December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692462) 111.9 112.4 111.4 -0.4 0.4 
Special aggregates 
All-items excluding food (v41692587) 110.8 111.3 110.3 -0.4 0.5 
All-items excluding food and energy (v41692588) 109.2 109.5 109.7 -0.3 -0.5 
All-items excluding energy (v41692593) 110.6 111.0 110.9 -0.4 -0.3 
All-items excluding gasoline (v41693265) 110.8 isl Anis2 -0.3 -0.4 
Energy 1 (v41692594) 128.5 130.2 116.2 -1.3 10.6 
All-items (1992=100) (v41713427) 431°9 132.5 131.2 -0.5 0.5 
Food (v41692463) 117.2 117.8 116.4 -0.5 0.7 
Food purchased from stores (v41692464) 116.4 117.4 116.4 -0.9 0.0 
Meat 2 (v41692465) 111.4 114.1 114.9 -2.4 -3.0 
Dairy products 2 (v41692475) 123.8 123.9 A215 -0.1 1.9 
Bakery and cereal products (excluding infant food) 2 (v41692480) 129.7 129.5 130.0 0.2 -0.2 
Fresh fruit 2 (v41692484) 109.4 112.4 114.6 -2.7 -4.5 
Fresh vegetables 2 (v41692487) 102.8 100.5 111.4 2.3 77 
Food purchased from restaurants (v41692494) 118.9 118.8 116.7 0.1 1:9 
Shelter (v41692495) 111.1 111.4 114.6 -0.3 -3.1 
Rented accommodation (v41692496) 108.6 108.5 107.1 0.1 1.4 
Owned accommodation (v41692498) dite 111.6 116.4 -0.4 -4.5 
Replacement cost (v41692499) tPA) 112.2 123.3 0.3 -8.8 
Homeowners’ home and mortgage insurance (v41692501) 128.0 130.9 145.6 -2.2 -12.1 
Homeowners’ maintenance and repairs (v41692502) 116.4 116.4 111.6 0.0 43 
Water, fuel and electricity (v41692503) 116.6 116.7 120.1 -0.1 -2.9 
Electricity (v41692504) 114.6 114.6 109.8 0.0 4.4 
Natural gas (v41692506) 107.2 107.2 126.8 0.0 -15.5 
Fuel oil and other fuels (v41692507) 179.0 180.1 174.8 -0.6 2.4 
Household operations, furnishings and equipment (v41692508) 105.1 106.2 103.9 -1.0 2 
Household operations (v41692509) 111.0 111.6 109.2 -0.5 1.6 
Telephone services (v41692511) 104.5 104.5 101.8 0.0 PETG 
Internet access services (v41693226) 90.9 90.9 94.0 0.0 -3.3 
Household furnishings and equipment (v41692516) 94.6 96.5 94.5 -2.0 0.1 
Clothing and footwear (v41692523) 98.2 100.1 96.2 -1.9 2.1 
Women’s clothing (v41692525) 88.2 90.1 88.0 -2.1 0.2 
Men’s clothing (v41692526) 93.0 96.4 92.8 -3.5 0.2 
Footwear (v41692528) 100.8 101.6 100.4 -0.8 0.4 
Transportation (v41692531) 114.7 114.6 110.9 0.1 3.4 
Private transportation (v41692532) 114.6 114.7 109.2 -0.1 4.9 
Purchase and leasing of passenger vehicles (v41692534) 90.6 89.3 93.8 5 -3.4 
Gasoline (v41692537) 146.2 149.3 117-5 -2.1 24.4 
Passenger vehicle insurance premiums 3 (v41692540) 128.1 128.1 125.2 0.0 2.3 
Public transportation (v41692542) 116.0 114.7 124.1 AeA -6.5 
Health and personal care (v41692547) 112.4 112.3 109.0 0.1 3.1 
Health care (v41692548) 117.0 117.1 114.7 -0.1 2.0 
Personal care (v41692554) 107.2 106.8 102.4 0.4 4.7 
Recreation, education and reading (v41692557) 110.4 110.9 109.0 -0.5 1.3 
Recreation (v41692558) 97.5 98.2 97.4 -0.7 0.1 
Education and reading (v41692566) 452.5 152.2 146.5 0.2 4.1 
Alcoholic beverages and tobacco products (v41692570) 123.8 124.3 120.9 -0.4 2.4 
Alcoholic beverages (v41692571) 113.5 114.4 111.6 -0.8 ae 
Tobacco products and smokers’ supplies (v41692577) 136.6 136.3 131.8 0.2 3.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 9-47 


The Consumer Price Index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Whitehorse’ 


nena 


All-items 


Special aggregates 

All-items excluding food 

All-items excluding food and energy 
All-items excluding energy 
All-items excluding gasoline 

Energy | 


All-items (1992=100) 


Food 
Food purchased from stores 
Meat 2 
Dairy products 2 
Bakery and cereal products (excluding infant food) 2 
Fresh fruit 2 
Fresh vegetables 2 
Food purchased from restaurants 


Shelter 
Rented accommodation 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs 
Water, fuel and electricity 
Electricity 
Natural gas 
Fuel oil and other fuels 


Household operations, furnishings and equipment 
Household operations 

Telephone services 

Internet access services 
Household furnishings and equipment 


Clothing and footwear 
Women’s clothing 
Men's clothing 

Footwear 


Transportation 
Private transportation 
Purchase and leasing of passenger vehicles 
Gasoline 
Passenger vehicle insurance premiums 3 
Public transportation 


Health and personal care 
Health care 
Persovjal care 


Recreation, education and reading 
Recreation 
Education and reading 


Alcoholic beverages and tobacco products 
Alcoholic beverages 
Tobacco products and smokers’ supplies 


CANSIM 
vector 
number 


(v41692598) 


(v41692711) 
(v41692712) 
(v41692717) 
(v41693267) 
(v41692718) 


(v41713430) 


(v41692599) 
(v41692600) 
(v41692601) 
(v41692611) 
(v41692616) 
(v41692620) 
(v41692623) 
(v41692630) 


(v41692631) 


(v41692632) 
(v41692633) 


(v41692635) 


(v41692636) 
(v41692637) 
(v41692639) 
(v41693227) 
(v41692644) 


(v41692651) 
(v41692653) 
(v41692654) 
(v41692656) 


(v41692659) 
(v41692660) 
(v41692662) 
(v41692665) 
(v41692668) 
(v41692670) 


(v41692675) 
(v41692676) 
(v41692682) 


(v41692685) 
(v41692686) 
(v41692693) 


(v41692695) 
(v41692696) 
(v41692702) 


Indexes Percentage change 
December 2009 from 
December November December November December 
2009 2009 2008 2009 2008 
2002=100 

113.4 113.9 113.9 -0.4 -0.4 
112.4 112.9 Acer -0.4 -1.1 
110.0 110.4 110.9 -0.4 -0.8 
AAG 111.9 qT tile -0.3 -0.1 
112.8 Ase Sev -0.4 -0.8 
129.3 1S la 134.0 -1.4 -3.5 
133.4 134.0 134.0 -0.4 -0.4 
117.9 118.3 115.1 -0.3 2.4 
116.6 dil7e2 Aes: -0.5 3.8 
105.4 106.1 105.5 -0.7 -0.1 
422.4 122.6 119.7 -0.2 2S 
124.5 124.2 119.8 0.2 3.9 
119.9 11220 110.2 TA 8.8 
101.3 104.7 101.2 -3.2 0.1 
120.4 120.4 12165 0.0 -0.9 
127.1 128.0 131.5 -0.7 -3.3 
134.3 135.9 147.5 “4.2 89 
97.9 97.9 124.8 0.0 -21.6 
180.4 184.6 180.7 2.3 20,2 
103.6 103.2 102.9 0.4 0.7 
109.7 110.0 106.8 -0.3 ZF 
99.1 99.1 99.1 0.0 0.0 
101.4 101.4 106.4 0.0 -47 
93.4 91.6 96.5 2.0 -3.2 
94.9 100.0 98.9 -5.1 -4.0 
86.5 91.9 97.0 -5.9 -10.8 
93.2 99.1 102.1 -6.0 -8.7 
99.7 106.3 92.2 -6.2 8.1 
113.3 412.7 114.2 0.5 -0.8 
113.9 1135 23 0.4 1.4 
93.2 91.9 96.6 1.4 -3.5 
123.5 125.7 11253 -1.8 10.0 
165.9 165.2 161.4 0.4 2.8 
110.4 108.6 122.9 iby/ -10.2 
114.3 114.1 108.8 0.2 5.1 
118.5 118.9 114.7 -0.3 a3 
109.0 108.2 102.0 0.7 6.9 
93.5 94.5 92.8 -1.1 0.8 
89.0 90.2 88.9 -1.3 0.1 
Aree: 117.0 112.9 0.4 4.1 
133.8 134.2 132.9 -0.3 0.7 
108.3 108.4 108.7 -0.1 -0.4 
163.4 164.2 161.0 -0.5 1:5 


a ee EEE 
Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Yukon Territory 
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Tabie 9-42 
The Consumer Price index, major components, selected sub-groups and special aggregates, provinces, Whitehorse 
and Yellowknife, not seasonally adjusted — Yellowknife* 


CANSIM Indexes Percentage change 
vector December 2009 from 
number December November December November December 
2009 2009 2008 2009 2008 
2002=100 
All-items (v41692722) 116.8 116.7 115.4 0.1 1.2 
Special aggregates 
All-items excluding food (v41692835) 116.6 116.3 4115.2 0.3 ez 
All-items excluding food and energy (v41692836) 113.0 laleere Aii292 0.3 0.7 
All-items excluding energy (v41692841) 113.9 113.7 112.9 0.2 0.9 
All-items excluding gasoline (v41693269) 116.3 116.2 115.5 0.1 0.7 
Energy 1 (v41692842) 152.5 152°2 147.0 0.2 37 
All-items (1992=100) (v41713431) 135.9 135.7 134.3 0.1 1.2 
Food (v41692723) 117.8 118.3 116.1 -0.4 1.5 
Food purchased from stores (v41692724) 116.9 Aare 116.4 -0.7 0.4 
Meat 2 (v41692725) 117.4 118.2 113.9 -0.7 3.1 
Dairy products 2 (v41692735) Utt).7 117.0 118.2 -4.5 -5.5 
Bakery and cereal products (excluding infant food) 2 (v41692740) 119.6 121.6 124.4 -1.6 -3.9 
Fresh fruit 2 (v41692744) 126.2 123.7 124.0 2.0 1.8 
Fresh vegetables 2 (v41692747) 120.0 115.6 133.1 3.8 -9.8 
Food purchased from restaurants (v41692754) 119.8 119.8 alte 24 0.0 4.0 
Shelter 3 (v41692755) 133.9 132.8 134.1 0.8 -0.1 
Rented accommodation : : : : 
Owned accommodation 
Replacement cost 
Homeowners’ home and mortgage insurance 
Homeowners’ maintenance and repairs : : : : 4 : 
Water, fuel and electricity (v41692756) 156.2 15537 i7e(0) 0.3 -0.5 
Electricity (v41692757) 152.2 152.2 146.5 0.0 3.9 
Natural gas : : . : : : 
Fuel oil and other fuels (v41692759) 198.0 196.5 212.3 0.8 -6.7 
Household operations, furnishings and equipment (v41692760) 106.4 106.6 106.4 -0.2 0.0 
Household operations (v41692761) 112.4 112.8 112.8 -0.4 -0.4 
Telephone services (v41692763) 99.3 99.3 99.3 0.0 0.0 
Internet access services (v41693228) 73.6 73.6 81.7 0.0 -9.9 
Household furnishings and equipment (v41692768) 93.2 93.1 92.4 0.1 0.9 
Clothing and footwear (v41692775) 95.6 97.5 93.5 -1.9 2.2 
Women's clothing (v41692777) 82.0 88.3 81.5 -7.1 0.6 
Men’s clothing (v41692778) 94.9 96.1 97.9 -1.2 -3.1 
Footwear (v41692780) 96.5 93.7 90.4 3.0 6.7 
Transportation (v41692783) 106.3 105.6 104.9 0.7 1.3 
Private transportation (v41692784) 105.6 105.1 100.8 0.5 4.8 
Purchase and leasing of passenger vehicles (v41692786) 83.9 82.7 87.3 1.5 -3.9 
Gasoline 4 (v41692789) 133.8 133.9 ute: 7 -0.1 15.6 
Passenger vehicle insurance premiums 4 (v41692792) 145.9 145.9 ison 0.0 8.0 
Public transportation (v41692794) 111.4 109.7 123.9 1.5 -10.1 
Health and personal care (v41692799) 114.0 112.8 109.5 1.1 4.1 
Health care (v41692800) 119.0 118.3 114.0 0.6 4.4 
Personal care (v41692806) 110.8 109.2 106.6 1.5 3.9 
Recreation, education and reading (v41692809) 99.2 99.7 97.8 -0.5 1.4 
Recreation (v41692810) 96.2 96.8 95.6 -0.6 0.6 
Education and reading (v41692817) 116.9 ie! 109.1 -0.3 7.1 
Alcoholic beverages and tobacco products (v41692819) 146.1 146.1 133:2 0.0 9.7 
Alcoholic beverages (v41692820) 136.3 136.4 129.6 -0.1 5.2 
Tobacco products and smokers’ supplies (v41692826) 155.6 155.6 135.7 0.0 14.7 


a ee 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


* Northwest Territories 
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Table 16 
The ail-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Newfoundland and Labrador (v41691244) 
2004 103.1 103.0 1034 103.7 1048 105.1 105.7 1054 1056 1059 106.2 1058 104.8 
2005 105.7 106.2 106.6 107.5 107. 107.6 107.9 108.0 109.6 1082 1083 107.9 107.6 
2006 108.4 1084 1087 1096 1106 1104 1105 1109 109.7 1089 109.1 109.3 109.5 
2007 NODC rel Os eeeatd OsComea Giles ieee paged de Oe dOnt aM due di did medi eemedi de Ommetdtes an le 
2008 tee t2. 45 2 Ome tO mm | Ong 1 OA ft OL Ome OsGr U1 10.26 Id Om dA Ommnitioed 114.3 
2009 AZT tS 4 ASR Ae O.2 ettors 4 1'5!2eemlgo\0) eit Oi 2d Avo) td oO Ommed dee 114.6 
Prince Edward Island (v41691379) 
2004 103.5 104.0 104.7 1053 105.6 106.2 105.9 1058 1064 106.7 1082 107.4 105.8 
2005 106:55 106:/ 107.655 1086, 10915 108,9,5 1090" 109:3" 111.89 4111.5) 110.7 4110.0 109.1 
2006 1103 10.6 ee alk OLAS Zell 12 Oem oom 12 Omeel2. On 11, Gum IMO detent tcO 111.6 
2007 1A See AO MI Some dS s/peegl 14, Zant Aled 14 Ole $S.0 114. Ome ina tent 4cO med d4a7) 113.6 
2008 N42 14000 5 dhlO- Ommat ON/mumnl 1G. Cum 9 One 20/00n 19, cm 2053 mh G-O mdiO-O meni 4. 147.5 
2009 WIA AVS 7 SGP eTIG:4> 117-6 6:5: 11SAR TS: 35 118: ti7 7 ATO teediost 117.3 
Nova Scotia (v41691513) 
2004 103.2 103.7 1044 1044 105.2 1056 105.8 105.7 1059 106.2 1067 106.4 105.3 
2005 106.1 106.4 107.1 107.6 107.8 107.7 108.1 1088 1104 1098 1091 109.3 108.2 
2006 OS Seul09- Ons 109 Greets eOle lil tocomenil toOmetil doom didi 4nd 1 OO 840 meedi 0.4 aed diOre 110.4 
2007 POSS yl TOR iil BOR aed 22 Ocal So lied to Onmtcls. Omen zig Wie Om ZtOlmnt 13.5 met Seo 14229 
2008 A139) dl 13:9, i TALOm Son fete lid cOu gill 28) mite 117 Omen G4 o115;0 13:4 115.9 
2009 113.4 114.3 1974°5) 1135/0 115.8 4465 116.6 “116.7 116.7 115.9 117.0° 116.3 aOR 
New Brunswick (v41691648) 
2004 103,355 103:855 1042255 10451 S055 9105:355105.2, 105.2 105315 105:5. 106:0° 105:6 104.9 
2005 105.6 105.9 106.8 107.1 107.0 106.9 107.55 108.0 1092 1084 108.2 1083 107.4 
2006 108:3855 108:7, | 1095 Se TO1055 1 10:1 1005 109:7, 8 110:0 108:88"107.8" 10841094 109.2 
2007 OS 2 10S:6r eat Oa toca 1 eOpmmlt2al eel dot idea Ui 2 OMe de 4 one didineO mnt deo 111.3 
2008 eZee li Toe alee 2 sO nn S20) mi 4s0ee 0 14.0 14.30 14 7eedido:4e 612 Onemidlee 113.2 
2009 1111 112.07 A232 3 11357 “ANAS. ATA Ae4 at 1145201 4:0 11S tet 4eS 113.5 
Quebec (v41691783) 
2004 103.2 1036 103.9 103.8 104.8 1048 1046 1045 1047 105.3 105.5 105.2 104.5 
2005 105.3 105.6 106.4 1064 1065 106.8 107.0 107.4 108.5 107.7 107.5 107.4 106.9 
2006 108.1 108.0 1084 1091 1093 109.1 109.2 109.2 1084 108.4 1086 108.7 108.7 
2007 1OSi8 109 Gee OAR OGe eel Oven 1OOre tO  1105eeinOlS: 1108 esti 110.4 
2008 A Ohl tT As pclae 2245 11S: Coes i141 ds: 3) 114:0et43:0) 12:4 Ace, 1124 
2009 11:5 142.3" 112 ORI 257, 113-7 M43 113:8 tS:9 A376) 114. Se 14.0 113.4 
Ontario (v41691919) 
2004 103.4 1036 1040 104141 105.0 1048 1049 1047 104.8 105.0 1054 105.3 104.6 
2005 105:4, 105:8" 0G: AReI105%5 9106.6 9 106:8. 106:99F 1075" 108. 25510777 “107-5 107.6 106.9 
2006 108.2 1079 1088 109.1 109.5 1093 109.0 109.1 1085 1084 1086 108.8 108.8 
2007 A086: 10927, “AMOS aaah 01126, Fae 1A et09) 4 OMOLO. Sia tidied 110.8 
2008 VOL dA itstametI2tO: 13 Come 4 2115: tala Sie 1110. Sid eG (loco meme. 8 113.3 
2009 A124 113.1 AASi7eeits:2° 11407514 2 113. 79IS.7 113.8 t3:9 114.69 41441 113.7 
Manitoba (v41692055) 
2004 102.0 101.9 102.4 102.7 104.1 1044 1043 1043 1041 104.5 105.2 105.5 103.8 
2005 105.0 105.2 105.6 1063 106.5 106.7 107.0 107.4 107.8 107.5 107.3 106.9 106.6 
2006 107.4 107.2 107.6 1085 109.2 109.3 109.7 1097 1088 1089 109.0 108.7 108.7 
2007 1091, 109:4 WHOL ONS) 117 day 22S OF Ors Sit10:9 110.9 
2008 11O:3 A412 Wt Sie lii2e7) 113.5 e114 4 115. 0NItS.0 11S 2a a4 1s: 8a 113.0 113.4 
2009 112-4) dS SOR eItSs/~ 114.4 Tait. 115:Oket4 5) 114 Oa a 14 4 114.1 
Saskatchewan (v41692191) 
2004 102.8 1029 103.1 103.8 1049 105.0 1052 1047 1049 105.5 106.1 105.8 104.6 
2005 105.6 105.8 106.4 107.1 106.5 106.8 107.1 107.4 108.0 107.5 107.4 107.3 106.9 
2006 107.9 107.9 1082 109.2 1096 1096 1098 1104 109.3 109.1 1088 108.9 109.1 
2007 109:5 109:9 AIhOr dats H26 MAAS T1SSItS:1) 11S:40F11s.0° 113.1) i238 T122 
2008 1130" 4136 Si4iSeeits4 1416.2 AN7.0 A1GOPRIi7-O 117-SPTTI6.9) 11Sif eis :s 115.9 
2009 115% W165 AGCeeiiGal ~ 117,00MMe:2 “A1Si0l Mio 147-SeaIn7 2 1m taif cd 117.1 
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Tabie 10 — continued 


The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and Iqaluit, 1 not seasonally adjusted, 
historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average” 
2002=100 

Alberta (v41692327) 
2004 1046 1046 1049 105.2 1061 107.1 1064 1062 1063 106.0 1067 106.4 105.9 
2005 106.1 106.2 106.9 107.6 107.4 107.8 108.7 1087 110.0 109.7 1096 109.0 108.1 
2006 1104. 109 ti1O:3, Jit i222 oto 1tS9 Tat At Se 1442 112.3 
2007 114.7, S150 dNG.4s 117.5. 417. cdSo ISM d19:S T194R4116.6> 119:188 1180 117.9 
2008 ANSiSe 1190, 11913) 1213. 1 22)27 124.0 123:3° 9124.10 122:8) 1215) 1206 120-2 121.6 
2009 1202 121 On 20,9) 20-450 121 4a 22 Op 2 1.0. 22 OF A215) A216 1226 219 12iS 
British Columbia (v41692462) 
2004 102.5 1029 103.2 103.9 104.7 104.9 104.7 104.7 1048 104.8 105.0 104.8 104.2 
2005 104.8 105.0 105.3 106.0 1063 1064 1066 1068 107.3 107.1 107.1 106.7 106.3 
2006 106.6 106.7 107.2 107.8 1087 108.7 108.8 1090 1084 108.3 1087 108.8 108.1 
2007 10910, 109.1, 109:5) 10979) 110% S190'3" 110.5, 110:4  110:'5 110:0) 140: 11031 110.0 
2008 1099 110s 10:8 do) 112 Sedits6, 9142914 Ota 12 8 12 Se Ait4 112.3 
2009 Tilt COM ZO mete IZM 2.6. oleae it 2-0) mill Zeta 2 lee uh aut leo 112.3 
Whitehorse, Yukon (v41692598) 
2004 101.1 101.4 101.9 102.2 103.3 103.6 103.5 103.1 103.4 103.5 1046 104.0 103.0 
2005 103.1 103.3 103.9 1044 1049 105.3 1054 105.7 106.8 106.8 107.1 106.3 105.3 
2006 106.4 1059 105.9 106.9 107.5 107.9 107.5 107.7 107.2 106.3 1063 106.3 106.8 
2007 107.0 107.3 108.0 108.7 109.5 109.7 1107 1105 110.8 1104 110.7 110.6 109.5 
2008 110.4 110.1 111.0 111.8 113.6 1146 115.3 1154 1148 1149 1146 113.9 113.4 
2009 VSO) ATS 7 ts67 1S:40 1141011479 1:14:41 42 113-7" 113.49 113:9 91434 113.8 
Yellowknife, Northwest Territories (v41692722) 
2004 103.1 102.8 103.2 103.3 104.00 1043 1043 103.7 103.7 103.8 104.7 105.0 103.8 
2005 1046 1048 1049 105.2 1061 1064 106.4 1063 107.0 107.5 107.8 107.8 106.2 
2006 107.4 107.3 107.0 107.9 108.0 107.7 107.8 108.0 107.8 107.1 1076 108.4 107.7 
2007 JOSIOS, 09h 09:3 1104 iSO tiie td Ome td tt TOSS ttAko 110.8 
2008 AA AOp ites doo, 4 On do IdGo. 1166s 16:9 eit. 2 91163 NIG) nto 115.2 
2009 114°3 i 40m 14 oe 11533, 116-0 G0) 1165 341675) 1164 16\3)° 116.7 110.5 115.9 
Iqaluit, Nunavut (Dec. 2002=100) (v41713432) 
2004 100.0 999 100.2 100.8 101.4 101.8 101.8 101.4 101.6 101.2 101.8 102.2 101.2 
2005 102.0 101.7 101.8 102.4 102.8 103.0 103.0 1034 103.8 103.3 103.8 103.6 102.9 
2006 103.5 103.7 103.7 104.5 104.8 1051 104.8 1044 105.0 104.2 105.2 105.7 104.6 
2007 106.4 1065 106.7 107.7 1080 1080 108.9 1089 109.1 108.1 1082 108.7 107.9 
2008 ; 108727 1084.7 108:2) 1090" 109:8° 110'5' 9111.6 112.2 191:9°9117'1 111.9" 1124 110.4 
2009 P11 Ong Ope 24 to OL) IS Os dn os6n Its.3 9114.0 11S 2 At, Tite atts 112.6 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tahbie 11 
The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


ne 


CANSIM Indexes Percentage change 
vector December 2009 from 
number Tt Dacainibarec Noveniern (Gacsiar Bt La Ce aT en 
ecember November December November December 
2009 2009 2008 2009 2008 
2002=100 
St. John’s, Newfoundland and Labrador 
All-items (v41692846) amS.2 115.6 113.3 -0.3 Ys 
Shelter (v41692847) 126.8 126.9 127.3 -0.1 -0.4 
Rented accommodation (v41692848) 110.5 110.5 106.4 0.0 3.9 
Owned accommodation (v41692849) 127.9 WAT 127.6 0.2 0.2 
Water, fuel and electricity (v41692850) 136.6 13725 143.2 -0.7 -46 
All-items (1992=100) (v41713405) 135.2 135.6 132.9 -0.3 1.7 
Charlottetown and Summerside, Prince Edward Island 
All-items (v41692852) 117.8 118.8 114.5 -0.8 2.9 
Shelter (v41692853) 122.8 123.4 122.9 -0.5 -0.1 
Rented accommodation (v41692854) tibet 111.6 107.5 0.1 3.9 
Owned accommodation (v41692855) 114.4 114.6 116.2 -0.2 -1.5 
Water, fuel and electricity (v41692856) 162.4 165.0 164.6 -1.6 -1.3 
All-items (1992=100) (v41713407) 138.0 139.2 134.1 -0.9 2.9 
Halifax, Nova Scotia 
All-items (v41692858) 115.8 116.5 113.0 -0.6 2.5 
Shelter (v41692859) 121.8 121.8 121.4 0.0 0.3 
Rented accommodation (v41692860) 108.3 108.1 106.8 0.2 1.4 
Owned accommodation (v41692861) 122.6 122.6 122.7 0.0 -0.1 
Water, fuel and electricity (v41692862) 136.5 136.5 Asoun 0.0 0.6 
All-items (1992=100) (v41713409) 137.9 138.7 134.5 -0.6 2.5 
Saint John, New Brunswick 
All-items (v41692864) 114.8 115.4 111.2 -0.5 = 7? 
Shelter (v41692865) 123.8 124.1 121.0 -0.2 2.3 
Rented accommodation (v41692866) 111.0 111.0 109.0 0.0 1.8 
Owned accommodation (v41692867) 121.2 AZALS 119.2 -0.2 aE 
Water, fuel and electricity (v41692868) 143.0 143.8 137.1 -0.6 43 
All-items (1992=100) (v41713411) 135.7, 136.4 131.4 -0.5 3.3 
Québec, Quebec 
All-items (v41692870) 114.0 114.3 111.3 -0.3 2.4 
Shelter (v41692871) 120.9 120.5 118.9 0.3 de 
Rented accommodation (v41692872) ti dee ‘aller 109.4 0.0 2a 
Owned accommodation (v41692873) 125.6 125.0 123.8 0.5 ges 
Water, fuel and electricity (v41692874) 119.8 119.9 118.7 -0.1 0.9 
All-items (1992=100) (v41713413) 132.4 132.7 129.3 -0.2 2.4 
Montréal, Quebec 
All-items (v41692876) 114.0 114.4 111.8 -0.3 2.0 
Shelter (v41692877) 119.9 119.7 119.5 0.2 0.3 
Rented accommodation (v41692878) 110.1 110.0 108.8 0.1 eg 
Owned accommodation (v41692879) 125.3 12510 125.4 0.2 -0.1 
Water, fuel and electricity (v41692880) 120.4 120.4 120.1 0.0 0.2 
All-items (1992=100) (v41713414) 131.8 132.3 129.3 -0.4 1.9 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 3 
All-items (v41692882) 114.1 114.6 C1257; -0.4 1.2 
Shelter (v41692883) 120.5 120.4 122.6 0.1 40 ete 
Rented accommodation (v41692884) 108.4 108.0 106.3 0.1 “ley A 
Owned accommodation (v41692885) 126.0 126.0 125.1 0.0 0.7 
Water, fuel and electricity (v41692886) 126.5 126.5 147.8 0.0 -14.4 
All-items (1992=100) (v41713416) 139.0 139.7 137.3 -0.5 s 1 
Toronto, Ontario 
All-items (v41692888) 113.9 114.4 113.0 -0.4 0.8 
Shelter (v41692889) Hie 117.1 119.8 0.1 -2.2 
Rented accommodation (v41692890) 109.2 109.0 107.3 0.2 1.8 
Owned accommodation (v41692891) i PALeT/ 121.5 121.4 0.2 0.2 
Water, fuel and electricity (v41692892) 116.5 116.5 141.6 0.0 -17.7 
All-items (1992=100) (v41713417) 13123 137.9 136.2 -0.4 0.8 
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Table 11 — continued 


The Consumer Price index and selected sub-groups, by urban centre, 1.2 not seasonally adjusted 


Thunder Bay, Ontario 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Winnipeg, Manitoba 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Regina, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Saskatoon, Saskatchewan 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Edmonton, Alberta 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Calgary, Alberta 

All-items 

Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 

All-items (1992=100) 


Vancouver, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


Victoria, British Columbia 
All-items 
Shelter 
Rented accommodation 
Owned accommodation 
Water, fuel and electricity 
All-items (1992=100) 


CANSIM 
vector 
number 


(v41692894) 
(v41692895) 
(v41692896) 
(v41692897) 
(v41692898) 
(v41713418) 


(v41692900) 
(v41692901) 
(v41692902) 
(v41692903) 
(v41692904) 
(v41713420) 


(v41692906) 
(v41692907) 
(v41692908) 
(v41692909) 
(v41692910) 
(v41713422) 


(v41692912) 
(v41692913) 
(v41692914) 
(v41692915) 
(v41692916) 
(v41713423) 


(v41692918) 
(v41692919) 
(v41692920) 
(v41692921) 
(v41692922) 
(v41713425) 


(v41692924) 
(v41692925) 
(v41692926) 
(v41692927) 
(v41692928) 
(v41713426) 


(v41692930) 
(v41692931) 
(v41692932) 
(v41692933) 
(v41692934) 
(v41713428) 


(v41692936) 
(v41692937) 
(v41692938) 
(v41692939) 
(v41692940) 
(v41713429) 


December 
2009 


110.4 
103.1 
103.9 
103.6 
113.8 
131.7 


114.0 
120.3 
116.1 
123.0 
115.1 
140.6 


117.3 
137.2 
120.6 
150.0 
Wit'9:2 
146.1 


118.1 
139.3 
128.7 
145.8 
128.8 
145.3 


122.0 
147.9 
128.4 
147.4 
169.7 
148.7 


Ai22:4 
146.0 
118.9 
159.0 
128.0 
153.6 


112.7 
113.0 
109.0 
115.3 
110.0 
133:7 


111.5 
110.1 
110.0 
106.6 
131.4 
130.9 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Indexes 


November 
2009 


110.9 
103.0 
103.9 
103.5 
113.8 
132.3 


114.5 
120.5 
115.8 
123.5 
115.1 
141.2 


117.8 
137.3 
120.3 
150.3 
119.2 
146.7 


118.6 
139.7 
128.1 
146.6 
128.8 
146.0 


122.7 
148.7 
128.5 
147.9 
172.4 
149.6 


122.7 
146.2 
119.0 
159.5 
127.0 
154.4 


113.1 
113.2 
108.9 
115.7 
110.0 
134.2 


“it fle) 
110.2 
109.6 
107.0 
131.1 
131.4 


December 
2008 


2002=100 


110.1 
109.4 
103.2 
104.1 
144.0 
131.4 


112.9 
122.0 
112.8 
124.9 
122.0 
139.2 


115.6 
137.5 
115.6 
148.1 
128.2 
144.0 


116.9 
141.8 
UAT 
149.1 
137.7 
143.9 


121.0 
152.1 
126.7 
149.7 
190.4 
147.5 


121.8 
152.1 
1185 
161.9 
153.0 
153.2 


111.9 
115.8 
107.4 
119.2 
116.9 
132.7 


111.0 
113.2 
107.8 
113.0 
126.8 
130.3 


Percentage change 
December 2009 from 


November 
2009 


December 
2008 
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Table 12 
The all-items Consumer Price index by urban centre, 1.2 not seasonally adjusted, historical data 


en as 
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
Se SS da A de ee ee re ase ata Hata cs oe ad 
2002=100 
St. John’s, Newfoundland and Labrador (v41692846) 
2004 103.1 102.9 1033 1036 1046 1049 105.5 105.2 1053 105.7 105.9 105.6 104.6 
2005 105.4 105.9 106.3 107.1 107.2 107.3 107.6 107.7 109.2 107.8 107.9 107.6 107.3 
2006 108.0 108.0 1082 109.2 110.1 1099 110.0 110.4 109.3 108.5 108.7 108.8 109.1 
2007 109 25 LOSS 1053. an O.6 a Os. cit ommend aidsdie Ai Ouse ed Olver l tke) ad Ineo ideo 110.7 
2008 WG a2 eee Oo eetoes 11460 114 Ome oon 15 Se 115.omt4- On mai4.2) dios 114.0 
2009 CtS:OF 11s. Oe tilSe/emiaee Iiloce 11 OlOmni ocean oud tl toon 460 ma (olOMn dt done 114.7 
Charlottetown and Summerside, Prince Edward Island 
(v41692852) 
2004 103.2 103.8 1044 1049 1052 105.7 1055 105.5 106.0 106.2 107.6 106.9 105.4 
2005 106.1 106.3 107.1 108.0 1084 1083 108.4 108.7 110.9 110.7 110.0 109.3 108.5 
2006 109°7 pal 0:2 O9:O seid S120. lid paved Gumi. 1 | Aid de O44 et Ons dididad 111.0 
2007 GOP ld Seed U2 CMS. ed OlO! a lborom nice 4amMi ors) ASN So Cumin 4: Omen aero 113.2 
2008 W1S28 ATA2 ASS AGi2 (HSS ISS = 1419 2a 4O. © 119!6et 18:2 6.6 dH 4-5 116.9 
2009 194°0) 115.6, 115.53 dG:S" 11645 118-20 1182 11610) 11S Sie eA Sots Aaa 
Halifax, Nova Scotia (v41692858) 
2004 103.1 103.5 104.2 104.2 105.0 105.3 105.5 105.5 1056 105.9 106.4 106.0 105.0 
2005 105.7 105.9 106.6 107.0 107.2 107.1 107.4 1082 1096 109.1 108.5 108.6 107.6 
2006 108:6 5108/3.5108:9) S110:2) 51105) 6110.35 1105 3110.7. 1110/0) 109:7- 410.0" 109.7, 109.8 
2007 NO (ee TOG ANS ediidOee ii 2 Ome ZsOmel 2 4ameit2e 2 112 Gud 1230 etiioel aimiord 112.0 
2008 112.9 113.4 113.9 114.8 116:2 116:9 116.9 116:9 116.8 1415.8 114.5 113.0 1tSsZ 
2009 Aide ASP 14 Anaey, N1SiS 11 GiOm 1601) TANG: Zee Gism 15 4eai6 Seed ocS 115.3 
Saint John, New Brunswick (v41692864) 
2004 103.4 10319) (104°2 310471, 1.05)4) S105'2" 105.2 "4105.1 10549105:5 “106:0! 1056 104.9 
2005 105.5 105.8 106.8 107.1 107.0 106.9 107.5 108.0 109.2 108.4 1082 108.3 107.4 
2006 108.8 108.7 109.2 110.1 1104 1100 1098 110.0 1089 107.9 1084 109.0 109.2 
2007 09:2 5109: Cael 11016 medi eddie a oe 2 at MAE 1 2 Om atl Aen edidid Ole tte a fp Fhe 
2008 Tite VAG 2 2.7, W404 S150 a4 4 114 Ge ais Sah, tide 113.2 
2009 AAT WAZA I2S 227) 1138.9 114:6r 14542, 114: See A aed Aes UNS RTL 
Québec, Quebec (v41692870) 
2004 103.3 103.7 103.9 103.8 1049 1049 1047 1046 104.8 105.3 1055 105.1 104.5 
2005 105.3 1056 1064 1063 106.5 106.9 107.0 107.4 1085 107.7 107.5 107.4 106.9 
2006 108.2 108.0 1084 1091 109.3 109.1 109.2 1092 1084 108.2 1084 108.4 108.7 
2007 108.5 109.2 110.1 1103 110.7 1104 110.4 1098 1102 1102 1105 110.8 110.1 
2008 AO:Gy ole lies 2.0 ItokeZe dissed Seremulioo dine Omni (27 «allie. lama laiaeS 112.4 
2009 Wit2. TAZ IZ 451125 1136 11420 si 13:6 113:65 1S: S) ein 420 1132 
Montréal, Quebec (v41692876) 
2004 103.1 103.5 103.7 103.7 1046 1046 1044 1044 104.7 105.3 105.3 105.1 104.4 
2005 105.1 105.4 106.2 1062 1064 106.7 106.8 107.3 108.2 107.5 107.5 107.3 106.7 
2006 107.9 107.9 1082 1089 109.0 108.8 1089 1089 1084 1086 108.7 1086 108.6 
2007 HOSA 109 SeedidO!S) 9110'S) SA AOS a tilOSe id O:S: 10:0: 110; 4ea 104) 10.7 aieO 110.3 
2008 THOS” WleoeeddtOmt2 2 or 1dSSe MnG-Ol MIM Gros tt oromet I 2cOnmi2- 405 ictaee 112.6 
2009 A ANZA 2.7 d2-0" S29 11453 1113781) 11 40S: Sian oe 4-4 ee 4 © 113.5 
Ottawa-Gatineau, Ontario part, Ontario/Quebec 
(v41692882) 4 
2004 103.2 103.4 103.8 104.0 105.0 104.7 104.8 1046 1046 105.0 105.3 105.2 104.5 
2005 105.0 105.7 106.4 106.4 106.5 106.6 106.8 107.5 108.3 107.7 107.5 107.6 106.8 
2006 108.1 107.8 108.6 109.0 1094 1092 1089 109.0 108.3 108.2 1085 1086 108.6 
2007 108-5 109IGR 10:7 set) AAS Tae olds eid 0-9 | AT OLO RRA TO7 SeaOLO) Os 4110;7 
2008 110:4 11410) TAS AA2Z A S54) 9114:0° 115,00 11455 PS ORAS GaSe aig 113:1 
2009 Ait 22S) 1 SiO 3:6 wali. 1m 114-0 eai420 ISB. 113: 11390 4d) 14.60 iad 113:7 
Toronto, Ontario (v41692888) 
2004 103.9 104.1 104.3 104.3 105.1 1049 104.9 1047 1049 104.9 105.2 105.1 104.7 
2005 105.0 1056 106.4 1063 106.5 106.5 1066 107.2 107.7 107.4 107.2 107.4 106.7 
2006 107.9 107.6 108.5 108.7 109.0 108.9 108.5 108.5 108.1. 108.0 1083 108.5 108.4 
2007 10832: 109:3ar10-38) 10:8) 111.25 TOyaed 10.7 10.6) 110:80 10.7 Td aed 110.5 
2008 NAO 111d SiS SS at 14 et 14 a Sir iio Pero 113.1 
2009 TAZ ALS QetSist 1S. TeeSiS SA 4 ORMASiS MARS Maisie AAO aa ass 113.6 
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Tabie 12 — continued 


The all-items Consumer Price Index by urban centre, 1.2 not seasonally adjusted, historical data 


Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Annual 


average 
2002=100 

Thunder Bay, Ontario (v41692894) 
2004 102.5 102.7 103.0 103.4 104.2 103.9 104.0 103.7 103.8 104.1 104.4 104.2 103.7 
2005 103.9 1044 1051 105.2 105.2 105.3 105.3 105.9 1066 106.2 105.9 106.0 105.4 
2006 106.6 106.2 107.1 107.4 107.8 107.6 107.2 107.2 106.6 106.4 106.6 106.6 106.9 
2007 106.2 107.3 1083 1084 1088 108.3 108.6 1083 108.3 107.9 108.2 108.1 108.1 
2008 107.9 108.4 108.7 109.7 110.7 111.2 112.4 111.9 112.2 110.9 110.8 110.1 110.4 
2009 109:5 110.3 .1410:8 5170:4 9174.0 e111.2 110:3...110:2 110.4. 110:2 11095 1104 110.5 
Winnipeg, Manitoba (v41692900) 
2004 102.0 1019 1023 102.7 104.0 104.3 104.2 1043 104.0 1044 105.1 105.4 103.7 
2005 104.9 105.1 105.5 106.1 106.4 106.6 106.8 107.2 107.7 107.3 107.1 106.7 106.5 
2006 107.2 107.0 1075 1083 109.0 109.1 109.55 109.5 108.6 108.9 109.0 108.6 108.5 
2007 1090, 2109:4 stO:361108 nbil4omta leo eo waite tee 110:9. 1107811027 110.8 
2008 4107, 1140s ede?) 112.6 (118-4 0114:2 114:8 114.9" 115.04 114:2° 113.65 112:9 tis: 
2009 112:3, 113.0) 51 2:9. 6113-5" 114-2.5114:9 114.8 114:3° 114:3) 114.2) 114.55 1140 113.9 
Regina, Saskatchewan (v41692906) 
2004 102.8 1029 103.2 103.9 105.0 105.1 105.3 104.8 105.0 105.4 105.9 105.7 104.6 
2005 105.4 105.7 1063 106.9 106.5 106.7 107.1 107.4 107.8 107.3 107.2 107.1 106.8 
2006 107.7 107.8 108.1 1089 109.3 109.3 109.5 110.1 109.1 109.0 1086 108.8 108.9 
2007 109-3 AGS ata Oe 11S on iat teou lie O12 2 te ett? 3 iz Ae i122 Aden 
2008 1123 (112-7, 3 13:6. 114:4 9115-4. °716.2 116:3 116.4 11695 116.6 11645 115.6 135-2 
2009 115.6 146:4 2416-62 1IOe 4 ive eilc.6 116-0 118.05 tinOe t17.4. Tt om tits 4072 
Saskatoon, Saskatchewan (v41692912) 
2004 1026 1027 1028 103.6 1046 1046 104.8 1045 104.6 1053 105.9 105.6 104.3 
2005 105.4 1056 1062 1069 106.3 106.6 106.8 107.2 107.7 107.3 107.2 107.1 106.7 
2006 107.9 107.8 108.1 1092 1096 109.5 109.8 110.4 1093 109.1 108.7 108.7 109.0 
2007 109-5> 109:S" 410 Sit4-9 S12 2 esis. 4 s141 1144 1141 1143 114.0 A272, 
2008 114.2 ATSO MIG:0 S11G:9 9117-67 0118:.3: 11821) 118.4 SIS.o 91180 17 Be tt69 Tad 
2009 TIO: AV Sethe eee IOs eA Os. 6190 218-9 116.5 ot1S.3. 11s: Gant ext 118.2 
Edmonton, Alberta (v41692918) 
2004 105.0 105.0 105.2 1056 1065 107.6 107.0 106.8 107.0 106.5 107.2 107.0 106.4 
2005 106.7 106.7 107.5 108.0 107.9 1081 109.2 109.1 110.6 110.2 110.1 109.4 108.6 
2006 10:6 shiO' tO ei ete) Seo 110 otto IIe) ASO Rt holo 112.0 
2007 1439) 114 Oe od leo ative ideo liso. {19:0 A194  118:3 18.8 Ate: 117.4 
2008 118-5) TiC oil 2d 20 o 1 129:7 «125.6 A256 122.3 (121.3 12740 129.0 121.4 
2009 120 2512120 dO adedG i222 120-8 122 1 Zk e218) 122.7 e220 121.6 
Calgary, Alberta (v41692924) 
2004 104.1 1041 1044 1046 1055 1064 1058 1056 1056 1054 1061 105.8 105.3 
2005 105.3 105.5 1060 1069 106.8 107.3 108.0 108.0 109.1 108.9 108.8 108.5 107.4 
2006 109.9" 108:9 109.5" 110:9 “712:0 “111.7 V13i6 114.4 114.7 1135: 114.2\51194:7 1123 
2007 11507 115-6) 1G. 2117.6 lie of166 I9t 1419'S) A193" 11857 19a 11910 118.0 
2008 418:9 "119-1 (120°O 3121.2 9122773" 123:9° 1230 124:4. A237 121.8. 122:0° 121.8 121.8 
2009 42057 Stet 2971S e208, f2io e221 A266 1224 A206 (121012275 12241 PA Ie 
Vancouver, British Columbia (v41692930) 
2004 102.2 102.7 103.0 103.7 1045 1046 1045 104.5 1046 1047 1047 104.7 104.0 
2005 104.8 1049 105.2 105.7 106.0 106.1 106.5 1065 1068 106.7 106.6 106.3 106.0 
2006 106.2 106.3 106.9 107.5 108.4 1084 1085 1087 1084 108.4 108.9 109.1 108.0 
2007 109.0 1093 1096 110.0 1106 110.5 110.7 1106 110.7 1104 110.4 110.5 110.2 
2008 11052 7107 ate, tied Vise B113:9° 114:7 “114-5 1146" 419-4 412.9" 1119 112.8 
2009 1120) izes ie 6 1i2e “Tis.6 =ficos ito 13:6 11s i270 Aisa 1127 112.9 
Victoria, British Columbia (v41692936) 
2004 102.7 103s 9103-31044) 6105.0 8105.2 1050 7105.0: 105271052 105591053 104.6 
2005 105.3 1055 1059 1065 106.8 106.9 107.2 107.3 108.0 107.9 107.8 107.4 106.9 
2006 107.2 107.3 107.6 108.4 109.2 109.0 109.2 1093 1088 1086 1089 109.0 108.5 
2007 109.1 109.3 109.7 109.9 110.2 109.9 110.1 110.0 110.1 109.5 1096 109.7 109.8 
2008 169: 48 1097 e104 11154 "12-0 =tts.0 1iso 113.2) tise ii2s To 11410 111.8 
2009 S110 Att 4 oe ora 1 -Oo tia tae.o kt2t 9 112°5 122 at to AS 111.9 


Note(s): The all-items index for Whitehorse and Yellowknife are available from table 10. 
See "Data quality, concepts and methodology — Explanatory notes for tables" section. 


oes eee tae eben tedemadeddaenntedianenmeemntenenenmenaeasmetemmennamnanmammnenamemanemmmmmammmenmemmememmrrr et TeeE ERIE EE ET TERTE ETT TETE THUR EERE ene e 


48 Statistics Canada — Catalogue no. 62-001-X 


The Consumer Price Index — December 2009 
CNUs ihctiinammseteminaminimaiaindammapaine 


Table 43 
Average retail prices for gasoline and fuel oil, by urban centre 


i 


St. John's, Charlottetown Halifax, Saint John, Québec, Montréal, Ottawa- Toronto, Thunder Winnipeg, 
NLL. and N.S. N.B Que. Que. Gatineau, Ont Bay, Man 
Summerside, Ontario part, Ont 
PEs Ont./Que 


= 


cents per litre 
———————— 


Regular unleaded gasoline at full service filling stations 


December 2008 91.7 77.4 80.3 77.8 80.2 82.0 75.2 75.8 89.6 80.5 
January 2009 87.5 78.4 80.0 76.2 84.7 86.4 777 80.2 86.1 80.9 
February 2009 94.3 87.4 89.4 84.7 90.0 91.3 82.7 82.5 916 86.9 
March 2009 95.0 87.0 88.8 84.5 90.2 92.0 83.3 85.5 88.2 86.3 
April 2009 98.2 89.7 93.1 87.8 90.3 2.7 84.8 85.9 90.8 89.2 
May 2009 103.1 95.0 99.0 93.7 97.6 101.5 92.1 95.5 99.5 93.4 
June 2009 111.1 106.2 108.6 102.3 107.4 107.8 97.8 100.2 108.1 102.7 
July 2009 112.9 102.0 103.8 99.7 102.2 102.6 92.4 94.8 108.2 100.9 
August 2009 110.5 1046 106.7 101.1 105.5 106.7 96.5 99.4 107.5 99.6 
September 2009 112.1 103.0 105.3 100.0 102.8 105.2 94.6 96.2 106.3 100.1 
October 2009 106.0 98.9 101.6 95.8 99.8 102.5 94.5 96.7 101.1 95.8 
November 2009 114.5 106.0 109.1 102.3 102.0 106.6 97.5 99.2 102.5 99.1 
December 2009 112.0 101.7 104.4 100.2 101.2 103.9 95.0 95.6 97.7 96.5 
Regular unleaded gasoline at self service filling stations 

December 2008 86.8 37 Vit 75.0 79.7 79.1 69.5 74.2 86.8 79.3 
January 2009 86.0 747 778 74.0 83.3 84.4 742 78.9 84.2 82.9 
February 2009 92.4 84.4 86.5 82.2 90.2 88.7 76.8 81.6 89.2 86.4 
March 2009 93.1 83.3 86.3 82.1 90.0 90.6 80.8 84.7 87.1 86.9 
April 2009 95.4 86.3 89.6 85.1 90.2 89.0 80.9 85.2 88.2 89.5 
May 2009 101.8 91.8 96.5 90.9 98.8 101.0 89.3 944 98.2 94.5 
June 2009 109.0 103.0 105.3 99.9 106.5 105.3 94.4 98.8 107.4 102.9 
July 2009 109.6 99.0 101.6 97.1 102.3 100.1 89.5 93.9 106.8 99.8 
August 2009 108.1 101.4 103.8 98.5 105.5 104.3 93.7 98.3 106.2 99.7 
September 2009 108.9 99.8 101.9 97.2 102.8 103.1 90.5 95.3 104.7 100.2 
October 2009 103.8 95:9 98.5 93.1 Ohi 100.5 91.6 95.6 98.9 95.9 
November 2009 110.9 102.5 106.0 99.6 101.9 105.1 94.7 98.1 101.0 98.5 
December 2009 108.9 97:9 101.2 97.4 100.8 100.8 91.3 94.4 96.7 96.0 
Premium unleaded gasoline at full service filling stations 

December 2008 97.2 84.7 88.4 84.7 87.7 91.5 92.2 88.4 99.2 91.1 
January 2009 95.0 85.5 87.5 83.1 92.3 95.4 94.1 92.6 96.5 91.4 
February 2009 100.3 95.0 96.3 91.5 97.8 100.1 95.2 94.7 101.8 97.3 
March 2009 101.8 94.2 96.1 91.5 97.8 100.6 93.7 97.9 98.8 96.7 
April 2009 103.7 96.9 101.5 94.6 98.0 99.9 95.5 98.7 102.1 99.7 
May 2009 108.9 102.3 106.4 100.3 105.2 109.2 103.7 108.2 110.5 104.0 
June 2009 Tees 113.4 116.1 109.3 115.0 115:7 108.0 112.9 119.8 113.8 
July 2009 118.3 109.2 112.0 106.5 109.7 410.4 103.5 108.0 119.4 111.6 
August 2009 116.6 111.0 114.3 107.7 112.4 114.2 108.0 111.7 118.7 110.4 
September 2009 117.1 110.3 111.6 106.6 110.4 113.8 105.8 108.9 117.7 111.0 
October 2009 111.8 106.2 108.5 102.7 107.4 110.7 105.7 109.5 112.6 106.6 
November 2009 119.9 113.2 115.8 109.2 109.7 114.8 107.6 112.0 113:9 109.7 
December 2009 118.0 109.0 111.5 107.1 108.8 1121 104.9 108.8 109.3 107.2 
Premium unleaded gasoline at self service filling stations 

December 2008 92.8 80.4 85.8 81.5 87.3 87.3 81.4 86.5 98.5 89.5 
January 2009 92.0 82.0 85.6 80.6 90.8 92.9 85.6 91.5 95.3 93.3 
February 2009 98.4 91.7 93.6 88.6 97.9 97.0 88.8 93.6 100.1 96.8 
March 2009 99.1 90.5 94.3 89.3 98.2 98.9 93.0 97.1 98.7 97.5 
April 2009 101.4 93.6 97.6 92.2 98.0 S72 93.1 98.0 99.5 99.8 
May 2009 107.7 99.0 104.3 98.1 106.4 109.1 102.0 106.9 109.5 105.0 
June 2009 115.0 110.3 113.0 107.2 114.0 113-5 106.7 111.2 118.8 113.3 
July 2009 116.0 106.3 109.4 104.4 109.8 108.4 102.0 106.9 118.3 110.0 
August 2009 1143 108.7 110.9 106.0 112.9 112.4 106.0 111.2 117.7 109.9 
September 2009 1146 107.0 109.3 104.5 110.5 4111.3 103.6 108.1 116.1 110.4 
October 2009 109.5 103.1 105.9 100.3 107.1 108.6 104.3 108.6 Ways 107.2 
November 2009 116.6 109.8 113.4 106.8 109.3 113.4 107.5 110.9 112.7 109.0 
December 2009 1146 105.2 109.2 104.8 108.3 109.1 104.0 106.9 108.5 106.5 
Household heating fuel 

December 2008 84.5 76.8 83.0 84.5 85.2 83.4 88.5 87.7 99.8 95.1 
January 2009 776 73.7 77.3 86.8 83.1 81.2 85.0 85.2 88.5 91.3 
February 2009 756 71.5 71.8 77.4 79:3 77.3 80.8 80.2 84.3 84.6 
March 2009 67.6 65.5 68.0 72.6 73.3 744 75.4 75.4 80.4 Low | 
April 2009 Fig {3 68.6 746 78.3 77.8 75.0 80.3 80.5 81.5 79.6 
May 2009 68.7 66.5 ro ie 73.0 135 a IT 1S.7 80.3 80.1 75.6 
June 2009 68.7 66.5 ia 73.0 73.5 Fe 4 rice f 80.3 80.1 756 
July 2009 68.7 66.5 71.1 73.0 73.5 Ea 4 (57 80.3 80.0 756 
August 2009 68.7 66.5 71.1 73.0 TERS 71.7 15.7 80.3 80.0 756 
September 2009 80.5 78.1 Piet 82.7 78 fon 778 82.9 84.9 88.1 
October 2009 76.3 727 73.3 82.6 78.6 74.4 80.1 80.4 86.2 85.7 
November 2009 85.5 83.8 82.5 83.8 88.4 84.3 88.3 90.0 93.7 93.9 
December 2009 83.1 81.9 82.5 87.4 87.6 84.1 89.2 88.4 93.7 91.4 
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Table 73 — continued 
Average retail prices for gasoline and fuel oil, by urban centre 


eel 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C B.C eae N.WT. 


a ———————————————————— ———————————— ——————— 


cents per litre 


Regular unleaded gasoline at full 
service filling stations 


December 2008 79.1 80.6 73.1 TAI 87.8 85.7 92.8 107.6 
January 2009 85.4 84.8 77.0 76.9 95.3 93.7 87.3 98.9 
February 2009 90.8 89.8 82.1 82.9 97.7 97.2 94.6 103.2 
March 2009 91.0 90.6 83.8 83.3 102.0 97.9 98.7 104.4 
April 2009 93.4 95.0 85.1 84.5 103.3 99.9 99.3 106.9 
May 2009 97.7 96.3 90.6 89.4 107.4 105.7 100.3 109.9 
June 2009 106.4 107.2 95.7 97.5 114.0 108.5 106.4 120.7 
July 2009 102.1 101.9 92.4 93.5 111.9 107.2 108.4 123.7 
August 2009 102.7 102.6 95.8 95.1 112.8 106.4 106.5 121.2 
September 2009 101.1 101.1 929 94.5 115.4 109.1 106.2 120.2 
October 2009 96.6 96.5 90.1 90.8 107.5 102.1 106.2 120.2 
November 2009 100.3 99.2 91.4 92.2 111.2 106.6 106.2 120.0 
December 2009 94.7 94.4 88.2 87.6 109.3 105.1 102.4 119.9 


Regular unleaded gasoline at self 
service filling stations 


December 2008 19:1 81.3 71.0 73.0 84.3 84.4 91.0 99.0 
January 2009 86.7 86.5 76.0 76.7 91.9 91.7 85.2 97.6 
February 2009 89.7 91.0 80.6 83.2 95.0 96.3 90.5 101.5 
March 2009 90.9 91.3 82.1 83.6 98.7 96.4 98.8 102.8 
April 2009 93.9 94.0 82.3 84.7 100.0 98.5 98.5 104.5 
May 2009 97.5 S09 87.9 89.8 104.0 105.0 98.8 107.0 
June 2009 107.1 106.7 93.3 98.3 110.9 107.2 105.5 118.7 
July 2009 102.5 102.9 89.6 92.5 108.1 105.2 106.3 119.2 
August 2009 103.9 103.3 93.0 94.8 109.4 105.7 103.0 117.4 
September 2009 100.7 100.8 90.8 93.3 A125 108.1 100.8 117.4 
October 2009 96.7 96.5 88.2 89.9 104.0 101.1 101.5 117.3 
November 2009 100.4 99.3 89.1 91.8 107.6 105.4 99.8 117.1 
December 2009 94.7 93.9 84.8 87.0 105.7 103.9 99.7 117.0 


Premium unleaded gasoline at full 
service filling stations 


December 2008 89.7 90.8 83.7 83.6 99.7 98.2 102.4 1246 
January 2009 96.1 95.3 87.3 87.5 107.4 106.2 96.3 113.2 
February 2009 101.4 100.2 92.9 93.9 109.5 108.9 103.0 116.9 
March 2009 101.5 - 101.6 96.1 94.4 114.8 110.6 106.5 118.4 
April 2009 103.8 103.7 98.0 95.4 116.1 112.6 106.4 118.4 
May 2009 108.5 106.8 103.0 101.3 120.0 118.6 106.8 121.4 
June 2009 117.5 118.3 108.8 109.1 127.3 121.6 1119 127.5 
July 2009 qaZs8 VAS, 105.9 105.4 124.7 120.4 115.3 129.7 
August 2009 114.7 114.2 108.9 107.2 125.7 119.6 113.3 130.7 
September 2009 112.3 112.8 106.0 106.4 128.6 122.3 112.2 129.7 
October 2009 107.8 108.3 103.5 103.1 120.7 115.1 112.2 129.7 
November 2009 Tddee 110.6 105.8 104.8 124.5 119.8 112.2 130.3 
December 2009 106.3 106.1 104.2 100.1 122.5 118.6 108.4 130.9 


Premium unleaded gasoline at self 
service filling stations 


December 2008 90.9 91:7 82.1 83.9 97.1 97.5 98.1 112.4 
January 2009 98.4 97.7 87.1 88.3 104.8 103.6 93.3 107.9 
February 2009 101.0 102.5 92.6 95.1 107.9 108.2 97.4 112.9 
March 2009 102.2 102.9 93.3 95.1 Aiden 109.0 105.7 116.0 
April 2009 105.7 105.7 94.3 96.8 113.4 111.3 106.3 116.5 
May 2009 109.3 109.4 100.0 101.8 117.4 117.7 106.7 Mee 
June 2009 118.4 118.4 105.4 110.3 123.8 119.9 113.4 127.7 
July 2009 115.4 1935 1018 104.7 121.5 118.3 113.8 126.8 
August 2009 115.4 114.9 105.1 106.9 122.8 119.4 112.4 128.4 
September 2009 i PLE 112:9 103.0 105.4 125;7 121.9 110.3 128.4 
October 2009 108.7 108.6 100.4 101.9 117.3 114.8 110.7 128.3 
November 2009 112.3 111.4 101 4 104.1 121.3 118.7 109.2 128.5 
December 2009 106.7 106.3 96.8 98.9 119.3 117.4 110.3 128.7 
Household heating fuel 

December 2008 88.5 90.5 : 85.3 105.5 103.8 101.0 
January 2009 887 87.3 ; 82.3 92.0 97.3 93.5 
February 2009 80.5 80.1 ; 79.7 90.9 97.5 89.6 
March 2009 70.3 723 ; 70.1 80.7 88 2 82.3 
April 2009 i> 78.8 : 81.8 91.1 90.3 84.0 
May 2009 747 Poet : 81.5 92.5 89.4 83.0 
June 2009 747 Tif : 81.5 92.5 89.4 83.0 
July 2009 747 EsEif : 82.9 93.9 89.4 83.0 
August 2009 747 19.6 3 82.9 93.9 89.4 83.0 
September 2009 83.3 86.4 : : 90.0 96.6 96.8 87.0 
October 2009 79.3 83.8 ; 86.7 943 98.0 88.9 
November 2009 91.1 916 , 91.0 99.0 106.0 93.5 
December 2009 87.8 89.3 : 88.0 100.6 103.6 94.2 


Note(s): See Table A for complete list of vector numbers. 
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Tabie 14 
Average retail prices, monthly, Canada 


CANSIM October 2009 November 2009 December 2009 
vector 
number 
dollars 1 

Round steak, 1 kilogram (v735165) 12.42 WZ.30 12.50 
Sirloin steak, 1 kilogram (v735176) 16.53 15.96 15.73 
Prime rib roast, 1 kilogram (v735187) 19.61 20.84 21.26 
Blade roast, 1 kilogram (v735198) 10.28 10.45 10.05 
Stewing beef, 1 kilogram (v735209) 9.65 9.60 9.78 
Ground beef, regular, 1 kilogram (v735220) 6.97 7.05 7.16 
Pork chops, 1 kilogram (v735221) 9.48 9.50 9.16 
Chicken, 1 kilogram (v735223) 6.31 6.35 6.40 
Bacon, 500 grams (v735166) 4.62 4.42 4.35 
Wieners, 450 grams (v735167) 3.11 3.10 3.12 
Canned sockeye salmon, 213 grams (v735168) 3.33 Seal 3.25 
Homogenized milk, 1 litre (v735169) 2.19 2.19 2.19 
Partly skimmed milk, 1 litre (v735170) 2.11 2.11 PDEA V PR 
Butter, 454 grams (v735171) 4.29 4.28 4.24 
Processed cheese food slices, 250 grams (v735172) 2.87 2.88 2.90 
Evaporated milk, 385 millilitres (v735173) 1.89 1.94 1.94 
Eggs, 1 dozen (v735174) 2.59 2.62 2.60 
Bread, 675 grams (v735175) 2.49 2.50 2.48 
Soda crackers, 450 grams (v735177) 2.53 2.48 2.54 
Macaroni, 500 grams (v735178) 1.43 1.42 1.42 
Flour, 2.5 kilograms (v735179) 4.49 4.54 4.54 
Corn flakes, 675 grams (v735180) 4.13 3.96 4.04 
Apples, 1 kilogram (v735181) 3.08 2.98 3.00 
Bananas, 1 kilogram (v735182) 1.63 1.64 1.66 
Grapefruits, 1 kilogram (v735183) 3.01 2.67 2.41 
Oranges, 1 kilogram (v735184) 2.82 2.95 2.81 
Apple juice, canned, 1.36 litres (v735185) 1.82 1.81 1.81 
Orange juice, tetra-brick, 1 litre (v735186) 3.64 S42 S12 
Carrots, 1 kilogram (v735189) 1:35 {sks} We2if 
Celery, 1 kilogram (v735190) Apo, Pape 2.41 
Mushrooms, 1 kilogram (v735191) 7.95 7.89 7.91 
Onions, 1 kilogram (v735192) 1.34 2 1.21 
Potatoes, 4.54 kilograms (v735193) 4.52 4.52 4.27 
French fried potatoes, frozen, 1 kilogram (v735194) 2.14 2.19 223 
Baked beans, canned, 398 millilitres (v735195) 4 qatS Neg 
Tomatoes, canned, 796 millilitres (v735196) 1.49 ALDI 1.56 
Tomato juice, canned, 1.36 litres (v735197) 1.96 2.01 2.09 
Ketchup, 1 litre (v735199) 3.09 3.07 3.07 
Sugar, white, 2 kilograms (v735200) 2.69 PETG 2.78 
Coffee, roasted, 300 grams (v735201) 4.52 4.64 4.66 
Coffee, instant, 200 grams (v735202) 5.56 5.44 5.60 
Tea (72 bags) (v735203) 4.02 4.17 4.14 
Cooking or salad oil, 1 litre (v735204) 4.14 4.07 4.11 
Soup, canned, 284 millilitres (v735205) 1.05 1.00 1.04 
Baby food, 128 millilitres (v735206) 0.81 0.81 0.82 
Peanut butter, 500 grams (v735207) 2.92 2.96 2.96 
Fruit flavoured crystals, 2.25 litres (v735208) 1eAZe 1.26 (eT 
Soft drinks, cola type, 2 litres (v735210) 1.54 1:57 1.49 
Soft drinks, lemon-lime type, 2 litres (v735211) 1.50 1.60 1.53 
Paper towels (2 rolls) (v735213) 2.54 2.47 2.51 
Facial tissue (200 tissues) (v735214) 2.13 2.12 213 
Bathroom tissue (4 rolls) (v735215) 2.37 2.39 2.39 
Shampoo, 300 millilitres (v735216) 3:25 3.20 3.27 
Deodorant, 60 grams (v735217) 3.66 3.78 3.53 
Toothpaste, 100 millilitres (v735218) Ai 1.76 1.88 
Cigarettes (200) (v735219) 77.16 77.28 77.16 
Regular, unleaded gasoline at self-service stations, cents per litre (v41838376) 96.5 99.6 96.1 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section. 
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Tabie 15 
Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada St. John’s, Charlottetown Halifax, Saint John, Montréal, 
CPI weight' Newfoundland and Nova New Quebec 
and Labrador Summerside, Scotia Brunswick 
Prince Edward 
Island 
percent combined city average=100 
All-items 100.0 97 95 99 95 95 
Food 17.0 105 102 101 100 101 
Food purchased from stores : 105 103 102 101 101 
Meat, poultry and fish : 106 103 107 102 99 
Dairy products and eggs : 103 92 94 93 95 
Bakery and other cereal products : 105 99 99 100 102 
Fruit and vegetables : 114 106 107 108 106 
Other food purchased from stores 2 : 97 110 99 103 101 
Food purchased from restaurants ; 104 102 101 98 103 
Shelter 26.6 86 82 90 79 88 
Rented accommodation ; 82 69 86 76 82 
Owned accommodation ; 82 73 86 73 86 
Water, fuel and electricity ; ait 136 aso 108 107 
Household operations and furnishings ats 103 104 106 103 97 
Household operations ; 104 104 109 104 96 
Household furnishings : 101 103 101 101 101 
Clothing and footwear 5.4 102 96 102 100 101 
Transportation 19.9 102 97 97 98 100 
Private transportation ; 102 95 98 97 100 
Purchase of automotive vehicles : 99 105 101 98 102 
Gasoline : 112 102 105 101 102 
Other private transportation 2 99 78 89 93 95 
Public transportation i 100 110 90 104 102 
Health and personal care 4.7 100 99 101 100 99 
Health care ; 96 97 99 97 95 
Personal care : 103 101 103 103 103 
Recreation, education and reading 12.2 93 104 107 108 86 
Recreation : 103 102 97 99 98 
Education and reading , 76 108 126 123 64 
Alcoholic beverages and tobacco products 3.1 112 108 110 102 95 
Alcoholic beverages ; 104 102 106 100 100 
Tobacco products and smokers’ supplies : 125 118 116 104 87 
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Table 15 — continued 


Inter-city indexes of retail price differentials, as of October 2008, for selected groups of consumer goods and services, 
not seasonally adjusted 


Canada | Ottawa- Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
CPI weight Gatineau, Ontario Manitoba Saskatchewan Alberta British 
Ontario part, Columbia 
Ontario/Quebec 
percent combined city average=100 

All-items 100.0 103 107 94 95 101 101 
Food 17.0 100 99 100 101 100 106 
Food purchased from stores : 100 98 101 102 102 108 
Meat, poultry and fish ; 100 99 95 97 103 110 
Dairy products and eggs . 108 109 95 94 101 110 
Bakery and other cereal products : 95 93 109 111 108 114 
Fruit and vegetables ; 96 92 106 109 106 105 
Other food purchased from stores 2 : 103 100 102 101 96 101 
Food purchased from restaurants : 101 99 97 98 95 101 
Shelter 26.6 105 116 85 85 104 100 
Rented accommodation : 108 123 82 76 103 104 
Owned accommodation : 103 114 84 81 100 101 
Water, fuel and electricity : 108 113 91 113 123 88 
Household operations and furnishings ea | 104 105 99 99 99 103 
Household operations : 106 108 99 100 102 105 
Household furnishings ; 101 101 100 98 94 100 
Clothing and footwear 5.4 102 101 100 98 96 100 
Transportation 19.9 98 106 97 95 94 96 
Private transportation 5 96 106 97 95 95 97 
Purchase of automotive vehicles : 102 100 100 97 93 101 
Gasoline ; 95 96 103 104 97 108 
Other private transportation : 90 121 88 85 95 83 
Public transportation : 110 110 97 94 85 91 
Health and personal care 4.7 101 98 96 94 98 97 
Health care : 102 97 92 91 100 95 
Personal care } 99 99 99 98 96 99 
Recreation, education and reading 12.2 108 108 96 104 106 105 
Recreation : 103 101 102 102 99 103 
Education and reading : 117 121 84 110 itn YA 110 

Alcoholic beverages and tobacco 
products 3.1 95 97 103 110 111 108 
Alcoholic beverages ; 97 98 93 103 106 107 
Tobacco products and smokers’ supplies : 93 96 118 122 119 109 


Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section and Table B for complete list of vector numbers. 
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Data quality, concepts and methodology 


Definition 


The Consumer Price Index (CPI) is an indicator of the changes in consumer prices experienced by the target 
population. The CPI measures price change by comparing, through time, the cost of a fixed basket of commodities. 
This basket is based on the expenditures of the target population in a certain reference period, currently 2005. 
Since the basket contains commodities of unchanging or equivalent quantity and quality, the index reflects only 
pure price movements. 


Separate CPls are published for Canada, the ten provinces, Whitehorse, Yellowknife and Iqaluit. Some CPI 
information is also available for an additional sixteen urban centres. Since the CPI is a measure of price change 
from one time period to another, it cannot be used to indicate differences in price levels between provinces or 
urban centres. 


Population coverage 


The population targeted by the Consumer Price Index consists of families and individuals living in urban and rural 
private households. For practical reasons, residents of the Territories outside Whitehorse, Yellowknife and Iqaluit 
are not represented by the index. Prior to February 1995, the target population consisted of private households in 
Canadian urban centres with a population of 30,000 or more. 


Time reference 


The CPI compares, in percentage terms, prices in any given time period to prices in the official base period which, 
at present, is 2002=100. The official time base was changed from 1992=100 to 2002=100 starting with the CPI for 
May 2007. The change is strictly an arithmetic conversion which alters the index levels but leaves the percentage 
changes between any two periods intact, except for differences in rounding. 


Percent versus index point changes 


The movements of the indexes from one month to another are expressed as percent changes rather than changes 
in index points. Index point changes are affected by the level of the index which, in turn, depends on the time base 
of the particular index. The percentage change between any two time periods can be readily calculated by dividing 
the index point difference between the two time periods by the index for the earlier period and multiplying the result 
by one hundred. 


Price coverage 


The prices used in the CPI calculation are final prices, inclusive of excise and other indirect taxes paid by consumers. 
In particular, they include the Goods and Services Tax (GST), as well as provincial retail sales taxes wherever 
applicable. In regions where the GST and provincial retail sales taxes have been combined, the Harmonized Sales 
Tax (HST) is included. It follows that the CPI can change as a result of modifications to any of these taxes. 


The selection of commodities and the outlets from which prices are collected is judgmental, other than for rents 
and traveler accommodation. The number of prices required for a given commodity depends on the importance 
and the nature of the commodity. The samples are designed to represent volume selling commodities and outlets. 
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The principal objective of the sample design is to ensure an informative, reliable and impartial picture of consumer 
inflation at the national and provincial levels. 


Price collection for a given month’s index is carried out during the first three weeks of the month. Although prices 
for most CPI commodities are collected monthly, prices for commodities having less frequent price changes (e.g. 
property taxes and electricity rates) are collected at intervals longer than one month. Special pricings are carried 
out where there is evidence that significant price changes have occurred between scheduled pricing periods. 


Weights and linking 


The CPI maintains fixed quantitative proportions (weights) between commodities during the life of a given basket. 
The baskets are updated periodically to take into account changes in consumer expenditure patterns. In May 2007, 
the basket reflecting the 2005 expenditure patterns replaced the 2001 basket. The continuity of the CPI series is 
maintained by “linking” the corresponding indexes obtained from consecutive baskets. 


The CPI is calculated as a weighted average of specified commodity price indexes. The weights are derived from 
Survey of Household Spending data. Text table 1 compares the expenditure shares of the two most recent CPI 
baskets, i.e. the 2005 basket as it was reflected in the CPI in May 2007 and the 2001 basket. Because both sets of 
weights are expressed in April 2007 or “link month” prices, the differences reflect the shifts in the relative quantities 
purchased between the two baskets. 


When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must 
be taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see 
The Consumer Price Index Reference Paper catalogue no. 62-553-X (Occasional) or contact Prices Division. 


Text table 7 
Comparison of the 2005 and 2001 distribution’ of expenditures used in the Consumer Price index, by major 
component, for Canada 


2005 Expenditures 2001 - Expenditures 
Expressed Expressed in Expressed in 
in 2005 prices April 2007 prices April 2007 prices 
percent 

Major Components 
All-items 100.0 100.0 100.0 
Food 16.9 17.0 v4 
Shelter 25.7 26.6 Zit 
Household operations, furnishings and equipment 11.4 11.1 10.2 
Clothing and footwear 5.6 5.4 5.1 
Transportation 19.6 19.9 20.2 
Health and personal care 48 47 44 
Recreation, education and reading 13.0 12.2 yf 
Alcoholic beverages and tobacco products 3.1 3.1 42 


1. Figures may not add to 100% due to rounding. 


Starting with the October 2006 Consumer Price Index (CPI), Statistics Canada produces and disseminates the Core CP! as 
defined by the Bank of Canada. 


The measure of Core CPI excludes from the all-items CPI the effect of changes in indirect taxes and eight of the most | 
volatile components identified by the Bank of Canada: fruit, fruit preparations and nuts; vegetables and vegetable © 
| preparations; mortgage interest cost; natural gas; fuel oil and other fuels; gasoline; inter-city transportation; and tobacco ~ 
products and smokers’ supplies. For additional information on Core CPI, please consult the Bank of Canada Web site. — 
http://www. bankofcanada.ca/en/inflation/index.htm. 


Statistics Canada also calculates, on behalf of the Bank of Canada, a seasonally adjusted Core CPI. This series is available 
through CANSIM, Statistics Canada’s official database, or by contacting us through the means mentioned on the inside cover 
_ of this publication. 
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Whitehorse, Yellowknife and Iqaluit indexes 


The relatively small size of the housing market in these three cities makes it difficult to construct reliable price indexes 
for new houses. To compensate, the price movements of rental accommodation are used to approximate the price 
movements of new houses. The rent information itself is collected using different pricing frequencies and collection 
methods than in the rest of the country. Because of these problems, the indexes for Rented Accommodation and 
Owned Accommodation are not published for these three cities. Further, the all-items indexes published for these 
three cities are not strictly comparable with the same indexes for the provinces or the other sixteen cities. 


Calculation of urban centre indexes 


With the introduction of the 1992 basket, emphasis was shifted from urban centre data to provincial data. Urban 
Centre all-items series were continued since many users had come to rely on this service, but the method of 
calculation was changed. Shelter indexes are calculated for each urban centre. This recognizes the importance of 
Shelter in the basket, the significant and persistent differences in price movements between urban centres, and the 
availability of local data. For the other seven major components, the movement of the provincial counterpart (or, in 
the cases of Montréal, Toronto, and Vancouver, a sub-provincial counterpart) is used. The major components are 
aggregated using the urban centre’s expenditure pattern to arrive at each urban centre’s all-items index. 


Seasonal adjustment 


A seasonally adjusted series is one from which seasonal movements have been eliminated. Seasonal movements 
are defined as those which are caused by regular annual events such as variations in climate and regular 
institutional events such as vacations and statutory holidays. Seasonally adjusted series are calculated using 
Statistics Canada’s X-11 ARIMA program. Time series with no detectable seasonal movements remain unchanged 
from the official series. The official unadjusted series for all-items index, core consumer price index, each of the 
eight major component indexes and three special aggregates (all-items excluding food, all-items excluding food 
and energy and all-items excluding 8 of the most volatile components (Bank of Canada definition)) are seasonally 
adjusted independently. 


Each month, the previous month’s seasonally adjusted index is subject to revision. On an annual basis, the 
seasonally adjusted values for the last three years are revised with the January data release. Since these revisions 
can lead to changes in both the levels and movements of the indexes, users employing the CPI for indexation 
purposes are advised to use the unadjusted indexes. 
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Explanatory notes for table 


Table 1 The Consumer Price Index, major components and special aggregates, Canada, 
not seasonally adjusted 


and 


Table 2 The Consumer Price Index, major components and special aggregates, Canada, 
seasonally adjusted 


i 


z 


2005 Consumer Price Index (CPI) basket weights at April 2007 prices, Canada. 
Figures may not add to 100% due to rounding. 


The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http://www.bankofcanada.ca/en/inflation/index.htm. 


Table 3 The Consumer Price index, provinces, Whitehorse, Yellowknife and Iqaluit, not 
seasonally adjusted 


A; 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


Tabie 4 The Consumer Price Index, major components and selected sub-groups, Canada, 
not seasonally adjusted 


Tabie 4-1 


1. 


Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Table 4-2 


1. 


In July 2004, the 2001 basket weights introduced with the January 2003 data were adjusted; the weights for 
mortgage interest cost were re-evaluated. 


Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
toll-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 
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Table 4-5 


1. | Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Tabie 4-7 


1. From April 2006, Statistics Canada changed its implementation of the price index formula used for traveller 
accommodation. As a result, data from April 2006 are not strictly comparable to earlier time periods. 


Table 5 The Consumer Price index for Canada, all-items, not seasonally adjusted, 
historical data 


1. | The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on 
these published rounded numbers. Between May 2007 and September 2007, the annual average percentage 
changes in Table 5 were calculated based on annual average indexes that were not rounded. As a result, some 
percentage changes were different by +/- 0.1 from the official percentage change. This problem only affected 
the annual average column of Table 5. 


Table 6 Core consumer price index (CPI) (Bank of Canada definition), not seasonally 
adjusted, historical data 


1. |The measure of core consumer price index (CPI) excludes from the all-items CPI the effect of changes in indirect 
taxes and eight of the most volatile components identified by the Bank of Canada: fruit, fruit preparations and 
nuts; vegetables and vegetable preparations; mortgage interest cost; natural gas; fuel oil and other fuels; 
gasoline; inter-city transportation; and tobacco products and smokers’ supplies. For additional information on 
core CPI, please consult the Bank of Canada Web site: http:/Awww. bankofcanada.ca/en/inflation/index.htm. 


2. The annual average index is calculated as the average of the published 12 individual monthly indexes, rounded 
to one decimal place. Percentage changes between the annual average indexes are calculated based on these 
published rounded numbers. 


Table 7 The Consumer Price Index for Canada, major components and special 
aggregates, not seasonally adjusted, historical data 


1. Goods are physical or tangible commodities usually classified according to their life span into non-durable 
goods, semi-durable goods and durable goods. Non-durable goods are those goods that can be used up 
entirely in less than a year, assuming normal usage. For example, fresh food products, disposable cameras 
and gasoline are non-durable goods. Semi-durable goods are those goods that may last less than 12 months or 
greater than 12 months depending on the purpose to which they are put. For example, clothing, footwear and 
household textiles are semi-durable goods. Durable goods are those goods which may be used repeatedly or 
continuously over more than a year, assuming normal usage. For example, cars, audio and video equipment 
and furniture are durable goods. 


2. A service in the consumer price index (CPI) is characterized by valuable work performed by an individual 
or organization on behalf of a consumer, for example, car tune-ups, haircuts and city public transportation. 
Transactions classified as a service may include the cost of goods by their nature. Examples include food in 
restaurant food services and materials in clothing repair services. 


3. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
“fuel, parts and supplies for recreational vehicles". 
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4. The annual index level is the average of the 12 individual monthly indexes. 


Table 8 Annual average percentage changes for the Consumer Price Index 
Table 8-1 and 8-2 


1. The annual index level is the average of the 12 individual monthly indexes. The percentage change for a given 
calendar year is calculated using the annual average indexes. 


Table 9 The Consumer Price Index, major components, selected sub-groups and special 
aggregates, provinces, Whitehorse and Yellowknife, not seasonally adjusted 


Tables 9-1, 9-2, 9-3, 9-4, 9-5, 9-7, 9-8, 9-9, 9-10 and 9-11 
1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-6 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 


2. Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


3. Due to changes in the Ontario electricity market that became effective May 1, 2002, it was necessary to 
adjust the treatment of electricity prices in the consumer price index (CPI) for that province. A question and 
answer fact sheet that explains those changes is now available. To obtain the fact sheet on the treatment of 
electricity prices in Ontario, please contact Client Services Unit, Prices Division, telephone: (613) 951-9606, 
tol-free: 1-866-230-2248, fax: (613) 951-2848, e-mail: prices-prix@statcan.gc.ca. 


4. Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 9-12 


1. The special aggregate "energy" includes: "electricity", "natural gas", "fuel oil and other fuels", "gasoline", and 
"fuel, parts and supplies for recreational vehicles". 
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Food expenditure information below the aggregate level of "food purchased from stores" was unavailable 
after 2001. To obtain 2005 basket weights for food categories under this aggregate, expenditures of 2001 for 
each food category were adjusted to reflect price movements to 2005. However data from the 2005 Survey of 
Household Spending were used to update the weight at the major component level of "food" compared to all 
other components. 


Part of the increase first recorded in the shelter index for Yellowknife for December 2004 inadvertently reflected 
rent increases that actually occurred earlier. As a result, the change in the shelter index was overstated in 
December 2004, and was understated in the previous two years. The shelter index series for Yellowknife has 
been corrected from December 2002. In addition, the Yellowknife all-items consumer price index (CPI) and 
some Yellowknife special aggregate index series have also changed. Data for Canada and all other provinces 
and territories were not affected. 


Over the previous two years, Statistics Canada has updated, by province, the model year of passenger vehicles 
used in the calculation of the passenger vehicle insurance premiums index over a three month period. In 2008, 
this quality adjustment exercise will be reflected in the month of May for all provinces. 


Table 10 The all-items Consumer Price Index, provinces, Whitehorse, Yellowknife and 
iqaluit, not seasonally adjusted, historical data 


i. 


a 


Data for Iqaluit are on a December 2002=100 base (200212=100) and the Standard Geographical Classification 
(SGC) 2001. Previous to April 1, 1999, the town of Iqaluit formed part of the Northwest Territories. Subsequent 
to April 1, 1999, the town of Iqaluit formed part of the newly-created territory of Nunavut. 


The annual index level is the average of the 12 individual monthly indexes. 


Table 11 The Consumer Price Index and selected sub-groups, by urban centre, not 
seasonally adjusted 


a 


With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 
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Table 12 The ail-items Consumer Price Index by urban centre, not seasonally adjusted, 
historical data 


1. With the introduction of the 1992 basket in January 1995, emphasis was shifted from urban centre data to 
provincial data. Urban centre all-items series were continued since many users had come to rely on this 
service, but the method of calculation was changed. Shelter indexes are calculated for each urban centre. 
This recognizes the importance of shelter in the basket, the significant and persistent differences in price 
movements between urban centres, and the availability of local data. For the other seven major components, 
the movement of the provincial counterpart is used except in the cases of Montréal, Toronto, and Vancouver, 
where a sub-provincial counterpart is used. The major components are aggregated using the urban centre’s 
expenditure pattern to arrive at each urban centre’s all-items index. 


2. Users of the urban centre indexes should note that, effective July 2007, Statistics Canada has corrected 
the weights of some urban centres that were in error in the Consumer Price Index 2005 basket update. 
The weights of St. John’s, Charlottetown, Halifax, Saint John, Québec City, Montréal, Ottawa, Thunder 
Bay, Winnipeg, Regina, Saskatoon, Edmonton, Calgary and Victoria were adjusted, while those of Toronto, 
Vancouver, Whitehorse, Yellowknife and Iqaluit were not. With this correction, the July 2007 level of each 
urban centre index has been restored to reflect the correct movement for May 2007 and June 2007. The 
published urban centre indexes for May and June 2007 will remain unchanged. The calculation of urban 
centre indexes is separate from the calculation of the provincial and national indexes. Therefore, the 
correction made to the urban centre weights has no effect at all on the provincial or national indexes. 
Published weight documentation was also not affected. 


3. The annual index level is the average of the 12 individual monthly indexes. 

4. Formerly Ottawa (Ottawa-Gatineau, Ontario part), represents Ottawa only. 

Table 14 Average retail prices, monthly, Canada 

1. Prices are expressed in dollars, except for the price of gasoline which is expressed in cents per litre. 
Average retail prices for food, household supplies, personal care items, cigarettes and gasoline 


Table 14 shows, for the current month and the two previous months, average prices for selected food, household 
supplies, personal care items, cigarettes and for gasoline. 


Prices for these items are collected as part of the regular monthly CPI survey. Prices for the selected food, household 
supply and personal care items are observed in food supermarkets, while prices for cigarettes are collected in 
supermarkets, department stores, drug stores and tobacco shops. Average prices for each commodity are calculated 
as a weighted average of the average prices in the observed urban centres using the population of these urban 
centres as weights. 


The commodities which are priced can vary in quality between outlets or between urban centres. This is the reason 
why average prices are not published for each of those urban centres. Brands and outlets can also vary from month 
to month. Therefore, average prices may not necessarily be fully comparable from one month to another and should 
not be used as an appropriate measure of pure price change through time. A matched commodity and outlet sample 
is used for the CPI to determine the pure price movement of commodities through time. 
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Table 15 Inter-city indexes of retail price differentials, as of October 2008, for selected 
groups of consumer goods and services, not seasonally adjusted 


Purpose and Scope 


Table 15 shows estimates of retail price differences between 11 Canadian cities in all 10 provinces, as of 
October 2008. These estimates are based on a selection of commodities (goods and services) purchased by 
consumers in each of the 11 cities. 


These estimates should not be interpreted as a measure of differences in the cost-of-living between cities. The 
indexes provide price comparisons for a selection of commodities only, and are not meant to give an exhaustive 
comparison of all goods and services purchased by consumers. Additionally, the shelter price concept used for 
these indexes is not conducive to making cost-of-living type comparisons between cities (see below). 


Methodology 


in order to produce optimal Inter-city indexes, commodity comparisons were initially made by pairing cities that are 
in close geographic proximity. The resulting price level comparisons were then extended to include comparisons 
between all of the cities, using a chaining procedure. The following initial pairings were used: 


St. John’s Halifax 
Charlottetown-Summerside Halifax 
Saint John Halifax 
Ottawa Halifax 
Toronto Montreal 
Ottawa Toronto 
Toronto Winnipeg 
Regina Winnipeg 
Edmonton Winnipeg 
Edmonton Vancouver 


Reliable Inter-city price comparisons require that the selected commodities be very similar across cities. This ensures 
that the variation in index levels between cities is due to pure price differences and not to differences in the attributes 
of the commodities, such as size and/or quality. 


Within each city pair, commodity price quotes were matched on the basis of detailed descriptions. Whenever 
possible, commodities were matched by brand, quantity and with some regard for the comparability of retail outlets 
from which they were selected. 


Additionally, the target prices for this study are final retail prices and as such, include all sales taxes and levies applied 
to consumer commodities within a city. This can be an important source of variation when explaining differences in 
inter-city price levels. 


It should be noted that price data for the Inter-city indexes is drawn from the sample of monthly price data collected 
for the Consumer Price Index (CPI). Given that the CPI sample is optimized to produce accurate price comparisons 
through time, and not across regions, the number of matched price quotes between cities can be small. It should 
also be noted that, especially in periods when prices are highly volatile, the timing of the commodity price comparison 
can significantly affect city-to-city retail price relationships. 


The weights used for aggregating the city indexes into the all-items Inter-city index are based on the expenditures 
of consumers living in each of the 11 cities. The weights are currently based on 2005 consumer expenditure data. 


The all-items Inter-city index for a particular city is compared to the average of all 11 cities, which is equal to 100. 
For example, an index value of 102 for a particular city means that prices for the measured commodities are 2% 
higher than the weighted, combined city average. 
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Additional Information on Shelter 


Shelter prices were absent from the Inter-city index program prior to 1999 because of methodological and conceptual 
issues associated with their measurement. The diverse nature of shelter means that accurate matches between 
cities are often difficult to make. 


To account for some of these difficulties, a rental equivalence approach is used to construct the Inter-city price 
indexes for owned accommodation. Such an approach uses market rents as an approximation to the cost of the 
shelter services consumed by homeowners in each city. It is important to note that this approach may not be suitable 
for the needs of all users. For instance, since the rental equivalence approach does not represent an out-of-pocket 
expenditure, the indexes should not be used for measuring differences in the purchasing power of homeowners 
across cities. 


Footnotes for Table 15 


1. | The weights shown are rounded 2005 basket weights at April 2007 prices for Canada. They are provided for 
illustration only; the weights actually used are combined city weights with adjustments for price changes up 
until October 2008. 


2. Includes the following subgroups: sugar and syrup, confectionery items, margarine, other edible fat and oil 
items, coffee, tea, condiments, spices and vinegar, soup, infant and junior foods, pre-cooked frozen food 
preparations, non-alcoholic beverages and all other food preparations. 
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Concordance tables 


Table A 
Vector numbers for the average retail prices for gasoline and fuel of], by urban centre 


St. — Charlottetown Halifax, Saint Québec, Montréal, Ottawa-Gatineau, Toronto, Thunder Winnipeg, 
John’s, and N.S. John, Que. Que. Ontario part, Ont. Bay, Man. 
NLL Summerside, N.B. Ont./Que. Ont. 
REL 
Regular unleaded gasoline at full 
service filling stations (v735046) (v735056) (v735057) (v735058) (v735059) (v735060) (v735061 ) (v735062) (v735063) (v735047) 
Regular unleaded gasoline at self 
service filling stations (v735082) (v735092) (v735093) (v735094) (v735095) (v735096) (v735097) (v735098) (v735099) (v735083) 
Premium unleaded gasoline at full 
service filling stations (v735064) (v735074) (v735075) (v735076) (v735077) (v735078) (v735079) (v735080) (v735081) (v735065) 
Premium unleaded gasoline at self 
service filling stations (v735100) (v735110) (v735111) (v735112) (v735113) (v735114) (v735115) (v735116) (v735117) (v735101) 
Household heating fuel (v735149) (v735157) (v735158) (v735159) (v735160) (v735161) (v735162) (v735163) (v735164) (v735150) 
Regina, Saskatoon, Edmonton, Calgary, Vancouver, Victoria, Whitehorse, Yellowknife, 
Sask. Sask. Alta. Alta. B.C. B.C Yok N.W.T. 
Regular unleaded gasoline at full service filling . 
stations (v735048) (v735049) (v735050) (v735051) (v735052) (v735053) (v735054) (v735055) 
Regular unleaded gasoline at self service 
filling stations (v735084) (v735085) (v735086) (v735087) (v735088) (v735089) (v735090) (v735091) 
Premium unleaded gasoline at full service 
filling stations (v735066) (v735067) (v735068) (v735069) (v735070) (v735071) (v735072) (v735073) 
Premium unleaded gasoline at self service 
filling stations (v735102) (v735103) (v735104) (v735105) (v735106) (v735107) (v735108) (v735109) 
Househcld heating fuel (v735151) (v735152) : ; (v735153) (v735154) (v735155) (v735156) 
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Tabie B 
Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


St. Charlottetown Halifax, Saint Montréal 
John's, Newfoundland and Summerside, Nova John, New Quebec 

and Prince Edward Scotia Brunswick 

Labrador Island 

All-items (v15939841) (v15939869) (v15939897) (v15939925) (v15939953) 
Food (v15939842) (v15939870) (v15939898) (v15939926) (v15939954) 
Food purchased from stores (v15939843) (v15939871) (v15939899) (v15939927) (v15939955) 
Meat, poultry and fish (v15939844) (v15939872) (v15939900) (v15939928) (v15939956) 
Dairy products and eggs (v15939845) (v15939873) (v15939901) (v15939929) (v15939957) 
Bakery and other cereal products (v15939846) (v15939874) (v15939902) (v15939930) (v15939958) 
Fruit and vegetables (v15939847) (v15939875) (v15939903) (v15939931 ) (v15939959) 
Other food purchased from stores (v15939848) (v15939876) (v15939904) (v15939932) (v15939960) 
Food purchased from restaurants (v15939849) (v15939877) (v15939905) (v15939933) (v15939961 ) 
Shelter (v15939850) (v15939878) (v15939906) (v15939934) (v15939962) 
Rented accommodation (v21580949) (v21580952) (v21580955) (v21580958) (v21580961) 
Owned accommodation (v21580950) (v21580953) (v21580956) (v21580959) (v21580962) 
Water, fuel and electricity (v21580951) (v21580954) (v21580957) (v21580960) (v21580963) 
Household operations and furnishings (v15939851) (v15939879) (v15939907) (v15939935) (v15939963) 
Household operations (v15939852) (v15939880) (v15939908) (v15939936) (v15939964) 
Household furnishings (v15939853) (v15939881 ) (v15939909) (v15939937) (v15939965) 
Clothing and footwear (v15939854) (v15939882) (v15939910) (v15939938) (v15939966) 
Transportation (v15939855) (v15939883) (v15939911) (v15939939) (v15939967) 
Private transportation (v15939856) (v15939884) (v15939912) (v15939940) (v15939968) 
Purchase of automotive vehicles (v15939857) (v15939885) (v15939913) (v15939941) (v15939969) 
Gasoline (v15939858) (v15939886) (v15939914) (v15939942) (v15939970) 
Other private transportation (v15939859) (v15939887 ) (v15939915) (v15939943) (v1593997 1) 
Public transportation (v15939860) (v15939888) (v15939916) (v15939944) (v15939972) 
Health and personal care (v15939861) (v15939889) (v15939917) (v15939945) (v15939973) 
Health care (v15939862) (v15939890) (v15939918) (v15939946) (v15939974) 
Personal care (v43975161) (v43975162) (v43975163) (v43975164) (v43975165) 
Recreation, education and reading (v15939865) (v15939893) (v15939921) (v15939949) (v15939977) 
Recreation (v43975172) (v43975173) (v43975174) (v43975175) (v43975176) 
Education and reading (v43975183) (v43975184) (v43975185) (v43975186) (v43975187) 
Alcoholic beverages and tobacco products (v15939866) (v15939894) (v15939922) (v15939950) (v15939978) 
Alcoholic beverages (v15939867) (v15939895) (v15939923) (v15939951) (v15939979) 
Tobacco products and smokers’ supplies (v15939868) (v15939896) (v15939924) (v15939952) (v15939980) 
Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 
Ontario part, Ontario Manitoba Saskatchewan Alberta British 
Ontario/Quebec Columbia 
All-items (v15939981) (v15940009) (v15940037) (v15940065) (v15940093) (v15940121) 
Food (v15939982) (v15940010) (v15940038) (v15940066) (v15940094) (v15940122) 
Food purchased from stores (v15939983) (v1594001 1) (v15940039) (v15940067) (v15940095) (v15940123) 
Meat, poultry and fish (v15939984) (v1594001 2) (v15940040) (v15940068) (v15940096) (v15940124) 
Dairy products and eggs (v15939985) (v15940013) (v15940041) (v15940069) (v15940097) (v15940125) 
Bakery and other cereal products (v15939986) (v1594001 4) (v15940042) (v15940070) (v15940098) (v15940126) 
Fruit and vegetables (v15939987) (v15940015) (v15940043) (v15940071) (v15940099) (v15940127) 
Other food purchased from stores (v15939988) (v15940016) (v15940044) (v15940072) (v15940100) (v15940128) 
Food purchased from restaurants (v15939989) (v15940017) (v15940045) (v15940073) (v15940101) (v15940129) 
Shelter (v15939990) (v15940018) (v15940046) (v15940074) (v15940102) (v15940130) 
Rented accommodation (v21580964) (v21580967) (v21580970) (v21580973) (v21580976) (v21580979) 
Owned accommodation (v21580965) (v21580968) (v21580971) (v21580974) (v21580977) (v21580980) 
Water, fuel and electricity (v21580966) (v21580969) (v21580972) (v21580975) (v21580978) (v21580981 ) 
Household operations and furnishings (v1§939991) (v15940019) (v15940047) (v15940075) (v15940103) (v15940131) 
Household cperations (v15939992) (v15940020) (v15940048) (v15940076) (v15940104) (v15940132) 
Household furnishings (v15939993) (v15940021) (v15940049) (v15940077) (v15940105) (v15940133) 
Clothing and footwear (v15939994) (v15940022) (v15940050) (v15940078) (v15940106) (v15940134) 
Transportation (v15939995) (v15940023) (v15940051) (v15940079) (v15940107) (v15940135) 
Private transportation (v15939996) (v15940024) (v15940082) (v15940080) (v15940108) (v159401 36) 
Purchase of automotive vehicles (v15939997) (v15940025) (v15940053) (v15940081) (v15940109) (v15940137) 
Gasoline (v15939998) (v15940026) (v15940054) (v15940082) (v15940110) (v15940138) 
Other private transportation (v15939999) (v15940027) (v15940055) (v15940083) (v15940111) (v15940139) 
Public transportation (v15940000) (v15940028) (v15940056) (v15940084) (v15940112) (v15940140) 
Health and personal care (v15940001) (v15940029) (v15940057) (v15940085) (v15940113) (v15940141) 
Health care (v15940002) (v15940030) (v15940058) (v15940086) (v15940114) (v15940142) 
Personal care (v43975166) (v43975167) (v43975168) (v43975169) (v43975170) (v43975171) 
Recreation, education and reading (v15940005) (v15940033) (v15940061) (v15940089) (v15940117) (v15940145) 
Recreation (v43975177) (v43975178) (v43975179) (v43975180) (v43975181) (v43975182) 
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Table B — continued 


Vector numbers of the inter-city indexes of retail price differentials, as of October 2008, for selected groups of 
consumer goods and services, not seasonally adjusted 


Ottawa-Gatineau, Toronto, Winnipeg, Regina, Edmonton, Vancouver, 

Ontario part, Ontario Manitoba Saskatchewan Alberta British 

Ontario/Quebec Columbia 

Education and reading (v43975188) (v43975189) (v43975190) (v43975191) (v43975192) (v43975193) 
Alcoholic beverages and tobacco products (v15940006) (v15940034) (v15940062) (v15940090) (v15940118) (v15940146) 
Alcoholic beverages (v15940007) (v15940035) (v15940063) (v15940091) (v15940119) (v15940147) 
Tobacco products and smokers’ supplies (v15940008) (v15940036) (v15940064) (v15940092) (v15940120) (v15940148) 
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Your online source for information on the economy 


Canadian Economy Online 


Canadians want to know: 


> Are we better off this year than last? 
> Where does our money come from and where does it go? 
>» What are the consequences of inflation? 


> How big is the government debt? 


FREE current and historical economic indicators 
Visit and see what’s available at the national, provincial and territorial levels: 


> Unemployment rate > Labour Income 

> Population > Gross Domestic Product (GDP) 
> Exports and imports > Inflation rate 

> Federal debt > Retail sales 

> Housing starts > Manufacturing shipments 

> Composite leading indicator and more... 


Canadian Economy Online gives you useful statistics along with analyses that can help put the 


data into perspective. 


It’s relevant, accurate, objective... and Canadian, eh! 
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' we & Government Gouvernement Canada 


of Canada du Canada 


The Consumer Price Index 


This publication presents the highlights and analysis of the movement of the Consumer Price 
Index (CPI) and its components over the month and year proceeding the reference period. 
It also provides a range of the most recent tables’and graphs on the Canadian’CPI. 


Detailed CPls are published simultaneously for Canada, the ten provinces, Whitehorse 
and Yellowknife. In addition, some information is available for some cities across Canada. 
The Consumer Price Index for a given month is usually published in the third week of the 
following month, and it is not revised once it has been published. 


The CPI is an indicator of changes in consumer prices experienced by Canadians. It is obtained 
by comparing through time, the cost of a fixed basket of goods and services purchased by 
consumers. Since the basket contains items of unchanging or equivalent quantity and quality, 
the index reflects only pure price movements. 


The CPI is an important indicator of how the Canadian economy is performing. This index, 
used by governments, businesses and private citizens, can affect interest rates, taxes, wages, 
pensions, and many other monetary transfers. 
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